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Group overview

Al Revenue profile

As of 2020, the Group initiates a transformation, called At the same time, the Company gathers Global Business Units
“SPRING"”, aiming at reshaping its portfolio of offerings, into 5 Regional Business Units (RBU), each of them under a
reinforcing its go-to-market approach, and setting-up an single leadership:

Industry led organization. )
® North America;
In this context, six Industries are created:
® Central Europe: former Germany, and Central & Eastern

® Manufacturing; Europe excluding Italy;

® Financial Services & Insurance; ® Northern Europe: former United Kingdom & Ireland, and
Benelux & The Nordics;
® Public Sector & Defense;

® Southern Europe: former France, Iberia, and Italy;
® Telecom, Media & Technology; P / / yi

® Growing Markets: former Asia-Pacific, South America, and

® Resources & Services (includes former Retail, Transportation Middle East & Africa.

& Logistics and Energy & Utilities);
Unless stated otherwise, the current 2019 Universal
Registration Document describes the activity of the
Group in 2019 with the profile, business model and
organization in place at this time.

® Healthcare & Life Sciences.

Al Revenue profile

[GRI102-6][GRI 201-1]

All  ByDivision

In 2019, 64% of the Group revenue was generated by multi-year contracts, deriving from Infrastructure & Data Management (55% of

total revenue), Application Management contracts included in Business & Platform Solutions, and half of Big Data & Cybersecurity
(respectively 5% and 5%).

9%

(In € million) 2019
Big Data
& Cybersecurity Infrastructure & Data Management 6,321
‘ Business & Platform Solutions 4,216
Big Data & Cybersecurity 1,050
55% TOTAL 11,588
Infrastructure
& Data Management
-
36%. ..
Business

& Platform Solutions

Trusted partner for your Digital Journey
L |
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Al2 By Business Unit
[GRI102-4]

Group overview

Al Revenueprofile

Europe and North America are the Group’s main operational bases, generating 93% of total revenue in 2019.

19% 24% (In € million) 2019
Other Business Units K North America
North America 2,725
Germany 2,167
France 1,788
P United Kingdom & Ireland 1,669
Benelux Benelux & The Nordics 1,047
& The Nordics
19% Other Business Units 2,192
G
ermany TOTAL 11,588
AL ™
United Kingdom
& Ireland :
15%
France

Al3 By Market

The Group provides high value-added digital services and solutions to many industry sectors. Customers are addressed through four
global markets which are Manufacturing, Retail & Transportation, Financial Services Public & Health, and Telcos, Media & Utilities.

16%
Telcos, Media & Utilities

g,
Retail & Transportation

29%
Public & Health

(In € million) 2019
Manufacturing, Retail & Transportation 4,139
Public & Health 3,411
Financial Services 2,169
Telcos, Media & Utilities 1,869
TOTAL 11,588
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Group overview

A2 Business profile

A2 Business profile

[GRI102-11[GRI102-2]

Atos is a global leader in digital transformation with 110,000
employees in 73 countries and annual revenue of € 12 billion.
European number one in Cloud, Cybersecurity and
High-Performance Computing, the Group provides end-to-end
Orchestrated Hybrid Cloud, Big Data, Business Applications and
Digital Workplace solutions. The Group is the Worldwide
Information Technology Partner for the Olympic & Paralympic
Games and operates under the brands Atos, Atos|Syntel, and
Unify. Atos is a SE (Societas Europaea), listed on the CAC40
Paris stock index.

The purpose of Atos is to help design the future of the
information space. Its expertise and services support the
development of knowledge, education and research in a
multicultural approach and contribute to the development of
scientific and technological excellence. Across the world, the
Group enables its customers and employees, and members of
societies at large to live, work and develop sustainably, in a safe
and secure information space.

Atos is committed to building specific know-how and expertise to
help its customers meet the challenges related to their digital
transformation:

@ digitize their customer experience and foster business
reinvention thinking and implementation;

AZ21 Atos’ sense of purpose

® streamline operational excellence;
® guarantee trust, compliance and sustainability.

Atos solutions and services provide agile, scalable and trusted
foundations to support customers in their digital journey. They
are at the heart of Atos’ differentiation:

® Industry expertise and solutions to build future-proofed
systems fitted to our clients’ industries;

® Smart data platforms and services to help organizations
unlock the value of their data today;

® Ecosystems of multiple infrastructure solutions to create
the foundations for digital business.

Across all these solutions, platforms and infrastructures, Atos
Cybersecurity enables to set up end-to-end, prescriptive security
solutions to identify and block threats before they may have a
substantial impact.

All these solutions and services leverage innovations from Atos’
vast network of partners and from its own R&D programs.

Since April 30, 2019, Atos’ sense of purpose has been enshrined in the Company’s Articles

of Association

Anticipating the entry into force of the PACTE law No. 2019-486
of May 22, 2019, which introduced the possibility for French
companies to include a sense of purpose in their Articles of
Association, i.e. the long-term and collective interest endeavor
to which their business activities contribute and which makes
them meaningful.

Incorporating such a purpose into the Articles of Association
binds the Company, far beyond a simple declaration of intent.
Atos’ sense of purpose describes how its operations in their
entirety contribute to the common interest. Its scope is not
limited to its CSR program. The sense of purpose inspires Atos
engagement with all its stakeholders: its employees, customers,
shareholders, industrial partners and the wider ecosystem. It
deeply connects the Company’s business lines with its
contribution to the public interest.

From as early as April 30, 2019, Atos adopted its sense of
purpose at the Annual General Meeting, who approved the
statement with 99.93% of the vote.

Trusted partner for your Digital Journey

"Atos’ mission is to help design the future of the information
technology space. Its services and expertise, multiculturally
delivered, support the advance of knowledge, education and
science and contribute to the development of scientific and
technological excellence. Across the world, the Company enables
its customers, employees and as many people as possible to
live, work and develop sustainably and confidently in the
information technology space.”- Atos’ sense of purpose, written
into the Company’s Articles of Association.

Atos’ sense of purpose is structured around the notion of
“information technology space” or digital. Contribute to making it
safe, accessible to all and sustainable: such is the purpose for
which Atos bears unique responsibility. This sense of purpose
has its roots in the identification and understanding of Atos’
sources of responsibility, and unfolds in reality as a contribution
architecture, with three pillars that Atos has chosen, which
materializes the Company’s vision and concrete commitments.
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A2 Business profile

The origins of Atos’ sense of purpose and sources of responsibility

The digital transformation is redefining all the fundamentals of
life together. Its continuing progress opens up pioneering fields,
in which companies are reinventing the ways in which they
produce and exchange information, create value and form ties.
Breaking free from old frameworks also gives rise to new risks
and new contradictions.

The technological players designing these territories are given a
direct responsibility: to shape the digital space, to make it safe,
habitable by all, and respectful of the environment. The
commitment made by Atos, a major European and global digital

company, is dictated by its very purpose. It must, along with the
ecosystem which it unites, contribute to a civic construction of
this digital space.

The terms of Atos’ sense of purpose reflect the ambition of this
contribution. By enshrining its sense of purpose in its Articles of
Association, Atos sets itself apart from the major digital
companies operating at the global level. Atos demonstrates an
ability to reflect on its businesses and its role in society, and
chose to take up the responsibilities that befall it, in view of the
social, economic and legal effects of the technological revolution.

Architecture of the contribution to the sense of purpose

Atos’ sense of purpose has been organized into 3 pillars:

® guaranteeing safety, inclusion, security and trust in the digital
space;

® contributing to the environmental transition;
® promoting scientific and technological excellence.

These 3 pillars structure, internally, the way the sense of
purpose is brought to life. They explain, to the external
community, the areas of contribution on which the Company has
made commitments.

a. The key issues

For each of these pillars, the Company has further broken down
its sense of purpose into three parts:

® a vision of the key issues at stake, based on analysis of the
major societal, economic and technological challenges in the
perspective of which the activities of Atos are part;

® a doctrine of contribution, which expresses Atos’ unique
commitment;

® evidence that materializes the actions already undertaken and
concrete contribution objectives for the coming years, by
means of indicators that assess their progress and light cast
on the various initiatives carried out.

By setting out its sense of purpose, Atos instituted its
contribution to three major societal issues of the 21st century.

Building a trusted digital space

Since the end of the 21st century, the information technology
space has been formed without the most influential actors in its
dynamics always in depth thinking about the direct and indirect
impacts of its developments on civil society. Atos intends to help
bring the digital space into a new innovation regime -
clear-sighted, reflexive, contributing to the major societal
challenges of the 21st century - by facilitating the secure use of
digital technologies and by countering the risks faced by
individuals, companies and States. Atos approaches the issues of
privacy, process and algorithm transparency, data protection
and sovereignty with the conviction that shaping the digital
space means building a digital world that is inhabitable to all.
Toward this end, Atos intends to cast its actions in an inclusive
perspective, offering everyone the possibility, irrespective of
gender, origin, disability or social trajectory, to work and live in
the digital space. From the diversity of employees to the
involvement of stakeholders in governance, Atos wishes to build
a digital world that is open and secure for all.

Taking part in the ecological transition in the face of
the climate emergency

The volume of data produced by humanity increases by 60%
each year. Global digital services now consume 10% of
electricity worldwide, and account for 4% of global greenhouse
gas emissions. This proportion could double by 2025 (source:
The Shift Project). In order to address the climate emergency
and to make digital technologies resilient, it is essential that the
environmental performance of digital products and services be
stepped up, and that technology be turned into a lever for the
environmental transition.

Contributing to scientific and technological excellence

The phenomenal developments in distributed computing, the
unparalleled advances in artificial intelligence in the last decade,
and the success of digital start-ups in the territories are proof of
the great momentum which digital science and technology can
bring. To ensure that these developments yield benefits for the
largest possible number of people and that the digital divides -
connected with age, geography and disability - are reduced, Atos
intends to reaffirm its support for scientific and technological
research ecosystems, in order to support the development of
knowledge and connect it to society’s needs, in particular
through its R&D investments for its products and services.

ATOS | Universal Registration Document 2019
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A2 Business profile

b. Atos’ commitments

Consistent with the challenges identified, Atos intends to
mobilize its teams and stakeholders around three commitments,
specifying the ambitions of the three pillars on which its sense of
purpose is based:

® providing everyone with the skills to use digital technologies
confidently, and to mitigate the risk exposure of individuals,
companies and States in the digital space;

® improving the environmental performance of digital solutions,
and turning the new technologies into allies in the fight
against global warming;

® contributing to excellence in the scientific and technological
progress achieved, and to the sharing of knowledge and
research.

c. Undertakings in support of the sense of purpose

Atos’ sense of purpose, and the three commitments that result
from it, are already reflected in the Company’s undertakings and
plans.

Security and trust in the digital space (for more details,
see para.C.4.2)

Atos is uniquely positioned to ensure that everyone can navigate
safely, securely and confidently in the digital space. The Group
was ranked 3" global player in Managed Security Services by
Gartner in 2019, and has more than 5,000 security experts and
a network of 14 Security Operations Centers around the world.
In addition, many European institutions, as well as the
International Olympic Committee and NATO, have entrusted it
with the protection of their IT systems, attesting to Atos’
capacity, certified by the ANSSI (French National Agency for the
Security of Information Systems), to design and deploy
technologies capable of building trust in the digital space.

Atos contributes to the security of connected objects, people,
companies and public authorities, and more generally data flows.
A significant part of the R&D effort at Atos concerns the Big Data
& Cybersecurity offer, such as digital identities and prescriptive
cybersecurity solutions based on artificial intelligence.

When, in February 2018, it joined Siemens and other large
companies and institutions including the German Federal Office
for Information Security and the Spanish National Center for
Cryptology, in signing as a founding member the Charter of
Trust, the world’s first common charter for enhanced
cybersecurity, Atos once again demonstrated its commitment at
the highest level. This initiative, aimed at making the physical
and digital worlds more secure, also intends to contribute to
public debate and ultimately bring about common rules and
standards (e.g., supply chain, security by default).

However, the digital space is not limited to cybersecurity, and
the Group contemplates the digital civilization being built as a
whole, with an ambitious roadmap around 8 strategic
technologies (advance computing, AI, automation, Immersive
Experience, Edge, Hybrid Cloud, Modern Applications and
Cybersecurity).

Atos consistently interconnects ethical thinking into its practices
and those of its clients, in particular through the contributions by
Atos’ Scientific Community. A digital space that is secure and
protective must also be an inclusive space, designed and
deployed to meet the specific needs of each of its users. It is for
this reason that Atos, first digital company having signed the
“Valuable 500" charter, developed a unique expertise in assistive
technology for people with disabilities, and has set specific

Trusted partner for your Digital Journey

improvement targets to encourage all types of diversity in the
workplace (cf. para. D.2.4.3). Atos demonstrates its strong
commitment to its clients and employees, with the desire to
create a pleasant working environment and conditions in which
people can develop.

Environmental transition (for more details, see para.
D5)

Technology plays an ambiguous role in the fight against climate
change: energy-intensive and resource-intensive, it can also
help a large number of businesses to move towards carbon
neutrality. For this reason Atos’ efforts continue on two fronts.
Eco-design, first (“"Decarbonized Digital”), by optimizing energy
consumption of applications (“low coding”), infrastructures (data
centers) and servers. Putting technology to work for the
environmental transition, secondly (“Digital for Decarbonation”),
optimizing the customer’s business processes with smart grids,
IoT and edge computing. Through its initiatives to reduce or
offset its footprint, Atos has reduced its CO, emissions by nearly
20% per euro million of revenue since 2015.

The Group’s carbon emission reduction targets include the
following according to the chosen methodology (see para.
D.5.1):

® short and medium-term target assigned by the strategic plan
2019-2021: achievement of a carbon intensity reduction of
7% to 20% by 2021 (tons of carbon dioxide equivalent
(tCO,e) per € million revenue, 2016 base line);

® long-term carbon intensity reduction targets for 2021-2030
and 2050 following the Paris Agreement signed in 2015, in line
with the world effort to limit the rise of climate change below
2°C (3.6F) above preindustrial levels.

To extend and supplement this effort, environmental
performance has been incorporated into the long-term
compensation of Company leaders, as part of the
performance-based share plans for many vyears: the 2019
long-term incentive plan provides for a 20% weighting
connected with CSR performance measured over three years,
based on Atos’ relative annual results compared to its
competitors in the Dow Jones Sustainability Index (DJSI). In
2019, Atos ranked first in the IT and software services sector on
the DJSI World and Europe sustainable development indexes.
For the 2020 performance-based share plan, the Board of
Directors of Atos wishes to add a second criterion specific to the
Company’s environmental performance regarding a reduced
carbon intensity in Atos’ business model (see para. G.3.1.4).

8



Scientific and technological excellence (for more
details, see para. C.5)

For Atos, research and scientific excellence are shared goals.
This is why, supplementing its network of R&D and innovation
laboratories around the world, Atos participates in multiple
initiatives involving different categories of partners:

® in the world of scientific research, first, with the creation of
university chairs, research centers and laboratories. Atos
supports cutting-edge research in Quantum Computing (see
para. D.3.4). In the AI field, ENS Paris-Saclay has been
endowed with an “Industrial Data Analytics & Machine
Learning” chair;

® second, world-renowned technological innovation clusters
have been established: the CEA and Atos are co-developing
the future Exal supercomputer, leading the way to the
exaflopic computers of the future, while the Science and
Technology Facilities Council (STFC) Hartree Centre s
equipped with the Atos Quantum Learning Machine;

® third, in the academic world: the Atos’ Joseph Fourier Prize
and Atos IT Challenge engineering competitions have
attracted university undergraduate and research teams from
over 35 countries around the world, including Harvard and
MIT in the USA. Atos’ program to develop technical leaders is
run in conjunction with Cambridge University in the UK and
Paderborn in Germany. Sponsorship of PhD research,
including the topics of quantum computing, HPC, autonomous
vehicles and artificial intelligence is undertaken with
universities across Austria, the Netherlands and France. The
Universities of Technology of Munich and Passau, as well as
the Ecole Normale Supérieure Paris-Saclay, are partners in the
Atos summer school on Artificial Intelligence. Atos is working
with the Ecole Polytechnique, HEC and Ahmedabad University
on multicultural leadership topics. Finally, the Group is
forming many ties at the local level, such as in Bydgoszcz
(Poland) and Nottingham (UK).

Amongst Atos’ most outstanding initiatives are the two
communities it has created:

® Atos’ Scientific Community brings together more than 160
leading scientific experts from across the Group. Capitalizing
on the combination of the skills and backgrounds of its
members, the community has been working for more than 10
years to anticipate the technological upheavals and the
commercial challenges which Atos’ customers will face in the
future. This scientific community shares its thoughts through
regular publications accessible to all, in particular the
prospective report entitled “Journey”;

Group overview

A2 Business profile

® Atos’ Community of Experts, created in 2017, is now
composed of 2,200 experts across 51 countries around 4
levels of expertise (Expert, Senior Expert, Distinguished
Expert and Fellow). Each expert belongs to a technological
field working on his or her vision and future trends. Our
community of experts thus provides an environment in which
our best experts can network and develop their skills and
ability to innovate.

Summary and indicators

Atos has started to work on the formalization of key indicators
and to research and highlight testimonials from employees who
will embody the sense of purpose, through their experience and
activities within the Company, in order to monitor and steer the
actions carried out around each of the three pillars of Atos’ sense
of purpose over the long term.

Organization and governance

To ensure that its purpose is duly served, Atos has set up a
multi-functional organization coordinated by the General
Secretary, under the supervision of the Chief Executive Officer
who reports to the Board of Directors. This organization is based
on a working group of some twenty Atos employees, from
different operational and support functions, and occupying
positions in management, project management or expertise. The
contributors are each responsible, within their area of activity,
for both deploying and promoting the sense of purpose. The
Board of Directors regularly reviews progress on the Company’s
work in this matter.

Directions for 2020

The Company’s sense of purpose plays out over time. It is
deployed through short-, medium- and long-term objectives and
undertakings.

In accordance with its methodology, the Company wishes to
focus on the following areas in 2020:

® coordinating and highlighting the Company’s and employees’
existing actions and initiatives, in line with the three pillars of
the sense of purpose;

® identifying the indicators used to monitor the Company’s
loyalty to its defined purpose over time;

® implementing internal sharing and communication actions to
ensure that all employees in the Company take ownership of
this stated sense of purpose.

ATOS | Universal Registration Document 2019
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A22

Atos expertise covers a wide range of specialties to accompany

its customers for new opportunities and innovations

Infrastructure & Data Management (IDM): transforming today’s IT landscapes to future

hybrid IT environments

Atos is at the forefront of transforming its clients’ IT
infrastructures to the new world of hybrid IT landscapes and
ecosystems of multiple infrastructures, from traditional data
centers to the hybrid cloud, edge computing and the Internet of
Things. This is built on Atos’ expertise in delivering IT
outsourcing for many years, strengthened by its leading hybrid
cloud offering, build in partnership with large public cloud
players such as Google, Microsoft, AWS and others. Atos has
been recognized several times by independent analysts as a

leader in hybrid cloud and as the most visionary workplace
services provider in Europe thanks to its Digital Workplace
offering leveraging on its unique unified communications
capabilities from Unify. Atos is also ranked as a leader in
European and Asia-Pacific Datacenter Outsourcing and
Infrastructure Utility Services as well as a global leader in
outsourcing services. Finally, Atos delivers Business Process
Outsourcing (BPO) services in Medical and Financial areas.

Business & Platform Solutions (B&PS): transforming business through innovative business

technologies

With its Business & Platform Solution (B&PS) Division, Atos
design, build and operate vertical business services and
platforms to help its clients win in today’s fast-transforming
digital world. In order to better answer market innovation needs,
Business & Platform Solutions has, in 2018, fundamentally
extended the way it conducts its business, particularly with the
acquisition of Syntel, a US and Indian Leading Company in
Digital and Automation. The organization focuses on global
delivery with strengthened management for strategic accounts
and offering development to ensure high quality standards, excel
in customer satisfaction and drive operational performance.

The Atos Consulting practice is part of the Business & Platform
Solutions Division and aims to transform business through
innovative business technologies. As such, Atos helps its clients
deliver innovation to their customers, reduce costs, and improve
effectiveness by leveraging business technologies. Atos
Consulting’s comprehensive digital transformation solutions
enable organizations to connect and collaborate both within and
outside the organization much more effectively.

Big Data & Cybersecurity (BDS): a business differentiator empowering digital

transformation

The Big Data & Cybersecurity (BDS) Division brings together the
Big Data, Security and Mission-Critical Systems solutions and
services developed in-house by the Group. This advanced
expertise meets the critical challenges that our customers face in
processing today’s and tomorrow’s gigantic volumes of data,
connecting people, data and things to create business value, and
fully protecting all of them. As such, the Big Data &
Cybersecurity Division solidly contributes to make Atos the

Trusted partner for your Digital Journey

trusted partner of organizations which intend to leverage the
benefits of the new “Economy of Data” that is growing today,
notably through the development of “Artificial Intelligence” and
the Internet of Things (IoT). The Division relies on R&D teams
whose expertise is recognized internationally and strongly
contributes to the development of Atos technology portfolio,
from infrastructures to smart data platforms and industry
solutions.
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A2 Business profile

Atos forges long-term partnerships with both large and multinational groups and small and medium size companies. Its high
technological expertise and industry knowledge allow the Group to work with clients in the following sectors:

Manufacturing, Retail & Transportation

Atos helps enterprises accelerate the shift to new products and
services for tomorrow’s hyperconnected world. In the
manufacturing sector, Atos helps players streamline production
and supply chains, develop new services and accelerate research
to create innovative solutions. In retail, transportation &
logistics, Atos helps customers to meet the challenges presented

Public & Health

by the digitally-empowered consumer and deploy the ubiquitous
commerce and multimodal transportation solutions of the future.
Across the manufacturing, retail & services sectors, Atos offers
its entire solution portfolio as a hybrid cloud service and
supports mobile users with advanced enterprise mobility
services.

Atos is an active partner in improvement and technology for the
Public Sector - central and local governments - and defense, as
well as healthcare and life science. In a rapidly transforming
world, Atos helps its clients invent the public and health digital
platforms of the future. As an expert in powerful, secured and
mission-critical systems, infrastructures and applications, Atos’
products and commercial solutions also help governments and

Financial Services

industrial players build the new defense systems and
technologies of tomorrow. The Group has been involved in
projects as diverse as building the largest European
supercomputers for nuclear simulations, countrywide border
control, battlefield and warship information systems, mobile
tactical communications, intelligence and reconnaissance
systems.

Atos supports the world’'s leading Financial Services
organizations globally by offering solutions to improve their
operational performance and develop new offerings and business
models over the long term. It enables them to manage risks,
ensure compliancy with changing regulations across multiple
geographies, and leverage the best of Fintech Innovation. In the
world of the connected customer, Atos provides the banking and

Telcos, Media & Utilities

insurance sectors in particular with end-to-end smart solutions
to attract and engage customers across multiple channels,
leveraging the power of the Internet of Things to understand and
serve them more intimately and respond quicker to their needs,
thereby building stronger loyalty rate and new monetization
models.

Across the telecommunications, media, and technology, and
energy and utilities sectors, operators face the challenge of
increased competition, deregulation, consolidation and disruptive
technologies. Within this context, the pressure is on to establish
new business models to maintain leading market positions or
increase market share. By using IT to transform its clients’
operations and customer relations, Atos helps businesses
increase their agility while reducing costs. Atos powers progress

for its clients by accelerating and securing the adoption of
transformational technologies, such as data-centric approaches
and 5G in telecommunications, multi-channel and interactive
media delivery, and smart grid systems for energy and utilities.

For additional information on the Group value creation model,
please refer to B.1 Business Model.
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A3 Interviews

[GRI102-14]

A3l
Directors

Dear Shareholders,

I am very pleased to present this Universal Registration
Document for the 2019 financial year, my first as Chairman of
the Board of Directors of Atos SE.

The Board of Directors determines and approves the Company’s
strategic direction and oversees its implementation. This report
demonstrates the Company’s capacity to execute the agreed
strategy and deliver solid results.

We have significantly strengthened the business, organically and
through acquisitions, while continuing to improve our customer
services and our Corporate Social Responsibility objectives, not
least our intention to increase the diversity of our Atos teams.

Trusted partner for your Digital Journey

With Bertrand Meunier, Non-Executive Chairman of Atos SE Board of

Strong financial results

2019 was a very important year for Atos SE from a strategic
perspective and with regards to the achievement of our financial
results. Key financial indicators have positive trends, with total
revenue reaching € 11,588 million, up +1.4% organically, and
operating margin rising to € 1,190 million, or 10.3% of revenue,
compared to 9.8% in 2018 at constant scope and exchange
rates.

Order entry reached € 12.2 billion and the full qualified pipeline
totaled € 7.4 billion compared with 2018 € 6.9 billion at the end
of 2018, reflecting the commercial dynamism of the business.

This gives us the confidence to propose a dividend of € 1.40 per
share, with the option for shareholders to receive the dividend in
Atos shares.

Clear strategic directions

These positive results reflect the Company’s strategic vision. The
acquisition of Syntel in the second half of 2018 was a major
event in the Company’s progress towards creating a
comprehensive digital transformation company, which has
world-class technology, an obsessive outcome-based focus and
the agility to deliver exceptional results for our customers.

The sale of Atos’ stake in Worldline has given the Company
increased financial flexibility to develop its strategic ambitions,
while enhancing shareholder returns.

In the era of Data Management, Atos is well positioned, both
commercially through its increased customer centricity, and
financially through its strengthened balance sheet, to benefit
from the many opportunities it is facing and, in consequence, to
drive shareholder and stakeholder value.

Creating a safe, secure and sustainable digital space

Atos’ strategic intentions are underpinned by its Corporate
Purpose, its raison d‘étre, which was presented to shareholders
in 2019. It is the Company’s purpose to contribute fully and
actively to making the digital space safe, secure and sustainable
for our customers and all who work in the Company, in line with
its stated fiduciary and social responsibility.

During 2019, Atos received a number of awards for its efforts in
sustainability and its willingness to provide transparent,
standardized and commonly accepted indicators. This
transparency is a long-standing commitment by Atos to its
clients, employees, shareholders and the communities in which it
operates. It is a critical time for the technology industry, for the
environment and for society as a whole which makes this
commitment as important as ever.

The Board joins me in thanking the Management for
implementing its ambitious plans with energy and success.

—
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A32

What were Atos’ highlights in 2019?

We ended the year on a strong note, with an organic growth
above +2% in the fourth quarter. These results were notably
driven by an acceleration of our performance in Cloud, and in Big
Data and Cybersecurity across the year.

From a financial perspective, we also improved our operational
profitability in 2019 and delivered a solid free cash flow
exceeding € 600 million. I am proud of the dedication of the Atos
teams in attaining such a performance.

I believe that this strong performance is a reflection of our
particular ability, both as a Company and as individuals, to
associate  technological excellence and industry-specific
expertise, in order to deliver innovation to support our
customers’ end-to-end digital transformation with a superior
user experience.

Group overview

A3 Interviews

With Elie Girard, Chief Executive Officer

How can we accelerate along that path? By driving a culture of
customer obsession, both at the individual and organizational
level. This pervasive customer centricity will be our guide as we
go into 2020 and beyond.

Obviously, 2019 has also been the year of the repositioning of
Atos as a pure digital player, with the integration of Syntel and
the disengagement from Worldline, while enhancing shareholder
return, including a € 2.3 billion distribution of Worldline shares
and reimbursing the Group’s debt. With a very strong balance
sheet, Atos is now ready for its next step.

Precisely, talking about 2020, how do you see the year
ahead?

I am thrilled to see the enthusiasm of our teams to take our
Company to the next level. This enthusiasm is essential: 2020
will be a year of exciting transformation, with a further
improvement in business and financial objectives for the year.

With Spring, the Group is moving to an Industry approach,
developing and attracting the highest level of expertise in each
Industry, reshaping its portfolio of offerings as well as its
go-to-market to serve our customers even better.

To make this transformation a success, we invest in our people -
we help our employees acquire new digital skills, achieve
relevant certifications, and elevate employee experience. We
invest in technologies, including bolt-on acquisitions targeted in
key offerings of our portfolio. Last but not least, we invest in our
multiple partnerships and alliances.

What will be the key trends of 2020 and beyond?

Our clients” needs are moving forward at an exceptional pace.
Their common focus is the development of digital platforms,
which has become a must have in most industries, the explosion
of business critical applications requiring local processing of
data, and the customer experience - the experience of their
customers - including real time innovation.

A key component of all these trends is of course security, in the
broadest possible sense - including cybersecurity and data
privacy, but also data portability, assuring them that they do not
depend on a single technology provider, particularly when it
comes to the Cloud.

Finally, the most recent customers’ expectation that has been
rising is to join forces with a partner who can support the
acceleration of their journey towards sustainability and
decarbonization.

Atos is ideally positioned to seize the opportunities brought by all
those key trends and to enhance value creation for its
shareholders and all its stakeholders.

ATOS | Universal Registration Document 2019
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A4 Personsresponsible

A4 Personsresponsible

A4l

Elie Girard

Chief Executive Officer

For the Universal Registration Document

A42 Fortheaccuracy of the Universal Registration Document

I hereby declare that, having taken all reasonable care to ensure
that such is the case, the information contained in this Universal
Registration Document is, to the best of my knowledge, in
accordance with the facts and contains no omission likely to
affect its import.

I hereby declare that, to the best of my knowledge, the financial
statements have been prepared in accordance with the
applicable accounting standards and give a true and fair view of
the assets, liabilities, financial position and results of the
Company and all the other companies included in the scope of

A43 For the audit

consolidation, and that the management report (here attached)
gives a fair description of the material events, results and
financial position of the Company and all the other companies
included in the scope of consolidation, as well as a description of
the main risks and contingencies with which the Company may
be confronted.

Elie Girard
Chief Executive Officer

Bezons, March 3, 2020

APPOINTMENT AND TERM OF OFFICES

Statutory auditors

Substitute auditors

Grant Thornton
Virginie Palethorpe

Cabinet IGEC

e Appointed on: October 31, 1990, then renewed in
October 24, 1995, in May 30, 2002, in June 12, 2008, and in
May 17, 2014

e Appointed on: October 31, 1990, then renewed in
October 24, 1995, in May 30, 2002, in June 12, 2008, and
in May 17, 2014

e Term of office expires: at the end of the AGM voting on the
2019 financial statements

e Term of office expires: at the end of the AGM voting on the
2019 financial statements

Deloitte & Associés
Christophe Patrier

e Appointed on: December 16, 1993, renewed in February 24, 2000, in May 23, 2006, in May 30, 2012, and in May 23, 2018

e Term of office expires: at the end of the AGM voting on the 2023 financial statements

Trusted partner for your Digital Journey
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A51 Key graphs
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5-YEAR REVENUE PERFORMANCE ORDER ENTRY AND BOOK TO BILL RATIO
(in € million) (in € million)
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(in € million) (in € billion and in year of revenue)
1,292
1,122 1,190
967
884
2015 2016 2017 2018* 2019
2015 2016 2017 2018* 2019
=8 Full backlog
—— In revenue per year
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(in € million and in month of revenue)
122,110
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*excluding Worldline deconsolidated from the Group consolidated financial statements as of January 1, 2019.
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On January 16, Atos announced it has been named, for the
third year running, a global Leader by Everest Group in its latest
report: Internet of Things (IoT Services PEAK Matrix™
Assessment) 2019. The report assesses the relative capabilities
of 19 global IT service providers offering IoT services.

Atos announced at the International Cybersecurity Forum, on
January 22, the release of its new Horus security suite for
Intelligent Transportation Systems (ITS), a solution which
provides security to communications in connected vehicles.

On January 30, Atos announced its project to distribute 23.5%
of Worldline’s share capital to Atos’ shareholders, leading to the
creation of two listed global pure play leaders. As a
consequence, while continuing their industrial and commercial
partnership, Atos will reinforce its focus as a leading digital pure
player and Worldline will benefit from a strengthened equity
profile and enhanced ability to pursue consolidation
opportunities. During 2018, the Group had completed two
transforming acquisitions, Syntel, a € 0.9 billion revenue

February

company in the digital services market, and SIX Payment
Services, a € 0.5 billion revenue company in electronic
payments. The change in size and business mix led the Group to
build a 3-year plan to the horizon of 2021 taking into account its
new structure. At the occasion of an Investor Day held the same
day in its Headquarters in Bezons (France) the Group launched
Advance 2021, its new three-year plan, building on its reinforced
global profile in digital services.

On January 31, announced that it has been positioned as a
Leader by Gartner in both its Magic Quadrant for Managed
Workplace Services for Europe and for North America, based on
its ability to execute and its completeness of vision. This is the
third consecutive year Atos has been named a Leader in the
Europe report, and the second year in the North America report.
This Magic Quadrant for Managed Workplace Services evaluated
16 service providers in the Europe-focused report and 21 service
providers in the North America-focused report.

On February 5, Atos announced an agreement with the Science
and Technology Facilities Council’s (STFC) Hartree Centre that
will see one of the UK's leading high-performance computing
research facility take the first UK delivery of an Atos Quantum
Learning Machine, the highest performing quantum simulator in
the world. This Quantum Learning Machine will be one of the
highest-performing ever deployed by Atos and will be used to
develop new quantum-based services designed to help
researchers and industry prepare for the coming quantum
computing revolution.

On February 7, Atos and Worldline announced the signature of
the United Nations’ Standards of Conduct for Business and the
L’Autre Cercle Charter of LGBT+ Commitment - pledging their
support to LGBT+ (Lesbian, Gay, Bisexual, Transgender,
Intersex and others) people at work worldwide.

On February 12, Atos announced that is has been recognized
as a global leader within the IT sector by international non-profit
organization CDP on the 2018 CDP Climate Performance
Leadership Index. Atos had been awarded an “A-" grade
worldwide  for various items (Disclosure, Awareness,
Management, Leadership) demonstrating the high level of its
environmental stewardship. This grade highlights the quality of
Atos’ actions and approaches in managing climate change.

On February 21, Atos announced its Full Year 2018 results.
Revenue was € 12,258 million, +4.2% at constant
exchange rates, and +1.2% organically, particularly led by

the Atos Digital Transformation Factory which represented 30%
of 2018 revenue (vs. 23% in 2017) benefitting from the strong
demand of large organizations implementing their digital
transformation. Operating margin was € 1,260 million,
representing 10.3% of revenue, compared to 10.8% in 2017
at constant scope and exchange rates. In 2018, the Group did
not record one off related to pension schemes optimization plan
in operating margin while in 2017 it had a positive effect of € 28
million representing 20 basis points on operating margin. The
commercial dynamism of the Group was particularly high in
2018 with order entry reaching € 13.7 billion, representing a
book to bill ratio of 112% in 2018 compared to 109% in 2017
at constant rate. During the fourth quarter, the book to bill
reached 124%. Net income was € 703 million, +5.8%
compared to 2017 and net income Group share reached € 630
million, +5.0% compared to 2017. Therefore, basic and
diluted EPS reached respectively € 5.95 (€ 5.72 in 2017) and
€ 5.95 (€ 5.70 in 2017). Normalized basic and diluted EPS
reached respectively € 8.56 (€ 8.24 in 2017) and € 8.56 (€
8.21 in 2017). Free cash flow reached € 720 million in 2018,
excluding 62 million of acquisition costs on Syntel and SIX
Payment Services and upfront financing fees on Syntel,
representing a cash conversion of 57.1%. Net debt was -€ 2.9
billion at the end of 2018 reflecting the amount paid for the
acquisition of Syntel during the year, the cash component and
the contingent consideration related to the acquisition of SIX
Payment Services.

ATOS | Universal Registration Document 2019
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March

On March 4, Atos and Ooredoo, the region’s leading enabler of
digital business innovation, announced at Mobile World
Congress, a partnership for enterprises to accelerate their digital
business competitiveness. Thanks to this new partnership,
Ooredoo’s customers can now benefit from Atos’ industry leading
experiences and solutions in Infrastructure as a Service (IaaS),
Cloud Transformation and also cybersecurity services.

On March 13, Atos signed an AUD$ 124m (~€ 78.2 million)
five-year contract with the Western Australian Department of

April

Health (WA Health) to transition and digitize its ICT systems to
better support the WA public health system. Atos will work with
the WA health system’s ICT service provider, Health Support
Services (HSS), to transition the current legacy infrastructure
from the incumbent provider to Atos Cloud platforms.

The Atos Board of Directors unanimously approved on March 18
the appointment of Mr. Elie Girard as Group Deputy Chief
Executive Officer.

On April 4, Atos and Google Cloud inaugurated a joint artificial
intelligence (AI) laboratory in the presence of Bruno Le Maire,
French Minister of Economy and Finance. Set up as part of the
global partnership between Atos and Google Cloud, this
laboratory, which is unique in France, enables clients, businesses
and public organizations to identify practical cases, for which Al
could provide innovative and effective solutions.

On April 10, Atos announced at Google Cloud Next ‘19 that it
has received the 2018 Google Cloud Global Breakthrough
Partner of the Year Award. This year’s award was presented at
the Partner Summit at Next 19 in San Francisco, which
showcases Google Cloud technologies and solutions for cloud,
collaboration and artificial intelligence.

On April 18, Atos announced that it has offset 100% of its 2018
CO, emissions worldwide, through a dedicated wind farm
program. In addition to offsetting emissions from its data
centers, which it has done since 2014, Atos now ensures that
this program also includes the offsetting of carbon emissions
produced by its offices and business travel. This initiative is part

May

of Atos’ global environmental program supporting its Advance
2021 strategic plan.

On April 25, Atos announced the revenue of its first quarter of
2019 was € 2,818 million, up +0.4% organically. The Group
strategy focused on digital projects and on Data Management
and security drove organic growth in Business & Platform
Solutions at +3.5% and in Big Data & Cybersecurity at +11.4%.
Alongside, Infrastructure & Data Management showed signs of
improvement thanks to North America starting its recovery. The
Group pursued its good commercial dynamism with order entry
at € 2,428 million leading to a book to bill ratio of 86%.

On April 30, Atos held its Annual General Meeting chaired by
Mr. Thierry Breton, Chairman and Chief Executive Officer. The
shareholders widely approved the renewal of the terms of office
of Mr. Thierry Breton, Chairman and Chief Executive Officer for a
period of three years as well as they approved the three-year
strategic plan. Exceptional distribution in kind of 23.5% of the
share capital of Worldline and the Company’s sense of purpose
were also overwhelmingly approved by the shareholders.

Following the approval of the transaction by Atos shareholders at
the Annual General Meeting held on April 30, 2019, Atos
announced that the distribution in kind of Worldline shares to
Atos shareholders is effective as from May 7, the payment date.

At the 4™ Atos Technology Days at VivaTech on May 16, Atos
announced the launch of BullSequana Edge, the
highest-performing edge computing server on the market
worldwide to manage data at the edge. The BullSequana Edge
has been designed to be used securely for the Internet of Things
(IoT), in environments in which fast response times are critical -
such as manufacturing 4.0, autonomous vehicles, healthcare and
retail/airport security - where data needs to be processed and
analyzed at the edge in real-time.

On May 17, Atos announced the signature of a partnership
agreement with the Public Hospitals of Paris (AP-HP, Hopitaux de
Paris) and Nantes (University Hospital Center, CHU) for the

Trusted partner for your Digital Journey

launch of a delivery drone project for the hospital of the future.
As part of this agreement, Atos will design a software platform
to optimize and automate the delivery of medical products
between and within facilities through air and river drones -
enabling healthcare professionals to control the delivery times of
medical goods and products in emergency situations, and at any
time.

On May 23, as part of the second phase of Project Artemis
(Architecture for Processing and Massive Exploitation of
Multi-Source Information), Atos has been selected, alongside its
strategic partners - Capgemini and the CEA - to deliver a
prototype of a Big Data platform to the French Defense
Procurement Agency (Direction Générale de I’Armement, DGA).
Project Artemis aims to provide the French Ministry of Defense
with a sovereign “infostructure” for massive data storage and
management.
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On June 13, Atos signed a multi-year $ 150 million USD
contract to deliver Digital Managed Workplace Services for
National Grid’s core business, spanning the UK and northeastern
United States. National Grid is a British multi-national electricity
and gas utility company headquartered in the UK where it
operates and owns the high voltage electricity transmission

July

networks in England and Wales and is the electricity system
operator for Great Britain. In addition, it owns and operates the
national gas transmission network in Great Britain. In the United
States National Grid serves more than 20 million people through
its electricity and gas networks in New York, Massachusetts and
Rhode Island.

On July 1, Atos strengthened its strategic partnership with
Google Cloud with two high-performance regional extensions of
existing Google Cloud data centers in Frankfurt (Germany) and
Ashburn VA (North America), to support Oracle database
customers. These two regional extensions will be equipped with
Atos’ high-performance BullSequana S servers and will enable
Oracle database customers to run their workloads efficiently and
effectively and benefit from Google Cloud Platform (GCP).

On, July 25, Atos announced its financial results for the first half
of 2019. Revenue was € 5,744 million, up +0.8%
organically, thanks to a strong performance recorded in Big
Data & Cybersecurity, and growth in Business & Platform
Solutions. The decrease of Infrastructure & Data Management

August

reduced from Q1 at -3.0% to Q2 at -0.6% further to the
improvement of the situation in North America. Operating
margin was € 529 million, representing 9.2% of revenue, an
improvement by +20 basis points mainly fueled by the good
performance in Business & Platform Solutions (+80 basis
points), while Infrastructure & Data Management achieved
stabilization. Operating profitability of Big Data & Cybersecurity
reflected specific R&D and offering investments in both
cybersecurity and Big Data solutions. Order entry reached €
5,742 million, representing a book to bill ratio of 100%, of which
113% in the second quarter. Free cash flow was at € 23 million
at the end of June 2019.

On August 21, Atos announced a 5-year, $ 198 USD million
contract with the State of California to transform the state’s
9-1-1 system to leading-edge broadband communication
platforms that advance emergency services for the public, 9-1-1
professionals and first responders. Atos Public Safety LLC will
serve as the Next Generation 9-1-1 Prime Network Service
Provider (PNSP) for the initiative, providing overall management
of emergency call flow for the state and integration with the
state’s regional ESInets, an emergency services IP network that
replaces 25-year-old technology.

September

On August 26, C-DAC (Centre for Development of Advanced
Computing), a national premier R&D organization under the
Ministry of Electronics and Information Technology, Government
of India, and Atos announced that they have signed a
Cooperation Agreement for technology advancement in the areas
of quantum computing, artificial intelligence and exascale
computing.

On September 5, Atos appointed Jean-Philippe Poirault as Chief
Executive Officer of Atos France and member of the Group
Executive Committee. Jean-Philippe Poirault joined Atos from
Amazon Web Services Group (AWS) where he was head of the
Telecom division.

On September 19, Atos opened its German artificial intelligence
(AI) Laboratory in Munich. In this innovative environment, Atos
is developing for its clients business solutions using Al and other
cutting-edge technologies.

On September 19, Atos officially inaugurated its new global
High-Performance Computing (HPC) Test Lab in Angers. The new
2,000 m? test center, which has the capacity to host the
equivalent of approximately 48 BullSequana supercomputers,

provides Atos’ HPC customers worldwide with the unique
opportunity to thoroughly test their supercomputing equipment
under real conditions, to ensure it meets stringent benchmarking
criteria, prior to receiving delivery on-premise. This reaffirms the
presence of Atos and its role in the region, and also strengthens
the Group’s unique positioning as the European leader in
supercomputing, by supporting both its own and its clients’ work
to develop ‘exascale’ supercomputers (capable of processing a
billion billion operations per second).

On September 23, Atos announced that it is ranked Number 1
in the IT and software services sector in the DJSI World and
Europe indexes. The Group had also recently been rewarded a
“Gold” by EcoVadis for its performance in Corporate Social
Responsibility (CSR).

ATOS | Universal Registration Document 2019
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October

On October 1, Atos announced that it has completed the
acquisition of IDnomic, a European leader in digital identity
management infrastructure. With this acquisition, Atos reinforces
its global leadership in cybersecurity and expands its offering in
the field of digital identity management and PKI (Public Key
Infrastructure) solutions.

On October 16, Atos announced that it has signed a major
contract with German multinational pharmaceutical and life
sciences company Bayer, in which Atos will implement and
deliver Digital Workplace Services for Bayer globally. The
contract has a term of five years with multiple extension options.

On October 24, Atos announced its revenue for the third
quarter of 2019. Revenue was € 2,770 million, up +1.8%
organically. The improvement compared to the previous
quarters (Q1 at +0.4%, Q2 at +1.1%) mainly came from the
recovery of Infrastructure & Data Management, which returned
to growth as anticipated notably in North America. Business &
Platform Solutions revenue decelerated in Q3 due to Financial
Services in North America, while sales synergies with Syntel

November

continued to materialize as planned. Big Data & Cybersecurity
performed a particularly strong quarter led by cybersecurity
services and High-Performance Computing (HPC). The Group
order entry reached € 2,775 million, representing a book to
bill ratio of 100%.

On October 24, Atos announced that it has signed an
agreement to acquire X-PERION Consulting AG in Germany to
combine it with Atos’ fully-owned subsidiary ENERGY4U GmbH,
part of its Worldgrid activities. The business combination of both
companies will create a leading IT service provider for energy
and utility companies in Germany and will strengthen Atos’
global vertical strategy for the energy and utilities market.

On October 30, Atos completed the sale of c. 14.7 million
Worldline shares, for c. € 0.8 billion, through a placement to
qualified investors only by way of accelerated bookbuilding
offering. Alongside this, the Group transferred c. € 230 million of
Worldline shares to Atos’ Pension Fund and issued € 500 million
zero coupon bonds exchangeable into Worldline shares with a
maturity of 5 years and an exchange premium of 35%.

On November 1, Atos announced that the Board of Directors
had officially accepted the resignation of Mr. Thierry Breton,
Chairman and Chief Executive Officer of Atos SE as of
October 31, 2019. As announced, and in accordance with the
succession plan proposed by the Nomination and Remuneration
Committee, the Board of Directors separated the offices of
Chairman of the Board of Directors and of Chief Executive
Officer. The Board of Directors appointed Mr. Bertrand Meunier
as non-Executive Chairman of the Board of Directors of Atos SE,
and Mr. Elie Girard, currently Deputy Chief Executive Officer, as
Chief Executive Officer as of November 1, 2019.

On November 6, Atos announced a multi-year contract with
Triple Five Group to serve as a key technology provider and build
and manage a smart IT experience using IoT and Al solutions for
American Dream, a three million-square foot entertainment and
retail complex in East Rutherford, NJ. Atos and American Dream
have bridged the gap between physical and digital experience for
customers and more than 400 tenants by incorporating
edge-computing, IT devices, smart parking, ticketing and
wayfinding technologies. Multiple sensors and Bluetooth-enabled
beacons will allow customers to experience modern navigation,
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from quickly finding an open parking spot in proximity of their
chosen store to accessing way finding directions between two
select experiences within the mall.

On November 12, Atos and Météo France, the French national
meteorological service, joined forces to develop a platform
dedicated to the forecasting of renewable electricity production
for professionals in the sector. In the context of climate change,
this new service inscribes itself in the frame of Europe’s
objective to have 32% of its energy coming from renewable
sources by 2030.

On November 14, Atos signed a new four-year contract with
French national meteorological service, Météo-France, to supply
two supercomputers based on its latest BullSequana XH2000
technology. The new systems will multiply Météo France's
computing power by more than 5, compared to its current
solution, enabling it to achieve several scientific breakthroughs
in weather forecasting. Each new supercomputer is capable of
processing more than 10 million billion operations per second
and are amongst the most powerful meteorological
supercomputers in the world.
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On December 11, Atos announced that it has received a triple
A score in the ESG (Environmental, Social, governance) rating
from MSCI (Morgan Stanley Capital International). Atos is
ranked among the top 5 companies in the IT and software
services sector out of 104 companies which are evaluated in the
MSCI ACWI Index.

On December 12, following on from the 6% meeting of its
Quantum Scientific Council, Atos, announced that it is continuing
to enrich its quantum development ecosystem, through the
creation of a global User Group of the Atos Quantum Learning
Machine (QLM), which will be chaired by a representative
from French multi-national energy company Total. This
announcement follows the commercial success of the QLM, the

February 2020

world’s highest-performing quantum programming appliance,
allowing for the first time to simulate quantic behaviors. This
ecosystem is supported by the Atos’ Quantum Scientific Council,
which includes universally recognized quantum physicists. It is
also further enhanced by partners such as leading software
company Zapata and start-up Xofia.

On December 18, Atos announced an agreement to acquire
Maven Wave, a U.S.-based business and technology consulting
firm specialized in delivering digital transformation solutions for
large enterprises. The company is a leading Google Cloud
Premier Partner with eight Cloud Partner Specializations and
recognized as the Google Cloud North America Services Partner
of the year in both 2018 and 2019.

On February 4, Atos announced that it has completed the sale
of ca. € 23.9 million Worldline shares, for ca.€ 1.5 billion,
representing ca. 13.1% of the Worldline share capital through a
private placement by way of accelerated bookbuilt offering. In
case of exchange in full of the outstanding € 500 million zero per
cent. Atos bonds exchangeable into Worldline shares due 2024,
Atos will no longer hold any Worldline shares.

On February 4, Atos announced the completion of its
acquisition of Maven Wave, a U.S.-based cloud and technology
consulting firm specialized in delivering digital transformation
solutions for large enterprises. With this acquisition, Atos
reinforces its global leadership in cloud-solutions for applications,
data analytics and machine learning in hybrid and multi-cloud
platforms.

On February 19, Atos announced its Full Year 2019 results.
Revenue was € 11,588 million, +1.4% organically
particularly led by the Cloud performance and Big Data &
Cybersecurity. Operating margin was € 1,190 million,
representing 10.3% of revenue, compared to 9.8% in 2018 at
constant scope and exchange rates. The commercial dynamism
of the Group was particularly high in 2019 with order entry
reaching € 12.2 billion, representing a book to bill ratio of
106% compared to 111% in 2018 at constant rate. During the
fourth quarter, the book to bill reached 121%. Net income
from continuing operations was €414 million, and
Normalized net income from continuing operations
reached € 834 million. Therefore, basic and diluted EPS both
reached € 3.84 and Normalized basic and diluted EPS both
reached € 7.74. Free cash flow reached € 605 million in 2019
excluding the positive amount of 37 million of one-off items
related to the Optional Exchangeable Bonds. Net debt was
-€ 1.7 billion at the end of 2019 reflecting the free cash flow
generated during the year, the sale of Worldline shares in
November 2019, the acquisition of IDnomic during the year, the
dividends paid in cash and the share buy-back to deliver
performance shares.

As of 2020, the Group initiates a transformation, called
“"SPRING”, aiming at reshaping its portfolio of offerings,
reinforcing its go-to-market approach, and setting-up an
Industry led organization.

In this context, six Industries are created:
® Manufacturing;

® Financial Services & Insurance;

® Public Sector & Defense;

® Telecom, Media & Technology;

® Resources & Services (includes former Retail, Transportation &
Logistics and Energy & Utilities);

® Healthcare & Life Sciences.

At the same time, the Company gathers Global Business Units
into 5 Regional Business Units (RBU), each of them under a
single leadership:

® North America;

® Central Europe: former Germany, and Central & Eastern
Europe excluding Italy;

® Northern Europe: former United Kingdom & Ireland, and
Benelux & The Nordics;

® Southern Europe: former France, Iberia, and Italy;

® Growing Markets: former Asia-Pacific, South America, and
Middle East & Africa.

Starting Q1 2020, revenue will be reported by Industry and by
Regional Business Unit. Starting H1 2020, operating margin will
be also reported by Industry and by Regional Business Unit. In
order to facilitate the transition period, the Group will also report
by Division the revenue in Q1 2020 and in Q2 2020.
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A6]1 Formation of the Group

For over a century Atos has served a diverse range of customers. During this time the business has grown and developed through a

series of strategic mergers and acquisitions making it a global leader in digital transformation.

Atos Origin
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Atos was formed from the merger in 1997 of two French-based
IT services companies: Axime and Sligos. By 2000, before its
merger with Origin, Atos employed 11,000 staff and generated
annual revenues of approximately € 1.1 billion.

Origin was a subsidiary of Royal Philips Electronics, which had
been formed in 1996 from the merger of BSO/Origin and Philips
Communications. At the time of the merger with Atos in
October 2000, Origin employed more than 16,000 staff in 30
countries worldwide and generated annual revenues of
approximately € 1.6 billion.

KPMG Consulting’s businesses in the United Kingdom and The
Netherlands were acquired in August 2002 to establish Atos
Consulting, the consulting branch of Atos Origin, offering to the
Group a major presence in this segment of the IT services
market.

Sema Group, part of Schlumberger, was acquired by Atos
Origin in January 2004, creating one of the leading European IT
services companies. At the time of the acquisition, Sema Group
employed 20,000 staff and generated annual revenues of
approximately € 2.4 billion, whereas Atos Origin employed
26,500 staff and generated annual revenues of more than
€ 3 billion.

On July 1, 2011, Atos announced the completion of the
acquisition of Siemens IT Solutions and Services - a powerful
combination of two highly complementary organizations. The
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2014
Bull
Worldline (IPO)

deal created a new company with pro forma 2011 annual
revenues of € 8.5 billion and 74,000 employees across 48
countries. Ranked in the top ten global IT services providers;
number five in Managed Services worldwide.

On August 11, 2014, Atos announced the successful completion
of its tender offer for all the issued and outstanding capital
shares of Bull. The transaction represented a key milestone in
the creation of a Europe-based world leader in cloud,
cybersecurity, and Big Data. The deal created a new company
with annual revenue of circa € 10 billion and 86,000 employees
in 66 countries.

On July 1, 2015, Atos announced that it has completed the
acquisition of Xerox ITO, whose business was mainly in the
United States. This acquisition was a strategic move to broaden
the company’s footprint outside of Europe and enter the world
stage. With circa US$ 2 billion revenue, North America became
the largest geography for Atos, which was ranked number 9 in
ITO services. As a result, Atos employed 93,000 staff across 72
countries.

In February 2016, Atos finalized the acquisition of Unify, a top 3
player worldwide in unified communications, strengthening Atos
global offering for unified communications and real time
processing, optimizing social collaboration, digital transformation
and enhancing sales performances of its clients.
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In September 2016, Atos acquired Anthelio Healthcare
Solutions, furthering its strength in digital health services in the
ever-growing US health market. This acquisition reinforced the
Atos customer base and further expanded Atos’ footprint in
North America by adding more than 1,700 Anthelio employees,
of which 1,300 based in the US. In Q3 2017 Atos continued this
track by acquiring three healthcare consulting companies:
Pursuit Healthcare Advisors, Conduent’s Healthcare
Provider Consulting and Conduent’s Breakaway Group.

In September 2016, Worldline announced the completion of a
successful transaction with Equens, to reinforce the Worldline
Group. The transaction enabled Worldline to expand its position
in Europe, notably within the Netherlands, Germany and Italy.

On October 9, 2018, Atos announced the completion of the
acquisition of Syntel Inc., a leading global provider of
integrated information technology and knowledge process
services. The company, which is headquartered in Michigan, had
a 2017 annual revenue of $ 924 million of which 89% by serving
blue-chip clients in the USA from its delivery platform in India.
Syntel offers its customers high value-added digital services in
several specific verticals such as banking and financial services,
healthcare, retail and insurance with around 40% of its activities
in digital, automation, and robotization.

On November 30, 2018, Worldline acquired SIX Payment
Services consolidating European payments. With revenues
reaching an estimated c. € 2.3 billion in 2019, Worldline thereby
reinforced its existing n°l position within the European
payments landscape.

On January 30, 2019, Atos announced its project to create two
pure play leaders, Atos and Worldline, through the
exceptional distribution in kind to Atos shareholders of 23.5% of
Worldline’s share capital out of the 50.8% owned by the Group,

A62 Management and organization

Atos is incorporated in France as a “Société Européenne”
(European Company) with a Board of Directors, chaired by
Bertrand Meunier, non-Executive Chairman, and a General
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following the change in size and business mix of the whole
Group after the two transforming acquisitions made in 2018 with
Syntel on “Atos Digital Services” side and SIX Payment Services
on “Worldline” side. During the Annual General Meeting held on
April 30, 2019, Atos shareholders approved this exceptional
distribution in kind at 99.94% and it became effective on May 7,
2019. On October 30, 2019, Atos completed the sale of c. 14.7
million Worldline shares, for c. € 0.8 billion, through a placement
to qualified investors only by way of accelerated bookbuilding
offering. Alongside this, the Group transferred c. € 230 million of
Worldline shares to Atos’ Pension Fund and issued € 500 million
zero coupon bonds exchangeable into Worldline shares with a
maturity of 5 years and an exchange premium of 35%.
Therefore, at the end of the year 2019, and in case of exchange
in full of the bonds, Atos will retain a stake of c. 13% of the
share capital and 22% of the voting rights of Worldline. While
continuing their industrial and commercial partnership, Atos
reinforced its focus as a leading digital pure player and Worldline
as an undisputed payment leader in Europe gaining strategic and
financial flexibility.

On February 4, 2020, Atos announced that it had completed the
sale of ca. 23.9 million Worldline shares, for ca. € 1.5 billion,
representing ca.13.1% of the Worldline share capital through a
private placement by way of accelerated bookbuilt offering. In
case of exchange in full of the outstanding € 500 million zero per
cent. Atos bonds exchangeable into Worldline shares due 2024,
Atos will no longer hold any Worldline shares.

For additional information on Group entities, please refer to
E.4.7 Note 17 Main operating entities part of scope of
consolidation as of December 31, 2019 and to Note E.5.4 Note 2
Financial fixed assets, and for acquisition, please refer to E.4.7
Note 1 Changes in the scope of consolidation.

Management Committee, led by Elie Girard, Chief Executive
Officer. Since November 2019, the roles of Chairman and Chief
Executive Officer have been separated.

Bertrand Meunier, non-Executive Chairman of Atos SE Board of Directors

Bertrand Meunier joined CVC as Managing Partner in 2012.
Bertrand participated, as a Founding Partner, in the creation of
PAI partners, an independently managed company, in 1998 and
in its buyout from BNP Paribas in 2002. He was a member of the
Executive Committee of PAI partners and Chairman of the
Partners’ Committee. He joined PAI in 1982, formerly part of
BNP Paribas, and for eleven years led investments in Information
Technology and Communications, before turning to Consumer

Goods, Retail and Services sector and then led the investment
teams. He was involved in a significant number of major
transactions for PAI including Amora-Maille, Atos, Bouygues
Telecom, Chr. Hansen, Panzani, Saur, SPIE, United Biscuits,
Vivarte and Yoplait. Bertrand is a graduate of Ecole
Polytechnique and holds a master’s degree in Mathematics from
Paris VI University.
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Elie Girard, Chief Executive Officer

Elie Girard is a graduate of the Ecole Centrale de Paris and of
Harvard University. He began his career as auditor at Andersen,
before joining the Ministry for the Economy, Finance and
Industry in the Treasury department. Between 2004 and 2007,
Elie Girard worked for the Office of the Minister for the Economy,
Finance and Industry in France. He joined Orange in 2007 and
was appointed Chief of Staff to the Chairman and Chief
Executive Officer. From 2010 to 2014, he was Senior Executive

A62]1 Organization chart

Vice-President in charge of Strategy & Development of the
Orange Group, member of the Group Executive Committee. In
April 2014, Elie joined Atos as Deputy Chief Financial Officer of
Atos Group. He was appointed Group Chief Financial Officer in
February 2015 and Group Senior Executive Vice President in
February 2018. In March 2019, Elie was appointed Group Deputy
Chief Executive Officer. He became Chief Executive Officer of
Atos in November 2019.
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A6.22 Group General Management Committee (GMC)

The Atos Group General Management Committee (GMC) is
composed of the Chief Executive Officer, Elie Girard, and the
Heads of Group Industries, Operations, Regional Business Units
and Functions. The role of the GMC is to develop and execute
the Group strategy and to ensure value is delivered to clients,
shareholders, partners and employees. The GMC oversees the
global coordination of the Group management.

A6221
Eric Grall, Head of Manufacturing

Eric Grall comes from HP and where he held first positions in
marketing and R&D in the product business, before entering the
Services activities of the Group in 1998. He then had several
management positions related to outsourcing, from pre-sales to
operations. In 2005, he was appointed Vice-President and
General Manager in charge of the Global Services Delivery for HP
in the EMEA region, covering outsourcing, consulting and
support services. After the EDS acquisition in 2008, Eric led the
ITO activities of the new outsourcing business. Eric joined Atos
in 2009 as EVP of the Infrastructure & Data Management
Division. Since 2017, he is in charge of Atos Global Operations
(Infrastructure & Data Management, Business & Platform
Solutions, Big Data & Cybersecurity, and Unify Software &
Platforms), and Geographic Business Units. Since February 2020,
in addition to his role as Chief Operating Officer, he is Head of
Manufacturing.

Industries

Adrian Gregory, Head of Financial Services & Insurance

Adrian Gregory joined Atos in 2007 and has a 20-year blue-chip
background with experience of a wide range of technology
solutions and multiple client sectors. Most recently he was Senior
Vice-President for Public sector, Health & BBC with responsibility
for all aspects of client business and future strategy. In
July 2015 he was appointed Chief Executive Officer of the United
Kingdom & Ireland and joined the Atos Executive Committee. In
2019, he was appointed Head of Business & Platform Solutions
AtosISyntel and in February 2020 Head of Financial Services &
Insurance.

Pierre Barnabé, Head of Public Sector & Defense

Pierre Barnabé is Head of Big Data & Cybersecurity within the
Group Atos, following the successful merger of Bull with Atos.
Since February 2020, in addition to his role of Head of Big Data
& Cybersecurity, he is Head of Public Sector & Defense. He
joined Bull in August 2013 as Chief Operating Officer. Previously,
Pierre was General Manager of SFR Business team. He began his
career in the venture capital department of Thalés. In 1998, he
joined Alcatel Lucent with various successful sales positions
(Vice-President Sales France, Vice-President Sales South Europe)
before being appointed Chief Executive Officer of Alcatel Lucent
France then Group Executive Vice-President Human Resources &
Transformation. Knight of the French National Order of Merit,
Pierre Barnabé is graduated from NEOMA Business School and
from Centrale Supélec.

Jean-Philippe Poirault, Head of Telecom, Media &
Technology

Graduated from Supelec, Jean-Philippe Poirault has held senior
management positions in IT and software services activities at
Alcatel-Lucent and Ericsson in several European and Asian
countries. In January 2018, he joined Amazon Web Services in
the United States to lead the Telecom market. In
September 2019, he joined Atos asChief Executive Officer of
Atos in France. Since February 2020, he is Head of Telecom,
Media & Technology and Head of Southern Europe in addition to
his role as Chief Executive Officer of Atos in France.

Giuseppe Di Franco, Head of Resources & Services

After several years in Business Consulting, Giuseppe di Franco
joined Siemens in 2005 as Senior Vice-President, assuming
different roles as Chief Executive Officer and Director of the
Region South West Europe for the Energy Industry. In 2013, he
assumed the role of Chief Executive Officer of Atos Italy and
Head of the Energy & Utilities Industry market at Atos Global
level. In February 2018 Giuseppe Di Franco was appointed Chief
Executive Officer of Central & Eastern Europe. Since
February 2020, he is Head of Resources & Services. Giuseppe Di
Franco has a degree in Engineering Management achieved at the
Politecnico di Milano and is Alumnus Top Influencer of the
University.

Robert Vassoyan, Head of Healthcare & Life Science

Robert Vassoyan is a graduate of ESSEC business school. His
career spanned from Renault, Compaqg to HP where he served in
various senior management positions in Sales and Marketing. In
2007 he joined Cisco and became in 2011 the President of Cisco
France. Robert joined Atos as Chief Commercial Officer in
March 2018. Since February 2020, he is Head of Healthcare &
Life Sciences and Head of Unified Communications &
Collaboration.

A6222 Operations

Eric Grall, Chief Operating Officer

Please refer to his biography in A.6.2.2.1 Group General
Management Committee - Industries.

Jo Debecker, Head of Infrastructure & Data Management

Jo Debecker studied finance and computer science at the
university of Leuven, Belgium. He started his career as system
analyst and systems manager for Procter and Gamble on
mainframe, database and SAP technologies. In 2003 Jo joined
Hewlett-Packard as solution manager and solution executive in
the strategic sales department. In 2008, Jo was appointed senior
Director Service management for the European infrastructure
delivery and drove the process integration of EDS into HP. In
2011 Jo joined Atos as head of Service Management globally,
during 2011 and 2019 Jo ran the IDM division for Germany and
North America. He was appointed Chief Operating Officer for IDM
in 2018 before being promoted to the position as Head of IDM in
February 2020.

Adrian Gregory, Head of Business & Platform Solutions Atos
Syntel

Please refer to his biography in A.6.2.2.1 Group General
Management Committee - Industries.
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Nourdine Bihmane, Head of Business & Platform Solutions
Public & Regional

Born in 1977, Nourdine Bihmane joined Atos in 2002 starting to
work for various clients and in sales roles, quickly taking over
management positions. In 2009, he became Head of Managed
Services in Iberia, then moved to New York to lead the delivery
transformation of the largest account of Atos in the United
States. In 2015, he has been appointed Head of Operations for
North America and led the integration of Xerox ITO. Nourdine
moved back to Europe in 2017 to drive the strategic & lean
initiatives on all Atos’ operations, before being named in 2019
Head of Business & Platform Solutions, Public and Regional
Business and member of the Atos Executive Committee. Since
2020, he is also Head of Growing Markets. Nourdine graduated
as an engineer from CNAM in France and holds executive
degrees from Princeton University and INSEAD. He is also an
active member of the International Red Cross and Red Crescent
Movement.

Robert Vassoyan, Head of Unified Communications &
Collaboration

Please refer to his biography in A.6.2.2.1 Group General
Management Committee - Industries.

Enguerrand de Ponteveés, Head of Performance

Enguerrand de Pontevés joined Atos in 2008 as Procurement
Director for France and Spain and was promoted as Group Chief
Procurement Officer in 2009. In 2018 he joined the
Infrastructure Data Management division to manage the Client
Managers community. In 2019 he led the project of operational
divestiture with Worldline and managed the Spring program
aiming at setting-up an Industry-led organization, he was
promoted to the role of Head of Performance. Before Atos,
Enguerrand de Pontevés worked as Head of Logistic at Valeo. In
2000 he joined Altis Semiconductor to contribute to the JV
structure between IBM and Infineon. In 2002 he joined Pechiney
as head of IT Procurement and relocated to Montreal in Canada
in 2007 after the takeover by Alcan. Enguerrand holds a
master’'s in Business Management with major in logistic &
Procurement from ESCEM.

A6223 Regional Business Units

Simon Walsh, Head of North America

Simon Walsh is Chief Executive Officer of North America. Prior to
Atos, Simon was Chief Operating Officer of Virtustream, Dell
Technologies’ global cloud business, where he led its global
expansion and supported the Chief Executive Officer’'s daily
execution of the Company’s strategy. Before Virtustream, Simon
was Senior Vice-President and Chief Operating Officer of EMC
Europe Middle East & Africa. He also spent 17 years with
Computacenter PLC, with the latter four years as Managing
Director of the United Kingdom & Ireland, delivering IT services
and solutions throughout the United Kingdom & Ireland. Simon
is Chairman of Beds on Board, a startup focused on providing
accommodation on stationery yachts. Simon is based in Irving,
Texas, at Atos’ North America regional headquarters.
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Ursula Morgenstern, Head of Central Europe

Ursula Morgenstern joined Atos in 2002 through the acquisition
of KPMG Consulting. From 2007 to 2009, she was Senior
Vice-President responsible for Systems Integration, and then she
was Senior Vice-President responsible for Private Sector Markets.
Prior to that, she held a variety of roles in Systems Integration
including management roles for sectors and various practices. In
2011, she was Chief Operating Officer of the United Kingdom &
Ireland and in 2012 she took on the role as Chief Executive
Officer of the geography. From July 2015 to February 2018 she
managed the Global Business & Platform Solutions Division.
Since February 2018 she is Chief Executive Officer of Germany.
Additionally, she has been appointed as Managing Director of
Atos  Information  Technology in  March 2018.  Since
February 2020, she is Head of Central Europe in addition to her
role as Chief Executive Officer of Atos in Germany.

Jean-Philippe Poirault, Head of Southern Europe

Please refer to his biography in A.6.2.2.1 Group General
Management Committee - Industries.

Peter ‘t Jong - Head of Northern Europe

As an experienced IT leader, Peter has a proven track record in
delivering results and managing complex customer relationships.
He started his career in technical automation with AT&T and
Philips, and then continued a career in technology with Lucent
working in the Netherlands and in the USA. In 2001 Peter joined
Atos as Head of Managed Services in the Netherlands and
expanded his scope to Executive Vice-President for Sales and
Chief Operating Officer for Atos Northern Europe. From 2015
Peter was responsible for leading the Managed Services
organization in Germany and managed the carve-out and
integration of Unify within Atos, followed by his appointment as
Chief Executive Officer of Benelux and & The Nordics in
May 2016. Since February 2020, he is Head of Northern Europe.

Nourdine Bihmane, Head of Growing Markets

Please refer to his biography in A.6.2.2.2 Group General
Management Committee - Operations.

A6224 Functions

Uwe Stelter, Chief Financial Officer

Uwe Stelter joined the Atos Group in 2011 from Siemens where
he held multiple global Finance Management positions in the US
and Germany in both the Siemens IT services and
Communication divisions. In addition, Uwe Stelter was Chief
Financial Officer of ProSTEP, a Germany-based Consulting and
Software company serving the Product Lifecycle Management
(PLM) market. Uwe Stelter became Chief Financial Officer of the
Group in November 2019, after holding Chief Operating Officer
roles in the Infrastructure & Data Management and Business &
Platform Solutions Divisions of Atos in the last 4 years as well as
being in charge of the integration of Syntel. Prior to that he was
Chief Financial Officer of the Infrastructure & Data Management
Division and of the North America Business Unit. He is a
graduate in Business Administration from AKAD University in
Germany.
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Philippe Mareine, Chief Digital & Transformation Officer and
Head of CSR

Philippe Mareine was Deputy Manager in the French Treasury
department’s Inspection Générale des Finances unit and,
previously, he oversaw Human Resources in the Public Accounts
department of the French Ministry for the Budget. He held
several managerial positions at the French Tax Administration.
He joined Atos in 2009 as General Secretary of the Board of
Directors in charge of legal functions, compliance, audit, security
and social responsibility policy. In 2014, he became Head of
Human Resources, then Head of Siemens Global Alliance. He is
today Chief Digital & Transformation Officer. Philippe Mareine is
also in charge of Group Corporate Social Responsibility (CSR).
He is a graduate from the Ecole Polytechnique and Ecole
Nationale d’Administration.

Paul Peterson, Head of Human Resources

Paul Peterson graduated from Brigham Young University and
pursued graduate education at The Ohio State University. Paul
joined Atos in 1998, early in his career, as the HR Director for
the Major Events business unit. Over his career, Paul has worked
and lived in North America, APAC, and across Europe, holding
leadership roles in HR, IT, and Operations. Notable and more
recent leadership roles include Head of HR and Talents in North
America (2012), Head of HR for Global Infrastructure and Data
Management (2018), and Deputy Head of Group HR (2019). Paul
became Head of Group Human Resources in February 2020,
leading a team of +1,500 worldwide HR professionals.

Sophie Proust, Group Chief Technology Officer

Sophie Proust is graduate of the Ecole Supérieure d’Electricité
“Supélec” of Paris. She joined Bull in 1989 where she held
various technical managerial positions in the mainframe, IT
administration solutions and HW server design. In 2010, Sophie
headed the Teral00 Project which delivered the CEA with the
first Petaflops-scale calculator in Europe. She joined the Atos
Group in 2014 following the acquisition of Bull, where she held
the position of Head of Research & Development for the Big Data
& Cybersecurity Division from 2014 to January 2019. In
January 2019, Sophie was appointed Group Chief Technology
Officer (CTO), joining the Atos Executive Committee. Alongside
this, Sophie is part of the Atos Quantum Advisory board. She
has been a member of the Board of Directors of the Université
Technologique de Troyes (UTT) since December 2018.
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Alexandre Menais, General Secretary

Alexandre Menais joined Atos in 2011 as Group General Counsel.
He is also in charge of Merger & Acquisitions and corporate
development since 2015 and in addition has been appointed
General Secretary in 2018. Before Atos, Alexandre Menais
worked as Senior Associate at Hogan Lovells in Paris and
London. In 2006, he became General Counsel at eBay France
(eBay, Paypal and Skype) before being promoted as Europe
Legal Director of eBay. In 2009, he joined Accenture as General
Counsel France and Benelux. Alexandre holds a LLM in Business
law from the University of Strasbourg and a MBA from HEC.
Alexandre Menais has been nominated in March 2019 Board
member of the French competition Authority.

Gilles Arditti, Head of Investor Relations and Responsible for
Internal Audit

After six years at Bull and four years at KPMG, Gilles Arditti
joined Atos in 1990, where until 2006 he was, successively,
Director of Mergers & Acquisitions, Director of Finance and
Human Resources for Atos Origin in France, and Chief Financial
Officer of France, Germany and Central Europe. In 2007, Gilles
Arditti became Head of Investors Relations for the Atos Group, a
position he still holds. Since February 2020, he is also Head of
Internal Audit. In March 2014, he was appointed Group Head of
Mergers & Acquisitions and member of the Executive Committee.
Since June 2014, Gilles Arditti is member of the Board of
Directors of Worldline. Holding a master’s degree in Finance
from the University Paris-Dauphine and a master’s degree in
International Finance from HEC Paris, Gilles Arditti is also
graduated from the engineer school Ecole Nationale Supérieure
de Techniques Industrielles et des Mines d’Alés (ENSTIMA) and
is a Certified Public Accountant (CPA).

Marc Meyer, Head of Executives & Head of Marketing and
Communications

Graduate from the Sorbonne University and INSEAD Business
School, Marc Meyer joined Atos in 2009 coming from Dexia
where he served as Head of Group Communications. Marc
started his career working in the French Parliament Assemblée
Nationale and joined the IT Group Bull Group in 1986, where he
held several senior positions in corporate and marketing
communications for 10 years. In 1997, he joined Thomson, a
consumer electronics firm and in 2001 was promoted to the
Company Executive Committee. Then, he joined the France
Telecom/Orange Group as Executive Vice-President for
Communications. Marc served as advisor to the Ministry of
Economy, Finance and Industry in 2005. Marc Meyer has been
promoted as Head of Executive& Talent Management,
Communications in Atos in 2014. He has been decorated from
the French Légion d’honneur (Chevalier) in 2007.
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B41 Complete the transition to Cloud/Hybrid Cloud of 38
its main customers and accelerate the
transformation of the Infrastructure & Data
Management’ business

B42 Accelerate the Industry specific Digital business 39
transformation of Atos’ customers by successfully
integrating Atos Syntel
in Business & Platform Solutions

B43 Provide the high-end computing for Big Data 39

algorithms, Cybersecurity and Mission Critical
technologies to help customers succeed in the
gigantic data era and to sustain a solid double-digit
growth over the next three years

B44 Delevering the next wave of Digital transformation, 39
increasing the focus on industry verticals and
solutions, deepening customer expertise
and intimacy pulling through all Atos’ services and

capability
B45 RACE: apowerful combination of digital 40
productivity levers and agile collaboration to
sustain our compelling value creation
B46 Maintain excellence in People skills and CSR 40
B47 Continue to participate to the IT industry 40

consolidation to expand its customer base and to
strengthen its technological capabilities
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Atos positioning and strategy

B1 Business Model

B1 Business Model

Bl1

Over the last decades, the digital revolution has transformed
our lives as consumers. Now it begins to deeply transform our
business world in all sectors. By 2022, analysts estimate that
60%+ of the global Gross Domestic Product (GDP) will be
digitized, transforming offerings, operations, and business
ecosystem relationships throughout the whole economy.
Significant breakthroughs in exponential technologies such as
the Internet of Things (IoT), Artificial Intelligence (AI) and
blockchain are accelerating transformations in all verticals,
offering both tremendous opportunities and challenges. For
enterprises and public organizations, successfully navigating
digital transformation is therefore of paramount importance in a
world where digital is increasing connected and entangled with
the physical world, and where business models and values must
evolve - as highlighted by Atos in its “Journey 2022" vision. To
succeed at scale, corporations need robust, innovative and
sustainable partners.

Sustainable Digital Transformation

As a global leader in digital transformation, Atos purpose is to be
the trusted partner of its clients for their sustainable
digital transformation journey. Atos’ mission is to help
design the future of the information technology space. Its
services and competences are underpinned by excellence in the
advance of scientific and technological knowledge and research
and in its commitment to learning and education. Across the
world Atos enables its customers and all who live and work in
the industry, to grow and prosper in a safe, secure and
sustainable environment.

In its mission, the Group leverages both powerful assets built
overs years, and a solid business model based on distinctive
expertise, platforms and vertical solutions. As a result, Atos
consistently creates shared value for all its stakeholders: people,
clients and partners, investors, suppliers, community and
society, enabling the capability to attract new capitals into its
sustainable growth model.

The following value creation model explains how Atos creates inclusive and sustainable value for all its stakeholders. Atos integrated
management dashboard measures both financial and extra-financial performance.

<

Business Model

Capitals

Industrial

Digital services and datacenters
in 73 countries

Human

c.110, 000 employees
and a Scientific Community
Intellectual

14 R&D Centers and
4500 patents
Financial

Solid financial structure
unique ecosystem of partners

Social &Relationship

Strategic partners and
Stakeholders’ network
whole value chain

Natural

Sustainable technologies
and decarbonized energy

p Expertise ————» Platforms ——>»

Meet the challenges
of adata-driven
economy

Digitize
customer experience and
business models

Streamline
operational excellence

Ensure
trust & compliance

3 Divisions

« Big Data & Cybersecurity

« Business & Platforms Solutions

« Infrastructure & Data Management
including Unified Communications
& Collaboration

Design,build &run leading
business technology
platforms

Industry expertise
and solutions

Smart data platforms
and services

Ecosystems of
multiple infrastructures

8 domains of innovation:
« Modern applications

« Immersive experience

« Artificial intelligence

« Automation

« Hybrid cloud

« Advance compute

«Edge and loT

« Cybersecurity

Solutions ——3

Deliver vertical focused
solutions and service to
thrive in a digital world
« Healthcare & Life Sciences
« Energy & Utilities

« Telecom, Medias
& Technology

« Retail, Transports
& Logistics

« Public Sector & Defense
« Manufacturing

« Financial Services
&Insurance

Value created for
our stakeholders

People

Highly skilled employees and
great place to work

Clients & Partners

Customer satisfaction, co
innovation and competitiveness

Investors

Business growth and long
term relationships development

Suppliers

High risk management
standards and ethical value chain

Communities & Society

Inclusive economic growth &
eco-friendly operations

> KPIs
dashboard

« Employees
satisfaction

+ Great Place to Work
Index

« Customer Loyalty
« Net Promoter Score

+ Organic growth revenue
+ Operating margin rate
+ Free cash flow

« Sustainable supply chain

« Total spend assessed
by Ecovadis

« Ethical behavior

+ Carbon Intensity
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B12  Our capitals

Over the years, Atos has built strong assets that bring the Group
a solid and distinctive position on the digital transformation
market, and constitute a firm foundation its business model
relies on:

® an industrial capital of digital service and data centers
serving 73 countries. Gathering the latest hybrid cloud
technologies and digital design, development and operation
tools, processes and best practices, these centers enable to
serve and support Atos customers 24x7 anytime anywhere,
with the ability to provide either local, nearshore and offshore
delivery;

® a Human capital of 110.000 business technologists.
Distributed over 73 countries, Atos experts include consultants,
developers, integrators and operation specialists, sourced from
tier one universities worldwide, with many of which Atos has
developed partnership programs. Highly skilled on the whole
spectrum of digital technologies, Atos people benefit from a
continuous and high investment in the latest technological and
leadership trends through intensive and dedicated training
programs;

@ an intellectual capital leveraging the work of 14 R&D center,
and € 235 million R&D investments, with a focus on strategic
technologies. Atos excellence in R&D is illustrated by a world
class portfolio of IP solutions and 4,500 patents. It is nurtured
by a group wide community of 2,200 Experts and Fellows, and
by a dedicated Scientific Community;

B13  Ourbusiness model

As a whole, Atos capital assets support Atos business model to
be the trusted partner of its clients and help them create the
digital firm of the future. This business model relies on a deep
expertise in meeting digital transformation challenges, and on

Atos positioning and strategy
B1 Business Model

® a solid financial capital backed by strong financial assets
and cash flow management processes. Atos proven financial
discipline enables to deliver seamlessly the short, medium-
and long-term investments needed for services and product
development and operations. It offers all stakeholders a
stable foundation for development and growth;

® an extended Social and Relationship capital, relying on a
strong network of partners with leading technology providers
(Google Cloud, Dell Technologies, Cisco, SAP, Microsoft, Red
Hat, Oracle...), customers, research institutions and industry
consortia. As a leading business technologist in a rapidly
digitalizing world, Atos is committed to support the society as
a whole, with strong contributions to diversity and social
inclusion programs;

® a strong natural capital relying on Atos deep commitment to
sustainability. Atos involvement in sustainability is embodied
in pioneering and ambitious environmental program to reduce
its carbon emissions through measurement, reporting,
optimization, offsetting and the use of decarbonized energy
sources. Circa 95% of the energy used by Atos’ strategic
datacenters is decarbonized, and 100% of the CO, emissions
produced by Atos data centers are offset.

powerful solutions, platforms and infrastructures to help firms
design, build and run customer-centric, data-driven information
systems, all delivered through industry vertical solutions and
smart services.

An expertise: meeting the challenges of a data-driven economy

In a world disrupted by Digital, Atos has built specific know-how
to help public and private organizations meet their digital
transformation challenges. It has notably developed a
business-driven approach to help its clients:

® digitize their Customer Experience, seamlessly orchestrating
physical and digital channels to provide the best on-demand,
contextual and personalized service to end customers and
users; and foster Business Reinvention thinking and

implementation, applying digital innovation to develop new
monetization models;

® streamline Operational Excellence accordingly, using digital
capabilities to radically re-align cost structures and generate
efficiencies through all processes;

® guarantee Trust & Compliance to protect assets and data,
but also and most importantly, to lay the global foundation for
digital trust.
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B1 Business Model

To do so, Atos leverages the deep expertise of its Divisions:

o Infrastructure & Data Management, dedicated to create
business benefits through intelligently managed IT, cloud and
digital services. From Data Centers to Edge Computing and
IoT, as well as Digital Workplace, Atos Infrastructure & Data
Management is recognized as a global leader in managed IT
and Cloud services, as well as a key player in Business
Process Outsourcing (BPO), notably in the Medical and
Financial areas. It Ileverages the latest automation
technologies to help clients achieve excellence in digital
operations.

In addition, the Division leverages on Unified
Communication & Collaboration tools, combining voice,
data and video, to help customers benefit from a unique
collaboration experience. A recognized world-class player,
integrated within the Infrastructure & Data Management
activity, Atos Unify enables large and small organizations to
make a leap forward in people efficiency and customer
relations, and build the digital workplace of the future;

® Business & Platform Solutions, dedicated to transform
strategic approaches to technology, combining innovative
solutions with established ones. From consulting and
applications development up to applications outsourcing, Atos
Business & Platform Solutions (including Atos Syntel)
leverages the latest intelligent platforms to help its clients
deliver the best customer experience, while optimizing their
processes and value chains;

® Big Data & Cybersecurity, dedicated to create competitive
advantage for clients from Big Data and Artificial Intelligence
(AI), and ensure data is delivered safely and securely to the
right parties. With uniquely innovative solutions in critical
domains such as High-Performance Computing (HPC),
advanced threat protection and mission-critical systems, Atos
Big Data & Cybersecurity is among the very few leaders
worldwide able to help its clients succeed at scale in the
data-deluge era.

Digital platforms: building the business systems of the future

When it comes to implementation, successful digital strategies
require fast to value, agile and scalable solutions. To deliver the
best results on time, at cost and at specification, Atos has
developed ready to deploy, end-to-end blueprint and
accelerators to help its customers design, build and run business
technology platforms. Combining the expertise and resources of
its Divisions, and the best mix of own and partner technologies,
Atos solutions and services provide agile, scalable and trusted
foundations to support customers in their digital journey, and
are at the heart of Atos differentiation:

® Ecosystems of multiple infrastructure solutions enable the
transition of customers’ existing IT assets into the hybrid
cloud, Edge and IoT, to create the foundations for digital
business. They enable support for the agility, scalability and
security required by any organization committed to digital
transformation;

® Smart data platforms and services help enterprises build
and run data-driven business processes in this Cloud, Edge
and IoT environment, and transform the data flowing through

Trusted partner for your Digital Journey

these processes into business outcome and smart business
services, helping corporations to unlock the value of their data
today;

® Industry expertise and solutions allows customers to build
future proofed, agile and scalable information system fitted to
their own industry and ecosystems to improve
competitiveness and accelerate business growth;

® across all these solutions, platforms and infrastructures, Atos
Cybersecurity enables to set up end-to-end, prescriptive
security solutions to identify and block threats before they
may have a substantial impact.

All these solutions and services leverage innovations from Atos
vast network of partners, and from Atos own R&D programs,
notably around 8 strategic topics: Modern Applications and
Blockchain, Immersive Experience, Artificial Intelligence (AI),
Automation, Hybrid Cloud, Advance Compute, Edge & Internet of
Things (IoT), and cybersecurity.
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The market adaptation: addressing vertical specificities

As each business context is unique, Atos ultimately adapts its
approach and go-to-market to the specific digital transformation
strategies suited in each vertical. Through its markets, Atos
notably addresses:

® Healthcare & Life Sciences, with a specific focus on clinical
delivery, telehealth and genomic innovation to pave the way
to precision medicine;

® Energy & Utilities, with innovation in distributed power
generation, real-time grid management and smart services to
move from commodities to high-value service;

® Telecom, Media & Technology, with emphasis in back-office
innovation, next-generation networks and omnichannel
customer engagement to thrive in the telecom and media
platform war;

® Retail, Transports & Logistics with a focus on customer
experience, supply, delivery & logistic chains, and payments &

asset management to move to ubiquitous commerce and
multimodal transports;

® Public Sector & Defense with innovations in public
platforms modernization, digital experience, security &
compliance to realize the promises of e-states and of smart
defense;

® Manufacturing with emphasis on advanced R&D platforms,
production systems and customer experience to accelerate the
shift to product servitization strategies;

® Financial Services & Insurance with a focus on operating
models transformation, financial platforms modernization, and
process digitization to build next-generation financial services
ecosystems.

Through smart services, Atos brings together people, business
and technology to accompany clients in all sectors to help them
thrive in a digital world and deliver sustainable growth.

B14  The value we create for stakeholders

As a result of its capital assets and of its business model, Atos
strives to generate massive value for all its stakeholders:

® people. Putting people first is the foundation of the Atos way
of working and growth strategy. Atos is committed to attract
and nurture today’s most talented digital experts from diverse
backgrounds, and offer them front row seats to building the
new digital world. Atos is a responsible employer, promoting
collaborative working, diversity and well-being at work. With
dedicated programs for talented and high potential individuals,
the Group offers tremendous opportunities to fast track career
growth;

@ clients & partners. Atos aims to be the trusted partner of its
customers in their digital transformation journey. It is
committed to providing them the best range of services and
solutions to anticipate and meet their needs, co-innovate, and
help them create the firm of the future. The Group also offers
strong business growth and co-innovation opportunities to its
large ecosystem of partners, ranging from large groups such
as Dell Technologies or Google Cloud up to multiple start-up,
that are deeply supported by Atos Labs and Business
Technology Innovation Centers;

® investors. Combining organic growth and a proven know-how
in large acquisitions in strategic markets, Atos strategy is
underlined by a strict financial discipline, and strong culture of
credibility and commitment. Atos is fully committed to
generating long term, high value to investors and
shareholders through continuous business and profit growth,
enabling sustainable stock value growth and dividend
distribution;

® suppliers. Atos is committed to delivering high value to its
networks of suppliers. The Group has built solid governance,
using ethics and compliance to drive organizational processes,
and business, thereby securing a sustainable supply chain.
Atos was also the first Information and Communication
Technology (ICT) Company to obtain the approval of its
Binding Corporate Rules (BCR) by European data protection
authorities putting data protection as a key component of its
business culture, for both customers, partners and suppliers;

® community & society. Atos aspires to excellence in its
community and society contribution. For the seventh
consecutive year, it has been selected as a member of the
Dow Jones Sustainability Index (DJSI), and ranked as a leader
in sustainability in the IT services sector for its corporate
sustainability commitments and performance both globally
(2018 DJSI World) and in Europe (2018 DJSI Europe), at Gold
level (n°1 of its Industry sector). Atos is also recognized by
international non-profit organization Carbon Disclosure Project
(CDP) as a world leader for corporate action on climate
change, supporting the transition to a low-carbon and climate
resilient economy.
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B2 Markettrends

B21 Digital transformation momentum accelerates

With the acceleration of Digital transformation, we are entering a
world of paradox, marked by extraordinary growth prospects,
but also by significant challenges. Everywhere, the pace of
change is increasing.

After having streamlined process management with ERPs,
boosted communication and collaboration with the Internet,
multiplied customer experience with social, mobile, analytics and
cloud, digital is going the last mile: it invades things themselves
with the Internet of Things (IoT) and Edge Computing, Artificial
intelligence  (AI), Automation and related exponential
technologies such as Augmented Reality (AR)/ Virtual Reality
(VR), Blockchain, Quantum Computing and more.

This dramatically changes the world as we know it. By 2025, the
number of connected devices will reach 75 billion, three times
than today, generating exponentially growing exchanges of data.
At that time, the data universe will reach 175 zettabytes, 80% of
which created and processed outside traditional data centers and
cloud - in the new world of connected vehicles, smart cities,
smart homes, smart grid and more. This will require exponential
capabilities in intelligent automation to connect organizations,
people and thing, transform data into insights, and guarantee
trust & compliance.

In this more and more fluid and networked world, the rules of
business are dramatically changing, creating multiple
Schumpeterian earthquakes: Generations Y and Z reinvent
customer and citizen behaviors. New competitors take advantage
of disintermediation and of innovative business models.
Automation and the gig economy change the economics of
operations. Security, safety and privacy risks rise.

For years, digital transformation has been at the heart of C-level
executives’ agendas. The digital agenda is now at a turning point
for companies and public organizations: how to survive and
thrive in unchartered territories where customers, competitors
and business models themselves evolve rapidly within complex,
multi-players ecosystems across all industries? For organization,
adapting to the new era will increasingly require a quantum leap:

® become fully customer or citizen experience-centric, moving
from a pure ‘produce and sell’ to a ‘sense-&-respond’
customer-led approach;

Trusted partner for your Digital Journey

® provide intelligent data-driven orchestration, being able to
adapt to market changes and evolving customer or citizen
demands in a real-time, prescriptive way;

® adopt open platform foundations and real-time process
automation across physical and digital worlds, to deliver the
best products and services at the lowest cost while being
ready to adapt in hours or just seconds.

From manufacturing to transport, retail, utilities, telco, financial
or public and healthcare domains, these evolutions are changing
the game dramatically. In this context, the key questions for
each Executive Board is: how to be a disrupter rather than being
disrupted? How to position in the new value chains that are
transformed by digital, and be in a central position in newly
reshaped ecosystems? How to adapt business models, customer
relations and operations to survive and thrive in this new
economy? How to make the right strategic and tactical choices in
a highly dynamic technical landscape?

To answer these questions, more than 80% organizations have
put in place board-level digital strategies, and heavily invest in
business technologies. To do so, they need digital partners that
help them solve strategic and tactical digital dilemmas and
design, build and run the business technology platforms needed
to win in the changing era. This fuels a huge technology and
services market growth, notably around industry-specific
solutions, smart data platforms, ecosystems of multiple
infrastructures, and the 8 core business technology domains
pioneered by Atos: modern applications - including distributed
blockchain-based platforms -, Immersive Experience, Artificial
Intelligence  (AI), Automation, Hybrid Cloud, Advance
Computing, Edge and Internet of Things (IoT), and
cybersecurity.
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B22

As the growth of the digital economy is irreversibly changing the
way people live, consume and work, organizations need to
deploy next generation business services and strategies, to meet
tomorrow’s  demographic, economical, geopolitical, and
environmental challenges. This is opening disruptive business
opportunities in domains such as precision medicine, smart
utilities, 5G powered telecom and medias, ubiquitous retail,
autonomous transports, digital government and defense,

B2.3

In tomorrow’s interconnected digital economies, Data will be the
new oil. The ability to acquire and analyze data from hundreds of
billions of things, billions of people and millions of organizations
will make the difference for digital winners. As a result,
immersive technologies, Artificial Intelligence (AI), and Robotic
Process Automation (RPA) are among the most rapidly growing
segment in Digital, with notably more than 40% yearly market
growth in Artificial Intelligence (AI). These domains, and their
integration with new generation real time and distributed
business platforms - on premise or in the cloud - are uniquely

Atos positioning and strategy
B2 Markettrends

Therace to new industry expertise and solutions

Industry 4.0 and open banking and insurance. This represents a
strong market demand for modern industry applications, where
Atos brings a unique and very differentiated capacity to address
both business and technology transformation. With a leading
business technology expertise, tight partnership with multiple
digital leaders such as Google, Siemens, Dell Technologies, and
many others, Atos is uniquely positioned to help its clients thrive
and harvest the digital opportunities of tomorrow.

The next big thing: smart data platforms and services

pioneered by Atos. The Group strongly differentiate on the
market by combining expertise of business acceleration
platforms from its large network of partners such as SAP,
Microsoft, SalesForce, Oracle and more, with a uniquely powerful
set of value-added services and technologies to build the smart
data platforms of the future. Atos is notably highly recognized
for its technology advance in automation - with Syntel Syntbots
- Internet of Things (IoT), Artificial Intelligence (AlL), pioneering
innovation in  High-Performance Analytics and Quantum
Computing.

B24  Aboostin ecosystems of multiple infrastructures

Through new generation cloud-computing, Edge and Internet of
Things (IoT) technologies, physical and digital infrastructures are
becoming more and more entangled. This drives a strong
demand in consulting, integration and management of hybrid
infrastructures ecosystems, combining legacy data centers,
private cloud, public cloud platforms from providers such as
Google, AWS or Microsoft Azure, and the Internet of Things
(IoT). More, Edge Computing is set to exponentially grow as the

B25

Digital brings in multiple opportunities for value creation. It also
brings new risks, from fraudsters, “hacktivists”, mafias and even
hostile organizations and states. Cybercrime is already estimated
to exceed the $ 1 trillion mark. This threatens not only business
activities — notably in the most sensitive sectors such as finance,
health and government. It also threatens compliance: new
regulations such as GDPR (General Data Protection Regulation)
enforce strong obligations for the protection of customer data,
with possible fines up to 4% of revenue. Last but not least,
breaches may even threaten human lives with the development
of smart machines in Industry, Utilities, Transports, Defense... As

next digital frontier. The imperative for all organizations:
consistently automate, manage and orchestrate these
ecosystems of multiple infrastructures, to seamlessly design,
build and run next generations business services and platforms
with technologies such as DevOps and Microservices. There are
all domains where Atos excels, and is recognized as a leader by
industry analysts.

Trust at the heart of digital strategies

a result, security is more than ever on the top of customer
preoccupations, and is moving to the Artificial Intelligence (AI)
era. The perspective is that organizations will move from a
reactive security approach to Al-powered prescriptive security,
leveraging next generation security-as-a-service platforms to
detect and block threats before they can have an impact. By
combining unique Security with Big Data/ Artificial Intelligence
(AI) and Mission-Critical Systems expertise, Atos is among the
world pioneers and the European leader of this fast-growing
market.
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B3 Marketsizing and competitive landscape
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B31  Overall marketsize

Overall IT spending is estimated to be worth $ 4.32 trillion
worldwide, with a 2.7% growth in constant currency in 2019.
Due to the strong market transformation towards hybrid cloud
infrastructures, the rise of artificial intelligence and automation
based smart data platforms and the race to vertical specific
digital processes and solutions, key segments have contrasting
growth rates:

® communications services (consumer fixed services, consumer
mobile services, enterprise fixed services and enterprise
mobile services) represent today 37.3% of the IT market. In
2019, these services have seen an overall modest growth of
0.9% to $ 1.6 trillion at constant dollars;

® devices (PCs and tablets, mobile phones, and printers)
represent 18.7% of the market, or $ 811 billion. This segment
showed a decline of -1.6% in 2019;

® enterprise software (including security software products)
represents 11.8% of the market, or $ 509 billion. It showed a
strong growth of 10.7% in 2019, with progress notably
nurtured by the development of analytics and Business
Intelligence, Customer Relationship Management (CRM) and
Supply Chain Management (SCM) software solutions;

® data center systems and servers represent 5.3% of the
market, at $ 231 billion. They experienced a decline of -0.4%
in 2019, due to the disruptive forces of software-defined
infrastructure and public cloud delivery. High-end servers for
High Performance Computing - in which Atos is positioned
with its Bull Sequana offering - continues to outperform the
overall segment growth, with 7.8% CAGR over the next 4
years;

® IT services (Business IT services and IT product support)
represent 26.9% of the market, or $ 1.162 trillion. Worldwide,
IT services grew by 6% in 2019, with a special traction in
Business and Technology consulting and BPO. By 2023, IT
services are expected to continue to grow globally at 5.7%
CAGR. This offers solid growth perspectives for the Group.

Overall, IT spending results vary greatly by region. The largest
region remains North America with $ 1.309 trillion and a 3.1%
growth rate in 2019. With $ 858 billion in overall IT expenses,
Western Europe is the second largest market, and grew at 2.0%
in 2019. With a $ 2.151 trillion, the rest of the world experienced
a 2.8% growth last year.

When looking only at IT services, the segment on which Atos is primarily positioned Americas and Europe are by far the two leading

markets today:

20191T Services spend and growth (in $ billion) 2019 growth
North America 457.6 +5.2%
Western Europe 330.3 +5.2%
Rest of the World 374.0 +7.5%
TOTAL 1,161.9 +6.0%

Source: Gartner IT Market Databook in constant currency - Q4 2019

The combination of North America and Western Europe therefore
continue to represent the very largest share of the IT services
market worldwide, even if regions such as Greater China and

B32

Looking at the global IT services market, Atos is ranked
number 13 in the world, is a significant and growing player in
the US, and is the third largest IT business services company in
Europe with a market share of around 3.8%, just behind IBM
and Accenture.

Atos is one of the few companies able to cover all the European
geographies. In the largest European countries, the main
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Emerging Asia Pacific - yet with limited local markets - are
expected to experience substantial CAGR of 15.0% and 10.9%
over the 2018-2023 timeframe.

Competitive landscape and new expected position of Atos

competitors of Atos are IBM, Accenture, Capgemini, CGI, DXC
and some local champions with strong regional footprint like
Fujitsu (UK), T-Systems (Germany) and Indra (Spain). Indian
based players start to have significant presence in Europe, but
this is still predominantly in the UK (TCS, Cognizant, Infosys and
Wipro).
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In 2019, major industry analyst firms have assessed Atos
capabilities and positioned Atos as follow:

® global leader in IT outsourcing;

® global leader in private cloud and European leader in hybrid
cloud;

® global leader in SAP HANA and European leader in SAP
services;

B33

Atos is well positioned on the largest and most promising
segments of the North America and Western European IT
services market: Managed Services and Cloud Infrastructure
services, where Atos is a leader ($ 309 billion, +4.8%year),
Implementation services ($ 181 billion, +5.2%year), business
and technology consulting ($ 166 billion, +8% year), and BPO
($ 130 billion, +3% year).

Atos positioning and strategy

B3 Market sizing and competitive landscape

® major player in Artificial Intelligence and visionary provider in
analytics;

@ global leader in IoT services;
® global leader in digital workplace;

® major player and visionary in Unified Communications &
Collaboration;

® major player and European leader in security.

Market size and Atos market share in North America and Western Europe

Atos market shares in each main country are presented below,
reflecting the positioning of Atos as the European IT champion
and a significant player in the US, where Syntel acquisition end
2018 has enabled Atos to reinforce in 2019 its strategic traction.

The figures are based on Gartner's 2019 estimates on yearly
external end-user spending for IT Services.

Market size Atos
(in $ billion) 2019 Weight Growth vs. 2018 2019 Market share
USA 426 36.8% 5.2% 3.1 0.7%
United Kingdom & Ireland 100 8.6% 3.1% 1.9 1.9%
Germany 57 4.9% 5.5% 2.4 4.3%
France 42 3.6% 5.0% 2.0 4.8%
Benelux & The Nordics 64 5.5% 6.7% 1.2 1.8%
Rest of Europe 77 6.6% 6.9% 1.5 2.0%
Rest of the World 395 34.0% 7.3% 0.9 0.2%
TOTAL 1,161 100% 6.0% 13.0 1.1%

Based on Gartner Service line Forecast 2019 Q4, in constant currency, $Bn.
Note that Atos market share has significantly risen in 2019 in the US thanks to the full integration of Syntel revenue within Atos.

In addition, Atos is also competing in other markets where the
Company is now perceived as a key player:

® in the information security market, Atos has been ranked by
PAC as one of the top three leading security IT services
providers in Europe, the Middle East & Africa. Worldwide
spending on information security has reached $ 136 billions in
2019, an increase of +8.7% over 2018, according to Gartner.
The increase in spending is being driven by government
initiatives, increased legislation such as GDPR in Europe and
high-profile data breaches. Cloud security, data security and
infrastructure protection present among the biggest growth
opportunities for technology providers, both domains in which
Atos is a very strong player;

® Atos is the leading European player in the High-Performance
Computing (HPC) technology market. According to hyperion
research, the HPC market (which includes servers, storage,
middleware, applications and services) will reach $ 39.2 billion
in 2023, with 7.2% CAGR by that date. The largest HPC
markets are government, defense and academic sector,
followed by Manufacturing, BioScience and Geosciences
forecasting. With its Bull Sequana offering, Atos is very well
positioned on the high-end part of this market that will be
further boosted by massive computing power needs linked to
the development of Artificial Intelligence. The domain also
offers promising synergies with the Hyperscale segment,
involving large-scale infrastructures for Internet activities
requiring the use of HPC technologies for efficiency at scale, at
companies such as Google, Amazon, or Baidu.
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B4 Strategy and ADVANCE 2021

On January 30, 2019, the Group presented its plan Advance
2021 at the occasion of an Investor Day held in its Headquarters
in Bezons (France). During this session, the following targets
have been presented:

® revenue organic growth: +2% to +3% CAGR over the
2019-2021 period

® operating margin rate: 11% to 11.5% of revenue in 2021

o free cash flow: between € 0.8 billion and € 0.9 billion in
2021

To reach its ambition, and strategy, the Group focuses on 7
levers:

® complete the transition to Cloud/Hybrid Cloud of its main
customers and accelerate the transformation of the IDM
business towards the next growth drivers: Smart Data
Management, IoT, Ecosystems of Infrastructures, Digital
Workplace, Automation, Artificial Intelligence, and Machine
Learning;

® accelerate  the Industry  Specific  Digital  business
transformation of Atos’ customers by successfully integrating
Syntel and generate the synergies to reach a profitability level
above 13% in Business & Platform Solutions;

® provide the high-end computing for Big Data algorithms,
cybersecurity and Mission Critical technologies to help
customers succeed in the gigantic data era and to sustain a
solid double-digit growth over the next three years;

® delivering the next wave of Digital transformation, increasing
the focus on industry verticals and solutions, deepening
customer expertise and intimacy pulling through all Atos
services and capability;

® RACE: A powerful combination of digital productivity levers
and agile collaboration to sustain our compelling value
creation;

® maintain excellence in People skills and CSR;

® continue to participate in the IT industry consolidation to
expand its customer base and to strengthen its technological
capabilities.

B41 Complete the transition to Cloud/Hybrid Cloud of its main customers
and accelerate the transformation of the Infrastructure & Data

Management’ business

While 68% of its TOP100 customers have already migrated to its
Cloud and Hybrid Cloud offering, the Group considers that the
transition of its customers will be very largely advanced by end of
2021. During the period of the three-year plan, beyond the lever
of extension of Cloud and Hybrid cloud implementation, a new
lever of growth will contribute to revenue: IoT and Edge
Computing will start being the new lever of growth for IDM. It
would represent 3% of Group revenue in 2021 and over 10% by
2025 with the expected explosion of connected smarter objects
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and edge computing. According to Gartner, by 2022, over 70% of
enterprise-generated data will be created and processed outside
the data center or cloud, up from 10% to 20% today. Beyond the
accelerated growth of these new infrastructures that will need to
be managed and operated, an exponential growth of data will
have to be collected, processed, secured, integrated and possibly
stored. These are services which are at the core of Atos IDM
business.
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Accelerate the Industry specific Digital business transformation of Atos’

customers by successfully integrating Atos Syntel

in Business & Platform Solutions

Further to the acquisition of Syntel, Business & Platform
Solutions aims over the next 3 years to double its size in Digital
(AI, Analytics, IOT, Automation, CX, Mobility, Cloud) to € 2.4
billion representing 50% of Business & Platform Solutions
revenue. While the retention rate on Syntel's customers
amounts to 100% since the announcement of its acquisition by
Atos, the Group proceeds at a fast implementation of revenue

B43

synergies with first signatures already materialized and
cross-sell initiatives valued at half billion euros in full pipeline.

Business & Platform Solutions targets to increase its offshore
and nearshore rate on total headcount from 48% in 2018 to
60% in 2021.

Provide the high-end computing for Big Data algorithms,

Cybersecurity and Mission Critical technologies to help customers succeed
in the gigantic data era and to sustain a solid double-digit growth

over the next three years

This end-to-end approach will enable Big Data & Cybersecurity
to lead the consolidation of trusted intelligent platforms with
cybersecurity products and services for the new machine age
and to be the “Infra of Infras” security leader solutions.

To succeed in a fierce digital competition environment,
customers will need to rapidly capitalize on the new technologies
to generate business data, to leverage intelligence instantly so

to turn data into automated actions, while protecting their
end-user larger and more exposed digital information. In each of
its business segments and by reinforcing its transversal and
international expansion, Big Data & Cybersecurity provides
this new balance between digital efficiency and trust, and
is expected to continue growing double-digit CAGR .

B44  Delevering the next wave of Digital transformation, increasing the focus
on industry verticals and solutions, deepening customer expertise
and intimacy pulling through all Atos’ services and capability

Atos clients’ needs are changing, they need to increasingly
evolve their business models to deliver new experiences or
engage with their customers in different ways. With the next
wave of smart data, technology is playing an ever-greater role in
those new business models. Delivering digital solutions needs to
be coupled with industry expertise and client knowledge to
ensure the right outcome for end customers in a secure and
compliant way. Atos is strengthening its customer centricity
through a reinforced vertical go-to-market approach, pulling
through all of Atos’ capabilities from Infrastructure & Data
Management, Business & Platform Solutions, Big Data &
Cybersecurity and Atos’ partners.

This new approach is built on a robust Industry engagement and
a strong focus on top account management with:

® a stronger focus on 7 key vertical markets; Manufacturing,
Financial Services, Health, Public Sector, Retail & Logistics,
Energy & Utilities and Technology, Media & Telecoms;

® centers of excellence built on vertical competencies, for
example Life & Pensions in Edinburgh, or Manufacturing
innovation in Austria;

® 200+ additional sales resources and Industry specific experts
and consultants;

® more empowered senior client executives, assessed and
developed to match industry top quartile;

@ dedicated client delivery executives representing all Divisions;
® dedicated cyber specialists;

® new global distribution agreements and industry specific
partnerships for Atos’ technologies and products.

In order to accelerate the deployment of this vertical approach,
the Group is preparing its workforce on the next wave of
disruption. It has introduced new training programs building on
the best practices in the Group and enabling its people to help
customers take advantage of the next wave.
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B45

RACE: a powerful combination of digital productivity levers

and agile collaboration to sustain our compelling value creation

With RACE, a new productivity & efficiency program launched to
sustain the operating margin targeted trajectory, Atos benefits
from tangible operational improvement by fully taking advantage
of automation in all productivity levers, like the GOAL initiative
where we combine Robotic Process Auomation (RPA) experts and
libraries to amplify the impact of ongoing Lean waves.

Additionally, the Group is generating significant improvements
with continuous integration of digital and automation into
traditional levers like procurement, contract management, SG&A
or workforce management.

Atos will continue transforming its workforce through agile
collaboration and leveraging new Syntel talent and resource
management to optimize its onshore/offshore headcount mix,
enabling scaling of our digital services and offerings.

B46 Maintain excellence in People skills and CSR

In order to realize its three-year plan, the Group relies on strong
values and best practices in Corporate and Social Responsibility.
These values are fully integrated in its operations.

To power its ambition, Atos is aiming to drive customer
experience through best-in-class employee digital experience.

In this respect, its People strategy 2021 will leverage on 5 major
Human Resources programs:

® My future: to combine Atos’ strengths around Campus
Management, Performance Management 2.0 and expert and
talent programs and create a unique end-to-end value
proposition for our employees;

® Be digital: to equip all our employees with certified digital
skills by 2021;

® MyExperience: through the “We are Atos” engagement
program, to leverage on the successful Wellbeing@work
initiative putting specific emphasis on social value, diversity
and inclusion. As far as gender diversity is concerned, Atos’

B47

objective is to double the percentage of women in the top
management over the next 3 years while decreasing the
gender compensation gap by 3% year;

® Value Sharing: to further engage - in addition to the already
existing incentive plans for managers - all employees in the
Company’s success;

® Entrepreneurship: To explore new ways of collaboration with
Atos, further leveraging on our eco system of start-up and
contingent workers.

Atos set medium term extra-financial objectives including:

® a clear focus on customer satisfaction through sustainable and
innovative solutions;

® as a sustainable player, Atos manages its operational
efficiency in environmental footprint with the objective to
further reduce by 7% to 20% CO, Emissions per revenue unit
(tCO, per € million) by 2021.

Continue to participate to the IT industry consolidation

to expand its customer base and to strengthen its technological capabilities

After a first phase of acquisitions in order to get scale, a second
phase which ended last year was to get the right skills and
resources. The M&A strategy for the next years is focused on
specific verticals to acquire new clients and technological

Trusted partner for your Digital Journey

capabilities, and on cybersecurity where the Group intends to be
a major player in the consolidation to come. The acquisitions will
be performed with the same financial discipline as in the
previous years.
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C1 Salesand business development approach

Cl Salesandbusiness development approach

Cl1 Atos sales and business development approach

[A12]

The Atos sales and business development approach is aligned
with the Group strategy. As described in the “B.1 Business
Model” section, Atos helps large organizations adapt, thrive, and
leverage digital opportunities for competitiveness and growth in
the upcoming digital era. To do so, its sales approach is

Cl2  Salesorganization

At Group level, the sales organization is managed by the Chief
Commercial Officer, with the global responsibility of steering the
overall sales effort, driving Global Market heads, Global Business
Units heads of Sales, Divisions sales heads, Global Strategic
Sales Engagement, Global Alliances, Marketing and the “5C”
program.

Atos is organized to be the trusted partner for its customers
digital journey, with a strong focus on its client base across the
various industry sectors (Financial Services, Manufacturing,
Retail & Transportation, Public and defense, Health, Telecom &
Media, Utilities, Siemens account).

Customers are at the heart of Atos go-to-market strategy and
are an essential part in Atos growth approach, through cross-sell
and up-sell initiatives, notably around its strategic vertical, data
platform, infrastructure and security offerings as well as selected
partnerships.

Since 2018, Atos “5C” sales program drives value for our
customers and as such for the Atos Group, notably around:

® Client centricity with a Global Integrated Accounts (GIA)
organization launched to further build a truly global and
integrated customer-centric approach for major customers.
Global Integrated Accounts have a Global Client Management
(CEX) and a Global Divisional Executive (CDX) to ensure an
integrated approach, bring the full Atos portfolio of capabilities
and deliver distinct business value. A Client Innovation
Director also drives innovation together with our clients,
through customer co-creation workshops;

Trusted partner for your Digital Journey

underpinned by the understanding of the customers’ digital
transformation challenges, adapted to their business and
market, and delivered with a portfolio of end-to-end offerings
applying all of Atos expertise and experience.

® Closing Improvement to systematically roll out sales
process best practices, constantly further industrializing key
deals management and end-to-end sales methodologies with
the “Atos Planet” model and sales blueprints;

® Channels and Partners to boost products sales through a
unified Group Channel and stepping up selected Partnerships,
fully leveraging Atos partnership ecosystem to generate
incremental new businesses;

® Cybersecurity and digital sales to boost Atos cybersecurity
and digital sales by investing in cybersales teams to capture
the full potential of the market;

® Culture & capabilities redesigning the compensation
schemes and capabilities to support growth and digital sales,
with changes in incentives to drive sales and attract, develop
and retain the best talent to support top line transformation.

Within Sales, Marketing is organized as a group function
reporting to the Chief Marketing Officer. It brings together client,
demand and deal-based marketing in the geographical Business
Units, vertical marketing, portfolio and offer marketing, the
digital platforms & channels in corporate shared services as well
as market & customer intelligence, sales enablement, and the
network of the Business Technology and Innovation Centers
(BTIC) for running the client innovation workshops. Finally, the
Industry Analysts & Advisors team are ensuring that the Atos
expertise is best placed in vendor assessments and other
reports, as well as in key deals.

Global Alliances, as a Sales channel, ensures that Atos is fully
leveraging its partnership ecosystem to generate incremental
businesses.
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C2 Infrastructure & Data Management

Infrastructure & Data Management Division (IDM), is a
recognized industry leader at the forefront of innovation and one
of the few companies that can provide a complete design, build,

migrate and operate capability globally coupled with technology
transformation services to advance our customers environments
to meet their digital ambitions.

C21 DataCenters & Managed Infrastructures

Atos data centers are the powerhouses behind Atos customers’
digital transformation. They house the Group’s core
infrastructure capabilities worldwide, and provide both classic
and digital services across hybrid cloud, workplace, applications,
mainframe and Internet of Things environments. Spanning 5
continents in 29 countries, Atos is active in 96 data centers
providing Tier 1 levels of service quality and security for both
traditional and digital services. Infrastructure & Data
Management is able to move, migrate and transform customer
workloads to the most appropriate environment depending on
the business need, integrating with hyperscale public cloud
providers to offer our customers true hybrid cloud capabilities.

The Infrastructure & Data Management global data center strategy
is based on the 7 'C’' key principles of Cloud, Carbon, Capacity,
Continuity, Competitive, Cost and Cash. These principles ensure
that Infrastructure & Data Management’s data centers continue to
provide its enterprise customers with the right services, the right
capacity, at the right time, in the right location and for the right
price.

In accordance with this strategy, Atos monitors and drives major
programs for data center consolidation, renewal and acquisition.
Since the end of 2011, Atos has migrated and closed (or part
closed) 85 data centers, opened 34 new data centers, extended
10, upgraded 4 existing to Tier 3, and integrated 25 data centers
from deals and acquisitions (McGraw Hill, Bull, Xerox, Anthelio
and Arvato). Based on the current footprint, Atos intends to
migrate and close a further 8 data centers by the end of 2021.
In the beginning of 2020, Les Clayes core data center will be
extended with a new module.

Cz22 Hybrid Cloud

Hybrid Cloud computing underpins the digitalization of enterprise
customers. Recent years have seen cloud strategies and
frameworks becoming well established within Infrastructure &
Data Management customers, such that “Cloud First” and “Cloud
Native” are now the default considerations in initiating and
sustaining digital transformation.

There is clear guidance for new Atos data centers that is based
on delivering economies of scale. Specifically all new data
centers will follow the TIA-942b Rated 3 standard, provide an
average power density of 1.5kW/sqm with a possibility for high
density zones, have a Power Usage Effectiveness (PUE) of
approximately 1.2 or less if new built, and guarantee high
security standards - VESDA (Very Early Smoke Detection
Alarm), automatic fire extinguishing, access control, 24/7
monitoring and CCTV (Closed-Circuit TeleVision).

Innovation in environmentally responsible data center services is
central to Atos data center planning and strategy and has helped
maintain its green leadership position. For this purpose, 95% of
the electricity used by our strategic data centers comes from
decarbonized sources (nuclear + renewable) and 100% of all our
data centers’ carbon emissions is offset, enabling us to offer a
market differentiating capability of zero carbon hosting services
to our clients.

To further strengthen the leadership position of Atos in Data
center Management, Atos is leveraging data center infrastructure
management and cognitive technologies to take us towards truly
holistic ‘cognitive data center’ approaches to enable:

@ predictive maintenance (e.g. capacity usage forecasting);
® real time reporting, self-monitoring and healing;
@ continued enhancements in energy efficiency;

@ further strengthening of our green leadership position.

The adoption of Hybrid Cloud is driven by three key benefits that
it enables:

® Hybrid Cloud ensures that business and application
requirements are optimally addressed through appropriate
combinations of cloud deployment and delivery models,
enabling the maximum benefit of cloud whilst mitigating
associated risk and reusing existing investments;
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® Hybrid Cloud drives the rapid emergence of new, cloud native
application landscapes that can deploy, scale and evolve very
quickly, allowing enterprises to reinvent their businesses and
improve their customers’ experiences;

® Hybrid Cloud enables unified orchestration and management
of entire IT environments across common platforms,
improving user experience and ensuring the fastest time to
value of digital initiatives.

To fully achieve these benefits, enterprises must adopt hybrid
clouds with combinations of private and public parts, which must
also co-exist with traditional platforms. This provides an
environment for the development and operation of both cloud
native and traditional applications, as well as those which may
never move to cloud, yet remain critical to customers’
businesses.

Atos’ Orchestrated Hybrid Cloud portfolio fully addresses the
demand for enterprise grade hybrid cloud and transformation
services by delivering a set of comprehensive industrialized
end-to-end cloud products and capabilities. These are supported
by enterprise SLAs (Service Level Agreements) and multiple
service management options that ensure enterprise agility
without compromising security.

Atos delivers a true Hybrid Cloud experience by integration of
leading clouds like AWS (Amazon Web Services), Microsoft Azure
and GCP (Google Cloud Platform), alongside private cloud
solutions based on technologies such as VMware and OpenStack.
Platform orchestration and management is then delivered with
best in class technologies, including ServiceNow, Ansible and
CloudBees Jenkins.

Going forward, with the ongoing permeation of digital business
models throughout enterprises, the focus on applications and
end user experience over cloud infrastructure will continue to
increase in enterprise IT decision making. As such, Atos will
evolve its expertise in industry verticals with an aim to offering
targeted solutions that closely address enterprise challenges at
both the application and business levels. In parallel, Atos will
continue to adopt and mature cloud operational approaches such
as infrastructure as code, continuous delivery and devops, to
ensure the value proposition described is underpinned by an
integrated set of cloud operations.

Following our cloud strategy, Atos Digital Hybrid Cloud was
launched in 2019 which is a trusted, scalable and future-proofed
multi-cloud solution that combines the innovation and scale of a
public cloud, with the security and control of a private cloud.

Throughout 2019 Atos has continued to evolve its global
partnership with Google Cloud, as announced in 2018. Going
beyond the traditional IT landscape, today’s data-centric digital
transformation generates an ever-increasing need for data lakes,
Data Management, analytics and cognitive technologies. Machine
Learning (ML) is key to discovering and leveraging new business
and marketing opportunities, but also demands secure solutions
to protect data against cyber risks and ensure compliance.

Trusted partner for your Digital Journey

Addressing this fast-growing demand, and as recognized by the
award of ‘Google Cloud Global Breakthrough Partner of the Year’,
Atos is working successfully with Google Cloud to provide
businesses worldwide with secure cutting-edge solutions such
as:

® Secured Hybrid Cloud: Atos is developing and expanding its
Hybrid Cloud with Google Cloud Platform as Atos’ preferred
public Cloud platform, leveraging its scale, security, reliability
and availability while ensuring data localization. This includes
Atos’ recognition as a global leader in the Google Cloud
Certification Program, its partnership with Google Cloud and
CloudBees to modernize application practices, and selection as
a Google Cloud high performance computing service partner;

® Oracle database on Google Cloud: Atos strengthened its
strategic partnership with Google Cloud with two
high-performance regional extensions of existing Google Cloud
data centers in Frankfurt (Germany) and Ashburn VA (North
America), to support Oracle database customers. These two
regional extensions are equipped with Atos’ high-performance
BullSequana S servers and enable Oracle database customers
to run their workloads efficiently and effectively, benefitting
from Google Cloud Platform;

® Data Analytics, Machine Learning and Artificial Intelligence
(AI): Atos is developing a machine learning practice that will
leverage Google Cloud’s Machine Learning Application
Programming Interfaces (ML APIs) to create industry specific
solutions across multiple verticals. Artificial Intelligence Labs
have been opened, including in Dallas (United States of
America, 2019), London (United Kingdom, 2018), Paris
(France, 2019), Frankfurt and Munich (Germany, both in
2019);

® see Digital Workplace and Help & Interaction Center for
Google G Suite enhancements.

To enable hybrid cloud and help customers transform workloads,
Atos has developed an industrialized cloud workload migration
portfolio of services to move and transform applications to
Hybrid Cloud as needed. This is leveraging state-of-the-art
platform as a service technologies and automation tools.
Workload migration has been further enhanced by intellectual
property and technology acquired as part of Atos’ acquisition of
Syntel.

Through these and other initiatives, Atos has delivered a 30%
year-on-year growth in cloud services for the last 3 years whilst
delivering 20% to 30% price reduction to its customers in line
with the 2021 cloud growth ambition,
whilst continuously improving its recognition as a Leader in
Cloud from leading analyst firms. In 2020, Infrastructure & Data
Management will continue to evolve its hybrid cloud service
capabilities and products to deliver the digital platform required
by our enterprise customers.
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C23

Atos Digital Workplace Services provides modular and innovative
end-user services to transform employee experience. Based on
extensive, proven experience in all industry sectors,
Atos support more than 3.8 million end-users, from a
combination of global and local service desk, handling more
than 36 million tickets annually in 38 languages. This is
combined with an onsite support capability inover 100
countries, enables Infrastructure & Data Management to deliver
a true global workplace services footprint with a global delivery
organization with a total headcount of more than 10,000 staff.

The business requirement to make our customers employees
more engaged has resulted in a significant interest in Digital
Workplace services. It is a must in every major workplace
transformation program today. Atos strong focus on customer
care and the total end-user experience including omni-channel
support with self-help, virtual assistant, chat, and self-healing
solutions, has a direct impact on the user’s experience. In line
with its vision for the future, Atos relies on data-driven approach
to deliver proactive support.

Key solutions such as Unified Endpoint Management and
intelligent collaboration solutions deliver a different way of

C24 Business Accelerator Capabilities

Atos Business Accelerators help companies to set up a roadmap
for evolving to the real-time intelligent enterprise, thanks to our
partnership with SAP. SAP HANA offers a platform for effective
real-time business, and Atos provides the business insight and
technical skill our customers need to exploit its full potential.

The Atos Infrastructure & Data Management services cover
assessments, technical migrations and management of SAP
Applications in combination with the SAP HANA as well as the
traditional databases, based on private, shared and/or public
cloud. Atos uses its highly automated SAP toolset to manage
these environments with an Olympic grade security measures
toolbox. Atos Infrastructure & Data Management service scope
includes the full stack of end-to-end services up to and including
application operations which offers a compelling alternative to
in-house application support due to the breadth and scale of
Atos application capabilities and wide scope of options available.
The services capabilities span database services, middleware,
application technical management, and SAP application services.
Business & Platform  Solutions Division complements
Infrastructure & Data Management application operations and
application technical management by providing consulting,
functional migrations and application functional management,
thereby ensuring customers receive a complete and seamless
end-to-end service from Atos. Infrastructure & Data
Management Orchestrated Hybrid Cloud for SAP is the full stack
SAP Application Technical Management service which combines
Public Cloud like the Microsoft Azure platform with Atos private
cloud platforms using our own high-performance appliances.
Atos has its own Bull Sequana S hardware, certified by SAP for

Sales and delivery
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Digital Workplace and Help & Interaction Center

working, with the functionality and security required anytime,
anywhere and from any device.

Intelligent collaboration is at the heart of the Digital Workplace
to engage employees and enable new ways of working. Atos
integrates SaaS (Software as a Service) based workplace
offerings, including Microsoft with Office 365, Google with
G-suite, Unify with  Circuit and othersand delivers a
transformational consulting-led approach for customers to
maximize the benefits from their investment.

Atos has a key focus to improve user productivity and
experience in order to deliver value to the business through
technology, embedding wearables, IoT, mixed reality, cognitive
computing and analytics. We are also recognized by industry
analysts for our leadership in workplace vision and capabilities.

Atos will continue to build a Digital Workplace of the future
which includes offering “workplace as a service” business
models and extending the scope of its services to embrace
the full scope of employee experience, from smart offices
to Voice of the employee solutions.

HANA, which is a key differentiator for Atos being one of the
most scalable, SAP HANA hardware platforms in the industry.

Atos and SAP have a unique partnership regarding SAP Cloud
Platform (SCP) Private Edition. SCP is the platform for hosting
SAP and third-party applications where customization and
integration are required for business processes. Atos is the
preferred partner in the Europe, Middle East and Africa region, to
deploy and operate this platform. SCP Private Edition is a key
part of the SAP intelligent enterprise vision. It will be used to
develop and test new applications, customize existing SAP
applications and integrate these with third party capabilities, to
develop new business models and new services that incorporate
innovative technologies. Atos combines this with its Codex data
and analytics service portfolio which enable business to build
analytic accelerators and offer new differentiating customer
experiences and services. SAP Cloud Platform private edition by
Atos provides the capability to leverage SCP in environments
where regulation, privacy or technical concerns prohibit the use
of public cloud services.

SAP and Atos are Global Strategic Service Partners and Global
Technology Partners. SAP and Atos have a history of success
together that spans over more than 30 years and that enables
both companies to combine their respective capabilities and
jointly deliver superior customer solutions. Atos is a global
certified SAP partner for Hosting, SAP Business Suite, SAP
S/4HANA, SAP Hana Operations and Cloud and Infrastructure,
with more than 13,000 skilled SAP professionals and more than
40 local SAP teams.
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C25 Networks

Infrastructure & Data Management Network services provide
customers with fully managed connectivity services to meet their
customer’s digital transformational challenges. Network services,
both traditional and software defined, are the enablers for digital
transformation for Cloud and SaaS (Software as a Service)
services, and are a fundamental component of all Atos digital
transformation solutions across Digital Workplace, Hybrid Cloud,
Connected Intelligence and Business Accelerators.

Our range of network services provide the speed and flexibility
required by our customers to transform to and maximize the
benefits from digital services. In short, they are the network
enablers for Digital Transformation. The evolution of software
defined technologies has enabled Cloud WAN (Wide Area
Network) services to abstract and virtualize the WAN resulting in
the ability to make changes faster, provide greater analytics and
visibility into network traffic and report performance and
problems.

Network services include our 'Digital Connect’ suite of services
covering software defined services such as Cloud-WAN which
provides an orchestration layer to efficiently manage existing,

C26 CodexIoT

The Internet of Things (IoT) is now all around us, reaching an
estimated 25 billion of connected objects in 2021. And it
continues to spread with an exploding number of devices
interconnected via diverse infrastructures and platforms, with
respectively 75 and 100 billion connected devices in 2025 and in
2030. The consequence of this exploding number of connected
devices is an explosion of data created: from 50 zettabytes in
2020 and 175 zettabytes in 2025 to 1 yottabyte in 2027, and
more and more of them will be produced and processed outside
the data centers and Cloud infrastructures (in 2025, 80% of
enterprise-generated data will be created and processed in the
Edge, meaning outside the data centers and Cloud
infrastructures, versus 20% today), so IoT and Edge are the new
levers of growth for Atos Infrastructure & Data Management
business.

IoT is a key enabler for digital transformation in every industry.
IoT is an integral part of our Codex Connected Intelligence,
portfolio enabling customers to continuously create value from
their assets, resulting in greater efficiency, intelligent
decision-making, new revenue sources and enabling new
business models. Our business outcome focused approach
delivers fast time-to-market of new use-cases that are scalable
and reliable through our extensive experience of managing and
running complex large IoT deployments.

Trusted partner for your Digital Journey

transport layer, network connectivity services through
centralized policy enforcement and single pane of glass
management. Software Defined services have the potential to
save costs, through offloading of non-critical data from MPLS
(MultiProtocol Label Switching) to other network connectivity
services and to provide cloud-on-ramping secure connectivity to
SaaS and IaaS (infrastructure as a service) providers.

Atos has also enhanced in 2019 the way we provide network
connectivity through our Integrated Cloud Edge service
upgrading flexibility and performance between our own data
centers, customer private cloud environments, public cloud
providers, partners and WAN providers.

Atos operational capabilities in networking cover 3 globally
operated delivery centers complemented by 9 local production
centers which manage the operations of data center network
infrastructure in over 100 data center locations. Atos has 2,200
network experts supporting over 1.6 million LAN ports, 55,000
switches, over 450,000 voice port users and over 700,000 web
conference users in more than 100 countries worldwide.

With Codex Managed IoT we provide a catalogue of services to
manage the full IoT value chain from things to edge to data
center. Our IoT Service Management Framework includes
management of devices, edge connectivity, data and storage,
change and release control, incident management, service desk
and support, and the operations to increase resilience against
failures or disturbances. These services will be delivered with
business-defined service levels, including the necessary
cybersecurity measures.

We support our customers in accelerating IoT adoption with clear
focus on sector-specific opportunities, such as in Retail,
Transportation, Manufacturing, Energy, Utilities, Pharma and
Smart Cities.

Codex Connected IoT solutions provide our clients complete
end-to-end managed business solutions that deliver valuable
improvements in their operational efficiency and
competitiveness. With our own innovative services and best of
breed partner ecosystem, we create end-to-end business
solutions to easily connect, collect, and manage the data from
connected assets. These connected IoT Solutions cover generic
and industry specific pre-integrated IoT solutions, ranging from
connected retail to connected cities to connected production.
Example solutions are Connected Cooler, Connected Vessels and
Connected Control Room.
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Atos has a special focus on Industry 4.0 within our
comprehensive  Internet-of-Things approach. To deliver
maximum value to our customers, Atos and Siemens are in a
strategic partnership around MindSphere, the open ecosystem
for optimizing and transforming plant performance by collecting,
analyzing and monetizing large datasets in industry. Atos
delivers a broad set of IT and digital services around MindSphere
and has launched this year a Private Cloud option for
Mindsphere.

Codex Infrastructure Services for MindSphere provides a suite of
services to connect, secure, deploy, operate and manage
MindSphere on-premise or on private or hybrid cloud, enabling
and supporting IoT solutions on the MindSphere platform. With
Codex Private IoT Platform powered by MindSphere, Atos targets
customers that have high requirements for a secure data
environment, latency time, or compliance with legal regulations.

According to several Industry Analyst firms, Atos has one of the
most well-rounded, industry leading, offerings in the IoT services
market, spanning across the range of services from consulting,
integration to Managed Services both on its own and third-party
platforms. Our extensive IoT partner ecosystem includes not
only Industry leaders such as Siemens, Google, Microsoft, AWS
and Dell Technologies, but also specialist technology firms,
start-ups and research institutes. This is key to successfully
deliver and manage the full IoT value chain.

Atos also invested in hardware products to support the move to
edge. We recently launched the BullSequana Edge, the highest
performing edge computing server on the market worldwide to
manage data at the edge. The BullSequana Edge has been
designed to be used securely for IoT, in environments in which
fast response times are critical, such as manufacturing 4.0,
autonomous vehicles, healthcare and retail/airport security where
data needs to be processed and analysed at the edge in
real-time.

Sales and delivery
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Atos is clearly not a new player in the field of IoT as for more
than a decade our IoT solutions and large-scale IoT deployments
helped a growing number of Atos’ business customers improve
bottom lines, enhance products, streamline operations and
create new revenue streams.

Some concrete business outcomes we have achieved for our
customers include:

® 36% fuel loss reduction for a leading national oil company;

® 50% faster Go-to-Market for and Appliance manufacturer;

® 5% fuel efficiency for a major shipping company;

® 2-7% opportunity for sales increase for a drink manufacturer;
® 10% more product margin for a Pharmaceutical company;

® 20% improvement men time to response for Wind Turbine
operator.

A lot of assets and intellectual property has been developed over
the last few years and we have credible references and proven
scale with millions of devices securely in production, such as
smart grid end points, connected home appliances, connected
trucks and vehicles, connected coolers, smart lighting, connected
fuel pumps and other industrial connections.

The future will put IoT and Edge architectures center stage of
the digital enterprise. Our innovations in Edge and Swarm
Computing, Artificial Intelligence and Machine Learning,
Security, Digital Twin and Smart Data Services combined with an
extended focus on industry expertise will pave the way to
strategically position Atos as one of the major digital service
providers in the 2020s. We have strongly invested to build the
foundation and to become a trusted operator for the next
generation of digital business ecosystems.

C27 Technology Transformation Services

Infrastructure & Data Management’ comprehensive Technology
Transformation Services (TTS) portfolio assists clients embrace
business reinvention through digital transformation. Technology
Transformation Services new solutions are architecting,
provisioning, building and integrating a future state technology
eco-system which supports Infrastructure & Data Management
clients’ agility and sustainability for IT and business growth.
Infrastructure & Data Management approach and best practices
leverage proven blueprints that deliver expected outcomes and
create business and IT value with a focus on industry specific

business requirements. Technology Transformation Services
solutions are customizable and flexible to help clients create
their workplace of the future, innovate the way they work, build
the foundation for their cloud environment, and transform for
tomorrow’s computing and digital service needs. Services and
solutions delivered by Technology Transformation Services span
the IT spectrum from the workplace to the data center and from
the data center to the cloud to meet the demands of today’s
digital business:
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® Workplace Transformation services provide cloud, fixed
and mobile solutions for a Digital Workplace, with the latest
innovations in delivering end-user compute environments,
native cloud office services, and unified communications for
consumption on any device at any time for an enhanced user
experience;

® Data Center Transformation services provide a set of
project services and turnkey solutions from the Data Center
over the Edge to the Cloud to enable your hybrid/multi-cloud IT
backbone for todays and tomorrows application landscapes.
This includes Private & Public cloud leveraging market leading
technology partners. The set of services is complemented by
turnkey solutions like Enterprise DevOps Infrastructure as
landing platform for digital native applications and Data Center
modernization assessment services to ensure future readiness
of the customers Data Center landscape;

® Application Platforming services provide application
migration, platform enablement and DevOps enablement
services to empower customers to master the digital Software
supply chain delivering business and critical applications -
future-ready, cost efficient and secure. The scope of services
is complemented by a set of assessment and performance
management services to help customers to get insights on the

C28 Business Transformation Services

Atos has one of the leading Business Process Outsourcing (BPO)
businesses in the United Kingdom especially in Business
Transformation Services. The combined direct headcount
represents over 4,000 staff, with a sizeable proportion of
offshore utilization through a dedicated Business Process
Outsourcing team in its Global Delivery Centre. One of the key
differentiators, particularly in Public Services, Financial Services
and Health, is that in these sectors Infrastructure & Data
Management manages the full end-to-end service, deploying
digital technology, transformation and employees with specific
technical and industry expertise. This enables Infrastructure &
Data Management to add value via its domain expertise in
addition to the traditional benefits associated with Business
Process Outsourcing.

Atos continued to capture business thanks to continued success
in industry leading customer contact centers, case and document

C29 Automation

With customer centric approach to automation through a
dedicated, account aligned teams and streamlined methodology,
Infrastructure & Data Management has industrialized
deployment of automation. With a unique modularized
automation toolset strategy, centered around machine learning
enabled Artificial Intelligence (AI) engine and deep learning,
structured processes like incident management, ticket

Trusted partner for your Digital Journey

as-is environment and to ensure business continuity and
customer experience during the application lifetime. The
services are leveraging market leading technology partners;

® Service Integration provides the fundamental
implementation and orchestration of IT Management and
Enterprise Services, using the ServiceNow solutions suite to
enable seamless integration and automation of traditional IT
and business services, for enterprise management. Following
the acquisition of the ServiceNow Gold Partners, Engage ESM
and imaKumo, we have created a global center of excellence,
providing a true 24x7 “follow the sun” consulting and
operational support capability as a key service for global
customers.

All Technology Transformation Services project services are
executed by certified experts and following our output driven
standard transformation covering assessment, advisory, design,
build, implementation and integration.

Together with the strong ecosystem of partners, Technology
Transformation Services core offerings provide the infrastructure
technology, and the optional services to maintain, monitor, and
proactively manage the infrastructure to ensure transformed
environments are operational and available 24x7.

management and print operations, as well as bookings and
account relationship management systems that are unique in the
marketplace. Atos’ growing focus and expertise in customer
experience is also providing Atos’ clients and their customers
with a unique understanding of the transformation required and
its huge impact on service and quality.

Atos also foresees that the integration of Robotic Process
Automation (RPA) is vital to apply as it will outmatch the
operational cost savings in comparison to the cost benefits of an
old-style Business Process Outsourcing labor arbitrage. Atos
intends to be at the forefront of this development by leveraging
its new Robotic Process Automation (RPA) capabilities and
strategic partnerships with Robotic Process Automation (RPA)
technology and service providers such as Thoughtonomy and
UiPath.

resolution, service desk requests like password reset are set to
be fully automated.

As a next evolutionary step, leveraging true machine learning,
predictive analytic Artificial Intelligence (AI) engines are being
piloted to anticipate potential failures and to initiate proactive
remediation.
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C.3 Business & Platform Solutions

In today’s digital world, the place where technology and
business come together is the platform. The Atos Business &
Platform Solutions (B&PS) Division works with its clients to
enable them to deliver on their own digital journey. The
integration of Atos Syntel into our Business & Platform Solutions
business brings with it “Digital at Scale” to strengthen our
Business & Platform Solutions offering portfolio. Atos Syntel
brings industrial-strength execution capabilities in North America

and the Financial Services market, as well as world-class Global
Delivery Centers designed with the needs of our global clients in
mind. Our Global accounts benefit from the Global capabilities
Atos Syntel. The Public and Regional business in Business &
Platform Solutions focuses on Public Sector and Local clients,
bringing the value of our local expertise close to the client and
Global capabilities to deliver business and technology change
and transformation.

C31 Digital Transformation continues to reshape
the Business & Platform Solutions market

The digital revolution continues to accelerate, and accordingly,
our digital solution framework continues to gain market traction.

The scale of the changes brought by digitalization across every
industry has reshaped the way Atos clients consume technology
and services. Our clients continue to shift their priorities and
budgets to digital initiatives that support their business, and
implement  business-driven  technologies  for  customer
experience, process automation and data insights.

Business & Platform Solutions provides the business platforms,
skills and experience that our clients need to meet all of these
challenges, as relationships in their own business environment
change through customer experience, automation and digital
insights using data analytics and machine-based data.

Throughout 2019, Business & Platform Solutions has continued
to evolve its portfolio of offerings, along with all the associated
portfolio assets.

Business & Platform Solutions continues to support Atos’ clients
with its business applications landscape. Business & Platform
Solutions delivers cost reduction through legacy application
modernization, cloud-based applications, the use of automation,
and artificial intelligence. Our integrated approach is delivering
on our client’'s needs — whether they are buying as part of an
outsourcing arrangement or on a project-by-project basis.

Guided by our mission to be a trusted partner for our customers
in these times of rapid change, Business & Platform Solutions
engaged with our customers on some significant digitalization
projects in 2019, such as:

® leading European Defence manufacturer: Atos are delivering a
fully automated IoT (Internet of Things) platform on a secure
cloud-based application environment enabling their customers
to share information, applications and machine learning
securely across multiple countries;

® Autobahn GmbH des Bundes: Atos will design and develop the
future ERP system based on SAP S/4HANA as well as
consolidate existing systems and roll-out them;

® French Government Agency: Atos are delivering end to end
Cloud transformation services leveraging Syntel Native
development expertise with Pivotal;

® gobal distributor of Electronic, Electrical & Industrial
components: Atos set up a Digital Twin for their e-commerce
site; to enable smoother deployments, without failure, using
Global Cloud as a platform for change;

® global conglomerate for Transport, Logistics and Energy: Atos
developed and deployed a Vessel Optimization Platform based
on a Pre-Integrated IoT (Internet of Things) solution and
development of advanced analytics business use cases. This
enabled our client to optimize their fuel consumption and CO,
emissions, savings through predictive maintenance, asset
utilization and availability;

® leading luxury car manufacturer: Atos delivered a Connected
Car & Mobility Platform bringing a scalable, on-demand
solution aligned with the business needs including the full
security & data privacy requirements using Cloud Foundry.
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C32

A new unit has been created within the Atos Business & Platform
Solutions organization, operating under the Atos Syntel brand to
deliver “Digital at Scale” to clients. This unit is focused on the
existing Atos Syntel accounts and expanded to include North
America, UK Private Sector, Global and Strategic Accounts.

C321 Atos-Syntel

Business & Platform Solutions organization matching customer needs

Alongside Atos Syntel, the Business & Platform Solutions Public
and Regional business focuses on the Public Sector, Defence and
Private Sector clients across the globe. Application Services
focus on scale, industrial delivery and cost, while Digital
Transformation mobilizes a local and agile workforce with digital
skills and expertise.

Atos Syntel’s hallmark is industrial-strength capabilities in North
America and in the Financial Services. In addition, it increases
our automation and artificial intelligence capabilities through the
SyntBots platform, and brings Global Delivery Centers with
class-leading capabilities.

Atos Syntel delivers “Digital at Scale” to clients through three
value levers:

® accelerate the digital journey: increase enterprise agility
and business performance through end-to-end accountability
for digital transformation. Key services include digital
customer experience, mobile applications, analytics for
insight-driven decisions, Agile development on cloud native
platforms, smart devices and IoT, and industry-specific digital
solutions;

® serve  mission-critical business: evolve  clients’
infrastructure and applications to “Digital Native” standards to
help them exceed customer expectations. Key services include
application modernization, microservices, cybersecurity,
cloud, big data analytics and cognitive automation;

@ Deliver scale and flexibility: meet fast-changing business
requirements combining local context and operational
excellence at scale through global delivery and a digital-ready
workforce.

C322 Business & Platform Solutions Public and Regional

Our Business & Platform Solutions Public and Regional business
focuses on those clients in Public and Private sector where close
proximity is important, leveraging both Atos Global and Local
capabilities to bring business change and new business
outcomes.

Business & Platform Solutions Public and Regional business
brings Application Transformation Services, Digital
Transformation Services and Atos Consulting practices to serve
our clients in both the Public and Private Sectors.

C3221 Application Transformation Services

The focus of Application Transformation Services is improving
our clients’ competitiveness though business and application
transformation and cost reduction.

Application  Transformation Services combine  service
transformation, application modernization, operational
excellence and efficiencies using automation and artificial
intelligence, including the Atos Intelligent Automation Platform
(AIAP) and the Atos Syntel SyntBots Platform.

Trusted partner for your Digital Journey

Global factories guarantee consistency, standardization and cost
competitive delivery on a global scale. Our Global Delivery
Centers in India, Poland and Bulgaria, supported by our regional
delivery centers, provide our clients with an end-to-end network
offering the highest business value in the most cost-efficient
model with a uniform process.

Atos’ global factory in India has been combined into the Atos
Syntel Delivery Center to deliver scale and flexibility for our
global clients’ requirements.

Our Enterprise Platform Solutions practice helps clients integrate
multiple platforms and products (like SAP, Oracle and Microsoft)
into a single business solution.

The Application Transformation Services manage end-to-end
services and commit to business outcomes.
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C3222 Digital Transformation Services

In this area, Business & Platform Solutions is exploiting its
proximity to its clients as 15,000 staff work close to them,
leveraging investments in digital technologies, and digital
platforms and solutions.

The Business & Platform Solutions Digital offering consists of an
end-to-end approach covering the entire digital ecosystem, from
Consulting Services to full Digital Transformation, addressing
business areas such as Digital Commerce, Digital Integration,
Cloud Solutions and Services, Analytics and IoT through Codex,
Atos’ fully integrated and cross market end-to-end analytics
solutions for connected intelligence.

The Atos Digital offering provides services and solutions that enable
organizations to maximize the value of their data quickly and cost
efficiently. It specifically focuses on the following key aspects of
digital transformation for Atos clients:

® increasingly connected solutions that are specific to the client
and the market they operate in;

® improved business efficiency through digitalization of
processes;

® customer and business insights through Codex connected
intelligence, leveraging IoT platforms;

® secure mobile solutions integrated into their wider business
applications;

® increased connections with consumers through Social Media;

® the advantages of cloud in terms of innovation, agility and
flexibility;

® the end-to-end capability to address both the needs of the
client in the digital world and connect to or transform their
existing legacy estates;

® using the latest delivery methods such as DevOps and Agile
with market-leading technology partners.

Sales and delivery
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C3223 AtosConsulting

Atos Consulting’s role is to help clients deliver measurable
business value through the smart application of business
technology. The consulting unit offers a range of cost effective
transformation and innovative solutions which support clients on
their digital transformation journey. The unit combines its depth
of knowledge in business and technology areas to deliver
industry specific solutions - especially for the public, healthcare,
manufacturing, retail, and transport sectors.

Atos consulting offerings are managed in five global practices:

@ Digital Transformation, which focuses on helping clients to
move forward their digital business agenda by, amongst
others, advising how they digitally engage with customers,
improving collaboration, and applying data analytics to derive
business insights;

@ Digital Technology Unit, which works in conjunction with
the other practices to define a digital technology strategy and
show value quickly through proofs of concept;

e IT Strategy & Transformation, supporting executive teams
in the transformation of their organizations by optimizing the
IT landscape, leveraging cloud-based solutions, and
introducing agile ways of application development;

o Information Governance, Risk, and Compliance, which
helps clients manage the risks and threats associated with
information security, privacy, and data protection;

® Business Performance Improvement, which focuses on
helping clients reduce costs and improve performance through
operational excellence.
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C33

Key changes that will allow for margin uplift

Atos Business & Platform Solutions has integrated Atos Syntel into the Business & Platform Solutions operating model. Our Global
Accounts have been migrated into Atos Syntel to deliver the next step in performance and business synergies through the use of Atos

Syntel global capabilities.

C331 Operating model changes

Atos Syntel combines Atos’ scale, market presence, and
capabilities in Orchestrated Hybrid Cloud, big data, business
applications, and digital workplace solutions with Syntel’s
industry focus, global delivery model, and core and digital
services powered by intelligent automation. Atos Syntel partners
with clients in the financial services, insurance, manufacturing,
retail, logistics, healthcare, telecom, media and technology
industries.

C332 Increasing the account segmentation

Atos Syntel provides advantages and synergies to deliver
enhanced capabilities with Business & Platform Solutions. These
include a larger footprint in North America, a portfolio of
longstanding partnerships with blue chip clients, increased
expertise in financial services, insurance, and healthcare,
innovative new IP for digital transformation and intelligent
automation, greater scalability in staffing and resource planning,
and a best-in-class global delivery platform with one of the
highest margins in the industry.

The account segmentation has continued through 2019 across
Atos Syntel and Business & Platform Solutions Public and
Regional driving growth and profitability through industry
specific and "digital at scale" propositions:

o strategic international private sector clients. Business &
Platform Solutions have expanded the global approach and
industrialization into these accounts. Indeed, this set of
accounts, along with the North America and UK Private Sector
clients, are now in the Atos Syntel unit to drive next-level
business growth and margins through synergies;

Trusted partner for your Digital Journey

® public and regional clients benefit from industrialization
best practices and offshoring. They are benefiting from the
implementation of Atos industry solutions, Business & Platform
Solutions local and global capabilities, embedding artificial
intelligence and automation;

® local accounts require client proximity which is boosted by
Business & Platform Solutions’ onshore capabilities. For this
type of client, Business & Platform Solutions is focused mainly
on staffing and delivering flexible services.
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C4 BigData & Cybersecurity

Big Data & Cybersecurity (BDS) Division gathers the Big Data,
Security and Mission-Critical Systems expertise developed in
house. This advanced know-how meets critical customer
challenges in processing today’s and tomorrow’s gigantic
volumes of data, connect people, data and things to create
business value, and fully protect all of them. As such, it deeply
contributes to make Atos the trusted partner of organizations
that intend to leverage the benefits of the new “Economy of
Data” that is rising today, notably through the development of
“Artificial Intelligence” and the Internet of Things (IoT).

The Division is structured in five complementary businesses that
help customers build trusted intelligent platforms:

® Big Data: uniquely powerful Hardware/Software solutions and
services to compute massive data flows and turn them into
business outcomes;

® HPC: High-performance technologies for computing, digital
simulation and Artificial Intelligence;

® Cybersecurity products: intelligent platforms for digital
security, trust & compliance;

® Cybersecurity services: expertise of business technologists to
build ongoing up to date extreme security;

® Mission Critical Systems: highly efficient mission systems for
organizations that ensure the wellbeing of people, protection
of nations and integrity of infrastructures. They particularly
address the homeland security, defense, telco, aerospace and
transportation sectors.

The Division relies on R&D teams whose expertise is recognized
internationally and strongly contributes to the development of
Atos technology portfolio, from infrastructures to smart data
platforms and industry solutions.

C41 BigData & HPC: from the value of the data to the power

of Artificial Intelligence

Big Data & Cybersecurity is the only European designer and
manufacturer in HPC (High Performance Computing) and Big
Data, and a pioneer of next generation analytic platforms
(“trusted intelligent platforms”) that will be at the heart of
tomorrow’s business information systems, notably with the
development of the Internet of Things (IoT) and Artificial
Intelligence (AI). These domains represent a strategic, and very
high growth market. By providing high-performance
infrastructures and platforms for real time computing and
specific designed server for Al, analytics, real time computing
and cloud delivery, Big Data & Cybersecurity offerings are at the
heart of Atos innovations in next generation infrastructures,
smart data platforms and industry solutions:

® Big Data software and services: through its expertise in
parallel computing and in Big Data, the Division designs
on-measure analytic, simulation algorithms and software
platforms. These offerings rely on the Division global mastery
of the Data Management chain (from acquisition to
decision-making) and of the various analysis modes that can
be used, depending on business context and needs (real time
event processing, complex analytics, massive data analysis,
machine learning and deep learning). This breadth of offerings
enables customers to unleash the value of data and get true
competitive advantage in all strategic domains from
innovative customer relationship, business reinvention,
operational excellence to trust and compliance, as the
exponential growth of intelligent sensors and devices is
generating an unprecedent amount of data in all industries;

® high-performance computing and high-end platforms:
as one of the main players in High Performance Computing
(HPC) and a pioneer in Quantum Computing, Big Data &
Cybersecurity is the designer, maker and integrator of
numerous of the most powerful supercomputers worldwide. In
2019, the Division has won new markets around the world
with the leading exascale-class supercomputers & servers,
BullSequana Series X. The new BullSequana XH 2000 is a
hybrid supercomputer which responds to today’s demand for
high-performance computing power that can handle
converged workloads simultaneously, and offers the flexibility
to run these workloads in the Cloud or on-premises. Also
recognized as the #1 European solution in large open servers,
BullSequana S series enables real time analysis for very large
data sets, notably for new generation “in memory” software
such as SAP HANA environment for which BullSequana S
series supports the largest implementation worldwide.
BullSequana S series also targets intensive computing usages
such as the consolidation of Oracle databases and new
generation converged infrastructures for “datalakes”, Artificial
Intelligence, private clouds and virtualization. As a strong
signal of such top-class technology, three world class
companies signed with Atos a reselling agreement: Cisco,
Dell-EMC & Hitachi Vantara. Powerful processing and machine
learning inference are required at the edge of the networks to
enable transformative Al and IoT applications: by 2025, 75%
of data will be created and processed at the edge, compared
to only 10% today. BullSequana Edge servers have been
launched in 2019 to meet these challenges, targeting this very
high-growth, highly strategic market for the future. Lastbut
not least, taking advantage of its expertise in HPC and cyber
security, the Division continues its commitment in the second
quantum revolution signing additional deals with key
technology partners (Hartree in the UK&I), as part of an
ambitious cross-functional research project, Atos delivered the
world’s highest-performing quantum simulator to Total
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(multinational energy company). In 2019, Atos partnered with
Zapata, a leading enterprise software company for quantum
applications, to address the vertical markets and deliver
complete quantum computing solution to the enterprise;

C42 Cybersecurity

In the security domain, Atos is considered as the n°1 European
player and as a world-class leader in digital cybersecurity, in a
high-growth market. The cybersecurity business unit is covering
cybersecurity services as well as cybersecurity products for
which we own the intellectual property. With the latter Atos is
bringing an additional layer of trust to support its customers in
their digital transformation.

This end-to-end security expertise, strengthened by a very
active R&D in Identity and Access Management, encryption, PKI

C421

® GCOS servers and Legacy modernization solutions: the
Division provides new generation servers and software
solutions that leverage existing Bull GCOS mainframe
environments for the long run and migrate competing
mainframe environments (notably IBM) towards open
environments. As a whole, these solutions enable
organizations to leverage their historical application and data
capital, while increasing business agility and reducing costs.
The BullSequana M is the new generation of servers
supporting the GCOS software.

(Public Key Infrastructure) and Internet of Things (IoT) security
as well as an expertise in analytics technologies enables Atos to
go beyond predictive security with prescriptive security analytic
solutions that are very innovative on the market. For its
customers, Atos can therefore manage the whole security
process, from consulting to operation, and position as a trusted
partner of organizations benefitting from its own technologies
and meeting both the concerns of security specialists, executive
management, and business functions.

Cybersecurity services: the expertise of business technologists

to build ongoing up to date extreme security

The cybersecurity services activity is split in two different
activities:

® security advisor: these services enable organizations to
audit their security and compliance levels (PCI DSS, ISO
27001, etc.) to define and integrate the most adapted security
policies and solutions - depending on their business context
and needs. With the convergence of the IT (Information
Technology) and OT (Operational Technology) world, Atos has
developed a strong expertise in consulting to support its
customers in the Industrial security journey. Atos experts help
their customers understand their risk exposure and build their
cybersecurity strategy by strengthening the security level of
the organization with security services and solutions;

® integration & operation services: to face the increasing
number of ever more sophisticated cyberattacks, (such as
ransomware, DDOs (Distributed Denial of Service), botnet,
Advanced Persistent Threats, cryptomining, phishing),
customers require constant and efficient security solutions so
that they can remain focused on their core business. With its

Trusted partner for your Digital Journey

Prescriptive Security Operations Center (PSOC) combined with
Atos Big Data analytics capabilities and powered by
BullSequana S servers, the new security solution makes it
possible for customers to predict security threats before they
even occur. Detection and neutralization time are improved
significantly compared to existing solutions. The Atos Data
Lake Appliance powered by BullSequana S and Atos research
in Artificial Intelligence is at the heart of what makes our
Prescriptive Security Operations Center (PSOC) unique. With
the growing number of connected objects in the Operational
Technology (OT) and the Internet of Things (IoT) world, Atos
is also developing orchestration and monitoring of the
connected objects to ensure to manufacturing companies a
comprehensive view of their OT (Operational Technology)
landscape. Cloud adoption and digital transformation being at
the heart of the companies’ strategies, Big Data &
Cybersecurity is proposing security services and technologies
to strengthen, support and manage the security of those new
environments.
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C422 Cybersecurity products: the niche state of the art technology for extreme security

The cybersecurity products include four different activities:

o Identity Governance & Management Software: make
sure right people access right resource at the right
time. Big Data & Cybersecurity is recognized as the major
European player in Identity Governance and Management
(IGA: directory, user provisioning, access control..) by
industry analysts such as Gartner and Kuppingercole with
notably its Evidian offerings. This high growth strategic
domain enables organizations to manage their employees and
customers with a high level of protection, compliance and
trust. Big Data & Cybersecurity has taken the “as a service”
mode with Evidian Web Access Management as-a-Service
(WAM aaS) and Evidian Enterprise Single Sign-On
as-a-Service (E-SSO aaS). This is the only solution on the
market that enables users to access their applications, without
the need to enter passwords, on both Cloud-based and
on-premises applications. In 2019, Evidian has obtained the
France Cybersecurity label for its Evidian products recognizing
the high level of security of the product;

® Data Security Products: encryption, the key to protect
your data. Big Data & Cybersecurity offers comprehensive
data encryption solutions, to protect sensitive data and
effectively manage data security relying on its Trustway range
of products. This powerful platform enables businesses to
protect, manage securely and migrate sensitive data wherever
it resides, on-premises or in virtual, public, private or hybrid
Cloud environments. With its Trustway Dataprotect solution,
which is a combination of Trustway Hardware Security Module
(HSM) with a “Thalés Software Inside” Data Protection suite,
Big Data & Cybersecurity is providing clients with a complete
end-to-end and interoperable data encryption solution. With
its Trustway IP Protect encryptor range, the Division is
providing data protection in motion. This 100% European
solution, assembles the most advanced security features to
enable businesses to effectively protect themselves against
the theft of sensitive data;

® IoT Security Solutions: trusted identities for people and

devices. The Internet of Things (IoT) is leading the way for a
digital transformation in all sectors: SmartCity, SmartGrid,
SmartHealth, SmartFactory, SmartCar... In this complex
context, Big Data & Cybersecurity with its Horus solutions
provides trust services of the Internet of Everything (IoE) and
ensures the safety of the Internet of Things on every level.
Our Digital Identities offer guarantees that exchanges of Data
are totally protected, by enabling applications to integrate
authentication, non-repudiation and confidentiality services.
Big Data & Cybersecurity is providing trust infrastructures
appliances, a complete range of pre-configured software
appliances to support the deployment of trust services based
on digital identities. There are five in total: Public Key
Infrastructure (PKI), electronic signatures, timestamping, user
explicit consent for qualified signature and blockchain
services;

® trusted digital identities. Big Data & Cybersecurity has

reinforced its cybersecurity products offering with the
acquisition of IDnomic, a Public Key Infrastructure (PKI)
software vendor. The IDnomic product range is covering three
main areas: businesses, states and connected devices. In
businesses, Big Data & Cybersecurity secures access of
companies’ employees and subcontractors to services and
data from any network, wherever they may be. With the
growth of digitalization in states, Big Data & Cybersecurity is
protecting the digital identities of citizens who need identity
documents for verification purposes, travelling or accessing
e-government services. With IDnomic, the Division is also
reinforcing its positioning on Internet of Things security for
connected devices complementing the Horus product range.

C43 Mission Critical Systems: providing efficiency and safety

for mission-critical activities

Big Data & Cybersecurity is positioned as a major European
player for mission-critical systems in defense, homeland
security, telecom and critical industries. Big Data &
Cybersecurity Mission-Critical Systems (MCS) supplies products
and systems in three main areas:

® Critical Communications: Atos designs and produces a range
of solutions that deliver secure, resilient communication
systems for field operations in Homeland Security and Defense,
as well as critical connectivity for Industry 4.0, energy,
transportation and smart cities. The offering delivers 4G/5G
connectivity in a form factor designed for critical usage,
integrated with legacy PMR/LMR (Private/Land Mobile Radio)
solutions. This includes compact transportable private LTE
(Long Term Evolution) networks, secure smartphones, portable

modules ensuring communication resilience, mission recorders
and gateways to legacy PMR/LMR (Private/Land Mobile Radio).
In June 2019 at Critical Communications World in Kuala
Lumpur, Atos presented its first converged offerings resulting
from the 2018 acquisition of Siemens Convergence Creators
and Air-Lynx. In addition, Atos supplies a broad range of
integration and support services for professional mobile radio
systems. Atos position itself as technology provider as well as
telecom system supplier with a strong ambition to expand in
new geographies especially Asia and North America. As a result,
Atos and energy company @rsted signed in 2019 a frame
agreement to supply critical communications to offshore wind
farms;
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® Command, Control and Intelligence: Atos supplies
innovative and proven solutions in Command and Control for
defense and homeland security. This activity is grounded in
Atos-developed software designed to be integrated with
sensors and field communication modules. The Bull BMS
(Battle Management System) software was selected by the
French Army as the basis of SICS, France’s single unified
battle management system within the SCORPION program.
The GEMMA software equips Public Safety Answering Points
(PSAP) for emergency management, protecting millions of
citizens in Europe. Atos also delivers Codex for Intelligence, an
integrated software platform using big data technology to
handle the information gathered by intelligence processes,
providing intelligence analysts with an alerting, analysis and
decision-making environment. In May 2019 was announced
the selection of Atos for Phase II of project Artemis, the future
sovereign ‘infostructure’ of the French Ministry of the Armed
Forces;

C44 R&Dinthe DNA of the Division

Big Data & Cybersecurity R&D is a multidisciplinary team mainly
composed of engineers and PHDs. It has developed expertise in
software development (in Cyber Security, critical systems, IoT,
parallel computing, Artificial Intelligence, operating systems,
specialized information systems, user solutions/as a Service,
telecommunications), design of complex hardware systems
(supercomputers, motherboards, Hardware Security Module), in
the design of specialized components such as ASIC
(interconnect, node controller), Quantum computing (algorithms,
simulation), mechanical design (servers), fluid mechanics and
thermal engineering (pumps, cooling, power supplies, specialized
space systems).

The R&D team is involved in major global or European
innovation programs in Digital Simulation, Big Data, Artificial
Intelligence, Quantum, Cyber Security. In addition, the team
collaborates with Atos Group clients by implementing
co-development projects, in particular with the CEA
(Commissariat a I’Energie Atomique et aux énergies
alternatives), recognized as one of the best public research
organizations in the world, or with Siemens through a joint
research and development program on artificial intelligence, data
analysis and the design of "Edge" servers.

The R&D team collaborates with the world’s leading R&D teams,
such as AMD, Intel, nVidia, Dell EMC, VMware, Google, McAfee,
Hitachi.

In 2019, the Division broke four world performance records on
its BullSequana X hot water-cooled architecture. Thus, the Atos
Group supercomputer associated with the processor AMD EPYC

Trusted partner for your Digital Journey

® Aerospace and Defense Electronics: Atos designs and
manufactures a range of modules designed to be integrated
into defense and civilian systems. The BEN Marine range of
navigation instruments equips many civilian and military ships
worldwide, including most active French military ships. The
Avantix line of electronic warfare modules delivers signals
intelligence, including a line of ELINT radar characterization
and analysis. The Air-Land-Sea electronics activity supplies
onboard equipment for communication, processing and
analysis. The Atos SkyMon system offers several interference
mitigation tools. It detects, analyze and localize interferences
affecting satellites and its ground stations. Lastly, the Atos
EGSE line of satellite ground support equipment helps to
validate the power and radio subsystems of satellites before
launch. Targeted at the developing offer of satellite and
payload manufacturers, Atos EGSE is used in validating the
OneWeb satellites that were first launched in February 2019.

The mission-critical systems activity benefits from a strong
convergence with  Atos cybersecurity, analytics, High
Performance Computing (HPC) and Big Data technologies to
create the intelligent defense, homeland security and industrial
systems of tomorrow.

7H12 has set a new benchmark for Linpack HPL performance by
exceeding previous best performances by 11%.

In 2019, the Division began a transformation of its R&D around
three main axes to anticipate future developments:

® automation: at the end of 2019, 95% of non-regression tests
were automated and allowed the test and validation teams to
focus on higher value tasks. Depending on the solutions, 50 to
80% of all integration tests are also automated, which reduces
the overall development cycle of the solutions and makes it
more predictable;

o artificial intelligence: with more than 50 engineers and
specialized PHDs, and organized around an R&D laboratory
dedicated to AI located in Echirolles (France) and dedicated to
the development of the Division’s solutions on Cyber Security
(identification of abnormal behavior, prediction and
prescription), on Vision (real-time image analysis), on
Application Profiling (analysis of application behavior to
optimize code execution in large
infrastructures/supercomputers, reduce the ecological
footprint, improve energy efficiency), on Data Center
management (incident prediction, root cause analysis,
preventive measures prescription);

® software: by deeply redeveloping several software blocks
either to switch to a modular design (micro services and API),
or to enable multi-tenancy (as a Service) support mainly in its
Identification and Authentication solutions and
supercomputing products.
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In 2019, the R&D teams carried out a tape-out of the second
generation of the BXI interconnect, which will be available in
bulk in 2020, and which will unload the calculation components
of the communication tasks by implementing them in the
interconnect equipment.

2019 also saw the finalization of the full version of the
BullSequana S server with the node controller to support up to
32 Intel processors. This server has been implemented in one of
the world’s largest public cloud providers, and has significantly
improved performance compared to previous solutions.

The Quantum Learning Machine, launched in 2016, has a
simplified open source myQLM version, available to existing
customers, and allowing Quantum Simulation to be accessible to
as many people as possible through the ability to be installed on
any x86 compatible machine, including a simple laptop
computer. It now allows researchers and students to take their
Quantum simulations outside the university or laboratory
network, and to carry out their developments without any
network access constraints.

Sales and delivery

C4 BigData & Cybersecurity

The development of as a Services functionalities for identification
and authentication solutions are still ongoing. It makes possible
to effectively complement functionalities that were previously
only available on site (on premise).

2019 also saw the finalization of 2 IT-oriented solutions at the
Edge (calculation as close as possible to the systems producing
the data such as sensors, telephones, cameras, etc.):

® BullSequana Edge: the server that can be installed outside the
Data Center, dedicated to Edge Computing type uses and with
real computing power to support the execution of artificial
intelligence inferences or local re-training of AI models;

® Embedded HSM: the miniaturized HSM (Hardware Security
Module) solution, providing a physical layer of security and
secret management.

ATOS | Universal Registration Document 2019
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C5 Innovation and partnerships

C5

Atos invests heavily in innovation in order to anticipate new
trends so that it may develop IT solutions that fulfill clients” and
stakeholders’ expectations. Atos’ position as a global leader in
digital services has been reinforced through the acquisition of
companies with strong technological mindset and expertise, in
particular on cloud, Big Data, mobility, and cyber security in
order to help Atos’ clients to transform their businesses globally
through the use of digital technologies. Atos’ R&D spend of circa
€ 235 million per annum builds market-facing solutions which
are developed around eight strategic technologies, driving a
portfolio underpinned by 4,500 patents and a unique partner
ecosystem.

The group innovation strategy is driven by the CTO office,
supported by two key communities: the Scientific Community,
created in 2009, and the Expert Community, created in 2017.

The Scientific Community, which celebrated its 10™ anniversary
in 2019, brings together more than 160 of the best business
technologists from all Atos geographies and businesses. With
their rich mix of skills and backgrounds, community members
work together to anticipate upcoming technology disruptions and
to craft Atos’ vision of the future business and the technological
challenges that its clients will face. They are ‘creators of change’.

Atos Scientific Community members participate in a wide range
of Atos activities:

® crafting the group’s vision for the future of technology in
business and anticipating the upcoming trends and
technologies that will reshape businesses and society in the
years ahead through the publication of its Journey Thought
Leadership report. Journey 2022 'Resolving Digital Dilemmas’
is the most recent publication in the series available online
atos.net/journey-2022;

® contributing to other Atos Thought Leadership papers,
including the Ascent Magazine, Look Out Industry trends
report and White papers available online at
atos.net/insights-and-innovation;

® mentoring the Atos IT Challenge, an annual competition
encouraging the next generation of IT talents from universities
across the world; 15 final teams emerged from the 2019
subject on Machine Learning for Sustainability, with the

Trusted partner for your Digital Journey

Innovation and partnerships

winner from TU Berlin submitting a project to reduce the
amount of fertilizer and pesticide used in agriculture;

@ in addition to solving clients’ business challenges, they also
support patent creation, participate in innovation workshops
with clients and partners, and develop cutting-edge proofs of
concept.

The 3-to-5-year vision of the Scientific Community has evolved
into a 1-to-3-year perspective by the Expert Community which
analyzes the key emerging technologies and develops adoption
strategies for both short and long term. The Expert Community
comprises of more than 2,200 experts across more than 51
countries at 4 grades of expertise (Expert, Senior Expert,
Distinguished Expert and Fellow). All experts belong to a specific
Technology Domain which addresses a specific vision and scope
and anticipates its evolution. The Expert Community develops
the expertise and skills of our key experts, providing an
environment within which they can learn and collaborate,
enabling disruptive innovation across organizational boundaries.

Our Advance 2021 portfolio is fueled by our long-term vision,
detailed in Atos Journey 2022, and underpinned by the Atos’
eight strategic technologies (more on next section C.5.1) fuels,
in a data-driven and cyber security by design approach, around:

® ecosystem of multiple infrastructures;
® smart data platforms & services;
® industry expertise & solutions.

From this approach, and vision of technologies, concrete
innovations have been launched and made available to our
customers over the past year. In particular, Atos launched at its
institutional and annual event celebrating innovation, Atos
Technology Days 2019, myQLM, a new program providing
researchers, students and developers quantum programming
tools for free, and BullSequana Edge, the highest-performing
edge computing server on the market worldwide to manage data
at the edge.

Atos has also delivered other major innovations in the domain of
cloud, the launch of a new Digital Hybrid Cloud offering with
VMware and developed a secure space using Google Cloud’s G
Suite collaborative suite for highly sensitive information.
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C51 Research &Development

The cornerstone of our innovation strategy is the development of
market facing solutions developed around our eight strategic
technologies in our 18 Atos R&D labs across 8 countries, with a
sustainable, ethical and cybersecurity by design approach.

These investments create value for our customers in their digital
transformation journey, bringing services and solutions to
market that are breakthroughs for their industries.

Our 8 strategic technologies are the following:

® Advance Computing: advanced HW systems (HPC,
enterprise, edge) + associated SW stack and Quantum
program;

® AI: Artificial Intelligence related programs, including AI
models, algorithms and ML;

® automation: design of all the tooling for automation and the
technology to enable IT operations automation;

® Edge: design and management of edge devices including I0T
sensors and local compute capabilities (HW, SW);

® immersive experience: solutions that address digital
workplace evolution including communication, collaboration
and any SW enabling human interactions driving the future of
work;

® Hybrid Cloud: agnostic multi cloud management as well as
dedicated solutions with our hyperscaler partners;

® modern applications: encompassing  the  design,
development, deployment and management of "cloud native"
applications allowing faster time to market, taking full
advantage of cloud-based infrastructures and platforms;

® Cyber Security: technologies enabling E2E threat
management in SOC, ID & access management and IT/OT
encryption.

The development of those eight strategic technologies is
supported by an ecosystem of partners and startups. A number
of Atos’ R&D projects are also part of governmental or European
initiatives, demonstrating our capability to federate ecosystems

Cbo2

Alliances and partnerships are key in the Group’s strategy to
further grow its market share in specific services and markets
that can fully benefit from combining and leveraging skills,
resources and/or local knowledge for innovation.

Atos partnership approach consists of collaborating with a
selected eco-system of partners, both market leaders and
innovative new entrants. This leverages an extensive technology
portfolio to deliver world-class solutions that bring tangible
business benefits to clients across our geographies and markets.

Sales and delivery

C5 Innovation and partnerships

and the forward-looking nature of our research topics. For
instance, Atos will supply its BullSequana XH2000
supercomputers, one of the most powerful meteorological
supercomputers in the world to the European Centre for
Medium-Range Weather Forecasts (ECMWF). It will increase
ECMWF’s computing power by a factor of around 5 and will
support hundreds of researchers from over 30 countries across
Europe in their work on medium and long-range weather
forecasting and prediction.

Our continuous investment in R&D has also enabled Atos to offer
the best of our technologies to our clients:

® Veolia chose Atos to develop its secure collaborative
environment with G Suite from Google Cloud. The controlled
space will allow Veolia employees to confidently manage their
documents through a collaborative environment based
securely in the cloud - and benefit from the G Suite user
experience;

® public organizations, like State of California and Dutch
municipalities, trusted Atos to deliver leading-edge
communication platforms. State of California selected Atos to
transform the state’s 9-1-1 emergency services system to
leading-edge broadband communication platforms. Through
this, California will have the ability to intelligently route,
manage and deliver a broad array of real-time information,
including SMS and Real Time Text (RTT) to 9-1-1. Dutch
municipalities, as part of their GT-Connect project, selected
Atos to provide an innovative collaborative platform for
governmental communications;

® many companies, from the health, financial or insurance
sectors, trusted Atos to deliver automated solutions coupled
with AL. As an example, Atos’ automated fraud detection
solution offers our clients an AI monitored and processed B2B
payment alerts for suspicious transactions.

Through R&D, Atos is able to create strong value for its
customers and to leverage it together with its technology
partners.

A unique ecosystem of technological partners

As part of the Atos Siemens alliance, there is a joint go to
market strategy in several identified fields (Manufacturing,
Healthcare, Energy, Mobility...) to address new opportunities.
Siemens is Atos’ largest client and shareholder. Siemens and
Atos recently put a special emphasis on cybersecurity for
industrial companies. The offer ranges from security assessment,
installation of protective mechanisms to the continuous
monitoring of plants and offices. This is a fine example of
building and providing integrated solutions to the market.

ATOS | Universal Registration Document 2019
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Here are some of our alliances that drive business forward:

® Atos and Worldline: This partnership has strong synergies in
digital & payment services enabling us to deliver unrivalled
value propositions. Our Alliance spans across multiple
domains, including sales and marketing, R&D and innovation,
HR and talent management, and Procurement;

® Atos and Dell Technologies: Atos and Dell EMC will resell
Atos’ high-end 8 to 16 sockets x86 Bull Sequana$S servers and
also sell Digital Hybrid Cloud (DHC) offering, a fully-managed
hybrid cloud solution, with VMware, offering customers a path
to a multi-cloud solution to accelerate time-to-market and
reduce TCO. Jointly, Atos and Dell Technologies will digitally
empower the Enterprise of tomorrow with world-class
Managed Services with a scalable end-to-end approach;

® Atos and Google Cloud: The partnership supports customers
through the Atos Digital Transformation Factory in three key
areas: secure hybrid cloud, artificial intelligence (AI) and
machine learning (ML), and productivity and collaboration
solutions. Atos has created four Innovation Labs in Europe and
North America to focus on ML and Al (Paris, London, Munich,
Dallas);

Trusted partner for your Digital Journey

® Atos and SAP: Atos is an end-to-end service provider for SAP
services, including S/4 HANA transformation, SAP licenses, SAP
Operation and Hosting and HANA hardware with our Bullion
Appliances. The partnership also addresses business
requirements across sectors. For example, under manufacturing
covering discrete manufacturing and automotive, IoT integration
scenarios using SAP Leonardo e.g. Predictive/Prescriptive
Maintenance;

® Atos and Microsoft: This partnership covers an array of
services including digital workplace services based on 0365,
hybrid cloud management using the power and agility of
Azure, cloudification to Azure involving migration of legacy
applications, intelligent collaboration using tools such as
SharePoint ECM, Skype etc and last but not the least
innovative use cases covering Codex analytics/IOT and Azure
stack solutions;

® Atos and AWS: Atos in partnership with AWS has capabilities
ranging from digital transformation and cloud advisory
consulting, to migration and application transformation
services, to next generation Managed Services leveraging
automation and DevOps.

Bottomline: Each partner in the ecosystem can majorly
contribute to delivering value faster, better and cheaper.
Irrespective of the category of partnership, the key is to
maintain trusted level of transparency and spirit of partnership
at various levels/stages to ensure a win-win sustainable journey.

60



Corporate
Responsibility

D.1 Extrafinancial performancein Atos 2019
Ambition 62
D11  Building an integrated thinking 62
D12  Atos stakeholder approach 64
D13  Atosmateriality assessment and the Corporate 67
Responsibility dashboard
D.2 BeingaResponsible Employer 77
D21 People management extra-financial performance 77
D22 Attractand develop talents 78
D23 Right People with the right skills 82
D24 Enhancing Wellbeing@work 84
D25 Building a Great Place to Work 91
D26 Employees, Atos main asset 93
D27 Beingaresponsible employer - KPI overview 94
D.3 Generating value with co-innovation and
sustainable business solutions 97
D31 Businessand Innovation extra-financial 97
performance
D32 Meeting client needs and expectations 98
D33 Building client trust through Security and Data 101
Protection
D34 Innovative approach of sustainable business 104
D35 Meeting the sustainability challenges of clients 105
through offerings
D36 Accelerating digital value through our Partner 107
ecosystem
D37 Generating value with co-innovation and 109
sustainable business solutions - KPI overview
D4 Ethics & Governance excellence in Atos’
sphere of influence 110
D41  Ethicsand Compliance extra-financial 110
performance
D42 Ethics & Compliance Program 112
D43 Ethicsinthe supply chain 116
D44  Atrusted partner for the benefits of the local 120
ecosystem
D45 Ethical & Governance excellence in Atos’ sphere of 121
influence -KPI overview
D5 Supporting the transition to alow-carbon
economy 123
D51  Environmental extra-financial performance 123
D52  Environmental management 125
D53 Main environmental risks and opportunities 127
D54 Environmental action plans and detailed results 130
D55  Supporting the transition to alow-carbon economy 138
-KPIoverview
D.6 Extra-Financial Performance Declaration 141
D.7 Information about thereport 145
D71  Scope of thereport 145
D.72  Report of one of the statutory auditors, appointed 153

as independent third-party, on the consolidated
non financial statement published in the Group
management report for the year ended
December 31, 2019

ATOS | Universal Registration Document 2019

6l
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D1 Extrafinancial performance in Atos 2019 Ambition

D1

Extra financial performance in Atos 2019 Ambition

[GRI102-18], [GRI102-19], [GRI102-20], [GRI102-21], [GRI102-26], [GRI 102-27], [GRI 102-29], [GRI 102-30], [GRI
102-31], [GR1102-32], [GRI 103-2 Economic performancel, [GRI 103-2 Market presence], [GRI 103-2 Indirect
economic impacts], [GRI103-2 Procurement practices], [GRI103-2 Anti-Corruption], [GRI103-2 Energy], [GRI
103-2 Emissions], [GRI103-2 Employment], [GRI 103-2 Training and education], [GRI 103-2 Diversity and equal
opportunity], [GRI103-2 Customer privacyl], [GRI103-2 Socio-economic compliancel, [GRI103-2 Atos specific

D11  Building an integrated thinking
indicators]
D111 Vision

[GRI103-2 Economic performancel, [GRI103-2 Market presencel, [GRI103-2 Indirect economic impacts], [GRI
103-2 Procurement practices], [GRI 103-2 Anti-Corruption], [GRI 103-2 Energy], [GRI 103-2 Emissions], [GRI 103-2
Employment], [GRI103-2 Training and education], [GRI103-2 Diversity and equal opportunity], [GRI103-2
Customer privacy], [GRI103-2 Socio-economic compliance], [GRI103-2 Atos specific indicators]

As the data economy grows, so too is the opportunity growing
for Atos to create value for its customers, stakeholders and
society in general from its leadership in CSR.

Within the IT sector, Atos is a recognized pioneer in rising to the
sustainability challenges faced by the industry. From
carbon-neutral hosting services to compliance with data privacy
regulations to supporting diversity and accessibility in the
workforce, Atos has always been in the vanguard of CSR
innovation.

At a time of rising concern over climate change and social
inequity, Atos’ commitment to CSR has become a significant
business enabler. CSR is an integrated part of our development
strategy. With strengths in areas ranging from digital ethics to
energy-efficient software, we are innovating for customers,
meeting the expectations of investors, and attracting and
retaining a new generation of employees.

Trusted partner for your Digital Journey

This vision is reflected in the “raison d’étre” or “statement of
purpose” approved by Atos shareholders in 2019:

At Atos, our mission is to help design the future of the
information technology space.

Our services and expertise, multiculturally delivered, support the
advance of knowledge, education and science and contribute to
the development of scientific and technological excellence.

Across the world, we enable our customers, employees and as
many people as possible to live, work and develop sustainably
and confidently in the information technology space.

Also through its CSR Committee, established in December 2018,
Atos consolidated its position as a leader in the ethical and
sustainable development of digital technology throughout the
year 2019.

The Mission of the CSR Committee is to support the Board of
Directors in developing Atos’ CSR strategy, evaluating risks and
opportunities, reviewing commitments and performance, and
rolling out the initiatives that will preserve and enhance Atos’
global leadership in CSR.

Atos strategic decisions are shaped by the twin goals of
achieving profitable growth while doing so in an ethical,
environmentally and socially responsible way. Therefore, Atos
applies an integrated thinking approach from the
decision-making phase to the definition of strategic action plans
and performance monitoring dashboards, covering financial and
non-financial issues that enable the creation of value over the
short, medium and long term.
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[GRI103-2 Economic performancel, [GRI 103-2 Market presencel, [GRI103-2 Indirect economic impacts], [GRI
103-2 Procurement practices], [GRI103-2 Anti-Corruption], [GRI103-2 Energy], [GRI 103-2 Emissions], [GRI103-2
Employment], [GRI103-2 Training and education], [GRI103-2 Diversity and equal opportunity], [GRI103-2

Customer privacyl, [GRI103-2 Socio-economic compliancel, [GRI103-2 Atos specific indicators]

The foundation of Atos Corporate Social Responsibility and
sustainability principles is embedded in Atos strategy and is
structured in four axes and key non-financial performance
targets:

® People & Diversity: operate as a responsible and
ambitious employer that inspires its people to innovate for
its clients, guided by the principles of its We are Atos Program
(former Wellbeing@work program), Atos is encouraging and
promoting a flexible, family-friendly and ethical workplace.
Atos intends to create a truly “Great Place to Work” and to be
recognized as one of the best employers in the IT sector and
to build best-in-class employee digital experience. In this field,
Atos’ ambition is to keep increasing the Atos Great Place To
Work TrustIndex® reflecting employee satisfaction to the top
10% industry benchmark, based on the number of rewarded
countries as Great Place To Work®;

® Business & Innovation: being a long-term trusted partner,
ensuring the highest levels of customer satisfaction by
providing targeted services to transform our clients’
businesses and anticipate their needs; as clients confront the
challenges of new digital dilemmas, customer satisfaction has
become a major driver of Atos’ strategy for growth and value
creation, with an objective to continue to raise the Net
Promoter Score above 50% for all Atos clients by 2021;
Leveraging a global ecosystem of partners, Atos creates
innovative and sustainable solutions to deliver value for clients
while ensuring the highest levels of security and data
protection and promoting a culture of digital responsibility.
Atos is considered as the n°l European player and as a
world-class leader in digital cybersecurity, in a high-growth
market;

® Ethics & Governance: behave as an ethical and fair player
within Atos’ sphere of influence. In the field of ethics and data
protection, the Group intends to train all its employees in its
Code of Ethics and on GDPR (General Data Protection
Regualtion). The Atos group also plans to have its external
providers asessed by EcoVadis so that a 70% level of its
total/external spend is covered by 2021. In terms of gender
parity, Atos intends to double the number of women in top
management positions to 25% by 2021;

® Environment: support the transition to a low-carbon
economy. As a sustainable leader, Atos manages its
operational efficiency in environmental footprint with an
objective to reduce by 7% to 20% CO, emissions per revenue
unit (tCO,e per € million) by 2021 (baseline 2016). Atos fully
compensates its emissions, offering 100% carbon offset
services to its customers and its supercomputers and
next-generation datacenters are among the most energy
efficient in the market. Atos aims to share its expertise and to

grow together with clients and partners on the best Green IT
and Sustainable Solutions that allow us to move towards a
low-carbon economy.

Atos Corporate Social Responsibility strategy aims to:

® maintain corporate social leadership in the IT sector:

consolidation of and increasing Atos’ position in recognized
sustainable rankings and ratings such as Great Place To Work,
Dow Jones Sustainability Index (DJSI), the Carbon Disclosure
Project (CDP), Ecovadis, Morgan Stanley ESG rating (MSCI
ESG Rating) etc. are continuous exercises for Atos to
challenge its corporate social performance and consolidate
credibility in the market. Numerous awards received during
the year, people and diversity related and in economic, social,
ethics, governance and business spheres walk along with the
commitments, renewed each year since 2010, to the ten
principles of the United Nations Global Compact and show the
increased worldwide commitment of the Group, and its
ambition to consolidate position within best-in-class
sustainable companies worldwide;

place corporate responsibility at the core of Atos
business and processes: Atos drives sustainability in the
company’s DNA through corporate values, innovation, green
operational excellence, social responsibility and business
development. Atos has also developed robust systems and
procedures to embed corporate responsibility consistently and
effectively in its business operations following integrated
thinking and reporting principles. Corporate responsibility
matters are specially embedded in Atos risks and
opportunities management, compliance requirements, quality
and customer satisfaction processes and human capital
management;

Atos aims to progressively embed corporate responsibility in
our employees’ daily working life regardless of where they are
located. Continuous efforts are made to provide the regions
with a coherent approach that strengthens Atos’ positioning as
a multi-national group, integrating local needs and concerns;

identifying challenges, establishing priorities, and
measuring performance: Atos’ ambition is to strengthen
open stakeholder dialogue in order to endorse strategic
challenges for the Company, as well as key performance
indicators that will measure and publicly report the
advancements of Atos Corporate Social Responsibility
program. The review of the challenges is undertaken annually
through a material assessment that prioritizes the areas
where the Group must focus on incorporating best practices in
the market, trends in the Information and Communication
Technology sector, and compliance with existing regulations
and international standards.
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D113 Governance

[GRI103-2 Economic performance], [GRI103-2 Market presencel, [GRI103-2 Indirect economic impacts], [GRI
103-2 Procurement practices], [GRI 103-2 Anti-Corruption], [GRI 103-2 Energy], [GRI 103-2 Emissions], [GRI 103-2
Employment], [GRI103-2 Training and education], [GRI103-2 Diversity and equal opportunity], [GRI103-2

Customer privacy], [GRI103-2 Socio-economic compliance], [GRI103-2 Atos specific indicators]

The Corporate Social Responsibility (CSR) Committee, created in
2018 at Board of Directors’ level, and led by Mrs. Valérie Bernis
(Chairman), is dedicated to Atos corporate and social
responsibility matters. The CSR Committee is directly involved in
defining the CSR strategy and priorities.

At upper management level, the Chief Digital & Transformation
Officer, Head of CSR, member of the general management
Committee and the Executive Committee, reporting directly to
the CEO, provides guidance and supervises the Atos Corporate
Social Responsibility Program.

He presents on a regular basis to the general management
Committee and to the Executive Committee the Iatest
achievements and planned objectives both at global and regional
levels on the environmental and social initiatives of the Group.

The Group Executive Committee is associated with the validation
of the CSR strategy and implementation program.

D12  Atos’ stakeholder approach

The global core CSR Team is lead by the SVP Head of Group CSR
with a core international team, as well as representatives of all
support functions. Weekly and monthly reviews are organized to
design, implement, and monitor main axes of actions and
targets. Specific channels are in place to facilitate
communications across Business Units and regions. Concerning
the communications with external parties it is interesting to
mention that the SEC (Societas Europaea Council) founded a
CSR Committee which has started a regular dialogue with the
Atos CSR Group Head.

Atos talent group and the Scientific Community members are
active think tanks providing the Program with innovative ideas
and project proposals to strengthen corporate commitments and
positioning in the market.

[GRI102-13],[GRI103-1 Economic performancel, [GRI103-1 Market presencel, [GRI103-1 Indirect economic
impacts], [GRI103-1 Procurement practices], [GRI103-1 Anti-Corruption], [GRI103-1 Energy], [GRI103-1
Emissions], [GRI103-1 Employment], [GRI103-1 Training and education], [GRI103-1 Diversity and equal

opportunity], [GRI103-1 Customer privacyl, [GRI103-1 Socio-economic compliance], [GRI103-1 Atos specific

indicators]

Atos’ corporate responsibility process is supported by on-going
dialogue with all stakeholders, including clients, employees,
employee representatives, business partners and suppliers, as
well as communities and public authorities. Stakeholder dialogue
plays a critical role not only in the corporate responsibility
process, but also in business operations, either by showcasing
Atos’ capacity for innovation, enhancing its appeal among
clients, investors and employees, creating opportunities to
develop services and solutions with high growth potential or by
protecting the Group’s reputation.

Dialogue takes place at every level of the organization:

® at a global level, teams at corporate headquarters serve as
the primary interface for various international organizations
and coordinate all the initiatives undertaken within Atos;

® at a country level, local teams strive to foster close ties with
local stakeholders, especially national authorities.

The Atos’ framework regarding relations with stakeholders has
three main purposes:

® mapping stakeholders’ expectations;

Trusted partner for your Digital Journey

® prioritizing corporate responsibility issues in accordance with
their relative importance to stakeholders, likeliness to occur,
and criticality to business operations;

® defining Key Performance Indicators that assess Atos’
Corporate Responsibility performance.

This approach is defined according to several international
referential and standards such as the AA1000 Standards and the
Global Reporting Initiative Standard guidelines on which Atos
has based its actions in order to:

® structure its stakeholders’ approach;
® manage its annual materiality review;
® guide its reporting process.

Every three years, an external consultancy firm supports Atos to
update its materiality assessment. For this year, this process has
included a round of external and internal stakeholders’ direct
interviews to get their expectations in terms of extra-financial
performance expectations. In addition, a materiality review is
performed internally every vyear. The next materiality
assessment by external consultancy will be conducted in 2020.
Since 2017, Atos performs an impact evaluation assessment
with the objective to measure most relevant externalities.
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D121 Mapping of stakeholders’ expectations
[GRI 203-2], [GRI102-40], [GRI102-42], [GRI102-44]

The table below presents Atos’ main stakeholders and their key expectations.

Clients Investors & Analysts
Atos’ clients expect to benefit from the right digital tools and Atos’ Investors expect profitability and efficiency. They need
expertise to meet their own challenges. to be informed about the Group strategy and its corporate

responsibility component(s) including achievements and

In order to adapt and develop in a constantly evolving marketplace, objectives. Above all they request clarity and transparency.

their expectation of innovation is steadily increasing. They also
rightly request a very high level of data protection and

cybersecurity.

Partners Internal stakeholders

Collaboration with Atos’ partners is key to face the challenges of the Atos’ employees want to work in the best possible

global IT sector and ensure the development of innovation. environment and to have the opportunity to evolve and grow

inside the Company. They expect genuine recognition for their
work. The protection of their personal data is also key for
Atos’ employees.

Internal stakeholders include young talent (selected members
of the Juniors Group and the Wellbeing@work council) and

Atos works with its business partners, research institutes and
universities to face these challenges and help customers achieve
their goals.

Public entities & Universities

Public bodies deliver administrative authorizations and determine management whose business activities are closely linked to

the regulatory context in which Atos does business. Atos sustainability strategy and initiatives (HR at Group and
local level).

Suppliers Communities & NGOs

Atos’ suppliers want to benefit from access to new markets, revenue The main expectations that society in general and local

growth and fair margins. They expect a long-term relationship and  communities in particular have towards Atos include:

the respect of their contracts. socio-economic impacts of Atos’ operations, job creation, new
technologies and smart solutions enabling both progress and
a limited environmental footprint.

NGOs may also have specific requests and seek to collaborate
with Atos to share best practices and positively benefit from
initiatives at the local level.
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To define its level of engagement towards each stakeholder, Atos analyzes their influence on strategic topics and their dependence on

the company:
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D122 Stakeholder dialogue
[GRI102-42], [GR1102-43], [GRI1102-44]

Atos has intensified conversations and engagement with
customers, investors and analysts, universities and public
institutions, partners and suppliers, NGOs and other societal
groups to strengthen the group commitments to society and its
different constituents.

Every year, since 2011, Atos has organized an annual Global
Stakeholders’ meeting to review and openly discuss strategic
topics on social responsibility and sustainability and enrich the
materiality exercise.

Trusted partner for your Digital Journey

A stakeholders’ workshop was conducted in June 2019 to share
and discuss new challenges in digital transformation and
information technology and to provide an update on Atos’
materiality assessment. Digital dilemmas resulting from
interaction between ethics and artificial intelligence advances,
how technology and the use of data impact on our every day life
were among the topics discussed. Other issues included diversity
and inclusion as drivers for business performance and corporate
digital responsibility in action with our customers.
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Atos has a four-step approach to engage in dialogue with its
stakeholders:

1 consult: Atos consults stakeholders on its business, its
sustainability strategy and its impacts;

2 involve: Atos occasionally involves its stakeholders in
defining or deploying action plans;

D13
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3 collaborate: Atos develops long-term relationships with
some of its stakeholders with the objective of
collaborating on innovation and across the value creation
chain;

4 negotiate: depending on the influence of the
stakeholders on the Company, Atos can initiate
negotiations to find the best approach for combining
stakeholder expectations and Atos business interest.

Atos materiality assessment and the Corporate Responsibility dashboard

[GRI102-46],[GRI102-47],[GRI103-1 Economic performance], [GRI103-1 Market presencel, [GRI103-1 Indirect
economic impacts], [GRI103-1 Procurement practices], [GRI 103-1 Anti-Corruption], [GRI103-1 Energy], [GRI103-1
Emissions], [GRI103-1 Employment], [GRI103-1 Training and education], [GRI103-1 Diversity and equal

opportunity], [GRI103-1 Customer privacyl, [GRI 103-1 Socio-economic compliancel, [GRI 103-1 Atos specific

indicators]

Atos’ Corporate Social Responsibility approach is based on a
materiality analysis in order to prioritize its actions and this
takes into account its business activities and stakeholders’
expectations. In this context, materiality analysis is a tool used
to connect and prioritize financial and non-financial
considerations. It permits Atos to focus on those issues that are
truly critical in order to achieve the organization’s goals, secure
its business model, and manage its impact on society.

Atos aims to continuously progress towards an integrated
reporting approach by aligning with the International Integrated
Reporting Framework.

In 2019, for the tenth consecutive year, Atos fulfilled the highest
requirement of Global Reporting Initiative (GRI) application
level, the GRI Comprehensive level, for its Corporate

Responsibility Integrated reporting
Document and Integrated Report).

(Universal Registration

The overall report was prepared by an external auditor. Atos
successfully completed the GRI Content Index Service. The
content of the report and the methodology applied according to
AA1000 principle are assured by an external auditor. Atos aims
to demonstrate that the additional financial performance
disclosures are accurate and exhaustive, and in line with the GRI
Standard requirements.

As a member of the International Integrated Reporting Council
(IIRC), Atos participates in the Business Network and in the
work of Special Interest Groups such as the “"Technical Initiative”
in order to assess how IT and new digital tools can support the
implementation of  Integrated Reporting/Thinking in
corporations.

ATOS | Universal Registration Document 2019

67




D131

Corporate Responsibility

D1 Extrafinancial performance in Atos 2019 Ambition

Identification and prioritization of relevant Corporate Responsibility issues

[GRI102-49], [GRI103-1 Economic Performance], [GRI103-1 Market presencel, [GRI 103-1 Indirect economic
impacts], [GRI103-1 Procurement practices], [GRI103-1 Anti-Corruption], [GRI103-1 Energy], [GRI103-1
Emissions], [GRI103-1 Employment], [GRI103-1 Training and education], [GRI103-1 Diversity and equal

opportunity], [GRI103-1 Customer privacyl, [GRI 103-1 Socio-economic compliancel, [GRI 103-1 Atos specific

indicators]

IDENTIFICATION AND PRIORITIZATION OF RELEVANT TOPICS

IT Sectors
challenges

International
standards
&regulations

Since 2010, the Group has performed regular materiality
assessments in order to identify the principal challenges that the
market and key stakeholders consider as essential for Atos. The
CSR Committee, created at Board of Director level, joined this
process in 2019.

The main steps for identifying and prioritizing relevant topics are
as follows:

A

Atos considers stakeholders’ expectations based on
regular communications with them in workshops,
meetings, events, etc.;

Atos collaborates with IT sector partners to promote
innovation and contribute to global thinking on
sector-specific challenges;

Trusted partner for your Digital Journey

Stakeholder
expectations

Atos Business
Strategy

Sustainability
Best Practices

Atos holds annual interviews with Executive Committee
members, including Business Unit managers, on the Atos
Group’s material issues and corporate responsibility
strategy. The main objectives of these interviews are to
understand top management’s commitment level,
specific local issues and to validate the materiality
analysis;

international standards and regulations were also taken
into account in the materiality review to help
management and the CSR teams prioritize the different
challenges;

finally, a benchmarking exercise of our main competitors
in the IT sector is carried out to identify sectorial best
practices regarding sustainability strategies and
reporting.
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[GRI102-14], [GRI102-15], [GRI102-47],[GRI 102-44], [GRI 103-1 Economic performance], [GRI103-1 Market
presencel, [GRI103-1 Indirect economic impacts], [GRI 103-1 Procurement practices], [GRI103-1 Energy], [GRI
103-1 Emissions], [GRI103-1 Employment], [GRI103-1 Training and education], [GRI 103-1 Diversity and equal
opportunity], [GRI103-1 Anti-corruption], [GRI103-1 Customer privacy], [GRI103-1 Socio-economic compliance],

[GRI103-1 Atos specific indicators]
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Based on the results of 2018, the analysis conducted by Atos in
2019 with both internal and external stakeholders led to the
design of the Materiality Index, shown above, which summarizes
Atos’ Corporate Social Responsibility challenges as they relate to
each key stakeholder group.

As a result, four focus areas were selected and reprioritized
according to the stakeholders’ expectations. For each area, Atos
adopts a structured approach that includes developing internal
policies and strategies, monitoring of objectives and
managingperformance. These four focus areas and their
deployment rely on Atos’ engagement towards stakeholders:

® PEOPLE & DIVERSITY - Being a responsible employer: Atos
has the responsibility and ambition to constantly support a
diverse, talented and motivated workforce, and provide
employees with relevant skills necessary for digital
transformation;

® BUSINESS & INNOVATION - Generating value to clients
through sustainable and innovative solutions: Atos is expected
to provide added value to its customers, through innovative
and sustainable solutions, and to protect their valuable data.
Atos also has a responsibility to build a better digital world;

ATOS | Universal Registration Document 2019
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® ETHICS & GOVERNANCE - Being an ethical and fair player °
within Atos’ sphere of influence: as a global company, Atos is
expected to have strong corporate governance and ethical
standards, applied from the top and disseminated to its
stakeholders;

Being aresponsible employer

ENVIRONMENT - Supporting the transition to a low-carbon
economy: Atos has to be able to mitigate the risks arising
from natural disasters, and to improve the efficiency of
operations, in order to support the transition to a low-carbon
economy.

Challenge Material issues

Areas of action and objectives

At Atos, human capital and talent The material issues for Atos in relation to People Management: Atos has

management are key assets to ensure the its employees are:
effective use of employee expertise in

providing high quality services. The main ) .
purpose of a People value chain is to e Diversity

e Talent & skills management

developed a well-articulated and
optimized employee management
approach spanning the critical steps of an
employee lifecycle: recruitment system,

ensure that the right people with the right e Employee engagement and well-being. performance management process,

skills are in the right place at the right
time and are able to accompany clients

through the digital journey. It also main issues correspond to:

Regarding GRI Standard aspects, these

learning and development offerings, and
mobility and succession planning, all
orchestrated by talent workforce

provides well-being at work and overall e Employment; planning. To achieve maximum collective
employee commitment and satisfaction. e Training and Education; efficiency, one of our main objectives is

’ : : ) ) ! . to ensure that all our employees receive
Critical t meeting clients’ noads, The |~ ® Diversity and Equal opportunity; an annual performance and career
capacity of the Group to fulfill its e Equal remuneration for women and development review with the Individual
employees’ expectations is key to men. Development Plan as an output.

developing its leadership and to building @  For more information on GRI Standard Employee engagement and

strong brand to attract the best talents in  aspects, see section D.7.1.
the market.

well-being: Atos’ belief is that the
overall performance of the Company
stems from the commitment of every
single employee, which derives fromour
HR policy, Learning & Development and
Care.

A modern material work environment is a
prerequisite, and the Atos Campus Offices
concept is yielding high benefits with a
growing number of sites deploying this
concept. This campus approach is part of
the newly named We Are Atos program
that offers a range of fruitful services to
employees to ensure that they operate in
the best-in-class working environment.

Diversity: Atos has deployed a Diversity
and Inclusion program worldwide with
the objective of sharing best practices
around the globe on gender equity,
disability, seniority and other facets of
diversity.

Trusted partner for your Digital Journey

70



Corporate Responsibility

D1 Extrafinancial performance in Atos 2019 Ambition

Generating value for clients through sustainable and innovative solutions

Challenge

Material issues

Areas of action and objectives

In an evolving world, Information
Communication Technology (ICT) is not
only a lever for optimizing operational and
financial performance, but also an enabler
for transforming the business,
organizational processes and working
methods. Leveraging a worldwide
ecosystem, Atos creates inspired and
innovative solutions to deliver increasing
value for clients. This must be done in a
way that ensures a high level of safety,
security and data protection. Atos also
takes on the responsibility to prioritize a
culture of digital responsibility, from
design to delivery of solutions.

The material issues for Atos in relation to
its customers are:

o Client satisfaction and delivery

e Security & data protection

e Innovation

e Business partners and ecosystem

e Sustainable technologies and solutions

Regarding GRI Standard aspects, these
main issues correspond to:

e Product responsibility labeling;
e Customer Privacy.

For more information on GRI Standard
aspects, see section D.7.1.

Client satisfaction: Atos is committed
to ensuring a high level of customer
satisfaction and improving scores every
year.

Security and data protection:

Atos has developed a comprehensive
data protection approach that relies on
the Group Data Protection Policy, the
principle of privacy by design in its
technologies and the continuous
development of outstanding skills. The
overall objective is to reduce the number
of security incidents and to avoid any
breaches of customer privacy and losses
of customer data.

Innovation and digital responsibility:
The Group is continually strengthening
its portfolio of offerings to better meet
sustainable challenges of its clients.
Innovation is encouraged via the
development of relationships with
industrial analysts, partners, start-ups
and academics. To accelerate open
innovation with clients, Atos sets yearly
objectives for innovation workshops.
Moreover, the involvement of the
Scientific Committee members with its
clients is part of this approach.

Business partners & ecosystem: The
Group forges long-term partnerships
with major IT industry players while
increasingly involving start-ups in
solution design and delivery.
Continuously strengthening this
ecosystem furthers the ambition to
design solutions that combine a
disruptive mindset with best-in-class
technologies, at the same time as being
able to cope with the demands of a
sustainable digital transformation.

Sustainable technologies and
solutions: Atos is committed to design
solutions that are not only eco-designed
and energy-efficient, but that also
contribute directly or indirectly to the

17 UN sustainable development Goals. In
this respect, the technologies developed
by Atos enable small, medium or large
organizations to address crucial
sustainability challenges affecting issues
such as the climate and environment,
economic and value creation, people and
well-being as well as trust and
governance. The approach is to
encourage the use of digital in all
sectors, and to estimate the impact of
the solutions from a sustainability point
of view.

ATOS | Universal Registration Document 2019
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Strive for exemplary business within all of Atos’ spheres of influence

Challenge

Material issues

Areas of action and objectives

The Group has to comply with an
increasingly regulatory framework.

This also means ensuring that business
across the value chain is done in an
ethical and responsible way.

With its offerings, Atos contributes to
developing local economies and involving
communities is therefore critical.

The material issues for Atos in relation to

its value chain and local communities are:

e Corporate governance

e Compliance and business ethics;
e Supply chain management;

e Local impact and communities

Regarding GRI Standard aspects, these
main issues correspond to:

e Economic Performance;

e Market Presence;

e Indirect Economic Impact;
e Procurement Practices;

e Anti-corruption;

e Compliance.

For more information on GRI Standard
aspects, see section D.7.1.

Corporate governance: In 2019 the
Board of Directors was composed of 40%
of women, in compliance with the
threshold of Copé-Zimmerman law. 5
nationalities were represented in the
Board. In 2019, the Board held 10
meetings.

Compliance and business ethics: At
Atos, high ethical standards, supported by
Group-wide strategy, policy and training
procedures, underpin the delivery of
excellent business technology solutions.
Atos’ objective is to always be compliant
and to act as a fair player in business.

Supply chain: Atos has developed a
permanent dialogue with its suppliers to
enforce strong and fair relationships and
to ensure the respect of its values and
rules. Working together in these
conditions is a prerequisite for building
trust and long-term relationships. By
assessing its suppliers, Atos aims to
monitor and ensure compliance with its
values. Atos’ objective is to carry out
assessments on key new suppliers
originating for example from acquisitions.

Local impact and communities: With
the development of innovative ICT
solutions that help reduce the digital
divide, Atos contributes to improving the
Company'’s social impact in the
community. The Group also supports
volunteer programs, university relations
and corporate citizenship actions in order
to improve social links and provide
positive impact at local level.

Trusted partner for your Digital Journey
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Take part in the transition toward a low carbon economy

Challenge

Material issues

Areas of action and objectives

Environmental efficiency is key for limiting
the impact of the Group's activities,
improving its operational excellence and
supporting its clients in the necessary
transition to a low-carbon economy.
Improving the Group's environmental
efficiency notably entails reducing its
energy and carbon intensities and limiting
the impact of business travel. Supporting
the transition to a low-carbon economy
relates to the positive impacts of new
sustainable solutions. In a warming
climate, resilience to extreme natural
events is also becoming more and more
material.

The material issues for Atos in relation to
environment are:

e Carbon impact and climate change
e Resiliance to natural disaster

Regarding GRI Standard aspects, these
main issues correspond to:

e Energy;
e Emission;
e Product Responsibility compliance.

For more information on GRI Standard
aspects, see D.7.1.

Environmental impact: Atos monitors
a global Environmental Program to
measure and reduce its overall
environmental impact. It designs,
promotes and consolidates specific
initiatives addressing its main
environmental challenges: carbon
intensity, energy efficiency, low-carbon
and renewable energy, travel impact
and sustainable solutions.

Carbon impact and climate change:
Since 2008, the Group has reduced its
carbon emissions by 50% both in
intensity and absolute. Its new carbon
targets to limit the rise of climate
change to 2°C have been approved by
the Science-Based Target Institute and
the CDP ranks Atos as one of the
best-in-class for its actions to combat
climate change.

Natural disasters: The specific risks
related to natural disasters are
monitored through tools and processes.
Dedicated processes aimed at assessing
employees’ safety and at ensuring
business continuity have been
implemented.

ATOS | Universal Registration Document 2019
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D133 Atos Corporate Responsibility Key Performance Indicators

The following dashboard is the overall list of performance indicators. Atos” main KPIs are highlighted in blue.

List of the main GRI
challenges Standard
Topic identified Indicators Label Chapter
People Talent and Average hours of training that employees 404-1 D.2.3 Right People with the right
Skills have undertaken during the year skills
Management Number of employees' digital competency 404-2 D.2.3 Right People with the right
certifications skills
Percentage of employees with and Individual  404-3 D.2.3 Right People with the right
Development Plan skills
Programs for skills Management and lifelong 404-2 D.2.3 Right People with the right
learning that support the continued skills
employability of employees and assist hem in
managing career endings
Number of internships 404-1 D.2 Being a Responsible employer
Number of employees with an Individual 404-3 D.2.3 Right People with the right
Development plan skills
Number of certifications obtained 404-2 D.2.3 Right People with the right
skills
Internal fulfilment 404-3 D.2.3 Right People with the right
skills
Percentage of total employees who received a 404-3 D.2.3 Right People with the right
regular performance and career development skills
review during the year
Diversity Percentage of females within Atos 405-1 D.2.6 Employees, Atos main asset
Percentage of women identified in talent pools 405-1 D.2.4 Enhance the Wellbeing@work
Diversity of employees: Employee category 405-1 D.2.4.3 Promote diversity
according to gender, age group, and other
indicators of diversity (seniority, nationalities,
minorities)
Diversity of employees: Number of disabled 405-1 D.2.4.3 Promote diversity
employees
Ratio of basic salary and remuneration of 405-2 D.2.4.3 Promote diversity
women to men
Employees' GPTW diversity perception A6 D.2.7 Being a responsible employer -
engagement KPI overview
a/r(]ecljl-being Absenteeism Rate (%) Al6 D.2.4.2 Recognition and Loyalty
Return to work and retention rates after 401-3 D.2.7 Being a responsible employer -
parental leave KPI overview
Percentage of positive responses to “Taking A2 D.2.7 Being a responsible employer -
everything into account, I would say this is a KPI overview
great place to work”
Atos Trust Index® informed by Great Place to A2 D.2.5.2 Awareness and involving
Work (GPTW) employees
Coverage of the organization’s defined benefit 201-3 D.2.4.2 Recognition and Loyalty
plan obligations
Benefits provided to full-time employees that  401-2 D.2.4.2 Recognition and Loyalty
are not provided to temporary or part-time
employees, by significant locations of
operation
Percentage of voluntary attrition 401-1 D.2.7 Being a responsible employer -

KPI overview

Trusted partner for your Digital Journey
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List of the main GRI
challenges Standard
Topic identified Indicators Label Chapter
Business & Client Net Promoter Score 102-43; D.3.2 Meeting client needs and
Innovation satisfaction 102-44 expectations
and delivery - -
capability Results of surveys measuring customer 102-43; D.3.2.1 Permanent improvements of
satisfaction 102-44 the clients satisfaction
Innovation Client innovation workshops A10 D.3.4 Innovative approach of
and digital sustainable business
responsibility  payelopment and impact of infrastructure 203-1 D.3.5 Meeting sustainability
investments and services supported challenges of clients through
offerings
Security and  Percentage of coverage ISO 27001 A3 D.3.7 Generating value with
data certifications co-innovation and sustainable
protection business solutions - KPI overview
Total number of substantiated complaints 418-1 D.3.3.2 Protecting Personal data in a
regarding breaches of customer privacy and data driven world
losses of customer data
Information security A3 D.3.3 Building client trust through
Security and Data Protection
Business Digital” Transformation factory revenue Al12 D.3.7 Generating value with
partners and (M Eur) co-innovation and innovative
ecosystem business solutions - KPI overview
New business generated with partners A23 D.3.7 Generating value with
co-innovation and innovative
business solutions - KPI overview
Sustainable Total Revenue of 'sustainability offering' (M A7 D.3.7 Generating value with
technologies  Eur) co-innovation and innovative
and solutions business solutions - KPI overview
Global average PUE (Power Usage 302-5 D.5.1 Environmental extra-financial
Effectiveness) of the strategic datacenters performance
Reductions in energy requirements 302-4 D.7.1.5 Methodological detailed
of products and services information
Offsetting of all data centers GHG emissions 305-5 D.3.1 Business and Innovation
(%) extra-financial performance
WEEE collected or recovered and AO19 D.5.4.5 Other generic environmental
reused/recycled (in Kg) challenges
Ethics & Corporate Percentage of females within the Board of 405-1 D.2.4.3 Promote Diversity
Governance governance Directors
Attendance rate at Board meetings 102-28 D.4.5 Ethical & Governance
excellence in Atos’ sphere of
influence - KPI overview
Compliance Percentage of employees trained in Code of 205-2 D.4.2.4 Ethics & Compliance
and business  Ethics e-learning Assessing and Preventive Measures
ethics Number of significant fines (higher than 100K  419-1 D.4.5 Ethical and Governance
EUR) and total number of non monetary excellence in Atos’ sphere of
sanctions for non compliance with laws and influence - KPI overview
regulation
Total number and percentage of operations 205-1 D.4.3.2 Enhance sustainable relations
assessed for risks related to corruption and
the significant risks identified
Confirmed incidents of corruption and actions  205-3 D.4.5 Ethical and Governance
taken excellence in Atos’ sphere of
influence - KPI overview
Supply chain  Percentage of strategic suppliers evaluated by A17 D.4.3.2 Enhance sustainable relations
EcoVadis
Total percentage of spend assessed by Al7 D.4.3.2 Enhance sustainable relations
EcoVadis
Proportion of spending on local suppliers 204-1 D.4.3.1 A permanent dialogue with

Atos suppliers

* The digital solutions are: Hybrid Cloud, Business Accelerators, Digital Workplace and Connected Intelligence

ATOS | Universal Registration Document 2019
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List of the main GRI
challenges Standard
Topic identified Indicators Label Chapter
Ethics & Local impact  Total number of employees recruited 401-1 D.2.2 Attract and develop talents
Governance and - : -
- Percentage of graduates recruited 401-1 D.2.7 Being a responsible employer -
communities KPI overview
Ratios of standard entry level wage by gender 202-1 D.2.7 Being a responsible employer -
compared to local minimum wage KPI overview
Direct economic value generated and 201-1 D.4.4 A trusted partner for the
distributed - Community Investments benefits of the local ecosystem
Significant indirect economic impacts, 203-2 D.4.3.1 A permanent dialogue with
including the extents of impacts Atos suppliers
Proportion of senior management hired from 202-2 D.2.4.3 Promote diversity
the local community at significant locations of
operation
Financial assistance from governments 201-4 D.4.4 A trusted partner for the
benefits of the local ecosystem
Environment Carbon Energy consumption within the organization 302-1 D.5.4.3 Energy consumption and
impact and intensity ratios
Elrlm?r?tg Energy intensity by revenue (GJ per Million 302-3 D.5.4.3 Energy consumption and
9 EUR) intensity ratios
Energy intensity by employee (GJ per 302-3 D.5.4.3 Energy consumption and
employee) intensity ratios
Global GHG intensity ratio by revenue 305-4 D.5.4.1 Carbon emissions
Global GHG intensity ratio by employee 305-4 D.5.4.1 Carbon emiss
Number of sites certified ISO 14001 Al4 D.5.2.3 Environmental Management
System and ISO 14001 certification
Energy consumption outside the organization  302-2 D.5.4.2 Travel and new ways of
working
Reduction of energy consumption 302-4 D.5.4.3 Energy consumption and
intensity ratios
GHG emissions - Scope 1 (tones of CO,e) 305-1 D.5.4.1 Carbon emissions
GHG emissions - Scope 2 (tones of CO,e) 305-2 D.5.4.1 Carbon emissions
GHG emissions - "Operational" Scope 3" 305-3 D.5.4.1 Carbon emissions
(tones of CO,e)
Total GHG reductions achieved (tones of CO,e) 305-5 D.5.4.1 Carbon emissions
Monetary value of significant fines and total 419-1 D.5.5 Supporting the transition to a
number of non monetary sanctions for non low-carbon economy - KPI overview
compliance with laws and regulations
concerning the provision and use of products
and services
Financial implications and other risks and 201-2 D.5.3 Main environmental risks and
opportunities due to climate change opportunities
Natural Percentage of the core data centers that have A20 D.5.3 Main environmental risks and
disasters synchronous data replication capacities opportunities

* Operational Scope 3 includes the energy provided by 3rd parties such as landlords of the Atos * sites and the business travel

Trusted partner for your Digital Journey
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Technology is a fast-moving job market that has globally shifted
the power from employer to employee. Global sociological trends
have been impacting the behaviors of talents on the market and
there is a consensus that an employer’s (or a potential
employer’s) engagement in Social Responsibility is now a key
differentiator between companies.

In order to attract talents whose accumulated abilities, skills and
expertise, enable Atos to prosper further and to continue to
provide state-of-the-art solutions to its customers, Atos places
great importance on the development of values and programs
that are externally recognized and respected by our prospective
employees.

Alongside the financial and operational performance of the
company that is central to its long-term viability and financial
health, Atos has defined its “Sense of purpose” which is now a
full component of the group by-laws after unanimous approval
by the Board of Directors and a vote of the General assembly in
May 2019. This “Sense of purpose” provides a unifying theme
that links the Atos Group programs and is a vital component of
its DNA:

® We Are Atos programs (formerly known as Wellbeing@work)
offer our employees a workplace where they can grow and
flourish (professionally and personally) thanks to an ad hoc
working environment, and to the reassurance that all
situations are managed with fairness and in accordance with
prevailing rules around ethics and human rights;

® Diversity and Inclusion programs aim to accelerate the
inclusion of all in our work teams and to overcome any bias
(including unconscious bias) that may occur in decision
making around recruitment or promotion.

® Acsessibility program is our proactive working to ensure that
the technology of tomorrow is designed and delivered with
inclusive and people centered principles embedded. We
recognise that as an organization, involved in both the
delivery and the design of emerging technologies that we can
ensure ease of use by people with varying capabilities,
empower and enable people to reach their full potential as
employees, customers and stakeholders.

Thanks to these comprehensive programs, Atos has grown as an
internationally renowned key player, with an unwavering
commitment to:

® promoting human rights: by adhering fully to international
labor standards by applying the principles of the International
Labor Organization Conventions and adhering to the Global
Compact of the United Nations;

® enhancing diversity: by sponsoring all diversity initiatives
within the Group in the framework of the Diversity program;

People management extra-financial performance

® offering career perspectives and sustainable employability to
each of its employees through programs such as Internal
First, the Expert Community, and numerous other up-skilling
programs endorsed by our Centers of Expertise.

Besides the growth in headcount resulting from the many
acquisitions and deals gained by Atos, the Group is successfully
adapting to a changing job market where millennials are aspiring
to career experience - quite different to the aspirations of
previous generations.

In line with its strong commitment to playing a key part in the
education of the future of young professionals, Atos has
developed strong institutional partnerships with major
universities on a worldwide basis. Every year the Group offers
thousands of opportunities to enhance students’ education via
internships or apprenticeships. Working closely with future
young professionals is crucial for Atos so that when the time
comes for them to choose a new employer, we can offer them a
project that matches their profiles and professional interests.

® Thanks to this upstream presence, and through its dedicated
programs around diversity, Atos on-boards year on vyear
12,051 new joiners.

® Through the Atos Welcome App, new joiners are provided with
an enhanced digital onboarding experience to get engaged
and learn about Atos and its vision.

® These new employees represent how our drive for diversity is
having effect. Besides the geographical spread, the proportion
of females to males is 33,50% (above the % of female within
Atos’ global population, and even more significant, this is
higher than last year’s (2018) numbers by 1.26%).

® In 2019, 13,043 employees departed from the Company. Such
an attrition is normal and does not impact adversely the
value-proposal offered to our customers given that Atos’
retention of top talents and experts is 95%, which is above
industry benchmarks, and represents an increase of 3% from
2018.

Atos also runs extensive reward programs to ensure that part of
the value created by the Company with its clients is distributed
to employees in a mid- to long-term perspective.

In addition to monetary rewards, Atos also prides itself in
acknowledging that the Group is first and foremost a community
of people and that each of us should be in a position to thank
colleagues for their commitment, dedication and contribution. In
2019, Atos launched a digital App named “Spot award” so that
employees can show their appreciation to other colleagues in
connection with a specific action, task or contribution.
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With a total headcount of 107,602 in 2019 Atos is reinforcing its
drive towards enhanced social collaboration. The Group believes
employees should be regularly consulted:

® via a direct mode, ensuring that employees can deliver direct
and regular feedback through internal consultations, such as
the Great Place to Work survey and the internal Customers
satisfaction survey (CSAT) - where employees and managers
are invited to express their views and appreciations;

D22 Attractand develop talents
[GRI103-1 Training and education]

Recruitment

® or via employee representative organizations through
responsible social dialogue.

Managing such an organization requires common values and
rules to be known and accepted by all. It is imperative that these
values, and the fundamental principles according to which the
Company wants to operate, are summarized in the Ethics policy
that all employees fully understand.

During 2019, Atos hired 12,051 employees to support the
growth of the Group.

In its drive to increase the excellence of the services delivered to
its clients, the Group continued its tier-one university program
and developed a working plan with 125 top universities
(recognized worldwide) with the full sponsorship and monitoring
of Group Executive Committee. This approach has resulted in an
increase of over 300% since 2016 in the hiring of graduates
coming from this selected pool of tier-one universities, with
more than 1,100 recent graduates joining the Group in 2019.

As part of Atos’ commitment to offer career opportunities to
recent graduates, Atos partners with 150 universities worldwide,
focusing on key skills and expertise. In addition, Atos
collaborates with and supports international student associations
to share knowledge and interact with best-in-class students
globally. In 2019, Atos on-boarded 5,046 graduates as
interns/apprentices to work along Atos’ team, and grow their
understanding of the industry and of their own skillsets and
ability to contribute to teamwork with professionals. The trust
Atos displays in opening internships and apprenticeships to
individuals who are yet to graduate is greatly appreciated by
students. The positive outcomes of these efforts can be

Trusted partner for your Digital Journey

monitored in the “Happy Trainees Label” awarded for many
consecutive years to GBU France, as well as in the high
conversion ratio at the end of internships when interns or
apprentices become employees (circa 60%) and, of course, in
the steady increase of the Junior Hire versus total Hires.

Keen to offer to its staff career perspectives, Atos initiated in
2016 an “Internal First” program. The purpose of the program is
to promote internal mobility when filling any vacant position.
This means that employees can develop their experience, skills
and employability within new career opportunities and through
mobility. Atos filled 81% of its positions (GCM 4-9) with its own
employees in 2019. This program is considered a major success
as it is a key enabler for pro-active career progression and
continuous skills development.

The Atos Recruitment function supports Atos policy with a team
able to introduce cross-country initiatives and global strategies,
as well as share and implement best practices across the
function. Key projects in 2019 included the launch of a
partnership with Glassdoor, one of the world’s largest job and
recruiting websites, as well as intensified activities with social
media and career platforms such as LinkedIn.
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NUMBER OF PEOPLE ENTERING THE COMPANY PER BUSINESS UNIT
[GR1401-1]

United Kingdom & Ireland 1,300

South America 763

North America 1,360

548

Middle East & Africa
Major Events I 20
757

Iberia

Germany - 291

GDC 3,791

GCH | 6

France 1,323

Corporate I 64

Central & East Europe

Benelux & The Nordics 479

Asia Pacific 621

| | | | | | |
500 1,000 1500 2,000 2,500 3,000 3,500 4,000

o -

NUMBER AND RATE OF PEOPLE ENTERING THE COMPANY PER GENDER AND AGE

[GRI401-1]
% total employees % total employees
Female Female Male Male FemaleandMale % totalemployees
<=30 2,316 19% 3,932 33% 6,248 52%
30><=50 1,430 12% 3,518 29% 4,948 41%
>50 291 2% 564 5% 855 7%
TOTAL 4,037 33% 8,014 67% 12,051 100%
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NUMBER OF PEOPLE LEAVING THE COMPANY PER BUSINESS UNIT
[GRI401-1]

United Kingdom & Ireland

South America _ 694
North America
Middle East & Africa
Major Events | 9

Iberia

Germany 418

GDC

GCH | 4
France
Corporate I 83

Central & East Europe 619

Benelux & The Nordics _ 735
Asia Pacific _ 760
| | | |
(0] 500 1,000 1500

1,402

1,358

4,323

1,486

| | | | | |
2,000 2,500 3,000 3,500 4,000 4,500

NUMBER AND RATE OF PEOPLE LEAVING THE COMPANY PER GENDER AND AGE

[GRI401-1]
% total employees % total employees

Female Female Male Male FemaleandMale % totalemployees
<=30 1,855 14% 3,096 24% 4,951 38%
30><=50 1,719 13% 4,567 35% 6,286 48%
>50 536 4% 1,270 10% 1,806 14%
TOTAL 4,110 32% 8,933 68% 13,043 100%
Talent Development

The sustainable and long-term employability of staff is the
cornerstone of Atos’ Talent & Training policies. Further enhanced
in 2019, the Atos Talent Development programs reinforce our
talents’ capabilities and accompany them along their successful
career paths.

Each of these programs is directly sponsored by an Executive
Committee member to ensure a strong link between talent
development and growth strategies. These programs include:

LAUNCH for future leaders

Part of Atos’ talent management, LAUNCH is a global initiative,
based on a worldwide framework, and delivered in a growing
number of local and regional settings. In 2019 there were ten
LAUNCH programs running, and LAUNCH has been prepared for
initiation in at least three more regions for 2020.

Trusted partner for your Digital Journey

LAUNCH focuses on identified talents with limited experience. It
is self-organized and international in its set up. LAUNCH'’s
mission is to develop at Global Business Unit (GBU) level the
best individual potential of its members through a combination
of personal development sessions, networking opportunities with
top management and international colleagues, as well as
working on innovative projects that contribute to Atos’ business
performance.

FUEL for emerging leaders

The FUEL program is offered to selected Atos talents, in
possession of at least six years’ experience in the Group but still
a limited number of years of work experience. In 2019 we
updated the set-up of FUEL which is now run in cooperation with
Cambridge University (UK), ECS-Institute for Manufacturing and
the HEC business school in France. Participants also join the
Franklin Covey leadership and personal development online
sessions and are invited to engage in personal coaching sessions
and to benefit from a global mentor throughout the year. In
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2019, approximately 60 FUEL participants participated in person
in international meetings in addition to online webinars and calls.

All in all, this development program creates a virtual network of
innovative and highly motivated individuals working as an
international and cross-functional team. They gain visibility and
recognition through networking opportunities with top
management. They develop further a manager’s mindset, by
obtaining the big picture of Atos as a global Company, and gain
the opportunity to extend their experience through working in
multicultural and diverse teams.

GOLD for Business Leaders

Nominated by the Atos executive and top management annually,
80 members of the Group’s identified talents are invited to take
part in the prestigious Gold for Business Leaders program. In
cooperation with HEC Paris, Europe’s leading business school,
Gold for Business Leaders aims to develop the future leaders of
the Company and create ambassadors for the Company’s values.

The global Atos Gold for Business Leaders program consists of
three face-to-face modules in three different international
locations (Germany, India, France), and several online elements.
The program was recognized with an award by the European
Foundation for Management Development (EFMD) in the Talent
Development category in 2013.

GOLD for Technology Leaders

The Gold for Technology Leaders program was launched in 2013
in cooperation with the Institute for Manufacturing Education and
Consultancy Services (IfM ECS) of Cambridge University in the
United Kingdom, and the Software Innovation Camopus
Paderborn (SICP) of the Paderborn University in Germany. The
goal is to give to Atos talents with Expert profiles the vision and
capability to define innovative end-to-end solutions, helping
clients to gain competitive advantage. 60 Atos talents from
across the world were invited to join this global program
annually for three physical sessions in the UK and in Germany,
and a number of additional “virtual” and online program
elements. In 2018 the program received an award from the
European Foundation for Management Development (EFMD) in
the Talent Development category.

VALUE for Executive Leaders

Developed in partnership with INSEAD, the world-famous
business school in France, this training is taken by most of the
350 (approximately) Atos Group executive leaders
(Vice-President and above). In 2018 and 2019, close to 300 of
this cohort undertook a preliminary online module to develop
their awareness and capability to design strategies in the age of
digital disruption. They also joined a classroom module to
engage in the transformations needed to drive this change. In
addition, they participated in an online module to further
develop the relevant leadership, communication and agility
towards cultural diversity in order to drive the transformation of
their teams. The program will be completed in 2020, and a
quality level follow-up is being prepared.

Corporate Responsibility
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Atos University - Business Technology Learning
Center

Establishing the Business Technology Learning Center (BTLC) of
the Atos University in Bangalore in 2018 was an important step
for the Group to realize the strategic importance and impact of
training and education for its employees. After a successful
ramp-up phase in 2018 with more than 8,000 training days, the
BTLC reached full impact in 2019 with more than 17,000 training
days delivered to participants from India and worldwide.

In addition to the physical and vitual training delivery, the BTLC
also has a team of instructional designers who develop
innovative virtual training programs for the entire group as well
as Atos’ customers.

In total, more than 250 training courses and curricula (onsite,
blended, virtual) have been developed by the BTLC team since
its foundation.

Project Management Academy

In 2019, Atos placed key emphasis on Project Management
training and education. The objective was to effectively train
Atos Project Managers and Program Directors in Agile
Methodologies as well as updated Atos internal processes and
tools. In total more than 7,800 Project Managers participated in
the different programs and training courses. The well-established
training programs “Project Management Academy” and “PRM
Masterclass” have been updated with latest content and further
improved in delivery methodology. In 2019, 55 Atos employees
increased their skills and knowledge in a project and program
management Masterclass (PRM Masterclass) which was delivered
in partnership with the Cranfield University School of
Management. In addition, Atos successfully trained more than
120 Project Managers and Senior Project Managers in a similar
internal Program.

SDM Academy

In 2019, Atos continued to deliver the Service Delivery
Management Academy in cooperation with the ESCP Business
School. This strategic training program focused on all aspects of
Service Delivery and Client Management. More than 260
participants from all GBUs participated in this program during
the year.

Expert Career Path & Community

Development of technology expertise is critical to help our
customers succeed in their digital transformation. Atos launched
in 2016 an Expert dedicated career path and community with the
objectives of developing and retaining the best technology
expertise.

Experts are identified during dedicated vyearly application
campaigns, where they can apply to one of the four levels of the
career path - from Expert to Senior Expert, Distinguished Expert
and Fellow.
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Candidate files are reviewed internally by validation bodies
composed of technical attendees (experts of the highest levels),
Chief Technical Officers, R&D Head, GBU Management and
Human Resources.

This process is monitored by the Group CTO Office. It has
allowed Atos to identify, since 2016, more than 2,200 experts in
13 technological domains, who are now acting as a solid
community and taking part in dedicated events throughout the
year.

Experts are selected for two years; 2019 is the first year where
an Expert renewal campaign has taken place. Experts selected in
2017 were asked to reapply to continue to be part of the

D23 RightPeople with the right skills

community at the same or higher level in the career path, based
on their contributions to the Expert Community, to the business
and to Atos overall.

Madrid was the city chosen for the 2019 Atos Expert Convention,
in September. It welcomed 300 Atos Experts worldwide and
some of our most strategic partners during a one-of-a-kind
event.

Technology expertise is also spread throughout the Group
management teams thanks to dedicated webinars by Technology
Domains organized by Group CTO and by the Domain leader. A
strong effort is also made by the Expert Community to support
our best customers’ technology development.

[GRI -1 Training and education], [GRI 404-1], [GRI 404-2], [GRI 404-3]

In a business as usual mode, a vast number of certified learning
paths are made available to all employees. These certified
learning programs are specific to the needs of the various target
groups within the Company: Sales, Delivery, Project & Program
Management, technical Experts as well as Management and
Support Functions. These learning programs are often offered
online, by academic institutions or by educational technology
companies (often partnering with academic institutions or
industry leaders).

People and skills development is a key priority for Atos and a
cornerstone of the Group Strategy. As a key enabler for the
successful realization of the “ADVANCE 2021” strategy, the
group has launched the “Be Digital” program with the objective
to equip every employee with the required digital skills. In 2019,
the first year of this new strategy cycle, the Group has
progressed well and trained more than 41,700 people on digital
topics, out of which 30,000 have been certified. The total
number of digital certifications has grown by more than 20% up
to 51,700. This program is based on well-proven methodology to
offer specific training curricula and certifications for Sales,
Pre-Sales, Management and Delivery.

Certificates are typically earned by completing college or
college-like courses, often with lectures, assignments and
exams. The level, involvement and duration vary, based on the
objectives and the content of the program.

In addition to the Be Digital program, to generate a detailed and
professional understanding of their role and the respective
requirements of their job in the digital age, employees have
access to various Atos University Academy programs:

® Architect Academy;

® Contract Management Academy;

Trusted partner for your Digital Journey

® Finance Academy;

® HR Academy;

® Leadership Academy;

® Lean Academy;

® Project Management Academy;

® Procurement Academy;

® Quality Management Academy;

® Sales Academy;

® Service Delivery Management Academy;
® Workforce Management Academy.

Those Academies offer different learning programs and curricula
as well as certifications. This is often done in partnership with
leading universities and business.

Overall, in 2019 the Atos workforce benefited from an average
21.70 hours of formal training per employee [GRI404-1].

Furthermore, because employees spend much more time
learning informally on-the-job, in a digital environment or
collaboratively in coaching or peer communities, Atos is planning
to report such learning based on the hours of education recorded
in the ESS time-sheeting tool. In 2019, Atos estimated the
number of hours of informal training as greater than 38 hours
per employee. Accordingly, there were more than 4.21 million
hours of education reported for 2019 (3.37 in 2018). This
represents an average of 38.76 hours per employee. The
Company plans to capture this effort even more effectively in
line with the clear path to digitization.
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Selling digital services requires a trustworthy, consultative and
digitally literate sales force. After implementing a common sales
methodology, Atos focused the sales training in 2019 on the
introduction to vertical and industry specific content. This was
supported also by the use of the new Adaptive Learning solution

Service delivery capabilities

Atos has put in place globally for Atos e-learnings. In addition,
Atos launched some adaptive trainings sessions around key
portfolio offerings, so that Atos Sales team members can acquire
the required knowledge as quickly and effectively as possible.

To equip its workforce with digital solutions design and delivery
capabilities, Atos invests heavily in training and certification
programs focusing on key technologies and skills required for
Digital Transformation (e.g. virtualization, Internet of Things, big
data, hybrid cloud, high performance computing). This effort is
also supported by Atos’ eco-system of technology partners (e.g.

Management capabilities

EMC2 Federation, Microsoft, SAP) and strategic alliances (e.g.
Siemens or Google Cloud).

At the end of 2019, Atos had an average of 23 different skills
identified per employee [GRI404-2].

In 2018 and 2019 the Company put in place a variety of new
management development programs in order to have a
consistent and globally standardized approach for Leadership
Development. All levels of management are now supported with
training curricula: Young talents can be invited to participate in
the LAUNCH for Future Leaders and FUEL for Emerging Leaders
programs, Team Leaders can join the “Team Leader Curriculum”,
Senior Managers participate in “Leading in the Digital Age”,
Directors and Senior talents in the “"GOLD for Business Leaders
or GOLD for Technology Leaders programs, and Executives

Careers within Atos

extend their knowledge and experience with the “VALUE - Vision
and Leadership Unfolding Excellence” program. In addition to
those specific enabling programs Atos has enhanced its offerings
of Management Training for all employees with the introduction
of “Harvard Manage Mentor” - an e-learning solution that helps
leaders to improve their capabilities in 40 different areas.

The uptake and success of these initiatives is outstanding. More
than 5,000 individuals have been trained in the various
programs.

In order to meet its strategic market development ambition,
Atos intends to attract and develop talented professionals. For
this, Atos needs to build end-to-end vision and processes related
to career development and mobility. To foster individual
engagement and to make internal job rotation easier and more
effective, Atos launched the “Atos Evolve” App for all employees
in 2019. This App delivers targeted vacancies and job offerings
to the mobile phone of the respective employee, based on their
career aspiration and development goals.

Every Atos employee is entitled to an Individual Development
Plan, as part of their regular career and performance-related
conversations with management. Atos reinforces systematic and
consistent semester-based objectives setting and appraisal
reviews, supported by policies and tools. 87% of employees
received regular performance and career development reviews in
the last 12 months [GRI 404-3]. This not only secures a solid
basis for further development of Atos employees; it also helps
with the alignment of people objectives across the organization,

increases clarity and transparency in workforce capabilities, and
helps to identify potential gaps. Those gaps are then intended to
be filled primarily with internal candidates, to further enhance
the development opportunities for Atos’ employees. More than
12% of our staff received a horizontal or vertical promotion in
2019.

Using Atos Syntel as a best practice, Atos strives to make skills
development an integrated part of the performance
management cycle. For that purpose, a list of approximately 300
business critical skills has been developed and agreed with all
business owners. This list will be updated on a regular basis. To
each of those skills, dedicated training and development
programs are linked, so that the individual can engage in very
effective upskilling.

A pilot of this approach has been put in place in BDS UK in 2019
and the plan is to further deploy this approach across the Group
in 2020.
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Global mobility

In the wake of 2016, where the Mobility Function was globalized
within Atos to keep pace with the maturation of the service
delivery model, Atos enjoyed in 2017 all the benefits from a
sustainable and risk managed delivery model providing more
efficiency, clarity, and accountability in supporting business
mobility requirements. This model has also delivered increased
flexibility to anticipate future needs and support Group strategy.
It is also more transparent to the employees on mobility options
and provides them the opportunity to pro-actively further their
career ambitions.

The media and collaboration platform “MyFuture@Atos",
introduced in 2015, now has over 40,000 followers and cites

D24 Enhancing Wellbeing@work

The Atos Wellbeing@work program, operational from 2010, has
grown and become a recognizable and constant part of the Atos
culture. In 2019 Atos launched a renewed program called We are
Atos.

"We are Atos" is the Employee Experience program of Atos. It is
a key Group transformation program for the continuous
improvement of our way of working together, building on the
success of the Atos Wellbeing@work program which was
operational from 2010. The renewed program looks at a wider
scope of employee experience combining the existing initiatives
on Wellbeing and Life@work with an additional focus on Diversity
& Inclusion and Social Value. It accounts for the constantly
changing expectations of current and future employees and is

D241 Working conditions
[GRI102-12],[GRI102-13]

more than 30,000 visits per month. From a personal
perspective, Atos offers monthly career webinars for employees
and managers with over 2,000 participants in the 2019 sessions.
Employees and managers are guided on how to manage their
careers and take advantage of the support Atos can offer. Atos
have also launched a digital platform called ‘Evolve’ that enables
employees to access job opportunities in a convenient app and
register for the Company ‘hands up program’ where Atos
supports internal mobility, these interventions all providing a
clear examples of the efforts Atos is deploying in this area.

aligned with our client priorities and mutual objectives,
improving customer experience at the same time.

The program is driven by a network of people from all parts of
the organization with local leaders covering every part of the
organizational matrix.

This network approach supports local priorities, local context and
shares best practice from across our company.

To strengthen the program, an Atos ExCom member oversees
the plans and activities to materialize the ambition and
objectives of the five essential tracks: Diversity & Inclusion,
Social Value, Wellbeing, Life@work and Employee Experience
with our customers.

General statement of respect of international labor
rights
[GRI102-12]

The protection of labor rights has long been a part of Atos policy.
The Atos Code of Ethics confirms that Atos will always make
decisions based on competencies without consideration of
nationality, sex, age, handicap or any other distinctive trait.
Participating in the UN Global Compact since 2010 is another
way that Atos shows its willingness to ensure such protection. As
an active participant, Atos ensures the respect of the following
principles:

® supporting and respecting the protection of internationally
proclaimed human rights;

® ensuring that Atos is not complicit in human rights abuses;

® upholding the freedom of association and the effective
recognition of the right to collective bargaining;

@ elimination of all forms of forced and compulsory labour;

® effectively participating into the abolishment of child labour.

Trusted partner for your Digital Journey

In addition, in order to apply for public tenders, Atos follows the
requirements of local labor laws.

Atos initiated several initiatives which aim to guarantee a better
balance between the professional and personal lives of Atos
employees.

Health

The Health@work blueprint which was drawn up in 2016 led to
the development of a new framework which embodies the term
‘Care’ at its core. This has been developed with the aim of
ensuring that everyone at Atos understands the importance of
looking after and caring for colleagues, and ensuring our
managers always show positive team-oriented behaviors. This
‘Care’ pillar highlights best practices undertaken accross Atos’
geographies, whilst taking into account their local legal and
social factors.

Atos is committed to ensure it continues to comply with legal
standards and also strives to meet best practices. For example,
it has been awarded the Gold Award for Health and Safety in
successive years by the UK Royal Society for the Prevention of
Accidents (RoSPA).
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On top of this, Atos offers a large variety of mandatory and
non-mandatory e-learning materials which cover health and
wellbeing topics.

Even given that Atos is not seen as a high risk for occupational
diseases, it is vital that it keeps in place a proactive or
preventative approach to manage any issues, especially
regarding psychosocial risks. The Health@work and Care pillar
are therefore vital programs to ensure that psychosocial risks
are managed appropriately.

E-learning programs are part of the proactive systems of
support, especially in relation to ‘soft skills’ such as
communication skills, working across cultural differences,

D242 Recognitionand Loyalty
[GRI103-1 Market presencel
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working effectively from a remote base and managers having
effective coaching skills. There are also e-learning programs to
help employees understand and detect psychosocial risks such
as stress. These e-learnings are available in all countries, and in
multiple languages.

In addition, across many European countries and in North
America, Atos has put in place employee health checks to ensure
that any issues of stress are identified quickly so that a health
intervention can be promptly put in place. Some additional
actions may include the involvement of management if the
employee agrees in order to address any perceived work-related
stress.

Minimum wage comparison

In all countries where the Group operates, Atos entry level wage
(lowest wage in Atos paid to a permanent. full-time employee) is
in line with local policies and above the local minimum wage.

Atos is operating in 68+ geographies and 90% of these countries
have minimum wages dictated by law: where a minimum wage
is dictated by law, Atos pays more than this level of wage [GRI
202-1].

Health care coverage, death and disability benefits

Health care is offered to 95% of permanent employees and
disability benefits are offered to 86% of permanent employees
[GRI 401-2]. Additional occupational medical/health benefits are
rare in Germany, Austria, Switzerland and Sweden. In these
countries, the compulsory health insurance is fairly
comprehensive, so supplementary medical benefits are generally
not necessary.

Death benefits are offered to 93% of permanent employees [GRI
401-2]. In Austria, Germany and Switzerland, death benefits are
included in the pension plans and provided in the form of
pension for spouse and children. In other countries, death
benefits are mainly provided in the form of lump sum payments.
The principal lump sum amount is sometimes increased
according to the family status (France, Morocco, Denmark) and
sometimes doubled for a death as a result of an accident (China,
Japan, Thailand, Poland, Spain, Brazil, Chile, Mexico, and UAE).
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Death Benefits Disability benefits

30.8%

Health Care

I Permanent
Full & Part-Time

Temporary

Coverage of the organization’s defined benefit plan
obligations
[GRI201-3]

Funding strategies for defined benefit pension plans vary per
plan and country and are set up to reflect the relevant local
funding requirements, respecting legally required timelines for
recovery plans for plans in deficit.

Atos Group Compensation Policy is designed to reinforce its
position as a tier-one company for IT services, and referenced as
a Wellbeing@work Company.
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The compensation policy is based on Atos’ human resources
values and aims to:

@ attract and retain talents;

® reward performance and innovation collectively and
individually in a balanced and competitive way.

To ensure that Atos continuously reaches these objectives, the
compensation policy is regularly reviewed and deployed in all
countries where Atos operates according to local specificities and
regulations. All acquired companies are transitioned to Atos’
compensation policy. The Group conducts an annual
benchmarking exercise with Atos competitors in the ICT
(Information and Communication Technology) market to ensure
competitiveness, both in level and structure, and ensure that
compensation packages are in line with market practices in
every location.

The Atos Total Compensation Package includes a fixed salary, a
variable bonus for eligible employees and benefits aligned with
market practice. Key individuals may also receive long-term
incentives such as stock-options and performance shares.

Atos variable remuneration

For all Atos employees that are eligible for bonus policy, variable
compensation has been determined for several years now on a
semester (rather than an annual) basis. This approach fosters
ambitious objectives setting, and contributes to the alignment of
business and strategic goals with missions assigned to
employees.

Targets are split into four major categories:

@ financial objectives, cascading Group targets at the relevant
employee’s scope (mainly Total Revenue, Order Entry, Cash
objectives - FCF or Billing objective- and Operating Margin);

® customer satisfaction survey results;

® people objectives, such as objectives linked to internal
promotions, graduate hiring and/or Great Place To Work®
survey results;

® individual performance, based on the semester individual
objectives set up and assessed by the direct manager.

Each semester, the Group Executive Committee reviews the
Global Variable Compensation Policy to make sure that it is
aligned with the Group’s operational strategy and that objectives
are SMART (Specific, Measurable, Achievable, Relevant and
Time-bound). The Executive Committee ensures that the
Variable Compensation Policy encourages the Group’s employees
to deliver the best collective and individual performance. Atos’
financial results have a real impact on bonus payouts at all levels
and for all functions. In addition, in the GBU France and in
Netherlands, Atos set up local collective profit-sharing schemes,
mainly based on the financial performance of the entity.

Reward and Recognition Programs

Recognition is a key motivating factor. In order to allow every
great contributor to be recognized at fair value, the Group rolls
out major programs, as part of the Wellbeing@work initiative,
such as:

Trusted partner for your Digital Journey

® “Accolade” which empowers employees to nominate their
colleagues and gives managers the possibility to
instantaneously reward their teams according to three levels
(Bronze, Silver and Gold) for exceptional performance;

® in 2019, the “Spot awards” were launched in the We are Atos
program and implemented globally for all employees to use.
Spot Awards is an online module in MyAtos and also available
on mobile phones. It is aimed at creating a culture of
appreciation across the organization, which helps employees
to acknowledge their colleagues' exceptional efforts and
instantly share their appreciation through this recognition
award;

e it aims at timely recognition and there are no approvals
required,

e these awards do not follow a hierarchy and can be given out
across levels/functions and geographie,

¢ the focus is on recognition and it is a non-monetary award.

Remuneration analysis

Atos ensures its competitiveness in the market. In 2019, 49% of
the Atos population was working in a country where the ratio
between the highest OTE and the median one is below 10
[GRI102-38].

[GRI102-39]

Ratio between the highest OTE and the

median OTE % of the Headcount
Under 10 49%
10<X<20 46%
More than 20 5%
TOTAL 100%

In 2019, in line with Atos’ policy to reinforce evolution of
remuneration levels in local employment markets, both the
categories of “20” have somewhat increased, with more
employees now reflected in these two categories in comparison
to 2018, and consequently a smaller percentage of the workforce
is categorized in “10 < X > 20".

Employee stock ownership and management:long
termincentive plans

Employee stock ownership plans

In 2011, 2012 and 2014, Atos offered Employee Stock
Ownership plans, open to a large number of employees. These
plans, called Sprint, gave employees the opportunity to buy Atos
shares through two vehicles:

“Sprint Dynamic” (which offered a 20% discount on Atos
reference share price plus matching shares) and “Sprint Secure”
(which allowed employees to buy units of a leveraged product
benefiting from the share value growth, providing also a capital
guarantee in euros).
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To positively affect the program’s overall success, Atos
introduced a new plan in 2016: “Share 2016" offered the
opportunity for employees to buy Atos shares at a 20% discount
on the reference share price plus Company matching shares.
This plan was a real success garnering more than 10,500
participants in 23 countries and leading to a participation rate of
more than 12%.

To build on the success of “Share 2016”, Atos launched a similar
Employee Stock Ownership program in 2018: “Share 2018". The
scope of the plan reached an unprecedented coverage of more
than 98.5% of Atos employees based in 46 countries. The
opportunity to participate was also given to employees from the
recently acquired companies in 2018.

“Share 2018” confirmed the success of “Share 2016” with a
participation of more than 12,500 Atos employees.

Atos’ ambition is to continue to offer such successful Employee
Stock Ownership programs in 2020.

Management equity plans

In order to reward and retain key talents and top managers,
Atos implemented stock option plans and performance share
plans, detailed in section G.3 Executive compensation and stock
ownership.

D243 Promotediversity
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On July 24, 2019, in line with the Group’s main strategic
guidelines, around 1,200 Atos employees - comprised of senior
managers, executives, selected technical experts and
high-potential employees - participated in the 2019 Long Term
Incentive Plans.

Smart working conditions
[GRI102-8]

Atos provides permanent, full time working relationships with its
employees: 99% of the total workforce are on permanent
employment contracts and 93% are full time. Atos accepts
working part time where an employee considers that it is better
for their work life balance; part time is at the initiative of the
employee, not of the company.

Atos operates in a collaborative mode, which allows remote
working which offers more flexibility for employees in achieving
a work life balance. The whole set of initiatives to promote a
smart, healthy work environment has reduced the absentee rate
of the company.

The absenteeism percentage regarding the direct operational
workforce in 2019 was 2.42% [A16]. In addition, the total
work-related accidents numbered 174.

[GRI103-1Diversity and equal opportunity], [GRI 202-2], [GRI 405-1], [GRI 405-2]

Atos is strongly convinced of the importance of diversity as a key
driver for the Group’s continuous growth and competitiveness.
Diversity is firmly embedded into our People Strategy and is
focused on embracing people’s differences to create a productive
environment, where diverse talents are identified and retained,
and employees can bring their authentic selves to work. We
position ourselves as an innovative, inclusive, and ethical
employer of choice, tying our Diversity & Inclusion programs
back to business imperatives and showing our appreciation for
the work our people do on behalf of our clients and the Group.
To that end, we added this statement at the end of our global
job postings:

Here at Atos, we want all of our employees to feel valued,
appreciated, and free to be who they are at work. Our employee
lifecycle processes are designed to prevent discrimination
against our people regardless of gender identity or expression,
sexual orientation, religion, ethnicity, age, neurodiversity,
disability status, citizenship, or any other aspect which makes
them unique. Across the globe, we have created a variety of
programs to embed our Atos culture of inclusivity, and work
hard to ensure that all of our employees have an equal
opportunity to contribute and feel that they are exactly where
they belong.

The Diversity Program contemplates four main dimensions:
Gender, Cultural Diversity, Accessibility, and Generations serving
as the foundation of excellence in people management to
improve the Group’s operational performance through
engagement. The Program is sponsored by a Global Steering
Committee with Group Executive Committee members.

Throughout 2019, Atos continued the development of the
Diversity Program, offering webinars, mentoring opportunities,
community outreach efforts, and book clubs that focus on the
above four dimensions and which include the following:

® Affinity Group Book Clubs: employee-led groups read
business-related books and meet to discuss them;

® launch of the NA Latin American AG: sponsored by Global
Chief Diversity Officer, focused on celebrating our Latinx
employees and creating videos that feature their
accomplishments and contributions;

e launch of the Return to Work Networks in the UK, Greece
and India to support employees coming back after a career
break;

establishment of the accountability Buddies Program;

implementation of the BAME mentoring programs sponsored
by the Together Network in the UK;

e expansion of our relationship with the United Nations as
pertains to the Standards of Conduct of Business in support
of LGBTI employees through think tanks and webinars;

® creation of RAD Chat (recruitment and diversity chat):
LinkedIn podcasts sponsored by Global Chief Diversity Officer
and Group Head of Recruiting that showcase Atos employee
programs to attract a more diverse pool of applicants;
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® addition of universities that offer a diverse student base to

recruit from: Bringing in Rochester Institute of Technology
means we can offer business communication mentoring to
their neuro-diverse students and resume development
assistance for their Veerans Upward Bound program. We also
established a partnership with the women’s group of the
National Technical Institute for the Deaf to provide career
guidance;

addition of HBCUs to our Campus Management program to
recruit people of color more effectively;

partnership with Textio to revise our global job descriptions
using gender neutral, inclusive languaging;

signature of several charters affirming our support of our
people:

e parity.org: advancing women into senior roles (first French
company to sign),

valuable 500: supporting the accessibilty needs of our
employees (first CAC 40 company to sign),

the Hispanic Promise: developing our Latinx employees for
advancement,

e |'Autre Cercle: advancing LGBTI rights,
e the AARP Pledge: supporting our employees over 50;

the Inclusive Leader diversity and inclusion certification
program: a 5-part series attended by over 1,400 global
learners, where women comprised 49% of the audience and
93% of those who completed the internal certification process;

creation of programs to support women’s development and
advancement:

e women in Sales,
e women in B&PS;

establishment of the first-ever global women’s leadership
development program at Atos which is divided into three
experience levels;

leadership at first-ever Gender Equality in Computing
conference in Greece;

named in The Times’ Top 50 List for Gender in the UK;

selected as a top company in the US for Employee
Engagement;

recipient of the Great Place to Work Award in Bulgaria;
awards for women:
e women in IT for Diversity and Inclusion Programming

e Rochester Women’s Network for engaging and supporting
women

e Brandon Hall Bronze for Diversity and Inclusion
Programming

e Techplaymaker’s Digital Tech Leader 2019

e HITEC 100
e CRN Power 30 Women of the Channel;

® establishment of pen pal programs with State University Of

New York at Genese’s School of Business and Atos women;

® NAO Veterans Appreciation Day: creation and employee

distribution of a thank you card for Atos employees who
served, or are serving, in the military, providing community
connections through the US Marine Corp’s Toys For Tots
program, and conducting resume development workshops for
local veterans groups;

® women in TechNOWIlogy webinar series: quarterly panel

discussion of  topics affecting/enhancing women'’s
development;

@ volunteer efforts with:

UK Code First Girls: Atos women volunteering to mentor
young women in STEM

State University of New York at Geneseo: Atos women
serving as mentors to college women on career
development and preparation to enter the workforce after
college

Girls Code Fun: Atos women mentoring young women in
STEM

Romania Capital Filles: Atos women mentoring young
women

“Ladies only” Hackathon, “Challenge The Force Within Her”
in Greece: invitation to all tier-one universities in Greece, as
well as developers’ communities

UK STEM Ambassadors: Atos volunteers provide mentoring
and career advice to school-aged children interested in
STEM careers

USA FIRST Robotics: Global Chief Diversity Officer provides
mentoring and event sponsorship for all-girls robotics team
in Rochester, New York

Our Lady Of Mercy High School Career Mentors: Global
Chief Diversity Officer hosts annual career development
conference with girls aged 11-13 to discuss STEM and other
career paths;

NAO Diversity Dimensions newsletter: monthly newsletter
sent to NAO employees highlighting diversity events and
programming;

Women Who Succeed Tech Talks: monthly webinars hosted by
Atos women from the Scientific and Expert communities to
increase awareness of technologies in development/use at
Atos;

UK&I Diversity Expo: Two-day series of seminars, streamed
live with close captioning to over 54 countries, focused on
diversity topics such as gender balance, LGBTI rights and
men’s mental health;

Trusted partner for your Digital Journey
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® International Men’s Day: webinars featuring senior Atos men
and external speakers as they share advice and guidance on
how to remain relevant in the ever-changing technical
landscape, achieve work/life balance, and develop employees;

® International Women'’s Day: follow the sun webinar series to
ensure that Atos women globally are celebrated for their
achievements. Production of an essay collection written by
Atos women on the continuing need to focus on achieving
gender equity;

® UK's Aspire and Together Network Newsletters: quarterly
publications for these two employee networks developed by
employees for employees;

® AtosPride newsletters (UK & France): quarterly newsletters
featuring articles, profiles and resources for our global LGBTI
employees;

® Group level LGBTI Pride Week webinar: annual event to
showcase our AtosPride Allies program, hear from LGBTI
external experts, and provide resources to our employees.

Although Atos has a major part of its staff in Europe, Atos
employs people from 134 different nationalities [GRI 405-1]. Five
nationalities are represented on the Board of Directors.

In addition, Atos supports a territorial anchor with 92.93% of the
senior management coming from local communities [GRI 202-2].

10,674 national employees were recruited in 2019 [GRI202-2].

Promoting gender
[GRI405-1]

Atos has made a commitment to increasing the number of
women employed and has programs and measures in place.
“Women who succeed” is part of the new initiatives launched in
2018. It proposes targeted conversations with the Executive
Committee and senior level women to provide additional
resources, contact names and suggested courseware to position
them for promotion.

Atos has decided to disclose the improvement in the ratio of
women who are SVPs and VPs, where the two goups of
employees represent 0.119% and 0.178%, respectively of Atos
global headcount.

Corporate Responsibility
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By end of 2019, the percentage of women as VP remains stable
at 15.1% and the percentage of women as SVP increased to
11.7% from 11.4% in 2018. In line with our ambition 2021, we
want to continue to visibly increase the number of women in top
management.

The tables below reflect the increase in the number of women in
top positions from 2018 to 2019.

Number of Number of

womenin2019 womenin2018 Variable
Executive Vice
President 0 1 -1
Senior Vice
President 15 15 0
Vice
President 29 25 0
TOTAL 44 41 +3
Germany & Coporate Germany are exluded.

Female Male Total

Executive Vice
President 0.00% 100.00% 100.00%
Senior Vice
President 11.72% 88.28% 100.00%
Vice
President 15.10% 84.90% 100.00%
TOTAL 13.71% 86.29% 100.00%

Germany & Coporate Germany are exluded.

In addition, during the year 2019 the Board of Directors was
composed of 40% of women. The Company is complying fully
with the 40% rate of women directors set forth by the French
law n°2011-103 dated January 27, 2011.

Atos adheres to the legal frameworks related to diversity and
which abolish discrimination. Many countries have introduced
legislation to enforce the principle of equal pay for work of equal
value. This issue is supported by ILO Convention 100 on “Equal
Remuneration for Men and Women Workers for Work of Equal
Value”.
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RATIO OF TOTAL REMUNERATION OF WOMEN TO MEN BY JOB FAMILY

[GR1405-2]

Testing

Technical Engineering
Support / Service aprés-vente
Service Delivery Management
Sales / Customer Relations

... Quality and
Productivity Management

Purchasing
Project Management

Office and Management Support
Medical Services

Marketing & Communication
Legal

ICT Consultancy

Human Resources

General Management

Finance

Facility Management
& Logistics

Business & Management
Consultancy

Audit
Architecture
Application Development

Application & Operations
Management | |

60% 80%

| |
100% 120% 140%

Some differences of salary between females and males still exist but the gap is narrowing thanks to steps taken by the company (e.g. in
France pursuant to an agreement with unions, a special reserve is set aside every year to come on top of the traditional salary review
exercise so that the relative difference in average income per category between men and women is reduced). Though many factors can
account for an apparent salary gap between male and female (seniority in the position, total years of seniorities, etc.) the Company is
addressing any systematic bias that may have survived through process and adapted benchmarks.

A renewed focus on accessibility

As we provide IT support for the Paralympic Games, specific
programs have been implemented in different locations, in
collaboration with union representatives, to attract, hire, and
develop persons with disabilities. A partnership with Learning
and Development has ensured access to required courseware for
all employees. Our external web interface has also been tested
to ensure ease of access.

® Our clients experience: Sell Inclusive Digital transformation.

® Our employee’s satisfaction: Equitable Inclusive, digital
Experience.

® Our Company
differentiator.

competitiveness:  Accessibility as a

Trusted partner for your Digital Journey

A cross-functional collaboration to develop a Group level
Accessibility Policy was still a key focus in 2019. The Inclusive
Leader internal certification program offers a session on leading
differently abled employees. In May 2013 Atos signed a
collective agreement relating to the employment and
development of disabled people with French trade union
representatives. The goal of these initiatives is to support this
population and encourage others to consider career
opportunities at Atos.

In April 2019 Atos signed the Valuable 500 campaign signaling
the Group’s commitment to driving inclusion and accessibility
throughout the global organization.

Launched at the World Economic Forum in Davos, the aim of
Valuable 500 is to put disability on the leadership agenda of at
least 500 large, multinational enterprises. This will act as a
tipping point for the accessibility agenda, influencing others to
follow.
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Atos was the first CAC40 company to commit:

® Global Accessibility Awareness Day: development and delivery
of webinars and in person events featuring world-renowned
experts in accessibility and disability awareness, streamed live
with close captioning across the globe;

® Workplace adjustments service to provide assistive technology
and accomodations for workers with disabilities. Developed in
the UK but rolling out globally;

® Training on assistive technologies and assistive technology
available via the MyAtos learning platform;

® Accessibility Academy program offers apprenticeships
focussed on accessibility and inclusion. Atos is working with
the UK Institute for Apprentices to develop a national
standard;

D25 Building a Great Place to Work
[A6]

D251 Social collaboration
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® Regular meetings of the Accessibility Virtual Team which is a
global group of employees with an interest in accessibility who
meet on monthly basis to share knowledge;

® [AAP;
® Business Disability Forum Partner;
® W3C;
¢ Volunteering for the following:
- World Institute on Disability (Board Member),
- UK Institute of Coding Diversity Board,

- AXSChat Accessibility Video interview series & Twitter
chat.

In 2019, Atos Group employed 1,379 people with disabilities
[GRI405-11.

Atos has made social collaboration one of its main levers to
ensure that our clients are served to the optimum of our
collective capabilities:

® Atos’ campus concept deployed in our different offices and
structured around open spaces combined with desk sharing;

® The extensive use by our employees of our ESN (Enterprise
Software Networks) used to share the Atos way of working
and its values, as well as the different expert communities;

D252 Awareness and involving employees

® The rapid deployment and adoption of Circuit, a Unified
Communication and Collaboration platform developed by Atos
brand Unify.

All of the above are key to foster the spirit of cooperation that
our employees expect, and that the Company promotes, to
ensure that our staff, our clients and our Company benefits from
our best-in-class digital workplace.

Atos ensures full compliance with international labor standards,
by applying principles of the International Labor Organization
Conventions, as is required through its adherence to the Global
Compact of the United Nations, which states as principle 3 that
business should uphold the freedom of association and the
effective recognition of the right to collective bargaining.

To ensure the respect of freedom of association, Atos has built a
concrete organization for social dialogue.

Communication with employee representatives is a permanent
and constructive dialogue within the employee bodies at
European and country levels.

Social dialogue is constructive and positive and can be illustrated
by effective social discussions at European and country levels.

A culture of permanent social dialogue

The SEC (Societas Europaea Council) represents more than
60,000 people across Europe in 26 different countries and is
deeply involved in events concerning the Atos Group. Atos CEO,
regularly comes to the SEC to present the Company’s strategy
and ambition; information about transformations or acquisitions
are shared with the SEC very early in the process. This
demonstrates a high level of mutual trust and a strong desire to
have the SEC promote complete transparency.

The Societas Europeas Council agreement planned for at least
three meetings per year; in 2019 eight meetings were scheduled
and took place (both ordinary and extraordinary) in addition to
the many opportunities for exchanges via the different
commissions (see below).
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From social dialogue to social effective collaboration

On top of organizing the meetings with Societas Europeas
Council, the management and employee representatives have
agreed to set up additional commissions that work very closely
with management in order to engage in productive, useful and
profitable dialogue. In addition to the commissions created last
year, Atos has created several new commissions, which meet
regularly, to discuss topics which include, but are not limited to,
the following:

® training;

® economics;

® data privacy;

® transnational projects.

In addition, Atos recognizes the role of collaboration of the social
representatives for the most significant and most confidential
topics within the Company. In 2019, Atos Chairman and CEO
presented the Ambition 2021, a three year’s strategic plan, to
the employee representatives of the SEC in pararell to the
presentation to other stakeholders. In addition, Atos has had in
place for several years a Board Participative Body, composed of
four representatives of the SEC who are associated with the
works of the Board of Directors through direct participation to
the meeting or discussion on the agenda points with the
Secretary of the Board and one director.

Social dialogue atlocal level

Beyond the extensive discussions with the SEC on European and
multinational issues in many countries, regular consultations
take place with local employee representatives in work councils
and/or unions.

Beyond the regulatory and legally required obligations, Atos also
values this social dialogue as an important means to ensure that
employees are informed and involved in the development of the
Company. The local implementation of acquisitions, like Syntel,
IDnomic or Maven Wave, are important elements of this. Local
organization structures and working conditions are topics in
these consultations and negotiations.

In France, these were the most important topics discussed
during 2019:

® negotiation and implementation of the new social architecture:
signature of five agreements, professional elections and
implementation of three CSEE and the CSEC;

® negotiation on employment and inclusion of disabled
employees;

® negotiation on professional gender equity F/M.

Trusted partner for your Digital Journey

Collective bargaining agreements

Atos realizes that job security contributes to the psychological
health of its workforce. Therefore, Atos follows local and
international regulations concerning minimum notice period(s)
regarding significant operational changes. 59% of employees are
covered by collective bargaining agreements [GRI102-41].

Collective bargaining agreements are agreements regarding
working conditions and terms of employment between an
employer, a group of employers and one or more employers’
organizations [GRI401-3].

Atos’ collective agreements cover health and safety matters,
length of maternity/paternity leave, working time, wages, notice
periods, vacation time (usual and exceptional such as wedding,
birth, house moving, etc.) or training.

Taking into account employees’ expectations
[A2]

Beyond the collaboration with employee representatives, since
2010 Atos has committed to surveying employees through the
annual Great Place To Work® Survey. This global survey,
managed by the Great Place to Work Institute® (GPTW), helps
Atos determine employees’ expectations and focused areas for
improvement.

The survey is structured around five dimensions: Credibility,
Respect, Fairness, Pride and Camaraderie.

In 2019 the survey was conducted in 71 entities in 62 different
countries. In total 101,475 employees were invited to take part
in the survey and the final response rate was 66% reflecting the
voice of 66,969 employees.

The average score communicated by GPTW on the 59
statements improved with 2% to 59% in 2019. This result of the
Trust Index score demonstrates the commitment and
involvement of employees to share their views and to help build
a great working environment together.

Compared to 2018, Atos has improved its 2019 results in all
areas:

GPTW Dimensions 2019 Rate Improvementratio
Average CREDIBILITY 57% +1.9%
Average RESPECT 57% +1.8%
Average EQUITY 60% +0.2%
Average PRIDE 60% +1.8%
Average CAMARADERIE 62% +2.1%

The internal “We are Atos” program has identified dedicated
actions in each participating geography, to improve employee
experience and as a consequence, the GPTW results in 2019.
Atos is in a continuous improvement mode regarding well-being
at work, setting its sights on a 3-point improvement in GPTW
results within each Business Unit CEO and Business Unit HR
Director for the sixth year in a row.
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D26 Employees, Atos main asset
[GRI102-4],[GRI102-8],[GRI 401-1], [GRI103-Employment]

Atos employees’ total population is composed of 107,602 employees [GRI102-7] with the following split per Business Unit [GRI102-8]:

2.81% 4.96%
Asia Pacific Benelux & The Nordics
' 4.45%
22.49% Central & East Europ
Syntel
o 079%
Corporate
7.82%
Uitediingdor . N @000 A ... 1072%
PR e i
e e 006%
South America Giobal Cioud Hub
6.99% o
North America
2.19%
Middle East
& Africa . 20.60%
0.13% e
Major Events
4.74% 8.44%
Iberia Germany
LEGAL STAFF BREAKDOWN PER GENDER AND AGE
[GRI401-1]
% total employees % total employees
Female Female Male Male FemaleandMale % total employees
<=30 13,780 13% 18,444 17% 32,224 30%
30><=50 14,326 13% 39,507 37% 53,833 50%
>50 5,167 5% 16,378 15% 21,545 20%
TOTAL 33,273 31% 74,329 69% 107,602 100%
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D27 Beingaresponsible employer - KPI overview
[GRI103-3 Employment], [GRI103-3 Training and education], [GRI103-3 Diversity and equal opportunity], [GRI
103-3 Economic performancel, [GRI 103-3 Atos specific indicators], [GRI 102-8], [GRI 102-28], [GRI 102-41], [GRI
201-3], [GRI 401-1], [GRI 401-2], [GRI 401-3], [GRI 404-1], [GRI 404-2], [GRI 404-3], [GRI 405-1], [GRI 405-2], [A2], [A6],
[A11],[A16]
2019 2018 2017 2019PERIMETER 2018 PERIMETER
GRIStandard Per Per Per Per
code KPIName GROUP GROUP GROUP employee revenue employee revenue
404-1 Average training hours per employee
404-1_c1 Average hours of formal training per employee 21.70 17.43 14.89 88% --- 89% ---
404-1_c2 Average hours of formal training per male employee 20.24 18.03 14.26 88% --- 89% e
404-1_c3 Average hours of formal training per female employee 25.03 15.96 16.54 88% --- 89% ---
404-1_c5 Average hours of training per employee 38.76 37.90 36.27 85% --- 91% ---
404-1_c6 Average hours of training per male employee 41.41 38.23 35.55 85% --- 91% ---
404-1_c7 Average hours of training per female employee 34.21 37.04 38.28 85% --- 91% -
404-1_c4 Number of internships 3,737 2,049 1,452 100% ---  100% ---
404-2 Employability initiatives
404-2_A_cl Number of digital certifications registered 177,110 130,050 116,875 100% ---  100% ---
404-2_A_b0 Number of digital certifications obtained per year 51,736 40,316 35,263 100% ---  100% ---
404-2_A_b1l Number of different certifications owned by at least one Atos 5,895 5,361 5,151 100% ---  100% ---
employee
404-2_A_b2 Total number of certifications registered 264,654 161,227 141,254 100% ---  100% ---
404-2_A_c2 Average number of certifications per Employee 2.46 1.65 1.62 100% ---  100% ---
404-2_A_c3 Number of certifications obtained per year 64,019 58,522 37,061 100% --- 100% ---
404-2_A_b3 Number of different skills owned by at least one Atos 8,319 8,086 7,708 78% --- 90% ---
employee (excluding certifications)
404-2_A_b4 Total number of skills registered 2,001,003 2,007,358 2,009,542 78% --- 90% ---
404-2_A_c4 Average number of skills per employee 23.99 22.75 22.98 78% --- 90% ---
404-2_A_b5 Number of employees who updated their profile during the 55,462 62,793 67,298 78% --- 100% ---
year
404-2_A_c5 Percentage of employees who updated their profile during 67% 64% 69% 78% ---  100% ---
the year
404-3 Career development monitoring
404-3_A_cl Percentage of employees receiving performance appraisal in  87.38% 87.57% 86.30% 77% --- 74% ---
the last 12 months
404-3_A_al Percentage of female who received a regular performance 86.49% 29.02% 28.10% 76% --- 74% ---
and career development review during the reporting period.
404-3_A_a2 Percentage of male who received a regular performance and  87.75% 70.98% 71.90% 77% --- 74% ---
career development review during the reporting period.
404-3_A_b1l Number of female who received a regular performance and 16,441 18,449 18,637 76% --- 74% ---
career development review during the reporting period.
404-3_A_b2 Number of male who received a regular performance and 39,637 45,114 47,695 77% --- 74% ---
career development review during the reporting period.
404-3_A_c2 Elercentage of employees with an Individual Development 85% 85% 80% 82% --- 81% ---
an
404-3_A_c3 Percentage of Internal Fulfilment 81% 80% 55%  100% ---  100% ---
Organizational workforce in headcount and Employee
401-1 Turnover
401-1_A_c2 Number of employees at the end of the reporting period 107,602 97,824 87,438 100% ---  100% -
(Legal staff)
401-1_A_bl Females at the end of the reporting period (Legal staff) 33,273 28,781 25,505 100% ---  100% ---
401-1_A_b2 Males at the end of the reporting period (Legal staff) 74,329 69,043 61,933 100% ---  100% ---

404-1_c1, 404-1_c2, 404-1_c3: Subco/Externals/Interns (with grant or salary) excluded.

404-1_c5, 404-1_c6, 404-1_c7: Indirect employees/Subco/Externals/Interns (with grant or salary) excluded
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2019 2018 2017 2019PERIMETER 2018 PERIMETER
GRI Standard Per Per Per Per
code KPIName GROUP GROUP GROUP employee revenue employee revenue
Employee Turnover
401-1_B_cl Number of employees leaving employment during the 13,043 14,874 13,527 78% ---  100% ---
reporting period
401-1_B_b1l Males leaving employment during the reporting period 8,933 10,551 9,724 78% --- 100% ---
401-1_B_b2 Females leaving employment during the reporting period 4,110 4,323 3,803 78% --- 100% -
401-1_B_c2 Percentage of voluntary attrition 12.90% 12.38% 12.20% 78% ---  100% ---
102-8 Number of employees
102-8 Total employees plus supervised workers (including: interims 127,827 121,393 106,305 100% ---  100% -
+ interns + subcos)
102-8_A_c1 Percentage of employees with a permanent contract 99.04% 98.34% 98.50% 100% ---  100% ---
102-8_A1 Males with a permanent contract 73,625 67,923 61,010 100% --- 100% ---
102-8_A3 Females with a permanent contract 32,942 28,278 25,113 100% ---  100% ---
102-8_A_c2 Percentage of employees with a temporary contract 0.96% 1.66% 1.50% 100% ---  100% ---
102-8_A2 Males with a temporary contract 704 1,120 923 100% --- 100% ---
102-8_A4 Females with a temporary contract 331 503 392 100% ---  100% ---
102-8_A_c3 Percentage of employees in Full Time working 92.80% 88.62% 94.56% 100% ---  100% ---
102-8_B2 Number of male in full time employment 70,772 63,319 59,428 100% ---  100% ---
102-8_B4 Number of female in full time employment 29,085 23,376 21,627 100% --- 100% ---
102-8_A_c4 Percentage of employees in Part Time working 7.20% 11.38% 5.44%  100% ---  100% ---
102-8_B1 Number of male in part time employment 3,557 5,724 1,819 100% --- 100% ---
102-8_B3 Number of female in part time employment 4,188 5,405 2,845 100% --- 100% ---
405-1 Diversity and Equal Opportunity
405-1_B_c3 Number of nationalities within Atos 134 140 143 89% --- 90% ---
405-1_B_c4 Percentage of females within Atos 30.92% 29.42% 29.17% 100% ---  100% ---
405-1_B_b1 Disabled employees 1,379 1,551 1,507 97% - 99% -
405-1_B_cl Percentage of disabled people 1.70% 1.60% 1.62% 97% --- 99% ---
405-1_B_b0 Female ratio within the top management team 17.03% 17.65% 17.21% 100% --- 90% ---
405-1_c12 Percentage of women that had promotions during the year 15.30% 14.04% 13.33% 100% --- 74% ---
405-1_c13 Percentage of men that had promotions during the year 10.71% 13.09% 11.73% 100% --- 74% -
405-1_c14 Percentage of women identified in talents pool 28.18% 27.88% 27.43% 86% --- 78% ---
405-1_c15 Percentage of women in Excom 13.69% 15.48% 11.60% 100% --- 100% ---
405-2 Salary rate between men and women
405-2_A_cl General ratio women/men in Annual Basic Salary within the 0.93 0.77 0.80 89% --- 90% ---
Atos” job families
405-2_A_c2 General ratio women/men in Total Remuneration within the 0.93 0.75 0.78 89% --- 90% ---
Atos” job families
A6 Diversity Perception (GPTW)
A6_c4 People here are treated fairly regardless of their age 71% 71% 66% 62% --- 60% ---
A6_c5 People here are treated fairly regardless of their gender 80% 81% 83% 62% - 60% -
A6_c6 People here are treated fairly regardless of their race or 82% 85% 78% 62% --- 60% ---
ethnicity
A6_c7 People here are treated fairly regardless of their sexual 82% 85% 82% 62% - 60% -
orientation
A6_c8 People here are treated fairly regardless of disability 83% 85% 81% 62% --- 60% ---
A6_c9 Average on Diversity Perception (GPTW survey questions) 80% 81% 78% 62% --- 60% ---

404-1_c1, 404-1_c2, 404-1_c3: Subco/Externals/Interns (with grant or salary) excluded.

405-2: The calculation approach was adapted in 2019 with a weighted average per job family and per GCM level to disclose a more realistic
gender gap.

A6: The population targeted by the GPTW survey is 94% of the headcount.

401-3: includes only France
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2019 2018 2017 2019PERIMETER 2018 PERIMETER

GRI Standard Per Per Per Per

code KPIName GROUP GROUP GROUP employee revenue employee revenue

A16 Lost working days/Absenteeism rate

Al6_B Global absenteeism rate 2.42% 2.38% 2.33% 64% --- 62% ---

Al16_A b3 Number of staff seriously injured work related 174 236 266 78% ---  100% ---

A16_A_b4 Number of Atos staff ‘s dead work related 0] 1 1 78% ---  100% ---

A2 Employee Satisfaction

A2_A Number of people participating in satisfaction surveys 66,969 59,180 56,712 62% --- 60% ---
(Employees answering GPTW surveys)

A2_B Percentage of Responses to Great Place to Work surveys 66% 66% 60% 62% - 60% -
(Average of Response rate)

A2_C Percentage of positive responses to "Taking everything into 54% 52% 49% 62% --- 60% ---
account, I would say this is a great place to work"

A2_D Atos Trust Index® informed by Great Place to Work (GPTW) 59% 57% 54% 62% --- 60% ---

201-3 Coverage of the organization’s defined benefit plan  QualitativeQualitativeQualitative
obligations

401-2 Benefits to employees

401-2_A_C15 Percentage of Permanent employees participating in Death 93% 89% 90% 88% --- 87% ---
Benefits

401-2_A_C16 Percentage of Temporary employees participating in Death 77% 83% 81% 88% - 87% -
Benefits

401-2_A_C17 Percentage of Permanent employees participating in 86% 83% 84% 88% --- 87% ---
Disability benefits

401-2_A_C18 Percentage of Temporary employees participating in 31% 29% 36% 88% --- 87% -
Disability benefits

401-2_A_C19 Percentage of Permanent employees participating in Health 95% 92% 92% 82% --- 87% ---
Care

401-2_A_C20 Percentage of Temporary employees participating in Health 70% 84% 83% 82% --- 87% ---
Care

401-3 Return to work and retention rates after parental leave

401-3_A_cl Total number of employees that were entitled to parental 168 194 185 14% --- 15% -
leave

401-3_B Total number of employees that took parental leave 327 763 241 14% --- 15% ---

401-3_C Total number of employees who returned to work after 24 29 28 14% - 15% -
parental leave ended

401-3_D Total number of employees who returned to work after 90.91% 89.66% 85.71% 14% --- 15% ---
parental leave ended who were still employed twelve months
after their return to work

102-41 Collective bargaining coverage

102-41_A_c2 Percentage of employees covered by collective bargaining 59% 61% 60% 97% --- 99% ---
agreements

Al1l Collaborative technologies development (Zero mail)

All c1 Percentage of active users 63% 49% 45% 100% --- 100% ---

All_c2 Percentage of active Communities 14% 19% 27%  100% ---  100% ---

All bl Number of active users in collaborative working and digital 68,101 47,314 44,879 100% ---  100% ---
tools

Al11_b3 Number of active communities 20,746 17,447 2,358 100% --- 100% ---

A2: The population targeted by the GPTW survey is 94% of the headcount.
401-3: includes only France
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D.3

Generating value with co-innovation

and sustainable business solutions

[GRI102-43], [GRI102-44], [GRI A3], [GRI A10], [GRI A12], [GRI A14], [GRI 305-5]

D31

The Atos Business Model encompasses value creation for its
clients and partners through innovative and sustainable business
solutions.

A continuous approach to innovation as a core part of the
business strategy has become increasingly relevant, as
described in Atos’ Journey towards 2022. It helps to address the
Corporate Digital Responsibility and the Ethical Digital Dilemmas
that may arise when implementing and exploiting emerging
digital technologies and that can be summarized by two closely
related questions: “Could we?” and “Should we?".

Innovation efforts can be encouraged or constrained by public
regulations and citizens may adopt or resist new technologies.
According to a recent Atos digital adoption survey to explore the
degree of comfort that people feel toward existing and future
technologies, 70% of those surveyed said they are excited by
and engaged in using technology while 30% are reticent or
opposed to embracing new technologies.

According to the last materiality assessment and stakeholders’
expectations, the main ambitions for Atos are to ensure a high
level of client satisfaction and delivery, implement robust
security and data protection standards, and develop an
innovative, responsible and sustainable services’ portfolio in
partnership with key technological players and cutting-edge
startups. The main risks are the increase of cyber-attacks,
climate change, system security, reliability and continuity,
successful building of the right partnership ecosystem, customer
relationship & cross selling management as well as the ability to
continuously innovate to support the appropriate speed of our
clients” digital transformation journeys and address their
dilemmas.

In 2019, Atos continued its efforts to increase links and
collaborations with existing clients and to improve their
satisfaction, which is considered an essential objective of Atos
quality policy. A specific Net Promoter Score (NPS) Turnaround
Program at customer account level was launched to foster the
positive global NPS tendency of the past seven years.

Strategic actions to reinforce links and to enlarge the range of
representative clients were defined and high-level conversations
(StratHacks) with key clients were held to explore their future
business options enabled by new and emerging technologies,
with the involvement of Atos top management.

Atos is increasingly involved in questions about the impact of IT
on the environment and how IT can contribute to greener IT and
business processes for our customers.

Business and Innovation extra-financial performance

Atos customers contribute from the Atos Environmental assets in
offset and sequestration.

We offer support measuring and reducing the carbon footprint
through strong environmental programs and innovative solutions
and assess customers “green maturity” of their
IT-Infrastructure.

We constantly focus on digital technologies with high potential
for reducing carbon emissions & increase resource efficiency.

Innovative solutions were fostered by Atos experts, members of
Atos Scientific Community, Atos Research & Innovation, R&D
Labs and Business Technology and Innovation Centers (BTICs)
who apply their expertise to help our clients reinvent their
businesses for digital. Atos holds 4,500 active patents and
operates 14 R&D centers.

Atos offerings to implement digital strategies are structured
through the Atos Digital Transformation Factory and its four
end-to-end blueprints, supported and complemented by
cybersecurity and digital payment solutions:

® Hybrid Cloud solutions, expanding IT assets into the cloud;

® Business Accelerators, to run real-time business processes in
a cloud environment;

® Connected Intelligence through Codex solutions and services
to transform data into business outcomes;

® Atos Digital Workplace allowing customers and collaborators
to benefit from smart and mobile workplaces.

In 2019, Atos Business and Innovation performance was
reflected in the following KPIs:

® efforts towards a permanent improvement of client
satisfaction were reflected in the combined results for all
customers measured and which recorded a Net Promoter
Score of 59% for 2019;

® in 2019, Atos organized 370 innovation workshops/events
(Innovation workshops, StratHacks, Multi-Client events)
[AO10] around all geographies with more than 200 clients;

® multi-site certification program for ISO 14001 (Environmental
Management) has been added to Atos International Standards
Organization (ISO) multi-site certification that covers 95%+ of
Atos activities and locations worldwide for ISO 9001 (Quality
Management) and 27001 (Information Security Management),
as well ISO 20000 (Service Management);
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® 100% offsetting of all CO,e residual emissions (datacenters,
travel and offices) through offsetting dedicated programs;

® growing impetus on Digital Transformation related solutions
and services that encompasses 35% of revenues.

For the fourth year in a row, Atos has been recognized by the
Dow Jones Sustainability Indices, both World and Europe
Indexes with a position of Top extra-financial performer in the IT
Services Sector. Atos has reached the Leadership position within
its industry - Software and Services Industry Group- enabling
worldwide recognition being awarded with the RobecoSAM Gold
Class 2019.

Atos supports the UN Sustainable Development Goals (SDGs)
through its actions plans and digital portfolio. The SDGs most
affected by the Digital Transformation Factory solutions are as
follows:

® decent work and economic growth (SDG 8);
® industry, innovation and infrastructure (SDG 9);
® responsible consumption and production (SDG 12);

® peace, justice and strong institutions (SDG 16).

DECENT WORK AND

INDUSTRY, INNOVATION 1 RESPONSIBLE
ECONOMIC GROWTH

ANDINFRASTRUCTURE GONSUMPTION
ANDPRODUCTION

& | ©O

1 6 PEACE, JUSTICE
AND STRONG
INSTITUTIONS
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D32 Meeting client needs and expectations

[GRI102-43],[GRI102-44]

D321

Permanent improvement of client satisfaction

Client satisfaction is a major Atos objective, just as supporting
long-term growth is one of Atos’ business goals. Associated
governance includes quarterly review by the Executive
Committee to focus on achieving processes, objectives and
results. Atos commits to the highest levels of service quality,
reliability and availablity for all services provided to our clients.

Improving client experience and associated satisfaction is the
n°1 objective of Atos’ quality policy and the primary focus of the
Atos Quality Steering Committee, which is chaired by the Chief
Group Quality Officer / Chief Group Customer Satisfaction Officer
the Executive Vice President (EVP) in charge of Global Quality. In
addition, each Atos’ Executive Committee member personally
support Top customers relationships.

Trusted partner for your Digital Journey

As part of Atos’ current 3-year plan the Group tracks two KPIs at
the global level:

® NPS: Net Promoter Score;
® OCS: Overall Customer Satisfaction.

A comprehensive improvement loop is built from three layers of
survey engine client feedback to drive action plans accordingly,
as described below. It links strategic, tactical and transactional
client engagement, experience and satisfaction feedback with
cascading action plans to continuously improve and maintain
high levels of client experience and satisfaction. This works from
the strategic level, with actions such as innovation workshops or
innovative proofs of concept, to tactical actions for quality and
productivity improvement or customer journey mapping to
improve client interactions. It also works to ensure the
continuous improvement on the “shop floor” transactional
operations.
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Atos’ three-layered satisfaction survey process and the improvement framework are represented as follows:

Strategic

Tactical

Transactional

Strategic surveys are handled by Atos executive representatives
(management / sales) and encompass Atos’ top accounts
through face-to-face interviews.

Tactical surveys are driven by the three Divisions and obtain
feedback at contract level from the client teams related to Atos
services, project deliverables, and overall performance.

Transactional surveys, for large accounts serviced by Atos,
provide immediate feedback solicited from the end-users at the
end of a service request or other transaction. This allows
monitoring of service performance perception, impacting daily
operations.

The overall improvement loops, associated tools, specific
workshops and cookbooks on repetitive situations are described
in Atos’ global customer experience framework. The program is
driven by Group Quality in conjunction with sales operations and
client executives. It is driven within the Divisions’ quality
customer experience team for the tactical surveys and
associated improvement loops. Progress and feedback tracking
are part of account quarterly reviews and of divisional monthly
reviews.
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At the strategic level, Atos’ 3-year plan for 2019 aims to reach and sustain an overall Net Promoter Score (NPS) above 50% for all our
clients (larger scope) enlarging the client base engaged in this process step by step from 62% in 2018 (excluding UCC) to more than

95% of the External Revenues in 2021 as shown below:

OVERALL NET PROMOTER SCORE

30% 25% 28%
32%
{7 359 34%
S5 - 38% :
4% @
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49% o, 49% @ 48%

52% 8%
2012 2013 2014 2015 2016 2017 H12018 H22018 2018 H12019 H22019 2019
I petractors M Passives 00 promoters  —— NPS

Following our expansion of coverage to additional clients we continued the focused quality and customer satisfaction program in 2019
and significantly improved the NPS for all clients reaching 59% for the full year. Thus, we established a steady increase in our Net
Promoter Score (NPS) performance, exceeding our target of 52% (excluding Worldline) for H1/2019 and 55% for H2/2019.

NET PROMOTER SCORE FOR INFRASTRUCTURE & DATA
MANAGEMENT

58%
53%
48%

2017 2018 2019

In the Infrastructure & Data Management Division the positive
trend confirms the effectiveness of the Satisfaction Management
Program and the result achieved for 2019 was 58%, the best
score so far.

Trusted partner for your Digital Journey

NET PROMOTER SCORE FOR BUSINESS & PLATFORM SOLUTIONS

74%
69% 69% 69%
o
63% ' I I I I
2017S1 201752 2018S1 201852 2019S1 201952

In the Atos Business & Platform Solutions Division the NPS was
already excellent in the IT industry in 2018. The second
semester of 2018 was an outstanding one, building on the
growing rate in the first half of 2018 which reached 69%. This
high level was maintained in 2019 in both semesters.
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NET PROMOTER SCORE FOR BIG DATA & SECURITY

81%
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In the Big Data and Security Division the NPS saw a tremendous
leap from 68% in the first semester of 2019 to 81% in the
second half of 2019.

D322 Clientdelivery capability

NET PROMOTER SCORE FOR UNIFIED COMMUNICATION &
COLLABORATION

63
38
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S12017 S22017 S12018 S22018 S12019 S22019
B Nps

— Target

In the Unified Communication & Collaboration Division, the
results for 2019 (direct clients) show a significant increase from
the first half to the second and reached an exceptional value of
63% in the second semester for the first time.

The goal of Atos is for its Divisions to deliver its clients the same
experience, whatever the organization working on the projects,
services or solutions across the world. The global Divisions
secure the deployment of standardized processes across all
geographies.

This commitment is at the heart of our clients’ trust in Atos
capabilities and is implemented via the Atos Integrated
Management System (AIMS) and assessed through:

D33

D331 Security Policy

® Atos’ International Standards Organization (ISO) multi-site
certification covering 95%+ of Atos activities and locations
worldwide for ISO 9001 (Quality Management) and 27001
(Information Security Management), as well ISO 20000
(Service Management); and the multi-site certification
program for ISO 14001 (Environmental Management);

® Atos Controls’ continual assessment program ensures that
process control points are systematically implemented.

Building client trust through Security and Data Protection

A comprehensive approach to the protection of assets

Atos’ Group security organization has a comprehensive set of
Global Security and Safety policies, standards and guidelines.
The Atos Group Security policies are mandatory and binding for
all Atos entities and employees worldwide in order to guarantee
the safety and the security of Atos internal and external (i.e.
“customer related”) business processes.

The Atos Group Safety and Security policies encompass the
protection of all Atos assets, whether owned, used or held in
custody by Atos (information, intellectual property, sites,
network, personnel, software and hardware).

The main Atos security policies are part of the Atos “Book of
Internal Policies”:

® AP90 Atos information Security Policy;

® AP91 Atos information Classification Policy;

® AP92 Atos Safety Policy;

® AP96 Atos IT acceptable use Policy;

® AP58 Atos Security Requirements for partners and suppliers.

In addition, Atos has defined and implemented measures and
policies to protect its intellectual property assets and confidential
information, including, but not limited to, the use of
confidentiality agreements, encryption and logical and physical
protection of information where required.
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To ensure that appropriate provisions are included in Atos
contracts with customers and suppliers, and that confidential
matters are appropriately dealt with in compliance with
applicable laws, Atos Legal, Compliance and Contract
Management department advises on all commercial transactions.

Security management system, organization and
governance

Atos’ Information Security Management System (ISMS), built in
2001, is mandated across all Atos legal entities. The Security
organization manages the continuous improvement cycle
required by the ISO 27001 certification. Planned enhancements
to the ISMS include a single set of security policies that are
harmonized across all areas of Atos Worldwide and will be:

® written in clear English, at a level that allows Atos staff
worldwide to understand;

® consistent in structure and terminology;
® easy to use and maintain.

Following the full review and update in 2018 to facilitate EU
GDPR, 2019 continued with policy review and enhancements.

Security organization and governance continued to be reinforced
in Atos’ three Divisions as well as further assignment or set up of
Security Management teams and roles to address specific areas
(e.g. creation of a Computer Security Incident Response Team).
Group Security governance is structured around weekly calls
under the responsibility of the Group Chief Security Officer -
Head of Security, with all Group and Business Units’ security
officers, and representatives from all Atos entities.

A primary focus during 2019 has been the integration of Syntel
into the Atos Group by aligning their security policies to match
the Atos ISMS and working with Syntel security in preparation
for onboarding into the Atos ISO 27001 certification (in 2019,
Syntel had its own ISO 27001 certification program).

During H1 2019, Group Security was further consolidated by
transferring all security staff into an independent Group Security
function. One of the many benefits is that each Atos Division
now has a Global Security Officer who reports directly to the
Head of /Group Chief Security Officer. This provides far better
budgetary control and management of Atos Internal Security
resources.

In 2019, an aide-memoire to provide a set of simple rules that
MUST be adhered to by the Atos managers who have
responsibility for managing IT assets with an IP address within
development or production environments was created and
published.

Group Security has implemented and enhanced the chosen
controls identified during 2018. For example:

® collation of security events and incidents of global interest and
implementing lessons learnt process;

Trusted partner for your Digital Journey

® management of Group Internet facing networks and assets by,
amongst other things, weekly vulnerability scans and prompt
rectification of issues identified;

® management of Group Security project initiatives using
systems mandated by the Project Management Director;

® the Group’s main certifications regarding security include: ISO
27001, ISAE 3402 and PCI/DSS for election of Atos
datacenters which house customer payment systems.

Charter of Trust

Atos is one of the founding members of the Charter of Trust
which was formally launched at the Munich Security Conference
(MSC) in February 2018. As part of this worldwide agreement,
the MSC and the globally active companies defined important
principles for a secure digital world and are committed to
contribute to the value and the further development of the
charter for greater cybersecurity.

As a result, in mid-2019, Atos Group Security created a Charter
of Trust (CoT) team whose main priorities are to:

® act externally in the different CoT Task Forces as the active
Taskforce leader or member;

® ensure Atos internally maintains full compliance with CoT
principles and security requirements.

Another notable initiative in 2019 emerged from the Charter of
Trust Principle 2 workgroup, aiming at “securing the digital
supply chain”. The outcomes of this workgroup included 17
“baseline requirements” that allowed Atos to update its “security
requirements for suppliers” accordingly. This document has been
cascaded to Atos’ suppliers with newly-issued purchase orders
and a request for acknowledgement by our TOP 250 vendors,
allowing Atos to strengthen its security approach towards its
supply chain.

Supplier monitoring and external Security Benchmarking

Atos is wusing an industry-recognized security scorecard
comparison supplier to benchmark its suppliers and its own
(including Atos subsidiaries) performance against key
competitors. This permits Atos to control the maturity of its
suppliers and launch actions to improve their cybersecurity. It
also demonstrates that Atos is consistently outperforming its
main competitors. Should the security scorecard show a
reduction in score, Atos uses this as a key indicator for the
initiation of change to improve Atos suppliers and Atos’ own
security postion.

Two Factor Authentication (TFA)

In 2017, Atos initiated a TFA deployment to protect against
multiple threats associated with password authentication. Atos
consistently extended this deployment with its newly acquired
Syntel staff during 2019. Atos now has a very large deployment
of enforced TFA deployment across the entire organization, all
business entities and all countries.
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Security key performance indicators (KPIs) and
reporting

The Group Security Dashboard continues to be a key tool in
assisting Atos to demonstrate its security approach. Further
categories have been integrated into the dashboard to
strengthen the ability to identify the constantly changing threat
environment. KPIs have been improved by better definition,
delivering more meaningful information to the relevant support
functions and enhancing the capability to demonstrate the value
of security.

The following list set out the Key Performance Indicators
reported on in section [A3], some of which are monitored with
the new Security Dashboard on a daily basis:

® percentage of employees who successfully completed the
safety & security e-learning;

® percentage of employees who successfully completed the data
protection e-learning;

® percentage of open security incidents vs closed;
® percentage of compliance to malicious code prevention;
® percentage coverage of ISO 27001.

From a security performance management perspective, Atos is
monitoring the deployment of 1SO 27001 at
all Atos in-scope sites.

In 2019, the External Certifier (Ernst and Young) audited a total
of 11 locations in the GBUs. Atos performed 174 Internal Audits
at further sites.

UCC sites in Germany and Spain were included in the external
audit process and now form part of the Atos Multi-Site
Certification for ISO 27001.

D332 Protecting personal data in a data driven world

[GRI102-13],[GRI103-1 Customer privacyl

In a digital world driven by data, the main concern to build the
necessary trust for digital business is based on protecting data
and especially personal data by reducing the risks of incidents
and breaches of customer privacy and losses. Atos has for many
years positioned itself as a pioneer in the market with regard to
its approach to the protection of personal data.

The Company could be materially adversely affected if it fails to
protect its clients’ data and therefore fails to comply with data
protection requirements.

The main Atos policies or procedures for (or linked with)
personal data protection are part of the Atos “Book of Internal
Policies”:

® AP17 Atos Personal Data Policy;

® AP21 Atos Personal Data Breach Policy;

® AP22 Atos Binding Corporate Rules;

® AP82 Policy for Access to Atos IT Network User Data;

® AP58 Atos Security requirements for Partners and Suppliers.

Atos continues to factor the policies, rules and requirements
mentioned above into its operations. This approach was initiated
through the GDPR program launched in 2017 and continued to
be fully supported in 2019 by Atos top management both at
global and at local levels.

The Atos data protection policies encompass the protection of all
personal data collected or held in custody by Atos (acting as a
data controller or acting as a data processor) with a focus in
2019 on the sharing of personal data, internally by the Atos
Binding Corporate Rules (BCR) rollout and externally by the Atos
Security requirements for Partners and Suppliers that include
data protection requirements.

Atos has also implemented a range of processes and tools (such
as a Group-wide compliance assessment for data processing tool
and a Group-wide Record of Processing activities tool) internally
to assess risks and enhance the management of data privacy
monitoring, documentation and Data Protection Impact
Assessment.

The deployment and the use of this range of processes and tools
create a large base of return of experiences with transversal
harmonization and also local customization, both for Atos’
customer projects and for its own internal projects with a
decision to automatize the compliance assessment and the
impact assessment process in 2020. This approach is supported
by continuing to integrate both the “accountability” principle
(through a register of processes, etc.) and the data protection or
privacy by design approach in the creation and implementation
of its systems and services.

To support this renewed commitment and approach, Atos has
maintained a strong community focused on data protection topics,
which will continue to grow through time allocation and training.
Atos allocates significant resources to the management of this
topic. As from April 2018, a Group Chief Data Governance Officer
(GCDPO) reports directly to the Associate Group General Counsel,
Corporate and Strategic Projects who reports to the Group General
Counsel and Head of M&A member of the Group Executive
Committee and an 86-member strong Personal Data & Privacy
Protection Organization, established in close cooperation with the
Group LCM department and Group Security.

This permanent Personal Data & Privacy Protection organization
will be led in 2020 by a GCDPO with strong skills and knowledge
in Change Management and Risk Management as a fundamental
element in the continued implementation and extension of this
strategy in operations.
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Training remains another fundamental pillar of the strategy. A Further local specific training programs are being developed to
new mandatory e-learning module on data protection was set up ensure dedicated sessions for those members of the organization
in the second semester of 2018 with a particular focus on new who are in a position to process personal data on a daily basis.

regulation in Europe (GDPR). As of end of December 2019, the
percentage of completion of mandatory Atos new Data
Protection and Atos Syntel Data Privacy e-learning training
reached 91.4%, (95,006 completed for 103,907 head count),
including 95.2% of the employees in Atos’ worldwide Global
Delivery Centers (GDCs).

Furthermore, and from an operational perspective in 2019, Atos
did not receive any complaints regarding breaches of customer
privacy. [GRI 418-1]

D34 Innovative approach of sustainable business

[A10]
Atos takes a client-centric approach to innovation that collaborative ‘open’ ecosystem which helps Atos to rapidly
engages our partners of all shapes and sizes, as well as a rich generate insights and develop new services. This collaboration
variety of external third parties such as universities, start-ups, approach spans four main axes:

trade associations and industry analysts. Together this forms a

1 Foster collaborative creativity toboost innovation within the Atos Group

The Group strives to create an internal culture of innovation and ® Atos R&D and Innovation Labs across the world. Atos
know-how is developed in several strategic communities. recently launched the construction of a global R&D Lab to
Relevant examples include: drive innovation in Quantum Computing. Additionally, as part

of the ambition within the AI area and in the context of the
partnership with Google, the Atos Group is launching
different AI Labs across the organization.

® Atos Scientific Community brings together more than 150 of
the best business technologists from all Atos geographies;

® Atos Expert Community gathers Atos’ 2,200 Experts, Senior
Experts, Distinguished Experts and Fellows to make
a permanent link between R&D and the business world divided
in 13 technology domains;

2. Collaborate with research institutions & universities to foster long-term
innovation
Atos partners with multiple research centers and consortia and ® Unique advances in High Performance Computing are
collaborates with many universities. Relevant examples include: being made by Atos with the European ETP4HPC research
consortium, to tackle great societal challenges such as climate

® Atos has launched the first quantum computing industry

program in Europe, gathering a world class advisory board change;

including laureates of the Nobel Prize and Field Medal. This ® Fach year, the Atos Joseph Fourier prize rewards the work of
initiative forms part of the “Quantum Flagship” Initiative in international researchers, academics and industrial
the European Union H2020 program; scientists. The Group also supports international student

innovation with its yearly IT Challenge. For more
information: https://www.atositchallenge.net/

3. Working closely with customers: collaborative innovation at the heart
Atos’ innovation approach is centered on a key principle: successful Client Innovation team. The responsibilities of
teamwork with customers. Relevant examples include: this team include the planning and execution of our client

innovation activities across the globe, such as our
groundbreaking StratHacks (Strategy Hackathons) which
help Atos’ clients at executive management level to explore
® Atos has evolved a variety of innovation formats to help its their future business options enabled by new and emerging
clients and own business to work through the innovation technologies;
cycle. These have been optimized to suit the needs of different
stakeholder groups, from Executive Management, to
Operations, to Delivery teams. Atos continues to develop its
capabilities in this area, including the global rollout of our

® Co-research program with Siemens in Industry 4.0,
cognitive analytics and cybersecurity;

® to help Atos brings its clients, partners and other leaders
together to innovate effectively, Atos continues to invest in
its Business Technology Innovation Centers around the
world. It currently has nine of these centers in Bezons
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(France), Munich (Germany), London (UK), Amsterdam (the
Netherlands), Vienna (Austria), Madrid (Spain), Pune (India),
Dallas (USA) and Bangkok (Thailand). These innovation
centers include a number of carefully developed
environments, including: a ‘Discovery’ space to explore

opportunities in smaller teams and an ‘Experience’ space for
larger groups (where we can also demonstrate our myriad
new services). Both of these environments are optimized for
Design Thinking sessions as new concepts are storyboarded.
In 2019, Atos organized 370 Innovation Workshops.

4 Co-innovate with partners to develop the technologies of the future

Atos is a contributor to many Open Source consortia such as the
Linux Foundation or FIWARE consortium. It also collaborates

with major IT players as described in chapter 4.3.6 of this
document.

D35 Meeting the sustainability challenges of clients through offerings

[GRI 203-1], [GRI103-1 Indirect economic impacts]

For Atos, digital transformation is an enabler when it comes to
meeting sustainability challenges. Full digital solutions help
clients to address their own CSR challenges and to achieve their
objectives in domains such as Environment and Climate Change,
Social Progress and Citizen Comfort, Research and Education,
Security and Governance (ethics, trust and compliance) and
Economic Development (business performance). Atos' ambition
is to make this added value more tangible to the customer so
that they can fully benefit from it.

D351 Digital Transformation Factory

[A12]

Atos’ CSR principles are totally embedded in Atos strategy which
comprises internal medium-term extra-financial objectives,
innovative solutions to further sustainability, and a collective
intelligence supported by an outstanding global ecosystem. This
vision is at the heart of the Atos Digital Transformation Factory,
Atos’ solution framework for digital transformation.

The Atos Digital Transformation Factory is the enabler for a
future-proofed digital business, providing a structured and
powerful approach to transformation that is linked directly to the
challenges and opportunities being faced today by our clients:

® delivering a superior customer experience through digital
services;

® creating operational excellence through digitally transformed
ways of working;

® reinventing the business through new, digitally blended
models;

® building trust and ensuring compliance in the new digital
world.

Our solution framework is based on four high-growth offers,
bringing together Atos’ powerful IT assets and deep
understanding of digital to create end-to-end solutions to
digitally transform businesses.

® Ensuring agile IT foundations with Hybrid Cloud. In response
to growing digital demands, Atos takes responsibility for

clients’ cloud journeys, deploying the most adaptive blend of
public and private cloud environments, and helping them
create new services and transform their existing application
portfolios, delivering innovation, flexibility and agility along
the way.

® Enabling a real-time organization with  Business
Accelerators. These accelerators leverage the enterprise
cloud environment to enable fast and agile creation of new
services, speed up business processes, and enable a
real-time, digital organization that maximizes management
performance.

® Transforming data into business outcomes with Atos Codex
Connected Intelligence solutions. With deep domain
knowledge and expertise, Atos designs, builds, runs and
secures smart business services and data platforms with IoT,
advanced analytics, Al and cognitive technology and solutions.
These create insights and actions that help clients seize new
revenue opportunities, deliver engaging customer
experiences, improve efficiency and agility, and protect
employees, citizens and assets.

ATOS | Universal Registration Document 2019
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® Better engaging client workforces with Digital Workplace
and fostering collaboration with their own employees and
customers. Business information needs to reach the right
person, the right team, at the right time to be fully effective
and profitable to an organization. Our strong consultancy-led
methodology means we can accompany our customers as they
move to the digital workplace, supported by all the tools,
interfaces and devices they need to collaborate and
communicate in their new digital enterprise.

D352 Offerings contributing to sustainability

[A7]

These services are underpinned by our next-generation
automation platform and by our ability to ensure end-to-end
cyber security for trust and compliance.

Our digital solution framework offers clients an accelerated
journey to embracing digital. It is designed to help clients driving
an end-to-end transformation, getting the best of digital
innovation at each stage of the path. This platform plays a
decisive role in addressing sustainable development, relying
upon each offer domain to bring a part of the solutions.

Our digital solution framework plays a decisive role in addressing
sustainability challenges, as it contributes to many of them by
the very nature of its underlying offerings, while providing a
global scale solution, with an end-to-end approach.

® Atos Canopy Orchestrated Hybrid Cloud leverages public and
private cloud technologies as well as automation and
orchestration. Cloud services generally involve smart and
energy-optimized datacenters, low-consumption servers and
storage (which Atos also designs and manufactures), and
smart placement of workloads to make full use of available
resources, with automated decommissioning of unused
capacity. This offering has a positive impact on the climate
and environment, with lower carbon emissions and lower
energy consumption.

® Atos Business Accelerators is about creating new digital
processes and maximizing their efficiency to contribute to
business reinvention and operational excellence. The positive
outcome on sustainability relates to the overall economic
value created as well as the impact for the workforce and
customers of reinvented, fully digital processes in the scope of
the real-time enterprise.

® Atos Codex Connected intelligence solutions deliver business
insights based on the analysis and processing of the vast
amounts of data that enterprises collect and create through
real-time mobile services as well as through deployment of

Trusted partner for your Digital Journey

IoT devices at scale. This results in new services being offered
to customers and citizens, in business interactions as well as
in public services such as healthcare and homeland security.

® The Atos Digital Workplaces provides significant improvements
in communication and collaboration, fostering the deployment
of user-focused efficient workplaces and allowing communities
to better exchange information and ideas.

In keeping with the above approach, Atos measures the
contribution of its main strategic solutions to sustainability. The
objective is to provide an estimated business value, supported
by a formal evaluation process in coordination with the global
offering leaders, together with the input from experts working on
specific offerings.

In this respect, Atos carries out a formal and detailed analysis
per domain (climate and environment, social impact and human
well-being, economic development, governance - including
ethics, trust and compliance), with each offering of the solution
framework being rated over 24 criteria.

The chosen criteria are cross matched with the 17 Sustainable
Development Goals of the United Nations and are also fully
consistent with the recommendations of the Global Reporting
Initiative and OECD. The information is communicated through
KPI [A7].
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The sustainable solutions help clients to reach the 17 SDGs. The Atos” analysis found that those solutions impact more significantly the

next SDGs:
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D36 Accelerating digital value through our Partner ecosystem

[GRI102-49],[GRI 20311

Digitization is reshaping the operating landscape for all
businesses, creating digital shockwaves which touch every
aspect of an organization. This can either result in limitless
growth opportunities or disruption and displacement. Clients look
to Atos to help shape and deliver their digital transformation
journey and the very essence of this journey is about innovation
through technology to remain relevant and secure longevity. To
best support its current and future clients, Atos has built one of
the broadest innovation ecosystems for digital transformation.

Effective partnerships with best-in-class technology providers
are critical to success in the digital services industry. Now more
than ever, this is a crucial component to enable success in the

D361 Atos Alliances and Partnerships
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new digital economy where the breadth, complexity, and pace of
innovation is unprecedented. Atos has built strong relationships
with technological and industrial leaders as well as with
innovative startup companies. This powerful ecosystem is
instrumental in delivering innovation and maximizing economic
value for our customers.

Through our Global Alliances and Channels organization, we
continue to nurture our ecosystem, strengthening our
relationships with existing partners and alliances while forging
new partnerships with technology leaders and emerging
innovative players alike.

Atos collaborates with selected technology and industry leaders
to create synergies across its customer value propositions. Atos
has a deep understanding of its client’s business and technology
needs and can effectively leverage its own expertise as well as
that of its partners to maximize the outcomes delivered for its
clients. We do this through best-in-class joint business
development methodologies that we have developed.

Sustainability is a key aspect in the selection of Atos’ partners.
Atos selects best-in-class technology solutions from the partner
ecosystem that are built on strong foundations of sustainability

and complies with industry-leading criteria. It also develops joint
innovation initiatives with some of its key partners to further
enhance the economic and business value of the solutions that it
brings to market, as part of open innovation ecosystems.

Our Global Alliances represent the highest category of
partnerships that are managed at global level. These Global
Alliances are positioned at the forefront of their domains and,
together with Atos, help shape the future of our clients’
businesses.

ATOS | Universal Registration Document 2019
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In 2019, Atos launched Global Alliances with Worldline,
ServiceNow, and Hitachi Vanatara whilst progressing its
established Global Alliances including Siemens, Google Cloud,
Dell Technologies, SAP, Microsoft, Oracle and Cisco.

Our technology-focussed partnerships enable Atos to deliver
leading-edge solutions and services to our clients. Atos has
established partnerships, across the full scope of the technology
spectrum, which enables us to extend the breadth and depth of
our offerings in the market. Through our Scientific and Expert
communities, Atos shapes its vision for the future of technology
in business and anticipates the upcoming trends. Based on the
work of these communities, Atos can proactively evaluate and
address partnership strategies across the various technology

domains. Technology partnerships are typically led at divisional
level, based on our portfolio of offerings, and can also be
regionally led if specific to a certain geography. Atos also
continues to invest in a systematic program to ensure that we
continue to develop our capabilities and expertise based on the
anticipated growth of our partnerships.

In addition to technology partnerships, Atos has an increasing
focus on partnerships with vertical solution providers. Across all
its strategic verticals, Atos maintains a detailed view of the
evolving ecosystem and progressively expands its partner
network. These partnerships continuously enhance the
vertical-specific value propositions at the core of our clients’
business strategies.

D362 Accelerate open innovation with the startup economy

One of Atos' strengths is its ability to leverage the worldwide
startup economy to design unique solutions for its clients. For
the past few years, involving startups has become an essential
part of Atos’ approach to inspiring large corporates in achieving
their objectives to stay ahead of the pace of innovation. In
addition, collaborating with young entrepreneurs is a stimulating
and constructive experience for Atos employees, helping them
explore new and pioneering solutions for their clients.

Combining their respective strengths, startups and Atos benefit
together from this close relationship. Atos incorporates the latest
innovative technologies and a fresh outlook in solutions that

Trusted partner for your Digital Journey

meet clients’ expectations while the startup takes advantage of
business acceleration, visibility to customers and Atos’ worldwide
footprint.

In 2019, Atos established many partnerships with startups,
demonstrating its ability to identify worldwide the best of breed
technologies to design innovative solutions for its clients. The
relationship is mainly focused on developing and delivering joint
business solutions to Atos customers. The areas of cooperation
cover multiple domains and technologies such as Fintech, energy
efficiency, artificial intelligence, cybersecurity and quantum
computing.
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D37 Generating value with co-innovation and sustainable business solutions -
KPI overview
[GRI103-3 Customer privacyl], [GRI103-3 Energy], [GRI 103-3 Indirect economic impacts], [GRI 103-3 Atos specific
indicators],[GRI103-3 Emissions], [GRI102-43], [GRI102-44], [GRI 2031}, [GRI 302-5], [GRI 305-5], [GRI 418-1], [A3],
[A7],[A10],[A12],[A19]

2019 2018 2017 2019 PERIMETER 2018 PERIMETER
GRIStandard Per Per Per Per
code KPIName GROUP GROUP GROUP employee revenue employee revenue
102-43; Customer satisfaction survey
102-44
102-43;  Group Overall Customer Satisfaction (all clients part of 8.4 8.3 8.4 --- 64% --- 100%
102-44 strategic survey)
102-43 ;  Net Promoter Score for our top clients 58% 45% 48% == 80% --- 100%
102-44
102-43 ; Not
102-44 Net Promoter Score for all clients 59% 48% disclosed === 64% --- 62%
A10 Initiatives regarding innovative services /
product developments
A10_c1 Client innovation workshops delivered in GBUs 370 297 290 --- 100% --- 100%
203-1 Development and impact of infrastructure Qualitative Qualitative Qualitative
investments and services supported
418-1 Customer complaints
Total number of material complaints regarding
breaches of customer privacy and losses of customer
418-1_A1l data resulting in judicial action 0 0 0 = 100% --- 100%
A3 Data Security Incidents
A3_c2 Percentage of Open Security Incidents open vs closed 2.42% 6.28% 0.67% 100% == 100% ---
A3_c3 Percentage of employees who successfully performed 94% 93% 92% 81% --- 90% ---
the Safety & Security E-learning
A3_c4 Percentage of employees who successfully performed 88% 74% 93% 81% --- 90% ---
the Data Protection E-learning
A3_c5 Percentage of compliance to malicious code prevention 98%  99.11% 99% 100% === 100% -
A3_c9 Percentage of coverage of ISO 27001 certifications 100% 100% 100% 100% -=- 100% ---
Al12 Business partners & ecosystem
Al12 c1 Digital transformation factory revenue (M Eur) 4,066 3,642 2,958 --- 100% --- 100%
Al12_c2 Share of revenue of Digital Transformation Factory 35% 30% 23% --- 100% --- 100%
and innovation offerings
A23 New business generated with partners 62% 59% 60% 100% 100%
A7 Sustainable technologies and solutions
A7_total  Total Revenue of "sustainability offering" (M Eur) 2,764 3,257 2,755 --- 100% --- 100%
Percentage of revenue produced by sustainability 100% 100%
A7_c2 offerings out of the total Atos revenue 23.85%  26.57% 22% === ---
302-5 Reductions in energy requirements of products
and services
302-5_A Global estimated average PUE for core Datacenters 1.52 1.62 1.60 === 100% --- 100%
305-5 GHG emissions offsetting program
305-5_A_c30ffsetting of all Datacenters GHG emissions (%) 100% 100% 100% --- 100% --- 100%
A19 Waste Electrical and Electronic Equipment
(WEEE)
A19_A9_ b3 WEEE collected or recovered (Kg) 366,398 448,167 380,955 ---  65.17% ---  63.86%
A19_A2_b3 WEEE professionally disposed (Kg) 366,398 448,086 378,437 ---  65.17% ---  63.86%

A3: the e-learning excludes Syntel and the Turkey s call center. The call center in Turkey is a separate legal entity in which employees have no
Internet access so onsite trainings have been provided to all staff.

A10: see the methodological Note in "Scope of the report”

418-1: the threshold to report the complaints is 300KE.
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D4
influence

D41
[GRI103-3 Customer privacy]

Atos’ Compliance approach and governance

Ethics & Governance excellence in Atos’ sphere of

Ethics and Compliance extra-financial performance

Navigating applicable compliance laws and regulations in an
increasingly complex and constantly evolving environment has
become a real challenge. However, Atos is targeting the highest
ethical standards and promoting them as a competitive
advantage - bringing value to the business.

Such challenges create opportunities for the Group to progress
in terms of awareness and operational effectiveness to support a
sustainable and profitable business. Atos’ approach to Ethics and
Compliance (D.4.2) is to develop and monitor a coordinated
program around the five key regulatory areas, which are: 1)
Anti-corruption, 2) Trade Regulations and Export Control, 3)
Competition, 4) Human Rights in the context of the duty of

Ethics in the supply chain’s governance

vigilance in the supply chain, and 5) Anti-money laundering. For
each of these areas a common four-stage risk management
cycle is used, consisting of risk assessment/identification,
prevention, risk control and management/mitigation.

To ensure Compliance is fully embedded in the culture, at top
management level, the Atos Group Executive Committee
determines the direction and priorities of Compliance which are
relayed by GBUs and Divisions CEOs who are responsible for
implementing Compliance initiatives within their organizations.
At global level, Atos Compliance activity is led by the Global
Compliance Team and supported by the worldwide Compliance
Officers’ network.

As the basic structure of supply chains is becoming increasingly
complex, it is essential that Atos Procurement has a
comprehensive overview of its vendors’ activities. Not only
because there is new legislation in numerous countries that Atos
and its suppliers must comply with, but also because this is
becoming a fundamental requirement from customers that Atos

needs to fulfil. To ensure ethical and compliant activities, Atos
focuses a significant portion of its spend on large Tier-One
suppliers, that take the same approach towards sustainability as
Atos. Atos suppliers must also accept and comply with the Atos
Business Partners’ Commitment to Integrity.

Atos’ Compliance program and main action plans

To tackle compliance risks, Atos has implemented robust
preventative measures, as well as control and detection
measures through a continuous improvement cycle encapsulated
in a dedicated Compliance program.

The key preventative measures are:

® the Atos Code of Ethics which sets out the approach to
Compliance. All Atos’ employees are required to comply with it
and therefore KPIs have been established in relation to
employees’ training on the Code of Ethics;

® the training and awareness programs set up to ensure a
thorough understanding of Compliance issues throughout the
Group, and therefore to develop the best ethical behaviors
and prevent the occurrence of risks;
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@ the due diligence process on third parties, especially business
partners, which has been designed to ensure a proper
assessment of the compliance risk before any contract is
signed, and therefore the adoption of appropriate measures, if
needed.

Control measures have been implemented in order to ensure the
effectiveness of the program in place. These include second level
controls through Compliance internal controls and third level
controls through Internal Audit reviews. With respect to first
level controls, specific compliance tooling has been rolled out to
reduce the risk of error through automation.
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Key Performance Indicators allow Atos to better monitor its
objectives. The percentage of employees who have successfully
completed the training on the Code of Ethics provides valuable
information on the level of awareness on key compliance and
ethical principles within the organization and the progress made
from year to year. It has led to a completion of 95% in 2019, as
compared to 74% in 2018.

The Compliance program also includes detection measures in
case of potential compliance breaches, in particular the Group
Alert System Procedure which sets out a global framework for
employees and third parties to raise issues they feel concerned
about. This procedure has alert mailboxes operating and
available at GBU, Division, Function and Group level. This
ensures consistency in the way in which alerts are collected,
managed and investigated, if necessary. Learning from the alerts
feeds back into the risk assessment process, and forward into
action planning.

Ethics in the supply chain

Compliance initiatives focus on:
® The overhaul of the global compliance risk mapping process;

® The revision of internal policies and processes to ensure
adherence to most recent laws and regulations and the
highest ethical standards and practices;

® The review and improvement of the compliance training
program to further entrench the culture of ethics and integrity
within the Group;

® The further strengthening of the due diligence process on third
parties and further improvement in tooling to reach a higher
level of control on key compliance processes.

To gain an insight into our strategic suppliers’ activities, Atos
works with an expert third party, EcoVadis. EcoVadis analyzes
suppliers, applying an evidence-based methodology from four
perspectives: Environment, Labor and Human Rights, Ethics and
Sustainable Procurement. The key Atos Procurement KPIs are
related to the spend covered by suppliers, who have been

Impact on local ecosystem

recently assessed by EcoVadis. Thanks to the detailed analysis,
Atos has a valuable overviewof its strategic suppliers’ CSR
approach, including their strengths, weaknesses and any
unethical behaviour reported in the media or by NGOs. This
helps Atos Procurement to identify possible risks and mitigate
them case-by-case within the supply chain.

In order to be a development promoter, and a trusted partner
for the local ecosystem, Atos has a group-wide corporate
citizenship strategy focus on three main areas of action which
are aligned with UN Sustainable Development Goals such as
quality education (SDG 4), reduced inequalities (SDG 10),
between others. Those three priorities are also aligned with
Company's business drivers such as talent attraction and
retention.

With the aiming of creating value for both beneficiaries and
shareholders, the citizenship program keeps a clear focus on
where an IT company such us Atos could provide more impact
on local communities through its social activities, at the time
than improve its efforts of measuring the effectiveness of those
activities from a cost/benefit perspective.
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D472 Ethics & Compliance Program

Atos has put in place a strong Ethics & Compliance program, following best practice and also by innovating in several areas.

D421 AtosEthics and Compliance Governance
[GRI103-1 Anti-corruption], [GRI 103-1 Compliance], [GRI 419-1], [GRI 103-1 Socio-economic compliance], [GRI

102-12], [GRI1102-25]

Tone from the top

Atos Group Executive Committee determines the direction and
priorities of ethics and compliance at Atos, establishing a culture
of integrity, ethics and compliance and allocating necessary
resources and monitoring progress, with a quarterly report for
the Atos Group Executive Committee from the General Secretary
and Chief Compliance Officer. In addition, a detailed Annual
Compliance Review is produced by Group Compliance for the
Board of Directors, the Group Executive Committee and the
GBUs' and Divisions’ management teams.

Furthermore, in 2012 Atos formed an Advisory Ethics Committee
(“Comité des Déontologues”), composed of independent and
highly respected external professionals, to advise Atos on ethical
and compliance issues requiring ethical judgements, notably in
connection with Atos’ operations. The Advisory Ethics Committee
is sponsored by the Group Chief Executive Officer and supported
by the General Secretary and Chief Compliance Officer.

The Board of Directors and the Group Executive Committee fully
endorse the Atos Code of Ethics. ADVANCE 2021, Atos’ 3-year
plan, includes as a non-financial target that 100% of employees
undertake the Atos Code of Ethics training. The completion of
such training is closely monitored through related KPIs.

On a day-to-day basis, Atos compliance activity is led by the
Global Compliance Department which defines Atos Compliance
strategy, supports local Compliance Officers, launches, leads and
supports investigations, and consolidates and ensures the global
consistency of Atos’ compliance activities.

Chief Executive Officers’ empowerment

In 2017, Atos’ Group Executive Committee validated a Global
Ethics & Compliance Policy that defines the objectives for CEO of
Atos entities, notably in the following key compliance matters:

competition, controls on exports of dual-use goods, corruption,
human rights, international sanctions, money laundering and
terrorist financing, preservation of and ethical workplace and
protection of interests and assets (conflicts of interest and
fraud).

Atos Global Ethics & Compliance Policy makes Atos entities’
CEOs responsible for their entities’ (divisions, functions, GBUs)
compliance organization. They defend and promote Atos Group's
values and lead by example in terms of business integrity. The
CEOs appoint Compliance Officers and ensure that they have the
qualifications, resources and powers to perform their duties.
They also ensure that Atos Ethics & Compliance Global Policy is
fully implemented within their entities and that all employees
know and respect the Atos Code of Ethics.

Compliance Officers’ worldwide active network

Since 2017, the CEOs of the GBUs and Divisions appointed
Compliance Officers to support them in ensuring that the Global
Ethics & Compliance Policy is fully implemented within their
entities and that all employees know and follow the Code of
Ethics. Local Compliance Officers define and foster practical
compliance, that is close to business realities and easily
accessible to all employees. They are expected to report and
provide regular updates and follow up on ethics and compliance
matters at management committee meetings, as well as drawing
attention to compliance risks and duties, raising potential issues,
and supporting top managers in fostering a culture of business
integrity within their entities. They carry out elaborate
compliance risk mapping, develop mitigation action plans
accordingly, manage compliance and ethics alerts including
performing investigations through an independent body, and
report to local Executive Committees and the Global Compliance
Department.

D422 Ethics & Compliance Assessing and Preventive Measures

Ethics & Compliance risk management process
[GRI102-16], [GRI102-17]

Atos has an established legal & compliance risk management
process, fully integrated into the Enterprise Risk Management
(ERM) since 2016. This legal and compliance risk management
process consists of evaluation by members of the Atos Legal,
Compliance and Contract Management departments and relevant
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non-legal stakeholders (Human Resources, IT, Security) of a
series of legal & compliance risks (i.e. risks with a legal cause)
allowing Atos entities to implement adequate measures to
mitigate the risks identified. As integrated into the ERM, the
results of this legal & compliance risk management exercise are
presented to the Audit Committee of the Group, with a clear
mapping of the legal & compliance risks within the Group.
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In 2019, an overhaul of the global compliance risk mapping
process was launched by the Global Compliance Team, in
collaboration with Group Internal Control. This is based on the
processes and internal controls identified in the Book of Internal
Control (BIC) Manual, which is the main control mechanism
managed by Group Internal Control.

Another significant compliance risk assessment undertaken in
2019 was the post-acquisition compliance review of Syntel, in
accordance with good practice which is to monitor closely risks
arising out of acquired businesses.

The due diligence performed as part of the Compliance
assessment of business opportunities is a key part of the
Compliance Risk Management process (for further information
on due diligence on third parties, please refer to the paragraph
below devoted to this).

The Group Compliance Department also monitors specific
Compliance Risk Mappings which are completed by all GBUs" and
Divisions’ Compliance Officers with their management, allowing
them to identify clearly the main compliance risks within their
areas of responsibility and to determine the related mitigation
actions to be put in place.

Moreover, at a global level the alerts raised through the Alerts
Procedures are analyzed as they provide valuable information
about risks and where employees need to be educated. The
alerts are a key part of the Group’s continuous improvement
cycle of risk identification and prevention so that we embed
learning and control mechanisms into the organization.

Code of Ethics, Global Ethics & Compliance Policy and
Processes
[GRI102-16],[GRI102-17]

The Code of Ethics, which introduces Atos’ commitment to
comply with the highest standards of business integrity and
ethics, as well as applicable laws and regulations in all countries,
was initially adopted in 2003. It has been reviewed regularly in
the intervening years, to reflect the changes in the regulatory
environment and continuously improve the Group’s ethical
standards. The latest version of the Code of Ethics was endorsed
by Atos’ Board of Directors in 2018.

In most GBUs, the Code of Ethics is specifically referred to in
employment contracts and associated documentation in order to
ensure full awareness by employees. In addition, GBUs provide
reminders to their employees about the importance of the Code
of Ethics.

The Code of Ethics introduces a direct reference to Atos’
corporate values, which all employees are required to
demonstrate in carrying out their duties and dealing with third
parties, wherever they are located and whatever their position.
These values form the backbone of the corporate strategy:
Responsibility, Trust, Sustainable competitiveness, Service
quality and listening to clients, Innovation, Well-being at work
and Excellence.

The Code of Ethics also sets out the general business integrity
principles, which are required to be observed both internally and
towards third parties throughout the world. These principles

cover the following: the proscription (banning) of any form of
discrimination, the prohibition of any form of corruption, the
observance of fair competition rules, the undertaking to resolve
conflicts of interest, and the protection of Atos’ assets as well as
confidential information.

As regards the fight against corruption, the Code of Ethics
underlines the zero-tolerance policy of the Group and provides
examples of typically prohibited behaviors, as well as guidelines
to be followed when giving or receiving gifts or invitations.

The Code of Ethics also reminds employees of the need to act
honestly, impartially and with integrity in their day-to-day work,
and in compliance with the legal framework applicable to each
country where Atos conducts its business. Where the local laws
of a country where Atos operates differ from the provisions of
the Code of Ethics, the more stringent rule prevails, where
permitted under applicable law.

Atos expects all its partners to comply with the Code of Ethics, in
addition to the laws and regulations of the countries where they
operate.

The Code of Ethics explicitly refers to the reporting system in
place within the Group, which ensures that any employee who
considers that he/she has knowledge of a breach of law or
regulation, or of any provision of the Code of Ethics, may report
this internally to his/her manager or to the Group Compliance
Officer, unless prohibited by local law (for further details about
the Group Alert System Procedure, please refer to Section
D.4.2.3 Ethics and Compliance Detecting measures, paragraph
relating to the Group alert system. The Global Ethics &
Compliance Policy together with the related procedures,
guidelines and materials, form the framework of the Atos
Compliance Management System designed to achieve these
values throughout Atos and its operations [GRI 205-3].

Atos is continually reviewing its internal compliance rules to
ensure adherence to laws and regulations, as well as relevance
and usefulness in guiding the behaviors of its employees and key
stakeholders. For example, the Business Partner Policy was
revised and re-issued in 2019. Also, the gift and invitation
process which was in place to ensure best practice has recently
been updated and digitalized through a dedicated tool. Similarly,
the Group Export Control Compliance Guidelines were improved
to set up a framework of processes to ensure compliance with
export control rules and regulations at a global and local level.

Atos Ethics & Compliance awareness strategy
[GRI102-16]

The Group Compliance department, together with local
Compliance Officers, ensure that new policies, procedures and
tools are appropriately communicated within the entire Group,
with specific communication and training sessions.

Group Compliance communicates directly with a large
compliance and legal community within the organization in order
to inform and train them about relevant Atos policies, and raise
awareness through a weekly compliance newsletter with
interesting relevant information on compliance and ethics.
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In addition, the specific e-learning module on the Code of Ethics
ensures a thorough understanding of Atos’ ethics and values and
promotes fair practices in daily business activities. This
e-learning course is mandatory for all employees, regardless of
their job, function, country, or hierarchical level in order to
ensure effective permeability of an Ethics & Compliance culture
throughout the organization.

To complement the e-learning module on the Code of Ethics,
specific classroom training sessions on the Code of Ethics are
organized in all Business Units for top managers, as they are
considered to be the most exposed: ETO2S training (“Ethics in
Tier One Organization School”) presents the responsibilities and

the risks of non-compliance for Atos and its managers related to
the principles of the Code of Ethics, explains Atos policies and
processes which ensure compliance with these principles, and
gives specific examples of ethical behaviors of managers in their
daily work.

The target included in ADVANCE 2021, the Atos 3-year plan, as
regards compliance and ethical training is for 100% of
employees to undertake Code of Ethics training.

In 2019, 95% of employees completed the e-learning on the
Code of Ethics [GRI205-2].

NUMBER OF PEOPLE WHO COMPLETED THE E-LEARNING ON THE CODE OF ETHICS IN 2019

[GRI205-2]
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In addition, to ensure a deeper understanding of the specific
risks related to corruption, as part of CSR Ambition 2021, Atos
has conducted “Fight Against Corruption” training since 2017.
This training, elaborated by the United Nations, and available
online is composed of four introductory messages followed by six
modules and quizzes, notably on the following risk areas: gifts
and hospitality, facilitation payments, intermediaries, sponsoring
and charity. It allows a deep understanding of the UN Global
Compact’s tenth principle against corruption and the UN
Convention against Corruption as it applies to the private sector.

The objective is for senior management and employees who are
most exposed to corruption risks to be trained on this specific
e-learning. Such training will also be required for targeted
employees (sales, procurement) in the countries in which a
corruption risk is identified through self-assessment by the
management and Compliance Officer or when a risk of
non-compliance with internal processes has been identified
following a country audit [GRI205-2], [GRI 205-3].

On December 9, 2019, the Group Compliance Team, supported
by all Compliance Officers, organized a campaign to celebrate

Trusted partner for your Digital Journey

96%

S) @ &
& & & 4}? >
Q' (@ Q/ %
AR & 0
@\ & & S e
$° o \3&\

the UN International Anti-Corruption Day. The Group General
Secretary and Chief Compliance Officer sent a message to all
senior managers, and CEOs in the GBUs also send out their own
messages to their employees marking the day and reminding all
employees about the importance of Compliance. Awareness
activities were also undertaken, for example a learning session
at the UK&I headquarters for the Legal Team and banners on the
MyAtos landing page in many geographies.

Due diligence on third parties

In 2019, Atos updated its Business Partner Policy in order to
ensure any potential business partner is subject to screening,
and the relevant approval process if applicable, before entering
into a contractual relationship. Atos Business Partners include
agents, intermediaries, consortium partners and consultants
assisting Atos in developing and retaining its business. They are
subject to a due diligence and validation process supported by
an automated tool, the Business Partner Tool (BPT), which
collects the elements necessary for the performance of a risk
analysis based on corruption, sanctions and unethical practices.
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All units responsible for the relevant business transaction must
ensure through appropriate steps that the potential business
partner is properly evaluated and screened. The management of
each of these units must carefully select and appropriately
monitor and manage its Business Partners throughout the entire
course of a business relationship.

Approximately 400 Atos employees are involved in using the
tool, therefore contributing to mitigating the compliance risks in
relation to third party business partners. Since 2018, Atos has

reinforced its compliance approach within the business,
monitoring Atos’ operations in 100 countries identified in relation
to their compliance risk. Atos operations in these countries are
closely monitored.

Regarding suppliers and subcontractors, compliance checks are
performed by the Procurement Department at different levels
using Ecovadis assessment and pursuant to French Duty of
Vigilance regulation (“Loi sur le Devoir de Vigilance”) (cf. D.4.3.2
Enhance Sustainable relation).

D423 Ethics & Compliance detection measures

Group alert system [GRI102-17]

Even before the entry into force of French laws relating to the
Duty of Vigilance and the fight against corruption (“Sapin II"),
Atos had set up a Group alert system to enable employees to
report any matter of concern in relation to potential breaches of
the Code of Ethics

In 2018, the Group revised its alert system to comply with the
new legal requirements, notably as concerns categories of
breaches and the people allowed to report. The new system was
made available to internal and external employees and to the
public through the Code of Ethics.

Since 2018, the Code of Ethics explicitly refers to this reporting
system, which aims to enable any employee who believes that
they have knowledge of a breach of law or regulation, or of any
provision of the Code of Ethics, to report internally to their
manager or to the Group Compliance Officer, unless prohibited
by local law. It is worth noting that this reporting system does
not exclude the specific rights and duties of the representative
staff institutions or any other local alert system defined specific
regulations.

D424 Ethics & Compliance control measures

In accordance with the Group Alert System Procedure, the Group
Compliance Officer will analyse the admissibility and related level
of risk of any alert reported through the system, and will decide
accordingly whether or not to conduct an internal investigation,
based on a precise and predefined methodology [GRI 102-331.
Atos guarantees the protection of the confidentiality of all
information exchanged as part of the processing of the alert,
including the identity of the whistleblower and of any other
person directly or indirectly involved.

Considering that the Group Alert System involves the processing
of personal data, it has been established in compliance with the
applicable data protection laws and regulations.

When the alert system was reviewed in 2018, Atos initiated a
Compliance Assessment of Data Processing ("CADP-C") in order
to comply with data protection regulations.

In 2019, between 100-120 ethical alerts were reported and
monitored within the Group [GRI102-34].

All internal investigations within the Group are tracked and
reported to the Group Executive Committee, through the Annual
Compliance Review, on an anonymized basis.

Compliance internal controls are put in place and managed in
cooperation between the Global Compliance and Internal Control
Teams.

In 2019, Compliance and Risk Management/Internal Control
collaborated to identify, within the Book of Internal Control, the
anti-corruption controls. These were flagged and will be tested
for maturity of implementation.

In 2019, a collaborative work was carried out by Group
Compliance and Group Finance, to check the accounting
procedures in place and related controls to prevent and detect
any act of corruption from an accounting perspective.

Over the past two years, new compliance-related tooling has
been introduced, notably to carry out due diligence on business
partners through the Business Partner Tool, and in many

geographies, to enable employees to obtain approval for gifts
and invitations through the Gifts and Invitations App, ensuring
that these comply with our rules on avoiding bribery. The
purpose of this tooling is to achieve a higher level of control and
better governance. Replacing manual control processes with
automation reduces the risk of error as well as making
compliance easier for employees.

Since 2017, all Internal Audits performed on a country include
audit checkpoints related to compliance risks and specific
Internal Audits are performed on compliance matters.

In 2019, no significant fine for non-compliance with laws and
regulations was levied against the Group [GRI 419-1]. No

significant client or supplier claim related compliance topics was
recorded against the Group [GRI205-3].
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D425 Taxevasion

Tax compliance

Atos is committed to full compliance with tax law and practice in
countries where the Group operates.

In this respect, Atos pays taxes in the jurisdictions where
business activities generate profits and value is created. This
behavior is achieved in accordance with domestic and
international rules and standards as well as applying the OECD
principles to transactions within the Group.

Tax risk management

Atos seeks to reduce the level of tax risk arising from its
operations by ensuring that a strong care is applied in relation to
all processes which could affect compliance with its tax
obligations.

Towards tax planning the Group takes benefit of available tax
incentives, reliefs and exemptions in line with tax legislation and
the business of the Group.

Tax transparency

In order to prevent any case of tax avoidance, where tax law is
subject to interpretation, the Group may seek a written opinion

D43 Ethicsin the supply chain

[GRI103-1 Procurement practices]

so as to support the decision-making process or may engage
transparent discussions with tax authorities to secure alignment
on interpretation of tax rules.

Allocation of taxes and social contributions

In 2019 the Group expenses related to taxes and social
contributions is amounted to € 1,159 million.

The allocation by geography is detailed below:

o 26%

France

Benelux 15%
&The Nordics North America
12% . . 13%
United Kingdom & Ireland Germany

D431 A permanentdialogue with Atos suppliers

[GRI102-9]

Atos Global Procurement is a matrix organization divided into
three areas both at global and local levels:

® Category management;
@ Bid support;

® Operational and transactional Procurement including process
support.

These three levels work together to ensure consistent supplier
relationship management within Atos. This means the constant
and sustained implementation of the following activities by the
relevant Category Manager, Lead Buyer or Business Unit Buyer,
for global and key local suppliers:

® Supplier selection and supplier qualification;

® Project or Bid supplier selection; supplier relationship
management (QCDIMS: Quality, Cost, Delivery, Innovation,
Management and Sustainability).

Atos Global Procurement has taken the lead on the development
of purchasing with sheltered workshops (“Entreprise Adaptée”

Trusted partner for your Digital Journey

and “Etablissement et Service d’Aide par le Travail”: French
companies employing at least 80% of people with disabilities) for
France. This initiative is ongoing since mid-2014.

In 2019, in Atos France, the spend with sheltered workshops
was € 188K.

In Spain, thanks to the involvement of the Atos local
Procurement team, spend with sheltered workshops (“Centros
Especiales de Empleo”) was € 1.32 million in 2019.

Where Atos acquires companies, the Procurement organization’s
focus is on finding synergies from supplier rationalization,
renegotiations and process and policy standardization.

In the 68 countries where Atos Procurement is operating, six
countries (United Kingdom, Germany, France, Netherlands, USA
and Spain) represent 76.7% of the spend while 50 countries
represent less than 6.5% of the total spend. The eight largest
countries representing 81.8% of Atos spend are under control in
terms of sustainability and are all located in Europe and North
America.
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ATOS' SPEND 2019 BY COUNTRY
[GR1203-2],[GRI204-1]
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Since Atos is a service company, a large part of its purchases
are concentrated on people-related categories. Indeed, 30% of
Atos total spend is dedicated to staffing & subcontracting.
Indirects, including facility management and professional
services, represent 18% of Atos total spend. These categories
indirectly generate employment in countries where strong labor
laws are in place. On the other hand, IT spend represents 44%
of Atos total spend and is sourced from the largest IT tier-one
suppliers, which are all fully in line with Atos sustainability
objectives.

D432 Enhance sustainablerelations
[A17]

Manufacturing in Atos now represents 7% of spend and is mainly
sourced from ECMs (Electronic Contracts Manufacturing) and/or
tier-one suppliers, though a small proportion of spend is sourced
from a supply chain in Asia Pacific.

ATOS’ SPEND 2019 BY CATEGORY

[GRI102-9][GRI 204-1]
7% 1%
Manufacturing H Unmatched

18%

Indirects

30%

Subcontracting

Global Procurement aims to centralize spend and sign global
agreements with larger suppliers. However, many of these
suppliers are present in the countries that we operate in and as
such 84.5% of the delivery of goods and services are done at
local level, reducing our impact on the environment. This is also
explained by the use of vendors located in numerous countries
and the use of distributors for IT materials [GRI204-11.

The Atos Business Partner’s Commitment to Integrity is
distributed to all suppliers participating in a request for proposal
process with Atos and its key clauses are incorporated in our
contracts. The Business Partner’s Commitment to Integrity’s
objective is to capture principles and actions for Corporate and
Social Responsibility (CSR) undertaken by the Atos Procurement
department. It advises Atos’ suppliers to follow the principles of
the UN Global Compact in the areas of human rights, labor,
environment, anti-corruption and the related non-compliance
clause throughout the whole contract lifecycle with Atos. If a

supplier does not accept to respect the Atos Business Partner
Commitment to Integrity because they have their own charter in
place, Atos expects their charter to be at the same level in terms
of principles as the Atos one. In the context of Request for
Proposals, suppliers are also informed that they should respect
and accept these principles as a prerequisite to be able to work
with Atos. Also, they should be prepared to be assessed in depth
by EcoVadis on their corporate responsibility performance at any
time during their contract with Atos.
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Atos Procurement’s objective is to strengthen the relationship
with strategic suppliers (Top 250) and have all of them assessed
by EcoVadis on their corporate responsibility performance by end
of 2019. Atos also encourages suppliers to hold an assessment
no older than 36 months during the Atos-supplier contract
period. The EcoVadis assessments are carried out on four topics:
environment, labor practices, fair business practices and
sustainable Procurement. Suppliers are asked to respond to a
detailed questionnaire about their engagement in corporate
responsibility and to provide documents as proof in support of
their answers. After filling in the survey, a team of EcoVadis CSR
experts analyzes the answers and documents in detail, in order
to give a global score (out of 100), and a score per topic and
detailed comments including improvement schemes.

In 2019, 326 suppliers were scored or reassessed by EcoVadis,
representing 56.2% of the total spend and 52% of our strategic
suppliers [A17], [GRI 205-11. The selection was based on the level
of spend, the category risk level and the geographic risk. With
the use of ZEN (Atos ESN), the entire purchasing community is
aware of the relationship with EcoVadis and the status of the
ongoing assessments of strategic suppliers. In total, at the end
of 2019, Atos had an overview of 434 suppliers through EcoVadis
scorecards.

The average score is 55.1% which confirms the following
assessment:

@ a structured and proactive corporate responsibility approach;
@ policies and tangible actions on major topics;
@ basic reporting on actions or performance indicators;

® company embraces continuous performance improvements on
corporate responsibility and should be considered for a
long-term business relationship.

Suppliers with insufficient scores (below 40/100) are encouraged
to implement corrective action plans and to be re-evaluated
after 12 months. In 2019, less than 16% of our panel had low
scores, usually because of a misunderstanding of the EcoVadis
assessment process and platform. However, if a supplier refuses
to participate in an EcoVadis assessment or is not willing to
cooperate with Atos to improve its CSR performance this will, in
most cases, lead to less or no contracts being placed with that
vendor.

In 2019, Atos itself was also reassessed by EcoVadis on its corporate responsibility performance and obtained the score 80/100,

improving on its already high standard.

D433 Duty of vigilance program

Risk mapping

Since 2018, and in line with French Duty of Vigilance regulation,
Atos’ risks related to human rights infringements are now part of
the yearly Atos Compliance Risk Mappings performed every year
by all GBUs' and Divisions’” Compliance Officers with their
management, within their geographical scope and areas of
responsibility.

Atos monitors environmental and health risks through the
Enterprise Risk Management Process (monitoring the main risks
that can impair the achievement of the Group’s objectives in
environment).

As a matter of safety, Atos’ Information Security Management
System (ISMS), built in 2001, is mandated across all Atos legal
entities and manages the continuous improvement cycle
required by the ISO 27001 certification. The ISMS includes a
single set of security policies that are harmonized across all
areas of Atos worldwide. The policies use consistent terminology
and are written in clear English at a level that ensures they are
easy to use and maintain and can be understood by Atos staff
worldwide. This is supported by a streamlined document review
and approval process.

Procedures for regularly assessing the situation of
subsidiaries, subcontractors or suppliers with whom
an established commercial relationship is maintained,
with regard to risk mapping

Pursuant to the Atos Global Ethics & Compliance Policy, Atos
business partners are subject to a pre-contractual due diligence

Trusted partner for your Digital Journey

and validation process. Integrity checks are carried out on the
proposed business partner before any commitment, with the
support of the Business Partner Tool. In case the integrity
checks reveal any risk regarding the proposed partner, an
in-depth assessment is carried out to assess the nature of the
risk and its consequences.

In addition, since 2009 Atos encourages its suppliers to hold an
assessment by EcoVadis no older than 24 months during the
Atos-supplier contract period. EcoVadis is a global sustainability
rating agency that delivers CSR assessments which assures Atos
of its business partners’ ethics. For more information, please see
D.4.3.2.7 Enhance sustainable relations.

Appropriate actions to mitigate risks or prevent serious
harm

Atos released in 2018 its Human Rights Policy Statement that
sets out its commitments to act fairly in its labor and
employment activities, and conduct business in an ethical and
sustainability way, in all of its spheres of influence: employees,
customers, partners, and across the supply chain.

In addition, the Global Ethics & Compliance Policy strictly
prohibits employees, partners, subcontractors, and agents from
engaging in human trafficking-related activities and requires that
managers ensure observance of these principles within their
entities. In cases where any doubt or risk arises during the
contract, input must be sought from Global Compliance or other
Atos compliance entities to carry out an in-depth assessment of
the nature of the risk and its consequences.
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In 2018, Atos reviewed its Suppliers Charter which has been
renamed “Atos Business Partners’ commitment to Integrity”.
Pursuant to this charter, Atos partners adhere and commit
themselves to respecting detailed rules regarding the
environment and human rights, which include the prevention of
discrimination, child labor, forced or compulsory labor,
compliance with working hours and laws relating to wages, and
preservation of a safe and healthy work environment.

A clause is inserted in all contracts with partners that entitles
Atos to terminate the business relationship immediately and
without penalty if the partner or its subcontractors has
committed breaches of human rights, and indeed compliance
breaches in general.

Atos’ partners are required to put in place adequate internal
procedures to ensure that their officers, employees and
subcontractors are trained and comply, notably, with the rules
detailed in the Business Partners’ commitment to Integrity. Atos’
partners undertake to notify Atos in a timely manner of any
suspected violation of the Atos Business Partner commitment to
Integrity that might impact its relationship with Atos, whether it
is allegedly committed by Atos employees, partners or the
business partner’s employees.

All Atos business partners are required to allow Atos to perform
an on-site audit to ensure that it has adequate internal
procedures to fulfil its integrity commitment.

The Atos Environment Global Team defines appropriate actions
to mitigate risks through a wide array of complementary tools
and processes such as Environmental Program action plans, the
EMS (Environmental Management System) and the ISO 14001
certification covering Atos’ main sites.

Atos has implemented a program related to psychosocial risks
which consist in preventing stressful conditions and improving
the health and security of the employees. Following the
preparation of a Health@work blueprint in 2016, a framework
has been developed that has ‘care’ at its center. This has been
drawn up with the aim of ensuring everyone in Atos understands

the importance of looking after and caring for colleagues, and
that managers show positive team-oriented behaviors. This pillar
of ‘care’ is highlights best practice whilst considering the local
legal and social factors in each country.

The purpose of Atos’ Physical and Environmental Security Safety
Policy is to protect Atos and its customers’ assets and
information from all threats, whether internal or external,
deliberate or accidental. This policy also supports the protection
of information. It is imperative to implement and control
adequate physical and environmental security measures, from
basic security measures (Logistics & Housing) to security
perimeters (welcome zone to high protected zone).

Mechanism for alerting and collecting alerts relating to
the existence or occurrence of risks

The Atos Code of Ethics establishes the right of all employees to
raise an alert in the event of suspected non-compliance with the
values and principles of the Code of Ethics as well as any law or
regulation. The Group alert system was updated in 2018, to
comply with French Sapin II legal requirements (please refer to
Section D.4.2.3).

System for monitoring the measures implemented and
evaluating their effectiveness

Compliance including environment and safety internal controls
(Book of Internal Control) are put in place and managed by
Internal Control Team. Since 2017, all audits performed on a
country include audit checkpoints related to compliance risks. In
addition, since 2017, a review of all ethics and compliance alerts
is reported to the Atos Board through Atos’ Global Compliance
Annual Review presentation.

Atos has established a committee of 12 members which
manages and organizes issues related to social matters such as
medicals, hirings and dismisals.
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D44

A trusted partner for the benefits of the local ecosystem

[GRI 201-1], [GRI 203-2],[GRI 103-1 Economic performancel, [GRI103-1 Indirect economic impact]

Atos is a people company and through its corporate citizenship
program makes a positive contribution to society in three main
areas of action: a) education and knowledge equality, b) youth
empowerment, social insertion and employability, c) digital
inclusion.

Atos has expanded its global corporate citizenship framework,
carrying out local actions in a number of different countries and
prioritizing the construction of long-term partnerships with
universities and local NGOs.

In 2019, around 1500 employees took part in several voluntary
projects worldwide. These initiatives ranged from providing free
IT teaching, to volunteering in schools in deprived areas,
delivering ICT projects, and organizing sporting activities that
helped raise funds for social initiatives.

How Atos contributed in 2019

7%
Management Cost

6%

In kind contribution

Cash contribution

Trusted partner for your Digital Journey

In total, Atos spent € 2.54 million on funding for social
communities in 2019. This amount includes donations to
charities and social communities, plus commercial initiatives and
community investments as defined in the London Benchmark
Group (a reference model used by Atos to report on its social
contribution) [GRI203-11.

In 2019, Atos received a total amount of € 75.13 million in
financial assistance from governments, inclusing i. tax relief and
tax credits; ii. subsidies; iii. investment grants, research and
development grants, and another relevant types of grant; iv.
awards; v. royalty holidays; vi. other financial benefits received
from any government for any operation [GRI 201-4].

For examples of actions taken at the local level which reflect
corporate citizenship at Atos, please refer to the social initiatives
described in the pages of the Integrated Report 2019.

Type of social contribution in 2019

5%

Commercial Initiatives

68%

Community Investments
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. . N . .
D45 Ethical & Governance excellence in Atos’ sphere of influence -KPI overview
[GRI103-3 Diversity and equal opportunity], [GRI103-3 Anti-Corruption], [GRI103-3 Socio-economic
compliance], [GRI103-3 Procurement practices], [GRI 103-3 Employment], [GRI 103-3 Market Presencel, [GRI
103-3 Economic performance], [GRI103-3 Indirect economic impacts], [GRI103-3 Atos specific indicators], [GRI
102-28], [GRI 201-1], [GRI 201-4], [GRI 202-1], [GRI 202-2], [GRI 203-2], [GRI 204-1], [GRI 205-1], [GRI 205-2], [GRI 205-3],
[GRI401-1], [GRI 405-1],[GRI 419-1], [A17]
2019 2018 2017 2019 PERIMETER 2018 PERIMETER
Per Per Per Per
GRI Standard code KPIName GROUP GROUP GROUP employee revenue employee revenue
Corporate Governance
405-1 Percentage of female in Governance bodies (Board of 40% 50% 50% 100% --- 100%
Directors)
102-28 Attendance rate at Board meetings 85% 84% 91% 100% 100%
205-2 Percentage of employees trained on the Code of
Ethics
205-2_B_b1 Number of employees trained in Code of Ethics 76,800 74,845 85,609 75% === 90% ---
- (Elearning + Classroom)
205-2_D_b1l  Number of management employees trained in Code of 343 366 731 100% oo 100%
Ethics - Classroom
205-2_D_b2 Number of targeted management employees 622 1,223 1,085 100% --- 100%
205-2_D_c1 Percentage of management employees trained in Code of 55% 30% 67% 100% --- 100%
Ethics - Classroom
205-2_E_b1 Number of employees who successfully completed the 76,457 74,479 84,878 75% --- 90%
web based Code of Ethics training
205-2_E c1 Percentage of employees who successfully completed the 95% 92% 91% 75% == 90% ---
Code of Ethics " elearning
419-1 Significant fines for non-compliance
419-1_Al_cl  Total value of significant fines (higher than 100K EUR) 0 0 0 === 100% -= 100%
419-1_c3 Number of significant fines (higher than 100K EUR) 0 0 0 === 100% -= 100%
205-1 Total number and percentage of operations Qualitative Qualitative Qualitative
assessed for risks related to corruption
205-3 Actions taken in response to incidents of Qualitative Qualitative Qualitative
corruption.
205-3_A1_c2  Number of claims with clients or suppliers related to 0 0 0 100% --- 100%
corruption, higher than 100000€
A17 Supplier Screening
A17_A_cO Number of strategic suppliers assessed by EcoVadis 130 138 131 --- 100% === 99.99%
Al17_A_cl Percentage of strategic suppliers evaluated by EcoVadis 52% 57% 52% --- 100% === 99.99%
Al17_A_c2 Total spend evaluated by EcoVadis (M EUR) 2,927 3,377 2,997 --- 100% === 99.99%
A17_A_c3 Total percentage of spend assessed by EcoVadis 56% 55% 54% --- 100% === 99.99%
204-1 Proportion of spending on local suppliers
204-1_A c1 Percentage of local spending 84% 85% 87% --- 100% --- 100%
401-1 Employee Hiring
401-1_A_c1 New employees hired during the Reporting Period 12,051 13,510 12,596 78% --- 100% ---
401-1_A_al Males hires during the Reporting Period 8,014 9,155 8,745 78% --- 100% ---
401-1_A_a2 Females hires during the Reporting Period 4,037 4,355 3,851 78% --- 100% ---
401-1_A_a3 Number of graduates recruited 5,046 6,085 4,783 69% === 90% ---
401-1_A_a4 Percentage of graduates recruited 42.93% 45.67% 37.97% 69% == 90% ---
202-1 Minimum wage comparison
202-1_A c3 Percentage of "Atos countries" with minimum national 60.71% 55.56% 59.49% 98% === 99% ---
wage, where Atos entry wage > minimum national/ IT
sector wage [>50%]
202-1_A b3 Number of "Atos countries" where Atos entry wage > 51 50 47 98% - 99%
minimum national/ IT sector wage [>50%]
202-1_A b4 Number of "Atos countries" where Atos entry wage > 20 23 19 98% --- 99%
minimum national/ IT sector wage [10%-50%]
202-1_A_b5 Number of "Atos countries" where Atos entry wage > 6 17 13 98% === 99% ---
minimum national/ IT sector wage [0%-10%]
202-1_A b6 Number of "Atos countries" where Atos entry wage < 0 0 0 98% - 99%
minimum national/ IT sector local wage
202-1_B Number of "Atos countries" with no minimum national 7 14 10 98% --- 99%
wage
202-1_A_b3a  Number of "Atos countries" where the Atos female entry 54 52 53 98% --- 99%
wage > minimum national/ IT sector wage [>50%]
202-1_A _b4a  Number of "Atos countries" where the Atos female entry 17 20 14 98% === 99% ---

wage > minimum national/ IT sector wage [10%-50%]
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2019 2018 2017 2019 PERIMETER 2018 PERIMETER
Per Per Per Per
GRI Standard code KPIName GROUP GROUP GROUP employee revenue employee revenue
202-1_A_b5a  Number of "Atos countries" where the Atos female entry 4 13 8 98% --- 99%
wage > minimum national/ IT sector wage [0%-10%]
202-1_A _b6a  Number of "Atos countries" where the Atos female entry 0 0 0 98% === 99% ---
wage < minimum national/ IT sector local wage
202-1_A b3b  Number of male in "Atos countries" where Atos male 56 54 51 98% --- 99%
entry wage > minimum national/ IT sector wage [>50%]
202-1_A b4b  Number of male in "Atos countries" where Atos male 14 21 20 98% --- 99%
entry wage > minimum national/ IT sector wage
[10%-50%]
202-1_A b5b  Number of male in "Atos countries" where Atos male 6 15 8 98% === 99% ---
entry wage > minimum national/ IT sector wage
[0%-10%]
202-1_A bbb  Number of male in "Atos countries" where Atos male 0 0 0 98% --- 99%
entry wage < minimum national/ IT sector local wage
201-1 Community investments (Economic value
distributed)
201-1_A6_cl  Total community investments (K Eur) 2,543 3,887 3,969 - 89% --- 87%
201-1_A6_c3  Donations to Charity (K Eur) 686 854 374 - 89% --- 87%
201-1_A6_c4  Contribution to Commercial initiatives for good causes (K 125 142 129 --- 89% --- 87%
Eur)
201-1_A6_c8 Contribution to Universities and similar (K Eur) 1,600 2,752 3,264 89% 87%
201-1_A6_c9 Contribution to Responsible IT Projects (K Eur) 132 139 203 89% 87%
201-1_A6_c2  Total number of employees involved in the main social 1,476 2,118 1,095 55% - 76% ---
initiatives
201-1_A6_b1l  Cash contribution (K Eur) 1,550 3,437 3,274 89%
201-1_A6_b2  Staff time cost (K Eur) 655 256 354 89%
201-1_A6_b3  In-kind contribution (K Eur) 165 14 14 89%
201-1_A6_b4 Management Cost of Social initiatives (K Eur) 173 179 327 89% 87%
203-2 Significant indirect economic impacts, including the Qualitative Qualitative Qualitative
extents of impacts
202-2 Proportion of senior management hired from the
local community
202-2_A bl Number of national senior managers 2,299 2,632 2,538 89% --- 90% ---
202-2_A b2 Total number of senior managers 2,474 2,841 2,727 89% === 90% ---
202-2_A _c1 Percentage of national senior managers 92.93% 92.64% 93.07% 89% == 90% ---
202-2_A b3 Number of national employee 70,202 83,725 83,182 89% --- 90% ---
202-2_A b4 Total number of employees 74,102 88,238 87,438 89% --- 90% ---
202-2_ A c2 Percentage of national employees 94.74% 94.89% 95.13% 89% --- 90% ---
202-2_A b5 Number of national employees recruited 10,674 12,090 11,556 89% === 90% ---
202-2_A b6 Total number of employees recruited (Excluding 12,051 13,510 12,596 100% --- 100% ---
acquisitions)
202-2_A c3 Percentage of national employees recruited (Excluding 90.82% 90.75% 91.74% 89% - 90%
acquisitions)
201-4 Financial istance from governments
201-4 A cl Financial assistance from governments (EUR) 75,130,290 90,618,439 90,810,725 --- 97.26% --- 68.94%

205-2: the e-learning excludes Syntel
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D51

Supporting the transition to alow-carbon economy

Environmental extra-financial performance

[GRI103-1Energyl, [GRI103-2 Energy], [GRI103-3 Energyl, [GRI103-1 Emissions], [GRI 103-2 Emissions], [GRI103-3
Emissions], [GRI 302-1], [GRI 302-2], [GRI 302-3], [GRI 302-4], [GRI 302-5], [GRI 305-1], [GRI 305-2], [GRI 305-3], [GRI

305-4],[GRI 305-5]

Atos’ activities, environmental impacts, risks and opportunities overview

As stated in its “raison d'étre” or “statement of purpose”, the
ambition of Atos is to contribute to a “safe, secure and
sustainable environment”. To realize this ambition, the Group
addresses a wide range of environmental issues and intends to
cover in a comprehensive manner all its potential impacts, risks
and opportunities related to its business model and core
activities.

The principal interfaces between the major environmental
issues, on the one hand, and Atos' business model and core
activities, on the other hand, concern its datacenters, offices,
business travel as well as the services, solutions and
technologies offered to clients.

The Group’s main potential impacts, risks and opportunities are
regularly evaluated through specific work and activities:
"materiality  assessments,” "local and global impact
assessments”, dedicated ‘"risk assessments", competition
benchmarks, analyses of stakeholder demands, legal monitoring
and documentary research.

Given Atos' core business, its most significant environmental
impacts relate to energy, travel, greenhouse gases and digital
services, solutions and technologies.

Atos' main environmental risks concern potential changes in
regulations linked to climate change (ability to anticipate and
mitigate), more frequent and more extreme natural events and
disasters (level of resilience) and energy and carbon (new
constraints, new limits and new taxes).

Atos' main environmental opportunities concern its own progress
in terms of operational efficiency and cost reduction, the high

level of resilience of its sites and activities for hosting critical IT
services, the attractiveness of its eco-friendly offerings and the
promotion of sustainable solutions that help its clients with their
own sustainability issues.

In the face of the climate emergency, Atos has committed to
reducing its global impact and, as invited by the European
Commission or the Task Force on Climate-related Financial
Disclosures (TCFD), has also undertaken to better assess,
anticipate and mitigate future changes.

Through its Environmental Program, Atos directly contributes to
the following U.N. Sustainable Development Goals (SDGs):

12 RESPONSIBLE 13 CLIMATE
CONSUMPTION ACTION
ANDPRODUCTION

AFFORDABLE AND
CLEANENERGY

vy
Cd

08 Al

INDUSTRY, INNOVATION 1 SUSTAINABLE CITIES
ANDINFRASTRUCTURE ANDCOMMUNITIES

Overview of Atos’ Environmental Program and main action plans

The Environmental Program has been in place since 2008. Since
then, Atos’ Executive Management has given priority to the
environmental challenges which in turn are monitored by the
Program's governance team.

The Environmental Policy, the Environmental Management
System (EMS) and the ISO 14001 certification implemented

worldwide lie at the heart of the Program and allow significant
progress at local and global levels.

The Group’s main impacts, risks and opportunities are
considered as priority challenges and are addressed through
specific action plans with the involvement of the Divisions,
Support Functions and Global Business Units (GBUs). The
following action plans were in place in 2019:
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® action plans to engage all employees in all entities:
systematically inform and train all employees worldwide and
involve all major internal Support Functions, Divisions and
GBUs;

® action plans on operations and sites: monitor all operations
through the EMS and all main office sites and core datacenters
through the ISO 14001 environmental certification;

® action plans to "do more with less" and reduce energy
intensity and consumption: e.g., by improving the
datacenters’ average PUE (Power Usage Effectiveness) and roll
out energy-saving initiatives;

® action plans to reduce travel impact: constantly favor new
ways of working and remote working tools over travel;
encourage lower-carbon transportation means (e.g., trains

Overview of main commitments

instead of planes); support carbon-free and collective
transport; progressively switch the Atos fleet towards electric
or hybrid cars;

action plans to reduce greenhouse gas emissions: wherever it
is practical and affordable, switch to renewable and/or
low-carbon energy sources; rapidly reduce the Group’s carbon
intensity  with  targets aligned to climate-science
recommendations; offset 100% of the Group’s residual
emissions;

action plans to support Atos clients: offer sustainable fully
carbon-compensated services and new solutions and
technologies to help Atos clients tackle their own sustainability
issues.

In 2016, as part of the Paris Cop21 agreement and the “We
Mean Business Coalition,” Atos’ Chairman and CEO approved
four initiatives to support the global effort to combat climate
change: pursue science-based emission reduction targets to help
limit global warming below 2°C; implement an internal carbon
price to influence investments and favor low-carbon options;
engage in climate policy by anticipating the risks and
opportunities associated with climate change; publicly disclose
climate change-related information.

To track the progress, 60 specific key performance indicators,
collected worldwide at more than 400 office locations and
datacenters are in place. The Group's carbon emission reduction
targets also capture (in one single meta-commitment) the
energy, travel and greenhouse gas priority challenges:

Overview of main results

short and medium-term target: part of the Group’s 2019-2021
Strategic Development Plan, the carbon intensity reduction
target is to achieve a reduction of 7% to 20% by 2021 (tons
of carbon dioxide equivalent (tCO,e) per € million revenue,
2016 base line, Greenhouse Gas Protocol (GHG Protocol)
Scopes 1, 2 and operational Scope 3);

long-term targets: the Group’s carbon intensity reduction
targets for 2021-2030 and 2050 have been officially approved
by the SBTi (Science-Based Targets initiative) as in line with
the world effort to limit the rise of climate change below 2°C
(3.6F) above preindustrial levels (2015 Paris Agreement).

® Environmental monitoring and certification: since 2018,
a global EMS (Environmental Management System) covers the
entire Group and currently around 89% (85% in 2018, 80% in
2017) of Atos’ main sites (datacenters and offices) are ISO
14001 certified or have entered the certification process.

® Carbon intensity: during the period 2008-2015, Atos
achieved 50% in carbon reduction (both in absolute terms and
in intensity). Between 2016 and 2019, Atos further reduced its
carbon intensity by 21.86% after rebaselining in tCO,e per €
million revenue.

® Science-Based Target: between 2012 and 2019, Atos
reduced its carbon intensity (tCO,e per € million added value)
by around -58%. Atos is ahead of schedule and at a level only
expected by 2029.

Trusted partner for your Digital Journey

Residual emissions and carbon offsetting: since 2010,
Atos IDM has offset 100% of all its datacenters’ CO,e residual
emissions and since 2018 the Group has compensated 100%
of all its CO,e residual emissions (datacenters, travel and
offices) through dedicated offsetting programs (wind-farms
projects to generate clean energy and forest protection
projects to capture emissions).

Energy intensity: at the end of 2019, the Group’s energy
intensity was 218.21 GJ] per € million revenue after
rebaselining, 231.56 GJ in 2018, and 243.43 in 2017.

Datacenter energy efficiency: at the end of 2019, the
average PUE (Power Usage Effectiveness) was estimated at
1.72 (1.74 in 2018) for all IDM’s datacenters and at 1.52
(1.57 in 2018) when considering only IDM’s most strategic
core datacenters operated by Atos [GRI302-5].
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® Renewable/low-carbon energy: in 2019, around 32% of
the electricity consumed by Atos worldwide came from
renewable sources. And over 70% of the electricity consumed
by IDM’s core datacenters operated by Atos was renewable
(57% in 2018) and 100% was from low-carbon sources.

Overview of key external recognition
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® Global travel intensity: at the end of 2019, the global travel
intensity was 4,066 km per year per employee (4,662 in
2018, 4,685 km in 2017, 5,614 in 2016 and 6,114 in 2015).

In 2019, Atos was recognized by many key players such as the
CDP (Carbon Disclosure Project), EcoVadis and the DJSI (Dow
Jones Sustainability Index), as a global leader within the IT
sector, based on its actions to tackle its environmental impacts,
reduce its carbon emissions and mitigate the business risks of
climate change:

® CDP: In 2019, for the seventh consecutive year, Atos was
recognized as a global leader within the IT sector on the CDP
Climate Performance Leadership Index and was awarded an
“A" grade. This score (in Disclosure, Awareness, Management,
Leadership) demonstrates its “high level of environmental
stewardship, and the quality of its actions and approaches in
managing climate change”;

® EcoVadis: In 2019, Atos was awarded gold status with a
score of 80/100 compared to an industry average score of
40/100 for its overall environmental performance;

D52  Environmental management

® DJSI: Atos’ 2019 overall environmental performance received
a score of 94/100, compared to an industry average score of
42/100. Atos was selected both in the World and Europe
Indices and ranked n°1 for its Sustainability Leadership in the
software and services industry category;

® Carbone 4: In a survey published in 2019, Carbone 4, a
leading independent consulting firm specialized in low carbon
strategy and climate change adaptation, analyzed the ability
of the CAC 40 companies (the 40 largest French stocks on the
French stock market index) to identify, evaluate and manage
the physical risks associated with climate change. Atos was
ranked among the Top 3 most advanced CAC 40 companies in
the reporting of physical risks.

[GRI103-2 Energyl, [GRI103-3 Energyl, [GRI103-2 Emissions], [GRI103-3 Emissions]

D521

Governance - management approach

The Senior Executive Vice-President, Chief Digital &
Transformation Officer and Head of CSR, is a member of the
Group Management Committee. He reports directly to the Atos
Chief Executive Officer, oversees the entire Corporate Social
Responsibility Program and regularly informs the Executive
Committee of the Program’s latest environmental initiatives,
objectives and results. Since 2018, Atos' Board of Directors has
had a specific committee dedicated to Corporate Social and

Environmental Responsibility (CSR). In 2019, this committee
met regularly, and Atos experts were invited to cover the
environmental topics. While being addressed within the CSR
Program governance (explained in chapter D.1), environmental
issues are also monitored by the Group Environmental Program
Manager and a dedicated team. Within the Business Units, the
heads of CSR supervise the environmental challenges at regional
and local levels.
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D522 Environmental Policy, high-level principles and operational guidelines

The current version of the Group’s Environmental Policy has
been in place since 2016 and is available on the Atos website.
The Policy is aligned with the Group’s strategic ambitions and
with the Atos Group’s CSR program.

The purpose of the Policy is to provide high-level principles, over
the short and long term, regarding the Group’s main
environmental challenges. The Policy is applicable to all Atos’
entities and operations, all office sites and datacenters
regardless of their location. The entire Atos organization (100%)

is covered, including its suppliers and subcontractors. The Policy
is also a reference document for our external stakeholders to
better understand the engagement of Atos in favor of the
environment.

The Policy is complemented by a book of operational guidelines
and objectives per environmental challenge. It includes
information about the context, main concrete instructions,
ambitions, objectives or targets at Group and/or at local level,
and reporting process requirements.

D523 Environmental Management System and ISO 14001 Certification

[A14]

The Environmental Management System (EMS) is in place at
Group level and in all main Global Business Units (GBU). All ISO
14001 certified sites have implemented their own local EMS.

The EMS and the ISO 14001 certification of the Group’s main
sites are the two operational tools that help us:

® implement and operate the Environmental Program, its Policy
and its Operational Guidelines company-wide;

® monitor the Group’s priority challenges (energy, travel, carbon
emissions) and local challenges (e.g., water, waste,
biodiversity...) through consistent action plans and controls;

® avoid the risks of non-compliance with regulations and
stakeholder requirements;

® maintain or gain new market share as ISO 14001 certification
is increasingly requested by clients.

All Atos’ main sites meeting the Group’s certification criteria
(core datacenters operated by Atos and office sites with more
than 500 internal employees) must enter the certification
process and achieve certification.

Considering both the ongoing acquisition strategy and
consolidation programs, the number of sites meeting the Group's
certification criteria and the number of certified sites regularly
evolve over time (as sites join or leave the Group).

In several GBUs, sites which do not formally fulfill the Group’s
certification criteria are also certified to anticipate regulations
and meet local market needs and expectations.

At the end of 2019, 103 offices and datacenters were certified.
The Group’s current objective is that at the end of each year, at
least 80% of its main sites (those meeting the criteria for
certification) are to be either certified or in the process of
certification. At the end of 2019, around 89% of these main sites
were ISO 14001 certified or had entered the certification process
(85% in 2018, 80% in 2017) and around 81,200 employees
were working in one of these sites (66,800 in sites already
certified and 14,400 in sites in the process of being certified).
Also, at the end of 2019, 100% of the employees were covered
by the Environmental Policy and the EMS.

D524 Communication, information and training process

Atos rolls out an annual communications plan covering all its
main environmental challenges and widely and regularly
communicates internally and externally through flyers, videos,
reports, posts, blogs, position papers, websites, external ratings,
press releases, information spaces, dedicated meetings and
trainings.

Regarding internal communication and awareness: the internal
global reporting process is supported by dedicated training on
environmental challenges and KPIs; the EMS / ISO 14001
certification program is supported by mandatory e-learning to
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engage all employees and promote eco-friendly behavior
worldwide; several digital collaborative communities address
sustainability topics such as environmental challenges, market
trends, stakeholder expectations, innovations, business
challenges and best practices.

In 2019, a new mobile Atos Green App was launched and two
hackathons were organized (events during which specialists
meet for several days around a collaborative computer
programming or digital creation project) to deliver sustainable
solutions for the InnovAtos 2020 event.

126



Regarding external communication, Atos regularly addresses
specific sustainability issues:

® in publications such as Atos Connect with an article on "The
factory of tomorrow capable of manufacturing products in a
responsible way by reducing raw materials, water and energy
consumption" or in Atos Ascent entitled "How digital enables
the transformation into the sustainable circular economy";

® at special events such as the 2019 Atos IT Challenge where
the Technical University of Berlin was recognized with an
award for an agricultural application that helps farmers
minimize the amount of fertilizer and pesticides they need, as
well as at Atos’ annual CSR stakeholders meeting in 2019,
where thoughts and action plans on major environmental
issues were presented and debated;

Corporate Responsibility

D5 Supporting the transition to a low-carbon economy

® in collaboration with many organizations, working groups,
think tanks, professional unions and clients to discuss and
disseminate technological and environmental best practices.
For example, with Defra (the Department for Environment
Food & Rural Affairs in the UK) or with the Institut Bull in
France;

® by officially supporting initiatives such as the French Business
Climate Pledge in 2019 involving a group of 99 French
companies who reaffirmed “the need to collectively change
course by accelerating innovation and R&D through
investments in low carbon solutions, to bring about a drastic
reduction in GHG emissions”.

Dedicated information is available on the Atos website (atos.net)
and its CSR specific mini-site.

D53  Main environmental risks and opportunities
[GRI103-2 Energy], [GRI103-2 Emissions], [GRI 201-2], [A7],[A20]

This chapter covers the potential environmental risks that could
adversely affect the Group’s goals to create value together with

D531

the potential environmental opportunities that are open to Atos
and its clients to balance those risks.

New requests regarding climate change disclosures

[GRI 305-1], [GRI 305-2], [GRI 305-3], [GRI 305-4], [GRI 305-5]

Key players (such as political institutions, main financial and
economic organizations, NGOs, clients, student groups) regularly
invite companies to disclose climate change-related information.
This was the case in 2019 for the European Commission through
its 2019 Guidelines regarding Climate Related Information and
the TCFD through its Climate-related Financial Disclosures. They
favor a double materiality approach that considers both the
potential impacts of climate change on companies (risks and
opportunities) and the potential impact of companies on the
climate. In view of the predictable and significant consequences
of global warming, Atos welcomes these new requests and is
officially a supporter of the TCFD initiative.

Atos uses the scenario analysis approach to assess the resilience
of its activities, considering both physical and transformation
risks, as well as different geographies, time horizons and
climate-related models (including a 2°C scenario and a business
as usual 4°C scenario). The identification of the main

environmental risks and opportunities is carried out by internal
experts from internal support functions, using a combination of
analysis, tools and processes and with the support of external
experts.

In connection with this work, three specific climate
change-related operational risks and operational opportunities
have been described in the Group’s 2019 submission to the CDP
Climate Change Questionnaire and are accessible online
(https://www.cdp.net/en/climate).

For each specific risk and opportunity, the following dimensions
are investigated: type; where the driver occurs in the value
chain; primary climate-related drivers; specific description for
the Company; time horizon; likelihood; magnitude of impact;
potential financial impact; explanation of the financial impact;
management method; cost of management; impact on business
and level of consideration in the financial planning process.

D532 Main environmental and climate-related risks overview

Atos identifies, monitors and mitigates its main environmental
and climate-related risks through the following complementary
tools and processes:

Identification/evaluation:

The materiality and risk assessments, including stakeholders’
interviews conducted with the help of external consulting firms;
the assessments before determining new operational locations
and/or when new sites come under the Group’s control
(geographical location); the annual “"Risk Assessments” done by

Atos’ insurer (including natural risks/hazards, potential impacts
on the environment and onsite visits); the “Flood Maps” covering
all Atos sites (datacenters and offices); the “Resiliene Index”
(RiskMark Score) and “Risk Heat Map” including resilience advice
and recommended action plans; the evaluation of the maturity
of key suppliers and strategic partners in the field of
climate-related risks; the climate change models to identify the
foreseeable impacts (transformation, acute, chronic); the climate
change macro and micro-economic scenarios to identify the
potential business impacts.

ATOS | Universal Registration Document 2019

127




Corporate Responsibility

D5 Supporting the transition to a low-carbon economy

Monitoring/Mitigation:

The Enterprise Risk Management Process (monitoring main risks
that can impair the achievement of the Group’s objectives); the
GBUs, Divisions and Support Functions action plans; the
Environmental Program action plans; the EMS (Environmental
Management System); ISO 14001 certification of Atos’ main
sites; the Book of Internal Control (BIC); the Legal Risk Mapping
and the policies that frame all activities; the Global “crisis
management policy” and extensive “business continuity”
strategies including “local crisis scenarios” and local “continuity
plans”/ "recovery procedures”; the Safety and Emergency
Response Tool (SERT).

Atos’ main environmental and climate-related risks:

Atos' main environmental risks concern: potential changes in
regulations linked to climate change (ability to anticipate and
mitigate); more frequent and more extreme natural events and
disasters (level of resilience); and energy and carbon (new
constraints, new limits, new taxes).

Potential changes in regulations linked to climate
change

Regarding compliance with environmental regulations, the ISO
14001 certification of all Atos major sites involves legal
monitoring and constant information on potential changes. Legal
monitoring at Global Business Units level is also implemented,
with the aim of alerting global issues that may need to be
addressed by all the sites, whether certified or not. Thanks to
this close monitoring of the regulation, no significant
environmental fines or non-monetary sanctions were identified in
2019 (also none in 2018 and 2017).

Residual risk: In the short to medium term, although new
changes in regulations are very likely, at Atos the magnitude of
the potential residual impacts is perceived as low in view of the
ongoing monitoring, and mitigation actions undertaken to
anticipate and absorb the coming changes.

More frequent and more extreme natural events and
disasters
[GRI 201-2],[A20]

Climate change will result in more frequent and more extreme
natural events. When considering natural disasters, Atos
addresses both the resilience of the activities and the safety of
its employees. In relation to the resilience of activities, Atos
considers upstream preparation, the resistance capacity during
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an event and the recovery capacity after an event. Among the
many different tools and processes put in place at Atos to
prevent or mitigate the impact of natural disasters, two are
highlighted here to illustrate Atos’ approach to employee safety
and business continuity.

Regarding employees’ safety: Since 2017, Atos has operated its
own Safety and Emergency Response Tool (SERT) that is
activated in areas where a natural disaster has occurred and
could put Atos employees’ safety at risk. In 2019 SERT was
activated in Asia Pacific following natural disasters, in North
America following hurricanes, in Greece after an earthquake and
in South America for geopolitical movements. Thanks to this
tool, the Group is able to ascertain within 48 hours whether the
overwhelming majority of its employees are safe or need
assistance. In the light of a natural disaster, terrorist attack or
any kind of emergency, the employees identified as part of a
geographical danger radius receive an email from Atos Security
and Safety. Through this online tool accessible to all employees
7/7, 24/24, employees can report their status, the status of a
colleague(s) and also request assistance.

Regarding business continuity: Extensive business continuity
strategies have been implemented, resulting in the ability to
provide services from different locations. Notably, the core
datacenters are twin datacenters with full duplication capacity
(synchronous data and IT infrastructure replication). These
business continuity strategies can minimize the effects of local
phenomena and aim to mitigate wider extreme natural events as
well as other disruptions such as fires or civil disturbances.

Residual risk: In the medium term, more frequent and extreme
natural events are very likely. Due to the current geographical
localization of Atos’ main sites and the tools or processes in
place, the magnitude of the potential concrete impacts is
perceived as between low and medium (see above section about
main risks identification and monitoring).

Energy and carbon emissions (new constraints, new
limits, new taxes)
[GRI201-2]

Energy and carbon emissions are among the priority challenges
considered by Atos. The continuous effort made to reduce
energy consumption, improve efficiency, limit travel impact and
reduce carbon emissions progressively improve the Group’s
ability to operate in a low-carbon economy. The introduction of a
first level of internal carbon price linked to the cost of offsetting
also helps to prepare the Group for higher taxes in the coming
years.
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Regarding carbon taxes: Impact valuation assessments have
been carried out on an annual basis since 2017. In 2019, based
on a social cost of carbon ranging from €58 to €81 (based on the
Stern report and meta-surveys), the impact valuation linked to
Atos’ gross Greenhouse gas (GHG) emissions comprised between
€14.3M and €20M. In 2019, when considering the offsetting of
100% of its residual emissions (compensation and capture), the
volume and the social cost of Atos’ emissions were zero.
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Residual risk: In the medium term, specific issues (cost, taxes,
regulations) regarding energy and GHG emissions are very
likely. At Atos the magnitude of the potential concrete impact is
perceived as low, thanks to the long-term ongoing
Environmental Program that helps prepare the Group to operate
in a low-carbon economy.

MAIN RISK OVERVIEW
Risk Likelihood* Time horizon* Magnitude ofimpact*  Challenge / mitigation
Potential changes Very likely Short to Low Ability to anticipate and absorb

in regulations linked
to climate change

Medium-term

regulatory changes

More frequent Likely
and more extreme natural events
and disasters #

Medium-term

Low to medium Site geographical localization
and ability to maintain the

appropriate resilience level

Energy and carbon emissions
(new constraints, new limits, new
taxes) #

Very likely

Medium-term

Low Ability to reduce consumption,
GHG emissions and exposure

* Likelihood: chances the event/ risk will materialize. (scale from trivial to almost certain).
* Time horizon: short-term (0-3 years), medium term (3-10 years) and long term (10+ years).
* Magnitude of impact for Atos’ operating margin: Very low = below 10 M€, Low = below 50 M€, Medium = below 200 M€, High = Above.

# more details can be found on the CDP Web site.

D533 Main environmental and climate-related opportunity overview

Atos' main environmental opportunities concern: its own
progress in terms of operational efficiency and cost reduction;
the high level of resilience of its sites and activities for hosting
critical IT services; the attractiveness of its eco-friendly offers;
and the promotion of sustainable solutions that help its clients
with their own sustainability issues.

Operational efficiency and cost reduction: Atos rolls out
global and local action plans to improve its operational efficiency
and reduce its energy consumption, its carbon emissions and the
associated costs. Further information can be found in chapter
D.5.4.

Resilience of sites and activities to host critical IT
services: Atos rolls out specific action plans that contribute to
future-proof its sites and activities. This contributes to the
Group's attractiveness for clients seeking hosting services that
are resilient to extreme natural events. Further information can
be found in chapter D.5.3.2

Attractiveness of eco-friendly offerings (Green IT): Atos
invests in the development of new products and services that,
through R&D and innovation, reduce as much as possible their
environmental impact and reflect shifting consumer preferences.
E.g. Carbon-compensated hosting services (see chapter D.5.4.3)
or supercalculators that are among the most energy-efficient
worldwide (see chapter D.5.4.4). This contributes to the Group's
attractiveness for clients seeking eco-friendly digital solutions.

Promotion of sustainable solutions (IT for Green): Atos
innovates and delivers new technologies and solutions that help
its clients tackle both their business and environmental
challenges. This contributes to Atos’ attractiveness for clients
seeking to reduce their environmental impacts and improve their
positive contribution to the planet (see chapter D.3.5). In 2019,
the total revenue for these offerings represented a revenue of
€ 2.764 billion (including around 20% with a direct impact on
the environment).
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MAIN OPPORTUNITIES OVERVIEW

Challenge/ ability to seize the

Opportunity Likelihood* Time horizon* Magnitude ofimpact* opportunity

Operational efficiency and cost Certain Current Low Ability to roll out global/local

reduction # programs like Atos’ ongoing
office and datacenters
optimization programs

Resilience of sites and activities Likely Medium term Medium Ability to offer demonstrably

to host critical IT services #

more secure and resilient sites
and activities against climate
change events

Attractiveness of eco-friendly Certain Current
offers and promotion of

sustainable solutions #

High Development of new products
or services through R&D and
innovation to reflect shifting
consumer preferences

* Likelihood: chances the event/ risk will materialize (scale from trivial to almost certain).
* Time horizon: short-term (0-3 years), medium term (3-10 years) and long term (10+ years).
* Magnitude of impact for Atos’ operating margin (opportunity 1) and revenue (opportunities 2 and 3): Very low = below 10 M€, Low =

below 50 M€, Medium = below 200 M€, High = Above.
# more details can be found on the CDP website.

D54 Environmental action plans and detailed results

This section covers in detail the action plans related to the
Group’s environmental priority challenges: energy, travel and
carbon emissions.

The rapid transformations in the Group both internally and
externally (acquisitions or divestitures) have a direct impact on
its environmental footprint. New changes in geographic areas

D541 Carbon emissions

(with specific local energy mix) or in activities and production
capacities with different carbon intensity profiles (e.g., new
industrial business versus services) must be considered. To
accommodate these changes and stay in line with the reality of
the Group at similar scopes, Atos regularly realigns its absolute
and intensity baselines and targets.

[GRI 305-1], [GRI 305-2], [GRI 305-3], [GRI 305-4], [GRI 305-5]

Carbon emissions are, alongside travel impact and energy
consumption, one of the most material environmental challenges
for Atos.

Absolute: Scopes 1, 2 and 3-part A “operational Scope 3”
CO.e emissions

As explained above, absolute emissions are impacted by the
Group's rapid transformations (acquisitions or divestitures). In
order to compare different years on equivalent perimeters, it is
necessary to reintegrate or exclude the absolute emissions
associated with these transformations.

Scopes 1, 2 and 3-part A ("Operational Scope 3") regroup all
emissions linked to travel and energy consumption in Atos’
offices and datacenters and Scope 3-part B regroups all “Other
Scope 3 emissions.” The sub-scope “Operational Scope 3"
regroups categories covering Atos’ main challenges and activities
under operational control or direct influence. The sub-scope
“Other Scope 3 emissions” regroups other categories not under
Atos’ direct control or influence.

In 2019, Atos’ absolute emissions covering Scopes 1, 2 and
3-part A for its activities worldwide amounted to 242,986 tons of
CO,e. In 2019, the activity perimeter included Syntel and
excluded Worldline.

Trusted partner for your Digital Journey

This CO,e perimeter covers 100% of Atos Revenue perimeter
and 96.6% of the emission sources have been validated by
external auditors. On the same perimeter, Atos’ rebaselined
absolute emissions were around 254,608 in 2018 and 301,125 in
2017. (Previous published figures before rebaselining: 222,137
in 2018 and 238,123 in 2017).

In 2019, Scope 1 represented around 9% of the absolute
emissions, Scope 2 around 34% and Scope 3-part A around 57%
(respectively 14, 29 and 57% in 2018 and 15, 35, 50% in
2017). In terms of business activities, the datacenters
represented 46%, the offices 31% and travel 23% (respectively
47, 25 and 28% in 2018 and 46, 26 and 27% in 2017).

In 2019, Atos offset 100% of its total CO,e gross emissions for
Scopes 1, 2 and 3-part A.

The GHG Protocol also advises publishing a “Dual Reporting” for
the Scope 2 CO,e emissions (related to electricity) using both
“location-based  conversion factors,” (from international
databases such as the International Energy Agency) and
“market-based conversion factors” (from energy providers). Atos
has deployed a process to collect these “market-based
conversion factors” from its main providers in countries where its
energy consumption is the most significant.
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The most reliable data was for Germany, France, Spain and the
UK weighing around 43% of the Group's electricity consumption.
Due to the substantial (or enormous) use of renewable or
low-carbon energy in these countries, there is no significant
difference between emissions estimated using “market-based
conversion factors” or “location-based conversion factors” and
the impact on the Group’s absolute emissions is below 1%.

Absolute: Scope 3-part B “other Scope 3 emissions”
CO.e emissions

In 2019, the Scope 3-part B covering all the “other Scope 3
emissions” represented around 95% (96% in 2018) of the
Group'’s total emissions (all scopes combined). Within this Scope
3-part B, the most significant categories representing around
96% (93% in 2018 and 92% in 2017) of the Scope were the
upstream categories 1 “Goods and services” and 2 “Capital
goods” (around 79% in 2019, 76% in 2018, 73% in 2017) and
the downstream category 11 “Use of sold products” (around
17% in 2019, 17% in 2018, 19% in 2017).

These emissions have been estimated using the GHG Protocol
Scope 3 Evaluator for categories 1 and 2, and sectorial surveys
for category 11. In all cases, in terms of emissions, the level of
uncertainty remains high and the results must be considered as
orders of magnitude.

For categories 1 and 2 (concerning products and services
purchases), the emissions are linked to Atos’ supply chain. The
monitoring of Atos’ supply chain is done through EcoVadis, as
described in chapter D.4.3.2. For category 11 (emissions from
the use of IT equipment sold to clients), progress is being made
by continuously improving the energy efficiency ratios of Atos’
technologies and solutions, but the volume of emissions also
depends on where the equipment is implemented and on the
local energy mix.

Intensity CO,e emissions

As explained above, intensity emissions are impacted by the
Group's rapid transformations (acquisitions or divestitures). To
be able to compare different years on an equivalent perimeter, it
is necessary to reintegrate or exclude the revenues
(denominator) and emissions (numerator) associated with these
transformations. In terms of performance, intensity figures are
also more significant than absolute figures in understanding the
trends and progress achieved (e.g., capacity to generate more
revenue with less emissions).

In 2019, after rebaselining, Atos’ intensity emissions covering
Scopes 1, 2 and 3 - part A (“operational Scope 3") were 20.97
metric tons of CO,e per € million and 2,251 metric tons per
employee. In 2019, the activity perimeter included Syntel and
excluded Worldline. On the same perimeter, Atos’ rebaselined
intensity emissions per € million were around 22.26 in 2018 and
24.88 in 2017. (Previous published figures before rebaselining
were 18.22 in 2018 and 19.28 in 2017). The difference between
the rebaselined data and the published data is directly linked to
the differences in intensity between the entities that have joined
the Group and the entities that have left the Group.
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Intensity CO,e targets

Between 2008 and 2015, Atos reduced its carbon emission by
-50% both in intensity and absolute.

In the short term, Atos’ commitment - as part of the Group's
2021 Strategic Plan - is to further reduce its carbon intensity
from 7 to 20% by 2021 (tCO,e per € million revenue, 2016 base
line, for operational scopes 1, 2 and 3A). The expected annual
progress was a reduction in intensity of around 2% a year. At
the end of 2019, the Group intensity had reduced by -21.9%
(2019 perimeter including Syntel and excluding Worldline, 2016
rebaselined to match the same perimeter).

In the medium and long terms, Atos intensity targets for 2030,
2040 and 2050 have been accepted by the Science-Based Target
initiative (SBTi) as in line with the global ambition to keep global
warming below 2°C. The 2050 intensity objective measured in
tCO,e per € million value added (operating margins) is to reduce
by 86% (2012 base line). This means a reduction in intensity of
around 5% each year. At the end of 2019, Atos reduced its
intensity emissions by about 58%, ahead of schedule and at a
level of reduction expected only by 2029. In 2019, following
recent reports by the Intergovernmental Panel on Climate
Change (IPCC), the SBTi sent out additional recommendations to
progressively reset all SBT targets and aim at keeping global
warming at 1.5°C only.

Carbon-saving initiatives, decarbonized energy and
offsetting
[GRI305-5]

The progress made in intensity in 2019 (tCO,e/M€ revenue) is
linked to the direct progress made to reduce emissions
(numerator), to the changes in turnover and number of
employees (denominator) and to the evolution of the conversion
factors (e.g. conversion of energy in CO,e).

In 2019, thanks to this progress in intensity, 14,931 tons of
CO,e emissions were avoided (29,971 in 2018 and 23,692 in
2017). The amount avoided in the offices and datacenters
through energy-saving initiatives and optimization programs can
be found in the following sections and in the KPI overview
section.

In addition, Atos has launched a program to gradually and
whenever possible migrate from carbon-based electricity
(generated by fossil fuels) to low-carbon electricity (renewable
and decarbonized energy including nuclear). The goal is to tend
towards 100% of renewable and decarbonized electricity to
support the Group carbon Science-Based Target (-86% by 2050
versus 2012) and to reduce as much as possible its residual
emissions.
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Concretely, upon the renewal of energy and electricity supply
contracts, Atos division managers and procurement managers
are required to systematically consider a shift towards
decarbonized energy sources and/or towards less impactful
energies. The progress accomplished in recent years is very
significant and also strongly influenced by local energy market
capacities and constraints. At local level, the program
implementation depends on several criteria such as the type of
local supply or the availability and price per kWh. It involves
taking into consideration local, national or international
environmental regulations and tax regulations such as carbon
tax, for instance.

In the Atos technological delivery center in Pune in India, which
hosts more than 12,000 employees, a massive solar panel
installation is being planned. The potential production is
estimated at around 1.5 MWp. It will enable self-generation of
local green electricity and drastically reduce the consumption of
highly carbonized local electricity. Other large sites such as
Chennai and Tirunelveli will follow with a similar initiative that
has been initiated with the installation of solar panels on the
roofs of datacenters to generate renewable electricity and
increase local autonomy.

At the end of 2019, several large countries hosting main
datacenters and offices, such as France, Germany, the
Netherlands and the United Kingdom, were mostly being
supplied with decarbonized electricity. As an example, since
2018, almost 100% of the electricity consumed in the
datacenters and offices managed by Atos in France came from
renewable sources. This initiative was renewed in 2019.

D542 Travel and new ways of working
[GRI302-2],[GRI 305-5]

At the end of 2019, after rebaselining around 32% of the
electricity consumed by Atos worldwide came from renewable
sources. In 2019, the activity perimeter included Syntel and
excluded Worldline. (34% published in 2018 before
rebaselining). Also at the end of 2019, around 100% (95% in
2018) of the electricity consumed in the core datacenters
operated by Atos (co-location excluded) came from decarbonized
sources (70% renewable and 30% nuclear).

Furthermore, since 2018, Atos has compensated (offset) 100%
of its datacenter, office and travel residual CO.,e emissions
through a dedicated offsetting program. Since 2019, this
offsetting has been carried out through wind farm projects and
through forest protection projects on an equal basis or 50/50
proportion. Wind farm projects generate clean electricity and
prevent local energy customers from emitting new emissions
from using fossil fuel. Forest protection projects enable
nature-based removal or carbon capture (or sequestration,
carbon sinks, wells, pits) and fully counterbalance carbon
emissions. Carbon capture is a game changer to tackle climate
change. In 2019, the total volume of Atos’ emissions avoided
and captured was equivalent to the Group’s annual emissions
(242,986 tons of CO,e). Therefore, Atos' net CO,e emissions for
its Greenhouse Gas Protocol Scopes 1, 2 and Scope 3 part A
(operational scope) are zero when all the offsetting projects are
taken into account.

Atos IT services and hosting services are carbon-compensated
worldwide. Atos’ clients can report zero (0) CO,e emissions in
relation to their solutions hosted in Atos’ datacenters.

Travel impact is, alongside carbon emissions and energy
consumption, one of the most material environmental issues for
Atos. Travel is a source of energy consumption, pollution and
GHG emissions. Atos aims to limit the environmental footprint
linked to travel through a range of initiatives, which comprises:

® new ways of working, including the use of remote digital
collaboration tools such as Circuit Unify, to enable employees
to reduce their environmental footprint and gain flexibility;

® global and local policies or instructions to limit travel or to
favor less polluting and less greenhouse gas emitting means
of transportation (e.g. favor trains over cars or planes for
business trips);

® action plans to maximize the number of electric and hybrid
vehicles. In France, the “MyCar” electric fleet has been
available for employees’ business travel since 2012;

® action plans to reduce the average CO,e emission level of
Atos’ car fleet: the Group’s car leasing policy stipulates that
leased cars must be below 120g CO,e/km (116g CO,e/km in
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countries such as France). In 2019, after major acquisitions,
89% of Atos’ car fleet of around 6,500 vehicles was below
120 g CO,e /km. At the end of 2019, the effective average
emissions for Atos’ fleet cars were around 105.5g CO,e /km;

® additionally, best practices are in place in some countries to
encourage the use of bicycles thanks to financial support, bike
leasing and the implementation of bicycle shelters (e.g., in
Germany, France, Belgium); to encourage car sharing (e.g.,
since 2017, in France, a dedicated app, mainly used for
commuting, is available for all employees and in some
locations, carpooling park slots have been introduced); and to
encourage multimodal mobility allowances as an alternative to
all-car solutions.

In 2019, in terms of travel intensity, the average number of
kilometers traveled per employee was 4,066 (4,662 in 2018,
4,720 in 2017, 5,614 in 2016 and 6,114 in 2015). The split of
distances traveled by means of transport can be found at the
end of the chapter in the KPI overview section.
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D543 Energy consumption and intensity ratios
[GRI1302-1], [GRI 302-2], [GRI 302-3], [GRI 302-4], [GRI 302-5]

Energy consumption is, alongside carbon emissions and the
impact of travel, another of the most material environmental
issues for Atos.

All countries in all Business Units measure and report their
energy consumption for all their office sites and datacenters. In
2019, the activity perimeter included Syntel and excluded
Worldline. On this perimeter, Atos’ rebaselined intensity energy
consumption was around 218.21 GJ per € Million revenue. This
represented a decrease of around 5.8% between 2018 and 2019
(231.6 in 2018, 242.6 in 2017).

On the same perimeter including Syntel and excluding Worldline,
the Group's energy consumption was 23.9 GJ per employee in
2019. (Figures previously published: 28.11 in 2018, 29.68 in
2017 and 32.18 in 2016).

The split of energy consumption by types of activity
(datacenters, offices) and by types of fuel can be found in the
KPI overview section, at the end of this chapter.

Offices: energy efficiency and saving initiatives

As described in the Atos Global Real Estate Policy, Real Estate is
one of Atos’ key players contributing to the Group’s
environmental and sustainability objectives as set out in the
Group’s Environmental Policy.

Since 2014, a global consolidation and optimization program has
been underway in the offices. Each year the program leads to
the consolidation of offices, the closure of existing ones or the
opening of new ones.

In 2019, the optimization program continued, with the further
integration of sites from recently acquired companies. At the end
of 2019, Atos sites represented more than 1.2 million m2
including Syntel (versus 1.3 in 2018, 1.1 in 2017, 1.2 in 2016)
distributed in more than 450 locations worldwide. In 2019, this
program saved the equivalent of circa 11% of the real estate
expenditure.

The global Real Estate/Logistic and Housing Policy promotes
strict guidelines and processes for real estate management,
which all Business Units must apply. The policy promotes
energy-efficiency criteria for the selection of new locations and
for the extension and rationalization projects. Energy-efficiency
criteria such as smart design and low-energy building
techniques, “efficiency-label” certifications and standards (LEED;
BREEAM; HPE; THPE; DGNB) as well as highly energy-efficient
appliances or public transport availability are considered.

In addition, the Atos Smart Campus concept includes new ways
of working, such as open spaces, desk-sharing, activity-based
working spaces, digital tools, home, mobile and co-working.
These new ways of working positively contribute to the
environmental footprint of the offices and employees. Thus, the
reduced number of square meters used for performing specific
activities also reduces the lighting, heating or cooling needs.

In 2019, Atos India announced the opening of a new Global
Delivery Center in Tirunelveli. The design of the campus has
been inspired by the local culture, with employee-friendly
architecture where social spaces seamlessly integrate with work
zones. Additionally, the campus design makes optimal use of
natural light and incorporates the latest energy conservation
principles to promote sustainability. The site achieved the LEED
Gold Certification level. LEED, or Leadership in Energy and
Environmental Design, is the most widely used green building
rating system in the world.

All Atos’ large office sites also benefit from the ISO 14001
certification program and closely monitor their energy
consumption. Over the years, in terms of energy optimization,
numerous actions have been taken by the sites (e.g., regarding
heating, cooling, insulation, lighting and space optimization). In
2019, actions for which the specific contribution to the reduction
of energy consumption could be isolated and accurately
measured, have helped reduce Atos’ energy consumption in its
offices by 28,803 GJ (18,847 in 2018), corresponding to around
0.4 million euros of cost savings.

The global energy consumption in the offices was 820,101 GJ in
2019. The energy intensity was 7.6 GJ per employee in 2018
(8.2in 2018 and 8.7 in 2017).

Datacenters: energy efficiency and energy-saving
initiatives

Since 2014, a global consolidation and optimization program has
been underway in the datacenters. Each year the program leads
to the closure or migration of existing datacenters and the

opening of new ones. At the end of 2019, Atos managed 98
multi-customer datacenter sites in 79 locations in 29 countries.

Global Business Units systematically apply Infrastructure & Data
Management Division guidelines and processes impacting energy
consumption, energy efficiency and energy-saving initiatives.
They also consider “energy-efficiency criteria” in the
decision-making process when selecting new locations or in
extensions and rationalization projects.

Over the years, in terms of energy optimization, numerous
actions have been taken by Atos at its datacenters. The best
practices introduced include: the rationalization of electrical
installations; the installation of slabs preventing air loss through
suspended floors; a rise in supply air temperature; the ability to
use fresh air or water for cooling; the optimization of the fan
speed; the introduction of containment corridors to create cold
air zones; the updating of the cooling to be more energy efficient
in each hardware refresh situation; the reuse of waste heat for
new uses; the use of management tools for regular
measurement of power usage effectiveness (PUE); the adoption
of green IT solutions to optimize hardware and its usage
(consolidation, virtualization, cloud) and the installation of solar
panels on the roofs to generate renewable electricity and
increase local autonomy.
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The energy efficiency of the datacenters is measured through
the long-term evolution of the PUE (Power Usage Effectiveness).
The PUE is among the “7 strategic business criteria” of the
datacenter consolidation and optimization program and also a
key indicator when choosing a new location.

At the end of 2019, after new acquisitions requiring further
optimizations or implying new consolidations, Atos’ average PUE
for all its datacenters was estimated at 1.70 (1.74 in 2018) and
1.52 (1.57 in 2018) when considering only the "“Core”
datacenters (previously called “Strategic”). Forecast 2022
around 1.45 for core data centers and around 1.62 for all data
centers. (scope: Infrastructure Data Management datacenters).

The evolution of the PUE can only be assessed in the long term
as it can be directly impacted by new acquisitions and depend on

numerous external factors, including the datacenters’ occupancy
rate and the weather conditions. In 2019, the energy saved
thanks to the improvement of the PUE in the datacenters was
estimated at over around 13 million kWh (3 million in 2018,
920,000 in 2017).

The new datacenter in Les Clayes-sous-Bois has a theoretical
PUE of 1.22 and since 2017, Atos’ most energy-efficient
datacenter is Longbridge near Birmingham, with a theoretical
PUE of 1.12 (very close to the theoretical minimum of “1”)
obtained by indirect free air cooling and a renewed
infrastructure.

The global energy consumption in the datacenters was
1,708,532 GJ in 2019 (versus 1,893,858 in 2018).

D544 Other environmental challenges linked to digital solutions and technologies

[GRI302-5]

Green digital services, solutions and technologies

Green computing or green ICT (Green IT including
Communication) is the study and practice of environmentally
sustainable computing. Its main goals are to reduce the use of
hazardous materials and factory waste, to maximize the energy
efficiency during the product's lifetime and to improve the
recyclability of old products.

Long perceived as immaterial or virtual, the impact of digital and
its physical infrastructure is now a well-known reality. ICT
accounts for 10% of global energy consumption and could reach
20% by 2025. The overall ICT CO,e emissions are already
around 4% of global emissions and this figure is growing steadily
driven by end-user usage and video consumption. To tackle this
increase, a systemic approach is needed, and the overall ICT
footprint needs to be assessed in its entirety (systems,
datacenters, IT services, and software etc.).

The promotion of sustainable services, solutions and
technologies that help Atos’ clients to progressively resolve their
own sustainability issues is an important responsibility for Atos.
This is already clearly reflected in the Group's eco-designed
supercalculators, eco-efficient datacenters and sustainable
digital solutions.

Supercalculators and energy optimization

For many years, Atos’ BullSequana supercomputers have been
listed in the world Green 500 list
(https://www.top500.0rg/green500/lists/2019/06/), which
grades the most energy-efficient supercomputers in the world.
Their energy efficiency has also clearly been attested by results
(Megaflops/W) on the Linpack test, wused to rank
supercomputers. At the end of 2019, Atos had 12
supercomputers in the Top 100 of the GREEN500 List.

Thanks to a steady stream of green innovations, each new
generation of supercomputers is more energy-efficient than the
previous one. As an example, the patented Enhanced Direct
Liquid Cooling system contributes to placing Atos’
supercomputers among the most energy-efficient machines with
an efficiency index of 1.01 to 1.03. This means that they
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consume only 1 to 3% of their energy for cooling, compared to
10 to 20% with traditional air-cooling systems.

For example, in 2019, Atos designed for GENCI the Joliot-Curie
supercomputer dedicated to French and European research and
currently used in over a dozen fields such as climate,
astrophysics and geophysics, biology, molecular dynamics and
material properties. It delivers a peak power of 9.4 petaflops,
representing a 4.5 increase in computing capacity compared to
its predecessor with almost half the power consumption.

Also, in 2019, in Norway Atos delivered a supercomputer to the
national e-infrastructure provider Uninett Sigma2. All the
electricity used for this new system will come from hydroelectric
power plants and the new machine will be able to recover most
of the energy used for calculation and cooling, using hot water to
heat the buildings at the Norwegian University of Science &
Technology campus.

Atos is also designing the future European supercomputer
capable of reaching the exaflop in the 2020s. To keep energy
consumption and costs down, the program has fixed an upper
limit of 20 MW per supercomputer - a limit in line with the
environmental standards set by bodies such as the US
Department of Energy for new system designs.

Other environmental challenges posed by hardware

As a hardware provider (products, servers), Atos Big Data &
Cybersecurity (BDS) faces other specific environmental
challenges: to comply with the specific laws, regulations or best
standards; to limit the impact of products manufactured thanks
to eco-design practices; to pay attention to the origin of raw
materials while minimizing their usage; to consider circular
economy challenges and best practices; to implement quality,
safety and environment (QSE) practices and lean manufacturing
in plants; to minimize risks on the supply chain through regular
suppliers’ assessments; to favor eco-friendly transport and
freight to mitigate the footprint of logistics; and to monitor the
end of life of electrical equipment (in line with the European
Waste Electrical and Electronic Equipment Directive - WEEE).
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In particular, the design process integrates European directives
such as: the CE standard; the REACH Directive on eliminating
pollutants; the RoHS Directive on eliminating hazardous
substances; the American Society of Heating, Refrigerating, and
Air-Conditioning Engineers (ASHRAE) standards on maximum
temperature and humidity for server functionality.

The ECMA 370 standard is being implemented at the design
phase, to stimulate products’ environmental improvements. By
using accurate and verifiable environmental self-declarations,
this standard specifies environmental attributes and
measurement methods according to known regulations,
standards, guidelines and currently accepted practices.

Over the years, in terms of eco-design, numerous actions have
been taken to incorporate the evolution of the environmental
regulatory obligations and of customer expectations with respect
to product functions, delivery, quality, service and end of life
management. They imply constant progress in design,
substances, power supply and batteries, packaging,
disassembly, recycling as well as specific innovations to improve
energy efficiency such as the patented Direct Liquid Cooling
(DLC) solution to minimize energy consumption, the "Active and
Passive Cold Door" cooling solutions, the ultra-capacitor in Atos
supercomputers to reduce power consumption or
container-based datacenters, which use less energy than
conventional datacenters. Atos BDS promotes product lifespan
that takes the form of innovations facilitating maintenance (i.e.
plug & play functions) and promoting products’ scalability.

Since early 2013, the Group has embarked on a consultation
process with its major suppliers on the origin of the raw
materials they use, in view of the issue of “conflict minerals” and
in order to prevent any impact on Bull computers.

Atos considers these specific challenges to be monitored. Their
potential impact is also marginal compared to the overall activity
of the Group. In relation to the challenges set out above, during
the 2019 fiscal year there were no fines, administrative, judicial
or arbitration proceedings (including any proceedings of which
the Group is aware and may be threatened by) for
non-compliance with laws and regulations concerning the
provision and use of Big Data & Cybersecurity products that had,
or might have had, significant effects on the financial position or
profitability of the Group [GRI419-11.

Optimized manufacturing and computing Test Lab

In 2019, Atos unveiled its new global high-performance
computing Test Lab in Angers, France, reinforcing its position as
European leader in supercomputing. The lab’s infrastructure is
equipped with an energy-efficient cooling system, which uses
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low-GWP (Global Warming Potential) refrigerant fluid and
‘free-cooling’, which can result in energy savings of up to 75%.
It has an energy recovery system, which reuses the energy
generated by the operation of the lab to heat or cool the offices,
operating at an energy-efficient COP of 6, twice as efficient as a
standard system (COP: coefficient of performance ratio of
heating/cooling provided to work). The site is also equipped with
a ‘green’ roof, electric vehicle charging terminals and
photovoltaic roof panels (to be installed in 2020).

Atos Big Data & Cybersecurity’s main manufacturing site is one
of the top 100 companies in France to have developed an
integrated QSE quality management system. Within this
certification framework, the site monitors regulations to ensure
that its activities comply with the environmental, technical and
legal provisions. Since 2018, the site has also offset its CO,e
emissions including the inbound and outbound freight.

Green hosting solutions and datacenters

As explained in detail in chapter D.5.4.3 (Datacenters: energy
efficiency and energy-saving initiatives), IDM core datacenters
are supplied by 100% of decarbonized energy and 100% of the
residual CO,e emissions of all Atos datacenters worldwide are
offset. The Group’s clients can therefore enter zero (0) in their
own CO,e emission reports for all IT solutions hosted by Atos.

Eco-labeled workplace solutions and software

Atos’ Division UCC (Unified Communications and Collaboration)
provides digital workplace communication and collaboration
solutions. As a provider of ICT products such as phones and
communication servers, UCC faces several specific challenges:
comply with specific laws, regulations or best standards; limit
the impact of manufactured products with eco-design practices;
pay attention to the origin of raw materials and minimize their
usage; and consider circular economy best practices.

Life cycle assessments of UCC products show that the most
significant energy consumption takes place during the usage
phase. UCC Policy for environmentally compatible products has
been designed to monitor this impact and request best-in-class
energy efficiency in this phase.

To demonstrate its achievements in this regard, UCC has
engaged with eco-label programs. These eco-labels provide
independent judgments of the products’ energy efficiency and
are highly valued by organizations that follow green
procurement strategies. UCC has selected two well recognized
eco-labels: the German Blue Angel label and the US Energy Star
label.
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With its VoIP telephones, UCC was the first company to fulfill the
Blue Angel label’s high standards in protecting the environment
and the climate. This goal has been achieved through high
energy efficiency, efficient use of materials and an
environmentally-friendly recycling concept. The new active
energy management has reduced emissions by around 40,000
tCO,e, for all the phones delivered between 2011 and 2019. UCC
OpenScape Business X5 communication server has also been
awarded with the German Blue Angel label.

The US Energy Star label voluntary program by the US
Environmental Protection Agency helps businesses and
individuals protect the environment through a selection of highly
energy efficient products. Several UCC telephony products are
already labeled. Additionally, UCC is actively monitoring the
Energy Star enterprise server program.

Sustainable digital solutions (IT for Green and
Decarbonization)
[A7]

In 2019, Atos unveiled the world’s 30 most energy-consuming
mobile applications in partnership with startup Greenspector.
Increasingly demanding in terms of technical resources (RAM,
CPU, Data, etc.), mobile applications are used by five billion
mobile users worldwide and have a significant impact on energy
consumption and the environment. Seven categories (including
mail, messages, social networks, and web browsers) each
comprising five applications were measured under identical
conditions. Web browsers and social networks were found to use
on average more energy than games or multimedia applications

and the gap between the most energy-efficient and the most
energy-intensive applications is 1 to 4.

As a digital solutions provider (services, software...), Atos
Business & Platform Solutions (B&PS) faces specific
environmental challenges. Its sustainable IT solutions, which
need to be eco-designed, can help its clients progressively
resolve their own sustainability issues.

Examples of sustainable solutions implemented by the group:
Artificial Intelligence to forecast and model climate change and
related impacts; cloud platforms to analyze wildlife movements
with satellites or help governments and cities better manage
urban development; automation and robotics to support
eco-services; IT solutions to better manage the integration of
renewable energy into the power grid or to reduce the fuel
consumption of maritime transport by optimizing vessel
performance; critical communications solutions for offshore wind
farms; big data and analytics solutions to help the agricultural
industry evolve towards precision farming to increase crops and
vegetable proteins; blockchain to share data, facilitate instant
payments to producers or trace food along the value chain;
supercalculators to help simulate complex physical phenomena
or industrial systems and enhance contributions to a low-carbon
economy; drones to optimize the logistics of healthcare products
and help overcome issues such as the increase in road traffic
and pollution; machine learning to boost sustainability
innovation, and more.

Also in 2019, Atos started to develop a new consulting service
aimed at helping its customers better assess the environmental
impact of their IT and find solutions to reduce this impact.

D545 Other generic environmental challenges

At Group level, during the materiality and impact analyses that
were carried out by external experts, other challenges have been
identified, albeit as less “material” or less significant at the scale
of the full Group or due to the nature of Atos’ core activities and
business. Nevertheless, these challenges are important in terms
of environmental impact and potential consequences and are
therefore covered in this chapter.

Waste and e-waste
[A19]

Atos’ office waste is mainly made up of cardboard, paper, cups,
plastic bottles or other tertiary sector waste. Atos’ Real Estate
policy favors the rent of office spaces and frequently the offices
are shared among multiple tenants. Office waste is managed
globally by the landlord or external subcontractors according to
the local legal obligations.

Several initiatives are ongoing at GBU level to reduce or
eliminate the use of plastic (such as plastic bottles, single-use

Trusted partner for your Digital Journey

glasses, disposable dishes, straws, stirrers, packaging) in Atos
canteens and offices. These initiatives also consider if and how
the plastic waste is processed to favor recycling, reuse or
revalorization.

Information and recommendations are regularly sent to
employees to reduce waste and maximize waste sorting. Local
initiatives are frequently put in place to reduce waste such as
awareness days, special zero waste days, collection of old
phones, special trash cans for the recycling of cigarette butts. In
2019, based on publicly available estimations of waste per
employee in the tertiary sector, Atos’ global office waste
worldwide was estimated at around 13,057 metric tons for all
employees (11,809 metric tons for all employees in 2018).

Concerning e-waste, through the leasing practice now globally
implemented within the Group and in compliance with local laws,
suppliers remain responsible for the end of life of their IT
equipment, as required through the signature of the Business
Partners’ commitment to Integrity Charter.
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In compliance with the European Waste Electrical and Electronic
Equipment Directive (WEEE Directive 2012/19/EU), since July
2013, Atos’ Big Data & Cybersecurity division in France has
joined Ecologic, a collective system certified by the French
Ministry of the Environment.

In the ISO 14001 certified datacenters and office sites the
volume of waste, e-waste, batteries and accumulators is tracked
through dedicated indicators. In 2019, around 366,000 kg of
WEEE were collected and 100% was professionally disposed in
Atos ISO 14001 sites.

Water and food

Regarding Atos Big Data & Cybersecurity and specific hardware
technologies, although the operations include engineering
activities (R&D, design and component assembly), the Division
does not manufacture or only marginally manufactures
components. The main sources of water use are to be found
upstream with the manufacturers of electronic cards and
processors.

In datacenters, water is mainly necessary for cooling servers,
but the water used for this purpose flows in a specific closed
water loop sealed circuit. During heat waves, water can also be
used to supply some datacenters’ cooling units as water spray
can reduce units’ peak power consumption.

In offices, Atos’ water consumption is that of the tertiary sector.
Information and recommendations are regularly sent to
employees to reduce water consumption.

In the ISO 14001 certified datacenters and office sites, the
volume of water is tracked.

In 2019, using current Atos UK data based on metered sanitary
consumption per employee, and consistent with estimation
based on global water spend at the Atos Group, Atos’ water
consumption worldwide was estimated at around 0.40 million m3
for 107,600 employees (0.36 million m3 for 97,134 employees in
2018 and 0.37 m2 for 96,168 employees is 2017).

Catering providers working at Atos facilities are required to
optimize the use of resources (water, electricity...), combat food
waste and wherever possible implement recovery practices and
waste recycling. In many locations, vegetarian meals are
available and food supply and traceability is carefully considered
(MSC certified fish, labels, organic and local food...).

Established in 2019, a working group reinforces how the main
recommendations from the World Health Organization (WHO)
and the IPCC are implemented in Atos cafeterias. The Atos
Group recommends following WHO advice on healthy eating,
complying with IPCC recommendations to reduce food-related
environmental impacts and minimizing associated carbon
emissions. These recommendations also include new clear
guidance regarding packaging, food waste and animal abuse /
animal welfare.
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Paper

The “new ways of working” promoted by Atos intensively use
digital collaboration tools. These tools progressively reduce the
use of paper within the Group. Furthermore, the printing policy,
the shared printers and the “follow me printing” solution give
each individual a sense of responsibility in reducing paper
consumption. In major Atos Business Units such as France,
paper comes primarily from renewable or sustainably managed
sources.

In 2019, based on publicly available estimations of paper
consumption per employee in the tertiary sector, Atos’ global
consumption was estimated at around 10,446 metric tons for all
employees (9,447 metric tons for all employees in 2018).

Biodiversity and land use, air emissions and pollution
[GRI305-6],[GRI305-7]

As with the other environmental challenges mentioned above,
impacts on biodiversity have not been analyzed as direct or
significant. It is the same regarding animal abuse / animal
welfare.

Nevertheless, Atos action plans regarding emissions, energy
consumption and travel, the diffusion of environmentally friendly
practices, the ISO 14001 certification and the Environmental
Management System have positive repercussions on all
ecosystems. For instance, in the ISO 14001 certified sites, the
use of decontamination kits prevent the spoilage of soils and
therefore devastating effects on biodiversity. Atos, because of its
activities and because of the continuous optimization program of
its sites (see chapter D.5.3.3), contributes as little as possible to
the use of land surfaces.

Similarly, during the materiality analysis, ozone-depleting
substances (ODS), sulfur oxides (SO,) and nitrogen oxides (NO,)
were not identified as significant given the main activities of the
Group. In addition, Atos does not produce any biogenic CO,
emissions.

However, regarding biodiversity several local initiatives have
been taken up worldwide. These include: beehives on sites’
rooftops to fight against the dramatic drop in bees’ population
and wild bees’ and insects’ hotels; “Bee-Days” to promote
environmental awareness; collaborative gardens for employees
to grow vegetables; and financial support to scientific research
on wildlife; climate change and preservation of the oceans.

In addition, since 2019 our new carbon offset program based on
the protection of primary forests also promotes the protection of
biodiversity.
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D55  Supporting the transition to alow-carbon economy - KPI overview
[GRI103-3 Energy], [GRI103-3 Emissions], [GRI103-3 Socio-economic compliance], [GRI103-3 Economic
performance], [GRI103-3 Atos specific indicators], [GRI 302-1], [GRI 302-2], [GRI 302-3], [GRI 302-4], [GRI 302-5],
[GRI 305-1], [GRI 305-2], [GRI 305-3], [GRI 305-4], [GRI 305-5], [GRI 419-1], [GRI 201-2], [A14], [A20]

2019 2018 2017 2019 PERIMETER 2018 PERIMETER
Per Per Per Per
GRIStandard code KPIName Group Group Group employee revenue employee revenue
302-1 Energy consumption within the
organization
302-1_E_cl Total direct* and indirect* energy 2,528,633 2,648,904 2,946,523 ---100.00% ---100.00%
consumption (GJ) (After rebaselining
taking into account acquisitions and
divestitures)
302-1_E_cl Total direct* and indirect* energy 2,528,633 2,693,766 2,789,600 --- 98.29% --- 96.65%
consumption (GJ) - before rebaselining
302-1_A Total Direct Energy Consumption in 131,181 145,411 129,899 --- 98.29% --- 96.65%
Datacenters & Offices (GJ)
302-1_A-Off Direct energy consumption in Offices 107,464 115,969 102,459 --- 98.29% --- 96.65%
(GJ)
302-1_A-DC Direct energy consumption in 23,717 29,442 27,440 --- 98.29% --- 96.65%
Datacenters (GJ)
302-1_C Total Indirect Energy Consumption in 2,397,452 2,548,355 2,649,670 --- 98.29% --- 96.65%
Datacenters & Offices (GJ)
302-1_C-Off Indirect Energy Consumption in Offices 712,637 683,939 723,400 --- 98.29% --- 96.65%
(GJ)
302-1_C-DC Indirect Energy Consumption in 1,684,815 1,864,416 1,926,270 --- 98.29% --- 96.65%
Datacenters (GJ)
302-1_C1_c10 Total electricity consumption from 757,497 877,464 469,401 --- 98.29% --- 96.65%
renewable sources (GJ)
302-1_C1_c9 Share of electricity supplied by 100% 95% 95% ---100.00% ---100.00%
decarbonized sources in Atos’ core
Datacenters (co-location excluded)
302-1_C1_c8 Share of electricity supplied by 70.0% 57.0% 26.4% --- 100.00% ---100.00%
renewable sources in Atos’ core
Datacenters (co-location excluded)
302-2 Energy consumption outside of the
organization
Global travel intensity
302-2_c1 Total KM Traveled per Employee 4,066 4,662 4,685 98.46% --- 97.57% ---
302-2_c2 Total km travelled per revenue (in 37,497 37,291 35,359 --- 99.13% --- 97.34%
Millions of Euros)
Distances travelled
302-2_A6_c93  Total KM Traveled by Car 151,804,816 211,475,352 215,909,184  98.46% --- 97.57% -
302-2_A6_c50 Total KM Traveled by Train 32,027,201 36,687,280 40,878,383 98.46% --- 97.57% ---
302-2_A6_c57  Total KM Traveled by Taxi 2,733,073 2,795,263 2,219,548  98.46% --- 97.57% ---
302-2_A6_c92 Total KM Traveled by Plane 244,180,946 193,964,286 189,418,757 98.46% --- 97.57% -
GHG emissions for company's cars
302-2_A6_b70  Number of company cars 6,536 6,470 6,674 ---  100% ---  100%
302-2_A6_b71  Number of cars below 120g CO,/km 5,792 5,950 6,288 ---  100% ---  100%
302-2_A6_cl Percentage of company cars below 120 89% 92% 94% ---  100% --- 100%
gr CO,/km
302-2_A6_b82  Average of emissions in company s 105.58 104.96 108.04 ---  100% --- 100%
fleet cars (gr CO,/km)
302-3 Energy Intensity
302-1_E_cl Total direct* and indirect* energy 218.21 231.56 243.43 ---100.00% ---100.00%
intensity (GJ/M €) (After rebaselining
taking into account acquisitions and
divestitures)
302-3_A_cl Energy intensity by revenue (GJ per € 220.68 222.07 227.35 --- 98.29% --- 96.65%
Million) - before rebaselining
302-3_A_c2 Energy intensity by employee (GJ per 23.97 28.11 29.68 96.95% --- 85.00% ---

Employee)
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2019 2018 2017 2019 PERIMETER 2018 PERIMETER
Per Per Per Per
GRIStandard code KPIName Group Group Group employee revenue employee revenue
302-4 Energy Saving Initiatives
302-4_A _c1 Estimated Energy savings in 13,386 4,146 16,740 --- 45% --- 44%
Datacenters (GJ)
302-4_A_c5 Estimated Energy savings in Offices 28,803 18,847 6,516 --- 45% --- 44%
GJ
302-4_A_c14 Cost savings due to energy savings in 872 986 1,656 -—- 45% --- 44%
Offices and Datacenters (K EUR)
305-1 Direct greenhouse gas emissions
(DCs & Offices)
305-1_A _c2 GHG emissions (Scope 1) in tCO, 20,981 30,383 35,212 --- 98.34% --- 96.95%
305-2 Indirect greenhouse gas emissions
(DCs & Offices)
305-2_A c1 GHG emissions (Scope 2) in tCO, 81,769 63,675 83,577 --- 98.34% --- 96.95%
305-3 Other indirect greenhouse gas
emissions ("Operational” Scope 3)
305-3_A_c1 GHG emissions ("Operational" Scope 3) 136,202 128,078 119,334 --- 98.34% --- 96.95%
in tCO,
305-4 Greenhouse gas emissions
intensity
305-4_A_c3 Global GHG emissions (tCO,) (after 242,986 254,608 301,125 100.00% 100.00%
uplifting to 100% and rebaselining
taking into account acquisitions and
divestitures)
305-4_A _c3 Global GHG emissions (tCO,) - before 238,952 222,137 238,123 --- 98.34% --- 96.95%
rebaselining
305-4_A_c4 GHG emissions in datacenters (tCO,) - 110,994 103,608 112,365 --- 98.34% --- 96.95%
before rebaselining
305-4_A_c5 GHG emissions in offices (tCO,) - 73,804 55,773 61,690 --- 98.34% --- 96.95%
before rebaselining
305-4_A_c6 GHG emissions in travels (tCO,) - 54,154 62,756 64,067 --- 98.34% --- 96.95%
before rebaselining
305-4_A_c1 GHG emissions by revenue (tCO,/M €) 20.970 22.260 24.880 100.00% 100.00%
(after uplifting to 100% and
rebaselining taking into account
acquisitions and divestitures)
GHG emissions by revenue (tCO,/M €) - 20.766 18.216 19.282 --- 98.34% --- 96.95%
305-4 A _cl before rebaselining
305-4_A _c2 GHG emissions by employee 2.251 2.299 2.508 96.89% --- 89.25% ---
(tCO,/employee)
305-5 Reduction of greenhouse gas
(GHG) emissions
305-5_A_c2 Estimation of GHG reductions achieved 34 3,516 1,053 --- 45% --- 44%
(tCO,)
305-5_A_cmp20 GHG emissions reduction due to the 5 32 262 - 45% - 44%
Energy saved in datacenters (tCO,)
305-5_A_cmp40 GHG emissions reduction due to the 29 3,484 791 --- 45% --- 44%
Energy saved in offices (tCO,)
Al14 IS0 14001 certification of Atos
main sites (offices and DC)
Al4_c5 Number of offices and datacenters 103 119 134 -—- 100% --- 100%
1S014001 certified
419-1 Significant fines for
non-compliance concerning the
provision and use of products and
services
419-1_A Significant fines for non-compliance 0 0 0 ---100.00% ---  100%

concerning the provision and use of
products and services
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2019 2018 2017 2019 PERIMETER 2018 PERIMETER
Per Per Per Per
GRIStandard code KPIName Group Group Group employee revenue employee revenue
201-2 Financial implications and other Qualitative Qualitative Qualitative
risks and opportunities due to
climate change
A20 Natural disasters
A20_A Percentage of the strategic 100% 100% 100% ---  100% --- 100%

Datacente that have synchronous data
replication capacities

All environmental KPIs exclude Belorussia, Bosnia and Herzegovina, Algeria, Tunisia and Mali.
302-1, 302-3, 305-1, 305-2, 305-3, 305-4 for Offices Argentina, Austria, Belgium, Brazil, Bulgaria, Canada, China, Colombia, Croatia, Czech
Republic, Denmark, Finland, France, Germany, Hong Kong, Hungary, India, Ireland, Italy, Luxembourg, Malaysia, Mexico, Netherlands,
Philippines, Poland, Portugal, Romania, Russia, Senegal, Serbia, Singapore, Slovakia, South Africa, Spain, Sweden, Switzerland, Taiwan,
Thailand, Turkey, United Arab Emirates, United Kingdom, Uruguay and USA.
302-1, 302-3, 305-1, 305-2, 305-3, 305-4 for Datacenters include Argentina, Austria, Belgium, Brazil, Bulgaria, Canada, China, Colombia,
Czech Republic, Denmark, Finland, France, Germany, Hong Kong, Hungary, India, Ireland, Italy, Malaysia, Netherlands, Philippines, Poland,
Romania, Senegal, Serbia, Singapore, Slovakia, South Africa, Spain, Sweden, Switzerland, Taiwan, Thailand, Turkey, United Kingdom,
Uruguay and USA.
302-3 the Energy Intensity includes the office ‘s and datacenter s scope of countries. The employees included in that scope of countries are
105,495. The revenue applicable for that scope of countries are 11,458.40 million of Euros.
302-2, 305-1, 305-3, 305-4 for Travels include Argentina, Australia, Austria, Belgium, Brazil, Bulgaria, Canada, China, Colombia, Croatia,
Czech Republic, Denmark, Egypt, Estonia, Finland, France, Germany, Greece, Guatemala, Hong Kong, Hungary, India, Ireland, Italy, Ivory
Coast, Lithuania, Luxembourg, Malaysia, Mexico, Netherlands, Philippines, Poland, Portugal, Romania, Russia, Senegal, Serbia, Singapore,
Slovakia, South Africa, Spain, Sweden, Switzerland, Taiwan, Thailand, Turkey, United Arab Emirates, United Kingdom and USA.
302-2 the Travel Intensity includes the travel 's scope of countries. The employees included in that scope of countries are 105,946. The
revenue applicable for that scope of countries are 11,487.55 million of Euros.
302-1_C1_c9 and 302-1_C1_c8: Approximated values. Strategic Datacenters managed by Atos in Infrastructure Data Management scope.
302-1_E c1: direct: gas, fuel, diesel, coal...
302-1_E cl1: indirect: electricity and heating energy consumption
305-1_A_c2: tCO,e: Tons of CO, equivalents
305-3_A_cl: "Operational” Scope 3 includes the same emission categories since 2016 (emission from business travel and 3™ Party energy ¢
onsumption)
305-4 the Greenhouse Gas emissions Intensity includes the office ‘s, datacenter’s and travel ‘s scope of countries. The employees included in
that scope of countries are 106,150. The revenue applicable for that scope of countries is 11,506.65 million of Euros.
305-2_A_ c1-mrkt: it is calculated using the electricity conversion factors available on the market and, where they are not available, the local
base electricity conversion factor is used.
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D.6 Extra-Financial Performance Declaration

Since 2010, Atos performs a yearly Materiality Assessment (MA)
to identify main extra-financial challenges for the Company
taking into account stakeholders’ expectations. From the MA, a
set of extra-financial risks and oportunities are identified and
aligned with the overall risk identification process in Atos
(Enterprise Risk Management detailed in section F.1.1). The

Declaration, namely the references to easily find the Business
Model of Atos, its extra-financial risks and oportunities, the
policies and mitigation actions to adress them and the main Key
Performance Indicators (KPIs) wused to monitor its
implementation. The overall approach follows up the principles of
International Integrating Reporting Comittee (IIRC), from the

table below presents the Extra-Financial Performance Company strategy setting into operations.
EFPD Themes Descriptions Related section
] Based on the multi-capital IIRC model, Atos presents its value 2019 Registration Document, B
Business model creation over time.. « Atos positioning aqd )
With an integrated approach, Atos presents its overall set of strategy » 2019 Registration
Risks assessment Risks, includ?ng the g)?tra-finantial gnes. Bo4cu|r:1)1e5nt, F "Risk analysis
Relevant
Extra-Finantial for Related Policies & Mitigation
Atos challlenges Risks Atos opportunities Descriptions actions Main KPIs
Key People X People Within a highly competitve 2019 Registration 404-3
attraction & engagement labor market and as most of Document, F.3.1.1  ~5.eer
retention the Group's value is based  « Mitigation development
on Human capital, the measures » - monitoring
Company could be People
Skills X People’s career ifpi?lttgi'fs'|g’o?dver5|y affected 5419 Registration ~ 404-1
enhancement development ' Document, F.3.1.2 Average training
- aquire the talents and « Mitigation hours per
digital experts ; measures » - em |Op
) i le ployee
- retain and motivate Peop 404-2
essential qualified staff ; Emplovabilit
. - mployability
- achieve up/reskilling of P
| i the employees ; 2ot |n2|t|at|ves
Employee X ollaborative _ : 19 Registration A
well-being at environment and meet the expiect_atmns Document, F.3.1.4
h regarding well-being at P Employee
work (people being a work, personal « Mitigation satisfaction
People care) resplonsmlg development, fair and Eneaslures >
employer by d 4 eople
leveraging attractive company culture.
well-being at
work
Collective EFPD As a result of being 2018 Atos
agreements internationally located, the = Registrationdocument
Company could be materialy D.2.4.2 « Awareness
adversly affected if it fails to and involving
Being a protect its employees. employees »
Fight against EFPD responsible Being exposed 2018 Atos
discrimination employer internationally with Registration

(disabled
persons)

violations of human rights,
the Company could be
materially adversly affected
if it fails to maintain the
business integrity and
ethical behaviour.

document, D.2.3.2
“Recognition and
Loyalty
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Relevant
Extra-Finantial for Related Policies & Mitigation
Atos challlenges Risks Atos opportunities Descriptions actions Main KPIs
Cyber Attack X As a result of the 2019 Registration A3
international exposure of Document, F.3.2 :
the Group, the sensitivity of “Mitigation il?ﬁgesnetcsurlty
activities, and increasing measures” -
Cc)j’ber ar:jd sophistication of Security risks
advance . cyber-crime, the Company : :
ggjﬁf@s &data X security offering  could be materially adversly g%iﬁni‘ggft;ag'g” A3 _
reliability & affected if it fails to timely  ~\itication Data security
continuigl prevent and react to g " incidents
y A measures
cyber-attacks, maintain Security risks
availability or continuity in Y
services for internal and
external business activities
Customer X Qualitative As a result of evolving Registration 102-43
relationship, delivery quality customer preferences and Document, F.3.3 102-44
delivery quality and competitive IT services being a critical "Mitigation
advantage element for the measures” - Customer
performance of customers’  Operational risks satisfaction survey
business development, the
Company could be
materially adversly affected
if it fails to adequately
Business & deliver and manage client
Innovation relationship.
Partners & X Powerful Evolving in an ecosystem of Registration Al2
Alliances eco-system partners and alliances for document, D.3.6 Business partners
the design and delivery of ~ “Accelerating digital g Ecosystem
products and services, the  value through our
Company could be Partner ecosystem"
materially adversly affected
if it fails to develop and
maintain effectively the
critical relationships to
deliver innovative and
qualitative services..
Innovation & X Sustainable As a result of the swift 2019 Registration Al10
customer digital evolution of disruptive new  Document, F.3.4.2  [nitiatives
Digital transformation and emerging technologies, "Mitigation regarding
transformation and Business the Company could be measures” - innovative services
reinvention materially adversly affected Innovation and / Product

if it fails to develop and
innovate at the speed
required to take advantage
from innovations,
digitalisation, new patent
creation and registration.

customer digital
transformation

developments
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Relevant
Extra-Finantial for Related Policies & Mitigation
Atos challlenges Risks Atos opportunities Descriptions actions Main KPIs
Change in laws X Operational As a result of regular local 2019 Registration 419-1
& regulations excellence / and global changes in laws  Document, D.4.1 Significant fines
Reputation and regulations in multiple  « Atos Ethical & for

resilience / Legal
& internal control
mechanisms /

areas, the Company could
be materially adversly
affected if it fails to timely

compliance
challenges » -
Anti-corruption,

non-compliance

Trust & comply with them. D.4.2 "Atos Ethics &
compliance Compliance
throughout the program"
value chain
Bribery & X Being exposed 2019 Registration 205-1
corruption internationally with evolving Document, D.4.1
regulations, the Company « Atos Ethical & ggﬁiggéjangwge;rfand
could be materially adversly compliance operations
affected if it fails to challenges » - assessed for risks
maintain the business Anti-corruption, related to
integrity and ethical D.4.2 "Atos Ethics & corruption
behaviour. Compliance
Reputation program 205_ 3 )
resilience / Legal Actions taken in
& internal control response to
mechanisms / incidents of
Trust & corruption
Human rights EFPD  compliance Being exposed 2019 Registration
throughout the internationally with Document, D.2
value chain violations of human rights,  "Being a responsible
the Company could be employer"
materially adversly affected
if it fails to maintain the
Ethics & business integrity and
Governance ethical behaviour.
Social EFPD Committing to encourage 2019 Registration
commitments to sustainable actions, the Document, D.2,
sustainable Company could be "Being a responsible
development materially adversly affected employer"
if it fails to rapidly scale up
its reduction efforts.
Animal welfare  N/A
Responsible N/A
food
Waste and food N/A
insecurity
Tax evasion EFPD  Reputation As a transnational Group, 2019 Registration
resilience / Legal  the Company could be Document,
& internal control  materially adversly affected D.4.2.4.1 « Atos
mechanisms if the organization is not Ethics and
effectively prepared to face Compliance
from the effects of the Program »
disasters.
Client's data X Operational Controlling and processing 2018 Registration A3
protection excellence / data being the core of Atos Document, F.3.2 Data security
Reputation business, the Company « Mitigation

resilience / Legal
& internal control
mechanisms /
Trust &
compliance
throughout the
value chain

could be materially adversly
affected if it fails to protect
Client's data and therefore
to comply with Data
Protection requirements.

measures » -
Security Risks -
Data protection

incidents
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Relevant
Extra-Finantial for Related Policies & Mitigation
Atos challlenges Risks Atos opportunities Descriptions actions Main KPIs
Natural X Resilience of As a result of an exposure 2019 Registration A20_A
disasters & sites and to the environmental Document, D.5.3 Natural disasters
extreme events activities to host disasters (flood, hurricanes, "Main
critical IT fires, extreme pollution, environmental
services etc.) intensified by climate  opportunities and
changes, the Company risks"
could be materially adversly
affected if the organization
is not effectively prepared
to face/or recover from the
effects of the disasters.
Energy & X Operational Committing to reduce 2019 Registration 302-1
carbon efficiency & cost energy consumption & Document, D.5.3 Energy
emissions, reduction, carbon footprint and "Main consumption
Potential Attractiveness of  following the recent environmental within the
changes in eco-friendly International Climate opportunities and organisation
Environment regulations offers and Agreements the Company risks"
linked to promotion of could be materially adversly 302-2
Climate change sustainable affected if it fails to rapidly Energy
solutions scale up its reduction consumption
efforts. outside the
organisation
Circular EFPD  Positive impact The finitude of resources, 2019 Registration
economy for the plane especially the rare raw Document, D.5.3.4

materials used in electrical

components, constitute a

challenge for the industry as
a whole, which will have to

adapt and develop new
solutions linked with
eco-design and

management of end-of-life

products.

“Other
environmental
challenges linked to

digital solutions and

technologies”

Legend:

X: Relevant risks for the Atos Group
EFPD: Compliant with EFPD but not identified as a main extra-financial risk for Atos
N/A: Not-Applicable to Atos because not relevant regarding its activity.
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D.7

D71  Scope of thereport

Information about the report

[GRI102-10], [GRI102-45], [GRI1102-48], [GRI102-49], [GRI102-50], [GRI102-51], [GRI1 102-52], [GRI 102-55], [GRI

102-56]

This chapter describes the scope of Atos 2019 Universal Registration Document and the guidelines on which it is based. It also
addresses how Atos reports according to globally-accepted reporting standards, and the process used to obtain the information

presented in this report.

D711
[GRI102-12]

French legal requirements related to the Corporate Responsibility reporting

With the Déclaration Performance Extra Financiére (DPEF),
French companies must report a greater amount of information
related to corporate responsibility.

With the materiality methodology, Atos has defined objectively
and according to the practices of reporting within IT sector the
list of information which is “material” and needs to be reported,

D712 Respect of the AA1000 standard
[GRI102-12],[GRI103-1]

and the list of the one for which a justification of its omission
must be given.

This methodology ensures to the external auditors, who will
certify the presence of the information and the fairness of the
justification, to release their Audit Report in accordance with the
French law.

Atos uses the AA1000 SES (2011) standard as framework to
structure its stakeholder dialogue, in alignment with the
following principles:

Inclusivity

Collecting and integrating the opinions of Atos stakeholders is
key in defining Atos materiality assessment and main
challenges. To ensure the Atos Corporate Responsibility strategy
meets the expectations of its stakeholders (employees, clients,
partners, suppliers and shareholders), regular meetings,
discussions, and surveys are organized to share views and
receive input relating to different areas of concern. The aim is to
work together and, by doing so, to create a more sustainable
environment for Atos, its main partners and the community as a
whole. A global stakeholders’ workshop is organized yearly to
address key subjects for Atos and also regular consultations with
different parties. In 2019 the working meetings with the Societas
Europeas Council (SEC) remains as an important component of
the regular consultation process.

Materiality

The sustainability challenges considered to be the most
significant for Atos activities are selected on a yearly basis. Atos
materiality assessment process is described thoroughly in

section D.1.3. The materiality assessment is established based
on Atos’ stakeholders’ expectations as well as Atos’ internal
prioritization, which is developed based on objective criteria
related to its markets, opportunities and actions.

Responsiveness

Since 2013 (2012 results) the Atos Registration Document
contains the extra-financial KPIs that Atos monitors. In addition,
a separate communication document, the Integrated Report, is
produced annually highlighting the four sustainability challenges
and focusing on the material KPIs that Atos monitors as well as
interviews and case studies. Since 2013, Atos has a steady
commitment to adhere to Integrated Reporting international
principles. Atos aims to have a constructive reporting
environment to articulate its strategy in order to drive
performance internally and better explain to investors the value
creation over time.

Impact

Since 2018 (2017 results) Atos carries out an impact valuation
assessment with the objective to measure the most relevant
externalities. This analysis seeks to explain the most relevant
impacts that Atos is monitoring, measuring and accountable for
in terms of how their actions affect their broader ecosystems.

ATOS | Universal Registration Document 2019
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D713

Alignment with Global reporting initiative Standards(GRI)

[GRI103-2 Economic performancel, [GRI103-2 Market Presencel, [GRI103-2 Indirect Economic Impacts], [GRI
103-2 Procurement Practices], [GRI103-2 Anti-corruption], [GRI103-2 Energy], [GRI103-2 Emissions], [GRI103-2
Employment], [GRI103-2 Training and Education], [GRI103-2 Diversity and Equal Opportunity], [GRI103-2
Customer Privacy], [GRI103-2 Socio-economic Compliance], [GRI 103-2 Atos specific indicators]

In 2018, Atos reviewed the results from the last material
analysis with a third party, and aligned with GRI Standards in
order to confirm the prioritization of its sustainable issues and its
strategic axes.

Interviews are conducted annually in order to evaluate the
importance of each challenge in relation to its significance for
Atos’ business strategy, its relationship to existing regulations as
well as its link with targets set by the Atos Group.

Material issues and new strategic axes are validated by the
members of the Corporate Responsibility and Sustainability
Program and approved by the Group Management Committee.

This global review in 2018 confirmed that the issues previously
identified in Atos’ sustainability strategic axes were still relevant.
Nevertheless, it helped the Company to focus on more specific
subjects and to reprioritize some aspects within this strategy.
The materiality matrix presented in D.1.3.2 better emphasizes
the prioritization of Atos’ corporate responsibility challenges and
restructures the strategic axes into four main focus areas
according to these priorities.

D.714 Process for defining report content

Atos reports on the full general disclosures and around 40 of the
GRI topic-specific disclosures clustered into management
disclosures and six categories (economic, environment, labor
practices & decent work, human rights, society, product
responsibility). Additionally,  twelve  Atos-specific  Key
Performance Indicators are also disclosed. The 2019°s
Integrated Report has been prepared in accordance with the GRI
Standards Comprehensive option. Atos has successfully
completed the GRI Content Index Service. Atos aims to
demonstrate that the extra-financial performance disclosures are
accurate and extensive in line with the GRI Standards
requirements.

Atos has applied the “Guidance on Defining Report Content”
following the Principles of Materiality, Stakeholder Inclusiveness,
Sustainability Context and Completeness.

Atos is committed to transparent and public reporting on
sustainability. This report covers the period from January 1,
2019 to December 31, 2019 in a comparable period (one year)
to the previous 2018 report. In terms of scope the geographical
perimeter has changed compared to 2018. Detailed explanations
are provided in the next paragraphs.

The selection of the corporate responsibility challenges and
indicators is aligned with Atos’ business strategy and based on a
materiality assessment (see section D.1.3.3). Atos’ Corporate
Responsibility strategy includes a prioritization of topics, which is
an essential requirement for our performance dashboard and the
internal foundation of the Corporate Social Responsibility
Program follow up.

The GRI Content Index table can be found in the Integrated
Report. It states which subjects have been considered applicable
and then included in the report. The required profile information
and an overview of the management approach for each indicator
category is also provided.

Material Topics

Topics boundaries
[GRI102-45],[GRI103-1]

The following topics of GRI Standards are material for the Atos
Group for the overall Atos organization with the exception of the
“product responsibility compliance” aspect, which is only
material for Bull within the organization. Outside the
organization, these topics are material for the stakeholders
mentioned below.

Topic boundaries outside the organization

Economic Performance

Clients, investors and analysts, communities and NGOs

Market Presence

Business partners, research institutions and universities,
communities and NGOs

Indirect Economic Impacts

Suppliers, communities and NGOs

Procurement Practices

Suppliers, business partners, research institutions and
universities

Energy

Clients, investors and analysts

Emissions

Clients, investors and analysts

Employment

Training and Education

Diversity and Equal Opportunity

Equal remuneration for women and men

Not material outside the organization

Anti-corruption

Clients, investors and analysts, suppliers, and public entities

Socioeconomic Compliance

Clients, investors and analysts, communities and NGOs, and
public entities

Trusted partner for your Digital Journey
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Reporting scope for the indicators resulting from the
materiality study
[GRI102-4]

The Corporate Responsibility perimeter (entities under scope)
does not include the entities such as IDnomic or Maven Wave,
acquired by the group in 2019 and included in the consolidated
financial scope on December 31,2019.

Atos obtains its Corporate Responsibility data from internal
measurement and from external sources (third parties). Data
relating to subcontractors is not reported here and can be found
in section F.2.6.3 Partnerships and subcontractors.

For the year 2019, the Atos Group is organized as follows:

® APAC (Asia Pacific): Australia, China, Hong Kong, India, GDC
India, Japan, Korea, Malaysia, New Zealand, Philippines, GDC
Philippines, Singapore, Taiwan and Thailand;

® BTN (Benelux and the Nordics): Belgium, Denmark, Estonia,
Finland, Lithuania, Luxembourg, the Netherlands, Poland, GDC
Poland, Russia and Sweden;

® CEE: Austria, Bulgaria, GDC Bulgaria, Croatia, GDC Croatia,
Czech Republic, Hungary, Israel, Italy, GDC Greece, Romania,
GDC Romania, Serbia, Slovakia and Switzerland;

® CORPORATE: France, Netherlands, Switzerland, United
Kingdom and Germany;

® France: France, French Polynesia and New Caledonia;
® GCH: Agarik;

® Germany: Germany;

® Iberia: Andorra, Portugal, Spain and GDC Spain;

® MAJOR EVENTS: Major Events Spain;

® MEA: Algeria, Egypt, Gabon, Ivory Coast, Kingdom of Saudi
Arabia, Lebanon, Madagascar, Mali, Morocco, Morocco GDC,

D.715 Methodological detailed information

[GRI103-1],[GRI103-2],[GRI103-3]
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Qatar, Senegal, South Africa, Turkey and United Arab
Emirates;

® NAO (North America Operations): Canada, Guatemala,
Mexico, NAO China, NAO India, Puerto Rico and USA;

® SAM (South America): Argentina, Brazil, Chile, Colombia,
Peru, Uruguay and Venezuela;

® UK/IR: Ireland and United Kingdom.

On the basis of this context, the perimeter (countries under
scope) of the indicators does not vary significantly from the
2018 reporting period. The tables in sections D.2.7, D.3.7, D.4.5
and D.5.4 specify the perimeter associated to each indicator.

Reporting tool
[GRI103-3]

Atos’ Corporate Social Responsibility team is the contact point
for questions regarding the report and includes representatives
from each Global Business Unit and representatives from the
global functions. Representatives are responsible for the
collecting process and evidence archiving.

Since 2011, Atos uses an SAP tool called Sustainability
Performance Management (SuPM) to facilitate the gathering of
information, global workflows, validations, exploitation and
visualization of indicators results. Atos’ challenge is to report
every year with the global tool.

The environmental indicators are gathered through the
sustainability global tool (SuPM) at country level. Other
indicators such as human resources, financial, legal or customer
satisfaction are collected at group level through other Atos’
internal tools.

All the procedures, templates and final data are stored in Atos’
collaborative tools (blueKiwi and SharePoint) with worldwide
access.

Detailed information related to the restatements of
information
[GRI1102-48]

No restated information from last year, on Fiscal Year (FY) 2019
reporting.

Detailed information regarding direct economic value
generated and distributed indicators and
infrastructure investments and services supported
indicator

[GRI201-1], [GRI 203-1], [GRI103-3 Indirect economic
impacts]

The information required for the direct economic value
generated and distributed is mostly included in financial
statement (A.1. Revenue Profile, Notes in E.5.7.3, and G.5.3
Dividend Policy), but for the part relating “Community
Investment” Atos reports the total Social Contribution reached in
2019.

Atos Social Contribution is the accountability of initiatives under
the Corporate Citizenship program. That accountability is aligned
with the London Benchmark Group (LBG) framework for
measuring Corporate Community Investment. Atos accounts its
businesses’ voluntary engagement with charitable organizations
or activities within four categories: donations to charity,
commercial initiatives for good causes, contribution to
universities and similar institutions, and responsible IT Projects.
The last two categories correspond to what LBG considers
“Community Investment”. The total cost of Atos categories is
detailed in table of part D.4.5 (Ethical & Governance excellence
in Atos’ sphere of influence - KPI overview).

The forms of contribution are cash, time (employee volunteering
during paid working hours), in-kind (including pro bono) and
management costs [GRI 203-1]. See the KPI overview of the
section Ethical & Governance excellence in Atos’ sphere of
influence for details of the community investment in the
mentioned forms of contribution.

ATOS | Universal Registration Document 2019
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Detailed information GHG Protocol Scopes 1,2 and 3
[GRI 305-1], [GRI 305-2], [GRI 305-3]

Atos calculates its carbon footprint using the most widely
adopted standard: the "“Greenhouse Gas Protocol (GHG
Protocol). All Business Units monitor their carbon emissions and
must put in place the proper action plans to progressively reduce
their carbon intensity emissions (tCO,e/€m) (see sections
D.5.3.1 and D.5.3.2).

As defined within the GHG Protocol, Atos’ emissions are
sub-categorized between Scopes 1, 2 and 3 and the Scope 3 is
again sub-divided into fifteen distinct categories. For operational
and monitoring purposes Atos’ Scope 3 has been regrouped into
2 parts (part A and part B):

® Atos’ Scope 3 - part A. This sub-scope called “Operational
Scope 3" regroups categories covering Atos’ main challenges
and activities under operational control or direct influence. The
categories include emissions from energy for offices,
datacenters and travel (planes, cars, trains and taxis). For
these emissions a sound reporting process externally verified
has been in place since 2008. In 2019, the coverage was 98%
of Atos” revenue (97% in 2018)

® Atos’ Scope 3 - part B. This sub-scope called “Other Scope 3
emissions” regroups other categories not under Atos’ direct
control or influence. The most significant emissions come from
categories 1 and 2 “Goods and services” and “Capital goods.”
For these emissions, estimations were made using the GHG
Protocol Scope 3 evaluator. The most significant emissions
come from the categories 1 “Goods and services”, 2 “Capital
goods” and 11 “Use of sold products”.

Detailed information regarding energy and carbon
indicators [GRI 302-1], [GRI 305-1], [GRI 305-2], [GRI 305-3],
[GRI 305-4], [GRI 305-5]

The data collection related to the environmental KPIs involves all
the Business Units. With few exceptions, countries provided the
information necessary to get a reliable estimation of the carbon
footprint. In order to align the GRI collecting process to the
Carbon Disclosure Abatement Project, Atos uses a methodology
of collecting based on the GHG protocol and the GRI guidelines.
In this way the two processes can be integrated and the data for
both reports can be gathered.

For the CO,e calculations, country regulations and calculation
methods have been applied.

The conversion factors have been adjusted according to the
country for the electricity and district heating consumption and
according the type of energy consumed (fuel oil, diesel, gas).

Conversion factors are based on Defra and the International
Energy Agency (IEA). Atos uses the last versions available at the
end of the first semester of the reporting period. The electricity
conversion factors for all countries are gathered from the
document “CO, Emissions from Fuel Combustion 2017” available
at:
http://www.iea.org/bookshop/757-CO2_Emissions_from_Fuel_
Combustion_2018.

Trusted partner for your Digital Journey

The rest of the conversion factors are gathered from the Defra’s
database “Conversion Factors 2018. MS Excel Spreadsheet”
available at: https://www.gov.uk/government/publications/

greenhouse-gasreporting-conversion-factors-2017.

The methodology used is provided directly through the local
power supplier or landlord:

® regarding electricity, meters are installed at site level to
measure the energy consumed in kWh. The measurement
recorded by the meters is used by suppliers or via landlords to
issue invoices;

® regarding gas, meters are installed at site level to measure
the energy consumed in m* and converted in kWh according
to local conversion ratios, in many cases directly by the
supplier. The invoice is provided directly by the gas supplier or
via the landlord.

Invoices state the total amount consumed in kWh and/or its
monetary value (local currency). If only the monetary value is
provided, the respective consumption in kWh is calculated by
using a respective cost per unit rate.

Atos has included some assumptions and techniques for
underlying estimations applied to the compilation of the
indicators and other information in the specific indicators.

For example, in case of unavailability of actual consumption
data, estimations based on previous period consumptions are
used to calculate the current consumption. In case of
unavailability of consumption data, estimations based on footage
and average consumptions from other sites are used to calculate
the actual consumption. The corresponding data is entered into
the organization’s application for each site. The cooling
purchased through local district cooling schemes, for DC and
offices is 0 GJ.

Atos does not sell electricity, heating, cooling, or steam to third
parties.

Detailed information regarding energy intensity
indicators [GRI 302-3]

The energy intensity ratio is calculated by dividing the absolute
energy consumption during the reporting year (the numerator)
by the revenue metric expressed in millions of euros (the
denominator) produced by the organization, in the same
reporting year. The energy intensity expresses the energy
required per unit of activity.

For the energy intensity ratio, the denominator for revenues is
the complete organization, however, reporting is restricted to
the list of countries included into the Office and Datacenter
scope for 2019. Within that scope, the revenue is corresponding
to the turnover generated by all countries (all GBUs) under
analysis during the vyear (reporting period: January 1 to
December 31). The revenue applicable for that scope of
countries is 11,506.65 million of Euros.

For the energy intensity ratio the denominator for employees is
the total headcounts registered at the end of the financial year
(as on December 31) for all countries within the scope. The
employees included in that scope of countries are 106,150.
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The types of energy included in the intensity ratio are:
electricity, gas, district heating, backup generator fuel (diesel
and fuel oil).

The ratio uses energy consumed only within the organization
(energy required to operate).

Detailed information regarding reduction of energy
consumption indicator [GRI 302-4 KPI]

The types of energy included in the energy reductions are:
electricity and gas.

Atos reports on initiatives that were implemented during the
reporting period, and that have the potential to contribute
significantly to reducing energy consumption. As these primarily
arise through investment in infrastructure changes, the savings
published are based upon full-year savings and will usually
continue over several years (although each initiative is only
published in its first year).

The reduction is calculated as follows:

e for datacenters, where multiple small activities take place
savings are calculated through Power Usage Effectiveness
(PUE) reductions measured in conjunction with site energy
consumption;

o for offices, individual initiatives are justified based upon
energy savings (cost savings) and are implemented based
upon their merits. Those that are implemented are recorded
and consolidated for this value. The total number of
Datacenters and Offices are then combined.

Detailed information regarding reductions in energy
requirements of product and service indicators
[GRI302-5]

The scope of GRI 302-5 is the strategic datacenters (DCs) of
Atos Infrastructure & Data Management (IDM).

Initial data required: Current IT Load (kWh), Current PUE, PUE
reduction (in %), new PUE after reduction.

® Calculation of the kWh per year before PUE reduction= current
IT load x 730 hours per month x 12 months x current PUE.

® Calculation of the kWh per year after PUE reduction= current
IT load x 730 hours per month x 12 months x new PUE.

® KWh saving per year = (a)-(b).

The base vyear is the reporting period (January 1l to
December 31). Considering the external growth of the Company,
the geographical scope can progressively change to include
additional countries [GRI302-5_Bl.
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The PUE is a standard calculation: total kWh consumed by the
entire site infrastructure divided by the kWh consumed by the IT
infrastructure. The PUE, a measure defined by the Green Grid, is
the industry standard indicator used to measure and monitor the
energy efficiency of a Datacenter [GRI302-5_C].

Detailed information regarding GHG emissions [GRI
305-1], [GRI 305-2], [GRI 305-3], [GRI 305-4]

The base vyear is the reporting period (January 1l to
December 31). Considering the external growth of the Company,
the geographical scope can progressively change to include
additional countries [GRI305-1_D].

Atos is applying the GHG protocol methodology for all GHG
Scopes (Scopes 1, 2, 3). The GHG, developed by World
Resources Institute (WRI) and World Business Council on
Sustainable Development (WBCSD), sets the global standard for
how to measure, manage, and report greenhouse gas emissions
[GRI305-1_E, GRI305-2_D, GRI305-3_F, GRI 305-5_D].

The gases included in GRI disclosure 305-2 (GHG emissions
scope 2) are CO,e [GRI 305-2_B]. The gases included in the
calculation of gases included in GRI disclosure 305-1 (GHG
emissions scope 1), in GRI disclosure 305-3 (GHG emissions
scope 3), and GRI disclosure 305-4 (GHG emissions intensity)
are CO,e.

The chosen consolidation approach for emissions is based on an
operational control. Site related data are collected at site level,
and then consolidated with travel data which is collected at
country level. This is then consolidated at Business Unit level
then Global level [GRI305-11.

For the GHG emission intensity ratio the denominator for
revenues is the complete organization, however, reporting is
restricted to the scope of countries included in at least one of the
following perimeters: office perimeter, datacenter perimeter,
travel perimeter measured in 2018. With those perimeters a
weighted average perimeter is created for the emission’s
indicators. Within that perimeter, the revenue is corresponding
to the turnover generated by all countries within the scope (all
Divisions) during the vyear (reporting period: January 1 -
December 31) under analysis. The revenue applicable for that
scope of countries are € 11,958 million [GRI305-4_B].

For the GHG Emission Intensity ratio the denominator for
employees is the total headcounts registered at the end of the
financial year for all countries within the emission ‘s perimeter as
on December 31. The employees included in that scope of
countries are 106,150 [GRI305-4_Bl.

Atos is not producing any biogenic CO, emissions [GRI 305-1 C,
GRI305-3_Cl.

Detailed information regarding GHG emissions [GRI
305-5]

The reductions in GHG emissions occurred in direct (Scope 1),
energy indirect (Scope 2), other indirect (Scope 3) emissions
[GRI305-5_El.
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Detailed information regarding energy and GHG
emissions KPIs rebaselining [GRI 302-1], [GRI 302-2], [GRI
302-3],[GRI 305-1], [GRI 305-2], [GRI 305-3], [GRI 305-4]

The rapid transformations ongoing in the Atos Group both
internally and externally (acquisitions or divestitures) have a
direct impact on its energy and carbon emissions. New changes
in geographic areas (with specific local energy mix), in activities
and production capacities or in intensity profiles (e.g. new
industrial business versus services) must be considered. To
accommodate these changes, stay in line with the reality of the
Company and compare similar scopes, Atos must regularly
realign its absolute and intensity baselines. Concretely, to be
able to compare the different years over an equivalent
perimeter, it is necessary to reintegrate or exclude the emissions
associated with these transformations.

The methodology for rebaselining/adjustments is in line with the
requirements of the Science-Based target:

® revenue rebaselining/adjustments: The revenue is uplifted by
adding the known revenue of the acquired companies to the
known revenue of the Atos Group prior to the acquisitions. For
the year preceding the integration (Y-1), the revenue for the
acquired companies comes from publicly available information,
known at the time of the acquisition. For the preceding years
(Y-2, Y-3...), and if not available, the revenue is estimated by
subtracting 5% each year from the annual revenue (SBT
recommended annual progression/regression rate);

® margin/ Value Added (VA) rebaselining/adjustments: The VA
is uplifted by adding the known VA of the acquired companies
to the known VA of the Atos Group prior to the acquisitions.
For the year preceding the integration (Y-1), the VA for the
acquired companies comes from publicly available information,
known at the time of the acquisition. If the VA of the acquired
companies is not publicly available estimation are made based
on the Atos Revenue/VA ratio (if same type of activities) or
based on the profile of the acquired companies (if not same
type of activities). For the preceding years (Y-2, Y-3...) and if
not available, the VA is estimated by subtracting 3.5% each
year from the annual VA (SBT recommended annual
progression/regression rate);

® CO,e absolute emissions rebaselining/adjustments: The CO.e
is uplifted by adding the known absolute CO,e emissions of
the adquired companies to the known absolute CO,e emissions
of the Atos Group prior to the acquisitions. For the year
preceding the integration (Y-1), the CO,e for the acquired
companies comes from publicly available information, known
at the time of the acquisition. If the CO,e of the acquired
companies is not publicly available, estimations are made
based on the Atos Revenue/VA ratio (if same type of
activities) or based on the profile of the acquired companies (if
not same type of activities). For the preceding years (Y-2,
Y-3...), the CO,e emissions are estimated following the SBTi
recommended methodology, by multiplying the VA by the
estimated GEVA. In addition, each year, the CO,e emissions
from Atos data collection are uplifted to 100% by
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extrapolating the externally-verified footprint (for example,
97% in 2019) to the entire Company. This allows to compare
several years with the same coverage of 100%;

® GEVA rebaselining/adjustments: GEVA is the tons of absolute
CO, emissions divided by the Value Added (tCO,/VA). For the
years preceding the integration (Y-1, Y-2, Y-3...), the GEVA is
the known or estimated absolute CO,e emissions (tCO,e)
divided by the known or estimated VA. Following the SBTi
recommended methodology, the GEVA for the preceding years
can also be recalculated by adding 2% each year to the year
that follows (SBT annual regression rate);

® energy rebaselining/adjustments: The energy is uplifted by
adding the known absolute energy consumption of the
acquired companies to the known absolute energy
consumption of the Atos Group prior to the acquisitions. For
the vyear preceding the integration (Y-1), the energy
consumption for the acquired companies comes from publicly
available information, known at the time of the acquisition. If
the energy consumption of the acquired companies is not
publicly available, estimations are made based on the Atos
revenue/energy ratio (if same type of activities) or if not same
type of activities based on either local CO,e intensity/energy
intensity ratios or either on the specific profile of the acquired
companies (e.g.: high or low intensity activities).

Detailed information regarding Science-Based targets
[GRI305-4]

The Science Based Targets initiative (SBTi) is a collaboration
between CDP, the United Nations Global Compact, World
Resources Institute (WRI) and the World-Wide Fund for Nature
(WWF). The SBTi defines and promotes best practice in
science-based target setting and independently assesses
companies’ targets.

Science-based targets are emissions reduction targets in line
with what the latest climate science says is needed to meet the
goals of the Paris Agreement - to limit global warming to
well-below 2°C above preindustrial levels and pursue efforts to
limit warming to 1.5°C. Science-based targets are emissions
reduction goals in line with what the latest climate science says
is needed to prevent the worst impacts of climate change.
Science-based targets show companies how much and how
quickly they need to reduce their greenhouse gas emissions in
order to be consistent with keeping warming below the most
dangerous levels.

Atos has had its emissions reduction targets approved by the
Science Based Targets initiative as consistent with climate
science. The targets covering GHG emissions from Atos’
operations (Scopes 1, Scope 2 and Scope 3 - part A called
“Operational Scope 3” are consistent with reductions required to
keep warming to 2°C. Atos’ target for the emissions from its
value chain (Scope 3 - part B called “Other Scope 3 emissions”)
meet the SBTi’s criteria for ambitious value chain goals, meaning
they are in line with current best practice.
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Detailed information regarding diversity perception
indicator [A6]

The KPI A6 related to percentage of diversity perception is
calculated by taking the arithmetic averages of the following 5
individual scores provided in the Great Place To Work (GPTW)
survey:

® people here are treated fairly regardless of their age;

® people here are treated fairly regardless of their race or ethnic
origin;

® people here are treated fairly regardless of their sex;

® people here are treated fairly regardless of their sexual
orientation;

® people here are treated fairly regardless of disability.

Each one of these 5 individual scores is calculated by GPTW
survey as the weighted average of responses in each country.

Since 2018, unlike 2017, school trainees (interns) are included
into the total value of these indicators.

Detailed information related to Human Resources
indicators

[GRI103-3 Employment], [GRI103-3 Training and
education], [GRI103-3 Diversity and equal opportunity]

All the human resources indicators derived from the HR
Information System (GRI 401-1, GRI 401-2, GRI 401-3, GRI
404-1, GRI 404-2, GRI 404-3, GRI 405-1, GRI 405-2, GRI
202-1, GRI 202-2, and A6) are based on an extraction made in
January 2019. Due to late and retroactive entries on staff
movements into the HR Information System, the actual situation
as of December 31 is different from the one presented through
the HR dedicated indicators. This difference however remains
limited: it is about 1% of the total workforce at the end of the
period.

Detailed information about the Net Promoter Score
(NPS) [GRI102-43], [GRI102-44]

“Net Promoter Score”: Percentage of "Promoters" minus
Percentage of "Detractors".

"Promoters" are ready to recommend us (Score of 9 or 10
answering the recommendation question); "Detractors" are not
likely to (score below or equal to 6).

This score relates to the strategic clients that have responded
the Atos customer satisfaction survey or to top clients only that
responded to the strategic surveys.

The indicators measured are:

® the “Net Promoter Score for our top clients”, which includes
only the top clients that responded to the strategic surveys.
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® the “Net Promoter Score for all clients”, which includes all the
clients that responded to the strategic surveys.

Detailed information related to employees " turnover
[GRI401-1]

The turnover is calculated as the total leaving excluding
outsourcing divided by total headcount at the end of the year.

Detailed information related to lost working days and
absenteeism indicators

Since 2013, Atos publishes data related to work accidents. The
data is gathered from the local data reported into the
Sustainabilty tool up to end of November and an estimation for
December is added, at group level, to adjust the total group
value for the reporting year.

Detailed information related the average hours of
training per year per employee [GRI 404-1]

The calculation of the average training by employee is done
using the headcount closing 2019. This includes the hours
registered in the Atos formal training tools and also the hours
registered as informal training (self-directed training not
accessed through the Atos’ learning management system).

Detailed information related to the training on the
Code of Ethics indicators [GRI 205-2]

The Code of Ethics training includes:

® the e-learning training for all employees: mandatory, it is
available on the Training platform of Atos;

® classroom training or with remote participation: for all
managers N-1, N-2 and N-3 of the Company. “N” meaning the
Executive Vice-Presidents of the Group. The same content is
used by Atos’ lawyers: ETO2S. For Germany and Iberia, N-4
Procurement and sales managers are also considered as they
are exposed.

Detailed information regarding non-compliance with
laws and regulations in the social and economic area
[GRI419-1]

The reporting of the significant fines for non-compliance is linked
to a global procedure called “Litigation Docket”, which requires
the reporting from the countries to the group litigation
department of all fines, claims and sanctions higher
than € 300,000. The reporting for GRI 419-1 follows this
procedure and the results of 0 means that Atos has not been
subject to fines for non-compliance higher than €300,000.
Compared to other companies, this threshold is very low, and
enables Atos to have a clear and efficient control of the litigation
issues within the Atos Group.

Detailed information related to employee satisfaction
indicator [A2]

This indicator is based on the Great Place to Work survey. In
2018, unlike 2017, school trainees (interns) are included into the
total value of these indicators.
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Detailed information related to ISO 27001 Audits [A3]

The percentage coverage of ISO 27001 audits demonstrates the
number of on-boarded sites that have passed an external 27001
audit and the number of already certified sites that have passed
an external 27001 audit in the reported year. All Atos worldwide
sites with greater than 50 staff are in scope, however due to
mergers & acquisitions, not all sites will be ready for inclusion
and are therefore waiting to be on-boarded.

Detailed information related to Supplier Screening and
anti-corruption [A17], [GRI 205-1]

A17 information contains data provided by EcoVadis. EcoVadis
assessment is not only on corruption, but also on human rights
and environment. Atos works with EcoVadis to assess strategic
supplier’s risks related to corruption (GRI 205-1: Total number
and percentage of operations assessed for risks related to
corruption and the significant risks identified).

A17_A_cO Number of strategic suppliers assessed by EcoVadis:
Number of suppliers assessed by EcoVadis during the current
year out of the strategic suppliers (representing 70% of
revenues spent).

Al17_A_cl Percentage of strategic suppliers evaluated by
EcoVadis = Number of Atos’s strategic suppliers evaluated by
EcoVadis / number of Atos’s strategic suppliers.

Al17_A_c2 Total spend evaluated by EcoVadis (M EUR) = Total
spend assessed by EcoVadis (regardless if spent on strategic
suppliers).

Al17_A_c3 Total percentage of spend assessed by EcoVadis =
Total spend assessed by EcoVadis / global Atos spend during the
year.

Detailed information related to Sustainable
technologies and solutions [A7]

A7 KPI is calculated based on the revenues of the
sustainability-oriented offerings that Atos sells to its clients.
Atos’ growth strategy revolves around our Digital Transformation
Factory; a portfolio of four end-to-end offerings which brings
together all of Atos expertise and experience for the benefit of
its customers: Hybrid Cloud, Business Accelerators, Digital
Workplace and Connected Intelligence, supported by our
cybersecurity technologies across all Atos offerings. These
revenues are multiplied by an index that assesses the degree of
sustainability within each offering (from 20 - 100%).
Sustainability- oriented offerings are identified and the
associated indexes (degrees of sustainability) are set by Atos
Group Solution Managers based on the screening of offerings on
24 aspects (regrouping economic benefits, social impact and
human rights, environmental footprint and climate change,
governance trust and compliance provided by the offering). This
methodology assesses the main positive impacts of Atos’ offers
in terms of sustainability, yet some impacts that are difficult to
assess may not be taken into account. The overall process is
coordinated by a dedicated person at Group level. Atos portfolio
continually evolves and the KPI definitions are subject to
updates.

Indicator A7-2019 Revenue (in € million)
CODEX CONNECTED INTELLIGENCE 1,018

Hybrid CLOUD 1,072

DIGITAL WORKPLACE 535

BUSINESS ACCELERATORS 139

TOTAL SUSTAINABLE REVENUE ESTIMATED 2,764

Detailed information related to [A10]

This indicator includes the number of "Innovation Workshops",
“StratHacks” and “Multi-Client events” promoted by the Global
and/or Local Markets and Global and/or Local Divisions and
delivered to our clients with the support of the Atos Scientific
Community and our network of Business Technology and
Innovation Centers (BTICs).

StraHacks: Strategic Hackathons are Innovation Workshops with
one client. Multi-Client Events: refers to the Innovation
Workshops with several clients.

Detailed information for the non-reporting of some
extra-financial performance:

® The amount of the provisions and guarantees for
environment-related risks: this information is not reliable
compared to the activity sector.

® Noise effects or any other form of specific pollution: The
Materiality Matrix Assessment has highlighted that the Atos
Group operations do not have a significant or critical impact
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on other forms of pollution including noise nuisances for
instance.

As a consequence, no relevant and appropriate actions or
measures need to be taken in this area.

® Biodiversity and land use: Atos’ operations do not impact
significantly biodiversity or land use; it is operating within
areas already zoned for economic activities (business /
commercial / industry zones). This subject has not been
identified as essential/priority in Atos’ materiality assessment;

® Adaptation to the consequences of climate change: this has
been assessed and the conclusion is that the risk is marginal
for Atos.

Working accidents, including accident freq