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Group overview
Al Revenue profile [GRI102-6][GRI 201-1]

Al Revenue profile

[GRI102-6][GRI 201-1]

All  ByDivision

In 2017, 77% of the Group revenue was generated by multi-year contracts, deriving from Infrastructure & Data Management (56% of
total revenue), 75% of Worldline transactional services (9%), Application management contracts included in Business & Platform
Solutions, and half of Big Data & Cybersecurity (respectively 9% and 3%).

12% . (In € million) 2017

Worldline i
6% M Infrastructure & Data Management 7,144
g.gc D;ta Business & Platform Solutions 3,243
ybersecurity B Big Data & Cybersecurity 754
B Worldline 1,550
~~~~~ s TOTAL GROUP 12,691

& Data Management
-
Business

& Platform Solutions

AlZ By Business Unit
[GRI102-4]

Europe and North America are the Group’s main operational bases, generating 93% of total revenue in 2017.

12% . ) 18% (In € million) 2017
Worldline % Germany
’ M Germany 2,251
7% M North America 2,231
Otheor ® France 1,725
Business Units 18% M United Kingdom & Ireland 1,715
c: Benelux & The Nordics 1,084
B Other Business Units 2,136
Worldline 1,550
8%
B TOTAL GROUP 12,691
& The Nordics 14%
i United Kingdom
13% ;.; & Ireland

France
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Al3 By Market

Group overview
A2 Business profile [GRI102-1][GRI102-2]

The Group provides high value-added digital services and solutions to many industry sectors. Customers are addressed through four
global markets which are Manufacturing Retail & Transportation, Public & Health, Financial Services, and Telcos, Media & Utilities.

16%

(In € million) 2017
Telcos, Media & Utilities
B Manufacturing, Retail & Transportation 4,726
37% Public & Health 3,661
Manufacturing, P ; P
Retail &T?:#sgo#a”t?c?n ¥ Financial Services 2,273
18% M Telcos, Media & Utilities 2,032

Financial Services |

29%
Public & Health

TOTAL GROUP 12,691

A2 Business profile

[GRI102-11[GRI102-2]

Atos SE (Societas Europaea) is a leader in digital transformation
with circa 100,000 employees in 73 countries and pro forma
annual revenue of circa € 13 billion. Serving a global client base,
the Group provides Infrastructure & Data Management services,
including Cloud services and Digital Workplace services,
Business & Platform Solutions, Big Data and Cybersecurity
products and services as well as transactional services through
its subsidiary Worldline. Atos is positioned as a European or
global leader in most of those activities.

With its cutting edge technology expertise and industry
knowledge, the Group supports the digital transformation of its
clients across different business sectors: Defense, Financial
Services, Health, Manufacturing, Media, Utilities, Public sector,
Retail, Telecommunications, and Transportation. As an example,
Atos is the Worldwide Information Technology Partner for the
Olympic & Paralympic Games.

A2l

In order to answer the holistic challenges and needs of large
organizations in their digital transformation, the Group designed
a Digital Transformation Factory based on four end-to-end offers
relying on the joint skills and capabilities of all the Group
Divisions and the consistent sales organization focusing on its
top clients.

With Atos Canopy Orchestrated Hybrid Cloud, Atos leverages all
the Group strengths and the expertise of its unique and powerful
ecosystem of partners. It proposes an industrial end-to-end
approach to transform customer applications and infrastructures
and to migrate them to a common framework managing and

Atos’ objective is to empower its clients on their digital journey
thanks to its in-depth market knowledge and extensive portfolio
of services. Pursuing this objective, Atos identified four key
challenges that its customers face, whatever their industry
sector and whatever their geography. Atos has the resources,
the scale, and the expertise to help its customers meet all these
challenges related to their digital transformation:

® reinvent business model;

® improve the customer experience;
® ensure trust and compliance;

@ reinforce operational excellence.

The Group is listed on the Euronext Paris market. Atos operates
under the brands Atos, Atos Consulting, Atos Worldgrid, Bull,
Canopy, Unify, and Worldline.

Atos Digital Transformation Factory

orchestrating the bi-modal

multi-sources of cloud.

landscape of legacy and

Leveraging 33 years of experience with SAP 12,000+
professionals in 40+ countries, the Group provides a unique
end-to-end SAP HANA value proposition with a recognized set of
tools and accelerators, flexible SAP HANA hosting and cloud
services, and the leading SAP HANA appliance, the Bullion. With
SAP  HANA by  Atos end-to-end approach from
consulting & integration to digital & analytics, Atos accelerates
innovation and transformation by simplifying and optimizing its
clients IT costs with the combination of both classical SAP and
new SAP HANA.

Atos|Registration Document 2017
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Group overview
A2 Business profile [GRI102-1][GRI102-2]

In a context of consumerization redefining the way we work and
business requirements of the end user, the Atos Digital
Workplace end-to-end offering is answering its clients’ needs of
productivity of employees, security, and costs. The Atos solution
encompasses automated help & interaction centers,
cloud & mobile  solutions, unified communication and
collaboration tools such as Circuit from Unify.

Atos Codex is a suite of business-driven analytics and IOT
solutions and services which accelerates client’s Digital

Transformation. It supports public and private sector
organizations to transform data into actionable business insight
using cognitive capabilities. In this field, the Atos difference
relies on an open innovation model to collect the world’s
intelligence and make it work for its clients, made to measure
platforms to perfectly fit to the unique business context of its
clients, in a fully secured environment.

A272 Atosexpertise covers a wide range of specialties and always accompanying
its customers for new opportunities and innovations

Infrastructure & Data Management (IDM): transforming
today’s IT landscapes to future hybrid IT environments

Atos is at the forefront of transforming its client’'s IT
infrastructures to the new world of hybrid IT landscapes. This is
built on Atos’ expertise in delivering IT outsourcing for many
years, strengthened by the Atos Canopy Orchestrated Hybrid
Cloud. Atos has been recognized several times by independent
analysts as the most visionary workplace services provider in
Europe thanks to its Atos Digital Workplace offering leveraging
on its unique unified communications capabilities from Unify, and
as a leader in European and Asia-Pacific Datacenter Outsourcing
and Infrastructure Utility Services as well as global leader in
outsourcing services globally. Finally, Atos delivers Business
Process Outsourcing (BPO) services in Medical and Financial
areas.

Business & Platform Solutions (B&PS): transforming
business through innovative business technologies

In order to better answer to market needs, Business & Platform
Solutions has fundamentally changed the way it conducts its
business. The organization focuses on global delivery with
strengthened management for strategic accounts and offering
development to ensure high quality standards, improve
customer satisfaction and drive operational performance.

Business & Platform Solutions contributes to the Group Digital
Transformation Factory and proposes an industrial end-to-end
approach to transform customer applications and to migrate
them in the scope of Atos Canopy Orchestrated Hybrid Cloud
solutions. Through SAP HANA by Atos, it delivers innovation for
key customer business processes with an innovative platform
and a consulting approach based on design thinking. As part of
the Atos Digital Workplace offering, Business & Platform
Solutions delivers solutions for mobile apps and devices as well
as SaaS integration. And finally, with Atos Codex, an analytics,
cognitive & IoT solution allowing enterprises across all industries
to minimize their time to value, B&PS delivers fast track
solutions to identify and accelerate development of new use
cases and scenarios that can scale massively on an open,
industrial analytic platform fabric.

Trusted partner for your Digital Journey

The Atos Consulting practice is part of the Business & Platform
Solutions Division and aims to transform business through
innovative business technologies. As such, Atos helps its clients
to deliver innovation to their customers, reduce costs, and
improve effectiveness by leveraging business technologies. Atos
Consulting’s comprehensive Digital Transformation solutions
enable organizations to connect and collaborate both within and
outside the organization, much more effectively.

Big Data & Cybersecurity: Big Data as abusiness
differentiator empowering digital transformation

Atos works with organizations in the private and public sectors,
including manufacturing, telecommunications, Business lines de
Worldline and defense to generate value from their growing
volumes of data, with the highest levels of security. Through its
technologies brought by Bull, Atos develops High Performance
Computing platforms, security solutions, software appliances and
services allowing its customers to monetize and protect their
information assets.

Worldline: e-Payment Services

Worldline [Euronext: WLN] is the European leader in the
payments and transactional services industry. Worldline delivers
new generation services, enabling its customers to offer smooth
and innovative solutions to the end consumer. Key player for
B2B2C industries, with over 40 years of experience, Worldline
supports and contributes to the success of all businesses and
administrative services in a perpetually evolving market.
Worldline offers a unique and flexible business model built
around a global and growing portfolio, thus enabling end-to-end
support. Worldline activities are organized around three axes:
Merchant Services & Terminals, Mobility & e-Transactional
Services, Financial Processing & Software Licensing. Worldline
employs more than 9,400 people worldwide, with estimated
revenue of circa 1.6 billion euros on a yearly basis. Worldline is
an Atos company.
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A23 Atosindustry expertise

Atos forges long-term partnerships with both large groups and
multinational and small and medium size companies. Its high
technological expertise and industry knowledge allow the Group
to work with clients in the following sectors:

Manufacturing, Retail & Transportation

Atos helps enterprises to transform and optimize their business
processes and IT infrastructures. In the manufacturing sector,
Atos designs, builds, and runs solutions covering the entire value
chain. Atos’ solutions include strong focus on Enterprise
Resource Planning (ERP) and Manufacturing Execution Systems
(MES) and drive improvements in Product Lifecycle management
(PLM) and Customer Relationship Management (CRM). Atos
enables its Retail customers to meet the challenges presented by
the increasingly empowered consumer. Atos’ ubiquitous
commerce and payment solutions help its clients to understand
and address their customers via all available channels (Online,
Store, Call Desk) in the most efficient manner. Across the
Manufacturing, Retail & Services sectors, Atos offers the entire
solution portfolio as a Cloud service and enables the mobile
users with enterprise mobility services.

Public & Health

Atos is an active partner in business improvement and
technology for governments, defense, healthcare, and education.
Citizen and patient-centric services, cognitive and analytics
platforms, effective application modernization, shared services
and securing systems have become pivotal as cultural changes
and new streamlined processes become the norm. In a rapidly
transforming word, Atos helps its clients invent the public and
health digital platforms of the future.

As an expert in powerful, secured and mission-critical systems,
infrastructures and applications, Atos’ products and commercial
solutions under the Bull brand help defense and homeland
security authorities and organizations to take current risks into

Group overview
A2 Business profile [GRI102-1][GRI102-2]

account. From services (engineering and integration of complex
hardware/software systems) to solutions, Atos helps nations and
industrial players build the new defense systems and
technologies of tomorrow. The Group has been involved in
projects as diverse as the largest European supercomputers for
nuclear simulations, countrywide border control, battlefield and
warship information systems, mobile tactical communications,
intelligence and reconnaissance systems.

Financial Services

Atos supports the world’s leading Financial Services
organizations globally by offering solutions to improve their
operational performance and IT agility on the long term. It
enables them to manage risks and ensuring compliancy with
changing regulations across multiple geographies. In the world
of the connected customer, Atos provide the banking and
insurance sectors with end-to-end smart solutions to attract and
engage customers across multiple channels and to understand
them more intimately and respond quicker to their needs
thereby building stronger loyalty rate.

Telcos, Media & Utilities

Across telecommunications, media, energy and utilities sectors,
operators face the challenges of increased competition,
deregulation, consolidation and disruptive technologies. Within
this context, the pressure is on to establish new business models
to maintain leading market positions or increase market share.
Using IT to transform its clients’ operations and customer
relations, Atos helps them to increase their agility while reducing
their costs. Atos powers progress for its clients by accelerating
and securing the adoption of transformational technologies, such
as data-centric approaches in telecommunications, multi-channel
and interactive media delivery, and smart grid systems for
energy and utilities.

Atos|Registration Document 2017
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Group overview
A3 Interview with Thierry Breton [GRI102-14]

A3 Interview with Thierry Breton

[GR1102-14]

Thierry Breton
Chairman & Chief Executive Officer

Leading the way into the future of IT

How did Atos perform in 2017?

It was a very dynamic year for Atos and we registered strong
growth across all our Divisions. Our organic revenue growth was
fully in line with the targets of our 3-year plan, 2019 Ambition,
and we accelerated the growth of our digital business.

During 2017 we signed a series of significant contracts with our
customers for the innovative offerings of our Digital
Transformation Factory. Advanced technologies from Atos such
as automation, cybersecurity, cognitive solutions and artificial
intelligence are helping clients in all sectors reinvent their
business models, improve their customers’ experience, optimize
their operations and transform for the digital age. This year we
have showed once again that we are leaders in technology and
that we are leaders in value creation.

Trusted partner for your Digital Journey

How do you keep Atos people’s sKills at the cutting edge?

Digital transformation offers opportunities and challenges for all
of us in our daily lives and in our professional work. New skills
are required to thrive in an all-digital environment.

At Atos we have an exciting program of training and certification
offerings, particularly in the field of our Digital Transformation
Factory, with many career development webinars and other
initiatives delivered via our Atos Global University. In 2017, we
offered record levels of training to our workforce. Our employees
achieved 35,000 digital certifications this year, double the level
of 2016. In early 2018, Atos achieved a new milestone with the
inauguration of the Atos University in India.

How does Atos assert its leadership in technology?

Innovation is more important to us than ever before. Our
objective is to offer the best that IT can provide to create value
for our company and for our customers worldwide. This year, we
invested around € 300 million in R&D.

Thanks to the invaluable support and involvement of our Expert
Community and of our Scientific Community, we are recognized
world leaders in critical technologies such as cybersecurity, data
analytics, hybrid Cloud, e-payments, high performance
computing, automation and artificial intelligence.

I would like to highlight the breakthroughs we made in quantum
computing in 2017. With the support of the Atos Quantum
Advisory Board, which includes Nobel prize winner Serge
Haroche and Fields medalist Cédric Villani, we launched the Atos
Quantum Learning Machine. This is the highest performing
quantum simulator in the world. We have already delivered one
copy of the machine to the Oak Ridge National Laboratory,
Tennessee, the US department of Energy’s largest
multi-program science and energy laboratory.

8



What role do the recent acquisitions play in Atos’ strategy?

Mergers and acquisitions have always featured prominently in
the Atos business model and in the way we create value for our
shareholders.

Over the course of the year, we have made a series of
acquisitions that have reinforced our technological leadership, in
areas such as Big Data and automation (zData), digital
payments (Digital River), cloud orchestration (Engage ESM,
imaKumo), cybersecurity and secure communications (Siemens
Convergence Creators) and e-health (with three healthcare
acquisitions in the US).

These are all key growth markets for Atos. The businesses we
have acquired will add to our technological capabilities, increase
our footprint and eXpand our customer portfolio. In the future,
we will continue to pursue an active acquisitions strategy, while
of course maintaining our financial discipline at all times.

Where do Atos’ business partners fit into the picture?

Atos is at the heart of a unique ecosystem of technological
partners. These alliances and partnerships, and the technological
portfolios they bring, are key to our strategy. Our Digital
Transformation Factory is leveraging the expertise of world
leaders such as Siemens, Dell EMC and SAP to develop our
capabilities and grow our market share.

We fully intend to continue to deepen these critical partnerships
and pursue new alliances with other advanced players to
enhance our skills and eXpand our know-how.

What part does Corporate Social Responsibility (CSR) play in
the Group’s success?

Sustainability is a core value that we aim to embed in all of our
processes and operations. Atos is recognized as a global leader
in CSR by external agencies such as DJSI, ECOVADIS, the
“Global Reporting Initiative” and the CDP. We have set ambitious
extra-financial targets for our environmental and social
performance in our 2019 Ambition and we are making good
progress towards meeting them.

Group overview
A3 Interview with Thierry Breton [GRI102-14]

I believe that our excellence in this area is a key differentiator
for us in a very competitive market. Sustainability is a major
concern for our clients. They expect from us nothing less than a
world-class performance in CSR that we again achieved in 2017.

What does 2018 hold for Atos?

I expect another year of solid growth across all our Divisions. I
am confident that we will continue to achieve the targets of 2019
Ambition and create increased value for our customers and our
shareholders, and indeed all our stakeholders, building on the
credibility and trust we have established in the market.

We will continue to reinforce our technological strengths through
our innovative high-technology Digital Transformation Factory
solutions, together with our expert digital offerings in
cybersecurity and payments and e-Transactions with Worldline.
Many examples of these strengths were showcased recently at
the PyeongChang 2018 Olympic Winter Games.

On behalf of our Board of Director, the Executive Committee and
the whole management team, I would like to thank all our
employees for their continuing support to the Atos growth story.

Atos|Registration Document 2017
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Group overview

A4 Personsresponsible

A4 Personsresponsible

A4]1 Forthe Reference Document
Thierry Breton

Chairman & Chief Executive Officer

A42 Fortheaccuracy of the document

I hereby declare that, having taken all reasonable care to ensure
that such is the case, the information contained in the Reference
Document is, to the best of my knowledge, in accordance with
the facts and contains no omission likely to affect its import.

I hereby declare that, to the best of my knowledge, the financial
statements have been prepared in accordance with the
applicable accounting standards and give a true and fair view of
the assets, liabilities, financial position and results of the
Company and all the other companies included in the scope of
consolidation, and that the management report (here attached)
gives a fair description of the material events, results and
financial position of the Company and all the other companies

A43 Forthe audit

included in the scope of consolidation, as well as a description of
the main risks and contingencies with which the Company may
be confronted.

I obtained a statement from the statutory auditors at the end of
their engagement affirming that they have read the whole of the
Reference Document and examined the information in respect of
the financial position and the accounts contained herein.

Thierry Breton
Chairman & Chief Executive Officer

Bezons, February 26, 2018

APPOINTMENT AND TERM OF OFFICES

Statutory auditors

Substitute auditors

Grant Thornton
Virginie Palethorpe

Cabinet IGEC

e Appointed on: October 31, 1990, then renewed in October 24,
1995, in Mai 30, 2002, in June 12, 2008, and in Mai 17, 2014

Appointed on: October 31, 1990, then renewed in October 24,
1995, in Mai 30, 2002, in June 12, 2008, and in Mai 17, 2014

e Term of office expires: at the end of the AGM held to adopt the
2019 financial statements

Term of office expires: at the end of the AGM held to adopt the
2019 financial statements

Deloitte & Associés
Jean-Pierre Agazzi

Cabinet B.E.A.S.

e Appointed on: December 16, 1993, renewed in February 24, 2000,

in Mai 23, 2006, and in May 30, 2012

Appointed on: December 16, 1993, renewed in February 24, 2000,
in Mai 23, 2006, and in May 30, 2012

e Term of office expires: at the end of the AGM held to adopt the
2017 financial statements

Term of office expires: at the end of the AGM held to adopt the
2017 financial statements

Trusted partner for your Digital Journey
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A5 Atosin 2017 [GRI102-7]

A5 Atosin2017

[GRI102-7]

A51 Key graphs

NET CASH AND EQUITY
(in € million)
5,226
4,835
4,097
3,402
2,939
905 989
. = =
2013 2014 2015 2016* 2017

000 Netcash WM Equity

* December 31, 2016 adjusted to reflect change in presentation disclosed in E.4.7.2 "Basis of preparation and significant accounting policies"

NET DEBT/OMDA AND NET DEBT/EQUITY

7 6%
14% 7% b

-31% -29%

-0.2 -0,2

-05

-1.0

11
2013 2014 2015 2016* 2017
—— LeverageRatio = —— Gearing

* December 31, 2016 adjusted to reflect change in presentation disclosed in E.4.7.2 "Basis of preparation and significant accounting policies"
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Group overview
A5 Atosin 2017 [GRI102-7]

ORDER ENTRY AND BOOK TO BILL. RATIO

5-YEAR REVENUE PERFORMANCE
(in € million and in %)

(in € million)
12,691

12,138
10,686
9,051
8,615 I

2013 2014 2015 2016* 2017

2013 2014 2015 2016 2017

[ Order Entry
* December 31, 2016 adjusted to reflect change in presentation — Bookto il
disclosed in E.4.7.2 "Basis of preparation and significant accounting
policies"
5-YEAR OPERATING MARGIN FULL BACKLOG

(in € million) (in € billion and in year of revenue)

1,292
1,104
884

645 I

2013 2014 2015 2016* 2017 203 o 208 e 200
* December 31, 2016 adjusted to reflect change in presentation 58 rullbackiog
disclosed in E.4.7.2 "Basis of preparation and significant accounting — Inrevenue per year
policies"
5-YEAR EMPLOYEE EVOLUTION FULL PIPELINE

(in € million) (in € million and in month of revenue)

100,096 97,267

91,322
85,865
76’320 I I

2013 2014 2015 2016 2017
2013 2014 2015 2016 2017

= Full pipeline
— Inrevenue per year
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A52 2017 key achievements

January

Atos announced on January 2, the acquisition of Engage ESM, a
leading provider in the enterprise-service management sector
and a ServiceNow Gold Services Partner. This acquisition enables
Atos to offer enterprise and emerging customers an enhanced
portfolio of cloud-based service-management solutions and
further solidifies the position of Atos as Europe’s number one
brand in IT and digital services. Atos is a ServiceNow Gold Sales
Partner.

On January 11, Atos announced that it has signed a
multi-million Euro five-year contract with Coca-Cola Hellenic
Bottling Company (CCHBC), one of the world’s largest bottlers of
brands of The Coca-Cola Company. Under the new contract, Atos
will take over development and management of key IT
applications supporting the CCHBC business. The new
partnership between CCHBC and Atos will be mutually beneficial,
strengthening Atos Food & Beverage (F&B) capability while
providing CCHBC with access to the Atos global innovation and
expertise. Atos will play a key role in helping Coca-Cola HBC
drive change and innovation in business critical processes across
28 countries and 8 time zones to support growth, accelerate
time to market and optimize IT spend. Atos also announced
today that it has acquired 100% of InfoPartners, a leading
provider of specialist SAP services in Bulgaria with annual
revenue of 15 million and 423 employees. InfoPartners is the
incumbent supplier to CCHBC and will serve as the base for the
Bulgarian F&B competence center. Atos will draw on the
expertise and skill of the InfoPartners team to continue the
excellent delivery it has been providing to CCHBC over the last
15 vyears, while using its own global experience to further
improve and strengthen the end-to end service.

On January 20, Atos announced the first installation of its Bull
sequana X1000 new-generation supercomputer system, in the
UK at the Hartree Centre. Founded by the UK government, the
Science and Technology Facilities Council (STFC) Hartree Centre
is a High Performance Computing and data analytics research
facility. The world’s most efficient supercomputer, Bull sequana,
is an exascale-class computer capable of processing a billion
billion operations per second while consuming 10 times less
energy than current systems.

Atos had secured on January 24, a five-year contract,
extendable for an additional five years, with the government of
Western Australia (WA). This follows a stringent selection
process in which 56 companies pitched to deliver on the
‘GovNext-ICT program’, a foundational element of the State’s
Information and Communications Technology (ICT) strategy
launched in 2016. With this appointment, Atos is on track to
achieve its ambition to bring world-class standards and business
practices that will re-invent and transform citizen engagement in
Western Australia.

Group overview
A5 Atosin 2017 [GRI102-7]

February

On February 8, Atos had secured an initial ten year contract with
University College London Hospitals NHS Foundation Trust (UCLH)
to be its Digital Transformation Partner and broadening its client
base within the health services sector as a result. Under the
agreement Atos delivers IT outsourcing (ITO) and enhances the
unified Information and Communications Technology (ICT) service
model to fully support the UCLH mission to deliver high quality
patient care, excellent education and world-class research.

On February 17, Atos expanded its expertise in Big Data services
with the acquisition of zData, a leader in Big Data consulting and
solutions for both commercial and enterprise corporations. Atos
had signed a share purchase agreement with zData, bringing a
unique team of software engineers and data scientists to support
its customers’ digital transformation journey within all sectors. This
strategic acquisition brings a new level of scalability, reliability and
performance giving enterprises all the benefits of open-source
software framework Hadoop through the world’s most advanced
turnkey Hadoop solution for critical production workloads. The
company is working with the industries best software providers for
on-site and off-site consulting - from Greenplum to Hadoop and
PIVOTAL HDB (HAWQ) expertise.

On February 22, Atos announced record results in 2016 and the
over-achievement of all its 2016 financial objectives. Revenue was
€ 11,717 million, up +9.7% year-on-year, +12.8% at constant
exchange rates, and +1.8% organically. Revenue grew by +1.9%
organically in the fourth quarter, materializing the good sales
momentum and the continued revenue trend improvement. This
dynamism was particularly led by the Atos Digital Transformation
Factory answering the strong demand of large organizations in
their digital transformation. Operating margin was € 1,104 million,
representing 9.4% of revenue, compared to 8.3% in 2015 at
constant scope and exchange rates. This improvement by
+110 basis points was notably resulting from more cloud based
business and the continuous execution of the Tier One efficiency
program through industrialization, global delivery from offshore
locations, and continuous optimization of SG&A. In addition,
operating margin benefitted from ongoing cost synergies including
the integration of Unify. The commercial dynamism of the Group
was particularly strong in 2016 with record order entry reaching
€ 13.0 billion, +16.2% compared € 11.2 billion statutory in 2015.
It represented a book to bill ratio of 111% in 2016, of which 119%
during the fourth quarter of 2016. Full backlog increased by
+11.9% vyear-on-year to € 21.4 billion at the end of 2016,
representing 1.8 year of revenue. The full qualified pipeline
represented 6.4 months of revenue at € 6.5 billion, compared to
€ 6.2 billion published at the end of 2015. Net income was
€ 620 million, +41.9% year-on-year and net income Group share
reached € 567 million, +39.6%. Basic EPS Group share was
€5.47, +36.1% compared to €4.01 in 2015 and diluted EPS
Group share was € 5.44, +36.5% compared to € 3.98 during
2015. Free cash flow reached € 579 million in 2016, +47.3%
compared to € 393 million in 2015, materializing a strong
improvement of operating margin conversion rate to free cash
flow, reaching 52.5% in 2016 compared to 43% in 2015 and in line
with the circa 65% 2019 objective. Net cash position was
€ 481 million at the end of 2016.
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March

On March 8, Atos was the first partner to deliver mobile
applications for MindSphere, the open, cloud-based IoT (Internet
of Things) operating system from Siemens. These applications
enable manufacturers to access and analyze production data via
their mobile devices, enabling them to efficiently manage
production, resolve conflict and optimize resources to improve
plant productivity. The first six MindSphere applications from
Atos include the Manufacturing Sustainability App and the
Production Confirmation App. The apps integrate the production
data with that from the various management systems, such as
Manufacturing Execution Systems (MES) and Enterprise
Resource Planning (ERP). Using Big Data Analytics, the apps
enable users to receive role-specific and position-specific data
about the current and future status of production. With these
apps users are able to respond to and manage emerging
problems in the production process in a timely manner,
streamlining production processes. These Atos apps will be
available to end-users in MindSphere version 2.0.

On March 9, the Euronext Scientific Board on Indices
announced its decision to include Atos in the CAC 40 index, the
primary index of the Paris stock exchange, where the Group is
listed. This decision took effect as from the March 20, 2017
market trading session. Inclusion in the index reflected Atos’
outstanding performance and the deep transformation made
within the Group over recent years under the leadership of
Thierry Breton. It also reflected the investors confidence in Atos’
growth strategy based on its unique positioning in digital
transformation. This decision was based on the positive
evolution of Atos’ stock with regard to market capitalization and
trading volumes while further improving visibility and liquidity.

On March 27, Atos, a global leader in digital transformation, is
ranked at the top of the CAC 40 Governance Index, a new
corporate governance index based on the CAC 40, developed by
Euronext together with Corporate Social Responsibility (CSR)
rating agency Vigeo Eiris.

April

On April 24, Atos announced the revenue of its first quarter of
2017, a strong start of the year. Q1 2017 revenue (including Unify
S&P as of January 1, 2017) was € 3,111 million, up +2.0%
organically and +12% at constant exchange rates. Order entry was
€ 3,035 million leading to a book to bill ratio of 98%. The decision
was made to integrate Unify Software & Platforms into Atos.

May

On May 10, Atos announced that it has been selected as the
trusted digital partner to provide IT services for Northern Ireland
Electricity Networks Limited (NIE Networks), the owner of electricity
transmission and distribution infrastructure in Northern Ireland.
Under the £ 60 million, seven year agreement, Atos supplies NIE
Networks with a range of core services including desktop
management, applications management, ICT infrastructure, hosting
and voice and data network services. These help NIE Networks to
deliver continual improvement and innovation, drive operational
excellence and assist the business to operate optimally in the
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changing electricity market, so it can continue to provide an
efficient service to its 860,000 customers in Northern Ireland.

On May 11, Atos announced that it has signed a new five year
deal with the BBC to provide technology services. Atos supports
the BBC's digital transformation and provide staff with simple to
use, quality tools and systems, helping them continue to make
world-class programmes and services.

On May 19, Atos announced it had been selected by the State of
California as an approved provider for Next Generation 9-1-1
(NG9-1-1) Systems and Services. The extensive, competitive bid
process resulted in a multi-year agreement for NG9-1-1 Core
Services with the California Governor’'s Office of Emergency
Services (Cal OES). With 77% of Americans now owning a
smartphone, app and text message use has challenged current
emergency response infrastructures nationwide.

Atos SE held on May 24, its Annual General Meeting chaired by
Mr. Thierry Breton, Chairman and Chief Executive Officer of the
Company. The Group presented record results performed in
2016, for revenue growth, order entries, operational profitability,
net result and free cash flow. The General Meeting massively
approved the annual and consolidated accounts for the financial
year ending December 31, 2016 and the 2016 dividend payment
of €1.60 per share, up over 45% compared to 2015.

On May 31, Atos published its 2016 Corporate Responsibility
Integrated report for the third consecutive year, in accordance
with the most demanding recommendations from the Global
Reporting Initiative G4 comprehensive option and the
International Integrated Reporting Framework. The Global
Reporting Initiative (GRI) is an international independent
standards organization widely used for its sustainability reporting
guidelines. Since 2014 Atos has successfully completed the GRI
Content Index Service in accordance with the G4 comprehensive
option. This ongoing commitment demonstrates Atos’
world-class performance in corporate responsibility and
recognizes Atos as a trusted business partner and as a
responsible employer.

June

Atos held on June 1, its ‘Atos Quantum’ Scientific Council
meeting. ‘Atos Quantum’ was the first industry program in
Europe to develop quantum computing solutions that offer
unprecedented computing power, while anticipating future
cybersecurity challenges. Held at Les Clayes-sous-Bois in the
Paris region - at Atos’ global R&D headquarters dedicated to
supercomputing - the members of the Scientific Council
reviewed the first achievements of the program since its launch
in November 2016.

One June 15, Atos, through its technology brand Bull, won a
contract with GENCI (Grand Equipement National de Calcul
Intensif) to deliver one of the most powerful supercomputers in
the world, planned for the end of 2017. A successor of the Curie
system installed at the TGCC (Trés Grand Centre de Calcul of the
CEA in Bruyéeres-Le-Chatel), the Bull sequana supercomputer has
an overall power of 9 petaflops and can carry out 9 million billion
operations per second. It will be used for research purposes in
France and Europe.

—
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July

On July 3, Atos announced it had been awarded a contract by
the AWE to install a new Bull sequana supercomputer - one of
the most powerful in the world. The Bull sequana supercomputer
uses the latest generation of direct-liquid cooling to enable the
densest and most energy-efficient platform in the industry with
the system to be installed using the latest Mellanox EDR
interconnect and a high performance Seagate Lustre storage
appliance offering around 100 G’byte per second of I/0
performance.

On July 4, Atos announced the launch of its new prescriptive
Security Operations Center (SOC). Combined with Atos Big Data
analytics capabilities and powered by Bullion servers, the new
security solution makes it possible for customers to predict
security threats before they even occur. Detection and
neutralization time had been improved significantly compared to
existing solutions. Atos builds on its existing and proven assets
to deliver the Prescriptive SOC. The Atos Data Lake Appliance
powered by Bullion and Atos research in Artificial Intelligence are
in the heart of what makes Atos Prescriptive SOC unique.

On July, 4, Atos introduced the world's first commercially
available machine-system capable of simulating up to
40 quantum bits (Qubits). The simulator, named ‘Atos Quantum
Learning Machine’ (Atos QLM), is powered by an ultra-compact
supercomputer and a universal programming language. Available
in 5 power configurations (30 to 40 Qubits) to cover the needs of
different organizations, Atos QLM enables researchers, students
and engineers to develop and test today the quantum
applications and algorithms of tomorrow. The machine, designed
by the ‘Atos Quantum’ laboratory - the first major quantum
industry program in Europe, launched in November 2016 - had
developed several top-class innovations which have resulted in
numerous patent applications.

On July 17, Atos announced that its subsidiary Worldline has
entered into a definitive agreement to acquire 100% of the share
capital of Digital River World Payments (DRWP), a leading online
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global payment service provider from Digital River, Inc., a
leading global provider of Commerce-as-a-Service solutions.

On July 24, Atos provided comprehensive infrastructure and data
center services to the NATIONAL-BANK AG, one of Germany's
leading independent regional banks headquartered in Essen. The
five and a half year contract includes data center, server,
mainframe, database and storage services. Under the contract
Atos delivers the operation and maintenance of the Internet and
application servers. It is also be responsible for creating
customized security solutions. The NATIONAL-BANK AG is thus
able to meet increasingly stringent regulatory requirements for
banking data center operations in the future as well and to respond
quickly and flexibly to changing IT requirements.

In accordance with what was announced at the Annual General
Meeting on May 24, 2017, Atos SE held on July 24, an
Extraordinary General Meeting chaired by Mr. Thierry Breton,
Chairman and Chief Executive Officer of the Company, in order
to decide on a simplified 2017 performance share plan. The
General Meeting approved the resolution related to this plan with
a very significant score of 96.95%.

On July 26, Atos announced its financial results for the first half
of 2017. Atos’s technology leap marks the strongest H1 ever.
Revenue was € 6,311 million, up +11.6% at constant exchange
rates and +2.2% organically. The Group reached +2.4% organic
growth in the second quarter of 2017, strengthening the positive
trend already performed in the first quarter. All the Divisions
contributed to revenue organic growth thanks to a strong
commercial momentum and to the investment strategy in
innovation and technology. Operating margin was € 538 million,
representing 8.5% of revenue, an improvement of +190 basis
points fueled by Infrastructure & Data Management (4240 basis
points), Business & Platform Solutions (+120 basis points), and
Worldline (+240 basis points). Free cash flow totaled
€ 242 million during the first half of 2017, +35% compared to
H1 2016 free cash flow. Further to free cash flow generation,
dividend paid on 2016 results, capital increase and share by
back, Group net cash position was € 342 million at the end of
June 2017.
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August

On August 22, Atos strengthened its relationship with Dell EMC
through a new reseller agreement in which Dell EMC will resell
Atos’ high-end 8 to 16 sockets x86 Bullion servers. This new
agreement is in line with the ambition of both parties to
accompany customers in their digital transformation to support
the massive "data-ization" of their businesses. Bullion servers
are certified by SAP and Oracle and complete Dell EMC's existing
portfolio of high-end advanced PowerEdge servers. Both
companies work closely together on sales and marketing
activities to offer high-performance solutions in the field of big
data and the Internet of Things, development of private clouds
and SAP HANA solutions. The Bullion reseller agreement is a new
step in the ongoing collaboration between the two companies.

September

On September 20, Atos announced that it had again been
recognized as a leader among the most sustainable companies in
the Dow Jones Sustainability Indices (DJSI World and Europe
2017) in the IT services sector. The 2017 results are compiled
by sustainability investment specialist RobecoSAM. Atos’
performance was recognized due to its continuous investment in
the sustainability field, with a total score of 83 out of a
maximum of 100 points.

On September 27, Atos announced that its subsidiary Worldline
had achieved the completion of the agreement with First Data
Corporation (NYSE: FDC) announced on July 25, 2017, for the
acquisition of 100% of the share capital of First Data’s fully
owned subsidiaries in Lithuania, Latvia, Estonia (together “First
Data Baltics” or “FDB") for c.€ 73 million, financed by available
cash. Having generated revenue of c. € 23 million in 2016 and
presenting a strong financial profile with OMDA margin
materially above Worldline’s OMDA, FDB currently employs ¢.200
employees and is the leading financial processor in the Baltics,
providing to the main Baltic banking groups and also to some
banks in the wider Nordic region, a large range of outsourcing
services. Through this acquisition, Worldline gains a unique
leading position in the fast-growing Baltic countries and
significant development perspectives in the Baltics (n°l in
Latvia & Lithuania, n°2 in Estonia) thanks to structural electronic
payments growth. Numerous synergy levers with Worldline
portfolio have been identified allowing the acceleration of both
revenue and profitability.

October

On October 2, Atos announced a new contract with
world-renowned Brazilian football club Sdo Paulo to implement
real-time enterprise resource management suite SAP S/4HANA
to improve and modernize its administration. SAP S/4HANA is
the most advanced integrated management system on the
market. The new system helps Sao Paulo to digitalize and
automate processes involving employee contracts, facilities
management, training, procurement, delivery and stock control
in the HR, Finance, fiscal management, supply and asset control
departments. The entire implementation process will take
between six and eight months and it is expected that the
Company will be able to achieve an increase in productivity and
time, as well as resource savings of up to 80%.

Atos announced on October 2 its project to acquire Siemens
Convergence Creators Holding GmbH (CVC), a global
multi-industry ~ digital  transformation  solutions provider,
headquartered in Vienna. With its highly skilled engineers and a
total headcount of approximately 800 staff, CVC delivers
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software based solutions in the fields of communication
networks, service and customer management, public safety and
security, multimedia infotainment, as well as space technology.
CVC was initially an internal innovative R&D and solutions
partner for multiple Siemens Business Units (BUs). In 2016,
Siemens completed its carve out as an independent Siemens BU
with its own IP resources and an external customer strategy.

On October 3, Atos announced that its subsidiary Worldline
entered into a definitive agreement to acquire 100 percent of the
share capital of one of the fastest growing payment platforms in
India - MRL PosNet, a technology-led, integrated merchant
acquiring solutions provider, for a consideration up to
c. € 89 million, representing a transaction multiple based on the
2017 estimated OMDA a bit below Worldline’s current trading
OMDA multiple. The transaction is financed by the available cash
of Worldline. Founded in 2008 and headquartered in Chennai,
India, MRL PosNet employs approximately 140 highly skilled
engineers in Payment in India. Operating an innovative and
state-of-the-art terminal management platform, enabling very
cost efficient deployment and management of new terminals,
MRL PosNet currently processes payment transactions on behalf
of 18 Indian banks, through the management of ¢.100,000
payment terminals.

On October 4, Atos announced that it had closed the acquisition
of the following healthcare consulting companies: Pursuit
Healthcare Advisors, Conduent’s Healthcare Provider Consulting
and Conduent’s Breakaway Group. Following on from the
acquisition of Anthelio Healthcare Solutions in 2016, these
acquisitions will allow Atos to play a leading role in the
fast-growing U.S. healthcare IT market, to support provider
groups and payers as they look to optimize clinical and financial
performance and address the increasing demands of new
government regulations. The newly acquired companies bring
recognized industry expertise within healthcare consulting
including  technology adoption, program and project
management; Electronic Health Record (EHR) implementation
and optimization capabilities, and population health and
analytics expertise. This will further strengthen the scale and
scope of Atos’ healthcare-focused services in its
Business & Platform Solutions Division.

On October 16, Atos in cooperation with its subcontractor SLTN
Inter Access (SLTN) had signed agreements with seven
University Medical Centres (UMCs) in the Netherlands for the
provision of server and storage capacity, and service desk
facilities. This three-year contract allows the UMCs to develop
their server and storage infrastructure, collaborate more
efficiently and minimize costs. The contract also enables the
hospitals to easily procure additional services such as support
and maintenance services, cloud services and consulting.

On October 18, Worldline, an Atos company announced the
completion of the agreement to acquire 100 percent of the share
capital of Digital River World Payments (DRWP), a leading online
global payment service provider from Digital River, Inc., a
leading global provider of Commerce-as-a-Service solutions.
Founded in 1997 and headquartered in Stockholm, Sweden,
DRWP is a subsidiary of Digital River and employs approximately
120 employees worldwide. With global payment gateway,
multi-acquiring and collecting services under one roof, DRWP
delivers comprehensive online payment acceptance and
optimization solutions for leading enterprise brands, spanning a
variety of industries, including travel, retail, direct selling and
digital goods. DRWP’s global platform and large geographical
footprint support international payment schemes and currencies
across 175 countries, a wide range of local payment brands and
methods, and more than 40 acquiring bank connections. With its
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global reach, and positioning as a PSP and collector, DRWP is a
strong complement to Worldline’s existing and proven SIPS
gateway.

On October 24, Atos announced the revenue of its third quarter
of 2017. With revenue at € 3,002 million up by +10.9% at
constant exchange rates and +2.5% organically, the third
quarter continues the trend of the first part of the year with
positive growth in each of the Divisions. Order entry was
€ 2,892 million representing a book to bill ratio at 96%.

On October 27, Worldline, an Atos company announced the
completion of the agreement to acquire 100 percent of the share
capital of MRL Posnet, for a consideration up to c. 6.5 billion
Indian rupees (approximately € 84 million), representing a
transaction multiple based on the 2017 estimated OMDA a bit
below Worldline’s current trading OMDA multiple. The
transaction is financed by the available cash of Worldline.

November

On November 22, Atos had been selected by PSA Finance Bank
(BPF), an international leader in consumer Finance and mobility
services in the automotive sector, as a privileged partner to
manage its application base and to accelerate BPF's digital
transformation in consumer credit, Business lines de Worldline and
consumer experience. According to the initial four-year contract,
Atos becomes the major Partner of the Information Systems
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department of PSA Finance Bank (BPF). Atos will contribute to the
development and renewal of BPF's application portfolio, particularly
in light of PSA Group's new challenges relating to transforming the
automotive experience and new usage.

December

On December 11, Atos announced that it had made a formal
proposal to acquire Gemalto by way of a public offer for all of
Gemalto issued and outstanding shares. Atos invited Gemalto’s
Board of Director to engage discussions and review
collaboratively this potential transaction. On November 28,
2017, Atos had delivered an offer to the Board of Director of
Gemalto which is friendly, compelling, and which addresses the
interests of all stakeholders. Since then, Atos had reiterated its
friendly intentions. Considering increased risk that could impact
Gemalto’s shares, and for the purposes of market information,
the Atos’ Board of Director had decided to make its proposal
public while affirming its willingness to engage into discussions
with the objective to come to a transaction recommended by the
Gemalto’s Board of Director.

On December 17, Atos acknowledged Thales’ offer to acquire
Gemalto, at €51.0 per share. Following its financial discipline,
the Board of Atos had decided not to pursue its offer to acquire
Gemalto at €46.0 per share.

Atos|Registration Document 2017

17




Group overview

A6 Group presentation

A6 Group presentation

A6]1 Formation of the Group

Atos is serving its customers for over 50 years and developed itself through series of mergers and acquisitions to become a global leader

in digital services.
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Atos was formed from the merger in 1997 of two French-based
IT services companies- Axime and Sligos - each of which had
been established out of earlier mergers. By 2000, Atos employed
11,000 staff and generated annual revenues of approximately
€ 1.1 billion.

Origin was a subsidiary of Royal Philips Electronics, which had
been formed in 1996 from the merger of BSO/Origin and Philips
Communications. At the time of the merger with Atos in
October 2000, Origin employed more than 16,000 staff in 30
countries worldwide and generated annual revenues of
approximately € 1.6 billion.

KPMG Consulting’s businesses in the United Kingdom and The
Netherlands were acquired in August 2002 to establish Atos
Consulting. This transaction provided the Group with a major
presence in the Consulting segment of the IT services market.

Sema Group was acquired from Schlumberger in January 2004,
thereby creating one of the leading European IT services
companies. At the time of the acquisition, Sema Group employed
20,000 staff and generated annual revenues of approximately
€ 2.4 billion. Atos Origin employed 26,500 staff, generating
annual revenues of more than € 3 billion.

On July 1, 2011, Atos announced that it has completed the
acquisition of Siemens IT Solutions and Services - to
become a new IT champion. The deal created a new company
with pro forma 2011 annual revenues of € 8.5 billion and 74,000
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S Acquisition

employees across 48 countries. Ranked in the top ten global IT
services providers; number five in Managed Services worldwide
and the number one European player in Europe, the new
company is a powerful combination of two highly complementary
organizations. Together as Atos, they create a leader in
foundation and business critical IT services that will accelerate
growth.

On August 11, 2014, Atos announced the successful completion
of the tender offer launched by Atos for all the issued and
outstanding shares in the capital of Bull. The transaction
represented a key milestone in the creation in Europe of a world
leader in cloud, Cybersecurity, and Big Data. The deal created a
new company annual revenue of circa € 10 billion and 86,000
employees in 66 countries.

On July 1, 2015, Atos announced that it has completed the
acquisition of Xerox ITO, of which the business is mainly in the
United States. With circa US$ 2 billion revenue, North America
becomes the largest geography for Atos where it is now ranked
number 9 in ITO services. As a result, Atos totals now 93,000
employees across 72 countries.

In February 2016, Atos finalized the acquisition of Unify, the
number 3 worldwide of unified communications, allowing Atos to
create a global offer for unified communications and real time
processing, optimizing social collaboration, digital transformation
and enhancing sales performances of its clients.

18



In September 2016, Atos acquired Anthelio Healthcare
Solutions, furthering their strength in the digital health services
portfolio in the ever-growing US health market. This acquisition
strengthened the Atos customer base and further expanding the
footprint of Atos’ North America with the addition of more than
1,700 Anthelio employees, of which 1,300 are in the US. In Q3
2017 Atos pursued in this dynamic by acquiring 3 healthcare
consulting companies: Pursuit Healthcare Advisors, Conduent’s
Healthcare Provider Consulting and Conduent’s Breakaway
Group.

Worldline announced they have completed a successful
transaction with Equens, which will reinforce the Worldline
group. The transaction allows Worldline to expand its position in
Europe, notably within the Netherlands, Germany and Italy. The
same month Atos also reinforced its leading global position in
ServiceNow implementation and training through the acquisition
of Engage ESM, a “Gold ServiceNow Partner” with c. 140
employees mainly based in the UK. This acquisition is completed

A62 Management and organization
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in September 2017 by the acquisition of imaKumo with circa 70
certified consultants mainly in France.

In February 2017, Atos expanded its expertise in Big Data
services with the acquisition of zData, a leader in Big Data
consulting and solutions for both commercial and enterprise
corporations. This gave to Atos a unique team of software
engineers and data scientists to support its customers’ digital
transformation journey within all sectors.

In September 2017, Worldline gained a unique leading position
in the fast-growing Baltic countries and significant development
perspectives in the Baltics with the acquisition of First Data
Baltics, a leading financial processor company in the Baltics.

For additional information on group entities, please refer to E4.7
Note 30 Main operating entities part of scope consolidation as of
December 31, 2017 and to Note 5.5.4 Note 3 Financial fixed
assets, and for acquisition, please refer to E4.7 Note 1 changes
in the scope of consolidation.

Atos is incorporated in France as a “Société Européenne” (European Company) with a Board of Director, chaired by Thierry Breton,

Chairman and Chief Executive Officer.

A62]1 Group general management Committee (GMC)

The general management is composed of a Chairman and Chief Executive Officer and six Senior Executive Vice-Presidents chaired by
Thierry Breton, Chairman and CEO. They form the general management Committee (GMC). The role of the Atos general management
Committee (GMC) is to develop and execute the Group strategy and to ensure value is delivered to clients, shareholders, partners and
employees. This Committee is in charge of the global coordination of the Group management.

Name Title

Responsibility

Thierry Breton Chairman and Chief Executive Officer;

Worldline Chairman

Senior Executive Vice-President
Global Functions and Worldline CEO

Gilles Grapinet

Coordinating global functions! and Worldline CEO

Eric Grall Senior Executive Vice-President Coordinating global operations (Divisions and Business Units)?
Global Operations and TOP Program and TOP Program
Elie Girard Senior Executive Vice-President,

Chief Financial Officer

Michel-Alain Proch Senior Executive Vice-President,
Group Chief Digital Officer, Internal IT,

Security and quality

Coordinating group internal transformation strategy, internal
IT, security and quality

Patrick Adiba Senior Executive Vice-President

CEO North America Operations

CEO North America Operations and CEO Olympics & Major
Events

Senior Executive Vice-President
Group Chief Commercial Officer®

Robert Vassoyan

1 Excluding the Group Head of Investor Relations & Financial Communication, the Group Head of Mergers & Acquisitions, and the Group
Chief Commercial Officer directly reporting to the general management Committee, and Security and internal IT reporting to Michel-Alain

Proch.

2 Excluding Worldline that is under the responsibility of Gilles Grapinet.

3 Starting March 2018
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Thierry Breton, Atos SE Chairman & Chief Executive Officer
and Worldline Chairman

Former French Minister of Economy, Finances and Industry,
Thierry Breton was Chairman and CEO of France Telecom, the
second European leader telecommunications operator, and CEO
of Thomson. He was previously Executive Managing Director and
then Vice-Chairman of the Bull Group. Thierry Breton taught
leadership and corporate governance at Harvard Business
School. He is graduated of the Ecole Supérieure d’Electricité
“Supélec” of Paris and of the Institut des Hautes Etudes de
Défense Nationale. He has been honored with the prestigious
awards of “Commandeur de la Légion d'Honneur” and “Grand
Officier de 1'Ordre National du Mérite.” He is Atos Chairman and
Chief Executive Office and since the creation of Worldline
through the carve-out in July 2013, he is in addition Chairman of
Worldline.

Gilles Grapinet, Atos Senior Executive Vice-President,
coordinating Global Functions & Worldline Chief Executive
Officer

A graduate of the Ecole Nationale d’Administration, Gilles
Grapinet’s previous roles include financial auditor, Head of
Strategy & Information System of the French tax directorate,
Director of the nation-wide Copernicus program for IT
transformation of the tax administrations and Executive
Committee member at Credit Agricole SA, in charge of Strategy
and, then, Payments systems & Services. He served as advisor
for Economic and Financial Affairs of the French Prime Minister
and as Chief of Staff for two French Ministers of Economy and
Finance. He joined Atos in 2008 as Senior Executive
Vice-President in charge of Global Functions, Responsible for
Global Support Functions, Global Sales and Markets, Siemens
Strategic Partnership, Global Consulting & Technology Services,
and Hi-Tech Transactional Services. In addition to his role and
since the creation of Worldline through the carve-out in
July 2013, he is Worldline Chief Executive Officer. He received
the French Légion d’Honneur (Chevalier) in 2011.

Eric Grall, Senior Executive Vice-President coordinating
Global Operations and TOP Program

Eric Grall comes from HP that he joined as a graduate in 1986,
and where he held first positions in marketing and R&D in the
product business, before entering the Services activities of the
Group in 1998. He then had a number of management positions
related to outsourcing, from pre-sales to operations. In 2005, he
was appointed Vice-President and General Manager in charge of
the Global Services Delivery for HP in the EMEA region, covering
outsourcing, consulting and support services and led a major
transformation of its delivery model. After the EDS acquisition in
2008, Eric led the ITO activities of the new outsourcing business.
Eric joined Atos in 2009 as EVP of the Infrastructure & Data
Management division. Since 2017, he is Executive Vice-President
in charge of Atos Global Operations (Infrastructure & Data
Management, Business & Platform Solutions, Big
Data & Cybersecurity, and Unify Software & Platforms), TOP
Program, and Geograpic Business Units. He is part of the Atos
General Management Committee since February 2018.

Elie Girard, Senior Executive Vice-President, Chief financial
officer

Elie Girard is a graduate of the Ecole Centrale de Paris and of
Harvard University. He began his career as auditor at Andersen,
before joining the Ministry of the Economy, Finance and Industry
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in the Treasury department. Between 2004 and 2007, Elie Girard
worked for the Office of Thierry Breton, the Minister for the
Economy, Finance and Industry in France. He joined Orange in
2007 and was appointed Chief of Staff to the Chairman and Chief
Executive Officer. Since September 2010, he was Senior
Executive Vice-President in charge of Strategy & Development of
the Orange Group, member of the Group Executive Committee.
In April 2014, Elie joined Atos as Deputy Chief Financial Officer
of Atos Group and since February 2015 he has been appointed
Group Chief Financial Officer. He is part of the Atos General
Management Committee since February 2018.

Michel-Alain Proch, Senior Executive Vice-President, Group
Chief Digital Officer, Internal IT, Security and Quality

Michel-Alain Proch, a graduate of Toulouse Business School
started his career in 1991 at Deloitte & Touche, in the Audit
division in Paris. He was later on transferred in Transaction
Services based in London. In 1998, he joined Hermes, first as
Director of Internal Audit, then as Group Financial Controller in
charge of the Watch Division and Americas. He was promoted in
2002 Chief Financial Officer for the Americas, based in New York,
supervising Finance, IT, Logistics and Store Planning. In 2006,
he joined Atos as Senior Vice-President Internal Audit & Risk
Management. He is appointed Group Chief Financial Officer in
2007, Executive Committee member. In 2009, he is promoted
Executive Vice-President supervising Finance, IT & Processes,
Real Estate, Pensions, Operational Risk Management, Bid Control
and Security. In 2015, he is appointed CEO North American
Operations and in charge of coordination Internal IT and
Security. The same year he became Senior Executive
Vice-President and a member of the General Management
Committee. Since February 2018, Michel-Alain Proch has been in
charge of the Atos Digital Transformation as Group Chief Digital
Officer, in addition of Global IT, Global Security and Global
Quality.

Patrick Adiba, Senior Executive Vice-President, CEO North
America Operations and CEO Olympics & Major Events

Patrick Adiba holds a degree in Electronic and Telecommunications
Engineering from INSA, Lyon and did an Executive MBA at
Stanford University in 2001. Prior to joining Atos, he held various
management positions at Schlumberger's and in particular the
position of Vice President and General Manager of the Mobility
Solutions Division, then for six years, he was General Manager of
the Latin America region. He joined Atos in 2004 to take
responsibility for Major Events an entity within Atos that manages
the Olympic and Paralympic Games and other Sport events. He
then moved to Madrid to manage the Atos activities in Iberia. In
2013, he was entrusted with the Management of the Group Human
Resources. In 2014 Patrick has been appointed Chief Commercial
Officer. In the first quarter of 2018 Patrick has been given the
management of the Atos North American Operations and continues
to manage Major Events.

Robert Vassoyan, Senior Executive Vice-President, Chief
Commercial Officer

Robert Vassoyan is a graduate of ESSEC business school. Robert
career spanned from Renault, Compaq to HP where he served in
various senior management positions in Sales and Marketing. In
2007, he joined Cisco and became in 2011 the President of Cisco
France. From March 2018, Robert joins Atos as Senior Executive
Vice President Chief Commercial Officer.
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Middle East
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Francis Meston

Telcos, Media
&

Utilities
Bruno Fabre

WORLDLINE

Deputy CEO

Marc-Henri Desportes

The role of the Executive Committee is to develop and execute
the Group strategy and to ensure value is delivered to clients,
shareholders and employees; it is also to improve interaction
and cooperation between the Specialized and Global Business
Units, the Global Divisions, the Global Markets and the Global
Functions.

The Atos Executive Committee is composed of the general
management Committee and of:

Global Divisions

Peter Pluim, Head of Infrastructure & Data Management

Peter Pluim has been Head of the Infrastructure and Data
management Division at Atos since April 3¢, 2017. Mr. Pluim
served as the COO Global Operations for the Atos Infrastructure
& Data Management Services Division (IDM), where he was

globally responsible for Delivery, Service management, Risk-
Audit and Compliancy as well as the management of all
Transition & Transformation activity. Next to that, he managed
directly the IDM leadership in the UK, France and Iberia. He
joined Atos in this capacity in September 2012, coming from a
sixteen-year career at IBM. At IBM, he held a multitude of roles
across Sales, Delivery, Line / P&L management, Operations and
Finance across different European Countries and the EMEA
Headquarters. His most recent roles in IBM were those of
Outsourcing Delivery Director for the Benelux and COO of
Internet Security Systems EMEA, and IBM acquisition in 2006.
Prior to his career at IBM, Peter started one of the first Internet
Services Companies in the Netherlands in 1995. He teaches an
IT Service management class yearly at the Grotius Post-Doctoral
University for IT Lawyers. He holds a bachelor degree in
Engineering.
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Sean Narayanan, head of Business & Platform Solutions

Sean Narayanan has over 20 years experience in IT and
management consulting across the world. He is currently EVP
and Head of Business and Platform Solutions at Atos. Prior to
Atos he was Chief Business Officer at digital company Liquidhub.
He has also served as Chief Delivery Officer of iGATE (now
CapGemini) and worked with Cognizant as Vice President and
consulting firm Booz Allen Hamilton. Mr. Narayanan is a
recognized expert on management and technology, a speaker at
various seminars and conferences and has been widely quoted in
the international media. Mr. Narayanan has a masters degree in
regional and city planning from the University of Oklahoma and
a bachelors degree in architecture from the Regional Engineering
College, Trichy, India.

Philippe Vannier, Head of, Big Data & Cybersecurity, Group
Advisor for Technology

Philippe Vannier is an engineer, graduate of the Ecole Supérieure
de Physique et Chimie de Paris (ESPCI), and of INSEAD AMP
with also a post-graduate diploma in electrical engineering and
instrumentation from the UniversityParis-IV. Philippe Vannier
began his career at Michelin North America as head of quality,
later switching to head of production. From 1988 to 1996, he
held several management roles at SAFT (the energy storage
subsidiary of AlcatelAlsthom), including managing the company’s
aerospace and defense division. Then from 1996 to 2004, he ran
Chelton Telecom & Microwave (Cobham Group), setting up its
European microwave division. In 2004, he founded Crescendo
Industries, as I2E Company bought the same year. In May 2010,
Philippe Vannier become Chairman and CEO of Bull. Since
August 2014, Philippe Vannier is CEO of Bull and advises the
Group in Big Data & Cybersecurity, as well as on technological
subjects in the Group. He received the French Légion d’Honneur
(Chevalier).

Pierre Barnabé, Chief Operating Officer Big
Data & Cybersecurity

Pierre Barnabé is Chief Operating Officer of the Global Division
Big Data & Security within the Group Atos, following the
successful merger of Bull with Atos. He joined Bull in August
2013 as Chief Operating Officer. Previously, Pierre was General
Manager of SFR Business team. He began his career in the
venture capital department of Thalés. In 1998, he joined Alcatel
Lucent with various successful sales positions (Vice President
Sales France, Vice President Sales South Europe) before being
appointed Chief Executive Officer of Alcatel Lucent France then
Group Executive Vice President Human
Resources & Transformation. Knight of the French National Order
of Merit, Pierre Barnabé is graduated from NEOMA Business
School and from CentraleSupélec.

Jon Pritchard, CEO Unify Software & Platforms

Pritchard has spent over 25 years in the IT industry and brings a
wealth of business strategy, operations and channels experience
to the position of CEO. He was most recently Executive
Vice-President Channels at Unify, responsible for all indirect
channel activities. In this role, Pritchard was a driving force in
advancing Unify’s mission to become a channel-oriented
organization. He revamped and expanded Unify’s channel
program to drive significant growth in revenue from the channel.
Prior to joining Unify, Pritchard was President of Comstor
Worldwide, a US$ 2.5 billion channel IT business operating
across 40 countries. Pritchard also held previous positions at
Ingram Micro UK.
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Worldline

Marc-Henri Desportes, General Manager of Worldline

Marc-Henri Desportes is a graduate from Ecole Polytechnique
and Ecole des Mines de Paris. From 2006 to 2009, he was CIO in
BNL, Italian subsidiary of BNP Paribas. From 2005 to 2006, he
was in charge of control coordination at BNP Paribas. From 2000
to 2005 he was Deputy Program Director of Copernic at the
French Ministry of Finance. In 2009, he joined Atos where he
was Head of Global Innovation, Business
Development & Strategy, and then he was Executive
Vice-President of Hi-Tech Transactional Services & Specialized
Business. In July 2013, he was appointed General Manager of
Worldline.

Global Business Units

Chad Harris, President of North American Operations

Chad Harris is President for Atos North American Operations,
since 2018, he is in charge of markets for North America
geograpy. Prior to this role, he was Executive Vice-President,
Global IT services for Xerox ITO Services. Prior to joining Xerox,
he spent five years as CEO of Computer Systems Development,
Inc. (CSD). He earned a bachelor's degree in business
administration from New Mexico State University, with a major
in management information systems and a minor in economics.
He earned an executive MBA from the Robert O. Anderson
Graduate School of management at the University of New
Mexico.

Adrian Gregory, Head of UK & Ireland

Adrian Gregory joined Atos in 2007 and has a 20 years blue-chip
background with experience of a wide range of technology
solutions and multiple client sectors. Most recently he was Senior
Vice-President for Public sector, Health & BBC with responsibility
for all aspects of client business and future strategy. In
July 2015 he has been appointed CEO for UK & I and joined the
Atos Executive Committee.

Ursula Morgenstern, Head of Germany

Ursula Morgenstern joined Atos in 2002 through the acquisition
of KPMG Consulting. From 2007 to 2019, she was Senior
Vice-President responsible for Systems Integration, and then she
was Senior Vice-President responsible for Private Sector Markets.
Prior to that, she held a variety of roles in Systems Integration
including management roles for sectors and various practices.
Before taking on the role as CEO of UK&I in 2012, she was Chief
Operating Officer for UK&I in 2011. From July 2015 to Februaruy
2018, she was managing the Global Business & Platform
Solutions division. Since February 2018, she is CEO of GBU
germany (subject to the consent of the Supervisory Board,
Ursula will be formaly appointed as Managing Director of Atos
Information Technology in March 2018).

Jean-Marie Simon, Head of France

Jean-Marie Simon held various R&D and Production positions
within Schlumberger, first in Clamart in France then in Oslo in
Norway. He worked in Indonesia as Operations Technical
Director for Asia. He was CIO for Schlumberger Qilfield Services
during three years. He moved to Schlumberger Sema following
the acquisition of Sema group and then Atos developing,
Consulting and Integration Systems practice around Human
Resources. He was previously HR Director for France, Germany,
Italy and Spain from 2005 to 2007 and Group HR Executive
Vice-President from 2007 to 2013. He is now Atos France CEO.
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Peter ‘t Jong - Head of Benelux & The Nordics

As an experienced IT leader, Peter has a proven track record in
delivering results and managing complex customer relationships.
He started his career in technical automation with AT&T and
Philips, and continued a career in technology with Lucent
working in the Netherlands and in the USA. In 2001 Peter joined
Atos as head of Managed Services in the Netherlands and
expanded his scope to Executive VP for Sales and COO for Atos
Northern Europe. From 2015 Peter was responsible for leading
the Managed Services organization in Germany and managed
the carve-out and integration of Unify within Atos, followed by
his appointment as CEO Benelux and the Nordics in May 2016.

Giuseppe Di Franco, Head of Central & Eastern Europe

Giuseppe Di Franco has more than 25 years of experience in the
ICT sector. After several years in Business Consulting, with a
wide international M&As and ICT Outsourcing experience, he has
joined Siemens in the 2005 as Senior Vice President, assuming
different roles as CEO and Director of the Region South West
Europe for the Energy Industry. In the 2013, he has assumed
the role of CEO of Atos Italy and Head of the Energy & Utilities
Industry market at Atos Global level. Since February 2018
Giuseppe Di Franco is Atos Central & Eastern Europe CEO.
Giuseppe Di Franco has a degree in Engineering Management
achieved at the Politecnico di Milano, he is Alumnus Top
Influencer of the University and board member of several ICT
Italian associations.

Ivan Lozano, Head of Iberia

Ivén Lozano Rodriguez has developed most of his career in Atos,
after joining the Group in June 1994 as a Consultant in the
Telecom Unit. There he held different positions from 1995 to
2008, among them Operations Manager and Operations Business
Unit Manager. In April 2008, he was appointed Head of Systems
Integration. Ivan Lozano’s task, already as a member of Atos
Iberia Executive Committee, was to design, build and deploy the
new Business Unit. In November 2010, Ivan Lozano was
appointed as Chief Operations Officer at Atos Iberia. Ivan Lozano
is an Engineer in Telecommunications from the Universidad
Politécnica in Madrid, and a Postgraduate in International
Leadership Capability from the Glasgow Caledonian University
(UK).

Herbert Leung, Head of Asia-Pacific

Herbert Leung spent most of his career at Schlumberger where
he began as Regional Director for China and Canada, then as
International Technical Director, and then as Vice President for a
Europe-Africa region. In 2004, at Schlumberger Sema, he was in
charge of Managed Services for the United Kingdom, the
Americas and the Asia-Pacific. He then joined Atos in 2004 and
became Asia-Pacific CEO, where he was supported in July 2011.
Herbie completed his Bachelor of Science in Electronics with a
first class honors University of Dundee, Scotland, UK.

Francis Meston, Head of Middle East & Africa

Francis Meston joined Atos as Head of Consulting & Systems
Integration from the E.D.S French subsidiary where he has been
appointed CEO since January 2002. In 1996, he joined AT
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Kearney as Vice-President in charge of EMEA business
transformation and strategy practices as well as MIA Global
practice. He was previously Vice-President of Capgemini
Consulting where he led the French operations, the EMEA
Telecommunication  practice and the EMEA business
reengineering practice. Francis Meston is a graduate of Ecole
Centrale Marseille and holds a MBA in Finance from Purdue
(Indiana). Francis Meston is “maitre de conferences” a HEC
Business School. In July 2015 he has been appointed Head of
Middle East & Africa, and Group Digital Transformation Officer.

Sales & Markets
Bruno Fabre, Head of Telcos, Media & Utilities

Bruno Fabre joined Atos Origin in 2010 and he was previously
Thomson Telecom CEO and Member of the Thomson Executive
Committee. Prior to that role, Bruno Fabre was CEO at ATLINKS,
an Alcatel Thomson joint venture; Vice-President Sales, Supply
Chain and Customer Care at Alcatel Mobile Phones, Sales
Director Europe & South America at Alcatel Radiotelephone. He
has also held senior positions at Afrique Métaux and SAGEM. He
is a graduate from IDRAC, CNAM and Stanford SEP. Since
July 2013 and the creation of the new market through the
consolidation of the Telcos, Media & Technology and the
Energy & Utilities markets, Bruno Fabre is Head of Telco,
Media & Utilities.

Kari Kupila, Head of Siemens Account

Kari Kupila began his career with Siemens Osakeyhtié, Espoo in
1986 holding various management-level positions within the
Company in Germany, notably Head of Equipment Financing,
Head of Corporate Finance, Head of Regions and Sales
management. In 2010, he was appointed CEO Cluster for South
West Europe and CEO SIS Verwaltungsgesellschaft GmbH, in
2011 he was appointed GBU Head North South West Europe. He
is currently managing the Siemens Account.Kari Kupila is
graduate of Master of Science, Economics, Helsingin
kauppakorkeakoulu, focus: law and Finance.

Group Functions

Philippe Mareine, Head of Human Resources, Logistics,
Housing and Head of Siemens Global Alliance

Prior to this position, he was Deputy Manager in the French
Treasury department’s Inspection Générale des Finances unit
and, previously, he was in charge of Human Resources in the
Public Accounts department of the French Ministry for the
Budget. From 2005 to 2007, he was technical adviser in charge
of employee relations and reform in the office of the French
Minister of the Economy, Finance and Industry. He held several
managerial positions at the French Tax Administration. He joined
Atos in 2009 as General Secretary of the Board of Director, in
charge of legal functions, Compliance, Audit, Security, Social
Responsibility policy. In 2014 he was appointed head of Human
Resources and Head of Siemens Global Alliance. He is a graduate
from the Ecole Polytechnique and Ecole Nationale
d’Administration.
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Marc Meyer, Head of Executive & Talent Management,
Communications

Marc Meyer comes from Dexia where he served as Head of
Group Communications. Marc joined Bull Group in 1986, where
he held several senior positions in corporate and marketing
communications. In 1997, he joined Thomson, a consumer
electronics firm and in 2001 was promoted to the Company
Executive Committee. Then, he joined the France
Telecom/Orange Group as Executive Vice-President for
Communications. Marc Meyer has been promoted as Head of
Executive & Talent management, Communications in 2014. He is
a graduate from the Sorbonne University in Paris. He received
the French Légion d’Honneur (Chevalier).

Alexandre Menais, Head of Mergers & Acquisitions,
Legal & Compliance

Alexandre Menais has joined Atos in 2011 as Group General
Counsel. Before Atos, Alexandre Menais used to work as Senior
Associate at Hogan Lovells in Paris and London. In 2006, he
became General Counsel at eBay France (eBay, Paypal and
Skype) before being promoted as Europe Legal Director of eBay.
In 2009, he joined Accenture as General Counsel France and
Benelux. Alexandre holds a LLM in Business law from the
University of Strasbourg and an MBA from HEC.

Gilles Arditti, Head of Investor Relations & Financial
Communication

After six years at Bull and four years at KPMG, Gilles Arditti
joined Atos in 1990, where until 2006 he was, successively,
Director of Mergers and Acquisitions, Director of Finance and
Human Resources for Atos Origin in France, and CFO for France,

Trusted partner for your Digital Journey

Germany and Central Europe. In 2007, Gilles Arditti became
head of Investors Relation & Financial Communication for the
Atos Group, a position he is still holding. In March 2014, he was
appointed Group head of M&A and member of the Executive
Committee. Since June 2014, Gilles Arditti is member of the
Board of Director of Worldline. Holding a master degree in
Finance from the University Paris-Dauphine and a master degree
in International Finance from HEC Paris, Gilles Arditti is also
graduated from the engineer school Ecole Nationale Supérieure
de Techniques Industrielles et des Mines d’Alés (ENSTIMA) and
is a Certified Public Accountant (CPA).

Olivier Cuny, General Secretary

Olivier Cuny joined Atos in May 2012. He had been Chief of Staff
to the Chairman of the French National Assembly since 2009. He
previously worked in the French Treasury department (Direction
du Trésor) and in the French Debt Agency (Agence France
Trésor). He was Alternate Executive Director for France at the
International Monetary Fund in Washington DC from 2003 to
2006. He then became Economic Adviser to the Prime Minister
before being appointed Chief of Staff to the Governor and
Secretary of the Executive Committee of the Council of Europe
Development Bank in 2007.He joined Atos in 2012 as Chief of
staff of the Chairman and CEO and secretary of the Executive
Committee. Since 2014 he is also in charge of corporate
responsibility and Secretary of the Board of Director, and has
been promoted General Secretary of the Group in 2015. Olivier
holds an engineer degree from the Ecole Polytechnique and is a
graduate from the Ecole Nationale d’Administration and the
Institut d’Etudes Politiques in Paris.
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B1 Markettrends

Bl Markettrends

Bll Digital transformation momentum accelerates

In line with previous Atos analysis, the digital transformation
continues to drive fundamental business and organizational
changes. Since the last decades, Digital has already profoundly
transformed business and public services in all sectors. Today,
the coming of age of four core technology waves is profoundly
increasing the pace of digital disruptions, putting us on the verge
of a fourth industrial revolution. Intelligent connectivity for
billions of things is blurring the physical and the digital worlds,
making our whole environment sensible, analyzable and
actionable. New analytic & Artificial Intelligence technologies
enable to make sense from the enormous volumes of generated
data to drive prescriptive insight to action. Continuous progress
of High-Performance Computing allows the real-time processing
of these massive amounts of data into business processes. And
new cloud-based digital infrastructures enable to provide the
necessary computing capacities on demand, in a very agile and
cost-effective way.

These fundamental advances put data and analytics at the heart
of enterprise business. In this new world, Data becomes the
living heart of business, at the core of knowledge, operations
and value creation. The resulting digital shockwaves are deeply

transforming our environments, from ways of working and living
to business models. They bring both tremendous opportunities
and risks for companies and public organizations. As a result,
digital is now at the heart of enterprises strategies in all sectors,
from Manufacturing to Retail, from Banks to Insurance, from
Telecom to Utilities, from the Public sector to Healthcare.

The key question for each Executive Board: how to be a
disrupter rather than being disrupted? How to position in the
new value chains that are transformed by digital, and be in a
central position in newly reshaped ecosystems? How to adapt
business models, customer relations and operations to survive
and thrive in this new economy? To answer these questions,
70% organizations have put in place Board-level digital
strategies, and heavily invest in business technologies. To do so,
they need digital partners that help them design, build and run
the business technology platforms needed to win in the digital
age. This fuels a huge technology and services market growth,
notably around the 6 core business technology domains covered
by Atos: hybrid cloud infrastructures, real time business process
management, analytics and artificial intelligence, digital
experience, security and payments.

B12 A demandboost in hybrid cloud digital infrastructures

As the world is moving into the digital era, digital platforms are
becoming more than ever the foundation of organizations’
competitiveness, notably through new generation
cloud-computing technologies. This drives a strong demand in
consulting, integration and management of public cloud
platforms, on providers such as AWS or Microsoft Azure, whose
solutions are mostly mediated by integrators such as Atos, with
32% vyearly market growth in infrastructures as a service. This
also drives a very huge demand in cloudification of existing data

centers and in the modernization of legacy systems, applying
‘private cloud’ technologies to applications that need to fully
remain under enterprise control. Last but not least, it requires to
consistently automate, manage and orchestrate these hybrid
infrastructures, and to adapt and build the business applications
with new generations’ technologies such as DevOps and
Microservices. There are all domains where Atos excels, and is
recognized as a leader by industry analysts.

B13  Therise of real time business processes

On these agile infrastructures, new technologies appear that
enable to run business processes in a much simpler, faster way
thanks to the combination of real time and unified data
management solution. This transformation particularly impacts
Enterprise Resource Planning (ERP) systems and related
applications on which core process rely (Finance, Human
Resources, Supply Chain Management..). The benefit for
organizations: reduce process costs by up to 40%. The world
leader in ERP, SAP, is particularly instrumental in these

Trusted partner for your Digital Journey

evolutions, with the decision to progressively move all its
customers base on its real-time SAP HANA platform by 2025.
This offers tremendous market opportunities on SAP services, on
which Atos is particularly focused, by bringing an end-to-end,
one-stop shop set of technologies and services that is unique on
the market. In the same way, Atos is providing differentiated
services to support customer’s transformation pathways on other
major enterprise software platforms such as Oracle or Microsoft.
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Bl4

In tomorrow’s interconnected digital, economies, Data will be the
new oil. The ability to acquire and analyze data from trillions of
things, billions of people and millions of organizations will make
the difference for digital winners. At stake: improve customer
experience, optimize operations, reinvent business models and
foster trust & compliance, leveraging technologies such as
prescriptive decision support, virtual assistants, knowledge
engineering, smart machines and more. As a result, analytics is
the most rapidly growing segment in Digital, with notably 40%
yearly market growth in Artificial intelligence, and more than

Atos positioning and strategy
B1 Markettrends

The nextbig thing: Big Data and Artificial Intelligence

50% of large organizations projecting to deploy High
Performance Data Analytics solutions by 2020. This is a domain
uniquely pioneered by Atos, which is bringing both a huge
network of partners and a powerful set of analytic and cognitive
IP solutions, encompassing unique Extreme Computing HPC
technologies and pioneering research in Quantum computing.
This is opening disruptive business opportunities in domains
such as Utilities, Industry 4.0, Government, Autonomous
Transports, Precision Medicine, Aerospace, Defense, and more.

B15  Therace to digitally engaging customers and employees

The growth of the digital economy is irreversibly changing the
way people live, consume and work, transforming both customer
and employee experience. The fast development of mobile,
social networks and e-commerce is driving public and private
organizations alike to seamlessly combine their physical and
digital touchpoints to provide personalized, customer or citizen
centric experiences. This also drives organizations to deploy next
generation workplaces, leveraging the latest technologies in
mobile devices, augmented reality, unified communication and

Bl6

Digital brings in multiple opportunities for value creation. It also
brings new risks, from fraudsters, “hacktivists”, mafias and even
hostile organizations and states. Cybercrime are already
estimated to cost around $ 400 Bn per year and may exceed the
$1Bn mark by 2020. Due to improper security, industry
analysts estimate that 60% of organizations will be victims of
major breaches by 2020. This threatens not only business
activities - notably in the most sensitive sectors such as Finance,
health and government. It also threatens compliance: new
regulations such as GDPR enforce strong obligation for the
protection of customer data, with possible fines up to 4%
revenue. Last but not least, breaches may even threaten human

collaboration, intelligent help & interaction centers,
Artificial-Intelligence, robotics process automation.... Both
represent a strong market demand where Atos capacity to
address both customers and employees experience enables
organizations to benefit from both an internal productivity boost
and an improved customer or user engagement. This is a
domain where Atos is recognized as a leader, both in digital
workplace and in connected living and omnichannel commerce.

Trust at the heart of digital strategies

lives with the development of smart machines in Industry,
Utilities, Transports, Defense.... As a result, security is more than
ever on the top of customer preoccupations, and is moving to
the Artificial Intelligence era. The perspective is that
organizations will move from a reactive security approach to
Al-powered prescriptive security, leveraging next generation
security-as-a-service platforms to detect and block threats
before they can have an impact. By combining unique Security
with Big Data and Mission-Critical Systems expertize, Atos is
among the world pioneers and the European leader of this fast
growing market.
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B2 Market sizing and competitive landscape [GRI102-6][G102-10]

B1l7  Theemergence of a cashless world

The trend towards non-cash payment instruments continues
both in the retail and wholesale payment sector, as the result of
a complex interaction between consumer’s financial institutions,
merchants and regulation authorities. According to A.T. Kearney,
the number of non-cash transactions in the European Union has
grown at an annual rate of 6% over the last 10 years. A.T.
Kearney also estimates that this growth rate will accelerate to
7% per year from 2020 through to 2025, reaching 238 billion
transactions. This will be accelerated by new technologies
including next generation payment terminals, mobile payments,

blockchains, etc. This drives a strong demand for the redesign or
extension of existing payment and transaction systems, with the
development of integrated end-to-end platforms that cover the
full range of payment processing and related functions. These
integrated new platforms are enabling payment service providers
to offer more and improved services at lower costs and across
more geography. This is a place in which Atos is a pioneer and
the European leader with its Worldline subsidiary, supporting
both merchants and financial institutions in this strategic
transformation.

B.2 Marketsizing and competitive landscape

[GRI102-6][G102-10]

B21  Overall marketsize

Overall IT spending is estimated to be worth $ 3.98 trillion
worldwide, with a 3.4% growth in constant currency in 2017.
Due to the strong market transformation towards hybrid Cloud,
the digitization of business process, the rise of next generation
analytics and the race to omnichannel engagement for customer
and employees, key segments have contrasting growth rates:

® communications services (consumer fixed services, consumer
mobile services, enterprise fixed services and enterprise
mobile services) represent today 40.1% of the IT market. In
2017, these services have seen an overall modest growth of
0.7% to $ 1.59 trillion at constant dollars;

® devices (PCs and tablets, mobile phones, and printers)
represent 19.2% of the market, or $ 763 billion. This segment
showed a 5.3% growth rate in 2017;

® enterprise software (including security products) represents
9.8% of the market, or $ 392 billion. It showed a strong
growth of 8.5% in 2017, with progress notably nurtured by
the development of analytics, data management, Customer
Relationship management (CRM) and Supply Chain
management (SCM) software solutions;

® data center systems and servers represent 4.9% of the
market, at $ 198 billion. They experienced a solid growth of
4.2% in 2017. User demand is expected to stay robust thanks
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to the development of Hybrid Cloud, despite the disruptive
forces of software-defined infrastructure and public cloud
delivery. High-end servers for High Performance Computing -
in which Atos is positioned with its Bull sequana offering -
continues to outperform the overall segment growth, with 6%
CAGR over the next 5 years;

® IT services (Business IT services and IT product support)
represent 26% of the market, or $ 1,037 trillion. It grew by
4.2% in 2017. Of this sum, hardware and software support
activities represent less than $ 100 billion. Therefore, the size
of the IT services market where Atos is primarily active is
sized at more than $ 900 billion, of which, around 29.2% or $
303 billion is in Europe, which despite Atos’ rapid expansion in
the US remains the Group’s principal field of play. Through
2021, the IT services market is expected to grow at 4.5%,
with a special push in IT outsourcing (6.2%) and business
technology consulting (6.9%). This offers solid growth
perspectives for the Group.

Overall, IT spending results vary greatly by region. The largest
region remains Americas with $ 1.556 trillion and a 3.6% growth
rate in 2017. Asia experienced in 2017 a faster 4.3% growth, at
$ 1.266 trillion. With $ 882 billion in overall IT expenses, Europe
grew at 2.2% in 2017. With a $ 279 billion market, the rest of
the world experienced a 2.4% growth last year.
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When looking only at IT services, the segment on which Atos is primarily positioned Americas and Europe are by far the two leading
markets today:

2017 IT Services spend and growth (in $ billion) 2017 growth
America (Canada, USA, and Latin America) 476.3 +5.2%
Europe 303.4 +3.2%
Rest of the World 257.9 +3.6%
TOTAL 1,037.5 +4.3%

Source: Gartner for IT Services in constant currency (Constant 2017 Dollars).

The combination of Americas and Europe therefore continue to represent the very largest share of the IT services market worldwide,
even if countries such as China and India - yet with limited local markets - experience substantial CAGR of 11.6% and 12.6% over the
2016-2021 timeframe.

B22 Competitive landscape and new expected position of Atos

Looking at the 2017 pure IT services market, Atos is ranked 2017, major industry analyst firms have assessed Atos
number 8 in the world, is a significant and growing player in the capabilities and positioned Atos as follow:
US, and is the second largest IT business Services company in

Europe with a market share of around 3%. Atos is the number 1 ® global leader in IT outsourcing;

European IT service provider in Europe just behind IBM. ® global leader in private cloud and European leader in hybrid
Atos is one of the few companies able to cover all the European cloud;

geographies. In the largest European countries, the main ® global leader in SAP HANA and European leader in SAP
competitors of Atos are IBM, Accenture, Capgemini, CGI, DXC services;

and some local champions with strong regional footprint like

Fujitsu (UK), T-Systems (Germany) and Indra (Spain). Indian @ visionary provider in analytics;

based players start to have significant presence in Europe, but @ global leader in 10T services;
this is still predominantly in the UK (TCS, Cognizant, Infosys and
Wipro). ® global leader in digital workplace;

® major player and visionary in Unified Communications &
Collaboration;

® major player and European leader in security.

B23 Marketsize and Atos market share in Europe

Atos is well positioned on the largest and most promising segments of the european IT services market: IT Outsourcing, where Atos is a
leader ($ 105 billion, +5.6%/year), business technology consulting ($ 59 billion, +6.6%/ year), implementation ($ 75 billion,
+2.1%/year), and BPO ($ 38 billion, +3.1%/ year). Atos is not present in the last segment, support, representing only $ 25 billion and
decreasing by 1% per year.

Atos market shares in each main country are presented below, reflecting the positioning of Atos as the European IT champion.

The figures are based on Gartner’s 2017 estimates on yearly external IT spending for Business Professional Services.
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Market size Atos
Growthvs.
(in $ billion) 2017 Weight 2016 2017 Marketshare
United Kingdom & Ireland 95 33% 3.1% 1.8 1.9%
Germany 50 16% 3.3% 2.3 4.6%
France 38 12% 3.2% 2.0 5.2%
Benelux & The Nordics 56 18% 2.5% 1.4 2.5%
Rest of Europe 64 21% 4.0% 2.0 3.1%
Europe 303 100% 9.5 3.1%

Based on Gartner Service line Forecast 2017 Q4 (Consulting, Implementation, IT Outsourcing).

In addition, Atos is also competing in other markets where the
Company is now perceived as a key player:

® in the information security market, Atos has been ranked by
PAC as one of the top three leading security IT services
providers in Europe, the Middle East & Africa. Worldwide
spending on information security has reached $ 99.3 billions in
2017, an increase of +8.3% over 2016, according to Gartner.
The increase in spending is being driven by government
initiatives, increased legislation such as GDPR in Europe and
high-profile data breaches. IT outsourcing, and identity and
access management present the biggest growth opportunities
for technology providers, both domains in which Atos is a
European leader;

® Atos is the leading European player in the High-Performance
Computing (HPC) technology market. According to hyperion
research, the HPC market, which including servers, storage,
services, software, networks and other products will reach
$ 30.1 billion in 2021, with 6.2% CAGR by that date. The
largest HPC markets are government, defense and academic
sector, followed by Manufacturing, BioScience and Weather
forecasting. With its Bull sequana offering, Atos is very well
positioned on the high-end part of this market that will be
further boosted by massive computing power needs linked to
the development of Artificial Intelligence. The domain also
offers promising synergies with the Hyperscale segment,
involving large-scale infrastructures for Internet activities
requiring the use of HPC technologies for efficiency at scale, at
companies such as Google, Amazon, or Baidu.

B3 Strategy and 2019 Ambition

For the period 2017-2019, Atos set a 3-year strategic plan
named “2019 Ambition” in order to accompany all its customers
in their digital transformation and the massive “data-ization” of
their businesses in a secured cyberspace, capitalizing on its
technological strengths and people skills. The strategy focuses
on the Atos Digital Transformation Factory based on four high
growth pillars: Atos Canopy Orchestrated Hybrid Cloud, Atos
Digital Workplace, SAP HANA by Atos, and cognitive solutions
with Atos Codex to transform data into business value, while
continuing to enhance the Group state of the art Cybersecurity
technologies across all its offerings.

The holistic nature of the digital transformation of Atos clients
requires the orchestration of most of Atos technologies to be
efficiently implemented (High speed computer, Managed
Services, Systems Integration and agile development,
collaborative solution, data analytics, e-payment...) which makes
Atos very well placed to capture the growth from this new IT
market wave.

Trusted partner for your Digital Journey

The Group has indeed a more technological profile than ever and
with more than 70% of revenue based on multiyear contracts.
Atos’ business model is both predictable and very well positioned
to capture the market growth. With no debt, it has the required
financial strength to move forward.

With all these strengths, Atos is fully geared to reach its 2019
ambitious targets in the benefit of its customers, employees, and
shareholders.

To reach its 2019 Ambition the Group will focus on seven levers:

® consolidate the Infrastructure & Data Management (former
Managed Services) leading position and leverage its
leadership;

® catch-up of Business & Platform Solutions (former Consulting
& Service Integration) growth and profitability towards its
peers;
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® roll-out an end-to-end sales process based on a holistic digital
transformation offering and industrialize its successful global
quality program to increase its wallet share;

® develop “Worldline” as an undisputed European leader in
payments;

® leverage its unique European solutions in Big Data &
Cybersecurity to sustain a solid double digit growth over the
period;

® maintain excellence in Human Resources and CSR;

® continue to participate to the IT industry consolidation to
eXpand its customer base and to strengthen its technological
capabilities.

Atos positioning and strategy
B3 Strategy and 2019 Ambition

As part of the “2019 Ambition” 3-year strategic plan, the Group
ambitions to deliver:

® revenue organic growth: 4+2% to +3% CAGR over the
2017-2019 period;

® operating margin rate: c. 11.5% of revenue in 2019;

® free cash flow: an operating margin conversion rate to free
cash flow at circa 65% in 2019

The figures above are taking into account IFRS 15 and are to be
compared with 2016 pro forma and including 12 months effect of
recent acquisitions and disposals (i.e. mainly the acquisitions of
Unify, Equens, Paysquare, Komergni Banka Smartpay, and
Anthelio). Additionally, the assumption is made that no pension
one off effects will occur in the period 2017-2019.

B31 Consolidate the Infrastructure & Data Management leading position

and leverage its leadership

The Group intends to anchor its leadership in Infrastructure &
Data Management (IDM), its largest business, notably by
continuing to successfully drive the transition of its customers to
hybrid cloud infrastructures with increased volumes and market
share gains through new contracts. The Group will keep bringing
the innovation to enable the digital transformation of its
customers, notably through strong partnerships with the most
advanced technological world leaders.

In this context, IDM is expected to improve its operating margin
rate by +50 to +100 basis points over the 2017-2019 period
while growing organically at a 0% to +1% CAGR.

B32
its peers

In Business & Platform Solutions (B&PS), the Group has the
ambition to catch-up towards its peers in terms of revenue
organic growth and profitability. The focus will be, in particular,
the migration to SAP HANA, the application transformation, and
vertical cognitive solutions with the Atos Codex offerings as well
as reaping the promising North America market.

The Division profitability increase will mainly come from the
implementation of a brand new fully integrated delivering
process concept for international private companies (which
represent one third of the Division business today), closing the
profitability gap with peers as well as making Atos more
aggressive commercially to grow on this market.

As a result, Business & Platform Solutions targets to accelerate
its organic growth to a +3% to +4% CAGR, while improving its

In 2017, Infrastructure & Data Management revenue achieved
€7,144 million, + 0.9% organic growth already in line with the
objective of the 3-year plan, with a significant growth in
strategic areas such as Cloud Services and Technology
Transformation Services. Indeed, growth accelerated with new
Digital Transformation Factory contracts won as the Division
continued to successfully transform the IT landscape of its main
clients and to roll out automation and robotization. In particular,
Canopy Orchestrated Hybrid Cloud showed a strong traction
while Digital Workplace and SAP HANA were also boosted by
contracts in Asia Pacific and Central & Eastern Europe,
respectively. In 2017, profitability improved by +90 basis points,
resulting from the migration to cloud based infrastructures and
highly automated/robotized delivery in a further industrialized
setup.

Catch-up of Business & Platform Solutions growth and profitability towards

operating margin rate by +200 to +250 basis points over the
2017-2019 period.

In 2017, B&PS has laid the foundation to deliver its 3-year plan
targets. Indeed, the Division is quickly closing the gap with the
3% to 4% organic growth 2017-2019 CAGR target with +2.5%
in 2017 compared to +0.8% in 2016. Growth acceleration
mainly came from the success of the Atos Digital Transformation
Factory and in particular Atos Codex, SAP HANA by Atos, and
Atos Digital Workplace to a lesser extent. In 2017, profitability
improved by +110 basis points thanks to revenue growth,
implementation of the Application Managements Services
transformation program, and the successful workforce
management. In the meantime, the Division continued to invest
in innovation, mostly for Atos Codex and SAP HANA by Atos
offerings.
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B33

Answer the holistic digital transformation need of large organizations

though the roll-out of end-to-end offerings of the Atos Digital

Transformation Factory
[A12]

In order to answer the holistic need of large organizations in
their digital transformation, the Group designed a Digital
Transformation Factory based on four end-to-end offers relying
on the joint skills and capabilities of all the Group Divisions and
the consistent sales organization focusing on its top clients.

With Atos Canopy Orchestrated Hybrid Cloud, Atos leverages all
the Group strengths and the expertise of its unique and powerful
ecosystem of partners. It proposes an industrial end-to-end
approach to transform customer applications and infrastructures
and to migrate them to a common framework managing and
orchestrating the bi-modal landscape of legacy and
multi-sources of cloud. Revenue in Atos Canopy Orchestrated
Hybrid Cloud is expected to grow from c. € 700 million in 2016
to c. € 1.7 billion in 2019e.

Leveraging 33 years of experience with SAP 12,000+
professionals in 40+ countries, the Group provides a unique
end-to-end SAP HANA value proposition with a recognized set of
tools and accelerators, flexible SAP HANA hosting and cloud
services, and the leading SAP HANA appliance, the Bullion. With
SAP HANA by Atos end-to-end approach from Consulting &
Integration to Digital & Analytics, Atos accelerates innovation
and transformation by simplifying and optimizing its clients IT
costs with the combination of both classical SAP and new SAP
HANA. SAP HANA by Atos revenue is expected to grow from c.
€ 100 million in 2016 to c. € 700 million in 2019e.

In a context of consumerization redefining the way we work and
business requirements of the end user, the Atos Digital
Workplace end-to-end offering is answering its clients’ needs of
productivity of employees, security, and costs. The Atos solution
encompasses automated help & interaction centers, cloud &
mobile solutions, unified communication and collaboration tools
such as Circuit from Unify. Thanks to a proven global capability,
large investments, continuous innovations, and the management
of an ecosystem of service partners, the Atos Digital Workplace
revenue is expected to grow from c. € 0.2 billion in 2016 to
c.€ 1.3 billion in 2019e.

Atos Codex is a suite of business-driven analytics and IOT
solutions and services which accelerates client’s Digital
Transformation. It supports public and private sector
organizations to transform data into actionable business insight
using cognitive capabilities. In this field, the Atos difference
relies on an open innovation model to collect the world’s
intelligence and make it work for its clients, made to measure
platforms to perfectly fit to the unique business context of its
clients, in a fully secured environment. Atos Codex revenue is
expected to grow from c. € 500 million in 2016 to c.€ 1 billion in
2019e.

In 2017 Atos Digital Transformation Factory represented 23% of
2017 revenue (vs. 13% in 2016) benefitting from the strong
demand of large organizations implementing their digital
transformation.

B34 Develop Worldline as an undisputed European leader in payments

Worldline announced its ambition for 2019, reflecting the
increase of its scope after the acquisitions of Equens, Paysquare,
and KB Smartpay. Worldline's 2017-2019 objectives are:

® after a first semester 2017 at a slight positive growth, a
revenue organic growth between 5% and 7%;

® OMDA percentage improvement between 350bp and 400bp in
2019, compared to 2016;

® +50% increase in Free Cash Flow in 2019 compared with
2016, at € 210 m to € 230 m in 2019.

For the next three years, Worldline intends to take advantage of
its European leadership to expand its Pan-European platform for
omni-commerce Merchant Services, to grow in Financial
Processing and to deliver the massive industrial synergies with
equensWorldline.

Trusted partner for your Digital Journey

Based on its payment industry intimacy and its attractive
financial profile, Worldline ambitions to accelerate its
involvement in the European payments industry consolidation.

In 2017, Worldline acquired 3 targeted companies in the
payment area, as part of its multi-year consolidation ambition in
payments, particularly, Digital River in online payments, FDB
opening ups the Baltic and Nordic regions, and MRL Posnet
enhancing Worldline's footprint in India.

Thanks to the solid execution of its organic growth plan, the success
of the equensWorldline integration, and the very satisfactory start of
the integration of our last 3 acquisitions, Worldline had a very good
year in 2017, with results in line or above its objectives. 2017 was
also a year of transformation that has enabled the reinforcement of
Worldline's offers to support key payment market trends.
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Leverage its unique European solutions in Big Data & Cybersecurity to

sustain a solid double digit growth over the period

The end-to-end approach of the Atos Digital Transformation
Factory will be a key enabler to offer the Big Data &
Cybersecurity solutions on top of the traditional research and
defense sectors and combined with the international
development of the Division beyond France and Germany.

Thanks to this transversal and international expansion, the
Division Big Data & Cybersecurity is expected to grow at an
organic CAGR of at least 12% over the 2017-2019 period while
maintaining its current strong operating margin rate above 16%.

In 2017, the Division recorded a double digit organic growth
pulled by the extension of its markets both in terms of industries
served and geographies and thanks to the increasing demand in
Cybersecurity services to face more and more sophisticated
cyberattacks. The activity in High Performance Computing
remained strong in order to support the growing Big Data
processing needs of Atos’ clients. Operating margin in 2017 was
broadly stable compared to 2016 and the Division continued to
invest in innovative solutions and products as well as extending
its international footprint in geographies such as North America,
Middle East & Africa, and Germany.

B3.6 Maintain excellence in Human Resources and CSR

In order to realize its 3-year plan, the Group relies on strong
values and best practices in Corporate and Social Responsibility.
These values are fully integrated in its operations.

To power its ambition, Atos is building the best employee digital
experience in order to attract and retain the graduates, talents
and experts.

Atos set medium term extra-financial objectives including:

® to power its ambition, Atos targets to be recognized as the
best employer in the IT sector and to build the best employee
digital experience. In this field, Atos ambitions to keep
increase the Atos GreatPlaceToWork TrustIndex® reflecting
employee satisfaction to the top 10% industry benchmark;

® a clear focus on customer satisfaction through sustainable and
innovative solutions with a 2020 objective to continue to get
Net Promoter Score above 50% for our TOP Clients;

@ in the field of ethics and data protection, the Group targets to
maintain in 2020 a 70% level of its total spend assessed by
EcoVadis, an external agency;

® as a sustainable player, Atos manages its operational
efficiency in environmental footprint with the objective to
reduce by 5% to 15% CO, Emissions per revenue unit (tCO,
per € million) by 2020.

Digital solutions help Atos clients to meet their own CSR
challenges and objectives in domains such as environment, social
progress, and governance. This is particularly true for the four
end-to-end offers of the Atos Digital Transformation Factory.

With Atos Canopy Orchestrated Hybrid Cloud, Atos Canopy
contributes to streamlining IT resources while optimizing the
energy efficiency of infrastructures and services delivered,
essentially through mutualization and automation. Furthermore,
important compliance matters such as the governance and

usage of sensitive data are at the heart of the Canopy
Orchestrated Hybrid Cloud offering.

With SAP HANA by Atos, Atos addresses several critical
sustainable topics of its customers such as product life cycle,
smart grid analytics, health and safety. Accelerating innovation,
improving product safety and stewardship, ensuring safer
workplaces or reducing risk are some examples of the wide
scope provided by SAP HANA.

By unifying all technologies used by employees (mails, social
networks, business applications, instant messaging, Virtual
Meeting...), the Atos Digital Workplace end-to-end offering brings
many sustainability benefits like environmental impact with less
travel and lower real-estate footprint thanks to remote and
mobile working, better governance with improved compliance
and trust monitoring, security, data management, stakeholder
roles, employee training, monitoring of performance and
management roles... The Atos Digital Workplace addresses all
these sustainability issues.

Atos Codex supports public and private sector organizations to
transform data into actionable business insight using cognitive
capabilities. It simplifies and streamlines the understanding of
cross data links, semantic and contextual information for an
optimized decision criteria taking into account possible impacts
on sustainability matters. For instance Atos Codex admirably
eases to understand the interactions between citizen, resources,
ecosystems and climate, supporting businesses to integrate their
sustainable constraints as “parameters” in their activities, refine
goals if necessary and focus efforts on the sustainable variables.
Finally, understanding how doing business really affects their
eco-system, and measuring this impact, will open up
opportunities for bringing sustainability inside organizations:
innovating, cutting costs and boosting long-term profitability in a
resource-constrained environment.
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B3.7

Continue to participate to the IT industry consolidation to eXpand its

customer base and to strengthen its technological capabilities

Atos maintains a financing agility to support the Group
development ambition. It will seize value creative opportunities
to reinforce its business model and to acquire companies
providing new clients and technological capabilities with the
same financial discipline as in the prior years. The acquisition
priorities can be summarized in 4 areas:

® acquisitions for Worldline in Merchant acquiring and in
Financial processing, in continental Europe to penetrate new
geographies, as it was done for Equens and for the
acquisitions of First Data activities in the Baltics announced in
July. Atos pursue this strategy to build at its own pace and to
reinforce at the right price our pan European Payment
Business through Worldline. Atos will also look at additional
technologies. The acquisition of Digital River World Payments
in Sweden is a good example as it provides a state of the art
online payment platform. Cautiously but constantly, Atos is
building the strongest payment company in Europe with banks
and merchants as partners. Finally the Group looks at
opportunities in growing markets such as India when at the
end Atos considers the price as reasonable compared to
business plan and costs synergies;

® then in IT Services in the US, to cross-sell system integration
projects on our Infrastructure & Data Management customer

Trusted partner for your Digital Journey

base, or to increase the business in targeted verticals, as the
Group did for example with several acquisitions in the
Healthcare sector;

@ third, acquisitions that should enhance our technology leap,
for instance in Big Data & Cybersecurity;

@ finally, and more generally, any acquisition in Infrastructure &
Data Management enhancing shareholder value, as Atos did in
the past, through a sizeable turn-around. This can be done
either in Europe or in the US.

In 2017, the Group acquired several companies, totally in line
with these strategic priorities. Indeed, Atos reinforced its
footprint and technological digital capacities with the acquisition
of Engage ESM and imaKumo in Cloud orchestration and
automation, with zData in Big Data and Al, and with CVC in the
secured communication networks and cybersecurity. In North
America, Atos significantly increased its expertise in e-health
with three simultaneous acquisitions to reinforce our consulting
capacities. Finally, through Worldline, Atos acquired 3 targeted
companies in the payment area, as part of our multi-year
consolidation ambition in payments. Particularly, digital river in
online payments, FDB opening ups the Baltic and Nordic regions,
and MRL Posnet enhancing Worldline’s footprint in India.
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Sales and delivery

C1 Salesand business development approach

Cl Sales andbusiness development approach

Cl1  The Atos Digital Transformation Factory

[A12]

Atos sales and business development organization is aligned with the Group 2019 Ambition strategic plan.

Digital is at the heart of enterprises strategies and executive Board thinking. The key question for each organization is: how to be
disrupter rather than being disrupted? As the Trusted Partner for the Digital Journey, Atos helps large organizations adapt, thrive, and
leverage digital opportunities for competitiveness and growth in the upcoming digital era. To do so, its sales approach is underpinned by
the understanding of the customers’ digital transformation challenges, adapted to their business and market, and delivered with a
portfolio of end-to-end offerings applying all of Atos expertise and experience (the Atos Digital Transformation Factory).

Cll1l

The strategic model: starting from the customer transformation challenges

As a business technologist, Atos starts its go-to-market
approach from the fundamentals: helping customers to formalize
their digital strategy around the four core business levers:

® reshape Customer Experience, seamlessly orchestrating
physical and digital channels to provide the best on-demand,
contextual and personalized service to end customers and
users;

® streamline Operational Excellence accordingly, using digital
capabilities to radically re-align cost structures and generate
efficiencies through all processes;

o foster Business Reinvention thinking and implementation,
applying digital innovation to develop new monetization
models and taking leadership positions in the upcoming
platform economy;

® guarantee Trust & Compliance to protect assets and data,
but also and most importantly, to lay the global foundation for
digital trust.

Cl1l2 Themarket adaptation: deeply addressing vertical specificities

As each business context is unique, Atos adapts its approach and
go-to-market to the specific digital transformation strategies
suited in each vertical. It takes into account vertical
transformation contexts, and how digital disrupts value chains
across markets. Atos notably addresses:

® Manufacturing, Retail & Transportation, with pioneering
offerings in Industry 4.0, digital payments and customer
experience in retail, plus transports as a service;

® Public & Heath, with specific focus on citizen centricity for
central governments, Smart Cities and education, and patient
centricity for healthcare;

Trusted partner for your Digital Journey

® Telecom, Media & Utilities, with emphasis on telecom
infrastructure transformation, digital media, sport digitization
with the Olympics, and smart grid in utilities;

® Financial Services, with a strong focus on real time,
customer centric business engagement and fintech support for
banking, plus smart agility for Insurance, all in a fast changing
regulatory environment that brings both threats and
opportunities.
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C1 Salesandbusiness development approach

Cl113 Thetechnology accelerators: Atos Digital Transformation Factory

Successful digital transformation requires evolving and scalable
solutions. To ease implementation, Atos has developed four
ready to deploy, end-to-end blueprints enabling itself to commit
on delivering customers digital transformation on time, at cost
and at specification. This end-to-end sales process based on a
holistic digital transformation offering is described in section
B.3.3 and relies on:

® Atos Canopy Orchestrated Hybrid Cloud solutions to
eXpand customers’ existing IT assets into the cloud;

® SAP HANA by Atos to build and run customer real-time
business processes in this Cloud environment;

Cl2  Salesorganization

At Group level, the sales organization is managed by Atos Chief
Commercial Officer, with the global responsibility of steering the
overall sales effort, driving Global Market heads, Divisions sales
heads, Global Strategic Sales Engagement, Global Alliances,
Marketing and the Sales Transformation and Excellence (STEP)
program.

Atos Digital Transformation offering is particularly targeting very
large organizations. As such, Atos is organized since the end of
2016 to offer strong partnership to 660 Global Accounts, to
which it provides a single handed, “"One team, One contract”
customer relation for seamless service. These selected accounts
represent 80% of external revenues of the Group, and are
managed by market (Financial Services, Manufacturing, Retail &
Transportation, Public & Health, Telecom, Media & Utilities,
Siemens account). They are served by dedicated Account
Executives, supported by Account Based Marketing, coordinating
the offering, sales and delivery from all Atos Divisions.

Global Accounts are at the heart of Atos go-to-market strategy,
and are targeted to provide an essential part in Atos growth
objectives, through cross-sell and up-sell initiatives, notably
around the Digital Transformation factory and related strategic
offering. Global Account Executives are supported by specialized
sales and pre-sales from each Division and partner networks,

® Atos Codex to transform the data flowing through these
processes into business outcomes;

® Atos Digital Workplace to allow collaborators and customers
to benefit from information in the most easy and efficient way.

Leveraging orchestrated offerings and joint best practices from
its four Divisions, these pillars of digital transformation support
the upselling and implementation of Atos digital solutions, from
industry 4.0 or IoT to digital customer experience. They include
Atos unique differentiators: security solutions and transaction
services to provide end-to-end protection.

which support Global Account as well as Accounts developed by
each division or network on their specific offering.

Marketing is organized as a global function reporting to the Chief
Marketing Officer. It brings together the customer marketing in
the Market teams, the offer marketing in the Divisions, the
marketing and communication digital platforms in corporate
shared services as well as the operational marketing in the
geographical Business Units, including Account Based Marketing.
It also provides market intelligence, sales enablement, thought
leadership, marketing campaign, and innovation workshops with
Atos network of Business Technology and Innovation Centers
(BTIC) and Bid support.

Global Alliances, as a Sales channel, ensure that Atos is fully
leveraging its partnership ecosystem described in section C.7 to
generate incremental new businesses;

Sales excellence is supported by Atos STEP Sales Transformation
for Excellence Program, dedicated to constantly align the Sales
Organization to the Group Strategy and Growth Objectives
within an evolving Business Environment. Its objective is to
accelerate market-led growth through X-Fertilization programs
along end to end solutions, and SL-led installed Base Protection
through responsiveness & productivity. In 2017, the Group has
accelerated its sales dynamic through new sales methodologies
and salesforce CRM deployment.
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C.2 Infrastructure & Data Management

C2 Infrastructure & Data Management

With its, Infrastructure & Data Management Division (IDM), Atos
is one of the few companies that can provide all the “design,
build, and operate” elements of a complete outsourcing solution

Cc2l

Atos Datacenters are the powerhouse behind its customer’s
digital transformation. They are housing the Group core
infrastructure capabilities across the globe and spanning both
traditional and digital services across the domains of cloud,
workplace, applications, mainframe and Internet of Things
environments. Spanning 5 continents in 31 countries, Atos has
over 100 data centers including 8 cloud hubs providing Tier 1
levels of service quality and security for both traditional and
digital services. IDM is able to move, migrate and transform
customer workloads to the most appropriate environment
depending on the business need.

The IDM global data center strategy is based on the 7 ‘C' key
principles of Cloud, Carbon, Capacity, Continuity, Competitive,
Cost and Cash. These principles ensure that IDM’ data centers
continue to provide its customers with the right solutions with
the right capacity, at the right time, in the right place and for
the right price.

c22

Hybrid Cloud services are a key enabler for the digitalization at
enterprise customers. This past years revealed a growing trend
within IDM customers to deploy comprehensive cloud strategies
and cloud frameworks. “Cloud first” strategies are becoming the
default consideration in enabling and sustaining the digital
transformation. Atos Canopy Orchestrated Hybrid Cloud is fully
addressing these emerging trends by delivering comprehensive
industrialized end-to-end capabilities for the transformation of its
customer’s applications and infrastructures.

Hybrid Cloud computing makes significant contributions to digital
transformation in three key areas:

® Hybrid Cloud computing allows enterprises to improve their
operational efficiency through the implementation of an IT
infrastructure that delivers significant improvements in agility
and flexibility on and off premise, allowing the deployment of
new services at a very rapid pace. Certain cloud technologies
such as business-driven policies for IT automation and
self-service play a key role in these developments;

® Hybrid Cloud computing proposes a modernized approach to
customer and user experience driven by mobility and
collaboration, allowing access to information anytime and from
any location in the world;

Trusted partner for your Digital Journey

providing the management and the transformation of end-to-end
and joined-up workplace, infrastructure, application, security
and cloud services.

Data Centers & Managed Infrastructures

In accordance with this strategy, Atos monitor and drive major
programmes for data center consolidation, renewal and
acquisition. In the last 6 years Atos has migrated and closed
61 data centers, opened 30, extended 10, upgraded 3, and
integrated 30 data centers from acquisitions (McGraw Hill, Bull,
Xerox, Anthelio and Arvato.). Based on the current footprint,
Atos intends until 2021 to migrate and close 22 further DCs,
open additionally 2 new state of the art DCs, upgrade 3 and
extend a further 6 existing or future new ones.

For new datacenters, Atos had a clear guidance governed by
economies of scale, and specifically all new datacenters shall
apply to the TIA 942 Rated 3 standard, provide a power density
of average 1.5 kW/sgm with the possibility of high density
zones, have a PUE around or below 1.2 if new built and
guarantee high security standards - VESDA, automatic fire
extinguishing, access control, 24/7 monitoring and CCTV.

Innovation in environmentally responsible DC services is central
to Atos datacenter planning and strategy and has helped
maintain its green leadership position.

Atos Canopy Orchestrated Hybrid Cloud

® Hybrid Cloud computing drives the rapid emergence of new,
web-native application landscapes that can deploy, scale and
evolve very quickly so that IDM customers can reinvent their
businesses in a very competitive landscape.

To fully leverage these benefits, enterprise cloud will be hybrid
by nature, with a private and a public part, plus many legacy
applications & platforms which will never move to cloud.

In support of the overall hybrid cloud end-to-end approach, IDM
provides a comprehensive range of secure and resilient,
managed, private and virtual private IaaS Cloud services offering
enterprise customers an integrated user experience with a
choice of platforms, SLAs (Service Level Agreements) and
service management options delivering business agility without
compromising security.

Atos hybrid cloud services are deployed with private and virtual
private cloud solutions (Atos Digital Private Cloud) forming the
foundation of a hybrid cloud that may be enriched with third
party public cloud infrastructure environments. This is being
achieved based on industry leading ServiceNow business
orchestration and IT Service management.
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In 2017 Atos launched and further eppanded in Atos Managed
Public Cloud which integrates market leading public clouds
(available for Amazon Web Services and Microsoft Azure) into its
hybrid cloud framework to deliver additional value add for
enterprise customers on top of public clouds including workflow
approval, consolidated reporting and enhanced governance
functionality. As well leveraging its strong eco system of
strategic partners Atos launched Hybrid Azure Cloud offering a
seamless hybrid approach in placement of applications on Public
or Private based on security requirements of the enterprise
customers.

To accommodate the world of multi cloud / hybrid IT services
and helping customers in transforming workloads, Atos has
developed an industrialized “cloudification” approach to move
applications from legacy to the different cloud platforms fitting

C23

Atos Digital Workplace Services provides modular and innovative
end-user services to enable the new way of working and support
the digital transformation. They are based on extensive, proven
experience in all industry sectors. Today, Atos managed more
than 3.2 million end-user devices, from a combination of global
production centers for service desk, operating as one virtual
global delivery unit, complemented by local production centers
distributed globally, handling more than 34 million tickets
annually in 38 languages. This is combined with onsite support
capability in 118 countries, giving IDM a true global workplace
services footprint. The global delivery organization has a total
headcount of more than 10,000 staff.

The business requirement to empower end-users to be more
productive and more agile has resulted in a significant interest in
Digital Workplace services. It is a must in every major workplace
transformation program today. Through its Digital Workplace
offering Atos can deliver services that meet the changing
end-user and business needs, within enterprise clients today.
Key solutions such as Unified Endpoint management, combined
with application management, virtual desktops, and intelligent
collaboration solutions deliver a different way of working, with
the functionality and security required anytime, anywhere and
access from any device.

Atos strong focus on customer care and the total end-user
experience including omni-channel support with self-help, virtual
assistant, chat, and self-healing solutions, has a direct impact on
the user’s experience. Innovation is reshaping user support with
new technology such as artificial intelligence or analytics
enhancing the support experience and reducing costs. In line
with its vision for the future, Atos is delivering proactive support,
relying on end-to-end service intelligence, in order to improve
the quality of the service and most importantly the experiences
of the users.

Enabling clients to redefine their future digital workplace within a
user centric, creative enterprise environment will be supported
by Atos with continued optimization and enhancement. Atos has
a key focus to improve user productivity and experience in order
to deliver value to the business through technology, embedding
wearables, IoT, cognitive computing and analytics.

Sales and delivery
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the nature of the application. This is leveraging state of the art
Platform as a Service technologies and respective automation
tools. Cloudification execution is being performed out of the
newly ramped up Atos Cloudification Factory in India.

Atos has delivered a 30% year-on-year growth in cloud services
for the last 3 years whilst delivering 20% to 30% price reduction
to its customers in line to the 2019 cloud growth ambition. Atos
has continuously gained recognition as a Leader from leading
analyst firms.

In 2018 IDM will continue to further leverage on software
defined and hybrid services capabilities to deliver the digital
platform for enterprises and to invest into its cloudification
factory to support the customers in their digital transformation
journey.

Digital Workplace and Help & Interaction Center

The transformation toward a Digital Workplace includes moving
to hybrid delivery models and offering “workplace as a service”
business models. Atos integrates SaaS based workplace
offerings, including Microsoft with Office 365, ServiceNow and
others, combined with private cloud services to enrich the
workplace for end-users, while reducing costs and increasing
agility and mobility of end users, closing the gap between
physical working environments and digital collaboration solutions
like Atos Circuit.

Circuit improves teamwork by bringing voice, video, chat, screen
share, file sharing and storage, into one app. Circuit provides a
better way to work and a far more efficient and effective way to
collaborate, compared to today’s silo’s applications.

Unify — Atos Collaboration Solutions division is one of the world’s
leading brands in enterprise communication and collaboration
software. A core part of the Atos digital workplace, Atos Unify
solutions enable customers from 5 to 500,000 employees to
transform the way that they communicate and collaborate by
providing an engaging, natural user experience that embodies
the expectations of digital natives, encourages rapid adoption
and drives sustained productivity.

The same seamless user experience can be delivered
as-a-service on premise, in the cloud or in hybrid configurations,
and to any device, resulting in increased employee and customer
satisfaction and enhanced business performance. Unify
represents a strong heritage of technology innovation and
reliability which, when combined with the world-class services of
Atos and its network of delivery partners, sets the standard for a
rich  communications and collaboration experience that
empowers teams to deliver extraordinary results.

Designing, implementing, managing, and maintaining a
large-scale and sophisticated enterprise Unified Communication
(UC) solutions requires know-how, institutional knowledge,
experience (more than 1,500 UC service experts, more than
400 service partners) and training to keep up with certifications
(more than 2,000 multi-vendor accreditations) and critical mass
to take full advantage of the solution value for the Customer
supporting more than 40 million users.

Atos|Registration Document 2017
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C24 Application Operations capabilities

IDM services includes the full stack of end to end services up to
and including application operations which offers a compelling
alternative to in-house application support due to the breadth
and scale of Atos applications capability and wide scope of
options available. Spanning services such as database services,
middleware, application technical management, web services,
SAP and Oracle application services, Atos has strong
competencies and demonstrable expertise in these areas. B&PS
complements IDM Application Operations and Application
Technical management by providing Application Functional
management, ensuring customers receive a complete end to end
service for Applications from Atos.

IDM provides SAP/SAP HANA hosting services which have been
considerably enhanced this year with the launch of Atos Canopy
Orchestrated Hybrid Cloud for SAP. A new service which
incorporates  private cloud platforms on our own
high-performance Atos Bullion hardware, and also deployable on
public cloud platform for Azure, followed by AWS early 2018.
Bullion hardware is a key differentiator for Atos being one of the
most scalable SAP HANA hardware platforms in the industry.

For Oracle application operations, Atos is a European market
leader with over 100+ Oracle Engineered Systems sold to
customers across 9 countries. Atos continues to develop its very
successful Extreme  Performance  Computing (Oracle)

Trusted partner for your Digital Journey

environment by with improvements to its unique VOC-Hotel
concept (Virtual Oracle Computing platform). Atos has launched
in 2017 a service for the Oracles satellite of their public cloud,
the Oracle Cloud Machine can run in an Atos or a customer
datacenter. The Cloud Machine delivers a scalable DBaaS
(Database as a service) concept which IDM can resell as a
one-stop-shop to its customers.

In 2017, Atos has developed a new SQL Database as a Service
which delivers predictable scalability, business continuity and
data protection - all with nearly no administration, enabling
customers to focus on rapid application development and
accelerate time to market with a full stack ‘end-to-end service’
that will be available in early 2018.

Finally, to ensure applications are performing at the level of user
expectations, Atos continues to eXpand its Total Application
performance management (TAPM) services with a new service
launched in 2017 moving its Application Performance
management service to SaaS mode. TAPM Digital Performance is
a new application performance monitoring solution powered by
the AI-Driven Dynatrace platform. Built for hyper-scale cloud
environments the Dynatrace platform provides end-to-end
monitoring of cloud workloads and customer business
applications across multiple cloud and hybrid landscapes.
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C25 Networks

IDM Network services provide customers with a variety of
essential fully managed connectivity services to meet its
customer’s digital transformational challenges. The services are
fundamental to all its strategic offerings including private and
public clouds, digital workplace, and IoT. The connectivity is
fundamental to enable all these services to operate with speed
and flexibility required by its customers.

New network services in 2017 include the introduction of IDM
Digital Connect suite of services. As part of it, the Cloud WAN
Fabric service, based on technology from Viptela (recently
acquired by Cisco) is the first service to be launched in the suite
and is improving for customers the way to connect to services.
The evolution of software defined technologies has enabled the
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Cloud WAN fabric service to abstract and virtualize the WAN
resulting in the ability to make changes faster, provide greater
visibility into network traffic and report performance and
problems. In addition, it increases operational efficiency and
significantly reduces costs by enabling a hybrid approach to
provisioning connectivity.

Atos operational capabilities in networking cover 3 globally
operated delivery centers complemented by 9 local production
centers which manage the operations of DC network
infrastructure in over 100 data center locations. Atos has over
2,500 network experts supporting over 1.6 million LAN ports,
55,000 switches and over 450,000 voice ports worldwide.

C26 Technology Transformation Services

IDM’ comprehensive Technology Transformation Services (TTS)
portfolio helps clients embrace business reinvention through
digital transformation. TTS new solutions are architecting,
provisioning, building and integrating a future state technology
eco-system which supports IDM clients’ agility and sustainability
for IT and business growth. IDM approach and best practices
leverage proven blueprints that deliver expected outcomes and
create business and IT value with a focus on industry specific
business requirements. TTS solutions are customizable and
flexible to help clients create their workplace of the future,
innovate the way they work, build the foundation for their cloud
environment, and transform for tomorrow’s computing needs. TTS
services and solutions span the IT spectrum from the workplace to
the data center and from the data center to the cloud:

® workplace transformation services provide the cloud,
fixed and mobile solutions for a Digital Workplace, with the
latest innovation in  delivering end-user = compute
environments, native cloud office services, and unified
communications for consumption on any device at any time
for an enhanced user experience.

® Data Center transformation services provide public cloud
solutions for AWS and Microsoft Azure, an array of private
cloud solutions and the integration of both private and public
cloud services, to provide a full spectrum transformation
service to enable a hybrid IT backbone for your business.

® application platforming services provides application
migration and platform services with Apprenda, CloudFoundry
and other technologies for secure delivery of business and
critical apps in public and private cloud environments.

Application Platforming also provides extensive application
testing services to ensure a safe migration and ongoing
change environment for its customer critical applications in
the cloud.

® service integration provides the fundamental
implementation and orchestration of IT management and
Enterprise Services, using the ServiceNow solutions suite to
enable seamless integration and automation of traditional IT
and business services, for enterprise management. Customer
Following the acquisition of the ServiceNow Gold Partners,
Engage ESM and imaKumo, we have created a global center of
excellence, providing a true 24x7 “follow the sun” consulting
and operational support capability as a key service for global
customers.

® journey analytics provides the journey science, data
consolidation, analytics services and pin-point insights, using
ClickFox technology, to optimize Business & IT Operations for
improved customer experience, reduced cost of service and
increased revenues.

Together with the strong ecosystem of partners, TTS core offers
provide the infrastructure technology, and the optional services
to maintain, monitor, and proactively manage the infrastructure
to ensure transformed environments are operational and
available 24x7.

IDM demonstrates its depth of expertise every day with over
600 transformation projects per year and gained scale with over
1,900 dedicated business technology consultants, architects, and
engineers worldwide.

Atos|Registration Document 2017
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C27 BPO:Business Process Outsourcing

Atos has one of the leading BPO businesses in the UK especially
in Business Transformation Services. The combined direct
headcount represents circa 3,500 staff, with a sizeable
proportion of offshore utilization through a dedicated BPO team
in its Global Delivery Centre. One of the key differentiators,
particularly in public services, financial services and health, is
that in these sectors IDM manages the full end-to-end service,
deploying digital technology, transformation and employees with
specific technical and industry expertise. This enables IDM to
add value via its domain expertise in addition to the traditional
benefits associated with BPO.

C28 Automation

Autonomics is prevalent in all areas of IDM portfolio and the key
evolutionary improvement across orchestrated automation,
robotic process automation, intelligent automation, cognitive
automation and includes true artificial intelligence. In parallel
with standardizing tools globally, staff up-skilling becomes
essential to prepare the workforce for the future and to deliver
the more traditional productivity savings.

The results have already demonstrated up to 30% savings in 1
generation structured automation for the resolution of tickets in

Trusted partner for your Digital Journey

Atos continued to capture business thanks to continued success
in industry leading customer contact centers, case and document
management and print operations, as well as the bookings and
account relationship management systems that are unique in the
marketplace. Atos’ growing focus and expertise in customer
experience is also providing Atos’ clients and their customers
with a unique understanding of the transformation required and
its huge impact on service and quality.

Atos also foresees that the integration of Robotic Process
Automation (RPA) is vital to apply as it will outmatch the
operational cost savings in comparison to the cost benefits of an
old-style BPO labor arbitrage. Atos intends to be at the forefront
of this development by leveraging its new RPA capabilities and
strategic partnerships with RPA technology and service providers
such as Thoughtonomy and UiPath.

2016, and up to 70% average automatic ticket resolution in
unstructured pattern 2™ generation automation. This has
progressed onto unstructured no pattern or 3™ generation
automation for which Atos has already completed production
pilots to extract further improvements.

The success of automation and up-skilling of IDM staff has
contributed to SLA fulfillment continuing to improve year on year
(+300 bps over 4 years) alongside CSAT and NPS measures.
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C.3 Business & Platform Solutions

In today’s digital world, the place where technology and
business come together is the platform. The Business & Platform
Solutions Division (B&PS) works with its clients to enable them
to make the best out of their digital transformation. B&PS

C3l

The scale of the changes brought by digitalization across all
industries is radically reshaping the way our customers consume
technology and services. Our customers are shifting their
priorities and budgets to support digital initiatives and
implement business-driven technologies.

Atos customers are also confronted with the challenge of
managing their existing application portfolio with improved
efficiencies in terms of costs and delivery models, freeing
budgets that may be used to accelerate further their digital
transformation. This segment is experiencing significant
transformation, as cloud technologies bring agility to traditional
application management models.

B&PS is to be the partner of choice and trusted advisor of Atos
clients to address these objectives. In 2017 the Division has
reshaped its portfolio of offering to fully match the Atos Digital
Transformation Factory, putting digital solutions enablement at
the top of its priorities. In doing so, B&PS has fully leveraged the
Centers of Excellence that it put in place in 2016, which lead the
incubation, development, and delivery of our key global digital
offerings.

C32

As explained above, the market in which B&PS operates is
defined alongside three types of services: Application and Digital
Transformation Services, and Atos Consulting. Application
Services focus on scale, industrial delivery and cost, while the
digital transformation business requires a local and agile
workforce with digital skills and expertise.

provides the business and platform layer of the Atos Digital
Transformation Factory and supports Atos clients in their
migration from classical application to the digital world.

Digital Transformation reshaping B&PS market

In this context, B&PS entered in 2017 in significant digitalization
projects with Atos customers such as:

® being a partner of choice of a large consumer packaged goods
company to deliver the evolutions of customer engagement
system with a full cloud deployment over Microsoft Azure;

® providing full automation and tracking of gas delivery on more
than 5,000 gas pumps based on Internet of Things (IoT)
technologies to the largest oil provider in India;

® helping an Austria-based building equipment company to
totally rethink their distribution channels and to reach a much
wider customer audience by providing an innovative mobile
application fully connected to its SAP back-office.

At the same time, B&PS continue to support Atos’ customers
with their applications landscape. As an example, in 2017 Atos
entered into a large-scale agreement with a leader in consumer
financing in the automotive sector for managing and
modernizing their application portfolio, delivering enhanced
agility and industrial excellence.

B&PS organization matching customer needs

Application
Services
Scale, Industrial & Cost

Digital
Transformation
Local, Agile & Digital

Global Accounts
& Global Deals

Client Proximity

Investment in digital

A global and cost competitive
and emerging technologies

delivery

Strong tools and processes Developandrun

digital platforms
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Application Transformation Services

The focus of application transformation services is on service
transformation, operational excellence and efficiencies. The
Division manages end-to-end services, including management of
infrastructure and 3™ parties and commit to business outcomes.
Global factories guarantee consistency and standardization and
cost efficiencies. The Division provides the vertical expertise to
define feasible transformation roadmaps and masters all key
technologies and can rapidly scale up technical skills around the
globe. And Atos is the experts in using new methodologies (e.g.
DevOps) and tools (Al & RPA) to improve time to market, quality
and costs.

For Application Transformation Services, B&PS has aligned all
delivery units such as application development, testing and
maintenance together to focus on consistent, industrial and cost
competitive delivery at a global scale. This supports the delivery
of high quality services across all regions to our global clients
and ensures cost competitiveness on global deals.

Our Enterprise Platform Solutions practice helps customers to
integrate multiple platforms and products (like SAP, Oracle &
Microsoft) into a single business solution.

Our global delivery centers India, Poland and Bulgaria supported
by our regional delivery centers provide our customers with an
E2E-network of providing the highest business value at the most
cost efficient model with a uniform process.

C322 Digital Transformation Services

The global delivery center in India has been put at the core of
this business. India is playing a dual role in the organization of
B&PS:

@ |eading the industrialization of processes to drive the margin
growth: in January, the Division started-off our B&PS
Industrialization ~ program  named- RISE across all
Geographies;

® building expertise to support B&PS global delivery: Four
centers of excellence are being set up for cloud, SAP HANA,
digital workplace and customer experience with already a few
hundred people.

In addition, to reach the above mentioned goals, the Division
has also continued in building its Automation capabilities and has
deployed automation in over 100 B&PS customers of whom 25
are within Atos TOP Strategic Markets led customers. To improve
automation capabilities, Atos has built its Intelligent Automation
platform (AIAP) on state of the art technologies leveraging both
open source and Codex. This AIAP platform has be rolled-out in
Q4 2017.

In this area, B&PS is exploiting its proximity to its clients as
15,000 staff work close to them, leveraging investment into
digital technologies, reskilling programs and digital platforms
and solutions such as the Atos Digital Transformation Factory.

The B&PS Digital offering proposes an end-to-end offering
covering the entire digital ecosystem, from consulting services to
full digital transformation, addressing business areas such as
digital commerce, digital integration, cloud solutions and
services and also analytics and IoT through Atos Codex, Atos
fully integrated and cross market end-to-end analytics solution.
The Atos Digital offering provides services and solutions that
enable organizations to maximize the value of their data quickly
and cost efficiently. It specifically focuses on the following key
aspects of the digital transformation for Atos customers:

® increasingly connected solutions that are specific to the client
and the market they operate in;

Trusted partner for your Digital Journey

® improved business efficiency through digitalization of
processes;

® customer and business insights through the IoT and Atos
Codex analytics;

® secure mobile solutions integrated into their wider business
applications;

® increased connections with consumers through social media;
® the advantages of cloud;

® the end-to-end capability to address both the needs of the
client in the digital world and connect to or transform their
existing legacy estates;

® using the latest delivery methods such as Dev Ops and Agile
with market leading technology partners.
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Atos Consulting is an integral part of B&PS and its role is to help
clients deliver measurable business value through the smart
application of business technology. The consulting unit offers a
range of cost effective transformation and innovative solutions
which support clients on their digital transformation journey. The
unit combines its depth of knowledge in business and technology
areas to deliver industry specific solutions - especially for the
public, healthcare, manufacturing, retail and transport sectors.

Atos consulting offerings is managed in five global practices:

® Digital Transformation which focuses on helping clients to
move forward their digital business agenda by, amongst
others, advise how they digitally engage with customers,
improve collaboration, and apply data analytics to derive
business insights;

C33

® Digital Technology Unit which works in conjunction with the
other practices to define a digital technology strategy and
show value quickly through proof of concepts;

@ IT Strategy & Transformation, supporting the CIO and CTO in
the transformation of their organizations by optimizing the IT
landscape, leveraging cloud-based solutions, and introducing
agile ways of application development;

® Information Governance, Risk, and Compliance which helps
customers to manage the risks and threats associated with
information security, privacy, and data protection;

® Business Performance Improvement which focuses on helping
customers to reduce costs and to improve performance
through operational excellence.

Key changes that will allow for margin uplift

Atos B&PS is rolling out its transformation program. The program continues to focus on increasing economies of scale to boost efficiency
& competitiveness and expended its scope to develop further reskilling and build the workforce of the future.

C331 Operating model changes

Changes are led by the transformation of the governance from a
federated to a centralized global approach. The new B&PS
organization and way of working have been implemented in all
the geographies of the Group since the beginning of 2017. The
key changes of the model are the following:

® the accountability of the strategic accounts has been
transitioned from a highly distributed model to a single team
with full accountability on delivery, customer satisfaction and
account management;

® global practices have been put in place to enforce global
management of all the resource availability and demand. In
this model, India is expected to be leveraged for
industrialization through increased offshoring and as a center
of excellence for key domains such as cloud, SAP HANA and
digital workplace. In line with the change in accountability, the
leadership of application services will also start shifting to
India. Plans are in process to have customer experience
centers in Bangalore & Pune to demonstrate the digital
transformation offerings;

® global deal solution is known leading the architecture and set
up of all significant opportunities and is able to upon Atos
experts worldwide;

® R&D and product development has been centralized to be
management global in order to improve the efficiency of B&PS
investment and speed up the time to market in the
ever-changing technology landscape.

Along with the structural changes in operating & governance
model, B&PS continues to drive industrialization initiatives.
These initiatives aim at improving the margin to make B&PS
more competitive, but also focus on delivering the best services
at top quality to our clients and freeing up staff to reskill them
into becoming actors of the Digital Transformation.

Atos|Registration Document 2017
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B&PS has main significant progress in roll-out of the 6 key levers
of the industrialization initiatives throughout Business & Platform
Solutions:

® offshoring: opportunity to move further application/roles to
GDC (Global Delivery Center) that would create significant
impact on margin;

® pyramid correction: opportunity to create savings by defining
a new account structure with right pyramid levels, clear roles
definition, responsibilities mapping and reporting structure;

® productivity improvement:  opportunities to improve
productivity through end-to-end tracking of time & effort, to
reduce individual variability through standardization, & better
visual management practices;

C332 Revised account Segmentation

® demand management: opportunities to reduce the free work
done by improving estimation methodology for Change
Requests;

® automation: opportunities to reduce effort through automation
of manual testing;

® subcontract rationalization: opportunities to rationalize long
serving sub-contractors and backfill with employees.

In order to improve the deployment of the Business & Platform
Solutions global processes across the organization, the
segmentation of accounts is moving from a geographic view to
‘type of account’ view. Business & Platform Solutions’ customers
have been segmented in three categories:

@ Strategic International private and public sector clients like
Siemens, Nokia, Xerox and European Union are global and
expect B&PS to bring a global approach and deliver
industrialized work. Atos B&PS is fostering the implementation
of such focused approach across Atos growth accounts,
selecting those delivering the highest potential of profitable
growth; this set of accounts mainly along with the North
America and UK private Sector customers, will be led end to
end from the Global Delivery Centers based in India and
Poland and are driving end-to end-solutions, industrialization
and margin improvement;

@ large local and public sector accounts in Europe have
potential for offshoring and can benefit from industrialization
best practices. They are beneficiating from the implementation
of Atos B&PS global process embedding automation and better
use of own B&PS internal capability;

@ local accounts require client proximity which is boosted by
B&PS’ onshore capabilities. For this type of customer, B&PS
focused mainly on staffing and delivering flexible professional
services.

C333 Simplified “Two in abox” account governance

Atos is moving to simplified “Two in a box” account governance
for all private accounts from the current geography-led delivery
model. In the Two-in-a-box model, the Sales lead and the
Delivery lead of an account are paired working together through
the sharing of a common set of key performance indicators
related to Client satisfaction, Employee satisfaction, Quality
indicators, Account growth and Operational performance.

Trusted partner for your Digital Journey

Two-In-a-Box model will help reduce overheads, revamp IT
operations by bringing significant synergies and re-deploy
freed-up assets to more strategic initiatives that generate
business value.
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C4 BigData & Cybersecurity

Big Data & Cybersecurity (BDS) Division gathers the Big Data,
Security and Mission-Critical Systems expertise developed in
house. This advanced know-how meets critical customer
challenges in today’s digital transformation, and is particularly
leveraged in Atos Codex offering. It makes Atos the trusted
partner of organizations that intend to leverage the benefits of
the new “Economy of Data” that is rising today, notably through
the development of “smart technologies” and the Internet of
Things.

c4l

BDS is considered as the European leader in HPC (High
Performance Computing) and Big Data, and a pioneer of next
generation analytic platforms (“insight platforms”) that will be at
the heart of tomorrow’s business information systems, notably
with the development of the Internet of Things (IoT) and
cognitive analytics. These domains represent a strategic, and
very high growth market. By providing high-performance
infrastructures and platforms for real time computing and
advanced analytics, BDS offerings are at the heart of Atos Codex
innovation and strongly contribute as well to Atos Orchestrated
Hybrid Cloud, SAP HANA by Atos, and Atos Digital Workplace
value propositions.

® Big Data software and services: Through its expertise in
parallel computing and in Big Data, the Division designs
on-measure analytic, simulation algorithms and software
platforms. These offerings rely on the Division global mastery
of the data management chain (from acquisition to
decision-making) and of the various analysis modes that can
be used, depending on business context and needs (real time
event processing, complex analytics, massive data analysis,
semantic analysis, statistical analysis, data modeling and
simulation). This breadth of offerings enables customers to
unleash the value of data and get true competitive advantage
in all strategic domains from customer relationship, business
reinvention, operational excellence to trust and compliance, in
all verticals.

® High-performance computing and high-end platforms:
As one of the main player in High Performance Computing

The Division is structured in 3 complementary businesses:
Enterprise analytic platforms ("Big Data”), Cybersecurity
included Services and Products, and Defense & Homeland
Security (“Critical Systems”). It relies on BDS sales forces,
market footprint and partners. BDS also works closely with other
Atos Divisions, to bring its specific solutions, notably for Atos’
four growth pillars: The Atos Canopy orchestrated hybrid cloud
with Atos Canopy, SAP HANA by Atos, Cognitive Decisions with
Atos Codex, and Atos Digital Workplace. The Division relies on
R&D teams whose expertise is recognized internationally and
strongly contributes to the development of Atos technology
portfolio.

Big Data: from the value of the data to the power of Artificial Intelligence

(HPC), BDS is the designer, maker and integrator of numerous
of the most powerful supercomputers worldwide. In 2017, the
Division has launched in Europe a very large range of leading
exascale-class supercomputers & servers, Bull sequana Series
(X, S & M). This expertize applies also to the domain of
enterprise computing servers, notably with the bullion
high-end platform offering. Also recognized as the #1
European solution in large open servers, bullion enables real
time analysis for very large data sets, notably for new
generation “in memory” software such as SAP HANA & Oracle
environment for which bullion supports the largest
implementation worldwide. Bullion also targets intensive
computing usages such as the consolidation of new generation
converged infrastructures for “datalakes”, digital workplace,
private clouds & virtualization. As a strong signal of such top
class technology, 3 world class companies signed with Atos a
reselling agreement: Cisco, Dell-EMC & Hitachi Vantara.

® GCOS servers and Legacy modernization solutions: The
Division provides new generation servers and software
solutions that enable to leverage existing Bull GCOS
mainframe environments for the long run and migrate
competing mainframe environments (notably IBM) towards
open environments. As a whole, these solutions enable
organizations to leverage their historical application and data
capital, while increasing business agility and reducing costs.
The new Generation of servers will be sold under the name
Bull sequana M Series.
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C472 Cybersecurity

In the security domain, Atos is considered as the 1%t European
player and as a world-class leader in digital cybersecurity, in a
high-growth market. The cyber-security business unit has been
split into 2 activities, Services & Products.

This end-to-end security expertise, strengthened by a very
active R&D in Data and Internet of Things security and also an
expertise in analytics technologies enables Atos to set up

C421
up to date extreme security

predictive and prescriptive security analytic solutions that are
very innovative on the market. For its customers, Atos can
therefore manage the whole security process, from consulting to
operation, and position as a trusted partner of organizations,
meeting both the concerns of security specialists, executive
management, and business functions.

Cybersecurity services: the expertise of business technologists to build ongoing

The security services activity is split in two different activities:

® security advisor: These services enable organizations to
audit their security and compliance levels (PCI DSS,
ISO 27001, etc.) to define and integrate the most adapted
security policies and solutions — depending on their business
context and needs. For 2017, European Atos’ clients are
structured by the requirements of the general data protection
regulation (GDPR) for which the Division built a dedicated
offerings to fulfill the needs and support our clients for the
GDPR journey;

® integration services: To face the increasing number of ever
more sophisticated cyberattacks, (such as ransomware, DDos,
botnet, Advanced Persistent Threats), customers require
constant and efficient security solutions so that they can
remain focused on their core business. In 2017, BDS launched
of our new prescriptive Security Operations Center (SOC).
Combined with Atos Big Data analytics capabilities and
powered by bullion servers, the new security solution makes
possible for customers to predict security threats before they
even occur. Detection and neutralization time is improved
significantly compared to existing solutions. The Atos Data
Lake Appliance powered by Bullion and Atos research in
Artificial Intelligence is at the heart of what makes our
Prescriptive SOC unique.

C422 Cybersecurity products: the niche best of the art technology for extreme security

The cybersecurity products global business line includes three
different activities:

o Identity Governance & management Software: BDS is
recognized as the major European player in Identity
Governance and management (IGA: directory, user
provisioning, access control...) by industry analysts such as
Gartner and Kuppingercole with notably its Evidian offerings.
This high growth strategic domain enables organizations to
manage their employees and customers with a high level of
protection, compliance and trust. In 2017, BDS launched
Evidian Enterprise Single Sign-On as-a-Service (E-SSO aaS).
This is the only solution on the market that enables users to
access their applications, without the need to enter
passwords, on both Cloud-based and on-premises
applications;

® Data Security Products: to reduce the risk of cyberattacks,
BDS offers comprehensive data encryption solutions, to
protect sensitive data and effectively manage data security
relying on Bull Trustway range of products. This powerful
platform enables businesses to protect, securely manage and

Trusted partner for your Digital Journey

migrate sensitive data wherever it resides, on-premises or in
virtual, public, private or hybrid Cloud environments. In 2017,
BDS launched a new solution combining Trustway Hardware
Security Module (HSM) with a ‘Gemalto Software Inside’ Data
Protection suite to provide clients with a complete end-to-end
and interoperable data encryption solution;

® IoT Security Solutions: The Internet of Things (IoT) is
leading the way for a digital transformation in all sectors:
SmartCity, SmartGrid, SmartHealth, SmartFactory,
SmartCar...In this complex context, BDS with its BullHorus
solutions provides trust services of the Internet of Everything
(IoE) and ensures the safety of the IoT on every level. Our
Digital Identities offer guarantees that exchanges of Data are
totally protected, by enabling applications to integrate
authentication, non-repudiation and confidentiality services.
The Division also offers a comprehensive range of cyber
security components including metapki (digital certificate
lifecycle management) and vericert (digital certificate
validation).
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BDS is positioned as a major European player for “Critical
Systems” in Defense, Homeland Security and Mission-Critical
Industrial Solutions.

In Defense and Homeland Security solutions, BDS offers
innovative and proven solutions in command and control for
defense (notably the Bull battlefield management systems,
already deployed by the French Army), Intelligence and
reconnaissance systems (including communication and
intelligence products), and also border control, emergency
management tools, and secure LTE communications with
BullHoox product range :

® secure communication is a growing industry concern and this
solution enables individuals to communicate in a secure
environment in compliance with current regulations. In that
context, during the 2017 Mobile World Congress in Barcelona,
BDS announced Hoox for business, the first solution to offer
secured communications across the entire communication
chain, including smartphone, applications, and infrastructure.
Fully designed and maintained by BDS, Hoox for business
ensures complete protection of confidential and strategic data
for all professionals in the private and public sector;

C44 R&Dinthe D DNA of the division

R&D team is involved in major worldwide or European innovation
programs in Digital Simulation and Big Data. In addition BDS,
BDS is working in tight cooperation with customers and suppliers
such as CEA (Commissariat a I'Energie Atomique) recognized as
one of the best research public bodies in the world, Siemens
with the joint R&D program on data analytics and also Dell EMC
and VMware.

Sales and delivery
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Critical Systems: the expertise of extreme safety for mission-critical

® during summer 2017, BDS announced Hoox for mission which
is the first 4G communication solution in the world to ensure a
level of security, confidentiality and resilience that meets
intervention forces (e.g.police and military forces)
requirement, whilst still retaining the usability of a standard
smartphone.

For Industrial solutions, BDS provides R&D services in electronic
and micro-electronic equipment, hardware and software, and
security engineering to customers as well as to other Atos
Divisions. These activities also offer targeted solutions in
aeronautics (avionics) and transports (communication systems,
maritime navigation...).

This activity also benefits from a strong convergence with
analytics, HPC and Big Data technologies, to create the
intelligent defense and homeland security systems of tomorrow.

The Division has also launched in 2016 advanced research
program in Quantum Computing leading to announce and sell
the 1% most performing quantum simulator in the world in 2017.
The simulator, named ‘Atos Quantum Learning Machine’ (Atos
QLM), is powered by an ultra-compact supercomputer and a
universal programming language. Available in 5 power
configurations (30 to 40 Qubits) to cover the needs of different
organizations, Atos QLM enables researchers, students and
engineers to develop and test today the quantum applications
and algorithms of tomorrow.
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C5 Worldline

Worldline, an Atos company, is the European leader in the
payments and transactional services industry. Worldline delivers
new-generation services, enabling its customers to offer smooth
and innovative solutions to the end consumer. A key player in
the B2B2C market, Worldline has over 40 years of payment
systems expertise.

It operates in 29 countries, throughout Europe and in several
emerging markets in Latin America and Asia (where Worldline
also has a leading position in India - which was reinforced in
2017 with the acquisition of MRL Posnet - as a payment
processor and in Asia-Pacific in payment software licensing).
Through its recent acquisitions, Worldline extended its worldwide
presence in new geographic areas: the United-States, Brazil and
Sweden with first Digital River World Payments; Lettenonie,
Lithuania and Estonia with First Data Baltics.

The Worldline operates across the full extended payment
services value chain, providing an extensive range of merchant
acquiring, payment processing and business solutions services to
financial institutions, merchants, corporations and government
agencies. It offers a unique and flexible business model built
around a global and growing portfolio.

The Group works closely with its clients to build and run
outsourced services, typically under long-term contracts where it
receives fees for the initial implementation of the solution as well
as recurring revenue over the life of the agreement based on
business transaction volumes or transaction values. Worldline’s
strong culture of innovation allows it to help clients enhance
their existing services and harness advances in technology to
create new markets and services.

As at December 31, 2017 Worldline employed more than 9.400
staff worldwide and generated total revenues of € 1550 million,
OM of € 253 million.

Worldline has three global business lines, each with its own
portfolio of services, solutions and significant opportunities for
growth, that together form the foundation for Worldline's
business strategy:

® The Merchant Services global business line primarily targets
merchants, helping them build consumer intimacy through its
broad portfolio of electronic payment solutions and value
added services, across sales channels;

C51 Merchant Services & Terminals

The Merchant Services global business line offers merchants and
retailers the unique opportunity to accompany their customers at
each step of the business relationship. Worldline supports
merchants before the sale, through targeted origination, during
the sale, by offering a range of services across the electronic
payment value chain (from acquiring services to multi-channel
payment acceptance and payment processing), and after the
sale, through targeted loyalty programs and analysis of data
generated during their interactions with their customers.
Worldline’s payment solutions and value added services thereby
allow consumers to seamlessly transition between the
merchant’s various physical and virtual sales platforms.

Trusted partner for your Digital Journey

® The Financial Services global business line targets banks
and other financial institutions. Its mission is to provide a
complete range of payment services for banks in a challenging
and evolving regulatory environment, by leveraging
Worldline’s industrial scale processing operations and
continuously providing innovations that support alternative
pricing models, while taking into account new payment
methods and value added services;

® The Mobility & e-Transactional Services global business
line goes beyond traditional payment transactions, helping
business and government entities develop new paperless
digital services and evolve their business models by leveraging
digital advances in mobility and data analysis and solutions
originally developed in Worldline’s payment business.

Worldline announced during its first Investor Day since the 2014
IPO, held in its Headquarters in Bezons (France), its upgraded
ambitions for the 2017-2019 period reflecting the positive
developments of its plans during the last 3 years and the
increase of its business after the recent acquisitions of Digital
River World Payments (announced in July 2017), First Data
Baltics "FDB"” (announced in July 2017) and lately, MRL Posnet in
India (announced on October 3, 2017).

Revenue organic growth: after 3.5% to 4% for 2017, 5% to
7% for 2018 and 6% to 8% for 2019

OMDA margin: Above 22.5% in 2019, which corresponds to an
improvement of above +400 basis points compared with 2016
(18.5% OMDA margin, 2016 pro forma accounts)

Free cash flow: € 230 million to € 245 million in 2019

To reach its 2019 Ambition Worldline will focus on the following
levers:

® Take advantage of Worldline’s unique Pan-European reach and
undisputed leadership in Financial Processing;

® Expand strongly Worldline’s Pan-European platform for
Omni-Commerce Merchant Services;

® Bringing payment and regulation expertise to new markets in
Mobility & e-Transactional Services.

Worldline Merchant Services business actively pursued its
expansion and acceleration, by leveraging the acquisitions of
Digital River World Payments in Sweden and MRL Posnet in the
India during the course of 2017.

Worldline Merchant Services & Terminal business actively
pursued its geographic expansion and acceleration, by
leveraging the acquisitions of Paysquare in the Netherlands, in
Germany and in Poland and KB Smartpay in the Czech Republic
during the course of 2016.
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As a result of both organic growth and the two acquisitions
mentioned earlier, Worldline now serves over
200,000 merchants in Europe, from micro merchants through to
large international enterprises, pursuant to which it provides
over 300,000 points of sale, manages 1,2 million terminals

Cbh2

The Financial Services Global Business Line (including expert
brand equensWorldline) is the trusted business partner for
payments and transactional services. Worldline provides financial
institutions with services, products and solutions to make and
receive payments seamlessly, securely and efficiently. Worldline
invests intensively in new and innovative solutions and the
completeness of the service portfolio is unique in the industry as
it connects payers and payees via any type of electronic
transaction.

The Financial Services Global Business Line is grouped in four
business areas and operates under two brands, Vviz.
equensWorldline and Worldline:

® issuing;
® acquiring;
® account payments;

@ digital banking.

Cb53

Worldline’s Mobility & e-Transactional Services is leveraging
Worldline core payment capabilities and regulatory expertise to
capture in real-time high volume transactions, authenticate and
secure, process business critical bi-directional transactions and
archive (fraud management, regulation).

Hence Mobility & e-Transactional Services is targeting those
markets that are impacted by the same structural changes than
the payment market is facing: the move from paper to digital,
the revolution in customer engagement created by Digital, the
need for secured business critical transactions and to comply
with regulation.

Worldline is focusing its efforts on several areas where it
believes new digital services have significant potential:

® E-Ticketing covers a full set of solutions and services to
Public Transport Authorities, Passenger Transport Operators,
Government Agencies and Infrastructure Providers, including
Digital Ticketing open payment solutions leveraging
Worldline’s payment capability, revenue settlement services,
service planning, resource allocation and real time proactive
decision support;

Mobility & e-Transactional Services

Sales and delivery
C5 Worldline

worldwide and nearly 58,000 e-Commerce websites. In Europe,
Worldline processed (acquired) over 2 billion card transactions in
2017. In the field of e-Commerce, Worldline processed and/or
collected over 550 million transactions in 2017 across a wide
range of more than 150 on-line payment methods.

Financial Services (former Financial Processing & Software Licensing)

equensWorldline is the industry’s largest transaction processing
company in Europe. More than 250 financial institutions trust
their services to equensWorldline. The Company has circa
100 million payment cards under management and processes
circa 7.5 billion card transactions and circa 10 billion payment
transactions per annum. The company employs more than 3,000
payment experts and has an undisputed pan-European reach
with offices in 8 European countries and leading market positions
in key geographic markets including France, Germany, Benelux
and Italy. Key clients of equensWorldline include major financial
institutions such as BNP Paribas, DZ Bank, Nexi and ING.

In addition to the equensWorldline activities in Europe, the
global business line Financial Services is also present with the
Worldline brand in Iberia, the Nordics, the Baltics, and outside
Europe. Worldline offers Software Licensing solutions to financial
institutions throughout Asia and Pacific region, with a particularly
strong base in China, where three of the top five banks and
three major credit card companies use Worldline’s licensed
financial processing software.

® Trusted Digitization provides paperless secured systems to
public and private organizations for better services through
the digitization of processes for citizens, including the enabling
of electronic payments (taxes, fines, etc.), automated traffic
enforcement solutions, and e-healthcare services, as well
through a variety of trusted services for customers, including
e-contracts and electronic invoicing, legal archiving solutions
for companies and e-safe services for individuals;

® e-Consumer & Mobility provides cloud contact and
consumer cloud services that improve the customer
engagement and generate new business models, as well as
Connected Living solutions that offer context-driven mobility
solutions for consumers, patients and citizens and with the
Industrial IoT solution highly secure solutions for the
connection of globally spread machines in the after sales area.
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C.6 Innovation and partnerships

Over the last few years, the Group has massively invested into
innovation to anticipate new trends in order to develop IT
solutions that fulfill clients” and stakeholders’ expectations. Atos
position as a global leader in digital services was also reinforced
through acquisition of companies with strong technological
mindset and know-how, in particular on cloud, Big Data,
mobility, and security in order to help Atos’ clients to transform
their business globally through the use of digital technologies
and by leveraging over 3,000 patents, circa € 300 million R&D
per annum, and a unique ecosystem of partners. In 2017, the
total R&D expenses amounted to € 303 million.

The Group innovation strategy mainly relies on the Scientific
Community. It brings together more than 135 of the best
business technologists from all Atos geographies and businesses.
With their rich mix of skills and backgrounds, community
members work together to anticipate upcoming technology
disruptions and craft Atos’ vision of the future business and
technological challenges Atos clients will face. They are “creators
of change”, making sure that whenever Atos clients choose to
work with the Company, they always get the best solution
available.

Atos Scientific Community members participate in a wide range
of Atos activities:

® shaping Atos’ Vision on the evolving world of business, society
and technology through the publication of its Ascent Journey
series; providing insights to technology trends and how
businesses can use technology to grow and transform;

C61 Research &Development

The Digital Transformation Factory which is at the heart of Atos
2019 Ambition leverages very high added value technologies
developed by Atos within its € 300 million yearly R&D and
co-innovation investments with large customers, notably
Siemens.

The Group already has 15 R&D centers and has created a new
quantum research and development laboratory in France, near
Paris, with a dedicated quantum team. It is of course
complemented by Atos technology agnostic consulting,
integration and operation services across the whole information
technology landscape, plus vertical focused digital solutions. As a
whole, Atos therefore brings the best of today’s technologies
complemented by unique IP differentiators that providing its
customers a unique advantage in the current business
technology race.

Atos’ new technologies are being born in the various Innovation
Labs that span our Business Units. Atos emerging research covers
the most innovative topics and includes Data Intelligence, Internet
of Things, cyber-security, High Performance Computing and digital
payments along with numerous other technology topics.

Atos Research & Innovation (ARI) has been investigating
emerging technologies and anticipating market demand for
emerging innovative solutions for more than 28 years. ARI

Trusted partner for your Digital Journey

® contributing to the Ascent Magazine and Ascent Look Out
trends report, Atos’ biennial collaborative horizon scanning
publication;

® mentoring the Atos IT Challenge, an annual competition
encouraging the next generation of IT talents from universities
across the world;

® and, in addition to solving clients’ business challenges, they
also support patent creation, participate in innovation
workshops with clients and partners, and develop cutting-edge
proofs of concepts.

To make sure its innovation program matches its clients’ needs,
Atos launched in 2012 the Client Innovation Workshops
Program. The innovation workshops are customer-focused and
customer-tailored events in which the Group is sketching with its
clients how the emerging technologies and trends can be
leveraged for their business success in the digital area. Around
20 topics that are considered to be of critical importance to the
market - such as Sustainability, Data Analytics and Cognitive
Technologies, Cybersecurity, Industry 4.0, Digital Workplace and
Augmented Reality - are put forward for each customer to
choose from.

experts cover a wide range of disciplines, from the latest
technological areas to social sciences and economics and
provides a reliable business services to our customers: from
developing strategy to managing projects; from generating ideas
to identifying funding opportunities and selecting partners; from
ideas and opportunities to real results.

Atos benefits from in-house R&D, patented technologies,
specifically designed hardware and software products in selected
segments, such as cybersecurity, electronic payments, and cloud
security. All the Divisions of the Group benefit from this unique
set of assets in order to win new businesses.

In 2016, Atos launched “Atos Quantum”, the first quantum
computing industry program in Europe. Quantum computing
should make it possible, in the years to come, to deal with the
explosion of data, which Big Data and the Internet of Things
bring about. With its targeted and unprecedented compute
acceleration capabilities, notably based on the exascale class
supercomputer Bull sequana, quantum computing should also
promote advances in deep learning, algorithmics and artificial
intelligence for areas as varied as pharmaceuticals or new
materials. To make progress on these topics, Atos intends to
also put in place several partnerships with research centers and
universities around the world
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In 2017, after having presented the Atos QLM, the world's most
powerful quantum simulator, in Brussels in July, Atos delivered
less than six months later - on November 13, 2017 - a copy of
its machine to Oak Ridge National Laboratory, Tennessee, the
department of Energy’s largest multi-program science and
energy laboratory. Installed on-site, the Atos QLM offers US
researchers and engineers the opportunity to develop and test
the quantum applications and algorithms of today on the
computer of tomorrow. Since its launch, the machine - capable
of simulating up to 40 quantum bits (Qubits) - has been the
subject of permanent innovations by Atos quantum teams.

Among these innovations, researchers at the Atos Quantum
laboratory work in particular on the integration of "quantum
noise" models, a particularly useful improvement for researchers
working on Qubit architectures. In parallel with its quantum
simulation work, the Atos Group also participates in the
development of new standards of so-called "quantum-safe"

Sales and delivery
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algorithms, i.e. those capable of withstanding quantum attacks
in order to make current applications (the Internet, e-commerce,
and personal data) inviolable by quantum methods. As such, the
Atos Group has responded to a recent call for proposals launched
in the United States by the National Institute of Standards and
Technology (NIST).

The highly innovative nature of the Atos Quantum program is
recognized not only at an international level but also at a
regional level. For example, at the presentation of the Smart
Region Initiative Plan (2018-2021) on November 21, which is
aimed at making the fle-de-France the first smart region in
Europe, Valérie Pécresse, president of the Ile-de-France Regional
Council, stressed the immense technological and industrial
contribution that quantum computing embodies. It is within this
framework that the Ile-de-France region will donate up to
5 million euros in research and development to the Atos
Quantum laboratory located in the clays-sous-Bois in Yvelines.

C6.2 Aunique ecosystem of technological partners

Atos partnership approach consists of collaborating with a
selected eco-system of partners steadily strengthened according
to market expectation in order to leverage an extensive
technology portfolio to ensure the delivery of world-class
solutions that enable real and tangible business benefits to
clients across almost all markets and sectors.

Alliances and partnerships are key in the Group’s strategy to
further grow its market share in specific services and markets
that can fully benefit from combining and leveraging specific
skills, resources or local knowledge for innovation. The Digital
Transformation Factory which is at the heart of Atos 2019
Ambition leverages advanced technologies from Atos Global
Alliance partners - notably Dell-EMC and SAP and industry
expertise with large customers, notably Siemens.

SAP and Atos partner together to provide customers with state
of the art solutions in the areas of sustainability and IT, relying
on Atos recognized digital leadership in sustainability and SAP®
solutions for sustainability. The global strategic alliance covers a
co-operation on SAP Business Process Solutions, SAP Industry
Solutions, SAP HANA Solutions.

The partnership with Siemens, the largest shareholder of the
Company, is unique in the IT services market in its threefold
approach: Siemens is not only Atos’ largest client, there is also a
joint go to market strategy in several identified fields
(Manufacturing, Healthcare, Energy, Mobility...) to address new

opportunities. In particular, Siemens and Atos recently put a
special emphasis on fields as cybersecurity for industrial
companies. The offer ranges from security assessment,
installation of protective mechanisms to the continuous
monitoring of plants and offices.

The partnership with the Dell-EMC Federation is based on the
common view that customers want to consume Technology as a
Service, in a context where the sharing economy tends to
become a massive business model. A cloud-based infrastructure
is one of the conditions for deploying on-demand services at
large scale. As a result, cloud computing lowers IT operational
costs while boosting efficiency and agility. Globally, it reduces
the environmental negative externalities and improves the
bottom line. To strengthen this partnership, Atos signed a new
reseller agreement in which Dell EMC will resell Atos’ high-end 8
to 16 sockets x86 Bullion servers. This new agreement is in line
with the ambition of both parties to accompany customers in
their digital transformation to support the massive "data-ization"
of their businesses. Bullion servers are certified by SAP and
Oracle and complete Dell EMC's existing portfolio of high-end
advanced PowerEdge servers.

The Group expects continued strategic partnerships with
technology leaders to enhance its skills and know-hows in areas
related to innovative and disruptive offerings.
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D1 Extrafinancial performance in Atos 2019 Ambition

D1 Extrafinancial performancein Atos 2019 Ambition

D11  Building an integrated thinking

[GRI 102-18]1[GRI 102-191[GRI 102-201[GRI 102-211[GRI 102-26], [GRI 102-271[GRI 102-29] [GRI 102-30][GRI 102-31]
[GRI 102-32][GRI 103-2 Economic performancel [GRI 103-2 Market presencel [GRI 103-2 Indirect economic
impacts] [GRI 103-2 Procurement practices] [GRI 103-2 Anti-Corruption] [GRI 103-2 Energyl [GRI 103-2
Emissions] [GRI 103-2 Employment] [GRI 103-2 Training and education] [GRI 103-2 Diversity and equal

opportunityl [GRI 103-2 Customer privacyl [GRI 103-2 Socio-economic compliance]

D111 Vision

[GRI 103-2 Economic performance] [GRI 103-2 Market presence] [GRI 103-2 Indirect economic impacts]
[GRI 103-2 Procurement practices] [GRI 103-2 Anti-Corruption] [GRI 103-2 Energyl[GRI 103-2 Emissions]
[GRI 103-2 Employment] [GRI 103-2 Training and education] [GRI 103-2 Diversity and equal opportunity]

[GRI 103-2 Customer privacyl[GRI 103-2 Socio-economic compliance]

In the age of digital transformation, the ability to collect data on
people is unparalleled in human history. Virtually everything can
be elicited, monitored, and analyzed, ranging from credit card
numbers to family medical histories and shopping patterns. As
the use of mobile devices and new technologies (3D printer,
artificial intelligence, etc.) becomes an increasing part of the
daily life of citizens, the need for assuring ethical behaviors,
protecting data privacy, avoiding digital breaches, and even
protecting the use of natural resources is critical to advance in
Atos digital journey.

The Atos strategy described in section B.3 includes a strong
Corporate Responsibility Program to support its customers and

D112 Strategy

deal with digital challenges while reinventing their future growth
models in a responsible way.

Integrated thinking is applied from the decision-making phase to
the definition of strategic action plans and performance
dashboards, covering financial and non-financial issues that
enable the creation of value over the short, medium and long
term.

Atos embraces the principle of shared value, which involves
creating economic value in a way that also establishes value for
society by addressing its needs and challenges-in other words-
connecting company success with social progress. Atos ultimate
mission is the pursuit of financial profitability with a responsible
social and environmental impact.

[GRI 103-2 Economic performance] [GRI 103-2 Market presence] [GRI 103-2 Indirect economic impacts]
[GRI 103-2 Procurement practices] [GRI 103-2 Anti-Corruption] [GRI 103-2 Energyl [GRI 103-2 Emissions]
[GRI 103-2 Employment] [GRI 103-2 Training and education] [GRI 103-2 Diversity and equal opportunity]

[GRI 103-2 Customer privacyl[GRI 103-2 Socio-economic compliance]

Atos Corporate Responsibility and Sustainability Principles are
embedded in Atos strategy, structured in four axes and
additional extra financial targets:

® operate as a responsible employer: Atos intends to be
recognized as the best employer in the IT sector and to build
the best employee digital experience. In this field, Atos’
ambition is to keep increase the Atos Great Place ToWork
Trust Index® reflecting employee satisfaction to the top 10%
industry benchmark;

® generate value for clients through sustainable and
innovative solutions: A clear focus on customer satisfaction
through sustainable and innovative solutions with a 2019
objective to continue to raise the Net Promoter Score above
50% for its TOP Clients, and strengthen innovation with the
increase of the Digital Transformation Revenue from 14% to
40% by 2019;

Trusted partner for your Digital Journey

@ behave as an ethical and fair player within Atos’ sphere
of influence: In the field of ethics and data protection, the
Group intends to attain a 70% level of its total spend by 2019,
as assessed by EcoVadis, an external agency;

® support the transition to a low-carbon economy: as a
sustainable player, Atos manages its operational efficiency in
environmental footprint with an objective to reduce by 5% to
15% CO, emissions per revenue unit (tCO2 per € million) by
2019.
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To achieve this, Atos Corporate Responsibility strategy is aiming
to:

® maintain corporate sustainability leadership in the IT sector:
consolidation of and increasing Atos’ position in recognized
sustainable rankings such as Great Place to Work, and extra
financial ratings (DJSI, FTSE, etc.) are continuous exercises
for Atos to challenge its corporate performance and
consolidate credibility in the market. Numerous awards
received during the year in diverse areas show the increased
worldwide commitment of the Group, and the ambition to
consolidate position within best-in-class companies worldwide;

® place corporate responsibility at the core of Atos business and
processes: Atos drives sustainability in the Company’s DNA
through corporate values, innovation, green operational
excellence, social responsibility and business development.
Atos has also developed robust systems and procedures to
embed corporate responsibility consistently and effectively in
its business operations following integrated thinking and
reporting principles; corporate responsibility matters are
specially embedded in Atos risks and opportunities
management, compliance requirements, quality and customer
satisfaction processes and human capital management;

D113 Governance
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® corporate responsibility matters are especially embedded in
Atos risk and opportunities management, compliance
requirements, quality and customer satisfaction processes,
and human capital management;

® Atos aims to progressively embed corporate responsibility in
our employees’ daily working life regardless of where they are
located. Continuous efforts are made to provide the regions
with a coherent approach that strengthens Atos’ positioning as
a multi-national group, integrating local needs and concerns;

@ identifying challenges, establishing priorities, and measuring
performance: Atos’ ambition is to strengthen open stakeholder
dialogue in order to endorse strategic challenges for the
Company, as well as key performance indicators that will
measure and publicly report the advancements of Atos
Corporate Sustainability program. The review of the
challenges is undertaken annually through a material
assessment that prioritizes the areas where the Group must
focus on incorporating best practices in the market, trends in
the ICT sector, and compliance with existing regulations and
international standards.

[GRI 103-2 Economic performance] [GRI 103-2 Market presence] [GRI 103-2 Indirect economic impacts]
[GRI 103-2 Procurement practices] [GRI 103-2 Anti-Corruption] [GRI 103-2 Energy] [GRI 103-2 Emissions]
[GRI 103-2 Employment] [GRI 103-2 Training and education] [GRI 103-2 Diversity and equal opportunity]

[GRI 103-2 Customer privacyl[GRI 103-2 Socio-economic compliance]

The General Secretary, member of the Group Executive
Committee reporting directly to the Chairman & CEO, supervises
Atos’ Corporate Responsibility and Sustainability Program, and
provides guidance on the actions performed. He/she presents on
a regular basis to the Group Executive Committee the latest
achievements and planned objectives both at global and regional
levels on the environmental and social initiatives of the Group.

The Group Executive Committee is associated with the strategy
and implementation roadmap of the Corporate Responsibility and
Sustainability Program.

The Corporate Responsibility and Sustainability Office is a global
entity led by a Program Director and composed of an

international team of up to 20 people, including 10 Group
Business Unit heads of corporate responsibility, as well as
representatives of all support functions. Weekly and monthly
workshops are organized to design, implement, and monitor
main axes of actions and targets. Specific channels are in place
to facilitate communications across Business Units and regions.

Wellbeing@work Council and Scientific Community members are
active think tanks providing the program with innovative ideas
and project proposals to strengthen corporate commitments and
positioning in the market.

Atos|Registration Document 2017
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D12  Atos’ stakeholders approach

[GRI 102-13]1[GRI 103-1 Economic performancel [GRI 103-1 Market presence] [GRI 103-1 Indirect economic
impacts] [GRI 103-1 Procurement practices] [GRI 103-1 Anti-Corruption] [GRI 103-1 Energyl[GRI 103-1 Emissions]
[GRI 103-1 Employment] [GRI 103-1 Training and education] [GRI 103-1 Diversity and equal opportunity]

[GRI 103-1 Customer privacy] [GRI 103-1 Socio-economic compliance]

Atos’ corporate responsibility process is supported by on-going
dialogue with all stakeholders, including clients, employees,
business partners and suppliers, as well as communities and
public authorities. Stakeholder dialogue plays a critical role in
business operations, either by showcasing Atos’ capacity for
innovation, enhancing its appeal among clients, investors and
employees, creating opportunities to develop services and
solutions with high growth potential or by protecting the Group's
reputation.

Dialogue takes place at every level of the organization:

® at a global level, teams at corporate headquarters serve as
the primary interface for various international organizations
and coordinate all the initiatives undertaken within Atos;

® at a country level, local teams strive to foster close ties with
local stakeholders, especially national authorities.

The Atos’ framework regarding relations with stakeholders has
three main purposes:

® mapping stakeholders’ expectations;

Dlz21

@ prioritizing corporate responsibility issues in accordance with
their relative importance to stakeholders, likeliness to occur,
and criticality to business operations;

® defining Key Performance Indicators that assess Atos’
Corporate Responsibility performance.

This approach is defined according to several international
referential and standards such as the AA1000 Standards and the
Global Reporting Initiative Standard guidelines on which Atos
has based its actions in order to:

@ structure its stakeholders’ approach;
® manage its annual materiality review;
@ guide its reporting process.

Every three years, an external consultancy firm supports Atos to
update its materiality assessment, process that this time has
included a round of external and internal stakeholders’ direct
interviews in order to get their expectations in terms of
extra-financial performance expectations. In 2017, Atos
launched also an impact valuation assessment with the objective
to measure most relevant externalities.

Mapping of stakeholders’ expectations

[GRI 203-2][GRI 102-401[GRI 102-421[GRI 102-44] [GRI 102-211 [GRI 102-27]

The table below presents Atos’ main stakeholders and their key expectations.

Clients

Investors & Analysts

Atos’ clients expect to benefit from the right digital tools and
expertise to meet their own challenges.

In order to adapt and develop in a constantly evolving market
place, their expectation for innovation is steadily increasing.
They also rightly request a very high level of data protection.

Atos’ Investors expect profitability and efficiency. They need
to be informed about the Group strategy and its Corporate
Responsibility component(s) including achievements and
objectives. Above all they request clarity and transparency.

Partners

Internal stakeholders

Collaboration with Atos’ partners is key to face the challenges

of the global IT sector and ensure the development of innovation.

Atos works with its business partners, research institutes and
universities to face these challenges and help customers achieve
their goals.

Atos’ employees want to work in the best possible environment
and to have the opportunity to evolve and grow inside the
Company. They expect a genuine recognition for their work.
The protection of their personal data is also key for Atos’
employees.

Public entities

Internal stakeholders include young talent (selected members of the
Juniors Group and the Wellbeing@work council) and management

Public bodies deliver administrative authorizations and determine
the regulatory context in which Atos does business.

whose business activities are closely linked to Atos sustainability
strategy and initiatives (global datacenter manager, HR).

Suppliers

Communities

Atos’ suppliers want to benefit from access to new markets,
revenue growth and fair margins. They expect a long-term
relationship and the respect of their contracts.

The main expectations of Society and local communities towards
Atos include: socio-economic impacts of Atos’ operations, job
creation, new technologies and smart solutions enabling both
progress and a limited environmental footprint.

NGOs can also have specific requests and seek for collaboration
with Atos to share best practices and positively benefit from
initiatives at the local level.

Trusted partner for your Digital Journey
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To define its level of engagement towards each stakeholder, Atos analyzes their influence on strategic topics and their dependence on

the Company.

High influence

Stakeholder influence on company

Low influence
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D122 Stakeholder dialogue

[GRI 102-42][GRI 102-43][GRI 102-44]

’

Since 2011, Atos has organized an annual Global Stakeholders
meeting to review and openly discuss strategic topics on the
sustainability agenda to thereby enrich the materiality exercise.

Beginning of 2018, a workshop is planned to update
stakeholders about results of Atos materiality assessment and to
share with key stakeholders the new challenges in the IT sector
and sustainability 3.0. The role of Atos in securing responsible
digital services, as well as the ethical and security aspects is
embedded in new systems like artificial intelligence, robots, etc.

Atos has a four step-approach to engage dialogue with
stakeholders:

® consult: Atos consults stakeholders on its business, its
sustainability strategy and its impacts;

D13

® involve: Atos occasionally involves its stakeholders in defining
or deploying action plans;

® collaborate: Atos develops long-term relationships with some
of its stakeholders with the objective of collaborating on
innovation and across the value creation chain;

® negotiate: Depending on the influence of the stakeholders on
the Company, Atos can initiate negotiations to find the best
approach for combining stakeholder expectations and Atos
business interest.

Atos materiality assessment and the Corporate Responsibility dashboard

[GRI 102-46][GRI 102-471[GRI 103-1 Economic performance] [GRI 103-1 Market presence] [GRI 103-1 Indirect
economic impacts] [GRI 103-1 Procurement practices] [GRI 103-1 Anti-Corruption] [GRI 103-1 Energy][GRI 103-1
Emissions] [GRI 103-1 Employment] [GRI 103-1 Training and education] [GRI 103-1 Diversity and equal

opportunityl [GRI 103-1 Customer privacyl[GRI 103-1 Socio-economic compliance]

Atos’ Corporate Responsibility approach is based on a materiality
analysis in order to prioritize its actions taking into accounts its
business activities and stakeholders’ expectations. In this
context, materiality analysis is a tool used to connect and
prioritize financial and non-financial considerations. It permits
Atos to focus on those issues that are truly critical in order to
achieve the organization’s goals, secure its business model, and
manage its impact on society.

Atos aims to continuously progress towards an integrated
reporting by aligning with the International Integrated Reporting
Framework.

For the eighth consecutive year, Atos fulfilled the highest
requirement of GRI application level, today named GRI
Comprehensive level for its Corporate Responsibility Integrated

Trusted partner for your Digital Journey

report (Registration Document and Corporate Responsibility
report).

The overall report was assured by an external auditor. Atos has
successfully completed the GRI Content Index Service. Content
of the report and methodology applied according to AA1000
principle are assured by an external auditor. Atos aims to
demonstrate that the additional financial performance
disclosures are accurate and exhaustive, and in line with the GRI
Standard requirements.

Atos is also a member of the IIRC - International Integrated
report Committee - network and directly participates in the work
of its Technical Committee in order to assess how IT and new
digital tools can help implement integrated reporting in quoted
corporations.
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Identification and prioritization of relevant Corporate Responsibility issues

[GRI 102-49][GRI 103-1 Economic Performance] [GRI 103-1 Market presencel

[GRI 103-1 Indirect economic impacts] [GRI 103-1 Procurement practices][GRI 103-1 Anti-Corruption]
[GRI 103-1 Energyl [GRI 103-1 Emissions] [GRI 103-1 Employment] [GRI 103-1 Training and education]
[GRI 103-1 Diversity and equal opportunity] [GRI 103-1 Customer privacyl

[GRI 103-1 Socio-economic compliancel

Identification and prioritization of relevant topics

IT Sector
challenges

International
standards
&regulations

Since 2010, the Group has performed regular materiality
assessments in order to identify the principal challenges that the
market and key stakeholders consider as essential for Atos.
These are the main steps:

A: Atos takes into account stakeholders expectations identified

C:

based on regular communication with them;

Atos collaborates with IT sector partners to promote
innovation and contribute to global thinking on
sector-specific challenges;

Atos holds annual interviews with Executive Committee
members, including Business Units managers, on the

Stakeholders
expectations

Atos Business
Strategy

Sustainability
Best Practices

Group’s materiality and corporate responsibility strategy.
The main objectives of these interviews are to understand
top management’s commitment level, specific local issues
and to validate the materiality analysis;

: International standards and regulations were also taken into

account in the materiality review to help managers and the
Corporate Responsibility teams prioritize the different
challenges;

Finally, a benchmark against other companies in the IT
sector allowed for the identification of sectorial best practices
regarding sustainability strategies and reporting.

Atos|Registration Document 2017
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D132 Atosmateriality matrix

[GRI 102-14]1 [GRI 102-15]1[GRI 102-471[GRI 102-44][GRI 103-1 Economic performance] [GRI 103-1Market presence]
[GRI 103-1 Indirect economic impacts] [GRI 103-1 Procurement practices] [GRI 103-1 Energyl[GRI 103-3
Emissions] [GRI 103-1 Employment] [GRI 103-1 Training and education] [GRI 103-1 Diversity and equal

opportunity] [GRI 103-1 Anti-corruption] [GRI 103-1 Customer privacyl[GRI 103-1 Socio-economic compliance]

The results of 2017 Atos analysis with both internal and external stakeholders, led to the design of the following Materiality Index which
summarizes Atos’ Corporate Responsibility challenges related to each key stakeholder group.

100%

Talent and Skills
Management
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Carbonimpactand ~ anddelivery “'
90% — climate change
] . Innovation
g Sustainable P Employees’ Innovation and aélg: fﬁ'giétal
o technologies and e engagement digital and Dats;
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(2]
° ry
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E Natural disasters communities Busi t d
usiness partners an
g % . ‘ “‘ ecosystem
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[ & ethics
[
60% __Supply chain
50%
l l l l
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. Business & Innovation
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. Environment

As a result, four focus areas have been selected and reprioritized
according to stakeholders’ expectations. For each, Atos has a
structured area of intervention involving the development of
internal policies and strategies, the monitoring of objectives and
the management of its performance. These four focus areas and
their deployment rely on Atos’ engagement towards
stakeholders.

® PEOPLE - Being a responsible employer: Atos has the
responsibility and ambition to constantly support a diverse,
talented and motivated workforce, and provide employees
with relevant skills for the digital transformation.

® BUSINESS & INNOVATION - Generating value to clients
through sustainable and innovative solutions: Atos is expected

Trusted partner for your Digital Journey

to provide added value to its customers, through innovative
and sustainable solutions, and to protect their valuable data.
Atos also has the responsibility to build a better digital world.

® ETHICS & GOVERNANCE - Being an ethical and fair player
within Atos’ sphere of influence: As a global company, Atos is
expected to have strong corporate governance and ethical
standards, applied from the top and disseminated to its
stakeholders.

® ENVIRONMENT - Supporting the transition to a low-carbon
economy: Atos has to be able to mitigate the risks arising
from natural disasters, and to improve the efficiency of
operations, in order to support the transition to a low-carbon
economy.
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Challenge

Material issues

Areas of action and objectives

At Atos, human capital and talent
management are key assets to ensure
employees’ expertise and its effective use in
providing high quality services. The main
purpose of a People value chain is to ensure
that the right people with the right skills are
in the right place at the right time, and are
able to accompany clients through the digital
journey. It is also to ensure well-being at
work and overall employees’ commitment
and satisfaction.

Therefore, employees’ commitment is critical
to meeting clients’ needs. The capacity of the
Group’s to fulfill its employees’ expectations
is key to develop its leadership and to build a
strong brand to attract the best talents in the
market.

The material issues for Atos in relation
to its employees are:

® Talent & Skills management;
® Diversity;
® Employees’ engagement and well-being.

Regarding GRI Standard aspects, these
main issues correspond to:

® Employment;
® Training and Education;
® Diversity and Equal opportunity;

® Equal remuneration for women and men.

For more information on GRI Standard
aspects, see section D.6.1.

People management: Atos has
developed a well-articulated and
optimized employee management
approach spanning the critical steps
of an employee lifecycle: recruitment
system, performance management
process, learning and development
offerings, and mobility and
succession planning, all orchestrated
by talent workforce planning. To
ensure maximum collective
efficiency, one of our main objectives
is to ensure that all of our employees
receive an annual performance and
career development review with the
Individual Development Plan as an
output.

Employee engagement and
well-being: Atos’ belief is that the
overall performance of the Company
stems from the commitment of every
single employee, this commitment
being the result of HR policy, L&D
and Care.

Modern material working conditions
environment being a prerequisite,
Atos Campus Offices approach is
yielding high benefits in the growing
number of sites where the concept is
deployed. This campus approach is
part of the Well-being@Work
program that aims at ensuring that
all kind of fruitful services are
actually offered or delivered to
employees to ensure that they
operate in the best-in-class working
environment.

Diversity: Atos has deployed a
Diversity program worldwide. In
order to share best practices around
the globe on Gender equity,
Disability, Seniority & other facets of
diversity.

Atos|Registration Document 2017
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Generating value for clients through sustainable and innovative solutions

Challenge

Material issues

Areas of action and objectives

In an evolving world, Information
Communication Technology (ICT) is not only
a lever for optimizing operational and
financial performance, but also an enabler for
transforming the business, organizational
processes and working methods. Leveraging
on a worldwide ecosystem, Atos creates
inspired and innovative solutions to deliver
increasing value for clients. This must be
done in a way that ensures a high level of
safety, security and data protection. Atos also
has the responsibility to favour a culture of
digital responsibility, from design to delivery
of solutions.

The material issues for Atos in relation
to its customers are:

@ Clients satisfaction and delivery;
® Security & data protection;

® Innovation;

® Business partners and ecosystem;

® Sustainable technologies and solutions.

GRI Standard aspects, these main issues
correspond to:

® Product responsibility labeling;
® Customer Privacy.

For more information on GRI Standard
aspects, see section D.6.1.

Client satisfaction: Atos is
committed to ensuring a high level of
customer satisfaction and improving
scores every year.

Security and data protection: Atos
has developed a comprehensive data
protection approach that relies on the
Group Data Protection Policy, the
principle of privacy by design in its
technologies and the continuous
development of outstanding skills.
The overall objective is to reduce the
number of incidents and to avoid any
breaches of customer privacy and
losses of customer data.

Innovation and digital
responsibility: The Group is
continually strengthening its portfolio
of offerings to better meet
sustainable challenges of its clients.
Innovation is encouraged via the
development of relationships with
industrial analysts, partners,
start-ups and academics. To
accelerate open-innovation with
clients, Atos sets yearly objective of
innovation-workshops. Moreover, the
involvement of the Scientific
Committee members with its clients
is part of the approach.

Business partners & ecosystem:
The Group forges long-term
partnerships with main IT industry
players while involving increasingly
start-ups in solution designing and
delivery. Continuously strengthening
this ecosystem has the ambition to
design solutions combining disruptive
mindset and best in class
technologies, able to cope with a
sustainable digital transformation.

Sustainable technologies and
solutions:

Atos is committed to design solutions
that are not only eco-designed and
energy-efficient, but also that
contribute directly or indirectly to
reach the 17 sustainable
development Goals. In this respect,
the technologies developed by Atos
enable small, medium or large
organisations to answer crucial
sustainable issues dealing with
climate and environmental issues,
economic and value creation, people
and well-being or trust and
governance. The approach is to
encourage the use of digital in all
sectors, and to estimate the impact
of the solutions from a sustainability
point of view.

Trusted partner for your Digital Journey
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Strive for exemplary business within all of Atos’ spheres of influence

Challenge

Material issues

Areas of action and objectives

The Group has to comply with an increasingly
regulatory framework.This also means
ensuring that business across the value chain
is done in anethical and responsible way.

With its offers, Atos contributes to developing
local economies; therefore, involving
communities is critical.

The material issues for Atos in relation
to its chain and local communities are:

® corporate governance;

@ Compliance and business ethics;
® Supply chain management;

® Local impact and communities.

Regarding GRI Standard aspects, these
main issues correspond to:

@ Economic Performance;

® Market Presence;

@ Indirect Economic Impact;
® Procurement Practices;

@ Anti-corruption;

® Compliance.

For more information on GRI Standard
aspects, see section D.6.1.

Corporate governance Since 2010,
in accordance with the
recommendations of the French
Financial Market Authority, the Board
has appointed, alongside the
Chairman of the Board, in order to
ensure the implementation of best
corporate governance standards by
the Board of Director. As at
December 31, 2017, the Board of
Director was composed of 50% of
women, exceeding the threshold of
Copé-Zimmerman law. 6 nationalities
were represented in the Board. In
2017, the Board held 20 meetings.

Compliance and business ethics:
At Atos, high ethical standards,
supported by Group-wide strategy,
policy and training procedures,
underpin the delivery of excellent
business technology solutions. Atos’
objective is to always be compliant
and to act as a fair player in
business.

Supply chain: Atos has developed a
permanent dialogue with its suppliers
to enforce strong and fair
relationships and to ensure the
respect of its values and rules.
Working together in these conditions
is a prerequisite for building trust and
long-term relationships. By assessing
its suppliers, Atos aims to monitor
and ensure the respect of its values.
Atos objective is to carry out
assessments on key new suppliers
from Bull, Xerox ITO and other
planned acquisitions.

Local impact and communities:
With the development of innovative
ICT solutions that help reduce the
digital divide, Atos contributes to
improving the Company’s social
impact in the community. The Group
also supports volunteer programs,
university relations and corporate
citizenship actions in order to
improve social links and impact at
local level.

Atos|Registration Document 2017
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Take part in the transition toward a low carbon economy

Challenge

Material issues

Areas of action and objectives

Environmental efficiency is key for limiting

the impact of the Group's activities, for

improving its operational excellence and for

supporting its clients in the necessary
transition to a low-carbon economy.
Improving the Group's environmental

efficiency notably implies reducing its energy
and carbon intensities and limiting the impact
of business travel. Supporting the transition

to a low-carbon economy relates to the

positive impacts of new sustainable solutions.

And, in a warming climate, resilience to
extreme natural events is also becoming
more and more material.

The material issues for Atos in relation to
environment are:

® Carbon impact and climate change;
@ Reliance to natural disaster.

Regarding GRI Standard aspects, these
main issues correspond to:

® Energy;
® Emission;
® Product Responsibility compliance.

For more information on GRI Standard
aspects, see D.6.1.

Atos monitors a global Environmental
Program to measure and reduce its
overall environmental impact. It
designs, promotes and consolidates
specific initiatives addressing its main
environmental challenges: carbon
intensity, energy efficiency,
low-carbon and renewable energy,
travel impact and sustainable
solutions.

Carbon impact and climate
change: Since 2008, the Group has
reduced its carbon emissions by 50%
both in intensity and absolute. Its
new carbon targets to limit the rise of
climate change to 2°c have been
approved by the Science-Based
Target Institute and the CDP ranks
Atos as one of the best-in-class for its
action to combat climate change.

Natural disasters. The specific risks
related to natural disasters are
monitored through tools and
processes. Dedicated processes
aiming at assessing employees’
safety and at ensuring business
continuity have been implemented.

Trusted partner for your Digital Journey
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D133 Atos Corporate Responsibility Key Performance Indicators

The following dashboard is the overall list of performance indicators. Atos” main KPIs are highlighted in blue.

GRI
List of the main Standard
Topic challenges identified KPIs Label Chapter
People Talent and Skills Average hours of training that 404-1 2.1.2 Right People with the right skills

management employees have undertaken
during the year

Number of employees' digital 404-2 2.1.2 Right People with the right skills

competency certifications (TO CONFIRM)

Percentage of employees with 404-3 2.4 Being a responsible employer - KPI
and Individual Development overview

Plan

Programs for skills management 404-2 2.1.2 Right People with the right skills
and lifelong learning that

support the continued

employability of employees and

assist hem in managing career

endings

Number of internships 404-1 2.4 Being a responsible employer - KPI
overview

Number of employees with an 404-3 2.4 Being a responsible employer - KPI

Individual Development plan overview

Number of certifications 404-2

obtained 2.1.2 Right People with the right skills

Internal fulfilment 404-3 2.4 Being a responsible employer - KPI
overview

Percentage of total employees 404-3 2.1.2 Right People with the right skills
who received a regular

performance and career

development review during the

year
Diversity Percentage of females within
Atos 401-1 2.1 Employees, Atos main asset
Percentage of women identified 405-1 2.4 Being a responsible employer - KPI
in talent pools overview
Diversity of employees: 405-1 2.2.2 Promote Diversity

Employee category according to
gender, age group, and other
indicators of diversity (seniority,
nationalities, minorities)

Diversity of employees: Number 405-1 2.2.2 Promote diversity
of disabled employees

Ratio of basic salary and 405-2 2.2.2 Promote diversity
remuneration of women to men
GPTW diversity perception A6 2.4 Being a responsible employer - KPI
overview

Employees' engagement Absenteeism Rate (%) Al6 2.2.1 Working conditions

and well-being Return to work and retention 401-3 2.4 Being a responsible employer - KPI
rates after parental leave overview
Percentage of positive A2 2.4 Being a responsible employer - KPI
responses to “Taking everything overview

into account, I would say this is
a great place to work”

Atos Trust Index® informed by A2 2.4 Being a responsible employer - KPI
Great Place to Work (GPTW) overview

Coverage of the organization’s  201-3 2.1.3 Recognition and loyalty
defined benefit plan obligations

Benefits provided to full-time 401-2 2.1.3 Recognition and Loyalty
employees that are not provided

to temporary or part-yime

employees, by significant

locations of operation

Collaborative technologies All 2.4 Being a responsible employer - KPI

development overview

Percentage of voluntary attrition 401-1 2.4 Being a responsible employer - KPI
overview
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GRI
List of the main Standard
Topic challenges identified KPIs Label Chapter
Business Client satisfaction and Net Promoter Score 102-43 3.1.1 Permanent improvement of the
& Innovation delivery capability 102-44 client satisfaction
Results of surveys measuring 102-43 3.1.1 Permanent improvement of the
customer satisfaction 102-44 client satisfaction
Innovation and digital Innovation workshops delivered A10 3.3 Innovative approach of sustainable
responsibility with customers business
Development and impact of 203-1 3.4 meeting sustainability challenges of
infrastructure investments and clients through offerings3.5 Shape the
services supported future with business partners and
startups ecosystem4.3 A trusted partner
for the benefits of the local ecosystem
Security and data Percentage of coverage A3 3.2.1 Security Policy
protection ISO 27,001 certifications
Total number of substantiated 418-1 3.2.2 Protecting personal data in a data
complaints regarding breaches driven world
of customer privacy and losses
of customer data
Information security A3 3.2.1 Security Policy
Business partners and Digital Transformation factory Al12 3.6 Generating value for clients through
ecosystem revenue (M€) sustainable and innovative solutions -
KPI overview
Sustainable technologies  Total Revenue of “sustainability A7 3.6 Generating value for clients through
and solutions offering” (M€) sustainable and innovative solutions -
KPI overview
Global average PUE (Power 302-5 5.1 Environmental extra-financial
Usage Effectiveness) of the performance
strategic datacenters
Reductions in energy 302-4 5.3.3 Energy consumption and intensity
requirements of products and ratios
services
Offsetting of all data centers 305-5 5.1 Environmental extra-financial
GHG emissions (%) performance
WEEE collected or recovered A19 5.3.7 Other environmental challenges
and reused/recycled (in Kg)
Ethics & Corporate governance Percentage of females within 405-1 2.2.2 Promote diversity
Governance the Board of Director
Attendance rate at Board 102-28 4.5 Ethical and Governance excellence in
Meetings Atos’ sphere of influence -KPI overview
Compliance and business  Employees trained in Code of 205-2
ethics Ethics 4.2.1 Ethics and Compliance Program
Number of significant fines 419-1 4.2.1 Ethics and Compliance Program
(higher than 100K€) and total
number of non monetary
sanctions for non compliance
with laws and regulation
Total number and percentage of 205-1 4.5 Ethical and Governance excellence in
operations assessed for risks Atos’ sphere of influence -KPI overview
related to corruption and the
significant risks identified
Confirmed incidents of 205-3 4.5 Ethical and Governance excellence in
corruption and actions taken Atos’ sphere of influence -KPI overview
Supply chain Percentage of strategic suppliers A17 4.3.2 Enhance Sustainable relation
evaluated by EcoVadis
Total percentage of spend Al7 4.3.2 Enhance Sustainable relation
assessed by EcoVadis
Proportion of spending on local  204-1 4.3.1 A permanent dialogue with Atos

suppliers

suppliers

Trusted partner for your Digital Journey
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GRI
List of the main Standard
Topic challenges identified KPIs Label Chapter

Local impact and Total number of employees 202-2 2.2.2 Promote diversity

communities recruited
Percentage of graduates 401-1 2.4 Being a responsible employer - KPI
recruited overview
Ratios of standard entry level 202-1 2.4 Being a responsible employer - KPI
wage by gender compared to overview
local minimum wage
Direct economic value 201-1 4.4 A trusted partner for the benefits of
generated and distributed - the local ecosystem
Community Investments
Significant indirect economic 203-2 4.4 A trusted partner for the benefits of
impacts, including the extents the local ecosystem
of impacts
Proportion of senior 202-2 2.2.2 Promote diversity
management hired from the
local community at significant
locations of operation
Financial assistance from 201-4 4.4 A trusted partner for the benefits of
governments the local ecosystem

Environment Carbon impact and climate Energy consumption within 302-1 5.3.3 Energy consumption and intensity

change

the organization ratios

Energy intensity by revenue 302-3 5.3.3 Energy consumption and intensity
(GJ per Million EUR) ratios

Energy intensity by employee 302-3 5.3.3 Energy consumption and intensity
(GJ per employee) ratios

Global GHG intensity ratio 305-4 5.3.2 Carbon emissions and climate

by revenue change

Global GHG intensity ratio 305-4 5.3.2 Carbon emissions and climate

by employee change

Number of sites certified Al4 5.2.3 Environmental management

ISO 14001

System and certification

Energy consumption outside
the organization

302-2
5.3.4 Travel and new ways of working

Reduction of energy

302-4 5.3.3 Energy consumption and intensity

consumption ratios

GHG emissions — Scope 1 305-1 5.3.2 Carbon emissions and climate
(tones of CO,e) change

GHG emissions — Scope 2 305-2 5.3.2 Carbon emissions and climate
(tones of CO,e) change

GHG emissions - “Operational” 305-3 5.3.2 Carbon emissions and climate
Scope 3 (tones of CO,e) change

Total GHG reductions achieved  305-5 5.3.2 Carbon emissions and climate
(tones of CO,e) change

Monetary value of significant
fines and total number of non
monetary sanctions for non
compliance with laws and
regulations concerning the
provision and use of products
and services

419-1 5.4 Managing the corporate
environmental footprint - KPI overview

Financial implications and other

201-2 D.5.2.4 Main environmental opportunities

risks and opportunities due to and risks
climate change
Natural disasters Percentage of the strategic data A20 D.5.4 Managing the corporate

centers that have synchronous
data replication capacities

environmental footprint - KPI overview
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D2

D21 Employees, Atos main asset

Being a Responsible employer

[GRI 102-4][GRI 102-8][GRI 401-11[GRI 103-1 Employment]

Atos employees’ total population is composed by 96,922 employees [GRI 102-7] with the following split per Business Unit [GRI 102-8]:

9.64%
Worldline
9.31%

United Kingdom
& Ireland

3.05% ..
South America -

9.60%

North America

Middie East & Africa

19.73%
Asia Pacific

10.9%

Benelux
& The Nordics

ral
& East Europe

5586% .
Iberia ... 0:89%
0.07% . Corporate
Group Cloud Hub 12.65%
9.54% France
LEGAL STAFF BREAKDOWN PER GENDER AND AGE
[GRI 401-1]
(Germany & Corporate Germany excluded)
% total % total Female and % total
Female employees Male employees Male employees
<= 30 7,785 9% 13,832 16% 21,617 25%
30 > <=50 12,854 15% 34,837 40% 47,691 54%
> 50 4,866 6% 13,264 15% 18,130 21%
TOTAL 25,505 29% 61,933 71% 87,438 100%
D211 Attractanddevelop talents

[GRI 103-1 Training and education]

Recruitment

Along 2017, Atos hired 12,596 employees to support the growth
of the Group. In its drive to increase the excellence of the
services delivered to its Clients, the Group continued its Tier 1
University program and developed a working plan with 125 top
universities (recognized worldwide) with the full sponsorship and
monitoring of Group Executive Committee. This approach
resulted in an increase by over 300% (vs 2016) in the hiring of
graduates coming from this selected pool of Tier one Universities
with more than 1,000 recent graduates joining the Group.

Trusted partner for your Digital Journey

As part of Atos commitment to propose career opportunities to
recent graduates, Atos increased in 2017 the hiring of interns
coming from Tier One Universities by over +30%, on-boarding
some 950 students to work along Atos’ team, and grow their
understanding of the industry and of their own skillsets and
ability to contribute to teamwork with professionals. This
opening to interns and apprentices, the trust Atos puts into
these individuals who are yet to graduate is highly notice by the
students; in France, for instance and for many years in a row,
Atos has earned the label of “Happy Trainees” and “Happy
Candidates”.
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Keen to offer to its staff career perspectives, Atos initiated in
2016 an “Internal First” program. Purpose of the program is to
promote internal mobility when staffing new positions. Thus
doing, employees can develop their experience, skills and
employability within new career opportunities and through
mobility. As part of this program, Atos filled 65% of its senior
positions (GCM 7-9) with its own employees in 2017.

Additionally in 2017 the program was expanded to also include GCM
4-6 positions. In this enlarged scope, the Group achieved in 2017 a
promising number of 54% of the opened positions staffed internally,
a significant improvement versus the 28% achieved over 2016.

NUMBER OF PEOPLE ENTERING IN THE COMPANY PER BUSINESS UNIT

Corporate Responsibility
D.2 BeingaResponsible employer

The Atos Recruitment Centre of Excellence is supporting Atos
policy with a team able to drive cross-country initiatives and
global strategies, as well as share and implement best practices
across the function. Key projects in 2017 include the
implementation of a new recruitment tool and increased hiring in
Atos’ offshore centers across the Americas, Europe, and Asia in
order to support the Group growth strategy in these regions.

[GRI 401-1]
(Germany & Corporate Germany excluded)
Benelux
smeNorcics [N 1478
&East Europe 1.247
Corporate I 4
Germany | 10
vea [N 54
Major Events I 29
Middle East .
& Africa 167
South America - 458
&Ireland 1198
Worldline _ 1,097
| | | | | |
0 1,000 2,000 3,000 4,000 5,000
NUMBER AND RATE OF PEOPLE ENTERING IN THE COMPANY PER GENDER AND AGE
[GRI 401-1]
(Germany & Corporate Germany excluded)
% total % total Femaleand % total
Female employeesFemale Male employeesMale Male employees
<=30 2,363 19% 4,706 27% 7,069 56%
30><=50 1,301 10% 3,699 29% 5,000 40%
>50 187 100% 340 3% 527 4%
TOTAL 3,851 31% 8,745 69% 12,596 100%
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It is to be noted that 31% of the hiring made in 2017 were
female; this percentage being above the percentage (29%) of
the female representation in the Atos staff does contribute to
increasing the female population within Atos; this effect is
compounded by the fact that percentage wise the female leavers
percentage is below their representation in the general
population (25% leavers are female versus 29% of the scoped
population is female).

NUMBER OF PEOPLE LEAVING THE COMPANY PER BUSINESS UNIT
[GRI401-1]

(Germany & Corporate Germany excluded)

During the same period, 13,527 employees left the Company
(more details on headcount evolution are provided in section
E.1.7 Human Resources, including dismissals). The workforce
turnover in 2017 was 15.5%.

Asia Pacific 3,906
Benelux
& The Nordics 1,498
Central
&East Europe 988
Corporate I 43
France 1,750
Germany
Iberia
Major Events
Middle East
& Africa
North America 1,888
South America
United Kingdom
&Ireland
Worldline - 767
| | | | | |
0 1,000 2,000 3,000 4,000 5,000
NUMBER AND RATE OF PEOPLE LEAVING THE COMPANY PER GENDER AND AGE
[GRI401-1]
(Germany & Corporate Germany excluded)
Rate of total Rate of total Rate of total
Female leavers Male leavers Female and Male leavers
<= 30 1,750 13% 3,660 27% 5,410 40%
30 > <=50 1,651 12% 4,938 37% 6,589 49%
> 50 402 3% 1,126 8% 1,528 11%
TOTAL 3,803 25% 9,724 75% 13,527 100%
Talent Development The Juniors Group

Atos has also built at Group level dedicated Talent development
programs to reinforce their capabilities and grow careers quickly;
sustainable and long term employability of Atos staff is the
cornerstone of the Talent & Training policies. Each of these
programs is directly sponsored by an Executive Committee
member to ensure a strong link between Talent development
and growth strategies. These programs include:

Trusted partner for your Digital Journey

Part of Atos Talent management, the Juniors Group is
self-organized and international. The Juniors Group’s mission is
to develop the best individual potential of its 50 members
through a combination of personal development sessions,
networking opportunities with top management and international
colleagues, and work on innovative projects that contribute to
Atos global business performance.
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Gold for Managers

Nominated by the Atos Executive Committee annually,
80 members of the Group Talents are invited to take part in the
prestigious Gold for Managers Program. In cooperation with HEC
Paris, Europe’s leading business school, the Gold for Managers
Program aims to develop the future leaders of the Company and
create ambassadors for the Company’s values.

The Atos Gold for Managers Program has been awarded by the
European Foundation for management Development (EFMD) in
the Talent Development category in 2013.

PRM Master Class

In 2017, more than 50 Atos employees were offered the
possibility to increase their skills and knowledge in a project and
program management Masterclass (PRM Masterclass), delivered
in partnership with the Cranfield University School of
management. In addition, Atos has successfully trained more
than 150 Project Managers and Senior Project Managers in a
similar internal Program.

SDM Academy

In 2017, Atos conducted the Service Delivery management
Academy in cooperation with the ESCP Business School. This
strategic training program focused on all aspects of Service
Delivery and Client management was successfully completed by
134 participants worldwide.

Gold for Experts

The Gold for Experts Program was launched in 2013 in
cooperation with the Institute for Manufacturing Education and
Consultancy Services (IfM ECS) of Cambridge University in the
United Kingdom, and the Paderborn University in Germany. The
goal is to give to Atos Talents with Expert profiles a vision and
capability to define innovative end-to-end solutions, helping
clients to gain competitive advantage.

D212 Right People with theright skills

Corporate Responsibility
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Experts Policy

Development of expertise - attracting, retaining and growing
key experts is critical and key to maintain Atos’ leadership
position in the digital market. Therefore, Atos has developed and
implemented an Expert policy including a dedicated career path.
Four levels of qualification have been established - Fellows,
Distinguished Experts, Senior Experts and Experts - around 13
technology macro domains and 62 Experts domains. Experts
self-nominate for consideration. Candidate files are reviewed
internally by fellows and distinguished expert in coordination
with highest management position holders in the company under
the constant guidance and Monitoring of Atos Scientific
Community and of the Chief technology Officer. This process has
allowed Atos to identify more than 2,000 digital Experts who are
now acting as a community and taking part to especially
dedicated events.

In addition, dedicated worldwide events sponsored by Executive
Committee member, have been launched on key technology
domains such as Internet Of Things, Security, Big data,
Automation & Robotics. The objective of these events is to share
an end-to-end vision of these domains across Atos ‘divisions
from management of infrastructure to applications and functional
systems. Attendees reported a 98% satisfaction rate.

[GRI103-1 Training and education] [GRI 404-1] [GRI 404-2] [GRI 404-3]

People and skills development is a key priority for Atos and a
cornerstone of the Group Strategy. In order to support the ramp
up of the Digital Transformation Factory, the Group has launched
a dedicated program to train and certify people in those
domains. This program has delivered training curricula and
certifications for Sales, Pre-Sales, management and Delivery. In
all areas Atos has set very ambitious targets to train and as a
result more than 14,000 people have been trained on Digital
Factory related topics and obtained a certification [GRI 404-2].

In addition, a new Learning management System has been
deployed, offering a significantly improved usability compared to
the one in place before. Within this system, a vast training
catalogue of 10,000 + courses is available to every Atos
employee, and a number of programs are being deployed by
Atos University to develop the most critical skills such as Project

and Service Delivery management, Architecture, Sales, and
Leadership. Overall, the Atos workforce benefited from an
average 14.89 hours of formal training per employee
[GRI 404-1].

Furthermore, because employees spend much more time learning
informally on-the-job, in a digital environment such as ‘YouTube’
or collaboratively in coaching or peer communities, Atos is
planning to report such learning based on the hours of education
recorded in the ESS time-sheeting tool. In 2017, Atos estimated
the number of hours of informal training as greater than 30 hours
per employee. Accordingly, there were more than 3.2 million hours
of education reported for 2017. This represents an average of
36.27 hours per employee. The Company plans to capture this
effort more effectively in line with the clear path to digitization.

Atos|Registration Document 2017
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Sales capabilities

Selling digital services requires a trustworthy, consultative and
digitally literate sales force. After implementing a common sales
methodology, Atos has focused the sales training 2017 on the
Digital Transformation Factory as well as other new portfolio,
such as Unify and BULL. This was supported also by the usage of
the new Adaptive Learning solution Atos has put in place globally
for Atos e-Learnings. Atos has deployed a new Sales
Methodology alongside key training programs within the Sales
Academy. In addition, Atos launched some adaptive trainings
around key portfolio offerings, so that Atos Sales team members
can acquire the required knowledge as quickly and effectively as
possible.

Service Delivery capabilities

To equip its workforce with digital solutions design and delivery
capabilities, Atos invests heavily in training and certification
programs focusing on key technologies and skills required for
Digital Transformation (e.g. virtualization, Internet of Things, big
data, hybrid cloud, high performance computing). This effort is
also supported by Atos’ eco-system of technology partners (e.g.
EMC2 Federation, Microsoft, SAP) and strategic alliances (e.g.
Siemens).

At the end of 2017, Atos had an average of 23 different skills
identified per employee [GRI 404-2].

Management capabilities

In 2017, Atos put a very strong focus on enabling managers to
support and execute the strategic ambitions of the Group. Atos
launched a training program called “Essential Training for
Managers” that consisted out of 3 components: A video message
from the COO, an Adaptive e-Learning and a face to face
workshop, where managers could share experiences and find
solutions for common challenges. In H2/2017 more than 4,000
Managers have conducted the training. The remaining
management population will follow in 2018.

In addition to that, Atos has created specific overview courses for
the Digital Factory Offerings. Also here completion rates have been
high and the trainings have been appreciated by the managers.

Besides that Atos has continued to enable new team leaders via
our global Team Leader Curriculum. More than 300 Managers
have participated in this program so far.

D213 Recognition and Loyalty
[GRI 103-1 Market presence]

Careers within Atos

In order to meet its strategic market development ambition,
Atos intends to attract and develop talented professionals. For
this, Atos needs to build end-to-end vision and processes related
to career development and mobility. The Career & Mobility
department’s role is to leverage career development for Atos
employees by coordinating and driving career path and mobility
initiatives across the organizations. By providing career
perspectives, Career and Mobility contributes to reduced attrition
and increases the appeal of Atos.

Every Atos employee is entitled to an Individual Development Plan,
as part of his/her regular career and performance-related
conversations with management. Atos reinforces systematic and
consistent semester-based objectives setting and appraisal
reviews, supported by policies and tools. 86.30% of employees
received regular performance and career development reviews in
the last 12 months [GRI 404-3]. This not only secures a solid basis
for further development of Atos employees; it also helps with
alignment of people objectives across the organization, increases
clarity and transparency in workforce capabilities, and helps to
identify potential gaps. Said gaps are intended to be filled primarily
with internal candidates, and as such will further enhance the
development opportunities for Atos’ people. More than 15% of
staff received a horizontal or vertical promotion in 2017.

Global mobility

In the wake of 2016, where the Mobility Function was
“globalized” within Atos to keep pace with the maturation of the
service delivery model, Atos enjoyed in 2017 all the benefits
from a sustainable and risk managed delivery model providing
more efficiency, clarity, and accountability in supporting
business mobility requirements. This model has also delivered
increased flexibility to anticipate future needs and support Group
strategy. It is also more transparent to the employees on
mobility options, and provides them the opportunity to
pro-actively further their career ambitions.

The media and collaboration platform “MyMobility", introduced in
2015, reached approximatively 20,000 followers and cites more
than 30,000 visits per month, providing a clear example of the
efforts Atos is deploying in this area.

Throughout 2018, Atos feels that the economic climate will
continue to place productivity and return on investment high on
the agenda, and this accentuates the need to develop employees
and to ensure smooth, productive international assignment
experiences for the benefit of customers and employees.

Minimum wage comparison

In all countries where the Group operates, Atos entry level wage
(lowest wage in Atos paid to a permanent and full time employee)
is in line with local policies and above local minimum wage.

Atos is operating in 70+ geographies and in 59.49% of these
countries have minimum wages dictated by law; where a
minimum wage is dictated by law, Atos is paying more than this
level of wage. [GRI 202-1]

Trusted partner for your Digital Journey

Health care coverage, death and disability benefits

Health care is offered to 92% of permanent employees and
disability benefits are offered to 84% of permanent employees
[GRI 401-2]. Additional occupational medical/health benefits are
rare in Germany, Austria, Switzerland and Sweden. In these
countries, the compulsory health insurance is fairly comprehensive,
so supplementary medical benefits are generally not necessary.

Death benefits are offered to 90% of the permanent employees
[GRI 401-2]. In Austria, Germany and Switzerland, death

benefits are included in the pension plans and provided in the
form of pension for spouse and children. In other countries,
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death benefits are mainly provided in the form of lump sum
payments. The principal lump sum amount is sometimes
increased according to the family status (France, Morocco,
Denmark) and sometimes doubled for a death as a result of an
accident (China, Japan, Thailand, Poland, Spain, Brazil, Chile,
Mexico, and UAE).

Coverage of the organization’s defined benefit plan
obligations
[GRI 201-3]

Funding strategies for defined benefit pension plans vary per
plan and country and are set up to reflect the relevant local
funding requirements, respecting legally required timelines for
recovery plans for plans in deficit.

Atos Group Compensation Policy

Atos’ compensation policy is designed to support the Group’s
2019 Strategic Ambition to reinforce its position as Tier One
Company for IT services and payments solutions, and to become
a referenceable Wellbeing@work Company.

The Compensation policy is based on Atos Human Resources
values and aims to:

@ attract and retain talents;

® reward performance and innovation collectively and
individually in a balanced and competitive way.

To ensure that Atos continuously reaches these objectives, the
compensation policy is regularly reviewed and deployed in all
countries where Atos operates according to local specificities and
regulations. All acquired companies are transitioned to Atos
compensation policy. The Group conducts an annual benchmarking
exercise with Atos competitors in the ICT (Information and
Communication Technology) market to ensure competitiveness,
both in level and structure, and ensure that compensation
packages are in line with market practices in every location.

The Atos Total Compensation Package includes a fixed salary, a
variable bonus for eligible employees and benefits aligned with
market practice. Key individuals may also receive Long Term
incentives such as stock-options and performance shares.

Atos variable remuneration

For all Atos employees that are eligible to bonus policy, variable
compensation has been determined for several years now on a
semester and not an annual basis. This approach fosters
ambitious objectives setting, and contributes to the alignment of
business and strategic goals with missions assigned to employees.

Targets are split in four major categories:

® Financial Objectives, cascading Group targets at employee’s scope
(mainly External Revenue, Order Entry, Free Cash Flow and
Operating Margin);

® Quality, such as customer satisfaction survey results, applicable
especially to Sales and Global Functions;

Corporate Responsibility
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@ Efficiency Objectives, such as individual objectives linked to TOP
programs deployment;

® Managerial or individual objectives, focused on people
development and also including the Wellbeing@work initiative
roll-out.

Each semester, the Group Executive Committee reviews the
Global Variable Compensation Policy to make sure that it is
aligned with the Group’s operational strategy and that objectives
are SMART (Specific, Measurable, Achievable, Relevant and
Time-bound). The Executive Committee ensures that the
Variable Compensation Policy encourages the Group employees
to deliver the best collective and individual performance. Atos’
financial results have a real impact on bonus payouts at all levels
and for all functions.

Reward and Recognition Programs

Recognition is a key motivating factor. In order to allow every
great contributor to be recognized at fair value, the Group
rolls-out major programs, as part of the Wellbeing@work
initiative, such as:

® “Accolade”, which empowers managers to instantaneously
reward their teams according to three levels (Bronze, Silver
and Gold) for exceptional performances. In 2017,
15,000 Accolades have been distributed over the countries in
which Atos operates;

® “Sauccess Story Awards”, which rewards the best project
teams working at clients' offices. 7 teams are rewarded: 1
team per Global Market (TMU, FS, MRT, PH, Unify, Siemens
account) and one ‘special sales award’. Group Executive
Committee and Market Leaders select the best projects for
each category. Extensive communication supports this
program and key players are invited to a dedicated ceremony
with the Group Executive Committee. In 2017, 66 projects
entered the competition participating in one of the several
categories. Since its creation in 2011, this internal contest
became a major event for Atos Business Technologists.

Remuneration analysis

In 2017, 27% of the Atos population was working in a country
where the ratio between the highest OTE and the median one is
below 10 [GRI 102-38].

[GRI 102-39]

% of the
Ratio between the highest OTE and the median OTE Headcount
Under 10 27%
10<X<20 52%
More than 20 21%
TOTAL 100%
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In 2017, in line with Atos’ policy to reinforce evolution of
remuneration levels in local employment markets, both the
categories of “"<10” and “>20" have somewhat increased, with
more employees now reflected in these two categories in
comparison to 2015, and consequently a smaller percentage of
the workforce is categorized in “10 < X > 20".

Employee stock ownership and management: long
termincentive plans

Employee stock ownership plans

In 2011, 2012 and 2014, Atos has offered large Employee Stock
Ownership plan, open to a large number of employees. These
plans, called Sprint, offered to employees the opportunity to buy
Atos shares according to two kinds of vehicles:

® Sprint Dynamic, which offered a 20% discount on Atos
reference Share Price;

® Sprint Secure, which allowed employees to buy units of a
leveraged product benefiting from the share value growth,
providing also a capital guarantee in euro.

Sprint operations have been offered to a significantly increased
pool of eligible employees (from 60,000 to 70,000) and
participating countries (from 14 to 27). The number of
subscribers has increased since 2012, with more than 2,700 Atos
employees subscribing in 2014.

To increase the number of participants and positively affect the
program’s overall success, Atos worked out a new plan; Share

D22 Enhancethe Wellbeing@work

D221 Working conditions

[GRI 102-12] [GRI 102-13]

2016 a Sprint program, offering the opportunity for employees
to buy Atos shares at a 20% discount on the price plus company
matching shares.

This  plan has been a real  success garnering
> 10,500 participants in 23 countries and leading to a
participation rate of > 12%.

Atos’ ambition is to build on this success and continue to offer
Employee Stock Ownership programs in the future. Therefore, a
new program will be offered to Atos Employees in 2018.

Management Equity Plans

In order to reward and retain key talents and top managers,
Atos implemented stock option plans and performance share
plans, detailed in section G.3 Executive compensation and stock
ownership (including former stock option plans).

On July 25, 2017, in line with the Group’s main strategic
guidelines, ¢.1,000 Atos employees - comprised of senior
managers, executives , selected technical experts, high-potential
employees and graduates from Tier 1 universities - have been
granted Atos performance shares. Ambitious, cumulative
performance conditions have been set for this performance
share plan. One of them is especially linked with External
Revenue Growth, as growth is a key element of the Group
strategy.

Atos performance share plans are detailed in the section G.3
Executive compensation and stock ownership specifically the
Corporate Responsibility’s condition of the performance share
plan granted in 2013, 2014, 2015, 2016 and 2017.

General statement of respect of international
labor right
[GRI 102-12]

The protection of labor rights has long been a part of Atos policy.
The Atos Code of Ethics confirms that Atos will always make
decisions based on competencies without consideration for
nationality, sex, age, handicap or any other distinctive trait.
Participating in the UN Global Compact since 2010 is another
way of showing that Atos is willing to ensure such protection. As
an active participant, Atos ensures the respect of the following
principles:

® supporting and respecting the protection of internationally
proclaimed human rights;

® ensuring that Atos is not complicit in human rights abuses;

® upholding the freedom of association and the effective
recognition of the right to collective bargaining;

@ elimination of all forms of forced and compulsory labour;
o effective abolition of child labour.

In addition, in order to apply to public tenders, Atos has to
follow the requisites of local labor laws: which has always been
managed accordingly.

Trusted partner for your Digital Journey

Atos initiated several initiatives which aim to guarantee a better
balance between the professional and personal lives of Atos
employees.

Health

Following a Health@work blueprint being drawn up in 2016 a
new framework has been developed that has ‘care’ built into its
centre. This has been drawn up with the aim of ensuring
everyone in Atos understands the importance of looking after
and caring for colleagues, and managers show positive team
oriented behaviors. This pillar of ‘care’ is highlights best practice
whilst taking into account the local legal and social factors in
each Country.

Atos is committed to ensure it continues to comply with legal
standards and also strives to meet best practices. For example,
it has been awarded successively by the UK Royal Society for the
Prevention of Accidents (RoSPA) and given the Gold Award for
Health and Safety.

One initiative to encourage physical activity and healthy living
has been designed through a website, “Atos revitalized.com”: a
multi-media and interactive health & wellbeing tool launched in
2012 that has more than 37,000 registered users within Atos,
also including the App version.
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With regard the Wellbeing Scores across 2017, the following has
to be considered:

® overall Wellbeing Score is almost 44% - which is firmly in the
“Good"” category and is 6% higher than the average Wellbeing
Score across the entire Revitalized client base of
400 organizations;

® there are more than 37,000 registered users at end of October
2017, around 10,000 more than in 2016, with over 24,000 of
them active on the site during the previous 4 week period;

® revitalized business case ROI calculator indicates that 24,000
active users contributing to overall Wellbeing Scores 6%
higher than average could result in potential financial benefit
over £ 3 million per annum based on an increased working
productivity when compared to workers with average
wellbeing values.

On top of this, Atos offers a large variety of mandatory and
non-mandatory e-learning materials which cover health and
wellbeing topics.

Even given that Atos does not operate dangerous machinery and
is not a high risk for occupational diseases, it is vital that it
keeps in place a proactive or preventative approach to manage
any issues, especially regarding psychosocial risks, The
health@work and Care Pillars are therefore vital programmes to
ensure that psychosocial risks are managed appropriately.

E-learning programmes are part of the proactive systems of
support, especially in relation to ‘soft skills’ around
communication skills, working across cultural differences, how to

D222 Promotediversity
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work effectively from a remote base and managers having
effective coaching skills. There are also e-learning programmes
to help employees understand and detect psychosocial risks such
as stress. These e-learnings are available in all countries, and in
multiple languages.

In addition, across many European countries and in North
America, Atos has put in place employee health checks to ensure
that any issues of stress are identified quickly so that a health
intervention can be promptly put in place. Some additional actions
may include the involvement of management if the employee
agrees in order to address any perceived work-related stress.

Smart working conditions

Atos provides permanent, full time working relationships with its
employees: 98.50% of the total workforce is under a permanent
employment contract and 94.56% is full time [GRI 102-8]. Atos
accepts part time job when an employee considers that it is
better for their work life balance; part time is at the initiative of
employee, not of the Company.

Atos operates in a collaborative mode, which allows remote
working, offering more flexibility for employees in their work life
balance. The whole set of initiatives to promote a smart, healthy
work environment has reduced the absentee rate of the
Company.

The absenteeism percentage regarding the direct operational
workforce in 2016 was 2.33% [Al6]. In addition, the total work

related accidents numbered 266.

[GRI 103-1 Diversity and equal opportunity] [GRI 405-1]1 [GRI 405-2]

Atos is strongly convinced of the importance of Diversity as a
key driver for the Group’s continuous growth and
competitiveness. Diversity is firmly embedded into our People
Strategy. Diversity at Atos is about embracing people’s
differences and creating a productive environment in which
everyone feels valued, where diverse talents are identified and
retained, and employees can thrive, strongly contributing to
their professional development and our Group's future.

The Diversity Program contemplates five main dimensions:
Gender, Cultural Diversity, Disability, LGBT, and Generations to
further develop of diversity initiatives and as a way to bring
excellence in people management and to improve the Group's
operational performance. The Program is sponsored by a
Steering Committee with Group Executive Committee members.

Throughout 2017, Atos has continued development of the
Program with a clear focus on four main areas of action:
“Engage” (establishing firm commitments to making this domain
more and more visible), “Exchange” (listening to our staff and
making the Diversity Program a program developed with and for
the employees), "Embrace” (embedding Diversity in our Group’s
ways of working) and “Execute” with the implementation of a
substantial number of initiatives both at Group level (transversal

campaigns) and in the geographies with a “Think Global, Act
Local” approach.

In 2017, Atos organized a substantial number of initiatives in the
Diversity domain, among others:

® establishment of Toastmasters Clubs in Dallas and Princeton;

@ partnership with Rochester Institute of Technology (RIT) to
provide communication support for neuro-diverse students in
STEM majors;

® best practices sharing with Aetna;
® group level LGBT Pride Week webinar.

Although Atos has a major part of its staff in Europe, Atos
employs people from 143 different nationalities [GRI 405-1]. 6

nationalities are represented in the Board of Director.

In addition, Atos supports a territorial anchor with 93.07% of the
senior management coming from the local communities
[GRI 202-2].

11,556 national employees were recruited in 2017 [GRI 202-2].
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Promoting gender
[405-1]

Atos has made a commitment to increasing the number of
women employed from 29.17%, and has programs and
measures in place.

In addition, as of December 31, 2017 the Board of Director was
composed of 50% of women. The Company is fully complying

Ratio of total remuneration of women to men by Job Family

[GRI 405-2]
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Some differences of salary between females and males still exist
but the gap is narrowing thanks to some steps taken by the
company (e.g. in France in the framework of an agreement with
Unions, a special provision of money was set aside every year to
come on top of the traditional salary review exercise so that the
relative difference in average income per category between men
and women is reduced). Though many factors can account for an
apparent salary gap between male and female (seniority in the
position, total year of seniority, etc.) the company is keen to
address any systematic bias that may have survived through
process and adapted benchmarks.

Take in account disabled people

Being in charge of the IT support for the Paralympic Games,
Atos is impressed by the fact that Paralympic athletes show

Trusted partner for your Digital Journey

with the 40% rate of women Directors set forth by the French
law n°2011-103 dated January 27, 2011.

Atos is adhering to the legal frameworks related to diversity to
abolish  discrimination. Many countries have introduced
legislation to enforce the principle of equal pay for work of equal
value. This issue is supported by ILO Convention 100 on “Equal
Remuneration for Men and Women Workers for Work of Equal
Value”.

=
o-
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outstanding performance in many different disciplines, whatever
difficulties they have to face. The same applies in the business
where disabled employees accomplish remarkable achievements
within Atos teams. Specific programs have been implemented in
different locations, in collaboration with union representatives, to
attract, hire, and develop handicapped people. The goal of this
initiative is to support people with a handicap and encourage
others to consider career opportunities for disabled persons. In
May 2013 Atos signed a collective agreement related to the
employment and development of disabled people with French
trade unions representatives.

In 2017, Atos Group employed 1,507 people with disabilities
[GRI 405-11.
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Atos has made Social collaboration one of its main levers to
ensure that our Clients are served to the optimum of our
collective capabilities:

® Atos’s campus concept deployed in our different offices and
structured around open spaces combined with desk sharing;

® the extensive use by our employees of our ESN (Enterprise
Software Networks) used to share the Atos way of working
and its values, as well as the different expert communities;

D232 Awareness and involving employees

® the rapid deployment and adoption of Circuit, a Unified
Communication and Collaboration platform developed by our
colleagues in the recently acquired Unify.

All of the above are key in fostering, and deploying further, the
cooperation spirit that our employees expect, and that the
company promotes, to ensure that our staff, our clients and our
company benefits from our best-in-class digital workplace.

Atos ensures the full compliance with the International Labor
standards, by applying principles of the ILO Conventions, as is
required through its adherence to the Global Compact of the
United Nations, which states as principle 3 that Business should
uphold the freedom of association and the effective recognition
of the right to collective bargaining.

To ensure the respect of freedom of association, Atos has built a
concrete organization for social dialogue.

Communication with employee representatives is a permanent
and constructive dialogue within the employee bodies at
European and country levels.

Social dialogue is constructive and positive and can be illustrated
by effective social discussions at European and country levels.

A culture of permanent social dialogue

The SEC (Societas Europaea Council) representing more than
63,000 people across Europe in 26 different countries is deeply
involved in events concerning the Company. Atos Chairman &
CEO, regularly comes to the SEC to present the company’s
strategy and ambition ; information about transformation or
acquisition are shared with the SEC very early in the process,
and very often before any mention of the project is done to top
management or to Group employees. This demonstrates a high
level of mutual trust and a strong desire to have the SEC
promote complete transparency.

The Societas Europeas Council agreement planned for at least
3 meetings per year; in 2017 four meetings were scheduled and
effectively took place (both ordinary and extraordinary) not to
mentions the many opportunities for exchanges via the different
commissions.

From social dialogue to social effective collaboration

On top of organizing the meetings with Societas Europeas
Council, the management and the Employees representatives
have agreed to set up additional Commissions that work very
closely with management in order to have productive, useful and
profitable dialogue. In addition to the commissions created last
year, Atos has created several new Commissions, which meet
regularly.

Subjects that are to be discussed within these commissions
include, but are not limited to, the following:

® Bull SEC commission;
® participating Body;

® Well Being At Work;
@ diversity;

® offshore;

® economics.

In addition, Atos recognizes the role of collaboration of the social
representatives for the biggest and most confidential topics
within the Company. As an evidence of this mindset, Thierry
Breton, Chairman & CEO of Atos Group, presented to the
employee representatives of the SEC the follow up of the Atos
2019 Ambition.

Social dialogue atlocal level

Beyond the extensive discussions with the SEC on European and
multinational issues in many countries, regular consultations
take place with local employee representatives in work councils
and/or unions.

As a companion to the regulatory and legally required
obligations, Atos values this social dialogue as an important
means to ensuring that employees are informed and involved in
the development of the Company. The local implementation of
acquisitions/ integrations, like Xerox ITO, Unify and Equens, are
important elements of this. Local organization structures and
working conditions are topics in these consultations and
negotiations.

These are the most important topics discussed in France during
2017:

® teleworking (4 meetings);
® employment and integration of disabled workers (8 meetings);

® economic and Social Databases (5 meetings).

Collective bargaining agreements

Atos realizes that job security contributes to the psychological
health of its workforce. Therefore, Atos follows local and
international regulations concerning minimum notice period(s)
regarding significant operational changes. 60% of employees are
covered by collective bargaining agreements [GRI 102-41].
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Collective bargaining agreements are agreements regarding
working conditions and terms of employment between an
employer, a group of employers, or one or more employers’
organizations [GRI 401-3].

Atos’ collective agreements cover health and safety matters,
length of maternity/paternity leave, working time, wages, notice
periods, vacation time (usual and exceptional such as wedding,
birth, house moving...) or training.

Taking into account employees’ expectations
[A2]

To go beyond the collaboration of the employee representatives,
since 2010 Atos has committed to surveying employees through
the annual Great Place To Work Survey. This global survey,

managed by the Great Place to Work Institute®, helps Atos
determine employee expectations and focused areas for
improvement.

The survey is structured around five dimensions: Credibility,
Respect, Fairness, Pride and Camaraderie.

In 2017 the survey was conducted in 76 entities in 54 different
countries. In total 94,513 employees were invited to take part in
the survey and the final response rate was 60% reflecting the
voice of 56,712 employees.

The average score communicated by GPTW is 54% positive
answers. This result of the Trust Index score demonstrates the
commitment and involvement of employees to share their views
and to help building a great working environment together.

Compared to 2016, Atos has improved 2017 results in the two improvement areas:

Management behavior and leadership style

Reward and recognition

Everyone has an opportunity to get special

Management makes its expectations clear. +5% recognition. +5%
. Management shows appreciation for good work and
Manageng_ent_has a cleardvrl]ew tgf whte;ﬁ the +5% extra effort. +5%
organization is going and how to get there
9 going 9 I'm proud to tell others I work here. +6%

The internal Atos Wellbeing@work program identified dedicated
actions in each participating geography improve well-being and
as a consequence, the GPTW results in 2017.

Atos is in a continuous improvement mode regarding well-being
at work, setting sights on a 3 point improvement in GPTW
results within each Business Unit CEO and Business Unit HR
Director for the 5% year in a row.

Develop awareness and encourage dialogue

The Wellbeing@work program has global and local governance in
place. Up to 10 initiatives are developed, with action plans and
KPIs. Each initiative is led by a global leader and implemented
through a local team in each Business Units and countries.

Trusted partner for your Digital Journey

These 10 initiatives - Working environment; Recognized &
reward; Communication & collaboration; a 3 year development
plan; Corporate responsibility & sustainability; Wellbeing@work
for clients; Great place to work; Social collaboration &
Knowledge sharing; Diversity; and Internship - are discussed
and best practices from Business Units are presented in regular
Wellbeing@work monthly Workshops, contributing to Atos
collaborative company culture.

The global Wellbeing@work program develops and implements
many initiatives, and has setup a community on Atos’ enterprise
social network blueKiwi to encourage an open dialogue with and
active participation of employees to create a great place to work
together. Every employee can submit ideas to improve
well-being at work in Atos. A dedicated international team is
organized to follow-up on the ideas and to implement them.
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D24 Beingaresponsible employer - KPI overview
[GRI 103-3 Employment] [GRI 103-3 Training and education] [GRI 103-3 Diversity and equal opportunity]

2017 2016 2015 2017PERIMETER 2016 PERIMETER
GRI Per Per Per Per
Standard Code KPIName GROUP GROUP GROUP employee revenueemployee revenue
404-1 Average training hours per employee
404-1_c1 Average hours of formal training per employee 14.89 18.47 21.29 82% --- 92%  ---
404-1_c2 Average hours of formal training per male employee 14.26 17.58 19.13 82%  --- 92%  ---
404-1_c3 Average hours of formal training per female employee 16.54 20.89 27.11 81%  --- 92%  ---
404-1_c5 Average hours of training per employee 36.27 41.98 Not 89% ___ 78% ___
disclosed
404-1_c6 Average hours of training per male employee 35.55 37.98 Not 89% ___ 78% ___
disclosed
404-1_c7 Average hours of training per female employee S 5321 Not Sl — 78% .
disclosed
404-1_c4 Number of internships 1,452 2,720 Not N/A N/A .
disclosed
404-2 Employability initiatives
404-2_A_cl  Number of digital certifications registered 116,875 Not Not 90% ___ . .
disclosed  disclosed
404-2_A_b0 Number of digital certifications obtained per year 35,263 Not Not 90% ___ . .
disclosed  disclosed
404-2_A_bl Number of different certifications owned by at least 5,151 4,422 3,692 90% ___ 92% ___
one Atos employee
404-2_A_b2 Total number of certifications registered 141,254 217,333 139,227 90%  --- 92%  ---
404-2_A_c2 Average number of certifications per Employee 1.62 2.35 1.70 90%  --- 92%  ---
404-2_A_c3  Number of certifications obtained per year 37,061 Not Not 90% ___ e
disclosed  disclosed
404-2_A_b3  Number of different skills owned by at least one Atos 7,708 7,237 6,291 90% ___ 92%
employee (excluding certifications)
404-2_A_b4 Total number of skills registered 2,009,542 2,085,758 1,706,084 90%  --- 92%  ---
404-2_A_c4 Average number of skills per employee 22.98 22.56 20.98 90%  --- 92%  ---
404-2_A_b5 Number of employees who updated their profile 67,298 60,571 47,215 100% ___ 92% ___
during the year
404-2_A_c5 Percentage of employees who updated their profile 69% 66% 58% 100% ___ 92% ___
during the year
404-3 Career development monitoring
404-3_A_cl Percentage of employees receiving performance 86.30% 83.90% 86.86% 79% 81% ___
appraisal in the last 12 months
404-3_A_al Percentage of female who received a regular 28.10% Not Not 79%
performance and career development review disclosed  disclosed --- -
during the reporting period.
404-3_A_a2 Percentage of male who received a regular 71.90% Not Not 79%
performance and career development review disclosed  disclosed R
during the reporting period.
404-3_A_bl Number of female who received a regular 18,637 17,114 17,392 79% 81%
performance and career development review during - ---
the reporting period.
404-3_A_b2 Number of male who received a regular performance 47,695 43,965 43,696 79% 81%
and career development review during the reporting e ---
period.
404-3_A_c2 Percentage of employees with an Individual 80% 62% Not 83% ___ N/A .
Development Plan disclosed
404-3_A_c3  Percentage of Internal Fulfilment 55% 65% Not 83% ___ 7%
disclosed
401-1 Organizational workforce in headcount and
Employee Turnover
401-1_A_c2  Number of employees at the end of the 87,438 92,438 81,917 90% ___ 92%  ___
Reporting Period (Legal staff)
401-1_A_bl Females at the end of the Reporting Period 25,505 25,023 22,190 90% ___ 92%
(Legal staff)
401-1_A_b2 Males at the end of the Reporting Period (Legal staff) 61,933 67,415 59,727 90%  --- 92%  ---
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2017 2016 2015 2017PERIMETER 2016 PERIMETER
GRI Per Per Per Per
Standard Code KPIName GROUP GROUP GROUP employee revenueemployee revenue
Employee Turnover
401-1_B_cl Number of employees leaving employment during 13,527 15,564 13,838 90% 92% _
the Reporting Period
401-1_B_b1 L/Ial_esdleaving employment during the Reporting 9,724 11,604 10,160 90% _ 92% B
erio
401-1_B_b2 Females leaving employment during 3,803 3,960 3,678 90% _ 92% _
the Reporting Period
401-1_B_c2 Percentage of voluntary attrition 12.20% 11.52% Not 90% _ 92% B
disclosed
102-8 Number of employees
102-8 Total Employees (including supervised workers: 106,305 101,737 90,445 90% _ 92% ~
interims + interns + subcos)
102-8_A_cl Percentage of employees with a permanent contract 98.50% 98.80% 98.23% 90% - 92% -
102-8_A1 Males with a permanent contract 61,010 66,637 58,718 90% - 92% -
102-8_A3 Females with a permanent contract 25,113 24,696 21,748 90% - 92% -
102-8_A_c2 Percentage of employees with a temporary contract 1.50% 1.20% 1.77% 90% - 92% -
102-8_A2 Males with a temporary contract 923 778 1,009 90% - 92% -
102-8_A4 Females with a temporary contract 392 327 442 90% - 92% -
102-8_A_c3 Percentage of employees in Full Time working 94.56% 94.30% 91.98% 88% - 83% -
102-8_B2 Number of male in full time employment 59,428 58,530 55,868 88% - 83% -
102-8_B4 Number of female in full time employment 21,627 20,136 18,147 88% - 83% -
102-8_A_c4 Percentage of employees in Part Time working 5.44% 5.70% 8.02% 88% - 83% -
102-8_B1 Number of male in part time employment 1,819 1,926 2,850 88% - 83% -
102-8_B3 Number of female in part time employment 2,845 2,825 3,601 88% - 83% -
405-1 Diversity and Equal Opportunity
405-1_B_c3 Number of nationalities within Atos 143 143 134 90% - 92% -
405-1_B_c4 Percentage of females within Atos 29.17% 27.07% 27.09% 90% - 92% -
405-1_B_b1l Disabled employees 1,507 1,227 1,257 96% - 72% -
405-1_B_cl1 Percentage of disabled people 1.62% 1.26% 1.53% 96% - 72% -
405-1_B_b0 Female ratio within the top management team 17.21% 16.54% 15.16% 90% - 92% -
405-1_c12 Percentage of women that had promotions 13.33% 17.25% 16.87% 73% _ 57% B
during the year
405-1_c13 Percentage of men that had promotions 11.73% 15.63% 16.94% 73% _ 57% _
during the year
405-1_c14 Percentage of women identified in talents pool 27.43% 27% Not 68% _ . _
disclosed
405-1_c15 Percentage of women in Excom 11.60% Not Not 90% _ . _
disclosed  disclosed
405-2 Salary rate between men and women
405-2_A_cl1 General ratio woman/men in Annual Basic
Salary within the Atos” job families 0.80 0.78 0.74 89% - 84% -
405-2_A_c2 General ratio woman/men in Total Remuneration 0.78 0.77 0.73 89% _ 84% _
within the Atos " job families
A6 Diversity Perception (GPTW)
A6_c4 People here are treated fairly regardless of their age 66% 65% 61% 59% - 56% -
A6_c5 People here are treated fairly regardless of their 83% 77% 75% 59% _ 56% B
gender
A6_c6 People here are treated fairly regardless of their race 78% 81% 80% 59% _ 56% B
or ethnicity
A6_c7 People here are treated fairly regardless 82% 80% 79% 59% _ 56% _
of their sexual orientation
A6_c8 People here are treated fairly regardless of disability 81% 77% 76% 59% - 56% -
A6_c9 Average on Diversity Perception 78% 76% 74% 59% _ 56% _
(GPTW survey questions)
Al6 Lost working days / Absenteeism rate
A16_B Global absenteeism rate 2.33% 2.53% 2.79% 62% - 59% -
A16_A b3 Number of staff seriously injured work related 266 243 228 100% - 100% -
A16_A_b4 Number of Atos staff's dead work related 1 1 0 100% - 100% -
A2 Employee Satisfaction
A2_A Number of people participating in satisfaction surveys 56,712 56,458 50,576 59% 56%

(Employees answering GPTW surveys)

Trusted partner for your Digital Journey
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2017 2016 2015 2017PERIMETER 2016 PERIMETER

GRI Per Per Per Per

Standard Code KPIName GROUP GROUP GROUP employee revenueemployee revenue

A2_B Percentage of Responses to Great Place to Work 60% 63% 63% 59% . 56% .
surveys (Average of Response rate)

A2_C Percentage of positive responses to "Taking 49% 50% 52% 59% 56%
everything into account, I would say this is a great --- ---
place to work"

A2_D Atos Trust Index® informed by Great Place to Work 54% 54% 56% 59% ___ 56% ___
(GPTW)

201-3 Coverage of the organization’s defined benefit Qualitative Qualitative
plan obligations

401-2 Benefits to employees

401-2_A_C15 Percentage of Permanent employees participating 90% 94% 94% 88% ___ 69% ___
in Death Benefits

401-2_A_C16 Percentage of Temporary employees participating 81% 73% 79% 88% ___ 69% ___
in Death Benefits

401-2_A_C17 Percentage of Permanent employees participating 84% 88% 89% 88% ___ 69%
in Disability benefits

401-2_A_C18 Percentage of Temporary employees participating 36% 61% 70% 88% ___ 69% ___
in Disability benefits

401-2_A_C19 Percentage of Permanent employees participating 92% 93% 82% 88% ___ 69% ___
in Health Care

401-2_A_C20 Percentage of Temporary employees participating 83% 68% 70% 88% ___ 69% ___
in Health Care

401-3 Return to work and retention rates after
parental leave

401-3_A_cl Total number of employees that were entitled 185 198 228 14% 8.18% ___
to parental leave

401-3_B Total number of employees that took parental leave 241 305 380 14%  --- 8.18% ---

401-3_C Total number of employees who returned to work 28 40 37 14% 8.18%  ---
after parental leave ended 070

401-3_D Total number of employees who returned to work 85.71% 93.10% 62.16% 14% 8.18%
after parental leave ended who were still employed - ---
twelve months after their return to work

102-41 Collective bargaining coverage

102-41_A_c2 Percentage of employees covered by collective 60% 54% 66% 99% ___ 90% ___
bargaining agreements

Al1l Collaborative technologies development
(Zero mail)

All_c1 Percentage of active users 45% 24% 30% 100%  --- 100%  ---

All_c2 Percentage of active Communities 27% 23% 29% 100%  --- 100%  ---

A1l bl Number of active users in collaborative working 44,879 23,880 24,620 100% ___ 100% ___
and digital tools

Al11_b3 Number of active communities 2,358 1,847 2,480 100%  --- 100%  ---

404-1: excludes Germany and Corporate Germany, part of Worldline and part of Unify.

404-3_A_c2 and 404-3_A_c3: excludes Germany and Corporate Germany, Austria and WL Austria, Greece, IMAKUMO, Digital River, ENGAGE
ESM, First Data Baltics, employees with GCM 0, and other exclusions.

401-3: includes only France.
Al1_cl and A11_b1: They have a different scope than in 2016: In 2017 they include Circuit and blueKiwi and in 2016 only blueKiwi was included.
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D3
business solutions

D31
[GRI102-43]

D311

Generating value with co-innovation and sustainable

Meeting client needs and expectations

Permanent improvement of the clients satisfaction

Client satisfaction is a major Atos objective, as supporting long
term growth is one of Atos business goals. Associated
governance includes quarterly review at the Executive Committee
to focus on processes execution, objectives and results.

Improving client experience and associated satisfaction is the
n°l objective of Atos’ quality policy and the primary focus of
Atos Quality Steering Committee, chaired every 2 months by the
SEVP Global Operations.

As part of Atos 3-year plan Atos tracked two KPIs at global level:
® Overall Customer Satisfaction;

® Net Promoter Score as defined in the Atos industry.

A comprehensive improvement loop is built from three layers of
survey engine client feedback to drive action plans accordingly
as described below. It links strategic, tactical and transactional
client engagement, experience and satisfaction feedback with
cascading action plans to continuously improve and maintain
high levels of client experience and satisfaction. This works from
the strategic level, with actions like innovation workshops or
innovative proof of concept, to tactical actions for quality and
productivity improvement or customer journey mapping to
improve client interactions, and continuous improvement on the
“shop floor” transactional operations.

Atos’ three-layered satisfaction survey process and the improvement framework are represented as follows:

L..E\ Reporting

Lij Controls

Trusted partner for your Digital Journey

Atos Customer Satisfaction Framework

Dashboards

Action 'Flans

Customers
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The strategic surveys are handled by Atos executive
representatives (management / sales) and encompass Atos’ top
accounts through face to face interviews.

The tactical surveys are driven by the Divisions and obtain
feedback at contract level from the client teams related to Atos
services, project deliverables, and overall performance.

For large accounts serviced by Atos, immediate feedback is
solicited from the end-users at the end of a service request. This
allows monitoring of service performance perception, impacting
daily operations.

The overall improvement loops, associated tools, specific
workshops, and cookbooks on repetitive situations are described
in Atos’ global customer experience framework. The program is
driven by Group quality in conjunction with sales operations and
client executives. It is driven within the Divisions’ quality
customer experience team for the tactical surveys and
associated improvement loops. Progress and feedback tracking
are part of account quarterly reviews and of divisional monthly
reviews.

At Strategic level, Atos’ 3-year plan for 2017/2019 aims to reach and sustain an overall Net Promoter Score (NPS) above 50% while
enlarging the Clients base engaged in this process from 65% today (excluding UCC) to more than 80% of the External Revenues as

shown below:

2012 2013 2014 2015

I Dpetractors MM Passives

With 6 years of data, Atos displays a positive trend and
confirmed effectiveness of the first phase of the Satisfaction
management Program across the Infrastructure & Data
management Division.

NET PROMOTER SCORE FOR INFRASTRUCTURE & DATA
MANAGEMENT

Target H2-17 49% 50%
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Atos identifies a similar trend for the Business & Platform
Solutions Division.

NET PROMOTER SCORE FOR BUSINESS & PLATFORM SOLUTIONS

The results from the past 6 years confirm the position that the
customer experience improvement process is a key contributor
to sustaining Atos’ business.

53% 53%

Target H2-17 65% 66%
47%
43%
27%
16%
H1 H1

2013 2014 2014 2015 2015 2016 2016 2017
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The results from the past 6 years confirm the position that the
customer experience improvement process is a key contributor
to sustaining Atos’ business.

During 2017, Atos integrated its newly acquired businesses as
part of this process, and continued to build the core components

D312 Clientdelivery capability

of the second phase: “Driving loyalty, thanks to satisfaction,
trust, service behaviors, and value delivered” going one step
further to embedding loyalty drivers in Group account
management.

To deliver to its clients the same experience, whatever the
organization working on the projects, services or solutions
across the world, is the goal of Atos’ divisions. Worldwide
divisions secure the deployment of standardized processes
across all geographies.

Such commitment at the heart of clients trust in Atos capabilities
is assessed through:

® Atos ISO multi-site certification covering 95%+ of Atos
activities and locations worldwide for ISO 9001 and 27001
(Security), as well as services activities for ISO 20000; Atos
can add beginning in 2018 the multi-site certification program
for ISO 14001;

® Atos Controls continual assessment program ensures that
process control points are systematically implemented.

D32 Building client trust through Security and Data Protection

D321 Security Policy

A comprehensive approach to the protection of assets

Atos Group security organization has a comprehensive set of
Global Security and Safety policies, standards and guidelines.
The Atos Group security policies are mandatory and binding for
all Atos entities and employees in order to guarantee the safety
and the security of Atos internal and external (i.e. “Customer
related”) business processes.

The Atos Group Safety and Security policies encompass the
protection of all Atos assets, whether owned, used or held in
custody by Atos (information, intellectual property, sites,
network, personnel, software and hardware).

The main Atos security policies are part of the Atos “Book of
Internal Policies”:

® AP90 Atos information Security Policy;

® AP91 Atos information Classification Policy;
® AP92 Atos Safety Policy;

® AP96 Atos IT acceptable use Policy.

In addition, Atos has put in place measures and policies to
protect its intellectual property assets and confidential
information, including, but not limited to, the use of
confidentiality agreements, encryption and logical and physical
protection of information where required.

To ensure that appropriate provisions are included in Atos
contracts with customers and suppliers, and that confidential
matters are appropriately dealt with in compliance with
applicable laws, Atos Legal, Compliance and Contract
Management department advises on all commercial transactions.

Security management system, organization and
governance

Atos’ Information Security management System (ISMS), built in
2001, is mandated across all Atos legal entities. The Security

Trusted partner for your Digital Journey

organization manages the continuous improvement cycle
required by the ISO 27001 certification. Planned enhancements
to the ISMS include a single set of security policies that are
harmonized across all areas of Atos Worldwide and will be:

® written in clear English, at a level that allows Atos staff
worldwide to understand and comply with;

@ consistent in structure & terminology;
® casy to use & maintain.

This is supported by a streamlined document review and
approval process.

Following 2013 initiatives, Security organization and governance
continued to be reinforced in Atos Divisions (e.g. Infrastructure
& Data management and Business & Platforms Solutions) as well
as further assignment or set up of Security management teams
and roles to address specific areas (e.g. creation of a Computer
Security Incident Response Team). Group security Governance is
structured around weekly calls under the responsibility of the
Group Chief Security Officer - Head of Security, with all Group
and Business Units security officers, representatives from all
Atos entities.

Building on the work performed to the end of 2017, Group
Security have been consolidating and improving:

® tracking of decisions and actions related to security;

@ collation of security events and incidents of global interest and
implementing a lessons learnt process;

® the management of Group Internet facing networks and
assets by amongst other things, weekly vulnerability scans
and prompt rectification of issues identified;

® the management of Group Security project initiatives by the
inauguration of a Project management Office led by a senior
Project Management Director;
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@ staff awareness and response to Phishing attacks, in the light
of worldwide reports in the press of Cyber-attacks on other
organisations during 2017;

® the Information Security management System to assist with
progressing to a Tier One Security organization.

The Group’s main certifications regarding security include:
ISO 27001, ISAE 3402 and PCI/DSS for “Worldline” (payments
industry) and a selection of Atos data centers which house
customer payment systems.

Security key performance indicators and reporting

The following list is the Key Performance Indicators reported on
in section A3:

® percentage of employees who successfully completed the
safety & security e-learning;

® percentage of employees who successfully completed the data
protection e-learning;

® percentage of open security incidents V closed;
® percentage of compliance to Malicious Code prevention;
® percentage coverage of ISO 27001.

From a security performance management perspective, Atos is
monitoring the deployment of ISO 27001 at all the Atos business
activities.

In 2017, the External Certifier (Ernst and Young) audited a total
of 18 locations in the GBUs: Asia Pacific, Benelux and The
Nordics, Central and East Europe, France, GDC (Rumania),
Germany, Iberia, Middle East and Africa, North America, Spain
and The United Kingdom and Ireland for selected Divisions at
each location. Atos performed 121 internal audits at further sites.

D322 Protecting personal datain a data driven world

[GRI102-131[GRI103-1 Customer privacy]

Stating that collecting, managing, exploiting, exchanging - in a
single word, processing - data is crucial to the growth and
development of the economy and companies has become the
obvious. Amongst the data processed, personal data (or
personally identifiable information, depending on the region of
the world) has grown to become the main focus of attention of
the public, media, and regulators.

Atos had anticipated this evolution of the world and, for many
years has positioned itself as a pioneer on the market with
regards to its approach to the protection of personal data.
Indeed, Atos’ commitment to the protection of personal data is
long-standing and publicly known.

2017 has marked a new step both for the market and for Atos in
the field of data protection. Indeed, the topic has generated
increased attention and concern for companies globally mainly
because of the challenges and opportunities brought by the
approaching entry into force of the European General Data
Protection Regulation (GDPR). This text, which will become
enforceable in May 2018, constitutes a significant evolution of
one of the most stringent data protection frameworks in the
world and has a significant strategic impact which Atos has
factored into its operations, given its particular status as IT
services provider.

Indeed, Atos is both a data controller and a data processor,
meaning that it processes personal data for its own defined
purposes but also on behalf of its clients, following their
instructions.

Accordingly, Atos has completely reviewed its organizational
measures and the structuration of a number of its processes to
address the requirements of the GDPR with several angles of
approach, namely increased customer intimacy, improved
quality and therefore customer satisfaction (e.g. through the
improved collection and implementation of customer
instructions), risk evaluation and management perspective (e.g.
through risk assessments and data protection impact
assessments), internal compliance and improved policy and
documentation management, etc.

This approach is fully supported by the Atos Top management
both at global and at local level. Indeed, awareness sessions
have been provided to identify the risks and opportunities

associated with the implementation and anticipated enforcement
of the legislation. In this respect, the Atos Top management has
identified the potential the GDPR requirements unlock both for
Atos and its clients and has launched a concerted effort with all
its divisions to support Atos clients with their compliance efforts.

Atos’ existing commitments towards its employees and clients
therefore remain strong as well as its involvement and support
by the development and offering of operational tools and
innovative services and offerings designed to ensure strong
levels of protection to individuals but also favoring compliant
business practices.

To support this renewed commitment and approach, Atos has
maintained a strong community focused on data protection
topics, which will continue to grow through time allocation and
training. With a Group Chief Data Protection Officer, who reports
directly to the Group Head of Compliance - one of the key
executives of the Group Legal, Compliance and Contract
Management (“LCM”) department and an 80-member strong
Personal Data & Privacy Protection Organization, established in
close cooperation by the group LCM department and Group
Security, significant resources are allocated to the management
of the topic. This organization is a fundamental element in the
continued implementation and extension of this strategy.

Atos’ focus is clearly on ensuring compliance with the legal
evolutions imposed by new rules and for this it will continue to
rely on what has made its strength over the past years, namely
strong and innovative policies, procedures, guidelines and
commitments.

The Atos Binding Corporate Rules (the “Atos BCR”) and of the
Atos Group Data Protection Policy remain at the core of this
strategy and have proved to be an significantly positive tool not
only to justify international transfers of personal data within the
Group but also in strengthening Atos’ customers’ trust in the
reliability and compliant nature of its services.

Training remains another fundamental element, either to the
Personal Data & Privacy Protection Organization (which benefits
from an in depth 11-hour training) or to all of the employees of
the Group who are required to complete their mandatory
e-learning module on data protection.
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In 2017, 93% of Atos employees completed successfully this
Data Protection e-learning [A3].

Further trainings are being developed to ensure dedicated
sessions for those members of the organization who are in a
position to process personal data on a daily context.

Finally the deployment and use of practical and effective tools
such as Privacy Impact Assessments (now renamed Compliance
Assessments of Data Processing (CADP) to avoid confusion with
other GDPR required assessments) both for its own internal
projects and for customer projects has allowed Atos to remain at
the forefront of data protection compliance, even by anticipation,
integrating both the “accountability” principle (through a register
of processes, etc.) and the data protection or privacy by design
approach in the creation and implementation of its systems and
services. To improve the efficiency of such tools, Atos has

D33

The Customer Innovation Workshops Program described in
section C.6 is a collaborative adventure which brought to life
multiple creative solutions to the challenges that the Group and
its clients face both today and in the future. Atos delivered 290
workshops in 2017, as last year [A10].

Customer Innovation Workshops are promoted by the Global
Sales & Markets among Atos Top clients with the support of the
Scientific Community and our network of Business Technology
and Innovation Centers (BTIC). The objectives of these
workshops are to demonstrate Atos thought leadership, develop
innovation awareness, co-create cutting-edge proofs of concepts
with customers and position the Group as a strategic innovation
partner for its clients.

initiated the systematization, digitization and automation of
certain of the tools and functions which are required to achieve a
significant level of compliance with the GDPR and which it had
already been implemented and have proved to be of significant
use and relevance in the daily operations (Privacy Impact
Assessments, registers of processing activities, etc.).

The results of these commitments and principles governing Atos’
approach to the protection of personal data generate concrete
benefits both for Atos but also for its ecosystem generally.
Indeed, this commitment continues to incite the Group providers
and clients to adopt similar standards of protection of personal
data, therefore creating a virtuous circle of compliance.
Furthermore and from an operational perspective, in 2017, Atos
did not receive any complaint regarding breaches for customer
privacy [GRI418-1].

Innovative approach of sustainable business

The Strathack is a tool designed by Atos to bring answer
customers' strategic issues, leveraging on the full potential of
digital technologies. It is about identifying a customer challenge,
then co-imagining and co-developing an innovative solution in
workshops. This approach deeply relies on the collective
intelligence of a purposefully designed eco-system to solve the
issue raised. It brings together client’ and Atos’ executive levels
members, members of the Atos Scientific Community and
experts. These co-creation workshops mobilize the highest level
of decision makers of both companies to bring concrete solutions
able to solve the issues. These executive meeting provide the
required value to design the core components of the future
transformation.

Launched in United Kingdom, this tool is progressively expending
in major Atos’ geographies.

Mobilize worldwide talents on the digital shockwaves in business

sustainable development is an inspiration for digital innovation.
Whether frugal innovations, corporate-funded projects or
internationally funded research, digital talent is increasingly
focusing on sustainable issues of the Group. Integrating
start-ups into the Atos ecosystem or mobilizing the digital
potential of youth is a considerable asset. This allows the
detection of digital talents and accelerates their development,
and also fuels the Group offerings with the creative ideas. Digital
innovation abounds in all the countries where the Group
operates. Atos’ approach is to identify them and support their
development, setting up collaboration that will produce
innovative solutions and services. In the same manner, Atos

Trusted partner for your Digital Journey

organizes, since 2012, the annual IT Challenge, an international
student competition dedicated to technological innovation,
accessible to all universities in the world. The objective is to
detect, reward, and support the best 3 to 5 ideas.

The 2017 IT Challenge was dedicated to blockchain technology.
The IT Challenge 2018 will be about improving tomorrow’s
services with Chatbots and AI (Artificial Intelligence). In the
previous editions Atos covered the following innovative themes:
The Right to Be Forgotten, Connected Living, Rio 2016 Olympic
and Paralympic Games, Connected Cars and Smart Mobility.
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D34 Meeting sustainability challenges of clients through offerings

[GRI203-11[GRI103-1 Indirect economic impacts]

Digital solutions are an enabler to meet sustainability challenges.
They help clients to solve their own CSR challenges and to reach
their objectives in domains such as Environment and Climate
Change, Social Progress and Citizen Comfort, Research and
Education, Security and Governance (Ethic trust and compliance)
and Economic Development (business performance). Atos'
ambition is to make the value added more tangible to the
customer, in order to fully benefit from it.

Atos CSR principles are totally embedded in Atos strategy, with
internal medium-term extra-financial objectives, with innovative
solutions enabling more sustainability, and also with a collective
intelligence supported by a worldwide outstanding ecosystem.

D341 Digital Transformation Factory
[A12]

This vision is at the heart of the Atos Digital Transformation
Factory.

To concretely value the role of its digital solutions in
sustainability issues, Atos has designed a methodology including
a process to estimate the contributions of Atos digital offers to
the sustainability performance of clients. The objective is to
provide an estimated business value, supported by a formal
process of evaluation. In this respect, each offer is screened
against a detailed of 24 criteria, supported by offering’s experts
able to provide their views. The process is deployed in
coordination with the global offering leaders. The information is
consolidated and communicated through the KPI A7.

To accompany all customers in their digital transformation and
the massive “data-ization” of their businesses in a secured
cyberspace, Atos has designed a Digital Transformation Factory
based on four high growth pillars: Atos Canopy Orchestrated
Hybrid Cloud, Atos Digital Workplace, SAP HANA by Atos, and
cognitive solutions with Atos Codex to transform data into
business value, while continuing to enhance the state of the art
Cybersecurity technologies across all Atos offerings.

The Atos Digital Transformation Factory offers clients an
accelerated journey to embracing digital. It is designed to help
clients driving an end-to-end transformation, getting the best of

D342 GreenlIT

digital Innovation at each stage of the path. This platform plays
a decisive role in addressing sustainable issues, relying of each
pillar to bring a part of the solutions.

This platform plays a decisive role in solving problems of
sustainability challenges, because it is able to adjust to the
breadth of the issues (climate, pollution, resources, security,
data-privacy... ), to provide a global scale solution, with an
end-to-end approach. The complementarity of the pillars
associated with the capacity to treat the entire digital chain
makes it an essential solution to bring solutions to the
sustainable challenges of clients and the society at large.

The Atos’'s ambition is to support its clients to meeting their
main business challenges, including sustainability performance.
Largest part of digital solutions designed and implemented by
Atos, is contributing to solve major sustainability issues.

To make it tangible, Atos is measuring the contribution of its
mains strategic solutions to sustainability. The objective is not
only to evaluate the role of digital in solving sustainable
challenges in the world, but also to estimate its contribution to
the sustainable performance of its clients.

In this respect, Atos applies stringent criteria to the four pillars
of the Digital Transformation Factory and carry-out a detailed
analysis per domain (Climate and environment, Social impact
and human well-being, Economic development, Governance -
including ethics, trust and compliance). The chosen criteria are

cross-matched with the 17 sustainable development Goals of
United Nations, and are also fully consistent with the
recommendations of the Global Reporting Initiative and OECD.
The objective is about providing an estimated business value of
Atos's commitment in sustainable challenges, supported by a
formal process of evaluation. The information is communicated
through the KPI A7.

In addition, Atos is continuously innovating to develop products
and services designed to meet a high level of energy
performance (green smart data-centers, low carbon hosting
services, eco-designed and energy efficient high performance
computers), helping clients and society to meet social and
environmental challenges.
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D35
[GRI102-49][GRI 203-1]

Beyond reliable and powerful technologies, clients are expected
to get innovative solutions to enhance their performance and
competitiveness. Considering the pace of digital innovation, the
capacity to mobilize a collective intelligence becomes crucial.
This is why Atos is continuously building an outstanding
ecosystem able to impulse open-innovation. This ecosystem is

D351

Shape the future with business partners and ecosystem

made of internal and external competences. On one side, Atos is
investing in Research and Innovation, developing centers of
expertise, leading international contests, developing Business
Innovation &Technology Centers, leveraging on its Scientific
Community. On the other side, Atos is closely collaborating with
partners, startups and academics for instance.

A trusted network of technological partners

Atos has developed a unique network of technological partners
(Siemens, Dell-EMC) ensuring the delivery of world-class
solutions, skills and know-hows. The Atos ecosystem of partners
described in section C.6.2 contributes to acceleration of
sustainability performance within the Group offerings. It helps to
comply with sustainability requirements and gain competitive
advantage through operational efficiency, worldwide capacity,
digital security, mobility and reputation.

Collaboration with a selected eco-system of partners, steadily
strengthened according to market expectation, leverage an
extensive technology portfolios to ensure the delivery of
world-class solutions providing real and tangible business
benefits to clients across almost all markets and sectors.
Strategic Alliances including Siemens, Dell Technologies, SAP,
and Microsoft are part of this approach.

SAP and Atos expertise support sustainability
challenges

Atos has end-to-end expertise in SAP-driven solutions
strengthened by its 32-year partnership with SAP. Leveraging a
team of 12,950 experts in more than 40 countries and the
experience gained in supporting more than 3 million SAP users,
it delivers a full range of solutions to clients across a range of
markets. Atos has delivered one of the largest SAP HANA
deployments to date using its best-in-class bullion™ appliances,
with end-to-end delivery and operation.

SAP and Atos partner together to provide customers with state
of the art solutions in the areas of sustainability and IT, relying
on Atos recognized digital leadership in sustainability and SAP®
solutions for sustainability.

These solutions, widely cloud based, help clients to boost
profitability with reduced energy consumption, improved product
safety and stewardship, and safer workplaces.

Atos runs a comprehensive Sustainability portfolio based on SAP
software including environment, health, and safety
management; risk management and compliance; sustainability
reporting; and energy management. In 2017, Atos and SAP
strengthened their Global Partnership by further developing the
portfolio of solutions and building a stronger governance of the
relationship between the two firms.

In 2017, Atos has been identified as a Leader in Nelson Hall's
NEAT vendor evaluation for SAP HANA and S/4HANA Services
Worldwide.

Trusted partner for your Digital Journey

In May 2017, Atos announced the launch of Atos Canopy
Orchestrated Hybrid Cloud for SAP, a new range of cloud
Managed Services for SAP environments, including SAP HANA.
This new solution can be used over multiple clouds to host
cloud-based SAP applications in a fully hybrid cloud
environment.

Atos & Siemens, accelerating the future

Atos and Siemens share a strategic vision in digital
transformation in the context of a partnership of mutual trust
since 2011.

In 2017, the on-going joint innovation and investment Global
Alliance roadmap 2020 has led Atos to develop digital customer
services for MindSphere, the cloud-based open IoT operating
system from Siemens that enables customers to connect their
machines and physical infrastructure to the digital world. With
MindSphere, businesses can harness big data from connected
devices to uncover transformational insights and create new
value, such as optimizing assets or guaranteeing availability.
Adding end-to-end IoT services such as Atos Codex for
MindSphere which includes consulting, integration, hosting and
app development makes the platform the ideal basis for building
integrated and secure customer-specific solutions.

Together both companies have already realized projects for
several customers in Industry and Manufacturing where
MindSphere is key for their Digitalization, while developing new
digital use cases for various verticals worldwide like Food &
Beverage or Transportation.

With the ambition to further accelerate their business
collaboration which continues over-achieving the expectations by
far, - Siemens and Atos have achieved a joint order intake of
more than € 1.7 billion based on joint customers - both groups
have decided to eXpand the next level of their digital
collaboration in new topics like cyber security, Public safety,
smart cities, and countries (Africa, and Middle east).

Using their joint investment fund of € 230 million as well as their
advanced R&D capabilities, Atos and Siemens will further
enhance these services especially in the fields of data analytics,
cognitive computing and artificial intelligence for the benefit of
theirs customers and partners.
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Atos and Dell Technologies

The Enhanced Alliance between Atos and Dell Technologies is
built on:

® joint investments to develop an extensive portfolio of
services;

® an extensive training & certification program (Atos has 5000+
trained experts on Dell Technologies products);

@ dedicated joint resources, an integrated cross-company team;
® a governance at top Executive level.
Benefits to Customers are:

® more and faster innovation with access to Dell Technologies
$ 5 billion R&D yearly investment;

® end-to-end commitment and accountability;
@ faster time to issue resolution;
® less cost of complexity.

The partnership with the Dell Technologies demonstrates that
digitalization of a company contributes to improving its
sustainability performance. Indeed, Atos Canopy Orchestrated
Hybrid Cloud strongly relies on technologies of Dell- EMC and
VMWare.

As explained in B.3.3, the shared nature of cloud computing
infrastructures drive IT efficiency, avoiding the duplication of
resources and low utilization rates usually found in traditional IT.
Additionally, the automation and standardization inherent in
cloud computing allow the consolidation of resources and
increases in performance while also introducing greater flexibility
and scalability. Globally, cloud-based infrastructure reduces the
environmental negative externalities and improves the bottom
line.

Atos and Dell Technologies have co-engineered best in class
service solutions to help customers leverage the most innovative
technologies. In the area of Digital Workplace, Atos solutions are
leveraging Dell EMC technologies such as ECS, XtremlIO, VNX,
Dell Wyse Thin Client, and VMWare technologies such as
Horizon, Workplace ONE, Airwatch. Atos Orchestrated Hybrid
Cloud solutions are leveraging Dell EMC technologies such as
EHC Block, VMAX, VNX, Isilon, DataDomain and VMWare
technologies such as vRealize.

In May 2017, Atos and Dell EMC announced to be working
together to build Atos Codex IoT Services, an IoT service
management framework to allow customers to be always in
control and to be assured that all users can continuously create

value from their connected devices. The Atos Codex 1oT Services
framework will contain a catalogue of services including
management of devices, connectivity, data and storage, change
and release control, incident management, service desk and
support, and the operations to increase resilience against
failures or disturbances. These services will be delivered with
user-defined service levels, including the necessary security
measures for access management and data encryption. The
framework also defines an architecture blueprint, containing
hardware and software solutions from Dell EMC as well as
software solutions and integration services from Atos.

In May 2017, at Dell EMC World in Las Vegas, Atos was named
Dell EMC Cloud Service Provider of the Year and Dell EMC Global
Alliance Partner of the Year.

In August 2017, Atos and Dell EMC have announced a new
reseller agreement in which Dell EMC will resell Atos’ high-end 8
to 16 sockets x86 Bullion servers.

In September 2017, Atos has announced the creation of a
multi-vendor alliance with Dell EMC, VMWare, Intel, Juniper
Networks, and Red Hat to accelerate the delivery of value from
NFV  (Network Functions Virtualisation). This solution is
leveraging Dell EMC PowerEdge servers and VMware vCloud
NFV™ platform.

Atos & Microsoft

Atos and Microsoft have been partners for over 20 years, and
Atos is a “Microsoft Gold Partner”, with over 7,800 Microsoft
certifications.

In 2017, Atos and Microsoft have decided to bring to the next
level their partnership to support customers’ adoption of
Microsoft Office 365 and migration to the Cloud leveraging
Microsoft Azure.

In July 2017 Atos announced the launch of Atos Canopy
Orchestrated Hybrid Cloud for Microsoft Azure Stack, a fully
integrated hybrid cloud service, powered by the DELL EMC Cloud
for Microsoft Azure Stack hybrid cloud platform. The new
solution is a complete end-to-end Cloud offering, bringing
together the combined experience from Atos, Dell EMC and
Microsoft to make it easier for businesses to manage workloads
and build and share cloud-native applications across both private
and public clouds.

Atos now has a full portfolio of services leveraging Microsoft
technologies including SAP HANA on Azure, Codex Analytics
Fabric on Azure, Atos Cloud Foundry on Azure, Managed public
cloud Azure, Cloudification to Azure.

D352 Accelerate open innovation with start-up economy

One of the Atos's strengths is its ability to leverage on the
worldwide startup economy to design unique solutions for its
client. Since few years, the role of startups becomes essential to
inspire large corporates companies and help them to stay ahead
the pace of innovation. In addition, collaborating with young
entrepreneurs rejuvenate collaborators’ mindset, contributing to
nurture their thoughts and enabling them to imagine pioneering
solutions for their clients.

Joining their respective strengths, startups and Atos benefit all
together from this close relationship. Atos incorporates last
innovative technologies and fresh outlook in solutions meeting

clients’ expectations while the startup takes advantage of
business acceleration, customers’ visibility and worldwide
footprint.

In 2017, Atos set many partnerships with startups showing its
ability to identify worldwide the best of breed technologies to
design innovative solutions for its clients. The relationship can
take the form of equity shares or joint business solution. The
domains of cooperation are covering multiple domains and
technologies like fin-tech, energy efficiency, artificial intelligence,
security or block-chain for instance.
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D36

solutions - KPI overview
[GRI103-3 Customer privacyl

Generating value with co-innovation and innovative business

2017 2016
2017 2016 2015 PERIMETER PERIMETER

GRI Per Per Per Per

Standardcode KPIName GROUP GROUP GROUP employee revenue employee revenue

102-43; Customer satisfaction survey

102-44

102-43; Group Overall Customer Satisfaction 8.4 7.9 7.7 . 100% .. 100%

102-44 (all clients part of strategic survey)

102-43 ; Net Promoter Score for our Top client 48% 48% Not disclosed . 100% . 100%

102-44 surveys

A10 Initiatives regarding innovative
services / product developments

A10_c1 Customer innovation workshops 290 290 264 . 100% . 100%
delivered in GBUs

203-1 Development and impact of Qualitative Qualitative
infrastructure investments and
services supported

418-1 Customer complaints

418-1_A1 Total number of material complaints 0 0 0 100% 100%
regarding breaches of customer . .
privacy and losses of customer data
resulting in judicial action

A3 Data Security Incidents

A3_c2 Percentage of Open Security 0.67% 1.54% 27.87% 100% . 100% .
Incidents open vs closed

A3_c3 Percentage of employees who 92% 89% 71% 90% 90%
successfully performed the Safety & --- ---
Security E-learning

A3_c4 Percentage of employees who 93% 89% 38% 90% 90%
successfully performed the Data - ---
Protection E-learning

A3_c5 Percentage of compliance to 99.20% Not disclosed Not disclosed 100% ; 100% .
malicious code prevention

A3_c9 Percentage of coverage of ISO 27001 100% 100% 100% 100% N 100% .
certifications

A12 Business partners & ecosystem

Al12_c1 Digital transformation factory 2,958 1,500 Not disclosed . 100% . 100%
revenue (M Eur)

Al12_c2 Share of revenue of Digital 23% 12.96% Not disclosed 100% 100%
Transformation Factory and --- ---
innovation offerings

A7 Sustainable technologies and
solutions

A7_total Total Revenue of “sustainability 2,755 1,670 Not disclosed . 100% . 100%
offering” (M Eur)

A7_c2 Percentage of revenue produced by 22% 14.42% Not disclosed 100% 100%
sustainability offerings out of the --- ---
total Atos revenue

302-5 Reductions in energy requirements
of products and services

302-5_A Global estimated average PUE for 1.60 1.62 1.64 . 100% . 100%
strategic Data Centers

305-5 GHG emissions offsetting program

305-5_A_c3  Offsetting of all data centers GHG 100% 100% 100% . 100% . 100%
emissions (%)

A19 Waste Electrical and Electronic
Equipment (WEEE)

A19_A9 b3  WEEE collected or recovered (Kg) 380,955 325,735 457,546 --- 50.87% --- 69.90%

A19_A2 b3  WEEE professionally disposed (Kg) 378,437 325,619 446,079 --- 50.87% --- 69.90%

A3: the e-learning excludes Germany.

Trusted partner for your Digital Journey
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D4 Ethical & Governance excellence in Atos’ sphere

of influence

D41 Corporate governance

Atos has put in place a strong corporate governance, following the best standards but also by innovating on several dimensions.

All initiatives related to corporate governance are explained in section G. of the Registration Document.

D472 Ethics and Compliance Program

[GRI103-1 Anti-corruption] [GRI 103-1 Compliance] [GRI 419-11 [GRI 103-1 Socio-economic compliance]

Tone from the Top and Ethics & Compliance Governance

In order to match latest ethics and compliance challenges raised
by Atos activities throughout the world, the Group Executive
Committee decided on April 27, 2017 to update and improve its
ethics and compliance organization with the following objectives:

® set up an agile Atos compliance governance to meet fast
changing regulations requirements as well as new activities;

® enhance Atos local entities ethics and compliance organization
matching their operational risks and culture;

® reinforce the “tone from the top” and management
involvement in ethics and compliance matters.

Following the Group Executive Committee and to embrace its
new objectives, Group Compliance validated a new Global Ethics
& Compliance Policy on September 15, 2017. Pursuant to this
policy, Atos Ethics and Compliance global organization is
managed by a Global Compliance department, headed by Atos
Chief Compliance Officer who reports to Atos Group Executive
Committee, chaired by Atos Chief Executive Officer.

Atos Group Executive Committee is tasked with determining the
direction and priorities of the ethics and compliance actions plan,
allocating the necessary resources and monitoring, on a yearly
basis, with a quarterly report.

Atos Global Compliance department’s defines Atos compliance
strategy, supports local Compliance Officers, launches, leads or
supports investigations, consolidates and ensures global
consistency of Atos compliance activities, and ensures that the
Atos Global Ethics & Compliance Policy is implemented
appropriately within global and local entities.

Atos management at the forefront of compliance

The Global Ethics & Compliance Policy defines in 17 pages Atos
CEQ’s objectives in the following key compliance matters:

competition law, corruption, controls on exports of military and
dual-use goods, data protection, human rights, international
sanctions, money laundering and terrorist financing, conflicts of
interest, fraud, safe and ethical workplace.

Per the policy, Atos Divisions and functions entities CEO’s are
responsible for Atos Entities Compliance’s organization. They
defend and promote Atos Group's values and lead by example in
terms of business integrity, appoint a Compliance Officer and
ensure that (s)he has the qualifications, resources and powers to
perform its duties, control that Atos Ethics & Compliance Global
Policy is fully implemented within their entities and that all of its
employees know and respect Atos Code of Ethics. The local
entities’ CEOs have appointed during 2017 Compliance Officers
to support them in this task.

Local Compliance Officers define and foster a practical
compliance, close to business realities, and easily accessible to
all employees. They are expected to sit at entities Executive
Committees on a regular basis to draw attention of executives
on compliance risks and duties, raise potential issues, and
support top managers in fostering business integrity culture
within their entities. They elaborate entities compliance risk
mapping, develop mitigation action plans accordingly, manage
compliance and ethics alerts including performing investigations
as independent body, and report to local Executive Committees
and Global Compliance department.

Code of Ethics

Atos Code of Ethics which introduces Atos’ commitment to comply
with highest standards of business integrity, business ethics and
latest regulations, was approved by Atos Group Board of Director.
The Code has been attached to all employment contracts
concluded as from January 1, 2011, and demonstrates promotion
of ethical excellence at the highest level of Atos Group (detailed
information on the Code of Ethics in section G.5.2).
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Since 2012, an Ethics Committee, composed of independent and
highly respected external professionals, has been tasked to
strategize on the role of ethics generally, and particularly within
Atos’ operations. The Ethics Committee is sponsored by the
Group Chief Executive Officer and supported by the Group Chief
Compliance Officer and the Group General Secretary and CSR
Officer. In 2017, this Committee was consulted on the
improvement of Atos Whistleblowing policy, to take into account
the new legal requirements issued from French regulations Atos
has to comply with.

The Atos Ethics and Compliance Policy, related
processes and controls
[GRI102-16][GRI102-17]

Over a number of years, Atos has created a body of internal
rules that aim to ensure compliance with national and
international laws and regulations, in support of Atos’s Code of
Ethics principles relating to business integrity [GRI 205-3].

The Global Ethics & Compliance Policy together with the related
procedures, guidelines and materials, forms the framework of
the Atos Compliance management System designed to achieve
these values throughout Atos and its operations.

Atos is continually reviewing its internal compliance rules to
ensure adherence to laws and regulations, as well as relevance
and usefulness in guiding the behaviors of its employees and key
stakeholders.

In addition, compliance internal controls are put in place and
managed by Internal Control Team. Since 2017, all audits
performed on a country include audit checkpoints related to
compliance risks. In 2017, internal controls were enhanced
through a Compliance Officer Dashboard, which includes several
actions to be put in place in connection with the compliance risks
spotted at local level: this tool let Compliance Officers to monitor
the progression of completion of each action.

Some internal audits are performed on compliance matters, and
internal audits on specific regions, countries or activity include
compliance checks.

In 2017, no significant fine for non-compliance with laws and
regulations were levied against the Group [GRI 419-1]. No client

or supplier claim related to corruption was levied against the
Group [GRI205-3].

Trusted partner for your Digital Journey

Compliance risk management process

Atos has established a legal risk management process, fully
integrated into Enterprise risk management in 2016. This risk
management process consists of evaluation by members of the
Atos Legal, Compliance and Contract Management department
and relevant non-legal stakeholders (Human Resources, IT,
security) of a series of legal risks (i.e. risks with a legal cause)
allowing Atos entities to implement adequate remediation
measures where necessary to understand how the risks
identified are perceived within the organization. As integrated
into Atos Enterprise risk management, the results of the Legal
risk management exercise are presented to the Audit Committee
of the Group, with a clear mapping of the legal risks of the
Group.

In 2017, to fit with new requirements of French “Sapin 2” law,
Atos Compliance department elaborated a specific Compliance
Risk Mapping which were filled out by all GBUs" and Divisions’
Compliance Officers with their management, leading to a
Compliance Risk Heatmap allowing Compliance Officers to
identify clearly the main compliance risks within their areas of
responsibility and related mitigation actions to be put in place.

In addition, the review of core compliance issues in assessing
business opportunities is an important part of the overall risk
assessment framework. In 2017, Atos decided to reinforce Atos
country compliance approach within the business opportunities.
In September 2017, Global Compliance department has
combined a multi-disciplinary body composed of Legal and
Compliance, Finance, Security, Insurance, Rainbow, and Internal
Risks to set up a monitoring of Atos ’ operations in 124 countries
identified as representing a compliance risk. Atos operation in
those rated countries will be closely monitored.

Due diligence and compliance risk management

Atos Business Partners, including agents, intermediaries,
consortium partners and consultants assisting Atos in developing
and retaining its business are subject to a due diligence and
validation process supported by an automated tool, the Business
Partner Tool (BPT). The BPT collects the various elements
necessary for the performance of a risk analysis based on
corruption, sanctions and unethical practices. Then the business
partner is reviewed for approval by different approvers,
according to the level of risk.

Regarding suppliers and subcontractors, some compliance
checks are performed at different levels. An ongoing screening is
performed on main 250 suppliers of the Group.
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Improvement of compliance awareness
[GRI102-16]

In March 2017, the launch of a new specific e-learning on the
Code of Ethics has made it possible for Atos to achieve another
step in the improvement of its compliance program. This training
on the Code of Ethics’ principles ensures a better understanding
of the Code of Ethics and promotes fair practices in the daily
business activities. This e-learning is mandatory for all
employees, regardless of their job, function, country, or
hierarchical level.

To complement the e-learning module on the Code of Ethics,
specific classroom training sessions on the Code of Ethics are
organized in some Business Units for top managers: ETO2S
training (“Ethics in Tier One Organization School”) presents the
responsibilities and the risks of non-compliance for Atos and the
managers related to the principles of the Code of Ethics, explains
Atos policies and processes which ensure compliance with these
principles, and gives concrete examples of ethical behaviors of
manager in their daily work.

In 2017, 91% of employees completed the e-learning on the
Code of Ethics and 731 managers were trained in classroom
trainings [GRI 205-2].

NUMBER OF PEOPLE WHO COMPLETED THE E-LEARNING ON THE CODE OF ETHICS IN 2017

[GRI205-2]
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Group Compliance, together with local Compliance Officers
ensure that new policies, procedures or tools are appropriately
communicated within the entire group, with specific
communication and training sessions.

Through the Atos Enterprise Social Network, Group Compliance
creates an up-to-date communication channel directly with
employees who can join a specific community, called “Atos
Group Compliance”, to learn about Atos policies, be informed
about training sessions, and receive a weekly compliance
newsletter with interesting information on compliance and
ethics.

Improvement of Anti-corruption awareness
[GRI 205-2][GRI 205-3]

In addition, to ensure a deeper understanding of the specific
risks related to corruption, as part of CSR Ambition 2019, Atos
launched in 2017 the “Fight Against Corruption” training. This
training elaborated by the United Nations and available online is
composed of 4 introductory messages followed by 6 modules of

5 minutes each. It allows a deep understanding of the UN Global
Compact’s principle against corruption and the UN Convention
against Corruption as it applies to the private sector. Thus, the 6
learning modules cover:

@ gifts and hospitality policy, received or given;
@ facilitations payments;

@ intermediaries and lobbyists;

® social investments;

® insider trading.

The objective is to ensure that all Managers of Atos will be
trained by end of 2019 to this specific e-learning. Such training
will also be demanded to targeted people (sales, procurement)
in the countries in which a corruption risk is identified through
self-assessment by the management and compliance officer or
when a risk of non-compliance with internal processes has been
pointed out after a country audit.
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A whistleblowing procedure and internal
investigations

Atos Code of Ethics, as described in Section G.5.2, establishes
the right of all employees to raise an alert in the event of a
suspected non-compliance with the values and principles of the
Code of Ethics. The Code of Ethics alert system has been
established in compliance with the requirements of the French
Data Protection Authority [GRI 102-17]. Local General Counsels,
management, and Group Compliance are points of contact for
any employee raising an alert, ensuring that the rights of
employees, and the sender or subject of the alert, are protected
accordingly.

Any allegations of non-compliance detected within the Company
are to be reported to the Head of Compliance and/or to the
Group Head of Internal Audit, who will launch the Internal
Investigations procedure [GRI102-33].

In the light of the Sapin 2 Law, which will come into force in
2018 regarding alert systems, a reviewed alert system will be
launched in January 2018 within the entire Group. To stay under
the scope of the CNIL's unique authorization “AU-004", the
updated alert system will process all the matters listed within

D43 Ethicsin the Supply Chain

[GRI103-1Procurement practices]

the AU-004, it will be made available to internal and external
employees, as well as partners, and will be communicated
individually to all employees and to a broader audience through
Atos website.

The Ethics Committee was consulted on the evolution of Atos
Group Alert System, in order to determine whether an
externalization of the procedure is necessary or if it is believed to
be best handled internally by the Group Legal Compliance Team.

Such Internal Investigations are properly tracked at corporate
level, and communicated to Group Executive Committee,
through the annual review of internal investigations during a
Group Compliance Steering Committee meeting.

For 2017, 15 alerts were reported and monitored at the Group
Compliance level [GRI102-34].

Duty of Vigilance

Atos has identified in 2017 existing practices which will
constitute, subject to minor adjustments, the basis of the Group
vigilance plan ("plan de vigilance").

D431 A permanent dialogue with Atos suppliers

[GRI102-9]

Atos Global Procurement is a matrix organization divided in 3
areas both at Global and Local levels:

® global Categories;
® global Process & Development;
® business Unit Procurement departments.

These three levels are working together to ensure consistent
supplier relationship management within Atos. This means the
constant and sustained implementation of the following activity
by the relevant Category Manager, Lead Buyer or Business Unit
Buyer, for global and key local suppliers:

® supplier selection & supplier qualification;
® project or Bid supplier selection;

® supplier relationship management (QCDIMS: Quality, Cost,
Delivery, Innovation, management and Sustainability).

Atos Global Procurement has taken the lead, on the development
of Purchasing with sheltered workshops (“Entreprise Adaptée”
and “Etablissement et Service d'Aide par le Travail”: French
companies employing at least 80% of disabled people) for
France. This initiative is ongoing since mid-2014 and not only in
France, but also in Belgium and Spain.

In 2017, in Atos France and Worldline France, spend with
sheltered workshops was € 369,000.

Trusted partner for your Digital Journey

In Spain, thanks to the involvement of the Atos local
procurement team, spend with sheltered workshops (“Centros
Especiales de Empleo”) has doubled compared to 2016 and was
€ 1,677 thousand in 2017.

In Worldline Belgium the terminal business € 3.3 million is spent
with sheltered workshops. This is the company where Atos terminals
are customized and packed prior to delivery to the customers.

During 2017 three big acquisitions were fully integrated: Unify
(MS CCS), Equens and Anthelio. Through these integrations the
procurement organization focused on finding synergies, supplier
standardization via contract novations, renegotiations and
process standardization.

As stated in the Atos 3 year plan 17/18/19' one, objective of the
Atos Procurement organization is to concentrate spend on fewer
suppliers (Globally and at Country level), thus reducing the
number of suppliers to manage. By 2019, 80% of Atos total spend
should be transacted with 450 suppliers; at the end of 2017 80%
was transacted with 562 suppliers (because of some small
acquisitions haven't been integrated yet).

In the 63 countries where Atos Procurement is operating, 6
countries (United-Kingdom, Germany, France, Netherlands, USA
and Belgium) represent 77% of spend while 50 countries represent
less than 10% of the total spend. The 8 largest countries
representing 82% of Atos spend are under control in terms of
sustainability and all located in Europe and North-America.
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ATOS SPEND 2017 BY COUNTRY
[GRI203-2]
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Since Atos is a service company, a large part of its purchases are
concentrated on people-related categories. Indeed, 30% of Atos
total spend is dedicated to Staffing & subcontracting. Indirects
including Facility management and Professional services, it
represents 21% of Atos total spend. These categories indirectly
generate employment in countries where strong labor laws are in
place. On the other hand, IT spend represent 42% of Atos total

D432 EnhanceSustainablerelation
[A17]

spend and is sourced from the largest IT tier one suppliers, which
are all fully in line with Atos sustainability objectives.

Manufacturing in Atos now represents 7% of spend and is mainly
sourced from ECMs (Electronic Contracts Manufacturing) and or
tier one suppliers though a small proportion of spend is sourced
from a supply chain in Asia Pacific.

ATOS’ SPEND 2017 BY CATEGORY
[GRI102-9]
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Finally, although Global Procurement team aims to centralize
spend and sign global agreements with larger suppliers, 87% the
delivery of goods and services are done at local level, reducing
our impact on the environment. This is explained by the usage of
vendors located in numerous countries or the usage of
distributors for IT materials [GRI204-1].

The Atos Sustainability Supplier Charter is distributed to all
suppliers participating to a request for proposal process with
Atos and is attached to all contracts. The charter’s objective is to
capture principles and actions undertaken by Atos Procurement
department for Corporate and Social Responsibility. It advises
Atos’ suppliers to follow the principles of the UN Global Compact
in the areas of human rights, labour, environment,
anti-corruption and the related non-compliance clause
throughout the whole contract lifecycle with Atos. If a supplier
does not accept to respect the Atos Sustainability Charter
because they have their own charter in place, Atos expects their
charter to be at the same level in terms of principles as the Atos
one. In the context of Request for Proposals, suppliers are also
informed that they should respect and accept these principles as
a prerequisite to be able to work with Atos. Also, they should be
prepared to be assessed in depth by EcoVadis on their Corporate
Responsibility performance at any time during their contract with
Atos. The charter is available on the Atos website to anyone

interested to learn more about the Atos sustainable procurement
values.

As explained in section D.4.3.1, Atos Procurement’s objective is
to strengthen the relationship with strategic suppliers (Top 250)
and have all of them assessed by EcoVadis on their Corporate
Responsibility performance by end of 2019. Atos also
encourages the suppliers to hold an assessment no older than 24
months during the Atos- supplier contract period. The EcoVadis
assessments are done on four topics: Environment, Labor
practices, Fair business practices and Sustainable Procurement.
Suppliers are asked to answer to a detailed questionnaire about
their engagement in Corporate Responsibility and required to
provide documents as proof supporting their answers. After
filling in the survey, a team of EcoVadis CSR experts analyses
the answers and documents in detail, in order to give a global
score (out of 100), and a score per topic and detailed comments
including improvement schemes.
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In 2017, 181 suppliers have been scored or reassessed by
EcoVadis representing 54% of the total spend and 52% of our
strategic suppliers [A17] [GRI 205-1]. The selection was based on
the level of spend, the category risk level and the geographic
risk. With the usage of ZEN (Atos ESN), the entire Purchasing
community is aware about the relationship with EcoVadis and
the status of the ongoing assessments of strategic suppliers. In
total, at the end of 2017, Atos had a vision on 527 suppliers
EcoVadis scorecards.

The average score is 53.5 which confirm the following
assessment:

® a structured and proactive Corporate Responsibility approach;
@ policies and tangible actions on major topics;

® basic reporting on actions or performance indicators;

® company embraces continuous performance improvements on
Corporate Responsibility and should be considered for a
long-term business relationship.

Suppliers with insufficient scores (below 40/100) are encouraged
to implement corrective action plans and to be re-evaluated after
12 months. In 2017, less than 19% of our panel had low scores,
usually because of a misunderstanding of EcoVadis assessment
process and platform. However, if a supplier refuses to participate
to EcoVadis assessment or is not willing to cooperate with Atos to
improve its CSR performance this will, in most cases, lead to very
few or no contracts being placed with that vendor.

Atos objective in 2018 is to continue to carry out assessments
on key new suppliers from Unify, Equens and Anthelio and other
planned acquisitions and to ensure that top Atos supplier are
taking part in the assessment.

In 2017, Atos also has been reassessed by EcoVadis on its
Corporate Responsibility performance and obtained the score
78/100, keeping up to the previous year’s high standard.

D44  Atrusted partner for the benefits of the local ecosystem
[GRI 201-11[GRI 203-21 [GRI 103-1 Economic performance] [GRI 103-1Indirect economic impact]

As a leading digital company, Atos has identified that it can
make the most positive and sustainable contributions to society
in three main areas: improving access to education, increasing
the skills and employability of underprivileged youth, and
working to include disadvantaged communities into the digital
world.

Atos expanded its corporate citizenship actions across several
geographies and continued to develop social initiatives in
partnership with non for profit organizations at local level.

In 2017, 1,095 employees took part in several programs
worldwide. The initiatives ranged from social engagement
through free IT teaching, volunteering in schools in deprived
areas, delivering ICT projects, to sporting activities that help
raise funds for charities.

Trusted partner for your Digital Journey

In total, Atos has spent € 3.97 million on funding for social
communities in 2017. This amount includes the donations to
charity and social communities, plus the commercial initiatives
and the community investments as defined in the London
Benchmark Group (a reference model used for by Atos to report
on the Social Contribution) [GRI 203-1]. A total amount of
€ 90 million was received in financial assistance from
governments in 2017 [GRI201-4].

To find out examples of corporate citizenship’s actions taken at
local level, please refer to the dedicated Chapter in the 2017
Corporate Responsibility Report.
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D45 Ethical & Governance excellence in Atos’ sphere
of influence -KPI overview
[GRI103-3 Economic performance]l [GRI103-3 Indirect economic impacts] [GRI103-3 Procurement practices]
[GRI103-3 Anti-Corruption] [GRI103-3 Socio-economic compliance]

2017
2017 2016 2015 PERIMETER 2016 PERIMETER

GRI Per Per Per Per

StandardCode KPIName GROUP GROUP GROUP employee revenue employee revenue
Corporate governance

LA12_C Percentage of female in Governace bodies 50% 45% 45% 100% . 100% -
(Board of Director)

102-28 Attendance rate at Board meetings 91% Not disclosed Not disclosed 100%

205-2 Percentage of employees trained to
the Code of Ethics

205-2_B_bl  Number of employees trained in Code 85,609 72,584 20,286 90% . 90%
of Ethics - (Elearning + Classroom)

205-2_D_b1  Number of management employees trained in 731 642 358 100% . 100%
Code of Ethics - Classroom

205-2_D_b2  Number of targeted management employees 1085 1311 830 100% ---  100% ---

205-2_D_cl  Percentage of management employees 67% 49% 43% 100% . 100% .
trained in Code of Ethics - Classroom

205-2_E_b1 Number of employees who successfully 84,878 71,942 19,928 90% 90%
completed the web based Code of Ethics ---
training

205-2_E_cl  Percentage of employees who successfully 91% 86% 24% 96% . 90%
completed the Code of Ethics s elearning

419-1 Significant fines for non-compliance

419-1_Al_cl Total value of significant fines 0 160,000 0 . 100% ___ 100%
(higher than 100K EUR)

419-1_c3 Number of significant fines 0 1 0 . 100% . 100%
(higher than 100K EUR)

205-1 Total number and percentage Qualitative Qualitative
of operations assessed for risks related
to corruption

205-3 Actions taken in response to incidents Qualitative Qualitative
of corruption.

205-3_A1_c2 Number of claims with clients or suppliers 0 0 0 100% . 100%
related to corruption, higher than 100000€

A17 Supplier Screening

A17_A_cO Number of strategic suppliers assessed 131 103 Not disclosed ___ 99.89% ___99.90%
by Ecovadis

Al17_A_cl Percentage of strategic suppliers evaluated 52% 41% Not disclosed ___ 99.89% ___.99.90%
by EcoVadis

A17_A c2 Total spend evaluated evaluated by EcoVadis 2,997 2,642 Not disclosed ___ 99.89% ___99.90%
(M EUR)

A17_A c3 Total percentage of spend assessed 54% 49% Not disclosed . 99.89% ___99.90%
by EcoVadis

204-1 Proportion of spending on local suppliers

204-1_A _c1 Percentage of local spending 87% 85% 92% 100% ---  100%

401-1 Employee Hiring

401-1_A_cl  New employees hired during the Reporting 12,596 16,005 13,048 90% . 92%
Period

401-1_A_al Males hires during the Reporting Period 8,745 11,512 8,814 90% --- 92%

401-1_A_a2  Females hires during the Reporting Period 3,851 4,493 4,234 90% --- 92%

401-1_A_a3 Number of graduates recruited 4,783 Not disclosed Not disclosed 90% ---

401-1_A_a4 Percentage of graduates recruited 37.97% Not disclosed Not disclosed 90% ---

202-1 Minimum wage comparison

202-1_A c3 Percentage of "Atos countries" with minimum 59.49% 59.78% 58.21% 89% 98%
national wage, where Atos entry wage > --- ---
minimum national/ IT sector wage [>50%]

202-1_A b3 Number of "Atos countries" where Atos entry 47 55 39 89% 98%
wage > minimum national/ IT sector wage ---
[>50%]

202-1_A_b4 Number of "Atos countries" where Atos entry 19 26 21 89% 98%

wage > minimum national/ IT sectorwage . -
[10%-50%]

202-1_A b5  Number of "Atos countries" where Atos entry 13 11 7 89% 98%
wage > minimum national/ IT sector wage -
[0%-10%]
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2017
2017 2016 2015 PERIMETER 2016 PERIMETER
GRI Per Per Per Per
StandardCode KPIName GROUP GROUP GROUP employee revenue employee revenue
202-1_A b6 Number of "Atos countries” where Atos entry 0 0 0 89% 98%
wage < minimum national/ IT sector local ---
wage
202-1_B Number of "Atos countries" with no minimum 10 10 11 89% . 98%
national wage
202-1_A b3a Number of "Atos countries" where the Atos 53 57 45 89% 94%
female entry wage > minimum national/ IT --- ---
sector wage [>50%]
202-1_A _b4a Number of "Atos countries" where the Atos 14 22 14 89% 94%
female entry wage > minimum national/ IT ---
sectorwage [10%-50%]
202-1_A b5a Number of "Atos countries" where the Atos 8 9 8 89% 94%
female entry wage > minimum national/ IT --- ---
sector wage [0%-10%]
202-1_A b6a Number of "Atos countries" where the Atos 0 0 0 89% 94%
female entry wage < minimum national/ IT ---
sector local wage
202-1_A b3b Number of male in "Atos countries" where 51 59 39 89% 97%
Atos male entry wage > minimum national/ --- ---
IT sector wage [>50%]
202-1_A_b4b Number of male in "Atos countries" where 20 24 24 89% 97%
Atos male entry wage > minimum national/ ---
IT sectorwage [10%-50%]
202-1_A b5b Number of male in "Atos countries" where 8 8 4 89% 97%
Atos male entry wage > minimum national/ --- ---
IT sector wage [0%-10%]
202-1_A_b6b Number of male in "Atos countries" where 0 0 0 89% 97%
Atos male entry wage < minimum national/ ---
IT sector local wage
201-1 Community investments
(Economic value distributed)
201-1_A6_cl Total community investments (K Eur) 3,969 5,578 3,961 --- 90.15% --- 88.53%
201-1_A6_c3 Donations to Charity (K Eur) 374 436 249 --- 90.15% --- 88.53%
201-1_A6_c4 Contribution to Commercial initiatives 129 233 87 ... 90.15% ... 88.53%
for good causes (K Eur)
201-1_A6_c8 Contribution to Universities and similars 3,264 4,814 3,626 ___ 90.15% ___88.53%
(K Eur)
201-1_A6_c9 Contribution to Responsible IT Projects 203 96 0 ___ 90.15% ___88.53%
(K Eur)
201-1_A6_cO0 Management Cost of Social Contribution 327 406 23 . 90.15% ___88.53%
initiatives (K Eur)
201-1_A6_c2 Total number of employees involved in 1,095 1,093 796 84% . 85% .
the main social initiatives
203-2 Significant indirect economic impacts, Qualitative Qualitative
including the extents of impacts
202-2 Proportion of senior management hired
from the local community
202-2_A_b1l Number of national senior managers 2,538 2,436 2,292 90% --- 92%
202-2_A_b2  Total number of senior managers 2,727 2,620 2,465 90% --- 92%
202-2_A cl1 Percentage of national senior managers 93.07% 92.98% 92.98% 90% --- 92%
202-2_A_b3 Number of national employee 83,182 79,469 71,263 90% --- 92%
202-2_A_b4  Total number of employees 87,438 92,438 75,348 90% === 92%
202-2_A c2 Percentage of national employees 95.13% 85.97% 94.58% 90% --- 92%
202-2_A_b5 Number of national employees recruited 11,556 14,656 11,953 90% --- 92%
202-2_A b6  Total number of employees recruited 12,596 16,005 13,048 90% --- 92%
(Excluding acquisitions)
202-2_A_c3  Percentage of national employees recruited 91.74% 91.57% 92.79% 90% . 92% .
(Excluding acquisitions)
201-4 Financial assistance from governments
201-4 A cl Financial assistance from governments (EUR) 90,810,725 82,520,499 54,545,001 ---  52.24% --- 99.61%

205-2: the e-learning excludes Germany.

A17: Excludes Conduent and ImaKumo and other small acquisitions as CVC, Zdata, etc. The 2016 's perimeter was corrected taking into account that the
only exclusion was Engage entity.
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D51

Environmental extra-financial performance

[GRI103-1 Energyl[GRI103-1 Emissions] [GRI103-3 Energy] [GRI 103-3 Emissions]

The main links between the Atos Business Model, its key
activities and the major environmental issues concern its
datacenters, its offices, business travel, and the solutions and
services offered by the Group.

The main opportunities identified concern the Group’s own
progress in terms of operational efficiency and the attractiveness
of its offers through the promotion of solutions that help its
clients progressively resolve their own sustainability issues. Atos
main external environmental risks identified relate to climate
change (adaptation and carbon taxes), to natural disasters
(extreme natural events) and to energy and carbon (efficiency,
consumption, emissions). Given its main activities, and as seen
in the materiality analysis (D.1.3) and at a global level, the
Group’s most material impacts relate to energy consumption,
travel and greenhouse gas emissions. All impacts are considered
as challenges and are addressed through the Group's
Environmental Program.

The Environmental Program has been in place since 2008. The
Group Environmental Policy and the Group Environmental
management System, implemented across multiple countries,
are at the heart of the program. The governance team promotes
global action plans. These action plans address the Group’s main
risks, opportunities and impacts and are primarily aimed at
reducing energy consumption and greenhouse gas emissions.
The main objectives and commitments taken at Group level
concern:

® emissions of greenhouse gas: gradually reduce the carbon
intensity of the Group’s activities (metric tons of CO2e per
million euros of revenue) and offset 100% of the residual
emissions of all its IDM datacenters. The CO2 reduction target
is part of the Group's 2019 Ambition Plan;

® energy consumption and efficiency: gradually improve the
average PUE (Power Usage Effectiveness) of the Group’s
datacenters; focus on low-carbon energy; implement
initiatives to reduce consumption or improve efficiency, favor
remote working tools over travel;

® ISO 14001 certification: progressively certify the Group’s large
offices (over 500 employees) and its strategic datacenters
(co-location excluded).

The Program and its action plans are monitored through 60
revelant KPIs, collected worldwide at more than 400 office

locations and datacenters. Highlights from these KPIs (end
2017) are shown below:

@ after achieving 50% in carbon reduction (both in absolute
terms and in intensity) during the period 2008-2015, Atos set
up new carbon intensity reduction targets for the years
2016-2020: achieve a reduction of 5 to 15% by 2020 (tCO2e
per € million revenue, 2016 base line, for operational scopes
1, 2 and 3A); [GRI305-5]

® over 90% of the electricity consumed by Atos’ strategic
datacenters (owned and operated by Atos, co-location
excluded) was supplied by decarbonized sources (about 2/3%
nuclear and 1/3% renewable) (scope: Infrastructure Data
management datacenters); [GRI302-1]

® since 2010, Atos has offset 100% of its datacenter energy
residual CO2e emissions; [GRI305-5]

® after acquisitions, requiring further optimizations or implying
new consolidations, Atos’ average PUE (Power Usage
Effectiveness) was estimated at 1.75 for all its datacenters
and at 1.60 when considering only its strategic datacenters
(scope: Infrastructure Data management datacenters); [GRI
302-5]

® 134 sites (124 in 2016) (datacenters and offices) were
certified ISO 14001, taking into account the Group’s
acquisition and consolidation program. [Al4]

In 2017, Atos was recognized by many key players such as the
CDP (Carbon Disclosure Project) or the DIJSI (Dow Jones
Sustainability Index), as a global leader within the IT sector,
based on its actions to reduce carbon emissions and mitigate the
business risks of climate change. Notably, Atos was recognized
as a global leader within the IT sector on the 2017 CDP Climate
Performance Leadership Index, and was among the companies
awarded an “A” grade worldwide, for the fifth consecutive year
(among the top 5% in 2017). In addition, in 2017, Atos’ carbon
intensity targets for 2021 and 2050 have officially been
approved by the SBTi (Science Based Targets initiative) as being
in line with the world effort to limit the rise of climate change
below 2°C.

Through its Environmental Program, Atos directly contributes to
UN sustainable development objective number 13 (climate
action) and indirectly to objectives 7 (clean energy), and 12
(consumption/production).
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D52  Environmental management

[GRI103 -1 Energyl[GRI 103 -1 Emissions] [GRI 103 -2 Energyl[GRI 103 -2 Emissions] [GRI 103 -3 Energy]

[GRI103 -3 Emissions]

D521

Governance - management approach for Energy and Emissions

[GRI103 -1 Energyl [GRI103 -1 Emissions] [GRI103 -2 Energyl[GRI 103 -2 Emissions]

In addition to the governance of the Corporate Responsibility
Program explained in section D.1.1.3, the environmental
challenges are monitored by the Group Environmental Manager
and the environmental team. Within the Business Units, the

D522 Environmental Policy

heads of Corporate Responsibility are also in charge of
monitoring the environmental challenges at regional and local
level.

Since 2016, a new version of the Group’s Environmental Policy is
in place, formalized and published. The Policy is aligned with the
Group’s strategic ambitions and with the Group’s Corporate
Responsibility & Sustainability program.

The purpose of the Policy is to provide high-level principles, over
the short and long term, regarding the Group’s main
environmental challenges. The Policy is applicable to all Atos’
entities and operations, all office sites and datacenters
regardless of their location. The entire Atos organization is

covered. The Policy is also a reference document for our external
stakeholders to better understand the engagement of Atos in
favor of the environment.

The Policy is complemented by a Book of operational guidelines
and objectives per environmental challenge. It includes
information about the context; main concrete instructions,
ambitions, objectives or targets at Group and/or at local level,
and reporting process requirements.

D523 Environmental management System and certification

[A14]

The EMS (Environmental management System) operates the
Group's Environmental Program and its Policy. The EMS and the
ISO 14001 certification of the Group’s main sites are 2
operational tools that help us:

® monitor the Group’s main challenges;

® achieve the Group’s main objectives through consistent action
plans and control of its operations;

® reduce the Group’s main risks of non-compliance with
international /local regulations, laws, rules and with interested
parties’ requirements (stakeholders).

All Atos’ main sites - meeting the Group’s certification criteria
(strategic datacenters operated by Atos plus targeted co-located
sites and large office sites with more than 500 employees) must
progressively enter into the certification process to achieve
certification.

Due to both the Group’s acquisition program and the Group's
consolidation program, the numbers of eligible sites (datacenters
and offices) and the total number of certified sites evolve over
time. The Group’s on-going ambition is that by 2019, 80% of its
sites fulfilling the Group’s certification criteria be certified or
undergoing certification.

In several Business Units, sites, which do not formally fulfill the
Group’s certification criteria, are also certified to anticipate
regulations or meet local market expectations. At the end of
2017, 134 sites (124 in 2016) were certified (datacenters and
offices.).

Further qualitative information related to the Global multi-site
certification process can be found in the Environment Chapter of
the Corporate Responsibility Report 2017.

D524 Main environmental opportunities and risks

[A71[GRI 201-2][A20]

The main opportunities identified concern the Group’s own
progress in terms of operational efficiency and the attractiveness
of its offers through the promotion of sustainable technologies
and solutions that help its clients progressively resolve their own
sustainability issues.

Regarding operational efficiency, improving Atos’ performance
regarding environmental challenges leads to new ways of
working, improved internal processes; better operating efficiency
and potential savings.

Trusted partner for your Digital Journey

Regarding sustainable technologies and solutions, the Group is also
acutely aware of the business and environmental challenges that its
clients face from consuming energy and emitting greenhouse gases.
Atos innovates and delivers new sustainable technologies and
solutions (smart solutions, green datacenters, and carbon neutral
hosting...) that help its clients tackle both their business and
environmental challenges. In particular, Atos’ carbon-neutral hosting
services enable its IT intensive clients (like banks, travel or digital
service companies...) to drastically reduce their scope 3 emissions by
writing zero (0) for the IT solutions they outsource with us.
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In 2017, the total revenue of the sustainability offerings
represented a revenue of€ 2,755 million [A7]. Further

information on such offerings in section D.3.

Atos main external environmental risks identified relate to
climate change (adaptation and carbon taxes), to natural
disasters (extreme natural events) and to energy and carbon
(efficiency, consumption, emissions).

Atos monitors these specific risks through complementary tools
and processes: the Environmental Program action plans; the
EMS (Environmental management System); the Enterprise risk
management Process (monitoring main risks that can impair the
achievement of the Group’s objectives); the Book of Internal
Control (BIC), the Legal Risk Mapping and the policies that frame
our activities.

Regarding energy, carbon and adaptation to climate change: the
key environmental issues considered by the Group and in
particular the continuous efforts made in reducing its carbon
emissions, its energy consumptions and the impact of travel
contribute to its ability to operate in a low-carbon economy. Atos
has also identified the recommendations of the Task Force on
Climate-related Financial Disclosures (TCFD) and in particular
the approach to evaluate the resilience of the strategy, taking
into consideration different climate-related scenarios.

Regarding carbon taxes: An impact valuation analysis was
carried out in 2017. It has enabled to estimate the potential
financial impact of a generalization of carbon taxes. The

D525 Communication and training process
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introduction of a first level of internal carbon price also helps
progressively prepare the Group to the arrival of higher carbon
taxes in the coming years.

Regarding natural disasters (extreme natural events) and
employees’ safety, in 2017, Atos launched its own Safety and
Emergency Response Tool (SERT) that is activated in areas
where an event has occurred that could put Atos employees’
safety at risk. In 2017 SERT was activated in Houston and Miami
after hurricanes and in Mexico after earthquakes. This tool
allows to knowing in 48 hours and for the overwhelming majority
of the employees whether they are safe or if they need
assistance.

Regarding natural disasters (extreme natural events) and
business continuity, it must also be noted that extensive
business continuity strategies have been implemented with as a
result, the ability to provide services from different locations.
Notably, the Strategic datacenters are twin datacenters with full
duplication capacity (synchronous data and IT infrastructure
replication). These business continuity strategies can minimize
the effects of local phenomena and aim to mitigate wider
extreme natural events as well as other disruption causes like
fires or civil disturbances.

Regarding compliance with environmental regulations, the
ISO 14001 certification of our major sites involves systematic
legal monitoring and constant information on potential changes.

Atos risks are also covered in section F.1.3.

In terms of internal communication and awareness, Atos has
made available several resources for the employees about
environmental challenges:

® the Environmental Policy is
downloadable on atos.net;

publicly available and

® the deployment of the global reporting process is supported
by dedicated trainings on environmental challenges and KPIs;

® e-learning modules (in English, French, German, and Spanish)
accessible to all employees address sustainability topics at
large;

® the EMS / ISO 14001 certification program implies an
awareness program engaging employees on environmental
challenges and promoting eco-friendly behavior regarding
energy, water, waste and travel;

® dedicated video (environmental challenges, achievements,
eco-friendly behaviors);

® several blueKiwi  collaborative  communities address
sustainability topics such as environmental challenges, market
trends, stakeholder expectations, innovations, business
challenges and best practices.

Atos|Registration Document 2017
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D53 Environmental action plans

D531

Main challenges, main action plans and levers

[GRI302-11[GRI 302-2] [GRI 302-3][GRI 302-41 [GRI 302-5]

Given the Group’s main activities, the main impacts identified
relate to energy consumption and greenhouse gas emissions.
These main impacts are considered as challenges and are
addressed as part of the Group's Environmental Program. The
Group other environmental impacts are also managed under this
program.

For many vyears, Atos’ main environmental challenges have
mobilized the attention of the senior management and have
been transformed into specific action plans:

® focus the environmental program on these main challenges
first;

® involve internal functions to integrate the challenges into
processes, entities, operations, Business Units and Divisions;

® monitor large office sites’ and strategic datacenters’
environmental impacts through the EMS / ISO 14001
certification program;

D532 Carbonemissions and climate change

® take concrete steps to improve energy efficiency and reduce
consumption;

® switch to renewable or decarbonized energy sources wherever
it is practical;

® encourage low-carbon travel and new ways of working;

® set ambitious objectives about carbon emissions, in line with
climate science recommendations;

@ offset 100% of the Group’s datacenters’ energy consumption
to make its hosting services carbon neutral;

@ offer sustainable solutions both beneficial for our clients and
with the least impact on the environment;

® share our ambition with employees in all the countries where
Atos operates;

® publicly communicate about climate and environmental
objectives, progress and achievements.

[GRI 305-11IGRI 305-2] [GRI 305-3]1[GRI 305-41 [GRI 305-5]

The Group’s fast changes and both its internal and external rapid
growth rates, have direct impacts on its carbon absolute and
intensity emissions. To stay in line with the reality of the Group,
Atos adjusts its targets to take into account new companies
joining the Group, new activities in new countries, and new
additional production capacities with their associated absolute
emissions. Similarly, Atos regularly realigns its baseline to
accommodate new acquisitions with very different intensity
profiles (e.g. new industrial activities versus services). Triggers
such as the % of new absolute emissions data available (e.g.
> 10%) and/or new high-intensity activities are considered at
regular time intervals.

On the long term, Atos is part of the platform designed by CDP
and the "We Mean Business Coalition” to act and be recognized
for leadership on climate change. In this framework, Thierry
Breton, CEO of Atos, has endorsed four initiatives concerning
long-term CO,e emission targets in line with the world effort to
limit the rise of climate change below 2°C; carbon price;
engagement with stakeholders and public information. In 2017,
the Science Based Targets initiative (SBTi) officially approved
the Group’s intensity targets (tCO,e per € million value
added/operating margin) for 2021 and 2050.

Absolute CO, emissions
[GRI 305-11[GRI 305-2] [GRI 305-3]

Due to the Group’s acquisition policy (new companies, new
activities in new countries, additional production capacities and
associated absolute emissions...), the absolute carbon emissions
can hardly be compared from year to year.

Trusted partner for your Digital Journey

In 2017, Atos’ emissions covering Scopes 1, 2 and 3 - part A
(Operational Scope 3) amounted to 238,123 metric tons of CO2
(253,000 tons in 2016) for its activities worldwide. Scope 1
represented 15% of the overall emissions. Scope 2 represented
35% and Scope 3 - part A represented 50% (respectively 12%,
40% and 48% in 2016).

Emissions covering these Scopes 1, 2 and 3 - part A are also
sub-categorized by business activities and in 2017, the
datacenters represented 46% of the overall emissions, the
offices 26% and travel 27% (respectively 48%, 29% and 23% in
2016).

In 2017, within the Scope 3 - part B covering the “Other Scope
3 emissions”, the most significant categories representing (circa
92%) of the total Group’s emissions (all scopes combined) were
the upstream categories 1 “Goods and services” and 2 “Capital
goods” (circa 73%) and the downstream category 11 “Use of
sold products” (circa 19%). These emissions have been
estimated using the GHG Protocol Scope 3 Evaluator for the
categories 1 and 2 and sectorial surveys for the categories 11. In
all cases, in terms of emissions, the level of uncertainty remains
high and the results must be considered as orders of magnitude.
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The emissions linked to Scope 3 categories 1 and 2 are related
to Atos’ supply chain. The monitoring of Atos’ supply chain’s CSR
progress is done through EcoVadis, as described in chapter
D.4.3.

For category 11 “Use of products sold”, progress is being made
by continuously improving the energy efficiency ratios of Atos’
solutions, but the volume of emissions largely depends on where
the solutions are implemented and of the local energy mix that
is used.

The GHG Protocol now advises publishing a “Dual Reporting” for
the scope 2 CO, emissions (related to electricity). This “Dual
Reporting” implies to report emissions using “location-based
conversion factors,” (conversion factors from international
databases like the International Energy Agency) and using
“market-based conversion factors” (conversion factors emissions
directly delivered by the energy providers).

Atos deployed a process to collect these “market-based
conversion factors” from its main providers in countries where its
energy consumption is the most significant. The first data
available are for France, Spain and the UK. For full Group, the
2017 absolute emissions were 83,577 tCO, using the
“location-based conversion factors” and were 81,138 tCO,e using
the available “market-based conversion factors”.

See additional information on commitments and targets in the
sections below; in section D.5.1 and in the Environment Chapter
of the Corporate Responsibility Report.

Intensity CO, emissions
[GRI 305-4]1[GRI 305-5]

After great achievement in carbon reduction between 2008 and
2015 (-50% both in intensity and absolute), Atos at the end of
2016 took a new public commitment: reduce its carbon intensity
by 5 to 15% by 2020 (tCO,e per € million revenue, 2016 base
line, for operational scopes 1, 2 and 3A). At the end of 2017, the
Group is on track. Carbon intensity figures (emissions per
revenue or employees) are more significant than absolute
figures to understand the trends and progress achieved at
constant scope.

Based on the 2017 enlarged scope, Atos’ intensity emissions
covering Scopes 1, 2 and 3 - part A were 19.28 metric tons of
CO,e per € million and 2.51 metric tons per employee
(respectively 22.14 and 2.90 in 2016).

The progress made in intensity in 2017 (tCO,/M€ Revenue) is
linked to the direct progress made to reduce emissions

Corporate Responsibility
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(numerator), to the changes in turnover and number of
employees (denominator) and to the evolutions of the
conversion factors (e.g. conversion of energy in CO,).

Carbon-saving initiatives
[GRI305-5]

The amount of CO, emissions saved in the offices and
datacenters due to energy-saving initiatives can be found in the
KPI overview section.

Decarbonized energy
[GRI305-5]

Atos has launched a program to gradually and when possible
migrate from carbon-based electricity (generated by fossil fuels)
to low-carbon electricity (renewable and decarbonized energy
including nuclear). The main objective is to progressively reduce
the Group’s carbon emissions.

Atos’ ongoing objective is, wherever possible (local offer
availability, end of contracts, technical and economic feasibility),
to consume 100% of decarbonized electricity in the strategic
datacenters operated by Atos (co-location excluded), and to
progressively switch to renewable energy.

Concretely, upon the renewal of energy and electricity supply
contracts, Atos Division managers and Procurement managers
must systematically consider a shift towards decarbonized
energy sources (renewable or nuclear) and/or towards the less
impacting energies.

The progress accomplished in recent years is very significant but
also strongly conditioned by local energy market capacities and
constraints. At local level, the program implementation depends
on several criteria such as the type of local supply or the
availability and price per KWh. It also implies taking into
consideration local, national or international environmental
regulations and tax regulations such as carbon tax for instance.

At the end of 2017, several large countries hosting main
datacenters and offices, such as Brazil, France, Germany, the
Netherlands and the United Kingdom, are mainly being supplied
with decarbonized electricity. At the end of 2017, 95% of the
electricity consumed in the strategic datacenters operated by
Atos (co-location excluded) is decarbonized. For achievements,
please refer to section D.5.1 and the Environment Chapter of the
Corporate Responsibility Report 2017, especially regarding
Carbon Offsetting Program for Atos but also for its client through
“carbon neutral hosting” services.

Atos|Registration Document 2017
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D533
[GRI 302-11[GRI 302-2] [GRI 302-3] [GRI 302-4]

Energy consumption and intensity ratios

Since 2008, as part of its Environmental Program, Atos closely
monitors this challenge and in particular, aims to decouple the
growth of its activities and the energy required. All countries in
all Business Units measure and report their energy consumption
for all their office sites and datacenters.

Offices: Energy efficiency and saving initiatives
[GRI 302-11[GRI 302-21[GRI 302-31[GRI 302-4]

Since 2014, a global consolidation and optimization program has
been underway in the Offices. Each year the program leads to
the migration, the closure of existing offices or the opening of
new ones.

In 2017, the optimization program continued, with the further
integration of sites of recently acquired companies. At the end of
2017, Atos sites represented more than 1.1 million m2 (1.2 in
2016) distributed in more than 471 locations worldwide. In
2017, this program saved the equivalent of circa 10% of the
real-estate expenditure.

The global Real-Estate/Logistic and Housing Policy promotes
strict guidelines and processes for real-estate management. All
Business Units must apply the Policy guidelines. In particular,
the policy promotes energy-efficiency criteria for the selection of
new locations and for the extension and rationalization projects.
Energy-efficiency criteria such as smart design and low-energy
building techniques; “efficiency-label” certifications and
standards (LEED; BREEAM; HPE; THPE; DGNB); highly
energy-efficient appliances or public transport availability are
considered.

In addition, the Atos Smart Campus concept includes new ways
of working, such as open spaces, desk-sharing, digital tools,
home mobile and co-working. These new ways of working
positively contribute to the environmental footprint of the offices
and employees. Thus, the reduced number of square meters
used for performing specific activities also reduces the lighting,
heating or cooling needs.

All Atos’ large office sites also benefit from the ISO 14001
certification program and closely monitor their energy
consumption. Over the years, in terms of energy optimization,
numerous actions are taken by the sites.

For further qualitative information, please refer to the
Environment Chapter of the Corporate Responsibility Report
2017.

Datacenters: energy Efficiency and saving initiatives
[GRI302-11[GRI 302-2] [GRI 302-3] [GRI 302-4] [GRI 302-5]

Since 2014, a global consolidation and optimization program has
been underway in the datacenters (migration, closure and opening).

Business Units systematically apply Infrastructure & Data
Management Division guidelines and processes impacting energy
consumption, energy efficiency and energy-saving initiatives.
They also consider “energy-efficiency criteria” in the

Trusted partner for your Digital Journey

decision-making process when selecting new locations or in
extensions and rationalization projects.

At the end of 2017, Atos managed 106 multi-customer
datacenter sites (108 in 2016, 115 in 2015) in 30 countries.

Over the years, in terms of energy optimization, numerous
actions have been taken by Atos at its datacenters. The best
practices introduced include: the rationalization of electrical
installations; the installation of slabs preventing air loss through
suspended floors; a rise in supply air temperature; the ability to
use fresh air or water for cooling; the introduction of
containment corridors to create cold air zones; the use of
management tools for regular measurement of power use
effectiveness (PUE); the adoption of green IT solutions to
optimize hardware and its usage (consolidation, virtualization,
cloud)...

The Atos-Siemens alliance also invests in a “Datacenter
Infrastructure management” (DCIM) solution with strong
capabilities for optimizing and reducing energy consumption,
including asset management for improved datacenter floor and
rack utilization. The solution is currently being installed in 9
datacenters, and 13 more are planned in 2018.

The energy efficiency of the datacenters is measured through
the long term evolution of the PUE. The PUE is among the “7
strategic business criteria” part of the datacenter consolidation
and optimization program and also a key indicator when
choosing a new location. The progress made on the PUE can only
be assessed on the long term as they can be directly impacted
by new acquisitions and depend on numerous external factors
among which the datacenters occupancy rate. In 2017, the
energy saved thanks to the improvement of the PUE in the
strategic datacenters was estimated at over 920,000 kWh.

Since 2017, Atos’ most efficient strategic datacenter was
Longbridge near Birmingham, with a theoretical PUE of 1.15
obtained by indirect free air cooling and a renewed infrastructure
very near to the theoretical minimum of one.

For further information on achievements, please refer to
section D.5.4 Managing the corporate environmental footprint
- KPI overview and to Environment Chapter of Corporate
Responsibility Report 2017.

Atos’ supercomputers: energy optimization
[GRI302-5]

For many years, Atos’ bull X energy-aware supercomputers have
been listed among the leaders in the world Green 500 list which
grades the most energy-efficient supercomputers in the world.
Their energy efficiency has also clearly been attested by results
(Megaflops/W) on the Linpack test, used to rank
supercomputers. Thanks to a steady stream of green innovations
like the patented direct warm water cooling system, each new
generation is more energy-efficient than the previous one.
Today's Atos’ supercomputers transform energy into computing
power in a highly efficient way.
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Atos is also designing of the future European supercomputer
capable of reaching the exaflop in the 2020s. To keep energy
consumption and costs down, the Atos Exascale program has
fixed an upper limit of 20 MW per supercomputer. A limit in line
with the environmental standards set by bodies such as the US
department of Energy for new system designs. The new
generations will include high-definition energy efficiency
monitoring based on multiple and fine-grain sensors. The
prototype, fully operational in 2017, has a computing capacity of

D534 Travel and new ways of working
[GR1302-2]
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25 petaflops, and with respect to capacity, an electricity
consumption 20 times lower than the “Tera 100” which was
turned on in 2010.

Involved in the European “Mont Blanc” project, to develop
eco-efficient supercomputers, Atos expands its range of
supercomputers to include ARM processors in new Bull Sequana
X1310. This 64-bit highly energy-efficient ARM processor, it
enables to address performance, power and cost issues.

Business travel is a source of energy consumption and GHG
emissions. The Business Units/Divisions travel practices must
aim at moderating the number of trips and favor the less
polluting / less carbon-emitting means of transportation (e.g.
favor train over car or plane for business trips and encourage car
sharing for commuting).

In 2017, the average number of km travelled by employee was
4,685 (5,614 in 2016 and 6,114 in 2015). In some countries
such as France or Germany, electric cars are provided to
employees. In France, the “MyCar” electric fleet has been
available for employees’ business travel since 2012.

The Group’s car leasing policy stipulates that leased cars shall
have a CO, emission level below 120 g CO,/km. In 2017, after

D535 Natural disasters

major acquisitions, and 94% of Atos’ fleet was below 120 g
CO,/km (88% in 2016). The actual EU target of 130 g CO,/km
will progressively move to 95 g/km by 2020 and to 68-78 g/km
by 2025. Atos’ fleet will adjust accordingly and the regular
renewal of the fleet ensures that new technologies and
standards related to lowering pollution and emissions are
progressively adopted. For example, Germany has started to
integrate hybrid cars into its fleet and is hereby starting to
refrain from the focus on Diesel fueled vehicles.

For further information on how Atos Digital Workplace reduces
travel needs, please refer to the Environment Chapter of the
Corporate Responsibility Chapter 2017.

Scientists tell us that climate change will result in more frequent
and extreme natural events.

The consideration of natural disasters must address the
resilience of activities on the one hand and the safety of
employees on the other.

The resilience of activities must take into account the upstream
preparation, the resistance capacity during an event and the
recovery capacity after an event.

Natural disasters are addressed in chapter D.5.2.4 regarding
risks and opportunities.

D536 Sustainable Technologies and Solutions

[A7]

The attractiveness of the Group offers through the promotion of
sustainable technologies and solutions that help its clients to
progressively resolve their own sustainability issues is a key
opportunity for Atos. Sustainable technologies and solutions aim
to be both beneficial for the activity sectors that use them and
the least impactful in terms of environment (consumption, waste
and emissions). The consideration of this opportunity is already
clearly reflected in the Group's product and service offers.

® Eco-efficient data centers (section D.5.3.3) whose residual
emissions are fully offset (section D.5.3.2).

® Eco-designed servers (section D.5.3.6) that regularly occupy
the first ranking in the world-tests evaluating their energy
performance (section D.5.3.3).

® Sustainable IT solutions that help clients to progressively
resolve their own sustainability issues (see section D.3.4).

Further qualitative information related to sustainable
technologies and solutions can be found in the Environment
Chapter of the Corporate Responsibility Report 2017.
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D537 Other environmental challenges

Even if they are not identified as “material” at the scale of the
full Group or due to nature of Atos business, some other
environmental challenges are monitored by Atos. They have to
be reported according to French legal environmental reporting
requirements or they can be of significance for some Business
Units, Divisions or stakeholders.

Paper

The “new ways of working” promoted by Atos intensively use
digital collaboration tools. These tools progressively reduce the
use of paper within the Group. Furthermore, the printing policy,
the shared printers and the “follow me printing” solution give
each individual a sense of responsibility in reducing paper
consumption.

In 2017, based on publicly available estimations of paper
consumption per employee in the tertiary sector, Atos’ global
consumption was estimated at 7,275 metric tons for
96,168 employees.

Waste and e-waste
[A19]

Atos’ office waste is mainly made up of cardboard, paper, cups,
plastic bottles or other tertiary sector waste. Atos’ Real-Estate
policy favors the rent of office spaces and frequently the offices
are shared among multiple tenants. Office waste is managed
globally by the landlord or external subcontractors according to
the local legal obligations.

Concerning e-waste, through the leasing practice now globally
implemented within the Group and in compliance with local laws,
the suppliers remain responsible for the end of life of their IT
equipment, as required through the signature of the Sustainable
Supplier Charter.

In compliance with the European Waste Electrical and Electronic
Equipment Directive (WEEE Directive 2012/19/EU), in France,
since July 2013, Atos Division Big Data & Cybersecurity has
joined Ecologic, a collective system certified by the French
Ministry of the Environment.

In the ISO 14001 certified datacenter and office sites the volume
of waste, e-waste, batteries and accumulators is tracked through
dedicated indicators. In 2017, based on publicly available
estimations of waste per employee in the tertiary sector, Atos’
global office waste worldwide was estimated at 11,900 metric
tons for 96,168 employees.

Water

In offices, Atos water consumption is that of the tertiary sector.
In datacenters, water is mainly necessary for cooling servers but
the water used for this purpose flows in specific closed water
loop sealed circuit. During heat waves, water can also be used to
supply some datacenters cooling units as water spray can reduce
units’ peak power consumption.

Trusted partner for your Digital Journey

Regarding Atos Big Data & Cybersecurity, specific hardware
technologies, even though the operations include engineering
activities (R&D, design and component assembly), the Division
does not manufacture components or only marginally. The main
sources of water use are to be found upstream with the
manufacturers of electronic cards and processors.

In the ISO 14001 certified datacenter and office sites, the
volume of water is tracked. In 2017, using actual Atos’ UK data
based on metered sanitary consumption per employee, and
consistent with estimation based on global water spend at Group
level Atos’ water consumption worldwide was estimated at
0.37 million M3 for 96,168 employees.

Biodiversity and land use, air emissions and pollution,
catering and food waste
[GRI 305-6]1[GRI 305-71

As with the other environmental challenges mentioned above,
impacts on biodiversity have not been analyzed as direct or
significant. Nevertheless, Atos action plans regarding emissions,
energy consumption and travel have positive repercussions on
the eco-systems.

Similarly, ODS ozone-depleting substances (ODS), sulfur oxides
(SOx) and nitrogen oxides (NOx) have not been identified as
primary in Atos activities and materiality test assessment [GRI
305-6]1[GRI 305-71.

Catering providers working at Atos facilities must optimize the
use of resources (water, electricity...), combat food waste and
wherever possible implement recovery practices and waste
recycling.

Big Data & Cybersecurity Hardware Technologies
[GRI302-5][GRI 419-1]

As a hardware provider (products, servers), Atos Big
Data & Cybersecurity faces specific challenges:

® comply with the specific laws, regulations- or best standards
(REACH, RoHS, WEEE, ASHRAE...);

® limit the impact of products manufactured thanks to
eco-design practices;

® pay attention to origin of raw materials while minimizing their
usage;

® consider circular economy challenges and best practices;

® implement quality, safety and environment (QSE) practices
and lean manufacturing in plants;

® minimize risks on the supply chain through regular CSR
assessments of suppliers;

® favor eco-friendly transport and freight to mitigate the
footprint of logistics.
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Atos Big Data & Cybersecurity main manufacturing site located
in Angers is one of the top 100 companies in France to have
developed an integrated QSE quality management system. The
QSE certification (ISO 9001 quality, OHSAS 18001 and
ILO-OSH 2001 health and safety, ISO 14001 environment) was
renewed in 2016 and joined by ISO 50001 v2011 certification for
energy management. Within this certification framework, the
site monitors regulations to ensure that its activities comply with
the environmental, technical and legal provisions.

The design process for the servers integrates European
directives such as: the CE standard, the REACH Directive on
eliminating pollutants; the RoHS Directive on eliminating
hazardous substances; the American Society of Heating,
Refrigerating, and Air-Conditioning Engineers (ASHRAE)
standards on maximum temperature and humidity for server
functionality.

Over the years in terms of ecodesign, numerous actions have
been taken, incorporating the evolution of the environmental
regulatory obligations and of the customer expectations with
respect to product functions, delivery, quality, service and end of
life management. They imply constant progress in design,
substances, power supply and batteries, packaging, disassembly,
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recycling and specific innovations to improve the energy
efficiency like the patented Direct Liquid Cooling system (DLC),
the “cold door”, the ultra-capacitor or the data center in
containers. Atos BDS promotes products lifespan that takes the
form of innovations facilitating the maintenance (i.e. plug & play
functions) and promoting products scalability.

Since early 2013, the Group has embarked on a consultation
process with its major suppliers on the origin of the raw
materials they use, in view of the issue of “conflict minerals” and
in order to prevent impacts on Bull computers.

Atos considers that these specific challenges are monitored.
Their potential impact is also marginal compared to the whole
activity of the Group.

In relation to the challenges set out above, during the 2017
financial year there were no fines, administrative, judicial or
arbitration proceedings (including any proceedings of which the
Group is aware and may be threatened by) for non-compliance
with laws and regulations concerning the provision and use of
Big Data & Cybersecurity products that had, or might have had,
significant effects on the financial position or profitability of the
Group [GRI419-11.
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D54  MaSupporting transition to a low-carbon economy - KPI overview

[GRI103-3 Energy] [GRI103-3 Emissions]

2017 2017
2017 2016 2015 PERIMETER PERIMETER
GRI Per Per Per Per
Standard Code KPIName GROUP GROUP GROUP employee revenue employee revenue
302-1 Energy consumption within the
organization
302-1_E_c1 Total direct* and indirect* energy consumption 2,789,600 2,748,247 2,240,714 . 93.81% ___ 93.44%
(G))
302-1_A Total Direct Energy Consumption in Data 129,899 153,403 170,563 . 93.81% . 93.44%
Centers & Offices (GJ)
302-1_A-Off Direct energy consumption in Offices (GJ) 102,459 124,407 148,849 ---  93.81% --- 93.44%
302-1_A-DC Direct energy consumption in Data Centers (GJ) 27,440 28,996 21,714 ---  93.81% --- 93.44%
302-1_C Total Indirect Energy Consumption in Data 2,649,670 2,594,844 2,070,151 . 93.81% . 93.44%
Centers & Offices (GJ)
302-1_C-Off Indirect Energy Consumption in Offices (GJ) 723,400 772,388 629,258 --- 93.81% --- 93.44%
302-1_C-DC Indirect Energy Consumption in Data Centers (GJ) 1,926,270 1,822,456 1,440,893 ---  93.81% ---  93.44%
302-1_C1_c10 Total electricity consumption from renewable 469,401 368,751 698,125 . 93.81% . 93.44%
sources (GJ)
302-1_C1_c9 Share of electricity supplied by decarbonized 95% 90% Not . 100% B 100%
sources in Atos’ strategic Data Centers disclosed
302-1_C1_c8 Share of electricity supplied by renewable 26.4% 27% Not » 100% . 100%
sources in Atos’ strategic Data Centers disclosed
302-2 Energy consumption outside
of the organization
Global travel intensity
302-2_cl1 Total KM Traveled per Employee 4,685 5,614 6,114 98.76% --- 77.48%
302-2_c2 Total km travelled per revenue 35,359 35,850 42,733 . 96.58% . 94.85%
(in Millions of Euros)
Distances travelled
302-2_A6_c93 Total KM Traveled by Car 215,909,184 194,025,973 220,423,475  98.76% ---  77.48%
302-2_A6_c50 Total KM Traveled by Train 40,878,383 36,812,261 50,820,255 98.76% ---  77.48%
302-2_A6_c57 Total KM Traveled by Taxi 2,219,548 3,507,159 2,308,629  98.76% ---  77.48%
302-2_A6_c92 Total KM Traveled by Plane 189,418,757 159,319,623 154,867,923  98.76% ---  77.48%
GHG emissions for company's cars
302-2_A6_b70 Number of company cars 6,674 6,860 7,770 100% 100%
302-2_A6_b71 Number of cars below 120g CO,/km 6,288 6,064 6,112 100% 100%
302-2_A6_cl Percentage of company cars below 120 gr CO,/km 94% 88% 79% 100% 100%
302-2_A6_b82 Average of emissions in company ’s fleet cars 108.04 124.02 104.72 100% 100%
(gr CO,/km)
302-3 Energy Intensity
302-3_A_cl Energy intensity by revenue (GJ per € Million) 227.35 243.41 236.82 ---  93.81% ---  93.44%
302-3_A_c2 Energy intensity by employee (GJ per 29.68 32.18 29.05 81.49% . 88.07%
Employee)
302-4 Energy Saving Initiatives
302-4_A c1 Estimated Energy savings in Data Centres (GJ) 16,740 2,486 20,487 60% ---  30.76%
302-4_A_c3 Cost savings due to energy savings in Data 1,187 133 686 60% ___ 30.76%
Centers (K EUR)
302-4_A_c5 Estimated Energy savings in Offices (GJ) 6,516 17,830 91,847 — 60% ---  30.76%
302-4_A_c6 Cost savings due to energy savings in Offices 469 187 Not 60% . 30.76%
(K EUR) disclosed
305-1 Direct greenhouse gas emissions
(DCs & Offices)
305-1_A_c2 GHG emissions (scope 1) in tCO, 35,212 30,048 31,116 ---  94.64% ---  95.53%
305-2 Indirect greenhouse gas emissions
(DCs & Offices)
305-2_A _cl GHG emissions (scope 2) in tCO, 83,577 100,376 43,879 - 94.64% ---  95.53%
305-2_A_ GHG emissions (scope 2) in tCO, - 81,138 Not Not . 94.69%
cl-mrkt With available market based CF disclosed disclosed
305-3 Other indirect greenhouse gas emissions
(“Operational”
Scope 3)
305-3_A_cl GHG emissions (“Operational” Scope 3) 119,334 122,576 95,366 . 94.64% ___ 95.53%
in tCO,
305-4 Greenhouse gas emissions intensity
305-4_A_c3 Global GHG emissions (tCO,) 238,123 253,000 170,361 - 94.64% ---  93.98%
305-4_A_c4 GHG emissions in Data Centers (tCO,) 112,365 122,315 52,144 - 94.64% ---  93.98%
305-4_A_c5 GHG emissions in Offices (tCO,) 61,690 72,758 58,083 - 94.64% ---  93.98%

Trusted partner for your Digital Journey

1o



Corporate Responsibility

D5 Supporting the transition to a law-carbon economy

2017 2017
2017 2016 2015 PERIMETER PERIMETER
GRI Per Per Per Per
Standard Code KPIName GROUP GROUP GROUP employee revenue employee revenue
305-4_A_c6 GHG emissions in Travels (tCO,) 64,067 57,927 60,133 ---  94.64% ---  93.98%
305-4_A c1 GHG emissions by revenue (tCO,/M €) 19,282 22,141 17,806 ---  94.64% ---  93.98%
305-4_A _c2 GHG emissions by employee (tCO,/employee) 2,508 2,901 2,165 86.25% ---  85.92% ---
305-5 Reduction of greenhouse gas (ghg)
emissions
305-5_A c2 Estimation of GHG reductions achieved (tCO,) 1,053 2,757 11,030 60% 65%
305-5_A_cmp20  GHG emissions reduction due to the Energy 262 308 2,267 60% . 65%
saved in Data Centers (tCO,)
305-5_A_cmp40  GHG emissions reduction due to the Energy 791 2,449 8,763 60% N 65%
saved in Offices (tCO,)
Al14 IS0 14001 certification of Atos main sites
(offices and DC)
Al14_c5 IS0 14001 certified sites (Offices plus Data 134 124 95 . 100% = 100%
Centers)
419-1 Significant fines for non-compliance
concerning the provision and use of
products and services
419-1_A Significant fines for non-compliance concerning 0 0 Not 100% . 100%
the provision and use of products and services disclosed
201-2 Financial implications and other risks and  Qualitative Qualitative
opportunities due to climate change
A20 Natural disasters
A20_A Percentage of the strategic data centers that 100% Not Not 100% N 100%
have synchronous data replication capacities disclosed disclosed

All environmental KPIs exclude new acquisitions (Conduent and ImaKumo).

302-1, 302-3, 305-1, 305-2, 305-3, 305-4 for Offices include Argentina, Austria, Belgium, Brazil, Bulgaria, Canada, China, Colombia, Czech Republic,
Denmark, Finland, France, Germany, Hong Kong, Hungary, India, Ireland, Italy, Malaysia, Mexico, Morocco, Netherlands, Philippines, Poland, Portugal,
Romania, Russia, Senegal, Serbia, Singapore, Slovakia, South Africa, Spain, Sweden, Switzerland, Taiwan, Thailand, Turkey, United Kingdom, Uruguay,

USA, Worldline United Kingdom, Worldline Belgium, Worldline France, Worldline Germany, Worldline India, Worldline Italy and Worldline Spain.
302-1, 302-3, 305-1, 305-2, 305-3, 305-4 for Data Centers include Argentina, Austria, Belgium, Bulgaria, Canada, China, Colombia, Czech Republic,
Denmark, Finland, France, Germany, Hong Kong, Hungary, Ireland, Morocco, Netherlands, Philippines, Poland, Romania, Senegal, Serbia, Singapore,
Slovakia, South Africa, Spain, Sweden, Switzerland, Taiwan, Thailand, Turkey, United Kingdom, Uruguay, USA, Worldline United Kingdom, Worldline

Belgium, Worldline France, Worldline Germany, Worldline India, Worldline Italy and Worldline Spain.

302-2, 305-1, 305-3, 305-4 for Travels include Andorra, Argentina, Australia, Austria, Belgium, Brazil, Bulgaria, Canada, Chile, China, Colombia, Croatia,
Czech Republic, Denmark, Estonia, Finland, France, Germany, Greece, Hong Kong, Hungary, India, Ireland, Italy, Korea, Lithuania, Luxembourg, Mexico,
Netherlands, Philippines, Poland, Portugal, Romania, Russia, Senegal, Serbia, Singapore, Slovakia, South Africa, Spain, Sweden, Switzerland, Taiwan,
Thailand, Turkey, United Arab Emirates, United Kingdom, Uruguay, USA, Worldline United Kingdom, Worldline Argentina, Worldline Austria, Worldline
Belgium, Worldline France, Worldline Germany, Worldline Hong Kong, Worldline India, Worldline Indonesia, Worldline Luxembourg, Worldline Singapore
and Worldline Spain.

302-1_C1_c9 and 302-1_C1_c8: Approximated values. Strategic Data Centers managed by Atos in Infrastructure Data management scope.
302-1_E c1: direct: gas, fuel, diesel, coal...

302-1_E c1: indirect: electricity and heating energy consumption.

305-1_A_c2: tCO,: Tons of CO..

305-3_A_c1: "Operational” Scope 3 includes the same emission categories as 2016 scope 3 (emission from business travel and 3rd Party energy
consumption).

305-2_A_ c1-mrkt: it is calculated using the available market based conversion factors for electricity and when they are not available the local based
electricity conversion factor are used.
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D.6

D61  Scope of thereport

Information about the report

[GRI102-10], [GRI102-45], [GRI102-48], [GRI 102-49], [GRI 102-50], [GRI 102-51],
[GRI102-52], [GRI102-54], [GRI102-55], [GRI 102-56] and [GRI 102-56]

This chapter describes the scope of Atos 2017 Integrated report
and the guidelines on which it is based. It also addresses how
Atos reports according to globally-accepted reporting standards,

Doell
[GRI102-12]

and the process used to obtain the information presented in this
report.

French legal requirements related to the CR reporting

With Grenelle 2 law, the French Companies must report a higher
number of information related to the Corporate Responsibility.

With the Materiality methodology, Atos has defined objectively
and according to the practices of reporting within IT Companies
Sector the list of information which is "material” and need to be
reported, and the list of the one for which a justification of its
omission must be given.

D612 Respectofthe AA1000 standard
[GRI102-12][GRI1031]

This methodology ensures to the external auditors, who will
certify the presence of the information and the fairness of the
justification, to release their Audit report in accordance with the
French law.

Since 2016, and in alignment with the modification of the article
L. 225-102-1, alinea 5, of the French Commercial Code, information
about main greenhouse gas emissions sources generated by the
activities of the Company, including through the use of goods and
services has been added in Environmental chapter.

Atos uses the AA1000 SES (2011) standard as framework to
structure its stakeholder's dialogue, in alignment with the
following principles:

Inclusivity

Collecting and integrating the opinions of Atos stakeholders is
key in defining Atos materiality assessment and main challenges.
To ensure the Atos Corporate Responsibility strategy meets the
expectations of its stakeholders (employees, clients, partners,
suppliers and shareholders), regular meetings, discussions, and
surveys are organized to share views and get inputs on different
areas of concern. The a