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Changing customer 
landscape

In the past, customers viewed their bank manager as a trusted 
resource – helping them to understand their finances, and advising 
them how to manage them. 

Internet banking changed that relationship 
fundamentally. Most customers hardly ever 
visit a bank branch any more. Many do not 
know who their local bank manager is. Yet 
in today’s age of Now Banking, customers 
need financial advice and guidance more 
than ever. 

Connected consumers are empowered. 
They want more control over their financial 
affairs, but need guidance to make the 
right decisions. They want a wide range of 
financial options, but need to understand the 
benefits of choosing between them. 

Customers also need more advice because 
of the widening range of their financial 
relationships. Many people now spread 
their financial risks broadly, and deal with 
several organisations at once. They often use 
multiple payment methods to transact with 
them: debit cards, credit cards, and mobile 
wallets – for different accounts, and sourced 
from different providers. 

Advice for the digital age

But although the need for financial advice and 
guidance has never been greater, customers 
want it now in a form quite different from in the 
past. 

They expect the same standards of customer 
experience in managing their money as in all 
other aspects of their lives. They want advice 
based on a single view of their financial affairs. 
They want it personalized to their individual 
requirements. They want it in real-time, 
available on any device they choose to use, 
whenever it suits them, wherever they are.  

Atos can help you respond to the changing 
demands of your customers. Our ‘Now Banking’ 
Digital Customer Advisory solution provides 
a guided system that suggests appropriate 
courses of action or products, offering advice 
through your web-banking environment. 
Customers using Digital Customer Advisory 
open four times more financial products.

Atos Digital Customer Advisory will support a 
consistently excellent customer experience, 
and deliver the best digital financial guidance 
your customers have ever known. You will reap 
the benefits of enduring loyalty, and real growth 
in sales and new revenue streams.
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From information 
to guidance

Many banks have responded to the digital age of Now Banking 
in recent years by offering Personal Finance Management (PFM) 
services as part of their portfolios. Usually aimed at visualizing 
customer spending behavior, and often requiring serious effort from 
customers to categorise their transactions, PFM provides a simple 
overview of financial history as an aid to decision making. 

Data led advice is now evolving into something 
much more useful to customers, and offering 
major opportunities for banks to create 
enduring and profitable customer relationships. 
The future is Atos Digital Customer Advisory. 

Atos Digital Customer Advisory makes a shift 
from a one dimensional view of historical 
transactional data, to providing added value 
insights and actionable intelligence based on 
sophisticated analysis of personal data, and 
predictive modelling of the effects of different 
types of decisions. 

 uIt can provide personalized financial 
calendars and cash flow projections, 
supported by alerts to prompt efficient 
and cost-effective actions. 

 uIt can bundle and aggregate accounts 
held across institutions to create one 
comprehensive view of the customer’s 
financial life. 

 uMost importantly, unlike early PFM 
services, it offers real-time advice to 
support individual customer decision 
making just at the right time.  
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Delivering for your 
customers

Atos Digital Customer Advisory will transform your customer 
experience in tangible ways, however your customers choose 
to manage their money, whatever type of advice they need, on 
whatever device, and when. 

Delivering guidance through day to day transactions and decision making, with added value 
products suggested where applicable 

Relevant, well proven, personal advice real-time, calculated for the time 
customers need it 

Context-sensitive ‘in the moment’ with automatic account triggers that only engage the 
customer when required, making the process seamless and convenient

Generating real financial savings for customers: 40% of users say they 
save more money due to the service 

Enabling cost-e�ective planning ahead with recurring incoming and outgoing 
payments that will take place later in the month (by contrast with traditional provi-
sion of monthly current account statements)  

Providing ability to manage e�ects of all transactions on entire financial portfolios, 
through account aggregation that gives a transparent and connsolidated
view across all the customer’s bank accounts and payment instruments 

Automating chores for further convenience 
(expense tagging, for example).

Transform 
your 

customer 
experience
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Benefits for the bank

Atos Digital Customer Advisory offers customers a much more 
interactive and personal relationship than was ever possible in 
the past. That helps you retain your most valuable customers, and 
increases your revenue: 

Improved customer loyalty

 �Users are four times less likely to leave a 
bank than online banking only customers

 �Most customers believe that digital advisors 
increase the value of their online banking 
experience

 �More than 50 percent of customers at a 
large European bank offering digital advisory 
services are still active one year after 
beginning their use. 

New sources of revenue

 �Revenue from users can grow 5.5 times 
faster than from other customers

 �Users say they have opened four times more 
financial products than non users

 �Banks report improved cross-selling and 
enhanced product development   

 �Effective cross-selling strategies and product 
development for the future are powered by 
improved knowledge of customer behaviour, 
financial goals and account relationships – 
because digital advisor users spend more 
time interacting with the bank

 �Messaging accuracy and relevance available 
with current technology can support co-
branded marketing efforts with merchants 
– replacing irrelevant non-targeted marketing 
promotions with offerings that customers are 
much more likely to want. 
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Atos takes you to the next 
level
By engaging in financial support and guidance 
over digital channels you can build trust and 
connect with your customers far better than 
most banks do today, drive growth, and fast-
track your business to competitive edge. 

You will also transform your approach to 
customer experience in response to changing 
customer demands.

We see Atos Digital Customer Advisory as part 
of an overall approach to delivering consistently 
excellent customer service. We aim to create 
all kinds of engaging and personalized digital 
experiences, enabling you to leverage the rich 
sources of data your customers generate and 
open up new revenue streams with higher 
retention rates. 

We can support your digital empowerment, 
create your path to becoming a more connected 
and intelligent financial business across every 
process and interaction, making your bank 
more responsive, moving in real-time with 
speed, agility and security. 

We can help you develop and deliver a 
consistently great customer experience, and the 
best digital financial guidance your customers 
have ever witnessed.

Discover how you can engage in a personal 
and effective customer relationship with 
Customer Digital Advisory solutions today.  
Visit atos.net/banking-customer-experience or 
contact us at marketing@atos.net 
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About Atos
Atos SE (Societas Europaea) is a leader in digital 
services with pro forma annual revenue of circa 
€ 12 billion and circa 100,000 employees in 72 
countries. Serving a global client base, the Group 
provides Consulting & Systems Integration services, 
Managed Services & BPO, Cloud operations, Big Data 
& Cyber-security solutions, as well as transactional 
services through Worldline, the European leader in 
the payments and transactional services industry. 
With its deep technology expertise and industry 
knowledge, the Group works with clients across 
different business sectors: Defense, Financial 
Services, Health, Manufacturing, Media, Utilities, 
Public sector, Retail, Telecommunications, and 
Transportation.

Atos is focused on business technology that powers 
progress and helps organizations to create their 
firm of the future. The Group is the Worldwide 
Information Technology Partner for the Olympic 
& Paralympic Games and is listed on the Euronext 
Paris market. Atos operates under the brands Atos, 
Atos Consulting, Atos Worldgrid, Bull, Canopy, Unify 
and Worldline.

For more information, visit: 

atos.net/banking-customer-experience 

http://atos.net/banking-customer-experience 

