
Demanding Digital
Traditional Retail in focus 
The rise of the digitally discerning consumer

The digitally discerning consumer wants more digital services 
from Traditional Retailers – can this revitalise the high street?

43%

When it comes to digital services from the Traditional Retail industry:

55%
of consumers feel that “di�erent digital 
services don’t always work together 
as well as they should, even when 
they’re from the same organisation.” 

Trusted Partner for your Digital Journey

Over half were willing to try a 
digital service from a 
traditional retailer52% 

46%
of consumers would rate their 
digital experiences with traditional 
retail as ‘good’ or ‘outstanding’ 

34%

 
would like the digital

service to make things 
faster for them

 
 

would like a 

simpler, cleaner
experience

38%

What are consumers really looking for when it comes to digital 
experiences in Traditional Retail? 

want the option to 

earn discounts or 

loyalty bene�ts 

Consumers want Traditional Retailers to update their Digital services 
more regularly than other sectors: 
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What makes consumers avoid Digital services? 
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If I don’t understand why I benefit from using them  

If I don’t understand why I am being asked to use them  

They don’t link up with other services as well as they should  

When I think they are just there for the sake of it  

If it is not clear how I should use them 

When I think they are badly designed (i.e. a poor user interface) 

When they make a simple task too complicated or long-winded 

They don’t work or crash frequently 

% Very or extremely frustrating 

Age is not a barrier to
digital adoption 

willingness to embrace digital
is equal across all age groups

Across the board, willingness to use digital is equally present among 55 year olds and under 25 year olds


